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Publisher's note

Dear Reader,

Now it’s time to say good bye to 2018 
and welcome 2019. With the welcome of 
2019 there will be the Central elections 
which will be as interesting as India vs 
Pakistan cricket match. 

So to make it more interesting T3FS 
presents a story on “Political impact on 
tourism of Modi government”. Here 
in conversation with few of the travel 
trade tycoons we get the real picture of 
modi government impact on tourism. 
It’s been four years of BJP Narendra 
Modi government, here with travel trade 
spoke person we discussed whether 
this government proved to be a game 
changer for travel industry in clock 
wise moving forward or anti clock 
wise moving backward with respect to 
political impact on tourism.

Next year, the Prime Minister will 
lead the fight for re-election, and 
therefore, this is a good time to look 
back on the past four years and make 
a fair assessment of his government’s 
achievements and where it failed to 
make an impact.

In hospitality we focused on the 
upcoming marketing & sales strategy. 
For any brand one of the most important 
fundamental things to focus on is to 
work on sales and marketing strategy. 
The hospitality industry is no different. 

The hospitality industry is one of the 
largest and fastest growing industries 
around the world. The industry 
comprises of various sub-sectors which 
include the hotel sector, restaurant and 
resort. The tourism and hospitality 
industry is a sector that most countries 
around the world try to develop. The 
industry has been one of the major 
employers throughout the world.

Not only this we featured about 
the greatest gathering on the  earth 
“KUMBH”. Hindus are known for their 
passion to celebrate festivals in a grand 
way. Kumbh Mela Allahabad 2019 is 
one such festival which is rejoiced by 
the Hindus. The event take place in 
Allahabad, Haridwar, Nasik and Ujjain. 
It usually takes 12 years to get repeat on 
same location except in Allahabad and 
Haridwar. In Allahabad and Haridwar 
there is Kumbh in every 6 Years also. 
The history of Kumbh Mela Allahabad 
comes way back to when the earth used 
to be the staying place for the gods. In 
a battle between the gods and demons 
to win the nectar of immortality, some 
of the much sought fell on the rivers of 
Allahabad, Haridwar, Nasik and Ujjain.
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Celebrate True Moments
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Northeast’s First Tourist Police

Qatar: Group’s New Preferred Destination

Two important North East Circuits under 
Swadesh Darshan Scheme 

The Honourable Chief Minister of 
Arunachal Pradesh, Shri Pema Khandu 
recently launched Northeast’s First 

Tourist Police in the presence of key Govern-
ment functionaries including the Director 
General of Police (DGP), Shri SBK Singh. 
Also on the occasion, Tourist Police’s mobile 
app - Arunachal Suraksha, a brainchild of Shri 
Singh was launched.

The initiative is being launched in 7 dis-
tricts of the state, viz. Tawang, Itanagar, Ziro, 
Pasighat, Tezu, Namsai, and Changlang. Each 
of the district has been provided with Scorpio 
vehicles fitted with wireless communication 
equipment and manned by specially trained 
personnel to respond to the needs of tourists.

The main focus of the initiative is to select 
and train manpower for this purpose, which 
will ensure that the interaction of tourists with 
police is positive. Due to various reasons, 
tourists are reluctant to approach local police 
unless compelled by the circumstances.

“Safety is a key aspect for any tourist 
visiting a destination. The launch of Tourist 
Police in the state is one of the initiatives that 
Arunachal Pradesh Police has taken to address 
the perception and concern of tourists regard-
ing safety. The initiative is being launched 
in seven districts of the state that includes 

Tawang, Itanagar, Ziro, 
Pasighat, Tezu, Nam-
sai, and Changlang. 
Each of the districts 
has been provided with 
vehicles fitted with 
wireless communica-
tion equipment and 
manned by specially 
trained personnel to 
respond to the needs 
of any tourist in dis-
tress,” said Shri SBK 
Singh, Director Gen-
eral of Police (DGP), 
Arunachal Pradesh.

The Tourist Police 
with its distinctive vehicles, uniform and spe-
cialized training in soft skills, languages, rules 
and regulations and most importantly people 
friendly attitude aims to dispel any inhibi-
tions, a tourist may have while approaching 
them. Tourist Police personnel will be spe-
cially trained about crime against women and 
how to professionally respond to various situ-
ations concerning tourists. They will be also 
educated about the local tourist attractions 
and modes of transportation, accommodation, 
hospitals etc.

The unit will grow in the future by add-
ing more destinations in the already covered 
districts and adding new districts as per needs. 
With continuous training, the personnel will 
become more professional towards the needs 
of tourists. The units will also be linked  
with Emergency Response Support System 
(ERSS) which is to be launched in Feb 2019.   
Arunachal Suraksha mobile App will also  
be launched  along with  Tourist Police unit, 
holistic effort by Arunachal Pradesh Police to 
improve the experience of tourists and make 
them feel welcomed in the state.

Cox & Kings India is now promoting 
Qatar as the group’s new preferred 
destination.The marketing and pro-

motion campaign comes as part of a strate-
gic partnership with Qatar National Tourism 
Council (QNTC) aimed at boosting the des-
tination's profile to attract luxury, business 
and independent travelers to visit Qatar.

Rashed AlQurese, QNTC Chief Market-
ing and Promotion Officer commented, "We 

are pleased to be partnering with Cox & 
Kings group for the destination's first ever 
integrated campaign in India. Qatar is an 
easily accessible destination within a few 
hours from most Indian cities making it an 
attractive destination for travelers look-
ing for short city getaways or a convenient 
stopover when heading further West." He 
added, “India is a priority market for us and 
we look forward to welcoming Indian visi-

tors in Qatar to discover our destination's 
authentic experiences all while enjoying our 
famed Arabian hospitality."  

Cox & Kings group regularly promotes 
new and exciting destinations, offering 
travelers a wide range of hotels and ground 
excursions to choose from. In Qatar, it is 
offering visits to tourism hotspots and ac-
tivities that explore both the traditional and 
contemporary sides of the destination.

Two important projects under Swadesh 
Darshan Scheme of Ministry of Tourism, 
Government of India were inaugurated at 
PTSO Lake in Tawang, Arunachal Pradesh. 
These projects are “Development of North 
East Circuits:   Bhalukpong- Bomdila - 
Tawang Project & Nafra- Seppa- Pappu, 
Pasa, Pakke Valleys- Sangdupota- New 
Sagalee- Ziro- Yomcha Project ”. These 
projects were jointly inaugurated by the 
Union Minister of State (IC) Tourism, Shri 

K.J. Alphons; Chief Minister of Arunachal 
Pradesh, Shri Pema Khandu and Minister 
for Tourism, Government of Arunachal 
Pradesh, Shri Jarkar Gamlin. Other impor-
tant dignitaries were also present on the 
occasion.  

Speaking at the event, Shri K J Alphons 
said that the efforts of Ministry have shown 
positive results and the Foreign Tourist Ar-
rivals in the region have shown an upward 
trend over the years. The region received 

a total of 1.69 lakh foreign tourist visits 
during 2017 as against 1.45 lakh in 2016 
registering a growth of 16.7% over 2016. 
The Domestic Tourist Visits reached to 
95.47 lakhs in the year 2017 against 77.71 
lakhs registering impressive double digit 
growth of 22.8% over 2016. The Tourism 
Minister added that the increased number of 
tourists in turn has created better employ-
ment opportunity for the local population in 
the region.
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Arabian Travel Market signs partnership 
with Emaar Hospitality Group 

Best Boutique Hotel in the Middle East

Reed Travel Exhibitions, organiser of 
Arabian Travel Market (ATM), the leading 
travel and tourism event for inbound and 

outbound tourism professionals in the Middle East, 
has renewed its host hotel partnership with Emaar 
Hospitality Group.

Emaar Hospitality Group, the hospitality and 
leisure subsidiary of global developer Emaar Prop-
erties, managing the hotel brands Address Hotels + 
Resorts, Vida Hotels and Resorts, and Rove Hotels, 
will continue to be the Official Hotel Partner for 
Arabian Travel Market’s 2019 and 2020 events. 

The renowned hospitality group will officially 
accommodate a select number of key media and 
industry buyers attending the annual event in 
Dubai as well as host the Official ATM Welcome 
Party. 

Commenting on the announcement, Nick 
Pilbeam, Divisional Director, Reed Travel Exhibi-
tions, said: “Arabian Travel Market is committed 
to the Middle East as a leading international travel 
and tourism destination and our partnership with 
Emaar Hospitality Group and its hotel brands 

represents an ideal opportunity to align one of the 
region’s leading hospitality brands with our unique 
event platform.”

Properties of Address Hotels + Resorts, Vida 
Hotels and Resorts, and Rove Hotels, situated in 
some of Dubai’s most sought-after locations, will 
welcome the ‘Hosted Buyers’ programme, which 
includes senior travel industry decision makers 
with direct purchasing responsibility, as well as 
selected international press.

Commenting on the renewal of the partner-
ship, Olivier Harnisch, Chief Executive Officer of 
Emaar Hospitality Group, said: “Arabian Travel 
Market is a significant platform that underlines 
the vibrant tourism and hospitality landscape of 
the UAE and the region. As Official Hotel Partner, 
we are committed to showcasing the exceptional 
breadth of hotels and resorts we have in Dubai as 
well as in other key markets across the world. We 
are expanding our footprint, with over 50 hotel 
projects, including 13 operational hotels. Through 
our partnership with ATM, we will offer guests a 
true experience of our hospitality standards.” 

Danielle Curtis, ME Exhibition Director, 
Reed Travel Exhibitions, added: “The host hotel 
programme is a pivotal element in the ongo-
ing success of Arabian Travel Market, and the 
correlation between attracting quality buyers and 
delivering a quality host hotel experience has been 
a major factor in driving interest and guaranteeing 
the attendance of key travel industry players over 
the last 25 years.”

ATM – considered by industry professionals as 
a barometer for the Middle East and North Africa 
tourism sector, welcomed over 39,000 people to its 
2018 event, including 2,545 exhibiting companies, 
with representation from 141 countries over the 
four days.

Manzil Downtown, an upscale lifestyle 
hotel ideally located in the heart 
of Downtown Dubai, has won the 

impressive title of ‘Best Boutique Hotel in the 
Middle East’ at two major awards –The Haute 
Grandeur Global Awards™ and 2018 World 
Luxury Hotel Awards. 

The honours acknowledge the hotel’s com-
mitment to offering distinctive guest experi-
ences, sophisticated facilities, and outstanding 
services to both business and leisure travellers 
from all around the globe. 

Established in 2006, World Luxury Hotel 
Awards is the pinnacle of achievement in the 
luxury hotel industry offering international 

recognition as voted by the public, across more 
than 100 different categories. Over 300,000 
international travellers vote each year, dur-
ing a four-week period to select the winners at 
continental, regional and country levels. Manzil 
Downtown was awarded ‘Middle East’s Best 
Luxury Boutique Hotel’ for providing inspiring 
lifestyle experiences and setting a new standard 
of excellence in the region.

Recognised as the most prestigious event on 
the luxury hospitality calendar, The Haute Gran-
deur Global Awards™ ceremony brings together 
a guest list of esteemed industry VIPs, influenc-
ers and personalities. The awards celebrate the 
best hospitality experiences, recognising the 

world’s most exceptional hotels, spas and res-
taurants across seven continents, 172 countries 
and 90 categories.

Madhya Pradesh Tourism Investors Meet 2019
FICCI in association with Madhya Pradesh 

Tourism is organizing Madhya Pradesh 
Tourism Investors Meet on January 18 , 

2019 at FICCI, Federation House, New Delhi, 
India . 

The Government of Madhya Pradesh has estab-
lished The Madhya Pradesh Tourism Board in order 
to take care of the private investment promotion 
in tourism sector as a single point contact agency 
for any investor interested in investing in tourism 
infrastructure development in Madhya Pradesh. 

The Tourism Policy 2016 of Madhya Pradesh 

has been launched with an objective to facilitate 
investment promotion. As per policy a land bank 
of about 850 hectares have been created near 
significant tourism destinations all over the State. 
The lands are been offered at the base price of Rs. 
5.00  to 10.00 lakh hectare through transparent 
online bidding process. The land is given 
for 90 years lease and could be mortgaged 
with Financial Institutions and Banks to avail 
loans. There is also a policy to allot heritage 
properties to private investors for 90 years lease to 
develop heritage hotels. These properties at a mini-

mum reserved price of Rs. 1.00 lakh through online 
bidding process . Along with these a capital subsidy 
@ of 15% Rs. 10.00 crores is offered depending on 
the nature and size of the project to establish new 
tourism projects as hotel, resort, heritage hotel, star 
& deluxe hotel, wellness resort, adventure & sport 
etc. Apart from these a  capital subsidy @ 40% is 
offered to establish ropeways in the State. FICCI 
in association with Madhya Pradesh Tourism is or-
ganizing Madhya Pradesh Tourism Investors Meet 
on January 18 , 2019 at FICCI, Federation House, 
New Delhi, India . 
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Next year, the Prime Minister will lead the fight for re-
election, and therefore, this is a good time to look back 
on the past four years and make a fair assessment of his 

government’s achievements and where it failed to make an impact.

The Narendra Modi government has completed four years 
in office. During this period, it has carried out several economic 
reforms and launched a slew of development programmes—Pradhan 
Mantri Jan-Dhan Yojana, Digital India, Make-in-India, Skill 
India, Pradhan Mantri MUDRA Yojana, Swachh Bharat Abhiyan, 
Ayushman Bharat and Udan among others.

The impact of Narendra Modi, BJP (Bharatiya Janata Party) 
government in the tourism industry was tremendous. With the 
Demonetisation, GST, and many more such big decision of 
government travel trade industry underwent massive changes which 
we will discuss here with travel trade tycoons.

BJP  
• vedika sharma

It’s been four years of BJP Narendra Modi government, here with travel 
trade spoke person we discussed whether this government proved to be 
a game changer for travel industry in clock wise moving forward or anti 
clock wise moving backward with respect to political impact on tourism.

Cover story

Next year, the Prime Minister will lead the fight for re-election, and therefore, this is a good time to look back 
on the past four years and make a fair assessment of his government’s achievements and where it failed to 
make an impact.

During this four years period of Narendra Modi Government, it has carried out several economic reforms and 
launched a slew of development programmes—Pradhan Mantri Jan-Dhan Yojana, Digital India, Make-in-India, 
Skill India, Pradhan Mantri MUDRA Yojana, Swachh Bharat Abhiyan, Ayushman Bharat and Udan among others.

The impact of Narendra Modi, BJP (Bharatiya Janata Party) government in the tourism industry was tremendous. 
With the Demonetisation, GST, and many more such big decision of government, travel trade industry underwent 
massive changes.

A Game Changer for  
Travel Industry?
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Subhash Goyal, Chairman - STIC Travel 
Group and Hony. Secretary-Federation 
of Associations in Indian Tourism & 
Hospitality (FAITH) said “Last four years 
were very good for the Tourism industry 
because of the positive attitude of the present 
government.  The biggest achievement was 
E-Visa for which we had been fighting for 
more than 20 years.  Now, e-visa is available 
to more than 166 countries and more than one 
million people had taken advantage of this 
facility.

We are also grateful to the government for 
having considered double entry visas, e-visas, 
e-medical visas and also for considering 
e-visas at major seaports to encourage Cruise 
Tourism.

During this term, the Inbound Tourism 
has crossed 10 million mark which is a very 
important milestone for the growth of Tourism 
in the country.

This government that has put a very 
ambitious target of increasing tourism by 
more than 100% in three years i.e. from 10 

million to 20 million.  There are a lot of 
challenges in achieving this and I hope that 
if the industry and the government work 
together, this target is also achievable.

As a first step in the achievement of our 
target FAITH (Federation of Associations 
in Indian Tourism & Hospitality) formed 
by the 10 associations: TAAI, TAFI, IATO, 
ADTOI, FHRAI, HAI, ATOAI, ICPB, IHHA 
& ITTA jointly with the Ministry of Tourism 
organized the ‘India Tourism Mart’ and I 
was very fortunate to be elected as the Hony. 
Secretary of FAITH and by virtue of that was 
also elected as Chairman of the Organizing 
Committee of India Tourism Mart.  The Mart 
was a grand success where from more than 66 
countries & about 244 delegates attended.”

“The elections never affect Travel & Tourism 
if they are conducted smoothly, only when 
there is unprecedented violence then tourism 
gets affected.” Mr Goyal added. 

Rajeev Kohli,  Joint Managing Director, 
Creative Travel share his views about the last 
four years of Modi  government and said “ If 
one was to do a real review of the business 
of the inbound tourism industry, you will find 
that the situation is quite grim. Very few are 

Subhash Goyal, Chairman - STIC Travel Group and 
Hony. Secretary-Federation of Associations in Indian 

Tourism & Hospitality (FAITH)

Rajeev Kohli,   
Joint Managing Director, Creative Travel
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doing well and most are just surviving. You 
talk to the domestic players, their industry has 
been torn apart by unfair practices by online 
agencies. Talk to ticketing agencies, their 
business model is on the verge of collapse 
thank monopolistic collusion by the airlines 
and administrator of policies. So tourism is in 
a very bad place. I will not blame the current 
government alone for the problems have been 
growing year after year. But nothing has been 
done to arrest the decline of the industry. The 
organised sector of tourism is under great 
assault and it’s a matter of time before the 
number of distressed companies just grows.”

“Any election that does disrupt travel. The 
news is not always positive. I wish I could say 
different governments were different for our 
industry. But apparently not. The systems are 
very much broken and no matter of political 
will is able to change that.” Mr. Kohli, added. 

Dr C P Sharma, Managing Director, 
Neptune Travco Pvt Ltd while talking about 
the impact of last four years on tourism during 
Modi government said “Last few years under 
the Modi Government has seen execution 
and acceleration of many initiatives such as 
e-Tourist visas which is available for various 
countries and Tourist helpline. Not only this 
Ministry of Tourism launched an interactive 
website and came up with the new Incredible 
India Campaign.

The government has been giving a lot of 
importance to Tourism and has been allocating 
more funds for development.

There has been a jump of 25 places for 
India in the world travel and tourism index.

Bharat Parv has been organized, there has 
been a substantial increase in the number of 
Foreign tourists visiting India and Foreign 
exchange earnings from Tourism.

The momentum has already been set for 

giving importance to tourism so there will 
be no doubt to say the future is bright for 
Tourism.”

Prateek Hira, President & CEO – Tornos, 
Chapter Chairman – IATO (U.P., 
Uttrakhand & Bihar) said “Last four years 
have been tough for the tourism industry. With 
falling arrivals, loss in traditional markets and 
increased competition both within and with 
other destinations it has been tough. 

Strategic planning for tourism took a back 
seat in this government. Tourism seemed not 
to be a priority area, especially if one talks 
of inbound tourism. Of course, domestic 
tourism was quite seriously taken up but 
given the recent depletion of foreign exchange 
reserves, inbound tourism could have come in 
quite handy and to a large extent could have 
addressed the issue. GST on luxury rooms 
and many other tourism-related services is 
killing as 18-28% seems to be adding up to 
the overall costs and making the cost of travel 
quite high. 

With the new tourism minister Mr. K.J. 

Alphons taking over we were quite upbeat, 
but for some reason on ground, realities were 
not as expected. Synchronization between 
the center and state governments seemed 
missing in tourism. Third largest foreign 
tourist arrival state of India, Uttar Pradesh 
refused to project itself internationally and 
even its mega-event Kumbh did not figure in 
any international promotions in any trade-
fare abroad, this in spite of the fact that both 
the center and the state have same and full 
majority governments. Agra, home to Taj 
Mahal suddenly got neglected and the tourism 
industry in Agra is quite demoralized with 
such a step-motherly treatment being accorded 
to it. State Capital of Lucknow is one example 
of the derailment of on-going projects even 
those nearing completion and those that could 
have been a game changer for tourism. Same 
was the case with the state of Uttrakhand.

Government at the center could have 
brought the states in sync with its own tourism 
agenda if at all it had one, at least those where 
the governments were same. Unfortunately, it 
did not happen and there was also no inter-
departmental understanding in this regard.   

In its last phase, government of India can 
still turn the tables and not only clarify its 
priority status on tourism but also spell out its 
agenda for future.”

“There would be many questions that 
the government will have to answer to the 
tourism industry and surely tourism industry 
would want to know if tourism would at all 
be a priority of the next government. Also, 
the industry seeks to know, what will be next 
government’s stand on tourism development 
in its next term. 

States that are ruled by BJP will also have 
an impact on center’s election and so tourism 
will figure-in and industry’s voting pattern 
will be quite dependant on how states have 
treated tourism in their own turfs. 

I am particularly seeing areas that were 
neglected or left uncared being a tough call. 
Tourism Industry in India is quite small 
and seldom drives elections but the general 
perception of development and growth are 
evident by the way tourism develops in the 
country. Also, tourism is directly linked to 

Dr C P Sharma,  
Managing Director, Neptune Travco Pvt Ltd

Prateek Hira,  
President & CEO – Tornos, Chapter Chairman – IATO  

(U.P., Uttrakhand & Bihar)
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country’s international image, which seldom 
our governments realise.   

It would be worthwhile that before the 
election, tourism appears in the party’s 
manifesto and it spells out its time-bound 
strategy on tourism. Many places in India 
where the economy is driven by tourism might 
be a tough call. As rightly stated by this 
government itself that times have come 
when development and growth will be 
the deciding factor of government 
formation. Tourism is an integral 
part of the development and 
surely helps in perception 
building of a country thus 
cannot be overlooked.” Mr. 
Hira commented on 2019 
elections. 

Sanjay Basu  Managing 
Director, Far Horizon 
Tours-India Said “There has 
been a great focus on tourism 
at the highest levels and this 
can be seen with the launch 
of the e-visa facility which is 
operational at both air and sea 
ports of the country. Further, the 
declaration of 2018 as the Year for 
Adventure Tourism has recognised 
the importance of this USD 600 billion 
worldwide industry where India is rated at 
being the 6th best natural heritage destination, 
but where till now the utilisation has been just 
till 112th out of 141 countries as per World 
Economic Forum. Greater budgets for publicity, 
launch of schemes like Adopt a Heritage to 
enhance visitor experience have all been helpful 
in creating a better climate for development 
of tourism to India. The launch of the subsidy 
scheme against foreign exchange earnings 
has helped give the industry a greater support 

to developing the destination marketing and 
offering quality services to international tourists 
coming to India. 

Finally, interventions with other ministries 
to get permission for 

usage of 

satellite 
phones by recognised tour operators, 
approaching the Ministry of Environment, 
Forest and Climate Change to develop a 
conservation and customer oriented eco-tourism 
policy, the UDAN scheme to link the regional 
and remote areas by small turboprop aircrafts 
are all providing the foundations for a greater 

growth in the tourism sector. Setting up of the 
National Task Forces for Development of both 
Cruise and Adventure Tourism. The growth is 
also visible where tourist arrivals to India have 
crossed the 10 million mark. Naturally, a lot 
more needs to be done with better international 
marketing with even greater publicity budgets, 
greater support to grow the eco, adventure 
and cruise tourism sector which is 42% of 
worldwide tourism and growing at over 30% 
per annum, for which India has a vast reservoir 
of growth potential, are some further steps to be 
taken.”

“We hope that the government of the 
day post the elections will favour and 

support tourism sector and its growth 
as one of the greatest underutilised 
sectors that offers the promise of 
generating a few million jobs 
throughout the country including, 
in the remotest regions of India.” 
Mr. Basu added.

Romil Pant, Senior Vice 
President, Leisure Travel, 
Thomas Cook (India) Ltd. 
commented on the Modi 

government last four years impact 
on tourism “Tourism and Hospitality 

sector has been universally 
recognised as an agent of development 

and an engine for socio-economic growth 
in the last four years.

The current Modi government has taken 
a number of decisive steps to make tourism 
a pillar of the Indian economy over the past 
four years. Schemes like the issuance of visa 
on arrival to visitors from over 180 countries, 
the UDAN regional connectivity rollout, the 
impetus to digital payments, and the focus on 
infrastructure, have all given a big boost to the 
travel and tourism industry creating a multiplier 
effect and driving an increase in the overall 
economic growth in the country. 

INDIA 
ELECTIONS

India is a constitutional democracy with a parliamentary 
system of government, and at the heart of the system 

is a commitment to hold regular, free and fair elections. 
These elections determine the composition of the government, 
the membership of the two houses of parliament, the state and 

union territory legislative assemblies, and the Presidency and vice-
presidency.

Elections are conducted according to the constitutional provisions, 
supplemented by laws made by Parliament. The major laws are 

Representation of the People Act, 1950, which mainly deals with the 
preparation and revision of electoral rolls, the Representation of the 
People Act, 1951 which deals, in detail, with all aspects of conduct 

of elections and post election disputes. The Supreme Court of 
India has held that where the enacted laws are silent or make 

insufficient provision to deal with a given situation in the 
conduct of elections, the Election Commission has the 

residuary powers under the Constitution to act in 
an appropriate manner.

Sanjay Basu
 Managing Director, Fai Horizon Tours-India
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The government has also revamped its strategy 
to market India as a preferred destination for 
both foreign as well as domestic tourists 
through the ‘Incredible India 2.0’ campaign, 
with an eye on doubling traffic from both 
segments. However, there is a huge opportunity 
to further expand on it so that it reaches the 
global online/new age traveller today. 

Some of the key government initiatives 
like Swadesh Darshan scheme for world-
class infrastructure and The National Mission 
for Pilgrimage Rejuvenation and Spiritual 
Augmentation Drive (PRASAD) scheme 
for the beautification of pilgrimages sighted 
growth in domestic as well as international 
spiritual tourism. 

Most recently, ‘The Statue of Unity’ 
dedicated to Sardar Vallabhbhai Patel, which 
is touted to be the tallest statue in the world is 
expected to attract a large number of tourists 
from around the world. 

On the other hand, the impact of 
demonetization was relatively muted, with 
the anticipated shakedown and consolidation 
resulting in overall positive and long-term 
impact on the sector at large. During that 
time we also observed an increased surge in 
our online/ e-Business with increased usage 
of cashless options by our Indian outbound 
tourists, with travelers transacting using their 
Forex cards like our Thomas Cook Borderless 
Prepaid Travel and One Currency Card – 
and these offer safety and security as added 
benefits. For inbound tourists, travelers have 
options of transacting through their Debit/
Credit cards, digital wallets and book tickets/
hotels online instead of paying cash at the 
counters. 

Moreover, the impact of an increase in GST 
on travel packages from 4.5% to 5% did not 
result in any impact on travel demand.”

While focusing on the 2019 election mean 
for travel Mr. Pant said “Although early days 

yet, at Thomas Cook India we have seen no 
impact either on our current or forward travel 
bookings during election season. Historically 
too, elections have seen no adverse impact on 
travel; nor do we anticipate this in the current 
scenario. The Indian consumer is clearly 
hungry for travel and, the imminent general 
election sees no dampening of this spirit. 
Whilst we have not observed cancellations of 
vacation travel, our sales teams have indicated 
that travellers are planning their itineraries to 
ensure that they are able to vote.” 

Mohammed Rizwa, Director , Aiza 
International Tours And Travels Pvt. Ltd. 
said 'In the last four years, the Ministry of 
Tourism has undertaken several initiatives to 
provide much needed boost to the sector.And 
now ministry of tourism led by minister Mr. 
Alphons Kannanthanam.

 Among several initiatives launched are 
Swadesh Darshan and PRASAD, revamping 
of existing schemes such as Hunar se Rozgar 
tak, extending e-Tourist Visas to more 
countries, developing a Mobile Application 
for Tourists, introducing an Incredible India 
Tourist Helpline, and undertaking various skill 
development initiatives.

 According to a Ministry of Tourism 
release, the rank of India in International  
Tourist Arrivals in both 2014 and 2015 in the 
latest UNWTO's World Tourism Barometer 
(for March 2017) is 24 as against the previous 
ranks of 41 and 40 in the year 2014 and 2015 
respectively.

 The last 4 years has seen a total jump of 25 
places in the world travel and tourism index. 
Reflects the importance government is giving to 
tourism.

 Let's take a look at some of the major 
initiatives and achievements in the tourism 
sector

 India 2.0 campaign: To double number of 
local tourists

 The government is revamping its strategy to 
market India as a preferred destination for both 
foreign as well as domestic tourists, with an 
eye on doubling traffic from both segments. A 
fresh Incredible India 2.0 campaign, backed by 
an interactive new website on India's tourism 
hotspots was launched in 2017 on World 
Tourism Day.

 Govt. is also looking forward to attract 
more tourists in order to increase revenue from 
tourism. One of the recent example is Statue of 
Unity built by Govt.

 The President launched the "Incredible India 
2.0 Campaign"; 'Adopt A Heritage' Project 
and new Incredible India Website on 27th 
September, 

 Politics and tourism go hand in hand. 
Politicians have the power to mould public 
opinion on a given destination. This public 
opinion could be from the outside looking in, 
or it could be the opposite way around. Take 
the American elections – yes we’re going there. 
Let’s say that Donald Trump goes on to win 
the Presidency. Push aside just how awful that 
would be for a second, and instead focus on 
the impact it could have on tourism both to and 
from America.

 First of all, Trump has ridden a wave of 
racism, sexism and right-wing fanaticism all 
the way to the front of the Republican 
nominee race. In recent weeks we have 
looked at both the rising trend of tourists from 
emerging economies and the affect of terrorism 
on travel. Trump and the political situation in 
America at the moment offer real-life examples 
of both of these. How, for example, will 
Mexicans or Muslims from emerging nations 
feel about the prospect of visiting an America 
under the presidency of Donald Trump? 
Understandably, they’re quite likely to boycott 
the country altogether. There’s also a high 
probability that many travellers from Europe 
and Asia will be put off visiting a country 
where toxic views about women, Muslims and 
Mexicans have propelled a man toward the 
position of most powerful man in the world.

 America is an international beacon of liberty, 
culture and commendable ideals. As such, 
tourists from all over the world will continue 
to flock to New York, Las Vegas, Hollywood 
and the like. But Trump is showing how one 
man can damage the reputation of an entire 
country. Clearly, America is nowhere near as 
reliant on tourism as some other nations are, 
so the outside view is unlikely to hold much 
sway with the American public. Having said 
this, many must realise how the entire Trump 
campaign is reflecting on the US.

 Above is just a real example we all have 
seen that affected tourism. Now, 2019 election 
also has its  importance that may affect 
tourism. I am optimistic as we have seen a 
good work done by Indian govt to increase 
tourism in India'.

Romil Pant,  
Senior Vice President, Leisure Travel, 

Thomas Cook (India) Ltd. 

Mohammed Rizwan
Director Aiza International Tours And Travels Pvt. Ltd.
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• Tarsh sharma

Tamil Nadu breaks all the clichés and has 
emerged as a state that has bounty and 
diversity. Rolling mountains, azure seas, 

sandy beaches, swaying fields, high cascading 
waterfalls, chic hotels, uber cool lounges, lofty 
shopping malls, there is in fact nothing that this 
state lacks and therefore it is a must visit in India. 
Due to its culture, Tamil Nadu is a particularly 
hassle-free destination to visit, especially for 
women.

Tamil Nadu is one of the few states in India 
where all the erstwhile colonial powers had their 
settlements – the Dutch, the Danes, the French, the 
British and the Portuguese. The cultural capital of 
India is known for its traditions, art, architecture 
besides heritage. 

Here we listed some mesmerising places one must 
visit during their visit to Tamil Nadu.

Chennai
Chennai is the biggest economic, cultural and 
tourism centres in South India and among the most 

visited Indian cities by foreign tourists. The blue 
waters of Bay of Bengal mingle with the golden 
sands at the beaches of Chennai. 

The city has the second largest collection of 
heritage buildings in India. Chennai has a lot to 
offer to tourists in the form of ancient temples and 
Museums, Churches and forts built during the 
British rule.

Mahabalipuram 
Mahabalipuram is one of the most visited tourist 
destinations in Tamil Nadu. And together with 
Chennai and Kanchipuram, it forms 'Golden 
Tourism Triangle' on the shore of Coromandel 
Coast. This tourist destination has been listed 
amongst the UNESCO World Heritage Site 
because of its importance and ancientness of the 
sculptures and temples which depict its historical 
past and traditional legacy and also about the 
Dravidian civilization. The major attraction of 
Mahabalipuram is the Shore temple which is 
devoted to Lord Shiva and Lord Vishnu, sited 

on the Bay of Bengal with the gateway from the 
Western side away from the sea. It is one of the 
world heritage sites and also one of the ancient 
rock-cut temples in the country. 

Kanchipuram
"Ayodhya, Madhura, Maya, Kasi, Kanchi, 

Glore of Tamil Nadu
Tamil Nadu one of the southern states of India represents a great travel destination 
with many places to suit every kind of travel requirement. Tamil Nadu has scenic 
beaches, charming hill stations, agricultural fields and temple towns.

special focus



December  2018 trendy travel trade with food & shop        19

special focus

Avantika, Dwarakavathi Caiva Sapthaithate 
Mokshadaiyeka" says a Sanskrit Sloka. This 
sloka holds the Hindus to consider Kanchipuram 
as one of the seven holiest towns of its kind in 
the country. It is believed that a visit to this town 
bestows salvation. This is also called as Kanchi 
or the Temple Town. The Mainland lies on the 
northern bank of the Holy River Vegavahi a 
tributary of River Pallar. It is a sacred destination 
for Buddhists, Jains and Hindus too. People 
popularly divide the entire region as Siva Kanchi, 
Vishnu Kanchi and Jain Kanchi. Though the 
ancient town had 1000 temples, only 126 of them 
are found today including the few located on the 
outskirts.

Pondicherry
If peace and a break is the most sought after, then 
Pondicherry is surely one of the choicest holiday 
destinations in South India. The town offers a 
unique experience with its mix of modern heritage 
and spiritual culture. With a predominantly 
historical background, Pondicherry takes one 
century back in time.

Madurai
The city of Madurai was planned and laid out on 
the pattern of a lotus flower, with the  
famous Meenakshi Temple in the centre. The 
foundation of this temple and the town is attributed 
to the Pandian King Kulasekhara.

Legend goes that a drop of nectar from Lord 
Shiva's locks fell here. So the city came to be 

named as Madurai, the city of Nectar.

Tiruvannamalai 
It is at the foothill zone of Annamalaiyar 
Hill. The Identity of Tiruvannamalai revolves 
around the proud presence of the sacred shrine 
of Lord Arunachaleswara and Ashrams of 
Ramana Maharishi, Yogi Ramsuratkumar and 
Seshadrinatha Swamigal, known for eternal 
peace and divinity. Tirumalai or Arhasugiri is an 
ancient Jain temple complex, around 50km from 
Tiruvannamalai, consists of three Jain caves, four 
Jain Temples and a 16 feet (4.9 m) high sculpture 
of Neminatha of the 12th century, the tallest Jain 
image in Tamil Nadu. The Sathanur Dam over 
the Thenpennai river located 20 km southwest of 
the town is a prominent picnic spot. Ulagalantha 
Perumal Temple at Tirukoyilur [35 Km] and Adhi 
Tiruvarangam[30 km] are the popular Vishnu 
temples near Tiruvannamalai.

Kanyakumari

Situated at the tip of the Indian Peninsula, 
Kanyakumari is the southernmost point of 
mainland India. Kanyakumari is located near the 
Western Ghats and bordered by the Laccadive or 
the Lakshadweep Sea at the southwest, southeast 
and south of the city. Kanyakumari has been one 
of the major centers of arts, culture and religion 
since ancient times. The city’s beaches are also 
the only beaches in the world where you can 
experience both sunrise and the sunset. The 
various temples in this beautiful city of Tamil 
Nadu are frequented by thousands of pilgrims and 
the pristine beaches attract a huge no. of tourists to 
the city. Here’s the list of the best places one can 
visit in Kanyakumari.

Ooty
The glory of the blue-hued Nilgiri Mountains in 
Tamil Nadu enhance the charm of the little town, 
Ooty. Charming bungalows, bustling town center 
streets, and chaotic streets strike as unique tourist 
attractions in Ooty.

People seek Ooty for a pleasant family 
vacation, romantic honeymoon time or even a 
relaxing weekend. Bask in picturesque scenery 
while riding the Nilgiri Toy train, a UNESCO 
World Heritage Site. The Doddabetta tea factory 
welcomes with the aroma of freshly brewed tea.

Beautiful trails to trek, amazing boating 
experiences as well as panoramic views make 
your holiday worthwhile. Ooty also specializes 
in delicious chocolate which makes for delightful 
shopping.



20        trendy travel trade with food & shop December  2018

nTo update

New Al Hosn Cultural Site 

Indian tourist arrivals increases  
to visit Greece 

Qatar: First Global Destination Campaign 

The Department of Culture and Tourism - 
Abu Dhabi (DCT Abu Dhabi) announced 
that the much-anticipated grand opening 

of Al Hosn, a new cultural destination located 
in the heart of downtown Abu Dhabi, will take 
place on 7 December 2018. 

Al Hosn is the city's original urban block and 
will comprise four interrelated components: the 
historic Qasr Al Hosn Fort, the Cultural Founda-
tion, the National Consultative Council building, 
and the House of Artisans. The official launch 
will be a celebration of Abu Dhabi's rich history 
and culture, with days of public programming to 
mark the occasion. 

Qasr Al Hosn is the oldest and most signifi-
cant heritage site in Abu Dhabi city, encompass-
ing two iconic buildings: The Inner Fort dating 
back to around 1795 and the Outer Palace, 
which was built in the 1940s. A witness to Abu 
Dhabi's vibrant history over the past two centu-
ries, it has previously been home to the ruling 
family, the seat of government, the consultative 
council and the national archives. Now trans-
formed into a museum following several years 
of rigorous and ambitious conservation works, 
Qasr Al Hosn is a national monument that traces 
the city's development from a settlement reliant 
on fishing and pearling in the 18th Century, to 

a modern, global metropolis, with the fort now 
surrounded by Abu Dhabi's skyscrapers and a 
dynamic downtown area. 

Speaking about the positive growth, Mr. 
Konstantinos Tsegas, Secretary General, 
Greek National Tourism Organiza-

tion said, “Greece as a destination has gained 
momentum over the years and we are glad to 
witness the rising interest of Indians for Greece 

as a popular holiday destination across the 
country. Our approach is to target the captive 
audience across various age groups simply by 
appealing to every kind of travel need. We have 
effectively leveraged diverse platforms, based 
on specific characteristics of the Indian market. 

The strategy is to also promote 
365-day tourism in Greece and cre-
ate awareness about lesser known 
cities of Greece like Thessaloniki, 
Xanthi or Kavala which have great 
geophysical, historical and cultural 
importance along with Athens. 
We are closely working with our 
partners in India for growth across 
segments like families, FITS (first 
time travelers segment), MICE 
(meetings, incentives, conferences 
and events), destination weddings, honeymoon and films.”

Qatar launched its first global destina-
tion campaign aimed at positioning 
the Arabian Gulf country as an attrac-

tive destination for authentic and bespoke ex-
periences. Under the tagline Qatar. QuratedFor 
You.the campaign brings to life Qatar’s focus 
on tailored visitor experiences that celebrate its 
heritage, and will be rolled out across 15 exist-
ing and targeted priority markets. 

The campaign's launch comes at an exciting 

period of growth and development for Qatar's 
tourism sector. Just a few weeks earlier, Qatar 
Tourism Authority was converted into the 
Qatar National Tourism Council (QNTC). The 
new governance structure paves the way for 
the implementation of key initiatives across 
the public and private sectors to develop solid 
tourism infrastructure and deliver exceptional 
visitor experiences.

Both the revised governance model and the 

global promotion campaign are critical compo-
nents of the sector's newest strategy launched 
in 2017 (The Next Chapter of the National 
Tourism Sector Strategy). These foundational 
developments are further complemented by the 
country's revised visitor visa policies which 
have earned it the ranking as the most open 
country in the Middle East - and the 8thmost 
open in the world - according to UNWTO’s 
recently updated visa openness rankings.

As per the statistics released by Greece National Tourist Office (GNTO) and Athens 
International Airport, 38,046 Indian tourists visited Greece in the nine months vis-à-vis 
17,376 Indian tourists during the same period in 2017, which is a whopping increase 
of 119%. 



Adventure Next India’18
First time ever in Asia, Madhya Pradesh Tourism successfully hosted 
AdventureNEXT INDIA’18 in City Of Lakes Bhopal, In association with US 
based Adventure Travel Trade Association (ATTA) & Adventure Tour Operators 
Association of India (ATOAI). 

The international event specialized in 
Adventure travel, one of its kinds in 
ASIA, successfully concluded by MP 

tourism from 4thDecember- 5th December 
2018 at the newInternational Convention Cen-
tre - Minto Hall in Bhopal, Madhya Pradesh, 
India. It focused on adventure tourism by 
combining marketplace (chowk Bazar), meet-
ings, networking opportunities, inspirational 
speakers and educational sessions together for 
national attendees as well as delegations from 
aboard. 

The successful convention was witnessed 
by nearly 200 attendees including global buy-

ers, international/national media representa-
tives, sellers and office bearers of the Adven-
ture Tour Operators Association and hotels, 
hospitality and tour operators who came to 
expand their knowledge spectrum and itinerary 
offerings.  To grace the event, Hon’ble Suman 
Billa- Joint Secretary, Ministry of Tourismand 
Swadesh Kumar- President of ATOAI and 
Akshay Kumar- Chairman of Adventure NEXT 
committee were also present.

The two days long event encapsulated 
the theme “Pulse of Tomorrow” indulging 
delegates to explore future-driven business op-
portunities from Madhya Pradesh, the heart of 

incredible India. The indulgent agenda featured 
trending topics such as economics of wildlife 
tourism and immersive technology while the 
educational workshops like traditional Gond 
Art show kept attendees engaged. For the pres-
tigious event, the cultural programs included 
performances of popular Indian dances- Bharat 
Natyam, MohiniAttam, tribal folk dances.

Madhya Pradesh will also be conducting 
pre and post familiarization trips to vari-
ous destinations, believing that the tour will 
captivate the hearts and imagination of every 
traveler and immerse their senses in the “heart 
of Incredible India”

Madhya Pradesh is truly honored and privileged 
for being the ever first host of AdventureNext in 
Asia. We thank ATTA and all the respected inter-
national buyers, felicitators, media and national 
delegates who came together to make this event a 
grand success. The AdventureNext not only brought 
together the networking sessions but it also gave a 
unique definition to the hidden treasures of adven-
ture tourism in India. With this we focus to promote 
the adventure travel aspect with full pace in Mad-
hya Pradesh as well.

Hari Ranjan Rao (IAS)
Principal Secretary Tourism and 

Managing director, Madhya Pradesh Tourism Board

We were honored and proud to present the world 
AdventureNext'18 with MP tourism. The extraordi-
nary variety of adventure travel Madhya Pradesh 
preserves is worth experiencing. Adventure NEXT 
captured India’s religious heritage, mythological, 
historical, wildlife, and beautiful architectural spots 
clubbed with physical activities and journals for 
the attendees. This is just the beginning, ATTA also 
plans to introduce more tours which are adventure 
driven panning across the unexplored exploratory 
destinations of India.

Shannon Stowell
CEO, AdventureNext

Adventure Travel Trade Association



22        trendy travel trade with food & shop December  2018

The massive and the majestic Kumbh is the amalgamation of Shastra, Dharma, Aastha transmitting 
religious vibes via the holy men in the most tranquil and peaceable sanctity and mysticism which can only 
be experienced through its amazing site. The blissful darshan of Kumbh Mela is a divine way of bringing 
the union of distinctive beliefs, culture, and subculture to learn, discover and experience as one.

Colossal Divinity of

Historical Beliefs

The Kumbh, the festival of holiness, is beyond imagination until it is experienced. 
Its sites and chants are majestic seemings like the divinity has influenced the 
surroundings in its very own way. Kumbh is the confluence of four vedas (Rig 

Veda, Yajur Veda, Sam Veda and Atharv Veda). In this festival of honor and dignity 
of the festival, spiritual leaders of different religions and people with a experience 
of pure idea and virtue, the monks, saints, artists of exclusive creed in extraordinary 

dresses and of one-of-a-kind language and dialect unfold the powered energy in the 
air. Thus, Kumbh embarks to be month-long festivity of know-how and devotion. The 
pilgrimage is held for about one and a half of months at every of the four holy cities 
(Ujjain, Haridwar, Nasik and Prayag) where it is believed in Hinduism that drops of 
nectar fell from the Kumbh carried with the aid of gods after the sea was once churned. 
The festival is billed as the "world's biggest congregation of spiritual pilgrims”.

Kumbh in the literal meaning defines urn that consists of nectar. It is a source of energy. It is the union of nature 
and humanity. Lord Vishnu is stated to be the face of Kumbh; Rudra, the neck; Brahma, the base; all the goddess 
are the center section of the Kumbh and the entire ocean is water in the Kalash. Kumbh realizes humans their sin, 
advantage, and light & darkness. Accordingly Hindu mythology, Kumbh holds its proof courting back to centuries-
old as its origin. It is the empowering “Kalash” of Samudra Manthan which witnessed the legendary war between 
Devas and Asuras; the gods and the demons for the drink of immortality (the Amrit). During the churning of the 
ocean, nectar was positioned in the Kumbh that is why this kalash is considered to be of such high significance. 

Kumbh

According to legends, Vishnu was 
carrying a Kumbh (pot) of Amrit 
(nectar), when a scuffle broke out and 

4 drops were spilled. They fell to earth at the 
four Tirthas of Prayag, Haridwar, Nasik, and 
Ujjain. A tirtha is vicinity where the devout 
can achieve salvation. The event is venerated 
each and every three years through the Kumbh 
Mela, held at every tirtha in turn; the Sangam is 
acknowledged as Tirtharaj, the ‘King of Tirthas’ 
and here the Kumbh is held once in every twelve 
years, which is the greatest and holiest of all fair.

In one version of the legend, the service of 
Kumbha is the divine physician Dhanavantari 
who stops at four holy cities where the Kumbh 
Mela is celebrated. In different re-telling, the 
provider is Garuda Indra or Mohini who spills 
the amrita at 4 places. While various historic 
texts, which include a range of Puranas, point 
out the Samudra Manthan legend, none of them 
mentions spilling of the amrita at 4 places. 
Neither do these texts point out the Kumbh Mela. 
Therefore, multiple scholars, including R. B. 
Bhattacharya, D. P. Dubey, and Kama Maclean 
agree with it that the Samudra Manthan legend 
has been applied to the Kumbh Mela relatively 

recently, in order to show scriptural authority 
for it. There are numerous references to river-
side fairs in ancient Indian texts; however the 
exact age of the Kumbh Mela is uncertain.

The Chinese traveller Xuanzang (Hiuen Tsang) 
describes a ritual geared up by means of 
Emperor Shiladitya (identified with Harsha) at 
the confluence of two rivers, in the kingdom 
of Po-lo-ye-Kia (identified with Prayag). 
He additionally mentions that millions and 
hundreds took bath at the confluence, to wash 
away their sins. According to some scholars, this 
is the earliest surviving historical account of the 
Kumbh Mela, which took vicinity in present-day 
Allahabad in 644 CE. According to the beliefs, 
one of, Australian researchers Kama Maclean 
notes that the Xuanzang reference is about an 
event that befell each 5 years (and not 12 years), 
and would possibly have been a Buddhist get 
together (since, in accordance to Xuanzang, 
Harsha used to be a Buddhist emperor).

A common conception, endorsed by means of 
the akharas is that Adi Shankara commenced 
the Kumbh Mela at Prayag in the 8th century, 
to facilitate the meeting of holy guys from 

Kumbh Mela is the largest human religious 
& holiest gathering on the earth. 

The global acknowledgment of Kumbh 
was the third continuous title for any Indian custom 
after Yoga and Navroj.

UNESCO recently recognised the Kumbh Mela 
as an “intangible cultural heritage of humanity”. 

About Rs 2,500 crore will be committed for the 
first Kumbh in Allahabad in January 2019 under 
the present Yogi Adityanath government, more than 
two times what Uttar Pradesh had spent on the last 
Kumbh held there in 2013.

More than 200 projects of 16 departments are 
coming up at break-neck speed and this time at 
the Kumbh, it won't simply be about the dip in 
the Sangam but additionally an "enhanced pilgrim 
experience" and like arranging every day social 
events and get-togethers and legitimate signages.

Going to India amid Kumbh Mela can be your 
most significant opportunity to witness Indian 
Culture and Centuries-old traditions at its best.

Do you Know ? 

special focus
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Prayag in contemporary Allahabad 
is believed to be the most essential 
pilgrimage for Hindus. Traditionally 

river confluences are viewed as auspicious 
places, however in Sangam, the magnitude 
of the confluence is most pious due to the fact 
here, the holy Ganga, Yamuna and the legendary 
Saraswati meet to emerge as one. Prayag is a 
region where the symbol of intelligence is the rise 
of the sun. Prayag is regarded as the foundation 
of the universe and the core of the earth. When 
Jupiter is in Aries or Taurus, and the Sun and 
Moon are in Capricorn, then there is a yog of the 
Kumbh Mela in Prayag in Chaitra month. On this 
occasion, bathing in the Triveni presents charity 
extra than heaps of Ashwamedh Yagya, and 
greater than a hundred instances by performing 
circumambulation (Pradakshina) of the earth. On 
this occasion of Kumbh, there are two foremost 
advantages to pilgrims: Ganga Bath and Saint 
Interaction. The spiritual ecosystem of the festival 
is unique. in any camp you go, you hear the 
sounds of Ved Mantras in the center of the Yagna 

(religious sacrifices). Dance performances based 
on interpretation, mythological epics, prayers, 
sages, and saints’ preachings are fascinating. 
Swords waving in the air, horse driving in the 
royal baths of the Naga saints, elephants, musical 
contraptions between traditional conventions 
entice tens of millions of devotees. In the festival, 
spiritual leaders of specific religions additionally 
take part. Kumbh, a festival of honor and dignity 
in the holy Prayag. Ganga is the mother of all 
in this festival, and all are her sons. With the 
imaginative and prescient of emancipation in 
Ganga, the significant crowd gathers, and the 
holy competition organizes on the sacred land 
of Prayag. The Magh Mela of Allahabad is in all 
likelihood the oldest amongst these, courting from 
the early centuries CE, and has been mentioned 
in numerous Puranas. However, its association 
with the Kumbha fantasy and the 12-year old 
cycle is fantastically recent, possibly courting 
returned to the mid-19th century. D. P. Dubey 
notes that none of the historical Hindu texts point 
out the Allahabad honest as a "Kumbh Mela".

The Sangam of Amrit:                        
PRAYAG                                

Yogi Adityanath  
Chief Minister, Uttar Pradesh

Kumbh Mela will begin in Allahabad 
on January 15, 2019. Kumbh is 
a club which unites everyone. 

The coming Kumbh is going be historic 
and very special. For the first time in 
history, devotees would be able to dip 
not only at the confluence of Ganga and 
Yamuna, but they will also be able to 
feel the invisible Saraswati river. We are 
making efforts to open the gate of Prayag 
Fort where Saraswati is situated and 
we are talking with the Government of 
India and the Archaeological Survey of 
India for this purpose. It is traditionally 
believed that the `invisible' Saraswati 
river joins the confluence of Ganga and 
Yamuna at Allahabad, and it comes up in 
a temple at Allahabad (Prayag) Fort. The 
government of Uttar Pradesh is going to 
invite the ambassador of every country in 
the world to the Mela. We will invite not 
only Indians living in foreign countries but 
also foreign nationals to be a part of the 
world's largest congregation. Kumbh is the 
biggest congregation of culture and faith 
on earth. Invitations are being sent to 192 
countries for Kumbh Mela. The government 
is also making arrangements to ensure that 
at least two people from each of the six 
lakh villages of the country visit Kumbh" 
The main area of Kumbh Mela would be 
doubled from earlier 5,000 acres to 10,000 
acres this time and 15 crore people are 
expected to attend it.

exclusive regions. However, academics doubt 
the authenticity of this claim. The Kumbh 
Mela of Haridwar appears to be the authentic 
Kumbh Mela, considering the fact that it is held 
according to the astrological sign "Kumbha" 
(Aquarius), and due to the fact there are quite 
a few references to a 12-year cycle for it.

The earliest extant texts that comprise the name 
"Kumbha Mela" are Khulasat-ut-Tawarikh 
(1695 CE) and Chahar Gulshan (1759 CE). Both 
these texts use the time period "Kumbh Mela" 
to describe solely Haridwar's fair, even though 
they point out the comparable festivals held in 
Allahabad and Nashik district. The Khulasat-ut-
Tawarikh lists the following melas: an annual 
mela and a Kumbh Mela each 12 years at 
Haridwar; a mela held at Trimbak when Jupiter 
enters Leo (that is, as soon as in 12 years); 
and an annual mela held at Prayag in Magh. 

Kama Maclean states that even early British 

data do not point out the title 
"Kumbh Mela" or the 12-year 
cycle for the Allahabad's fair. 
The first British reference to the 
Kumbh Mela in Allahabad happens 
solely in an 1868 report, which 
mentions the need for elevated 
pilgrimage and sanitation controls 
at the "Coomb fair" to be held 
in January 1870. According to 
Maclean, the Prayagwal Brahmin 
clergymen of Allahabad tailored 
their annual Magh Mela to 
Kumbh legend, in order to expand 
the importance of their tirtha.

Besides their spiritual significance, 
traditionally the Kumbh Melas had 

been also fundamental business events. Baptist 
missionary John Chamberlain, who visited the 
1824 Ardh Kumbh Mela at Haridwar, referred to 
that a giantwide variety of tourists got here there 
for trade. He cited that the truth was once attended 
by way of "multitudes of every spiritual order", 
which includes a giant wide variety of Sikhs. 
According to an 1858 account of the Haridwar 
Kumbh mela by the British civil servant Robert 
1st viscount montgomery of alamein Martin, the 
visitors at the fair covered human beings from 
a wide variety of races and religions. Besides 
priests, soldiers, and spiritual mendicants, the 
honest was once attended with the aid of several 
merchants, consisting of horse merchants 
from Bukhara, Kabul, Turkistan, Arabia, and 
Persia. Several Hindu rajas, Sikh rulers, and 
Muslim Nawabs visited the fair. A few Christian 
missionaries additionally preached at the Mela.
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Satsangs are a very essential section of the Ardh 
Kumbh Mela. Devotees sit for hours and hear to 
the Sadhus who preach. During the mela, there 

are a lot of ashrams and halls where humans can offer 
prayers. One can go and sit down internal if they want 
to hear what the priests have to say about Hinduism 
and spiritualism as these saints have a accurate 
understanding of religion. One can even engage with 
them and take pics of them with their permission. The 
city of Allahabad by no means sleeps at some stage 
in the Ardh Kumbh Mela. The sunlight hours can be 
crowded but one can enjoy the stunning town view 
from the Triveni Ghat in the evening. The calm river, 
the cool breeze; and glittering ghats, the entirety is so 

attractive that you would not prefer to pass over it. 
Attending the Kumbh Mela is definitely fun, however 
when it comes to accommodation; staying in the 
camps can supply you some memories for the lifetime. 
These camps are set up for the Sadhus and humans 
who decide on staying close to the bathing area. These 
tents are just a few km away from the ghats. Living 
in these tents provide you the enjoyable of interacting 
with people from specific regions; knowing their life 
and many different things. Bringing your camera 
alongside will be pretty on hand as there are many 
who would love to be photographed. Since Kumbh 
Mela has gained reputation worldwide, exceptional 
camps are set for the international travelers, so that 

they can revel in the authentic experience of the 
Kumbh Mela. Special tours are operated for them to 
greet the devotees who have come to take a dip in 
the waters of Allahabad. You would no longer favor 
to pass over the mouth-watering langars (communal 
meals) and prasads (sacred offerings) that are given to 
the devotees as properly as the sadhus at some stage 
in the Mela. There is neighborhood vicinity made 
for ingesting the meals. Here people experience the 
delicacies which are served free of cost. Though it 
is a desirable notion to try these dishes even if you 
do now not plan to, you can absolutely visit the 
corridor and can at least savor taking photographs 
of the food range and interacting with people.

Allahabad Kumbh Mela – The Largest Human Gathering on Earth

It wouldn't be wrong to state that it is 
simply the city of God as the name itself, 
Allahabad, in Persian means Settled by God. 

It, therefore, which has been incalculably said 
in the old Hindu writings, and the historical 
backdrop of the place, both fanciful and 
genuine that makes it a standout amongst the 
most intriguing and one among the main holy 
cities in India, special to the hearts of Hindus in 
India and abroad. It's the mythological history 
as indicated by which, when Lord Brahma was 
finished with making the world, offered his first 
forfeit here. Hence the justification of its ancient 
name Prayag, meaning Place of Sacrifice. 
The place likewise holds an extraordinary 
importance as indicated by the Hindu sacred 
writings for holding the conversion of three of 
the most sacred rivers of India: Ganga, Yamuna, 
and Saraswati at Triveni Sangam, which turns 
into the core of all festivals of Kumbh Mela.

The Allahabad Kumbh Mela is a mela held 
every 12 years at Prayag (Allahabad), India. 
The fair involves ritual bathing at Triveni 

Sangam, the meeting points of three rivers: 
the Ganga, the Yamuna, and the mythical 
Sarasvati. The last Allahabad Kumbh Mela 
in the year 2013, witness the largest religious 
gathering in the world with almost 120 
million visitors. In the Year 2019 Ardh Kumbh 
mela will be held at PrayagRaj also know as 
Allahabad. Mela will start from 15th January 
2019.  It is expected nearly 12 crore people to 
visit Allahabad this time.

Kumbh at Prayag (Allahabad) is more basic 
than other Kumbh in light of the fact that 
it prompts light. Prayag is where the image 
of insight is the ascent of the sun. Prayag is 
considered as the inception of the universe 
and the focal point of the earth. It's trusted that 
before the making of the universe, Brahma Ji 
did Ashwamegha Yagya here. Dashwamedh 
Ghat and Brahmeshwara sanctuary are as yet 
display here as an image of this Yagya.

In 2019, one has the opportunity to be a part 
of the Ardh Kumbh Mela that will be held 
in Allahabad, an essential goal for Uttar 

Pradesh tourism situated on the bank of 
Ganga, Yamuna, and Saraswati conversion. 
Devotees take a dip in the blessed water at 
the intersection as it is trusted that doing as 
such washes away one's wrongdoings and one 
step closer to salvation. Other than dip and 
a substantial social event, Allahabad Ardh 
Kumbh Mela 2019 is probably going to have 
a considerable measure for you to see and 
experience going from seeing exposed body 
Naga Sadhus smeared with ash to the royal 
bath to cheerful night aartis.

Unique Attractions of Allahabad 
Kumbh Mela: Kumbh Mela 2019 is 
probably going to offer you the opportunity 
to relish heaps of activities. Despite the fact 
that it's difficult to enjoy every one of them, 
however, you can't avoid yourself from 
missing some unique ones. Here given below 
are the real fascination of Allahabad Kumbh 
Mela. 

Urdhwavahurs: This team of holy men practices spiritual things to do and they can be recognized as they too have bone-thin body structure. These spiritual men perform 
rituals while making their bodies endure various austerities.

Kalpvasis:  This team of saints resides by means of the river banks and spends hours meditating and performing religious activities. They hold themselves smooth by using 
bathing severa instances in a day in the river water.

Shirshasinse: This team of saints is very exceptional from the others and the component that separated them is their way of meditating and sleeping. They meditate whilst 
standing on their heads and sleep in an upright function taking a aid of a pole or a wall.

Parivajakash: These saints never communicate as they have taken the oath to preserve quiet. They raise a bell and ring it all alongside to tell the humans about their 
presence.

Hindus accept as true with that those who bathe 
in the sacred waters during the Kumbh are 
ceaselessly blessed by the divine.  All their  sins are 

washed away and they come one step closer to salvation.

Akhara is the area of meeting for the spiritual groups, it is 
right here that the sadhus carry out the spiritual practices. 
These saints are stated to be followers of Lord Shiva 
and Vishnu, subsequently there are Shaivite Akharas 
(dedicated to Shiva) and there are Vaishnavite Akharas 
(dedicated to Vishnu). The holy men that are phase of 

these communities are frequently seen with raveled 
hair, some even bare body, and some donned in saffron 
clothes. Ardh Kumbh will be the ideal opportunity to 
research about these religious groups and shooting 
them in lense as some of them make for unique pictures.

The Sadhus and Saints being the most crucial phase of 
Kumbh Mela will increase the holiness of the truthful 
with their presence. The devotees can listen to the 
speeches of these humans in order to attain religious 
enlightenment. Amongst the quite a few Akharas and 

the group of Babas (saints), there are some that trap 
the eyes the most like Nagas: These are the saints 
who put on no clothes with ash smeared all over their 
body and have lengthy disheveled hair. Their body 
is continuously uncovered to the extremity of the 
Himalayas, the place they dwell for the most section of 
the year, due to which they become resistant closer to 
the weather change. Since long, Naga Babas have been 
the favorite of photographers for being distinct from 
others, they are primarily quiet and are amongst the 
first to take the Royal Bath, which we discussed earlier.

Epic Saga of Kumbh Beyond "Shahi Snan"
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Other than the dip in the Sangam, the Yogi government is likewise welcoming offers from 
private players out of the blue on the most proficient method to offer an "enhanced pilgrim 
experience" like social & cultural events and get-togethers and legitimate signages. 

STAYING THERE:
There are many tent colonies springing up in and near Allahabad. Many of them promise activities like yoga classes, 
Kerala herbal oil massage and naturotherapy, a resident astrologer, crafts, live performances and even an internet 
connection. With the throng of tourists and devotees likely to descend this year you'd be better off if you get an 
advance booking. This promotes the growth of small entrepreneurs and tourism industry.

HOW TO 
REACH

The nearest airport Varanasi 
(135 kms) is connected by 
Indian Airlines flights from 
Agra, Bhubaneswar, Mumbai, 
Delhi, Khajuraho and Lucknow.

Allahabad is connected by road with 
the major cities in India. Important 
road distances from Allahabad are 
:- Agra 483 kms, Delhi 612 kms, 
Lucknow 227 kms, Lumbini 406 kms, 
Khajuraho 294 kms, Varanasi 127 kms.

Allahabad is an important rail 
terminus connected by rail 
with all the major cities in 
India. 

Direct buses are available from 
Allahabad to Chitrakoot, Ayodhya, 
Varanasi, Lucknow and Kanpur. 
This promotes the growth of 
transportation industry.

The Royal Bath: The royal bath is 
one of the exceptional attractions of the 
Allahabad Kumbh Mela. Under this, all the 
saints of the Akharas clean up in the holy 
river, before some other Hindu pioneers. It's 
the fundamental custom of the Kumbh Mela 
wherein travelers will clean up in the holy 
river after all the sadhus have taken the same.
Watching Akhara and Sadhus: 
Akhara is where all the sadhus from different 
religious gatherings get together and follow 
the religious practices. Among the saint, some 
are followers of Lord Vishnu while some are 
the devotees of Lord Shiva. Few sadhus stay 
bare body while some wear clothes of saffron 
color. These saints are known for spreading the 
sacredness of the Kumbh Mela 2019 and it's 
something appealing to watch them.

Camp life: Kumbh Mela's another attraction 
is its camp life. Pilgrims are assigned with 
the camps or tents with regard to their 
accommodation. Pilgrims love to remain in 
tents as it is exciting to spend nights in the 
open areas.

Late night views: Despite the fact that 
the Allahabad city is brimming with devotees 
and pilgrims amid the day, the nightlife is very 

pleasing. One can enjoy the calm waterway, 
cool wind, and the sparkling Ghats, which will 
make the view entrancing.

Allahabad Kumbh Mela 2019 is one of the 
real occasions of the nation which offers a 
memorable excursion to the devotee.

Step towards the most memorable 
event for pilgrims: About Rs 2,500 
crore will be committed for the first Kumbh 
in Allahabad in January 2019 under the new 
Yogi Adityanath government, more than two 
times what Uttar Pradesh had spent on the last 
Kumbh held there in 2013.

Rs 1,648 cr has been approved by the UP 
government as of now for 199 projects of 16 
government department for Kumbh which are 
in progress under four stages. Rs 298 Cr has 
been approved for projects are planned in a 
fifth stage.

An online task checking framework with 
live dashboards is being set up this time for 
ongoing monitoring of Kumbh projects for 
time-bound execution. To guarantee quality 
does not endure in the midst of tight due 
dates, UP has additionally affirmed third-party 
verification of all 199 progressing projects 
A 'Magh Mela' beginning in Allahabad from 
January 2, 2018, in Sangam is acting like 

a dress-rehearsal for the Kumbh in 2019. 
World-class facilities, crowd management, 
traffic control, and bottomless accessibility of 
network toilets are under consideration.

The UP Bridge Corporation has the greatest 
errand of building bridges and flyovers in 
Allahabad worth almost Rs 500 Cr. This 
incorporates a major six-lane bridge over 
the Ganga and a four-lane railroad over-
bridge worth Rs 275cr. The Public Works 
Department needs to execute project worth Rs 
430 cr including building an inner ring road in 
Allahabad.

Rs 210 Cr will be spent by the UP Jal Nigam 
to bring safe drinking water facilities to 
Kumbh Mela while UP Power Corporation 
will spend Rs 60 Cr to electrify the Kumbh 
grounds. The spotlight is likewise on the 
strong waste administration to guarantee the 
Ganga water isn't contaminated and setting up 
LED lights.

Kumbh-2019 is also promoted by the Yogi 
Adityanath government with silver screen 
corridors and multiplexes being solicited to 
screen commercials from the Kumbh Logo.

The Yogi government has additionally got a 
bill passed from the state assembly to set up 
a Prayagraj Mela Authority headed by the 
Allahabad official as a permanent authority to 
hold the Kumbh.

KUMBH MELA 2019 DATES

Date-2019 Day    Event

15th January 2019 Tuesday Makar Sankranti First Shahi Snan

21st January 2019 Monday Paush Purnima

4th February 2019 Monday Mauni amavasya Second Shahi Snan

10th February 2019 Sunday Basant Panchami third  Shahi Snan

19th February 2019       Tuesday Maghi Purnima

4th March 2019                 Monday           Maha Shivratri
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Hidden Gems 
               of Himachal Pradesh

• vedika sharma

Hidden deep within the mountains of Himachal Pradesh are places that are far from 
the clutches of high amount of tourist arrivals. Here let us explore those offbeat 
destinations.

Barog 
Location: 
District-Solan

On the Kalka - Shimla 
Highway, Barog(1,680 m) 
has grown from a mere 
stopover to a full-fledged 
destination. Surrounded by 
pine and oak forests, Barog 
has a commanding setting. 
Barog makes a conveniently 
accessible destination and 
a travel stopover to or from 
Shimla. Barog once just a 
stopover on the Kalka-Shimla 
highway, this town has grown 
to be a destination in itself. 
Surrounded by pine forests, 
it presents a fascinating 
view of the Churdhar Peak, 
which poetically translates 
into 'Mountain of the Silver 
Bangle'. HPTDC runs hotel 
Pinewood here and Barog 
is increasingly becoming 
a popular conference 
destination too.

Indian Journey
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Bhaba Pass  
Location: 
District-Kinnaur

From Wangtu, a road turns 
off to Kafnu. And here begins 
one of the most beautiful trek 
routes in Himachal. To the 
east, the Bhaba Valley leads 
to the Pin Valley in Spiti and 
to the west, the routes move 
to Kullu through the Parbati 
Valley

Barot 
Location: 
District- Mandi

22 Km by road from Joginder 
Nagar, and 11 Km by the 
Haulage trolley, Barot packs 
an enormous range of outdoor 
activities. The reservoir of 
the power project is located 
here. A trout breeding centre 
making it a wonderful place 
for angling. Across the river 
Uhl is the Nargu Wild Life 
Sanctuary home to the ghoral, 
Himalayan black bear and a 
variety of pheasants.

Chindi 
Location: District-Mandi

Hillsides covered with thick forests, acres filled 
with apple orchards, small picturesque hamlets and 
remarkable views in all directions combine to make 
Chindi (1,825 m) and the area around it, one of the 
most beautiful places in Himachal Pradesh. The area 
is still off the beaten track and yet, has good facilities 
in terms of roads, small markets and accommodation. 
Chindi is an excellent off-beat destination that holds 
the charms that Himachal is famous for. Motorable on 
Shimla-Mandi highway via Tattapani - A beautiful place 
in Karsog Valley. Himachal tourism's tourist Resort is 
opening shortly. One can also visit famous Mahunag 
Temple (18 Km). Mamleshwar Mahadev Temple (13 
Km) Kamaksha Devi temple (19 Km) Pangna Killa/
temple (8 Km) and Shikari Devi Temple (18 Km).
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Churah 
Location: 
District-Chamba

Isolated by high mountains 
and perched atop the plateau 
overhanging the river Ravi, 
is the picturesque valley 
of Churah, in the district 
Chamba. To ensure a warm 
and comfortable stay to 
travellers, home stay facility 
is also available.

Dadasiba  
Location: District--Kangra

On the western extremity of Himachal Pradesh, the village of Dada 
Siba lies close to the state border with Punjab. Towards the middle 
of the fifteenth century, the erstwhile princely state of Dada Siba 
came into being as an offshoot of the kingdom of Guler. 

The village holds a rare architectural and art marvel in the striking 
temple of Radha Krishna. The temple is regarded to have been 
commissioned in 1830 and was completed in 1835. This was during 
the reign of Raja Gobind Singh and the work is inferred to have 
been executed by his son Raja Ram Singh. Specialised craftsmen 
for the structure were employed and the finest bricks - the 'Nanak 
Shahi' ones - were placed at their disposal. A portion of the stone 
came from Jodhpur and special stone for the door posts and lintels 
was quarried near the fort of 

Churdhar  
Location: District-Shimla

Dominating the entire landscape of fields, forests and ravines is the 
Churdhar peak, which rises to 3,647 m and is a trekkers’ treat from 
Nahan and Renuka. Approached by way of Dadahu, Sangrah, Bhawal, 
Gandhuri and Nauhra, it is a 50 Km trek. A less taxing journey is by 
taxi or car to Nauhra and thereafter a walk of 16 Km. The climb is 
difficult but rewarding. The peak offers a fine view of the Gangetic 
plains and the Satluj river in south, and Badrinath towards the north, 
a well known Hindu pilgrimage. Also seen are the hills of Chakrata 
and Shimla from the top. An alternative route to Churdhar is through 
Rajgarh, an orchard country. Churdhar peak is the highest peak in 
outer Himalayas. It is like a oasis of alpine area in a ocean of temperate 
forests.This is an excellent area for trekking during summer and early 
winters. The view from Churdhar peak is un-paralled. One is sure to 
come across a large number of multicoloured and agile Monals in the 
adjoining forests. Trekking from Nohra, Sarain and Pulbahal is tough 
but enjoyable. There are Rest Houses at Nohra, Choras and Sarain. 
There is also a Sarai and a Shiv Temple at Churdhar.

Indian Journey
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Dharamkot  
Location: 
District-Kangra

From Wangtu, a road turns 
off to Kafnu. And here begins 
one of the most beautiful trek 
routes in Himachal. To the 
east, the Bhaba Valley leads 
to the Pin Valley in Spiti and 
to the west, the routes move 
to Kullu through the Parbati 
Valley

Mangarht 
Location: 
District-

The true worth of the temple 
lies in its paintings. The 
sanctum has barely an inch 
of space that has been not 
adorned with frescos. Various 
styles can be discerned in 
the panels – Mughal, Sikh 
and of course, various 
schools of Pahari painting 
find expression in assorted 
sections.

Triund 
Location: District-Kangra

18 Km from Dharamshala, Triund lies at the feet of the 
perpetually snow clad Dhauladhar at the height of 2,975 
m. The snow line starts at Ilaqa (3,350 m), 5 Km from 
Triund. It is a popular picnic and trekking spot. The 
tracks from Rawa, Dal Lake, Dharamkot and Bhagsunag 
meet at a ridge known as Galu temple (2,130 m) which 
has a small shrine and water point. After the snow, the 
trek across Nullah rises abruptly waving through 22 
curves making the ascent tiring and difficult. On the way 
one can spot many birds and wild animals.

Accommodation is available in the rest house of Forest 
Department, but water has to be fetched from a distance 
of about 2 Km. Route guidance, maps, equipments 
on nominal rent etc. may be had from the Regional 
Mountaineering Centre, Mcleodganj.

Indian Journey



Time to Rejuvenate in the  
                 lap of South Africa
• Tarsh sharma

Nestled in the rolling hills of the Pilanesberg, one of South Africa’s most scenic 
locations, The Sun City Resort, is a world unto itself and has earned its reputation as 
Africa’s Kingdom of Pleasure

outbound Connect
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Whatever you want, you’ll find it at Sun 
City, from the sizzling entertainment 
and restaurants to cater for all tastes, 

to our more relaxed poolside venues, quiet places, 
lush gardens and extensive sporting facilities 
including two world-class golf courses!

These are just some of the elements that make 
Sun City unique to the world’s entertainment 
resorts. The wide choice of conference venues and 
hotel accommodation from The Palace of the Lost 
City to the informal Sun City Cabanas, as well as 
uncompromising standards and professionalism, 
ensure a level of excellence, which few can beat. 
Finally rediscovered, The Palace of the Lost City 
and Valley of Waves, fabled to be the ruins of the 
glorious ancient civilisation, celebrate and bring to 
life the legends of the mystical city. The Lost City 

is internationally applauded for its wonderfully 
imaginative theme and exquisite landscaping 
whilst the fantastic Valley of Waves is one of the 
world’s most exciting water parks.

Sun City was founded by South African leisure 
tycoon Sol Kerzner. In the mid-1970’s he had the 
idea of building a luxury casino resort in the heart 
of the African bush. Work started on July 15, 1978 
and the complex opened on December 7, 1979.

At the time its central features were the 
340-room Sun City Hotel and the Gary Player-
designed championship golf course. The golf 
course is now the most famous – and the busiest 
– in Africa. Other elements were a 55-meter 
swimming pool, a man-made lake for watersports, 
tennis courts and a casino with hundreds of slot 
machines and 50 gaming tables. The cost of the 

original complex was R30-million; today capital 
investment amounts to more than R1, 18 billion, 
R830-million of which was spent on The Lost 
City.

Adjoining Sun City is the Pilanesberg National 
Park, a 55,000-hectare game reserve which 
opened a day after the resort welcomed its first 
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visitors. One week later the curtain went up at the 
Extravaganza Theatre and Southern Africa was 
introduced to fast-paced show-girl musicals. The 
first artist to perform in the theatre was the popular 
and charismatic Cliff Richard.

Sun City was such an overwhelming success 
that expansion was immediate.  Exactly a 
year after Sun City opened the 284-room Sun 
City Cabanas were offering family-oriented 
accommodation.

Since Sun City’s inception, major sporting 
events have been regularly staged there.  Perhaps 
the most famous is the Nedbank Dollar Golf 
Challenge, originally the Million Dollar Golf 
Challenge, which was founded in 1980.  It was one 
of the world’s richest and most exclusive events.  
Specially invited top golfers competed for a first 
prize of US$1-million.  Seve Ballesteros, David 
Frost, Nick Price and Bernhard Langer are among 
the golfing superstars who have won the Million 
Dollar Challenge, plus in more recent years Ernie 
Els and Retief Goosen have won it as the Nedbank 
Golf Challenge.

In mid-1981 Sun City built the R30-million 
Entertainment Centre. Under a single vast 
roof were restaurants, cinemas, gaming floors, 
conference rooms and a 6,000-seat 

Superbowl with a state-of-the-art sound 

system.  Frank Sinatra opened the Superbowl on 
July 24, 1981.  Superstars such as Rod Stewart, 
Elton John, Wet WetWet, Joe Cocker performed 
there and several world boxing titles have been 
won in the Superbowl as well as numerous world 
beauty pageants.

In 1992 the former Entertainment Centre 
doubled in size with the addition of The Hall of 
Treasures, which is part of The Lost City.  The 
exterior seems as if it has been sculpted from 
living rock, covered in carvings of African 
animals.  Dominating the exterior of the building 

is a huge sphinx-like carved leopard.  The Hall of 
Treasures used to feature state-of-the-art gaming 
machines and the most modern video games and 
stimulators, along with fun-fair style side-shows 
offering high-quality prizes.  It is now part of the 
extensive offerings for conferences and special 
functions.

There is also an enticing array of cinemas, 
restaurants and shops, both next to the Hall of 
Treasures and in the redesigned Entertainment 
Centre.

December 1984 saw the opening of the luxury 
241-room Cascades hotel.  The Cascades, which 
cost R50-million to build, is set in four hectares 
of lush tropical gardens.  There are 7 740 square 
metres of water features, including 12 waterfalls 
and cataracts.  The abundance of bird life in the 
gardens has become one of Sun City’s leading 
attractions.

In January 1986 southern Africa’s first 
monorail – the Skytrain – began operating.  Its 
coaches can each carry 100 passengers and 
they run between Sun City car park and the 
Entertainment Centre.

Sun City was famous for the huge jackpots 
paid out by its slot machines.  The Resort’s most 
famous jackpot was the Dream Machine which 

xxxxxxxxxxxx



32        trendy travel trade with food & shop December  2018

was launched in 1987 and then became linked to 
numerous other resorts once they began operating.  
The jackpot had a starting value of R1 million. 

The elite International Room is an elegant 
gaming club, which is a private and luxurious 
casino facility at Sun City.  Entrance is limited to 
top table game players who like to play for high 
stakes.

In 1990 construction began on the most 
ambitious endeavour in Sun City’s history – The 
Lost City.  This African fantasy world is based 
on the theme of a lost civilization rediscovered 
in the densely jungled Valley of Waves.  As 
visitors wander through the jungle they discover 
remnants of an ancient city and a wealth of leisure 
activities.  The jungle is the largest ever made by 
man, consisting of more than 1.2 million trees 
and plants.  At its heart is a man-made rain forest.  
Watercourses thread through the jungle, ranging 
from gentle streams to rushing torrents.

The Valley of Waves is the world’s most 
advanced water-park, with restaurants, bars, pools, 
theme rides and The Roaring Lagoon.

The centre-piece of The Lost City is The 
Palace, a 335-room hotel which cost R400-million 
to build.  The dramatic fantasy architecture of the 

building is decorated with wildlife sculptures.  
Each room is spacious and individually furnished 
to the very highest standards.  Service and facilities 
match the quality of the building.

In 1993 The Lost City Golf Course was opened 
at Sun City.  The 18-hole, par 72 courses utilizes 
the natural beauty of the Pilanesberg Mountains 
surrounding Sun City.  Crocodiles watch players 
from a pool on the 13th hole.  Gary Player, who 
designed the course said:  “No other 18 holes in 
the world surpass the Lost City course for sheer 
variety”.

Since the opening of The Lost City complex 
at Sun City in December 1992, visitors have been 
streaming to Sun City at a rate of nearly three 
million a year.  Sun International’s development 
programme has been focused on the refurbishment 
of the Sun City Hotels, Vacation Club facilities and 
broadening the variety of entertainment, cultural 
and sports offerings.  The Sun City Hotel has been 
upgraded several times, the Cascades recently 
underwent an extensive room upgrade and the 
Cabanas extended in the number of rooms to 380.

THE LOST CITY
The Legend
A long time ago, there was a city of incredible 
wealth and beauty. Only a legend until recently, 

outbound Connect
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The Lost City has been rediscovered at Sun City. 
It has been restored as closely as possible to its 
former glory. The Ancient Ones, a nomadic tribe 
from the Northern Africa, settled in this secluded 
valley shaped by an ancient volcanic crater- the 
Valley of the Sun. 

Over centuries, their city grew in size and 

wealth and new structures were built on the 
foundations of the old. Eventually, these people 
possessed the wealth and knowledge to erect 
a regal city and a magnificent palace for their 
benevolent King and his family.

The Palace was built on an island within a 
sacred lake at the top of the hanging valley. The 
design mingled the shapes of spires, domes and 
arches remembered from a long-ago past with 
a thousand patterns of the natural world of the 
Valley of the Sun. the Ancient Ones fashioned an 
enchanted city, a man-created world more rich and 
splendid than any ever known.

Great timber and bronze gates were shaped to 
protect the city. Noble leopards became sculptured 
sentinels, crouching on towers and at the Royal 
Palace entry. The Monkey Spring Fountain 
paid homage to the tree-dwelling monkeys who 
quenched the thirst of the people of the Valley 
during a long drought, by bringing them fruit and 
berries from the treetops.

No part of the wilderness was forgotten-
palm fronds; leaves of the resin tree, blossoms 
of the protea and the Kwazulu Natal plum were 
immortalized in stone. All the marvels of the 

jungle-elephant, lion, leopard, kudu, birds and 
beasts, even the serpentine vines and the clouds of 
the African sky-were depicted in mosaics and on 
vaulted ceilings, in mouldings and on the flame-
topped towers rising from the palace-like beacons.

For many years, the Ancient Ones, along with 
the royal family, lived a peaceful and happy life 

in the glorious city in the Valley of the Sun. Then 
one day, the winds screamed, the sky blackened 
and the jungle took on a dark and secretive look. 
The earth beneath the beautiful city began to shake 
with thunderous power; the mighty force hurled 
walls and buildings as if they were pebbles tossed 
from the hands of an angry giant. The people ran 
in terror to escape the tremors and the tumbling 
buildings. 

The royal family was borne to safety on the 
backs of the alert kudus, who felt the warning 
vibrations deep in the ground before the full power 
of the earthquake struck the city. The citizens 
of the Valley of the Sun, who were saved by the 
miracle of the Sun Lion Gong, fled the city-never 
to return.

Only the King and his family returned to 
witness the destruction. They found the village 
in ruins and the mineshafts collapsed. The very 
topography of the earth had been altered; eternal 
springs spouted from the mountainside. The 
earthquake had created a miracle of cascades, 
waterways and an ever-flowing river which wound 
in circles, defying the laws of gravity. To the 
further amazement of the royal family, The Palace, 
anchored deep into the bedrock, island in The 
Lake of Secrets, had survived in all its glory.

During the ensuing years, the royal family 
lived in the Valley of the Sun and managed to 
maintain their Palace as best as they could. When 
they died, the Palace was too deserted and left to 
the forces and whims of nature. The memory of 
the greatness of the city and the lives of its people 
faded and with passing time, only whispered 
legends recalled The Lost City. Through centuries, 
the thought of this city with this palace and 
treasures tantalized the imaginations of explorers.  
But the secret place known as The Lost City 
eluded first one adventurer and then another. 
Almost three hundred centuries after the great 
earthquake in the last decade of the 20th century, 
an expedition came upon this sacred locale. 
The leader of the expedition saw the crumbled 
towers, the heaps of stone and pieces of carvings 
in the still majestic Palace and the remains of 
the surrounding villages, a legacy of untold 
value, silvered with age. He dedicated himself to 
restoring The Lost City to its original splendour.

Today -once again- a bridge joins the 
Lost City and The Palace, luminous 
and perfect above the mirror-sheen of 
water. In The Lost City of the Valley 
of the Sun, a primal, endless river 
flows. And here the spirit-guardian 
of the Ancient Ones- the leopard, 
the elephant, the kudu- decree 
that happiness shall be the 
destiny of every adventurer 
who treads upon this magical 
land. 

outbound Connect
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Nano Drones in India can Start 
Flying Legally 

Swachhta Pakhwada

Remotely Piloted Aerial Systems (RPAS), 
popularly referred to as drones, are a 
technology platform with wide-ranging 

applications. In August 2018, India had an-
nounced the release of its Civil Aviation Regula-
tions (CAR) to enable safe flying of RPAS in 
India. The CAR detailed the obligations of op-
erators, remote pilots/ users and manufacturers/ 
OEM for safe operations of RPAS and co-oper-
ative use of airspace. It also announced Digital 
Sky Platform, a first of its kind that implements 
'no permission, no take-off’ (NPNT) – a novel 
system of software-based self-enforcement to 
minimize deviations from the CAR. The regula-
tions were to come in effect from December 1, 
allowing the industry time to ready themselves 
for the launch. Nano drones in India can start 
flying legally from. For micro and above catego-
ries, operators and pilots are required to register 
on the Digital Sky Portal.  

The platform has begun accepting registra-
tions of users. Payments for Unmanned Aerial 
Operator’s Permit (UAOP) and Unique Identifi-
cation Numbers (UIN) will be accepted through 
the Bharat Kosh (bharatkosh.gov.in) portal. 

To get permissions to fly, RPAS operators 
or remote pilots will have to file a flight plan. 
Flying in the ‘green zones’ will require only 
intimation of the time and location of the flights 
via the portal or the app. Permissions will be 
required for flying in ‘yellow zones’ and flights 
will not be allowed in the ‘red zones’. The 
location of these zones will be announced soon. 
Permission, if granted, will be available digitally 
on the portal.  

If an RPAS does not have permission to 
fly, it will not be allowed to take-off under the 
policy of NoPermission-No-Takeoff (NPNT). 
This aspect of the portal is expected to be live 
soon. Existing drone operators are requested to 
contact their manufacturers for NPNT-compliant 
firmware upgrades & Equipment Type Approv-
als (ETA) from WPC Wing of DoT. Potential 
drone owners are required to buy NPNT-com-
pliant RPAS. A point of contact in the WPC is 
available on the Digital Sky Website DGCA has 
released a list of Frequently Asked Questions as 
well as a list of Do’s & Don’ts for safe flying.  

 A detailed RPAS Guidance Manual has been 
released in November and is available on the 

DGCA website. This includes technical Speci-
fications for NPNT compliance that will help 
manufacturers roll out relevant upgrades to their 
RPAS. The import of drones is now permitted 
as well, and a point of contact in the DGFT is 
available on the Digital Sky Website. 

The Digital Sky Platform is built to evolve 
with the evolving needs of this rapidly changing 
industry. In the coming months, new features 
will be developed to ease the process of flying 
for users, and provide oversight to security agen-
cies. Furthermore, it is envisioned that in the 
future Digital Sky Service Providers (DSPs) will 
be extending the functionality of the platform 
through Application Program Interfaces (APIs). 

The Minister for Civil Aviation has constitut-
ed a task-force on the recommendation of Drone 
Policy 2.0 under the chairmanship of the Minis-
ter of State. This task-force which is expected to 
release their final report by the end of this year. 
Drone 2.0 framework for RPAS are expected to 
include regulatory architecture for autonomous 
flying, delivery via drones and beyond visual 
line of sight (BVLOS) flights. 

As a part of the Swachhta Pakhwada 
of Ministry of Civil Aviation for the 
year 2018, the 15 day cleanliness 

drive, has successfully been observed in M/o 
Civil Aviation and all of its organizations 
from 01st November 2018 to 15th November 

2018.
Shri Rajiv Nayan Choubey, Secretary (Civil 
Aviation) inaugurated the Swachhta Pakh-
wada campaign in MoCA on 01st November 
2018 by administering ‘Swachhta Pledge” to 
all the employees. Speaking on the occasion, 

Shri Choubey highlighted the importance of 
cleanliness by citing the example of the life 
of Father of the Nation, Mahatma Gandhi and 
requested all the employees to ensure cleanli-
ness around their workstations.

Digital Sky Platform launched – India to start registration of drones, pilots, and 
operators Registration portal for online permission 

Shri Suresh Prabhu, Minister for Civil Aviation, Government of India 

Drones are an industry of the future. It is a matter of great pride for India that we are now at the cuttingedge of the 
rule making in this industry. India will be taking lead in this sector and will be working with countries around the 
world to develop common, scale able standards. This industry has a large potential for Make in India and also to 
export drones and services from India. 

Shri Jayant Sinha, Minister of State for Civil Aviation 

We have taken the first step towards our vision of seeing millions of drones fly in India. Drones are a frontier technology 
which has the potential to leapfrog India’s economic growth. This technology can greatly benefit our farmers, infrastruc-
ture entities like railways, roads, ports, mines and factories, sectors like insurance, photography, entertainment, etc. 
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HEIDI

Etihad Airways launch its flight 
to Barcelona 

Developed in cooperation with Caravelo, 
a Spanish based technology company 
specialising in solutions for the airline 

industry, Heidi was launched to support pas-
sengers travelling on one of over 80 Hahn Air 
Systems’ partner airlines. By visiting Heidi on 
Facebook at www.facebook.com/H1andX1, 
travellers are now able to chat privately via 

Facebook Messenger and receive immediate 
assistance with matters relating to the provider’s 
H1-Air solution and the respective partner carri-
ers’ services. They can thus enquire about their 
booking details, baggage allowance for their 
flights, itineraries as well as obtain support for 
web check-ins. In the initial phase, Heidi will 
communicate with passengers in English; other 

languages will follow.
Heidi’s content is based on the most common 

searches on the Hahn Air website and questions 
posed to the Service Desk. With the new chatbot, 
Hahn Air Systems will offer passengers fast and 
personalised assistance. In addition, passengers 
can also consult the Frequently Asked Questions 
(FAQs) section on the Hahn Air website.

The inaugural flight, EY49, departed Abu 
Dhabi this morning carrying a special 
delegation including dignitaries, media 

representatives, influencers and senior members 
of Etihad Airways’ management team.  

The UAE national airline is celebrating the 
occasion in style by hosting a special event held 
at the historic Capella dels Angels, a sixteenth-
century Gothic building which is now part of 
the Museu d'Art Contemporani de Barcelona 
(MACBA), attended by leading figures from the 
local government, diplomats, media, corporate 
partners and travel trade.

Tony Douglas, Group Chief Executive Offi-
cer Etihad Aviation Group, said: “We have been 
tremendously excited about the launch of this 
service and what better time to arrive here than 
the month Etihad celebrates its 15thanniversary.

“Commercial and cultural links between 
the UAE and the Catalonia region are flourish-
ing and Etihad is honoured to play a pivotal 
role in facilitating and enhancing the growth of 
trade and the strong demand for tourism. This 
is a breathtakingly beautiful part of the world, 
with something to offer the most discerning of 
travellers, and now for the first time, Abu Dhabi, 
our amazing home, is accessible from Barcelona 
with regular non-stop flights, featuring Etihad’s 

acclaimed inflight hospitality.
“On behalf of the Etihad Aviation Group, I 

extend our sincere thanks to the Barcelona Air 
Route Development Committee for their invalu-
able support with the new service, the launch 
event, and for their genuine welcome.”

The number of visitors from the UAE to 
Spain has been rising rapidly, thanks in part to 
a successful Schengen visa waiver programme 
introduced for UAE nationals in 2015.

The new route will initially be operated five 
times a week by a two-class Airbus A330-200 
before becoming a daily operation from 31 
March 2019.

Barcelona is the second city in Spain served 

by Etihad Airways, complementing the airline’s 
existing daily service to Madrid. The new link 
will provide business and leisure travellers with 
convenient timings to travel between Abu Dhabi 
and Barcelona, also providing seamless onward 
connections through Abu Dhabi to major cities 
in the Indian Subcontinent, Southeast Asia, 
China, Japan, and Australia.

Etihad Airways operates an extensive code-
share partnership with Air Europa (UX) allow-
ing guests a seamless transfer with the Span-
ish airline’s services between Barcelona and 
Madrid. Etihad also codeshares with Air Europa 
beyond Madrid to 19 cities in Europe, South 
America, Mexico and the Caribbean.

Etihad Airways has launched its first ever scheduled flights linking Abu Dhabi and 
Barcelona. 

Hahn Air Systems, the global consolidation service connecting air, rail and shuttle 
partners to all major Global Distribution Systems (GDSs), launched a chatbot, 
increasing its digital servicing channels to now include passengers. The chatbot, 
named ‘Heidi’, will initially be available on Facebook with plans to expand it further in 
the future. 

Alexander Proschka, Head of Hahn Air Systems 
Although Hahn Air Systems is a purely business-to-business solutions provider, we wanted to give the growing number of travellers who travel 
with one of our H1-Air carriers the possibility to access instantaneous, round-the-clock support. We will be continuously developing Heidi and 
expand her bank of frequently asked questions to cater to the growing needs of passengers. 
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Srilankan Airline Celebrating 25 years 
of  Direct Operations 

IndiGo’s 12th International Destination 

On the Occassion Mr. Chinthaka Weeras-
inghe, Manager Northern India – Sril-
ankan Airlines said “SriLankan Airlines 

commenced operations to DEL in June 1993 
and which makes the airlines one of the longest 
standing airline operators to Delhi with 25 years of 
continuous operations. 

We started our operation with 2 weekly flights 
and now we have expanded our services to 2 daily 
flights after we started our double daily operation 
to DEL from this year.  STIC travels has been 
our long standing GSA partner since the incep-
tion of the airline in 1979. STIC travels have been 
partnering SriLankan before this from 1974, when 
the national carrier of Sri Lanka was known as Air 
Ceylon. Both our flights from Delhi have conve-

nient schedules using state of the art A320 New 
aircraft.

At present SriLankan Airlines flies from 13 
destinations mainly Australia, Singapore, Japan, 
China, Middle East & UK with 122 flights a week 
making us the largest international airline operating 
to India in terms of the number of destinations.  

Reaffirming our strong presence in India, we 
were crowned the World’s Best Airline to Indian 
Ocean and Asia’s Best Airline to Indian Ocean at 
the prestigious World Travel Awards 2017.”

Majority of this traffic on SriLankan Airlines  is 
round tour FIT leisure tours to Sri Lanka, however 
we have been witnessing a progressive growth in 
group travel in terms of MICE, Pilgrim tours and 
destination weddings. 

MICE arrivals now account to more than 15 % 
of all arrivals from Pan India basis which is mainly 
handled from Delhi and Mumbai as most corporate 
head offices are based in these cities. MICE groups 
prefer Sri Lanka due to the proximity to India and 
also due to multiple gateways assisting to the ease 
of handling a Pan India movement. 

In terms of Pilgrim movements Ramayana 
tours have become very popular and many opera-
tors are conducting back to back series departures. 
The latest trend for traffic has been destination 
weddings in Sri Lanka.

The airline this year looks forward working 
closely together with our GSA partner STIC travels 
and Sri Lanka Tourism ,to further increase the 
numbers from India to Sri Lanka.

The historical moment of the aircraft’s ar-
rival at KUL’s second terminal, klia2 was 
witnessed by the minister of transport, YB 

Loke Siew Fook; acting group chief executive 
officer of Malaysia Airports, Raja Azmi Raja Na-
zuddin; and Chief Commercial Officer of IndiGo, 
William Boulter. 

 Azmi congratulated the new airline partner and 
said,”India is one of our target destination markets 
in growing the connectivity at KUL. In its traffic 
forecast for 2017-2040, Airports Council Interna-
tional projects that India will be the second fastest 
growing country in the world for passenger traffic 
at 7.5%. In an effort to increase Based on this, Ma-

laysia Airports has increased connectivity at KUL, 
we have joined hands with Tourism Malaysia 
through the Joint International Tourism Develop-
ment Programme (JITDP). JITDP will have a 
combined fund of RM15 million, RM7.5 million 
of which is contributed by Malaysia Airports. 
Beneficiaries of this fund will include airlines, tour 
operators, charterers, travel management compa-
nies, travel agencies.”

 Prior to the aircraft arrival from Delhi, as an 
expression of appreciation for the support given, 
passengers departing to Delhi from klia2 were 
celebrated with a cake-cutting ceremony hosted by 
the senior management of IndiGo at the check-in 

counters, a traditional symbolic to commemorate 
a memorable event followed by the arrival of the 
flight at 10.40am local time.IndiGo will be operat-
ing its non-stop flights between Kuala Lumpur 
(KUL)- Bengaluru (BLR) and Kuala Lumpur 
(KUL)- Delhi (DEL) daily from klia2, the second 
terminal of KL International Airport.

KL International Airport (KUL) continues to enhance connectivity and position 
Malaysia as a preferred global hub by welcoming IndiGo, India’s largest airline. KUL is 
IndiGo’s 12th international destination.

Sri Lankan Airline successfully completed 25 years of direct operations from Colombo 
to New Delhi. 

William Boulter, Chief Commercial Officer of IndiGo
We are delighted to receive a warm welcome from Kuala Lumpur International Airport and the Malaysia Tourism Promotion Board. IndiGo will 
operate its daily non-stop flights from Kuala Lumpur- Bengaluru and Kuala Lumpur-Delhi effective November 15. Malaysia provides a complete 
package for business travelers, holiday makers, and the meeting and conference segment. We see great potential on the India-Malaysia route due to 
the extensive cultural, business and tourism links between the two countries.

 IndiGo has completed 12 years of successful operations in the India market and adding Kuala Lumpur to its network will further augment the 
regional connectivity that we aspire to provide to our customers. IndiGo will continue to provide an on-time, courteous and hassle-free service, and 
affordable fares to our customers, as always.

 YB Loke Siew Fook; acting group chief executive officer of Malaysia Airports
 klia2 has seen a tremendous growth with a 6.9% passenger growth as at October 2018 for the last twelve-month cycle. In 2017, Malaysia has 
received more than 1.4 million inbound passengers from India through our local carriers. It was a 13.5% growth from 2016. India has always been 
an attractive market to Malaysian carriers. It is my aspiration to see the continued growth of Malaysian aviation and I have no doubt that the addi-
tion of India's largest airline to the KLIA family will help contribute to strengthening the airport’s and Malaysia's position as a strong hub within the 
region.
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Sales & Marketing 
                                Trends
For any brand one of the most important fundamental things to focus on is to work on 
sales and marketing strategy. The hospitality industry is no different. Here we will get 
to know about the upcoming sales & marketing trends of hospitality industry.  
• Tarsh sharma

The hospitality industry is one of the 
largest and fastest growing industries 
around the world. The industry comprises 

of various sub-sectors which include the hotel 
sector, restaurant and resort. The tourism 
and hospitality industry is a sector that most 
countries around the world try to develop. The 
industry has been one of the major employers 
throughout the world.

The hospitality industry is growing very 
rapidly. In the last decades the hospitality 
industry has got much importance of vigorous 
process of expansion. Consequently the 
hospitality industry is expanding globally 
and promoting its growth in a changing 
multicultural environment. Hospitality is being 
built at regional, national and global levels. 
Internationally oriented hospitality industry with 
different companies competes also locally and 
regionally.

In any business, a solid marketing strategy 
is critical to building a brand, attracting 
new customers and maintaining loyalty. The 
hospitality industry is no different. Because 
customer loyalty is key, marketing managers and 
executives devote a lot of time and resources to 
building brand awareness and creating ongoing, 
interconnected campaigns. These marketing 
efforts usually include both print and digital 
collateral that target former guests while also 
attracting new clientele. However, this particular 
industry has a unique set of challenges that must 
be overcome. Understanding the importance of 
marketing in the hospitality industry can help 
you get ahead and stand out in the competitive 
job market.

Marketing in the tourism and hospitality 
industry requires an understanding of the 
differences between marketing goods and 
marketing services. To be successful in tourism 

marketing, organizations need to understand 
the unique characteristics of their tourism 
experiences, the motivations and behaviours 
of travelling consumers, and the fundamental 
differences between marketing goods and 
services.

The ultimate goal of any hotel is to have all 
of its rooms occupied, all year-round. While this 
is typically not possible, there are many ways 
hotels can go about bringing in more guests 
at any time of the year. The sales strategies 
available to savvy hotel managers and owners 
are many, but their aim is always focused on one 
target: to increase room nights.

hospitality
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While talking about the upcoming trends 
of Sales & Marketing strategy Mrugesh 
Raval, Sales and Marketing Director, 
Golden Tulip Goa said “In the coming year, 
our sales and marketing strategies are mainly 
concentrated on boosting the online medium, 
over offline mediums. In Goa, I see a steady 
growth of domestic tourists year on year and 
the demographics tell us that most of them 
are millennials or in their early forties. These 
are the guests who depend and use their tech 
savvy devices a lot. And of course the Digital 
boom, which has caught the hospitality sector 
in India as well, and transformed the way 
guests book themselves now. Guest are now 
able to book the hotels in far more secure, 
faster and easier manner than before. Before 
resorts and hotel companies would built their 
own online-booking engines, guests could 
secure a room only through the hotel directly 

or a travel agent. Today, the possibilities 
and ease of making bookings are varied 
amongst numerous OTAs, direct-web, mobile, 
Whatsapp and voice channels. Keeping 
abreast of them is crucial. 

We are targeting an increase of around 
10% from the Online sector alone for the 
coming year. Additionally, we are also 
targeting our potential and regular guests 
through social media by creating awareness 
building campaigns about the Resorts 
offerings, promotions and events. While it is 
very important for a Resort to reach out to 
prospective clients, it is equally important to 
stay connected with guests who have stayed at 
the Resort. They are its goodwill ambassadors. 
Even in the era of Tripadvisor, lot many guests 
book their stays based on recommendations 
of their families and friends who have stayed 
with us. 

We will be also targeting the MICE 
business from Travel Agents, Event 
Companies and Corporates for the coming 
financial year. We will be Re Launching the 
hotel by October 2019 with added facilities 
and infrastructure. We are adding a new block 
to the Resort, holding Rooms and Suites, two 
big Banquet halls, a new spa, a new gym, a 
new kids play area, an additional swimming 
pool, a new bar and a retail shop which would 
be able to suffice all needs of a guest, be it 
business or pleasure. We shall be launching 
an extensive social media campaign regarding 
the relaunch of the Resort in the coming 
year and shall be concentrating on inviting 
the thousands of guests who have stayed 
with us in the past 6 years to come back and 
experience us once again.”

Christine Sandner, Director of Sales 
& Marketing, The Westin Resort Nusa 
Dua Bali shares “We focus on converting  
business in 2018 for Q1, 2019 in particular 

and to lay a good foundation of room nights 
for the coming months. We believe that 
if the year starts on a very strong footing 
then the momentum for success will be in 
place to move forward throughout the year. 
Additionally, we will not rely solely on 
strategies that have worked in the past. We 
see the market into Bali changing on a regular 
basis (for example: increases or decreases in 
various nationalities arrival figures) and our 
approach must also be flexible and able to 

anticipate trends in advance.  Internally, we 
do encourage every team member to speak up 
and share ideas and suggestions.  As a team 
we will achieve success in 2019.”

Mrugesh Raval
Sales & Marketing Director, Golden Tulip Goa

Christine Sandner, Director of Sales & 
 Marketing, The Westin Resort Nusa Dua Bali

hospitality
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while focusing on sales & marketing 
Sanjeev  K  Nayar, MIH, General 
Manager, Welcom Heritage Hotels 
while focusing on sales & marketing 
trends and strategy said “We expect 
that the hospitality industry as in 
whole will do great business. However 
success can never be guaranteed, one 
need to earn it. We believe that Year 
2019 is definitely going to be a game 
changer in the hospitality industry.

Further, in today’s digital world, 
it is imperative to remain present in 
the digital space and all the social 
media platforms which are available. 
Our Tag Line is Unique Experiences. 
We have the strategies in place to not 

only promote the Brand and the hotels 
under it. We are quite active on all such 
platforms which have generated a lot of 
interest in our properties and among the 
potential owners for a probable tie up.

Apart from this we are also looking 
forward to tap the burgeoning wedding 
segment for our properties. They are 
capable of rendering royal experience 
as well creating the most memorable 
moments of weddings /social event. 
India is the sixth most popular country 
on the planet for tourists and for travel 
opportunities (according to information 
from the World Travel and Tourism 
Council (WTTC) which gives us 
ample of opportunities and we will 
ensure that this year as well we will 
register a remarkable growth both in 
terms of business as well as business 
expansions.”

“Travel trade is an integral 
part of the industry and we enjoy 
a very special relationship. as we 
specialize in providing experience 
and showcase Heritage, Inbound 
tourist forms the core segment. We 
are also promoting all our hotels in 
prominent geographical regions like 
US, UK, Scandinavian countries and 
the Oriental, through publishing our 
destinations in allied brochures and 
tour itineraries marketed by tour 
operators in these regions through 
local DMCs. We focus on the vast 
opportunity of Domestic tourism 
by tying up with key wholesale 

operators specialising in promoting 
local destinations by offering them 
incentives and exciting offers. We 
also relate with Travel trade by 
participating in the Travel Marts & 
Road Shows in the Tier II and Tier III 
cities which have a vast potential too.” 
Mr. Nayar added.

Faiz Alam Ansari, General Manager, 
Sheraton Grand Bengaluru 
Whitefield Hotel and Convention 
Center commented on the sales and 
marketing strategy for the upcoming 
year and staetd  “The Indian hospitality 
sector is projected to witness high 
growth over a period of time. As 
one of Bengaluru’s largest premium 
meetings and conference venue, we 
foresee ourselves playing a stronger 
role in the hospitality sector in India. 
We will be targeting the MICE sector 
since we are the only five star hotel 
with a Convention Center Bangalore. 
Our primary focus will be catering, 
weddings and corporate events as we 
have the well-equipped meeting rooms 
to entertain such business. We look 
forward to positive growth over the 
next year. Consistent enhancements 
in guest satisfaction and constant 
innovation are some of the strategies 
that we continuously strive to excel at. 
Our agenda is to maximize visibility 
of the hotel through investing in SEO 
(Search Engine Optimization) and SEM 
(Search Engine Marketing) strategies.”

Sanjeev  K  Nayar,  
MIH, General Manager
Welcom Heritage Hotels

Faiz Alam Ansari, General Manager, Sheraton 
Grand Bengaluru Whitefield Hotel and Conven-

tion Center
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Fortune Select 
Metropolitan, Jaipur
Near Nehru Sahkar Bhawan, 
C - Scheme, Bais Godam Circle  
Jaipur - 302001, Rajasthan 
Phone :+91-141-3988442
Fax :+91-141-3099099

Jaipur, popularly known as the ‘Pink City’ and the stunning capital of Rajasthan attracts tourists and visitors from all over the world, 
looking to explore and discover a history that is rich and vibrant even today, evident in the city’s breathtaking forts and palaces. 

Located in the heart of this historical city, where ancient traditions and rich culture blend perfectly with modern way of life is Fortune 
Select Metropolitan. Being just 10 km away from the airport and 2 km from the railway station, this 5-star hotel is the preferred destination 
for business and leisure travelers, providing first class facilities and efficient service with traditional Indian hospitality.
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Cherishable Moments!

Radisson Blu Pune 

Cake mixing is a centuries old tradition that originated in Europe to mark the arrival of 
the festive Christmas season. A harbinger of good fortune, bliss and togetherness, it 
is celebrated with great fervour across the world. Undoubtedly it is now easy to view 
this celebration in various hotels of India.
Let us see how these hotels celebrated Cake mixing

Radisson Blu Pune Hinjawadi has 
churned out something, which can 
only be called the right ingredient to 

make life a little tastier for this year. A cake 
mixing ceremony was held, which was special 
in many ways.

This ceremony marked the onset of 
Christmas festivities with rejoicing the 
liberty to be who you are. This grand affair 
was a carnival of ‘freedom to love’ and also 
beginning of the end of prejudices. It was a 
gala evening for everyone who love life and 
celebrate being loved every single day.

The event was graced by the prominent 
members of LGBTQ community of the city 
like SonaliDalvi, Niki Ray and not to be 
missed, Ashish Chopra who emerged to be the 
1st runner up of Mr. Gay World India Pageant 
2018. 

Donning chef caps and gloves, the guests 
along with the hotel staff joined in the spirit 
of cake mixing. The ceremony was followed 
by high tea and patrons loved every bite of 

smoked salmon with cream cheese, Mushroom 
with cheddar Wantons and Rainbow Gateaux. 
With hints of peaches and passion fruit, the 
guests also guzzled the exquisite coral pink 
wine ‘Brut Tropicale’ from the house of a 
leading wine producer in India, which has 
been awarded the ‘Best Indian Sparkling 
Wine’ and is also India’s first Blanc de Noir. 

Expected to be an event of its own kind, 
the cake mixing ceremony comes at the 
time when everyone is busy making a list of 
resolutions for New Year. But Radisson Blu 
Pune Hinjawadi will only make it special by 
making sure that they usher this New Year in 
style with hope, happiness and harmony for 
2019.

Pankaj Saxena, General Manager of Radisson Blu Pune Hinjawadi 

As the year starts with its last lap of journey, it is the right time to do something special. We, therefore thought of celebrating the freedom of love 
and to be different every moment with this community.

hospitality
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Sheraton Grand Chennai Resort & Spa

The Westin Mumbai Garden City 

Nothing says Christmas is around 
the corner more than a good old 
cake mixing ceremony. Sheraton 

Grand Chennai Resort & Spa commenced 
preparations for the traditional plum cake with 
much fanfare in the city. Spreading cheer and 
warmth of the festive season, the property 
organized its first cake mixing ceremony.

The conventional Christmas cake mixing 
event is held in advance to allow the nuts, dry 
fruits and assorted spirits to infuse perfectly. 
Several well-known personalities were present 
to usher in good tidingswith the guidance of 
in-house chefs at the property.

Bringing joy of cake mixing to Mumbai, 
Oberoi Mall associated with The 
Westin Mumbai Garden City for a 

traditional Christmas cake–mixing celebrate it 
on 28th November. 

100 guests spent 100 minutes on mixing 
the batter that weighed 100 kilograms. The 
delicious mix included nuts, raisins, apricots, 

almonds, dried figs, pistachios, cherries, black 
currants, dates and dark rum.

Oberoi Mall spokesperson said, “It 
gives us immense delight to see the 

enthusiasticparticipation from our loyal 
patrons. We thank the team of The Westin 
Mumbai Garden City for making this 
ceremony an even more joyous experience”.

Mukesh Sharma, Executive Chef, Sheraton Grand Chennai Resort & Spa 

Cake Mixing is the most awaited tradition of the season. The aroma of nuts, raisins, apple, apricots, dried ginger and rum envelope the atmosphere 
making it feel like Christmas has arrived early this year! 

Mukesh Sharma, Executive Chef, Sheraton Grand Chennai Resort & Spa 

Cake Mixing is the most awaited tradition of the season. The aroma of nuts, raisins, apple, apricots, dried ginger and rum envelope the atmosphere 
making it feel like Christmas has arrived early this year! 
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Be in the Paradise of  
       The Himalayan Paradise
• vedika sharma

Once called the "end of the habitable world," Manali is an important hill station of 
northern India and is the destination of thousands of tourists every year. To magnify 
its beauty is the Paradise of The Himalayan Paradise.

The cool atmosphere of Manali provides 
a perfect haven for the ones afflicted by 
the hot Indian summers. Besides offering 

quite a few places for sightseeing, Manali is also 
famous for adventure sports like skiing, hiking, 
mountaineering, paragliding, rafting, trekking, 
kayaking, and mountain biking. In brief, Manali-
the veritable "valley of the Gods"-is an ideal 
place for the ones in search of both adventure and 
comfort. The Kulluis in brightly patterned puttoos, 
Tibetan women wearing ankle-length rainbow-
striped pinafores, Nepali porters, Buddhist monks, 
and even the odd party of Zanskaris, swathed in 
fusty woolen gonchas, muddled together with 
souvenir-hunting Indian and Western tourists-all 
add up to the welcoming hubbub of Manali.

Centered in the echoes of the energetic Beas 
River, sweeping by an apple orchard back garden, 
nestled in an isolated haven ideal for a cosy get 
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away! 

Closely approachable from the city center 
(1.5 km), The Himalayan Paradise offer a 3-star 
luxury experience combined with 5-star services 
at affordable prices. Come and experience 
the amazing Himalayas in the comfort of our 
renowned services.

Accommodation
Deluxe Room
The main difference between budget, standard 
and deluxe rooms is price and size. ... The sink 
is in-room with toilet & shower separately 
enclosed. Deluxe Queen, Triple, King, and 
Quad rooms are more comparable in size to a 
modern day hotel room, offering a city view 
& full sized bathroom, many with a bathtub & 
shower.

Standard Room
A standard hotel room is an elongated hotel 
room designed for two people, though some 
standard doubles can accommodate up to four. 
The standard double hotel room is available at 
many full-service hotels, with the exclusion of 
facilities that house only suites or extended-stay 
guests.

Family Room
A family room is an informal, all-purpose room 

in a house. The family room is designed to be a 
place where family and guests gather for group 
recreation like talking, reading, watching TV, and 
other family activities.

Economy Room

The economy room, with high window, is the 
perfect accommodation for all the people who 
look forward to have a comfortable room without 
giving a lot of importance to the view or to the 
balcony or to a normal windows.
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As destination weddings, International 
meetings & incentives and film shoots 
are gaining traction among Indians, the 

oldest hospitality chain, Hilton has unveiled an 
innovative programme for its Indian groups. 
Recognizing that modern India is looking for 
unique, personalized experiences, Hilton has 
launched ‘Namaste”, an exclusive guest offering 
programme, designed to deliver a truly tailored 
experience for groups travelling from India to 
Europe. 

With the Indian economy on a high, 
approximately 25 million Indian tourists 
currently head overseas for professional 
or personal reasons. Europe commands an 
estimated market share of about 20 % of all 
Indian outbound departures. The UN World 
Tourism Organization (UNWTO) alone predicts 
that India will account for 50 million* outbound 
tourists by 2020**. Clearly, it’s a huge plus 
for the hospitality segment and opens an array 
of prospects for Hotels catering to the Indian 
groups segment. 

According to GBTA, the Global Business 
Travel Association, India is expected to be the 
fastest growing travel market over the next 
5 years picking up 11.3%***in compound 

average growth. This market continues to show 
enormous growth potential. 

“Huge population, rising incomes, improving 
infrastructure, among others - offer a strong 
growth opportunity. India is one of the biggest 
growth markets, with Indians now preferring 
luxury and overseas stays with their improving 
financial status,” said Fiona Robson, Senior 
Director of Sales Operations Europe.

She further added, “Exceptional quality, 
impeccable service and always the warmest of 
welcomes, no one knows hospitality like Hilton. 
We pride ourselves in understanding the needs 

of our Indian guests and ensuring that we deliver 
a truly memorable stay; this precisely is the 
thinking behind our “Namaste” programme, our 
uniquely designed programme for group travel

Indians are now inclined to explore offbeat 
destinations and therefore Hilton is looking 
to cater to Indian groups  opting to travel to 
destinations like Malta, Budapest, Cologne, 
Baku, besides frequent destinations like Vienna, 
Prague, London and others. Hilton Properties 
are excited to welcome groups  from India, 
being equipped with the best in class services, to 
ensure they have a memorable stay experience.

InterContinental Hotels Group (IHG®), 
one of the world’s leading hotel companies 
announced the opening of Holiday Inn Express 

Chennai OMR Thoraipakkam. This marks the 
opening of the third Holiday Inn Express hotel in 
India this year, adding to the brand’s accelerated 
growth in the country. 

According to a survey conducted by IHG in 
conjunction with SAMHI Pvt. Ltd, finding a hotel 
in the right location is one of the most challenging 
aspects of planning a trip for business travellers.

The survey was completed by Nielsen in Delhi, 
Mumbai, Bengaluru, Chennai and Hyderabad 
with 25-44-year old respondents who travel 
largely for business, across India. Strategically 
set amidst the city’s commercial hub, Holiday 
Inn Express Chennai OMR Thoraipakkam is 
located along the Old Mahabalipuram Road, 
within 3-5 kms distance from major technology 
parks and dedicated Special Economic Zones like 
Future Tech Park, International Tech Park, and 
Varalakshmi Tech Park, making it an ideal choice 
for business travelers visiting Chennai. 

Featuring 149 keys, Holiday Inn Express 
Chennai OMR Thoraipakkam offers well 
designed, contemporary rooms with a range of 
in-room amenities and a great service culture, 
promising unparalleled comfort, and convenience 
to the guests. For an enhanced experience, the 
hotel is equipped with complimentary high-speed 
Wi-Fi access in all rooms, hot breakfast with a 
wide offering (included in the rate), an on-site self-
laundry facility and a meeting room for business 
requirements. 

IHG Strengthens Footprint in Chennai 

Innovative Programme by Hilton

After much anticipation, international luxury 
lifestyle hotel SO/ Auckland has removed 
the bollards and rolled out the red carpet, 

welcoming guests and nosy neighbours to eat, 
drink, stay and play in the heart of the city.

Renowned Kiwi fashion innovator WORLD 
has provided flair throughout the hotel as the 
signature design partner for this very individual, 
designer lifestyle hotel. WORLD’s influence 
includes the hotel’s bold emblem design, which 
reflects the volcanic history of Auckland, the natural 
beauty of New Zealand and the history of the 
building itself.

Located in prime position at 67 Customs Street 
East, SO/ Auckland occupies the former Reserve 
Bank and home of the country’s gold reserves. 
As the seventh addition to the SO collection of 

rebellious lifestyle hotels around the 
globe, and the first to open in the 
Pacific region, SO/ Auckland shatters 
conventions.

Playing on the volcanic theme, 
guests can choose their room design 
style from Vapour, Liquid and Solid 
in all SO Cozy, SO Comfy, SO Club 
and SO Studio rooms. A floor has 
been dedicated to Penthouse Suites, 
each enjoying their own exclusive 
style; SO Lofty features a Caldera 
theme and SO VIP, an Exposure 
theme. Set to become one of the city’s 
most Instagrammable hot spots and 
the place to be seen, SO/ Auckland is 
the city’s hottest travel and lifestyle 
destination for locals and visitors alike.

SO/ Auckland opens its door in New Zealand 
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Keys Hotels, a part of the Los Angeles 
based Berggruen Group, announced 
hiring of senior resources as part of its 

team. Keys hotels has strengthened its team and 
hired experienced professionals such as Manoj 
M.V as “Director of Sales – South (India), 
Arindaam Banerjeea as ‘General Manager – 
Human Resources’ and Muheeb Ahmed as the 
Cluster Director of Sales – Bengaluru.

Manoj M.V brings 18 years of rich expertise to 
his new position as the Director of Sales – South 
(India). Manoj is a former employee at Keys 
Hotels who is returning to the organisation due to 
its promising vision and progressive work culture. 

Carrying along more than 18 years of 
unrivalled expertise in hiring the best talent to 
support and create best organisational values, 
Arindaam Banerjeea has previously worked with 

The Oberoi Group- Oberoi Flight Services as 
Head- Human Resources – Kolkata & Chennai. 

Muheeb Ahmed has joined Keys Hotels as 
the Cluster Director of Sales – Bengaluru post 
working with some prominent brands across 
the country. He comes with 16 years of diverse 
experience in sales and marketing and will be 
overall responsible for sales to meet the objectives 
of the hotels.

Marriott International has announced 
the opening of Courtyard by Marriott 
Madurai, making it the first Marriott 

International property in Madurai, a bustling 
hub situated in the southern Indian state of 
Tamil Nadu. The newest addition to the growing 
Courtyard by Marriott brand is centrally located 
and is within close proximity to the city’s 
landmark, Meenakshi Amman Temple.

“Marriott International is elated to debut in 
the heritage city of Madurai with the Courtyard 
by Marriott brand. The addition of Courtyard by 
Marriott Madurai brings the brand’s footprint 
in India to 16 hotels. Being the third largest 
city in Tamil Nadu, Madurai promises a lot of 
potential for travel and tourism sectors with 
its increased air, road and rail connectivity,” 
said Mr. NeerajGovil – Area Vice President, 
South Asia, Marriott International Inc. “The 
Courtyard brand has been evolving to meet the 
needs of business and leisure travelers since it 

was founded 35 years ago. This new hotel in 
Southern India will be a showcase of the brand’s 

passion in supporting our guests with both their 
professional and personal pursuits.” 

Keys Hotels Strengthens Senior Management Team 

Marriott International Debuts in The Temple City Of Tamil Nadu  

This wedding season assisted by the 
bespoke ‘Shaadi by Marriott’ concept, JW 
Marriott Hotel Pune proudly announced 

its association with India’s celebrated couturiers 
– Shantanu & Nikhil. The ace designers let 
their magic unfold as a breathtaking wedding 
collection especially curated and themed 
on the concept of ‘Shaadi by Marriott’ was 
magnificently unveiled. This unique collection 
embodies the spirit of crafted luxury with anti-
trend connotations that promises to make every 
millennial bride & groom feel pampered and 
indulged like never before.

General Manager Mr. Vineet Mishra said, 
“It is a great honour to associate with leading 
ace designers, Shantanu & Nikhil for ‘Shaadi by 
Marriott’. Through this, we have the opportunity 
to showcase our property as the choicest venue 
and weddings at JW Marriott Hotel Pune 
are an unmatched blend of simplicity and 
elegance. From a warm engagement to a sassy 
bachelorette at Miami, a sundowner at Paasha, 
traditional pheras to a classy reception in the 
grand ballroom; we make room for all kinds of 
ceremonies and rituals.”

The ‘Shaadi by Marriott’initiative commits 

to meeting all the essential parameters, and 
seamlesslydelivers a surreal wedding experience.
Attention to every detail enables a smooth and 
memorable start to each function and ceremony 
of a marriage. JW Marriott Hotel Pune is an 
idyllic wedding destination and provides guests 

with an unsurpassed 40,000 square feet events 
space to host their dream wedding.With the 
help of in-house wedding specialists, a couple 
is offered unique, luxurious and customized 
weddings crafted by ‘Shaadi by Marriott’, thus 
exceeding their every expectation.

Shaadi by Marriott



ELLBEE GANGA VIEW, RISHIKESH
355 Haridwar Road, Rishikesh – 249201 (Uttarakhand)

+91-888 266 1577 | reservations@ellbeehotels.com
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Sarovar Hotels Pvt. Ltd. announces the 
opening of its first hotel in Zambia - 
Neelkanth Sarovar Premiere, Lusaka. With 

three operating hotels in Tanzania and Kenya this 
will be their fourth in the African continent. 

Neelkanth Sarovar Premiere is an all-suite 
upscale development in the vibrant Manda Hill 
area of Lusaka and offers easy connectivity to the 
airport.  It offers a splendid guest experience with 
82 all-suite, an all-day-dining restaurant, poolside 
grill, bar, lobby cafe, fitness centre and spa. The 
hotel has large banquet and conferencing facilities 

to accommodate up to 600 people.  

Designed to exacting standards, the hotel 
interiors are contemporary and make liberal use 
of traditional African art. Each suite speaks of a 
unique and bespoke style. All suite in the hotel are 
equipped with best in class modern amenities and 
supported by Sarovar’s distinct service standards.

Lusaka, the geographical and commercial 
heart of Zambia is the sure stop for any business 
traveller to Southern Africa.  For the leisure 
traveller, the city offers wildlife exploration in 

the Munda Wanga Park, for the history buff 
there’s the Henry Tayali Gallery, and above all the 
majestic and grand Victoria Falls.

OOYO Hotels and Homes, South Asia’s 
largest, one of China’s top five, and the 
world’s fastest-growing chain of leased 

and franchised hotels, homes & living spaces has 
today announced the milestone of expanding its 
chain to 180,000 rooms in China, in less than 12 
months of operation. As the company celebrates 
its first year of operations in the country, it 
has made an incredible mark on China’s hotel 
industry.

Launched in November 2017, China operates 
as a home market for OYO, along with India. 
Today, it has 180,000+ franchised & leased rooms 
and 4,000+ hotels under franchise, manchise 

and leased format as part of its chain in China. 
Prime cities include Hangzhou, Xian, Nanjing, 
Guangzhou, Chengdu, Shenzhen, Xiamen, and 
Kunming, among others. Some franchised & 
leased hotels are present in Hulunbeier City, 
Sanya City, and Hainan Provinces. The expansion 
is in line with OYO Hotel’s vision to create 
beautiful living spaces for travelers while driving 
high yields for asset owners. 

Over the past five years, OYO Hotels 
has built strong and robust operational and 
transformational, construction and distribution 
capabilities, making it possible to franchise, lease 
and renovate hotels in a record time of 3-14 days.

As Hilton heads toward a milestone 100th 
anniversary in 2019, new research unveils 
the impact the first global hotel company 

has had around the world, including in Asia 
Pacific, where it is now one of the fastest-growing 
global hospitality companies. 

In a new book titled The Hilton Effect, 
Stanford Business professor and best-selling 
author Chip Heath presents a closer examination 
of the company founded by Conrad Hilton, a 
dreamer who aspired to accomplish much more 
than to create a comfortable place to sleep. To 
mark the book’s launch, a series of films have 

been developed telling the stories of the Hilton 
Effect across Asia Pacific and beyond, now 
available at [insert Fortune link]. 

 Hilton opened its first property in Asia 
Pacific, Tokyo Hilton, in 1963, and has since 
expanded to more than 750 hotels open and 
under development, opening more than one hotel 
a week. In fact, nearly one in four hotel rooms 
currently under construction in the region, and one 
in three rooms under construction in China, carries 
a Hilton flag.

Amid such rapid growth, The Hilton Effect, 
as Heath defines it, is the positive, world-altering 

impact that Hilton has had, and continues to have, 
on billions of lives and thousands of communities 
around the globe – entering new travel markets 
and bringing people and cultures together to make 
the world feel smaller, while expanding horizons 
and opportunities. 

Sarovar Hotels Expands its Presence in Africa 

OYO Hotels Celebrates One Year in China

“The Hilton Effect” 

Mercure Hotels & Resorts has 
announced the opening of its first 
midscale property housed in a 

28-story mixed-use development in northeastern 
Vietnam. Located in the central business district, 
MercureHai Phong is the tallest building in the 
city located within SHP Plaza shopping centre. 

Ideal for both short-term and long-term 
stays, Mercure Hai Phong boasts 176 spacious 
guest rooms and suites as well as 57 one to 
three bedroom serviced apartments perfect 
for short term and long-term stays. Its Deluxe 
Suite features a separate living room while the 

Presidential Suite offers a panoramic view of the 
city.

“Whether in the heart of a bustling city 
or nestled amidst tranquil mountain scenery, 
Mercure offers unforgettable stays and authentic 
experiences.  The opening of Mercure Hai 
Phong offers guests great city centrelocation 
where they can explore nearby attractions, 
including Lach Tray football stadium and Lach 
Tray Street and enjoy a range of street food 
options to live like a local,” said Mr. Patrick 
Basset, Chief Operating Officer for AccorHotels 
Upper Southeast and Northeast Asia.

Mercure Debuts in NorthEastern Vietnam 

hospitality
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Facebook Messenger’s New Feature

Google Maps is Getting a Messaging Feature

Nokia 106 with 1.8 inch Perfect for Snake Game

UNWTO Partners with Niantic 

Facebook Messenger’s ‘Remove for Every-
one’ feature works just like WhatsApp but 
with time limit of 10 minutes.

With the new feature, Facebook Messenger 
users will be able to remove a message from 
recipients’ inboxes within 10 minutes of sending 
it. Similar to deleting a message from a conversa-
tion, users in Messenger will now see two options 
‘Remove for Everyone’ and ‘Remove for You.’

Once a user taps on ‘Remove for Everyone’, 
Messenger will pop-up one more confirmation 
message asking you to be sure of it. But even af-
ter deleting a message, Facebook will retain it in 
database for a little longer to check if it has been 
marked for abuse.

Facebook has made major changes for Mes-
senger this year. The messaging app received a 
new design layout with a much simpler interface 

and personalization options for chats. 

In 2017, Google rolled out a new feature that 
let users in a few regions to message busi-
nesses from Business Profiles on Google. 

Now, the same feature is coming to Google 
Maps. Users will now be able to see their mes-
sages with the businesses they connect with via 
Business Profiles within the Google Maps app. 
Messaging to businesses mean, for instance, that 
you can directly contact a store or a restaurant 
to clear a query or book a table. Additionaly, 
businesses on the other hand, can install the new 

Google My Business app from Google Play or 
the App Store to accept the messages coming 
from customers. 

In the Google My Business app (v3.0), users 
get a new Post button to add posts and photos 
to their Business Profiles; and a Profile tab to 
review their Business Profile info, photos, and 
posts in one place. There is a new Customers tab 
to connect with customers on Google, a Mes-
saging tab to respond to messages within the 
app, and a Followers tab to see and post of your 

followers.
The option can be found in the side menu of 

both Google Maps for both Android and iOS.  

Nokia 106 was unveiled in Russia and 
it will be available later this month at 
Rs 1,700. 

HMD Global has announced the Nokia 
106, an affordable feature phone destined for 
the global market. The 106 has a 1.8-inch, 
160x120 display that’s a perfect match for the 
built-in Snake game. 

The Nokia 106 runs Nokia’s Series 30+ 
software, is powered by a MTK 6261D 
CPU,has 4 megabytes of storage, dual SIM 
support and 4 megabytes of RAM. It weighs 
just over 70 grams with the 800mAh battery 
inside and comes with a Micro USB charger. 
And there’s a headphone jack on this sucker, 
too. The feature phone also has an LED flash-

light and FM radio 
support.

UNWTO will collaborate with Niantic, 
creators of Pokémon GO and Ingress 
Prime, to curate unique campaigns 

around the world that will build awareness 
for the Organization’s Travel.Enjoy. Respect 
campaign, designed to enhance tourism’s con-
tribution to the United Nations’ 2030 Agenda 

for Sustainable Development. Each activity 
will also be designed to inspire and support 
exploration, and promote safe and responsible 
gaming practices for players of all ages.

Niantic and UNWTO will work together 
to combine tourism and Augmented Real-
ity technology for players to engage with 

real-world locations using Niantic’s mobile 
games in a variety of ways. Niantic’s games 
and global initiatives have brought millions 
of players from around the world together at 
real-world events that promote civic engage-
ment and cultural diversity while highlighting 
local heritage.

Facebook Messenger is getting a new “delete sent messages” feature. 

Google is making it easier for you to connect with Businesses around you by rolling 
out a text messaging feature in its Maps app.

HMD Global is back with a new version of the Nokia 103 feature phone 
with more attractive design and new features.

The World Tourism Organization (UNWTO) has partnered with one of its newest 
Affiliate Members, real-world games developer Niantic, to enhance global tourism 
through the use of mobile augmented reality game experiences.





Maitreya By  Payal 
It’s the onset of Festival season, 

and Maitreya By Payal is all set to 
woo you the unconventional way 

with its newest ‘Tropical Criolla’ Pret 
collection.

As the name suggests the latest 
seasonal collection of Maitreya By 
Payal is a beautiful amalgamation of 
modern fashion, finding its traditional 
roots. The styles are modern with a 
splendid explosion of vivid color, 
and chaotic mix of all the flora and 
fauna of beaches, forests, gardens, and 
islands.

 

Inspiration & Design 
Features 
Today’s style-savvy woman is always 
looking for that interesting twist in de-
signs and silhouettes, which can make 
her stand out, both with élan and ease. 
And, Maitreya By Payal sure knows 
that. The newest pret line by this style 
label is inspired by exotic islands and 
wild forests, where there’s an array of 
styles to choose from. Flowy sil-
houettes and drapes, one of the must 
elements of tropical designs is beauti-
fully and effortlessly incorporated in 
Indian festive silhouettes like Anarkali 

and lehengas. After all, the festive 
mood has already started setting in.

Payal Jaiswal, the brain behind 
the brand has made sure that today’s 
woman should be offered ample styles 
to suit their respective personalities, 
they should certainly be able to fine 
their own style midst the hustle bustle 
of labels & designs. Thus, Tropi-
cal Criolla has much more to offer, 
there’s off-beat layerings, bold prints 
beautifully paired with subdued hues 
of primary colours, a lot of intricate 
embroidery with 3D detailing on 
super-light fabrics that have natural 
textures. 

Colour Palette & Mood Board
The distinctive features of tropical 
style are motifs and colour palette. 
Tropical Criolla is loaded with 
super-energetic colours like orange, 
red, green and blue that evoke wild 
nature and lush vegetation. The brand 
has splendidly given a pop twist to 
this classic concept of fashion. Even 
the patterns stick to the core mantra, 
which is pineapple, palms, cactus, par-
rots and flowers or some pop up here 
and there.

red Carpet
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• DOMESTIC / INTERNATIONAL AIR TICKETING 

Very special fares for all Domestic and 

International sectors 

• DOMESTIC / INTERNATIONAL TOURS 

All inclusive Tours and Tailor made Packages 

• WORLDWIDE HOTEL 

From Budgeted to super luxury accommodation 

• CORPORATE TRAVEL / MICE 

For corporate meetings, business travels, get-

togethers, incentive tours and training programs 

• GROUP TOURS / FIX DEPARTURES 

Fixed departure group tours for all age groups 

(Specializes in Students & Sr. Citizen groups) 

• CAR HIRE 

From budgeted Indica to attractive Mercedes for 

local and outstation destinations 

• VISAS / MONEY EXCHANGE 

All your visas formalities and exchanging your 

foreign currency 

• INBOUND TOURS 

International travelers to show beautiful INDIA 

and beyond 

 

SimplifyingSimplifyingSimplifyingSimplifying TRAVEL 

T R A V E L  S O L U T I O N S  T H A T  W O R K S  

 F O R  Y O U  A N D  Y O U R  T R A V E L  N E E D S .  

Do you often hop on and off from one 

destination to another for Leisure, 

family holidays or on business? Do 

you or your family, friends, employees 

regularly tie your shoes to run the 

length and breadth of the country on 

work and Leisure?  Are you looking for 

perfect planning and errorless 

handling of your travel plans? Then 

you’re on right track on to the experts. 

From Leisure travel,  Holidays, 

business travel, RGD makes travel 

easy, convenient, affordable, and a 

relaxing affair! 

RGD offers Domestic to International 

destinations within your budget and 

handling all your travel needs from 

ticketing to accommodation, car 

hire to transfers, Visa to money 

exchange, RGD is one stop travel 

solution company for all your travel 

needs. We are also having loads of 

packages to accommodate almost any 

need, or you can let us create a 

custom travel package for you. 

Call us – 99535 89890  / 4742 0000 

W W W. R G DE S TI NA TI O NS. C O M  
 

S AL E S @ RG DE S TI NA TI O NS .C O M  

202 & 207 Suchet  Chambers, 1224/5 Bank Street, Karol Bagh, New Delhi – 110005 INDIA 
Tel:  (011) 4742 0000 (Multiple Lines)        |      Handphone : 99535 89890  |  99535 89889 

rgdgrandtours.com |  yourindiatravel.com |  rgdmice.in |  rgdedutours.com | sutrafoundation.org 

S E R V I C E S  A V A I L A B L E  
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Get that Semi 
formal look from  

Rangriti
Women’s are passionate about jewelry as it represented a sym-

bol of femininity and even social status. Jewelry has always 
made women feel beautiful and confident.

E Getting dressed for any occasion is hard enough without having 
to stress about meeting the dress code, So when “semi-formal” staring 
back at you, it’s only natural to feel slightly worried. After all, what does 
semi-formal attire even mean? 

The perfect semi-formal outfit requires a mixture of sophistication 
and fun. To nail the look, try opting for a chic and simple dress with 
a playful twist, such as an off-the-shoulder design, unique material or 
embellishments.

Whether you’re off to a business dinner or a conference, you can 
create the perfect semi-formal office outfit by selecting elevated versions 
of your usual attire. No matter if you choose a smart suit or a chic dress, 
remember to opt for a tailored silhouette and neutral colour palette for a 
sleek appearance.

In case if one is looking at a dinner outfit, opt for a evening dress. In 
particular, a style that finishes at the knees and shows off your arms is 
an excellent option. Also, look out for chic yet playful design details that 
will enhance your appearance.There are many occasions when a long 
semi-formal dress is the perfect attire option. To ensure you don’t appear 
overly formal when wearing a long dress, be sure to keep any embellish-
ment minimal and select a comfortable style

Sanjeev Aggarwal, CEO, Rangriti says “The new collection will offer a 
wonderful mix of traditional and contemporary styles that compliments 
different personalities & help bring out the best in them”

red Carpet
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Time to be Trendy

Purnima Gupta, Founder of Gratia by Purnima while sharing about Men’s 
jewellery trends said “Though Men’s jewellery is not as diversified as in the 

case for women but the upcoming jewellery line for men by a lot of luxury brands 
is indeed worthy to be called a trend changer for men. It’s quirky, ridged, faceted 
and at the same time clean. A classy gold bracelet in rose gold/yellow gold along 
with a basic solid grey black outfit would be my pick for this year, keeping it 
classic as always.”

• Tarsh sharma

The trend, which began several years ago has firmly taken hold around the globe. 
Some guys call it exhibitionism. You can call them envious. Man jewellery is cool even 
if it’s not the easiest to pull off. 

If you think you have been seeing more men 
wearing rings, bracelets and pendants- you’re 
not wrong. It gives men a rock ’n’ roll edge 

and helps men look distinctive. 

Once upon a time, the choices for men’s 
jewelry were pretty limited but, thankfully, this 
is no longer the case. The world of male jewelry 
has expanded, hit the mainstream and, now, the 

possibilities are almost endless.

Global sales of men’s luxury fine jewelry 
reached $5.3 billion in 2017, up from $4.3 billion 
in 2012, an increase of 22 percent, according to 
Euromonitor International, a market research 
company. That may not seem like much when 
compared with the $31.9 billion sales in the 
women’s sector in 2017 — but the men’s growth 

has been steady.

There are no rules where modern male jewelry 
is concerned: the pieces you choose should reflect 
your personality and be true to who you are. 
This is the season to allow your sensationalist, 
oversized pieces to shine.

Here let us acknowledge about jewellery trends 
from few of the jewellers.

Trends
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Trends

Shilpi, Managing Director, Shilpi Goyal 
Jewellery shares “When we talk about 

today’s groom…Yes they have become Bold, 
Trendy and Debonair. Earlier Bollywood films 
defined and transformed the Big Fat Indian 
Wedding, now it’s the turn of the Bollywood 
stars like Ranveer Singh defining Groom Dress 
Up Goals.

Whether its adorning the crown by a 
Kundan Kalgi with the groom showing off 
the traditional side of the family or layers of 
precious gemstones around the neck which lend 
the regalia to the groom’s poised pose.

Today bold colours & multiple layered 
strings make the statement.

Basically the stance and grandeur of the 
Maharajas are making a groom suave.”

Want to be remembered as a 

               Stylish” and 
                              Confident” groom…..
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Yash Agarwal - Creative Director and Design Head, 
Birdhichand Ghanshyam das Jaipur on “Men’s 

Jewellery Trends” said “Jewellery is an extension of your 
personality. So, you should keep your personal taste and 
preferences in mind while investing in jewellery.

Experimental with statement accessories like cuff links, 
buttons and tie pins. One can opt for classic gold vintage 
round buttons or intricately carved buttons inspired by our 
cultural heritage that compliments your outfit.”

Tremds
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Celebrate True
    Moments of Festive Season

• Tarsh sharma

Often hailed “the most wonderful time of the year,” Christmas is a season of unity. 
This doesn’t just extend to family; Christmas is one of those rare occasions which 
truly unites people world-wide. Christmas has become a global festival, regardless of 
religion or location.

festive season
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Let us acknowledge ourselves with 
the Christmas Traditions and how 
Christmas is celebrated in few of the 

different countries and cultures around the 
world!.

Portugal
Go Ho! Ho! Ho! and all merry in absolutely 

amazing Lisbon. The churches and streets are 
so wonderfully decorated that gets you going 
all Christmas-y. Plenty to shop for in the 
amazing Christmas markets of Lisbon. Climb 
to the castle of Sao George and take a stroll 
through festally decorated Alfama and if you 
are lucky, you may get to treat your ears with 
Fado. Explore the festive beauty of nearby 

Belem district, visit the world heritage sites, 
Jeronimos Monastery & tower of Belem. Taste 
the unique traditional Portuguese cuisine, 
Pastel de Belem, a sweet pastry best enjoyed 
with a cup of coffee.

Take a day out to uncover the picturesque 
beauty of Sintra, with a mild climate and 
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gorgeous decorations; there is no time better 
than Christmas to explore the castles and 
palaces. Enjoy a luxurious meal at one of 
these beautiful places in Sintra, the experience 
is truly mesmerizing. If you are looking to 
relax and unwind, go and enjoy winter sun on 
the beaches and coastlines of Cascais, there 
are plenty of fine resorts, live shows and the 
amazing Mercado de Vila market to shop at.

You cannot miss out on exploring the 
ancient city Porto at this time of year! Many 
restaurants serve the exquisite traditional 
Portuguese Christmas dinner. Port, the very 
famous Portuguese wine is a drink to enjoy 
with some music and cheerful vibes of this 
region. There are numerous fabulous wine 

tasting tours that you can enjoy during this 
festive week. Explore the beauty of nearby 
world heritage site, Douro valley, cruising 
along the river Douro with fine food & drinks 
and mind-blowing view as you cherish the 
happy memories of year gone by, is a relaxing 
and memorable experience.

Take a day out to enjoy skiing and other 
snow fun activities in the northern parts of 
Portugal and experience the snowy festive fun 
in a very fine and unique way.

Enjoy music, sun, sea and partying in a 
spectacular way at Portuguese Music Festivals 
that reenergize your body and refresh your 
soul to welcome the New Year with the 

loudest of cheers.

The beautiful Island of Madeira is the 
home to numerous amazing festivities in the 
month of December. Experience Madeira’s 
traditions and culture by joining the local joy 
and fun and watching the grandiose fireworks 
display, officially recognized by the Guinness 
Record Book as one of the biggest in the 
world. Without doubt, this is an unforgettable 
experience and the most spectacular way to 
kick in the New Year.

The Czech Republic
You know how people hate being single on the 
holidays? Well, single Czech women are no 
different. On Christmas Eve, it's tradition for 
Czech women to put their backs to the house 
door and throw a shoe over their shoulders.

If the shoe lands with the heel towards the 
door, then she might as well cancel her Tinder 
account and buy up some more cats. But, if 
the front of the shoe points to the door, then 
she kisses her parents goodbye and gets to 
planning a wedding that will trump Kim K's!

Finland
Finnish people believe that Santa Claus or 
Father Christmas lives in the north part of 
Finland called Korvatunturi (or Lapland), 
north of the Arctic Circle. People from all 
over the world send letters to Santa Claus 
in Finland. There is a big tourist theme 
park called 'Christmas Land' in the north of 
Finland, near to where they say that Father 
Christmas lives.

It means that Santa doesn't have far to 
travel on Christmas Eve to deliver presents to 
people in Finland! If he doesn't get a chance 
to deliver the presents personally, he will 
often leave them under the Christmas Tree.

In Finland, Santa might also be known as 
Joulupukki! (This really means 'Christmas 

festive season
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Goat' as it was traditional in Finland that there 
was a Yule Goat who was scary and asked 
people for presents - and certainly didn't give 
any out! Over time the goat became the gift 
giver and then Santa took over the gift giving 
duties but the name of the Christmas Goat was 
still retained in Finland!) Joulupukki rides 
with reindeer leaves gifts under the Christmas 
tree but if you have been naughty you could 
end up with a bag of coal!

Poland
In Poland Christmas Eve is often seen as 
the start of the new year. People celebrate 
Christmas Eve by breaking oplatek, a special 
Christmas wafer, and wishing each person 

health, happiness, and joy in the coming 
year. Dinner will be anywhere from five to 
13 dishes and will consist of pierogis filled 
with cheese and potatoes, beet soup (borscht) 
or wild mushroom soup, and a number 
of fish and vegetable entrees. In addition 
to traditional ornaments, the tree is often 
decorated with Polish chocolate filled with 
liqueurs, as well as spiced apples and oranges 
which are gradually snacked on throughout 
the holiday.

Switzerland
All those famed chocolate-box attractions 
-- mountains, snow, cobbled streets -- make 
Switzerland extra-appealing come 
Christmas. Zurich wins our vote for its 
oodles of Christmas markets (don't miss 
the one inside the train station), guided 
Christmas-themed city strolls, and the 
enchanting all-singing Christmas tree that 

festive season
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comes alive on Werdmuhleplatz. On a 
tiered triangular stage covered in assorted 
greenery and fairy lights, a choir of local 
youngsters sweetly delivers Christmas 
carols.

England
English Christmas traditions in England 
begin early in December, and are 
preceded by the very English complaining 
that the holiday starts earlier every year.

Advent calendars and candles count 
down the days to Christmas Eve, trees 
are dressed and houses decorated, and on 
the 24th, Father Christmas visits down 
chimneys to leave presents for children on 
the ‘Good’ list.

Children will leave out snacks for him 
and his reindeer – traditionally a mince 
pie and biscuit, washed down with beer 
and whisky. Church plays an important 

role, with Midnight Mass on Christmas 
Eve, and a service on Christmas morning.

Dinner is the next priority, with turkey 
traditionally the centrepiece, next to the 
equally important roast potatoes, veg, 
gravy, stuffing and, most importantly, 
Yorkshire puddings. This is usually 
followed by the Queens Speech at 3pm, 
along with games, fun, and usually some 
snoozing!
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snippets

Mrs. Asia International 2018

Hindi Cinema Samman Award for Raju Chadha

Kashmir World Film Festival

A versatile talented Jaipur-based doctor 
Anupama Soni, who won the title 
of Mrs. India in August, recently 

made India proud by grabbing attention on 
a worldwide platform by winning Mrs. Asia 
International 2018.

   As per the details revealed, Anupama 
is a mother of two children, who have two 
titles of Mrs. India & Mrs. Rajasthan to her 
credit, and then she started her preparations 
to represent India in the international beauty 
pageant, and finally, she titles as Mrs. Asia 
International 2018 and subtitle Mrs. Photo-
genic.

  Anupama shared her experience and 
happiness for the same, she stated, "It was a 
wonderful journey with lots of new experi-
ences, learning, meeting international contes-
tants with a different culture, backgrounds, 
food habits with many differences. Still, we 
were alike as a woman, as a human. All had 

different stories to share but all were moth-
ers, homemakers, career woman."

   Further, she added, "We were wel-
comed by the governor of Rayong & director 
of tourism Thailand. We visited local areas 
and cities to have a look of religious beliefs, 
their art and culture, food habits and etc. The 
journey was also that easy, the first day was 
a photo shoot and visit for local food. The 
second day was the talent round where I got 
selected in top three after presenting Chari 
and Kalbeliya dance forms. The entire audi-
ence was amazed by witnessing the dance 
performance and colorful costumes. That 
performance at talent round helped me a lot 
to gain more and more confidence to win 
this crown. Day by day we faced new rounds 
and challenges, the last 6th day was National 
Costume round. For me, it's a great honor 
and privilege to present my country on an 
International platform."

Noted Social reformist, philan-
thropist & film presenter and 
Chairman Wave Group Dr. Raju 

Chadha bagged the Hindi Cinema Sam-
man award at a packed Vigyan Bhawan 
in the capital city recently. Organized by 
The International Chamber of Media and 
Entertainment Industry, the awards were 
aimed at honoring iconic individuals who 
have contributed towards the advance-
ment & propagation of Hindi Cinema.

   Amongst the notable awardees & 
special invitees included Minister of 

State & former Mumbai Police 
Commissioner Satya Pal Singh, 
producers Boney Kapoor & Rahul 
Mittra, President Marwah Studios 
Sandeep Marwah, former FTII 
Chairman Gajendra Chauhan, Ac-
tors Zareen Khan, Saurabh Shukla, 
Nandita Das, Sanjay Kapoor & 
Maneesh Paul, directors Rahul 
Rawail, Pankaj Parashar & Tig-
manshu Dhulia, writers Kamlesh 
Pandey & Robin Bhatt, amongst 
others.   

The fourth edition of the Kashmir World 
Film Festival (KWFF) was inaugurated 
at a packed Tagore Hall in Srinagar. 

   The mega opening of the festival saw 
luminaries of the film industry being felici-
tated by Farooq Abdullah & other dignitaries. 
Prominent awardees included actress Tabu, 
top film presenter & Chairman Wave Group 
Raju Chadha, national award winning director 
Madhur  Bhandarkar, award-winning producer 
Rahul Mittra, director Ashok Kaul, film & the-

atre actor Rajit Kapur, distributor Raj Bansal, 
Vani Tripathi, amongst others.              

   A brainchild of Festival director Mushta-
aque Ali Ahmad Khan, the seven-day festival 
is committed to bring the best of the world’s 
films to Kashmir and provide a platform to the 
talented filmmakers of the valley.





ARIES :-You need to “let go” or else you will 
be caught in your own web. Don’t get stubborn. 
There will be a fruitful travel towards the sea. 
You may also decide to settle abroad. A project 
now nears completion, something that was getting 
delayed for some reason. You should follow 
the advice of elders; they are guiding you in the 
right way. Watch out for migraines or sodalities 
problems.

Lucky Color:- Sky blue                                        
Lucky Number :- 5

“The more you give, the more you receive” is the motto of renowned 
Tarot card reader and holistic healer, Poonam Sethi, lives by. She 
has studied Feng Shui and Tarot card reading at several institutions 
across the globe and has, through extensive self-study, practice and 
perseverence, mastered the art of guiding people frm the present into 
the future to precision.

Poonam Sethi
Prediction for december 2018

TAURUS :-TToo many unnecessary arguments 
causing emotional loss. Divert your mind towards 
work, as there might be certain changes you 
would have to make. A marriage is well on the 
cards. Finances dip low this week as you are 
probably spending more than usual. Do not make 
any investments yet. Wait a while. The worry 
on your mind will ease out this week. Look out 
for blood pressure or diabetes, as health needs a 
check.                

Lucky Color:- Parrot green
Lucky Number  :- 3

GEMINI :-Time for some charity. Get rid of 
your negative karmas. The disappointments will 
soon come to an end. Good news comes to you 
by mid-week changing a lot around you. Your 
court cases will soon get resolved in your favor. 
You will also now be able to get rid of your 
loans. A friend needs you, go ahead and help him. 
Your health reads fine.

Lucky Color:- Yellow
Lucky Number :- 8

CANCER :-You may move base. A change 
in home/work environment is strong. There will 
be an increment or a raise in your position. Be 
careful of a lady who will try to harm you. A 
new love affair is on the cards, something that 
might bloom into a permanent one. Its time for 
you to give up that ego and move on. You will 
receive some good news through the mail. Watch 
out for stomach problems.                            

Lucky Color:- Purple
Lucky Number :- 4

astro Talk



LEO:- You maybe going through problems in 
marriage. This is due to the interference of a third 
person. Sit and analyze the situation. It’s not as 
bad as you see it. You are not as bad as you see 
it. You are undergoing a change, which is why 
everything dipped low. Business is at a standstill 
and will start moving by the weekend. You will 
have to face a tough competition so be ready. 
Your health will trouble you a bit so be careful.

Lucky Color :- black
Lucky Number :- 9

VIRGO :- Its time to reap the rewards now. 
Your hard work will pay off. There is travel on 
the cards towards the sea. A lady overseas will be 
helpful in your venture. There could be a sudden 
monetary gain too. You could be buying/selling 
property this week. Watch out for cheating or 
treachery, from your own people. Some chest or 
lung problems may come up so be very careful.

Lucky Color :- Silver
Lucky Number :- 3

LIBRA :-Your decision making power 
is weak right now; so don’t take any major 
decisions. Your money, which was stuck, gets 
released but control your expenses, as you will 
tend to overspend. Give a little more time to 
your family, as they really need it. You will get 
rid of the tension caused by your children, as 
they will start feeling responsible. Health will be 
fine.

Lucky Color :-Pink
Lucky Number :- 7

SCORPIO :-  Something died out in the past 
leaving you in a mess. Its time now to lay the base 
for a new venture/business. You will change your 
line of work where you will excel. There could be 
a change in job as well. There is no satisfaction 
in whatever you are doing which is frustrating 
you, but wait for the right opportunity. Don’t run 
too fast take time to decide. Watch out for blood 
related problems.

Lucky Color :- Whit
Lucky Number :- 9

SAGITTARIUS :- Just went through a patch 
of ill health? Take care, as you haven’t totally 
healed. A new alliance is forming soon. Childhood 
memories will keep coming in your mind making 
you nostalgic. You will meet a very old friend soon. 
Some family feuds may arise over property matters 
so be prepared. Don’t wait for things to happen, 
make them happen. Your health reads fine.

                                          
Lucky Color :-Maroon
Lucky Number :- 2

CAPRICORN :- You have been overworking 
your mind these days. Don’t take so much tension. 
There will be a monetary gain around Friday. 
You will get a lot of help from someone most 
unexpected. You will also make some renovations 
at home/office. You need to shuffle your staff 
a bit, get rid of useless people. You will travel 
towards the sea for work and your ventures will be 
successful. Throat problems may trouble you.

Lucky Color :-Royal Blue
Lucky Number :- 4

AQUARIUS :- The week begins with a 
celebration in the family. A lot of workload on 
you, which does not seem to ease this week. You 
will meet someone influential who will help you 
out with a stuck deal. Finances show a small 
rise towards the weekend. Try to get rid of the 
negative thinking, remember it’s delayed, not 
denied. Health reads fine.

Lucky Color :- Orange    
Lucky Number :- 6

PISCES :- A good day and then a bad one. 
This might continue for a little while more. 
Finances are improving. A good time to make 
investments. Emotionally you will feel all tied 
up, unable to resolve certain issues. Leave them 
alone for a while, as time is the best healer. The 
peace that was lost in the family returns this 
week. You will make a renovation or will change 
house. Remove that clutter from the mind and let 
bygones be bygones. Health reads fine.\

Lucky Color :- Red
Lucky Number :- 1

astro Talk
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