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When you will bring December issue
of T3FS you will acknowledge about
Magh Mela 2020. The Magh Mela is one
of the greatest annual religious affairs
for Hindus. Hindu mythology considers
the origin of the Magh Mela to be the
beginning of the Universe. An important
occasion, the Magh Mela is held every
year on the banks of Triveni Sangam
(the confluence of the three great rivers
Ganga, Yamuna and Saraswati) in
Prayag, at Prayagraj, Uttar Pradesh.
In accordance with the traditional
Hindu calendar followed in North
India, this holy fair is organised every
year during the Hindu month of Magh
(corresponding to mid January – mid
February of the Gregorian calendar);
hence the name. The Magh Mela is,
however, not confined only to the month
of Magh and the important bathing dates
are spread over a period of 45 days. The
Magh Mela is actually a smaller version
of Kumbha Mela. Hence it is also known
as mini Kumbh Mela.
In Hospitality you will get to know
about the trends for the Christmas and
New Year evening. After a hectic year of
work and life, everyone deserves to party
their way on New Year’s Eve. Whether

Celebrating

A
Silver
Milestone

you like to dance the night away or relax
over great food and drinks with loved
ones, there’s no better place for it than to
get away from the city.
It’s not just the noise and traffic
that you escape, but it also gives you
the much-needed break from routine.
And if you haven’t yet got yourself
a spot, we have some great options!
Within comfortable driving distances of
Mumbai, are some of the region’s bestkept secrets. Full service resorts, health
retreats and independent bungalows
– no matter what you prefer, there’s
something here for you!
In our Guest Column this time we
covered Lady Travel Business Tycoon
Ms. Jyoti Mayal – The second women
President of TAAI. She believes “The
mantra of success is to become partners
in the real sense.”

HAPPY
NEW YEAR!!!

VedikaSharma
vedika@fabianmedia.net

This year Freedom Holidays Pvt. Ltd. Celebrates its
Silver Jubilee. 25 years of adding holidays to your life.
We thank all our customers and well wishers for having
given us the beautiful privilege of serving them.

Dev Borem Korum

years

on the Holiday called LIFE !
ISO 9001: 2015
Certified
Active

FREEDOM HOLIDAYS PVT. LTD.
Holidays, Now With A Silver Lining
For bookings & other details contact:

+ 91 - 832 - 2438320 / 21, + 91 - 8308825995
Ofﬁce: 6, 3rd Floor, Patto Centre, Patto, Panjim, Goa. 403001 India.
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MoT Update

Indian Adventure Tourism Guidelines 2018

T

he Ministry of Tourism has classified
31 Adventure Tourism Activities
which are land-based, water-based
and air-based under the revised Guideline
‘Indian Adventure Tourism Guidelines – 2018’
(Version 2.0)
The detailed criteria for different
Adventure Activities is given in the ‘Indian
Adventure Tourism Guidelines – 2018’
(Version 2.0).
Adventure tourism activities take place in
various States/UTs depending on the terrain
and availability of infrastructure and are done
under the supervision of State Govts./UTs.
Ministry of Tourism provides Central

Financial Assistance to State Governments/
UT Administrations under various schemes for
development of Infrastructure for Adventure
Tourism. In addition, Adventure Tourism is
regularly highlighted for promotion as part
of the Incredible India Campaign in the print,
electronic, online and outdoor media in India
and abroad as well as the various travel trade
exhibitions overseas.
The accidents occurred through Adventure
Tourism are monitored by various State Govts
and UTs. Detailed guidelines related to safety
& medical emergencies aspects are part of
the Indian Adventure Tourism Guidelines
2018. These Guidelines have been forwarded

to State Govts and UTs Administrations for
adoption and compliance.
The responsibility of dealing with medical
emergencies arising during Adventure
Tourism activity is with the concerned State
Govts /UTs.

Buddhist Circuit in India

W

ith a view to showcase and project
the Buddhist Heritage in India
and boost tourism to the Buddhist
destinations in the country, Ministry of
Tourism organises the International Buddhist
Conclave biennially with participation of tour
operators, Media, opinion makers etc. from
overseas as well as Indian stakeholders.
MoT has also produced two films viz.
‘India – The Land of Buddha’ and ‘Following
the path of the Buddha’ which have been
promoted on electronic and digital media,
and at Road Shows and Know India Seminars
etc. organised by the India Tourism Offices
overseas. MoT also has a dedicated section
for the promotion of Buddhist heritage and
destinations on its promotional website.
MoT has identified the Buddhist Circuit
as one of the fifteen thematic circuits for

development under the Swadesh
Darshan Scheme. MoT has
sanctioned five projects for Rs.
355.26 Crore under the Buddhist
Circuit theme covering the States
of Uttar Pradesh, Bihar, Madhya
Pradesh, Gujarat and Andhra
Pradesh and work on all the projects
is under implementation.
Financial support is also
extended under the Marketing
Development Assistance Scheme
to approved service providers and
State Governments/Union Territory
Administrations for promotional
activities undertaken by them in
the overseas markets such as Sales
Tours, Participation in Travel Fairs/
Exhibitions and Road Shows.

Travel & Tourism Competitiveness Index
India’s Travel & Tourism competitiveness Index ranking has improved since 2013 , India has
bagged 34th position in 2019 - Shri Prahlad Singh Patel, Tourism Minister, Govt. of India.

I

ndia Travel & Tourism competitiveness
Index ranking since 2013 has improved. The
details are as follows:
Improvement in India's ranking in Travel
& Tourism competitiveness Index is an
encouragement for tourism sector in the country.
Ministry of Tourism, Government of India
has taken several steps for creation of tourism
infrastructure in the country so as to attract more
tourists, which inter-alia include:
i. Launch of two flagship schemes: Swadesh
Darshan - Integrated Development of ThemeBased Tourist Circuits and PRASHADPilgrimage Rejuvenation and Spiritual, Heritage
Augmentation Drive. The projects under these
schemes are identified for development in
consultation with the State Governments/UT
Administrations and are sanctioned subject to
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availability of funds, submission of suitable
detailed project reports, adherence to scheme
guidelines and utilization of funds released
earlier.
ii. Pursuant to the Budget Announcements
of 2018-19, this Ministry has identified 17 sites
in 12 clusters in the country for development as
Iconic Tourist Sites.
iii. The Adopt A Heritage: Apni Dharohar,
Apni Pehchaan, a collaborative effort by
Ministry of Tourism, Ministry of Culture and
Archaeological Survey of India (ASI), State/
UTs Governments, envisages developing
heritage sites and making them tourist friendly,
to enhance tourism potential and cultural
importance in a planned and phased manner.
iv. Ministry provides Assistance to Central
Agencies for the development of tourism related
infrastructure in the country.
Further, Ministry of Tourism regularly
coordinates with Ministry of Home Affairs and
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as a result Ministry of Home Affairs has relaxed
the Protected Area Permit(PAP)/Restricted Area
Permit(RAP) for a period of 5 Years i.e. till
31.12.2022 in the states of Manipur, Mizoram
and Nagaland and for 29 Islands of Union
Territory of Andaman & Nicobar Islands.
Ministry of Tourism promotes India as
a holistic destination and as part of its ongoing activities to promote various tourism
destinations and products in the different States
and Union Territories of the country including
the State of Madhya Pradesh, Uttar Pradesh
and Tripura. In addition to advertisement,
promotions are also undertaken through
the website and Social Media accounts of
the Ministry. In addition, the India Tourism
Offices in India and overseas undertake various
promotional activities with the objective of
showcasing the tourism potential of the different
States/UTs.

December 2019

Culture Swap

Magh Mela 2020
Prayagraj
The annual
religious event
of Magh Mela to
be held on the
banks of Sangam
during JanuaryFebruary 2020.
The Magh Mela
2020 would be
called as ‘MiniKumbh’.

Do you know?
•
•
•
•
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City of tents will be populated in 05 sectors
Pantoon Bridges are being built on the Ganges
Fair will be illuminated with various LED
Bathing ghats are being built in and around
Sangam

trendy travel trade with food & shop

December 2019

Culture Swap

A

world-class Kumbh was organised in
the sangam city on the holy banks of
the Ganga, Yamuna and Saraswati, which
was a center of appreciation all over the
world. At the same time, after the success
of organising the kumbh mela, the yogi
government of Uttar Pradesh has once again
started preparations for the Magh Mela to be
held in 2020.
It has been decided that the facilities
provided by the Uttar Pradesh government
during Kumbh 2019, there would be similar
facilities for the pilgrims coming for Magh
Mela 2020 too.

Magh Mela 2020
Prayagraj Preparations
Money was sought from the Prayagraj
Mela Authority for developing facilities like
Permanent parking toilets, changing rooms,
drinking water arrangements in the Sangam
area, electricity and road arrangements.
The preparations for Magh Mela
have gained momentum. The electricity
department has started erecting poles. Along
with this, the PWD has also accelerated
the construction of pontoon bridges and
the roads with checkered plates. The
works of Jal Nigam, Health Department,
Irrigation Department, Flood Block and Fair
Administration have also started.
Tents are also being setting up at many
places. The city of tents will be populated in
five sectors this time. At the same time, there
will be pantoon bridges for the convenience
of pilgrims. Similarly, fair area will be
illuminated with various LEDs. Apart from
this, bathing ghats are being built in and
around Sangam.
During the mela, a railway exhibition
will be organised in the parade ground and
PRS and UTS (unreserved ticket system)
counters will also be opened for convenience
of pilgrims. There would be passenger
enclosures at the mela area equipped with
all modern facilities like enquiry counter,
UTS ticket counter, catering stall, drinking
water facility, train timing display board,
announcement facility, toilets etc.

Lakhs of pilgrims to visit
Keeping in view, the possibility of
lakhs of devotees coming from far away,
the district administration is preparing to
settle the city of tents at the Sangam city
of Prayagraj, for the purpose tents are also
being erected at many places.

December 2019

Magh Mela area to grow
by 10 percent
This time too, Magh Mela area will be
organised on the lines of the year 2018.
However, the area is being increased by
10 percent. Official said that the leveling
work in sectors one and two has almost
been completed. Tents are also being
erected there. Leveling has also started in
sector three, four in Jhansi side and sector
five in Arail region. The work related to
electricity department, Jal Sansthan, health
department and irrigation department
has also started. For the security of the
pilgrims coming to the confluence, the
meetings are also going on with the police
department for impenetrable security
system.

Army will not take
action till Magh Mela
In the parade area, the army will
not take any action regarding illegal
occupation till Magh Mele. Army officials
said that 400 acres of land has been
given to Prayagraj Mela Authority for the
fair. Now no action will be taken till 31
March. Action will be initiated against the
encroachment after the fair. Government
paved construction will then be taken over
and private paved construction will be
dismantled.

History
The Magh Mela is one of the
greatest annual religious affairs
for Hindus. Hindu mythology
considers the origin of the Magh
Mela to be the beginning of the
Universe. An important occasion,
the Magh Mela is held every year
on the banks of Triveni Sangam
(the confluence of the three
great rivers Ganga, Yamuna and
mythical Saraswati) in Prayag, at
Prayagraj, Uttar Pradesh.
In accordance with the traditional
Hindu calendar followed in North
India, this holy fair is organised
every year during the Hindu
month of Magh (corresponding
to mid January – mid February
of the Gregorian calendar); hence
the name. The Magh Mela is,
however, not confined only to the
month of Magh and the important
bathing dates are spread over a
period of 45 days. The Magh Mela
is actually a smaller version of
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The important dates for
bathing
Paush Purnima - January 10
Makar Sankranti - January 15
Mauni Amavasya - January 24
Basant Panchami - January 30
Maghi Purnima - February 9
Mahashivratri - February 21

12
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Kumbha Mela. Hence it is also known as mini Kumbha
Mela.
Every year, the Magh Mela commences on the day of
Makkar Sankranti in January, which is the first important
bathing day according to the religious Hindu calendar. It
begins with multitudes of pilgrims taking a holy dip at the
Sangam on auspicious dates. A large number of people
arrive here annually and stay in makeshift houses or tents at
the Sangam, spending the entire month of Magh in prayers.
This period is known as “Kalpvas”. Those who religiously
observe the “Kalpvas” are known as “Kalpvasis”.
The ancient Hindu Vedas mention a “Kalp” to be the
period equal to the total number of years in the four
yugas – Satyug, Treta, Dwapar and Kalyug. This adds
up to several millions of years. It is said that by piously
observing a “Kalpavas”, a devotee overcomes the sins in
his/her previous birth and escapes the cycle of Janma(birth)
and Karma (actions). During each day of the Magh Mela, a
Kalpvasi has to take a dip at the Ganges on sunrise praying
to the rising sun. Majority of the Kalpvasis partake only a
meal a day. After observing 12 Kalpavas, a Kalpavasi has to
donate his/her bed and all his belongings (a ritual known as
“Shayya Daan”).
Every twelfth year, the Magh Mela is transformed into
the Kumbha Mela. Uttar Pradesh is flooded with millions
of pilgrims who arrive here during this time to attend this
grand event.

December 2019

Delhi – Jaipur – Samode – Nawalgarh –
Bikaner – Gajner – Jaisalmer – Osian
– Khimsar – Manvar – Jodhpur – Rohet –
Mount Abu – Udaipur – Dungarpur
– Deogarh – Ajmer – Pushkar – Pachewar
– Ranthambhore – Agra – Delhi

21 to 23 Nights

Archaeological Tour of
Rajasthan
Mumbai – Mangalore – Bekal – Wayanad
– Kozhikode(Calicut)
– Cochin – Thekkady – Kumarakom–
Quilon – Varkala – Kovalam

14 to 15 Nights

Majestic Kerala
Delhi - Agra - Darjeeling - Gangtok Phuntsholing - Thimphu - Punakha Paro - Delhi

13 to 15 Nights

Enchanting Himalayas
with Taj
Bhubaneswar - Dangmal - Bhubaneswar
- Baliguda
- Rayagada - Jeypore - Rayagada Gopalpur - Puri – Bhubaneswar

15 to 17 Nights

Tribal Trail

Delhi - Varanasi -Bodhgaya - Patna
-Kolkata - Bagdogara - Darjeeling
- Pelling (Pemayangtse)- Gangtok Kalimpong -Bagdogra – Delhi

14 to 16 Nights

Buddhist Temple with
North East India Tour

888, Pocket-D, Dilshad Garden, New Delhi - 110095, Tel. :+91- 9899359708, 9999683737 , travokhohlidays@gmail.com, www.travok.net

Delhi - Jaipur - Pushkar – Ranthambore
Sawai Madhopur – Kota
- Bundi - Chittorgarh - Bijaipur Udaipur - Kumbalgarh - Jodhpur Jaisalmer - Bikaner - Mandawa – Delhi

18 to 20 Nights

Royal Journey of India

NTO Update

Virtual Travel Fair
Tourism Australia announced the launch of its ‘VirtualTravelFair’, a bi-yearly travel sale that
gives Indian travellers an opportunity to grab attractive deals on holidays to Australia.

W

hat started off as an airline sale,
in its sixth and current version has
grown into taking leading tourism
attractions and experiences across Australia
into its fold, ensuring that in addition to
unbeatable airfares, travellers receive
competitive prices on holiday packages.The
announcement comes off the back of Tourism
Australia’s latest campaign ‘Experience the
game and beyond’, targeting passionate Indian
cricket fans and giving them an opportunity
to be a part of the ICC T20 World Cup along
with an unparalleled holiday experience in
Australia.
As part of the sale, Tourism Australia has
partnered with seven major airlines including
Air India, Cathay Pacific, China Southern
Airlines, Malaysia Airlines, Singapore

Airlines, SriLankan Airlines, and Thai
Airways to offer fares starting from just Rs
40,000*. The sale is valid from 14 November
to 13 December 2019 with a travel validity of
up to December 2020. Additionally, tourism
products ranging from hotels and car rental
agencies to adventure and leisure experiences
have come on board to extend unmatched
discounts, which can be accessed through
Tourism Australia’s Aussie Specialist Agents,
Key Distribution Partners and leading online
travel agents like MakeMyTrip, GoIbibo,
Yatra and Cleartrip.
Promoted across various digital platforms;
this one-of-its-kind, industry-first initiative
is a win-win for all, with Australia recording
a tremendous growth in visitation, partner
airlines and tourism products registering

increased bookings and more importantly,
travellers getting access to great deals. The
previous versions have recorded over 87,000
bookings for partner airlines.

Mr. Nishant Kashikar, Country Manager, India and Gulf, Tourism Australia
We are always exploring avenues to keep offering value for money holiday experiences to our Indian
travellers. We are proud to collaborate with seven leading airlines, our key distribution partners and the
Australian tourism Industry to provide this opportunity to Indian travellers. The response to the previous
versions of the sale event has been phenomenal, and we are confident of repeating this success given that
2020 is a power packed year of cricket in Australia.

Accessibility of the Old City of Jerusalem
The Old City of Jerusalem has become more accessible for both wheelchair users and
the visually impaired, thanks to improved infrastructure and audio apps to help residents
and visitors better navigate the small streets and alleyways of the Old City.

T

e accessibility of the Old City is an
innovative and groundbreaking project
that enables wheelchair bound residents
and visitors to enjoy the historic and cultural
wealth of the city. Among other things, four
kilometers of streets in the Muslim, Armenian
and Christian quarters were adapted, and
about 2 kilometers of handrails were installed
alongside staircases. The accessibility is
carried out with the cooperation of the
merchants and the residents of the area.
The Old City of Jerusalem and its walls are
a UNESCO World Heritage Site and therefore
are subject to special preservation rules
designed to present the city and its heritage to
its visitors, while developing and upgrading it
to the benefit of its residents and employees.
The Old City is the most visited place in Israel
with about 10 million visitors each year.
The accessibility of the picturesque
alleys of the Old City is intended to ease the
congestion in the main streets and to enable
wheelchair users, the users of freight carts
(including strollers), and other handicapped
people, to visit the city's tourist attractions
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with greater ease. Facilitation includes:
Roads fixing; Fixing and renovation of public
services (including accessible); Adding
direction and explanatory signs to the
main sites and spatial maps along the main
tourist routes; Upgrading the current cleaning
and garbage collection system; Replacement
of stone cladding; Highlighting historical or
archaeological findings of public interest;
Installation of infrastructure cladding for
water clocks and a garbage collection
point in the tourist area according to the
"street language"; Renewal of business
complexes, facades and facilities along the
route; And the completion of promenades
from Zion Gate to the Dung Gate along the
northern outer wall.
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300 years of Old Elegant Fortified Palace Hotel
Luxury Heritage Hotel
It revives the gracious lifestyle of princes of Rajasthan
and the heritage of India.

Destination Wedding

Leisure Stay

Film-Shoot

CHOMU PALACE HOTEL
Chomu, Distt : Jaipur ( Rajasthan )
Tel: +91-1423 300 300 Fax: +91-1423 300 400, Mobile : +91-9001094081, 9782056789, info@chomupalacehhotel.com
October 2018
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NTO Update

Los Angeles Tourism Open an Office in India
As a sign of further commitment to the India market, Los Angeles Tourism & Convention
Board became the first U.S. destination to open a tourism office in India, located in
Mumbai.

T

he newly opened office will focus on
driving travel aspiration and motivate
Indian visitors to increase length of stay
and spend in Los Angeles. Ms. Seema Kadam
serves as Los Angeles Tourism’s first Regional
Director for India, which was previously
announced this past summer.
Los Angeles Tourism President & CEO
Ernest Wooden Jr. officially opened the new
office alongside international delegates while
in the presence of India’s tourism industry. The
office will work with the travel trade to develop
customized and tailored product itineraries in
line with consumer and travel trade interests.
As the 4th highest international growth
market for Los Angeles, the office will develop
a cohesive strategy with the travel trade to
sustain growth in 2020 and beyond. The office

will also develop and support existing and any
new air service to Los Angeles International
Airport (LAX).
Encouraged by growth indicators in

India – especially
the market’s vast,
growing outbound
travel segment – Los
Angeles Tourism’s
latest visitation
forecast projects
a year-over-year
growth of 4.4% in
2019 with 135,000
Indian visitors. Indian
visitation to Los
Angeles is expected
to grow by a yearover-year average
of 5% over the next five years with nearly
165,000 Indian travelers estimated to visit by
2023.

Ernest Wooden Jr., CEO & President, Los Angeles Tourism
Los Angeles Tourism’s journey towards this milestone that we celebrate today began nearly three years ago when we set off on a high-octane,
strategic and long-term marketing programme. Targeted trade and consumer efforts have helped establish a distinct and relatable identity for
Los Angeles amongst Indian travelers and this new office will strengthen our presence and interaction with the local travel community. We are
optimistic that the strong foundation we have laid in the country will help us achieve our targets in the years ahead.

Decoding the Saudi Arabian Travel
& Tourism Industry
Saudi Arabia is making significant gains in inbound and domestic travel that
complements the already lucrative outbound travel segment, to emerge as one of the
world’s fastest growing and leading tourism destinations.

I

n line with these significant developments,
a new report commissioned by Seera
Group, the region’s leading provider
of travel and tourism services, decodes the
opportunities for travel from, to and within
the Kingdom.
Prepared by SkiftX, the in-house content
marketing studio of Skift, the largest
intelligence platform providing media,
insights and marketing for key sectors in
the travel sector, the report was unveiled
around the World Travel Market 2019.
Titled ‘Decoding the Saudi Arabian Travel

and Tourism Industry,’ the report offers a
comprehensive understanding of travel trends
and traveller preferences.
Among the highlights, the report provides
insights on how the Kingdom is working
to achieve the Saudi Vision 2030 goal
of welcoming 100 million international
and domestic overnight visits a year and
increasing tourism’s contribution to the
GDP by 10%. It underlines that the ongoing
transformation of the sector will translate
to more socio-economic progress including
the creation of new jobs for Saudi nationals

and the growth of a vibrant Saudi SME value
chain.
The report describes that opening Saudi
Arabia to tourism and introducing simplified
visa processes, including e-visas and visa
on arrival for citizens of 49 nations, is a key
driver of inbound tourism. The strategy by
Saudi Commission for Tourism and Heritage
to entice first-time visitors to ‘discover
Saudi’ from 2019 to 2022 and its subsequent
extension to ‘experience Saudi’ will contribute
to significant gains for the industry.

Abdullah Al-Dawood, Board Member and Group CEO of Seera Group
Saudi Arabia is well-positioned to be one of the world’s leading tourism destinations. This is reflected
in the findings of our first-of-its-kind report, which presents compelling insights on how the Kingdom’s
tourism landscape is currently evolving. We are confident that it will help strengthen awareness,
partnerships and inward investments in the Kingdom’s tourism sector. Having announced an investment
of over SAR1 billion to cover tourism promotion, distribution, infrastructure and Saudi human capital
development, we, at Seera Group, are challenging ourselves to drive the transformational growth of Saudi
Arabia’s travel and tourism sector.
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International Strategic Partnership Between Brands
The Michelin Guide has joined forces with TripAdvisor and TheFork to offer diners a
complementary way to find their ideal dining experience, as well as improved access to
a wider choice of high-quality restaurants around the world.

M

ichelin and TripAdvisor, with its
subsidiary TheFork, have entered
into a content and licensing
partnership to combine the gastronomic
selection expertise of the Michelin Guide with
the power of TripAdvisor’s large customer
audience and TheFork’s advanced booking
service.
All of the 14,000 restaurants selected by
the Michelin Guide inspectors worldwide
will be clearly identified with their ratings
Star, Bib Gourmand and Plate distinctions
on the TripAdvisor website and apps leading
to significantly improved accessibility of the
Michelin selection. Around 4,000 restaurants
throughout Europe will soon be accessible

and bookable on TheFork, and on the digital
Michelin Guide platform.
In addition, Michelin has signed an
agreement to sell Bookatable to TheFork. This
acquisition allows TheFork to consolidate its
existing markets and expand into five new
countries: United Kingdom, Germany, Austria,
Finland and Norway. This means that the
14,000 restaurants bookable on Bookatable
will join the 67,000 already bookable on
TheFork, creating the largest online restaurant
booking platform. The terms of TheFork’s
acquisition of Bookatable will not be
disclosed.
For nearly 120 years, the Michelin Guide
has endeavored to provide people with the

best, independent and most trustworthy
information on restaurants while at the same
time constantly respecting local regions and
gourmet traditions and promoting the work of
passionate chefs to equally passionate diners.
Due to the objective nature of the criteria used
by Michelin’s inspectors the Michelin Guide
also helps expand the influence of the world’s
gastronomic traditions and increase tourism.
The partnership between the Michelin
Guide and TripAdvisor and TheFork will
significantly increase the visibility of the
chefs and restaurants of the Michelin guide
and increase reservations thanks to the link to
the world’s leading online booking platforms.

Bertrand Jelensperger, senior vice president,TripAdvisor Restaurants and CEO, TheFork
We are happy to add Bookatable by Michelin to the TripAdvisor family. This agreement allows us to continue expanding our business
geographically, while offering an even more valuable service to restaurants and diners alike. We’ll soon make Michelin-selected bookable
restaurants more visible on our platforms to better serve our users and drive the right customers to each restaurant.

Christmas Attractions in Portugal

Portugal has its own fabulous traditions and experiences that make spending Christmas
in Portugal very enjoyable. Here is a round-up of what to expect during Christmas in
Portugal.

L

isbon: For the festive season, Lisbon
sparkles with Christmas lights and
decorations. The capital city center also
comes alive with several Christmas markets where
you can pick up some original gifts and assist to
live music performances, show cooking and find
some entertainment for kids. Noteworthy highlight
is the 30-metre-tall Christmas tree displayed in all
its glory in the riverside Praça do Comércio.

companies and charities selling everything you
could possible need for a very Merry Christmas!

Christmas Market at Campo
Pequeno: From books, toys, food, pottery,
jewellery, knick-knacks and several activities and
workshops for all family, you will find it all at The
Campo Pequeno Christmas Market.

unchal Christmas Market: This
market has been already classified as one of the
best in Europe. In this market in the heart of the
Madeira Islands capital one can discover a wide
variety of products including exotic flowers and
other traditional souvenirs, while sampling some
of the typical dishes and drinks of the season and
listen to choirs sing Christmas Carols. Various
folklore groups dance every night. Starts on 1
December and ends on 7 January 2018.

Wonderland Parque Eduardo VII:
This is one of the biggest Christmas markets in
Lisbon. There are stalls selling food, clothes and
gifts from local artisans but the main attractions
are the Ferris Wheel, the Santa’s house, the ice
rink and a stage where bands and other acts
perform all day long.
Rossio Square Christmas Market:
One of the main squares of Lisbon comes alive
with the delicious smells of mulled wine being
sold and the aromas of freshly baked pies and
other sweet treats.
Natalis: Usually takes place during the first
week or so of December at the Feira Internacional
de Lisboa. Here, you’ll find more than 180
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Óbidos: It is a small town about one hour
drive north of Lisbon, and is worth seeing as it
transforms itself into a Christmas village with
ice-skating, an ice slide, a fairground, inflatables,
face painting and Santa’s house. It truly resembles
Santa's home in the North Pole.

Viseu: A Christmas market takes place every
year at Rossio square in Viseu and fills this city
in the center of Portugal region with lights and
magic. In this market there are always warm
drinks, regional products for sale, handicraft and
chocolates.
The arrival of Christmas: On
November 30th, Porto officially connects
to Christmas. The moment is marked on its
main street Avenida dos Aliados with various
entertainment events such as the performances
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of well-known Portuguese bands. The lights
and the Christmas Tree switch on at 6pm, with
a multimedia show produced especially for the
ceremony and it will culminate with the switch on
of the lights and the inauguration of the Christmas
Tree. Decorated with 31,600 LED lamps, it will
be 30 meters high, weighing about 16.4 tons.
Aldeia De Natal, Vila Real De
Santo António: Vila Real de Santo
António normally hosts a Christmas village at the
PraçaMarquês de Pombal. Expect an ice rink, a
fair with handicrafts and traditional foods, live
music, and a visit from Santa himself.
A Capital do Natal: This year Portugal
will have the first Christmas Fun Park at
PasseioMarítimo de Algés. This event will
feature light shows, ice sculptures, a recreation
of Lapland, the land of Santa Claus, made in ice,
and snow. There is even an Elf Grove and an Elf
School where visitors will be able to perform
various family fun activities. From November
29th, 2019 to January 12th, 2020.
Vale Do Lobo Charity Christmas
Market: This usually takes place at the
beginning of December in the Vale do Lobo
Parque do Golfe complex with stalls selling
Christmas trees, books, cakes, jewelry, and other
great Christmas gifts and stocking stuffers. It
combines a luxury lifestyle Christmas gift market
with a food and wine fair.
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Sri Lanka: A MICE Destination
Sri Lanka emerges as prime outbound tourism destination for Indians and to further
enhance the positioning Sri Lanka as a preferred MICE destination, SLCB showcases the
MICE options & opportunities to Indian travel trade, PCOs and MICE organisers.

M

et in Sri Lanka promotion organised
by SLCB in collaboration with
Sri Lanka Consulate General in
Mumbai had major focus to attract Indian
MICE market, through these exclusive
events. Top of the line travel trade & MICE
professionals attended the event as well as
interacted with the SLCB team that consists of
15 companies from Sri Lanka, to understand
the unique offerings for Indian travellers in
Sri Lanka.
India has been an important market for
Sri Lanka for developing MICE in terms of
numbers, value and also connected services.
The year 2018 saw 63,733 MICE arrivals in
Sri Lanka as compared to 57,694 in 2017 and
53,510 in 2016. It is witnessed that there is
an increasing trend of India MICE arrivals
during the past years. Sri Lanka is growing as
'a destination for all seasons'! Overall the year
2018 saw a rapid increase with approximately
424,887 Indian tourists visiting Sri Lanka,
as compared to 384,628 arrivals in 2017 and
356,729 in 2016.
The country is a top-notch tourist
destination and known as the Wonder of Asia
for its long-preserved culture and heritage.
Witnessing the growth and potential from
India, SLCB has taken a step forward in
consolidating their presence in the Indian
market. The following initiatives were taken
by Sri Lanka to attract MICE travelers from

India.
• Lotus Tower - State of the Art tower,
which was recently made operational, is
the tallest tower in South East Asia and
houses a conference facility for 1000
people
• Strengthen cooperation with large tour
operators such as Thomas Cook, SOTC,
Travel & Tours, FCM’s etc., who have
large network of corporate working with
them.
• The Ramayana trail, an ancient Hindu
literary epic of India properly marketed
with the objective of bring in large
numbers of Indian visitors for Sri Lanka.
The most popular Ramayana sites in Sri
Lanka developed with proper infrastructure
facilities and printed a Brochure with site
details.
• Popularize Sri Lanka as fast-growing
destination for weddings out of India.
There are number of groups of wedding
planners were facilitated to visit Sri Lanka
to make aware them.
• As a Government arm of development
MICE industry, SLCB organized industry
participation at leading MICE trade
exhibitions in India. Ex: BLTM
• Taken initiative to remove minimum hotel
rates to facilitate MICE visitors.
• Simplify visa procedure – on arrival visa
for Indian travellers

Ms. Chamari Rodrigo, Consul General,
Consulate General of Sri Lanka, Mumbai,
who was present and leading the events in
Mumbai & Pune, stated that, “Sri Lanka has
been gaining immense popularity in India
and has experienced a consistent growth over
the period. She further added that cultural
and regional similarities between India &
Sri Lanka further make it easy to flourish
tourism."Sri Lankan MICE delegation visited
Mumbai & Pune to explore these markets, and
tap the travel agents to increase the flow of
MICE business.
Adding to this Mrs. Malkanthi Welikala,
Manager Marketing, Sri Lanka Convention
Bureaumentions, “India is the largest &
key source market for the development of
MICE business to Sri Lanka. We have been
extending our presence and our commitment
to India markets. With our current mission
we are targeting key markets of India like
Mumbai & Pune. With extensive direct
airlines connectivity of 121 flights per week
from 11 stations in India to Sri Lanka and
further complemented by SpiceJet, Indigo, Air
India and now Vistara, Sri Lanka becomes an
easily accessible destination for MICE from
India. There is an existing strong cultural
bond and cooperation between India & Sri
Lanka, which makes Indian travellers feel at
home while they are in Sri Lanka”.

Visa services for The Netherlands commence
in Hyderabad
The city of Hyderabad has got its first Visa Application Centre for the Netherlands. Mrs.
Anneke Adema, Deputy Head of Mission, the Netherlands Embassy in India, officially
inaugurated the centre in a formal ceremony.

V

FS Global has been offering visa
services for the Netherlands in
India since 2008 through a network
of seven centres - New Delhi, Mumbai,
Bengaluru, Chennai, Kolkata, Ahmedabad
and Jalandhar. The addition of the centre in
Hyderabad brings the visa services closer to
home for customers in the State of Andhra
Pradesh, and will help the organisation better
cater to the growing demand for travel to the
destination from India.
Mrs. Anneke Adema, Deputy Head of
Mission, the Netherlands Embassy in India
mentioned the ever increasing number of
Indians welcomed to the Netherlands. She
stressed her determination to handle the
visa procedures as efficiently and customer
friendly as possible, to which end she was
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looking forward to the extended cooperation
between the Netherlands embassy and VFS
Global in Hyderabad.
Mr. Vinay Malhotra, Regional Group
COO – Middle East, South Asia and China,
VFS Global said, “Our association with the
Netherlands Embassy in India has been long
standing and strong, and the expansion of our
network of centres on their behalf is testament
to their faith in our services and abilities.
We look forward to serving the residents of
Andhra Pradesh through our new centre in
Hyderabad.”
Customers can also avail a range of
optional services for a smooth and seamless
visa application process, including the
Premium Lounge, which offers end-to-end
personalised assistance, in a plush ambience.
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Embrace the winter adventure
in natural wonder
If a charming mountain town surrounded by larger-than-life, truly awe-inspiring natural
wonders sounds good to you, then Mammoth Lakes is the perfect playground for your
next winter adventure.
• Tarsh Sharma

T

he unreal, wow-worthy natural beauty of
Mammoth Lakes makes every moment
feel wonderful and wonder-filled,
whether you’ve been here before or are looking
to catch a new experience. While adventure
knows no season, for now let’s focus on winter.
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SKIING & SNOWBOARDING IN
MAMMOTH LAKES
For adventurous sorts, skiing and snowboarding
at Mammoth Mountain is the place to start.
Boasting the tallest lifts in California, Mammoth
Mountain has more than 3,500 acres of unique

trendy travel trade with food & shop

ski-able terrain, including runs for all levels.
Whether advanced or beginner, there’s a trail
with your name on it.
An annual average of 400 inches of snow —
fresh powder — puts a typical season, spanning
November to May. Though, with one of the
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longest skiing & snowboarding seasons in the
country you may even find yourself on the
mountain through August.

360-DEGREE VIEWS FROM 11,053
FT. UP
If skiing & snowboarding isn’t your thing (let’s
say you’re more of a hot chocolatier), a scenic
gondola ride will take you to the top of the
mountain – 11,053 feet – where an Interpretive
Center welcomes you to the legendary summit.
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Here, you’ll learn about the area’s history and
find some of the most unforgettable 360-degree
views in North America. Encountering this
serene, natural beauty is guaranteed to leave you
feeling joyful, inspired, even transformed. Head
back down the mountain and get on with the
day’s adventures.

OFF-THE-BEATEN-PATH WINTER
ACTIVITIES
Mammoth Lakes is a town of 4 square miles,

but with a backyard of more than 3 million acres
of wilderness, we suggest grabbing snowshoes
and taking in the majestic views on foot. There
is free public access to roughly 140 miles of
winding track and the expansiveness gives
you a true feeling of being in nature. If you’re
not interested in going solo, seek a guided
snowshoeing tour instead.
For cross-country skiers, seemingly endless
acres of public lands and roads are transformed
for the winter season. Wander through miles of
groomed trails and supernaturally quiet trees
surrounding Mammoth Lakes and the Inyo
National Forest. Don’t forget tubing, sledding,
snowmobiling, snowcat tours, full moon tours
and ice skating. We can save that for another
day.
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Colours which fill the life
with Joy & Fun
Festivals are generally a great celebration either at home or at religious
establishments in Tamil Nadu.

• Vedika Sharma

T

he festival becomes a cause for Religious,
Social and Family Gathering at different
places on various occasion to worship,
enjoy and have fun. We shall hereunder follow
some of the important festivals of the State.

Pongal: It is also called as the Makara

Sankranthi and auspicious first day of the month
THAI [makaram] and it is being celebrated as
a thanks giving day dedicated to SUN GOD. It
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is because of its astronomical significance: that
it marks the beginning of Uttarayana, the Sun's
movement northward for a period of next six
month and enters into zodiac sign of Makaram.
Pongal is generally celebrated as the Uzhavar
Thirunal or the Farmers Festival. All the people,
specially in Villages, Cook Pongal with new and
colorfully painted Earthern Pots , with New Rice
from the harvest and Milk. The entire family
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joins in welcoming the day and the festival to
mark a new beginning. Being the season for the
ripened Sugar cane it finds a prominent place in
the festival throughout, when people especially
children can be seen crushing bits of sugarcane
in their mouth and relishing the Juice.

Mattu Pongal: This is a festival that is
being celebrated to show the people’s gratitude
towards the Bulls who help the farmers to
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plough their lands and also the cows and
buffalos for providing milk through out the year.
The cattle are thoroughly cleaned, their horns
are painted with colours, adorn them with new
and colourful clothes and take them around with
the Jingling bells around their neck. Normally
cattle trucks were and even now used in some
villages to transport men and materials.

Natyanjali Festival: It was started in 1981
as a annual event, to revive and consolidate the
art of Bharatha Natyam and it takes place in
front of the Sanctum Sanctorum of the temple.
The Five Days event now features about 300
to 400 dancers performing Bharatha Natyam,
Kuchupudi, Mohini Attam, Kathak, Odissi. 300
or more accompanying artistes also converge
at Chidambaram. The festival organized by
the Trust known as ‘Natyanjali Trust’ attracts
International attention.
Music Festival: Chennai Celebrates the

Great December Music season of Carnatic
Music and Dance performances of Artistes
of all Denominations. The Sabhas as they are
popularly called, will be buzzing with frenzy
activity on all the days of the Music Season.
Along with the Musical treat the Sabhas make

arrangements for good culinary treat from
excellent catering establishments with exclusive
dishes. The Rasikas enjoy both music and food.

Mahamagam Festival: It is a very
colourful popular event that takes place once
in 12 years in the month of Masi Feb-Mar on
Magam Star Day at the Divine Tank in the heart
of the city called as the Mahamagam Kulam.
Lakhs of pilgrims from all over Tamil Nadu
assemble here to take dip in the tank at the
auspicious hour. All the deities of the temples
in and around the Tank turnout here to have
dip at that time. Elaborate arrangements for the
pilgrims are made by the Government of Tamil
Nadu with the help of the Town Committee.
There is a legend: That Lord Siva Shot and spill
the content for creation from the pot held by
Brahma into this Mahamagam tank.
Deepavali Festival: It is called as Festival
of Lamps celebrated in the month of Aipasi [OctNov]. It is a festival of prayer to greet Goddess
Lakshmi to bestow prosperity and wealth.
Legend says: Lord Krishna destroyed Narakasura
on the day before Depavali and as wished by
the demon, Lord Krishna ceded his request and
blessed that this day will be celebrated by one

and all in the country as Deepavali to remove
the darkness. On this day the homes are lit with
lamps that brings brightness. New dresses,
Firing of Crackers and distribution of Sweets
are the order of the day. Both young and Old
fire crackers and enjoy the festival. Every one
exchanges seasons greetings and varieties of
Sweets and gifts.

Kanthuri Festival: It is a truly secular
festival, where devotees flock to the shrine of
saint Quadirwali. One of the descendants of the
Saint is chosen as a Peer or spiritual leader, and
is honoured with offerings. On the tenth day of
the festival, the Saint's tomb is anointed with
sandalwood, and later the holy sandal paste is
distributed to everyone. This is popularly called
as Santhana [sandal] Koodu Festival. The sandal
paste is distributed to the devotes.
Kavadi Festival: Kavadi Attam is a
ceremonial sacrifice and offering practiced by
devotees during the worship of Lord Murugan.
It is the special feature of the Tahaipoosam
and emphasizes debt bondage [nerthi kadan].
The kavadi is two light weight bamboo basket
supended on both the ends of a long Bamboo
stick and carried on the shoulders by the devotee.
Devotees dance to the tune of accompanying
instruments along the pilgrimage route and also
at the Temple bearing these Kavadi. The baskets
are normally filled with Flowers or any thing
else vowed by the devotee. This Kavadi concept
is the result of the legend which says: Idumban
carried two sacred hillocks suspending them
on both the ends of a pole and carried it on his
shoulders.
Velankanni Festival: The Portuguese

Sailors in the 16th Century who passed the
Nagapattinam coast is believed to have vowed
to build this church as a gratitude to Virgin
Mary who saved their ship from sinking during
a storm. The Church is called locally as Arokiya
Matha Church . The festival is held between 29th
August to the 8th of September every year . Car
Festival in the evening and cultural programs
follow after the Car Procession. Pilgrims from all
walks of life beyond the religious barriers gather
here to witness the colorful festival. Miracles
have earned this church the name Lourdes of
the East. Velankanni is famous for its annual
'Feast of Our Lady' celebrated for 10 days during
August-September, starting on 29th August.
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Hidden holiday destination of
Costa Brava

The Costa Brava is a coastal region of Catalonia in northeastern Spain known for its
virgin beaches and bays against the scenic backdrop of heavily wooded hills.

• Tarsh Sharma

O

ne of the most stunning coastlines in the
country, this unexplored region is only
a 2-hour drive from Catalonia’s culturesoaked capital of Barcelona and just a short
distance away from some incredible ski resorts.
Here’s what you must see with V.R. Costa Brava,
a destination management firm that provides
immersive local and bespoke experiences in Costa
Brava:

Girona - Largest city of Northern Catalonia
region, Girona has museums, galleries, Gothic
churches and 16 restaurants which have a total of
20 Michelin stars making it the highest Michelin
star per capita ratio in the world, ahead of Paris,
Rome or London. Walk along its ancient fortress
walls with breathtaking views, lose yourself in the
splendour of the wonderfully preserved Jewish
Quarter and marvel at the Arab baths dating back
to the 11th and 12th century. The impressive Cathedral of Girona is a key attraction with Games of
Thrones being filmed here!
24
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is the high number and quality of beaches, the
hiking routes and picturesque hidden coves in its
surroundings. Water lovers can enjoy kayaking,
diving, snorkeling, kitesurfing or sailing. The town
also has a rich historical heritage which can be
found in La Ciudadela military fortress and Trinidad Castle built in 16th century. Explore the natural beauty in the two important parks of Catalonia
around Roses - the Cabo de Creus park and Aiguamolls del Empordà (Marismas del Ampurdán) and
dine at the Michelin starred restaurants, La Llar
and Els Brancs.

Cadaques - A picturesque coastal town
with a bohemian ambience, Cadaques is home to
the magical beaches of Cabo de Creus, meandering
lanes and a gorgeous harbour. Discover the best
art by Salvador Dalí at the famous Casa-Museo
de Salvador Dali and the vibrant nightlife of
Cadaques that never sleeps. With a unique mix of
French and Catalan cultures, one can indulge in its
laid back vibe and rich culture over a Sangria on
the pristine waterfront!
Figueres – The traditional Spanish town of
Figueres is famous due to Dali’s legacy, one

Empuriabrava – Empuriabrava, the
Venice of Spain is located on the coast of the
Bay of Roses. Sporting nearly 24 kms of canals
surrounded by beautiful mansions and villas and
5,000 private jetties, Empuriabrava is the largest
residential marina in the world. One of the best
skydiving zones in the world, opt for a sunset sky
dive ticking off the most scenic experience of a
lifetime!
Peralada – The village of Peralada is one
of the historical centres of Costa Brava known
for its architectural heritage coupled with tourist
friendly activities like golf, casino, horse riding,
cycle touring and world class gastronomy. V.R.
Costa Brava offers an opportunity to stay at the
11th century Peralada Castle wherein couples can
enjoy the grandeur and soak in the romance of
medieval luxury!
• Roses - The greatest attraction of Roses
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of Sant Pere, to soak up the 360-degree panoramic
view of the distant Pyrennes at one end of the valley and the sea with its jagged peaks of the Medes
Islands at the other.

Begur – Begur’s lovely climate, spectacu-

lar coastal scenery, narrow streets and enticing
restaurants is one among the many treasures of the
glorious Costa Brava. Catalunya is home to several
major wine zones in addition to being renowned
for its sparkling wine, called Cava. Closer to Begur
is the region of Emporda, wherein a wealth of
wines are made including rose, Cava, and robust
reds and aromatic.

of the main tourist attractions of this area. The
streets are filled with a traditional yet avant-garde
atmosphere and are home to some of the best museums including the Dali Theatre-Museum while
the coast of Figueres has some of the best beaches
along the Costa Brava.
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Pals – There is a famous saying that goes like

‘Pals shouldn’t only be visited once, it should be
visited one hundred times!’ This holds true as the
medieval village of Pals has a remarkable historic
heritage with the main attraction being the 15metre
Torre de Les Hores (clock tower). Wander through
its winding narrow streets up to the gothic church
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Bhairabkund Tourism Festival

North East India Travel believes in creating “Experience a Never
Experienced Tour with NorthEastIndiaTravel.”

N

orth East India Travel is a business unit
of Pratishtha Export Private Limited
based at Udalguri, Assam, India. It offers
Customized Tour, Conduct Adventure Activity,
Promote Tourism and Agro-Tourism in the region.
North East India Travel promotes the Bhairabkund
Tourism Festival. Bhairabkunda festival is going to
be celebrated with a five day extravaganza which
is schedule to held from 8th January 2020 to 12th
January 2020 at Bhairabkunda, in the district of
Udalguri, Assam to the other parts of the Country
and Internationally.
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The festival is aimed to tap the tourism potential of
Bhairabkunda – a picturesque tri-junction located
in the Himalayan foothills of Assam, Arunachal
Pradesh and Bhutan and register its unmatched
natural beauty on the tourism map of the country.
Apart from North Eastern states of India people
from Bhutan will also be witnessed during the
festival.
There will be a State-level bodybuilding
competition followed by fashion show, kabbadi
and inter-club volleyball competition, seminar
on deforestation and man-elephant conflict in the
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region. The cultural nites will begin from January
8 to 12, where local artistes and invited celebrity
singers from Assam will enthral the public.
Some of the adventure activityof this festival are
Elephant Safari, Jeep safari, Helicopter Ride , ATV
Ride, ParaMotoring, Shooting, Hot Air Balloon,
NightCamping/Bonfire etc.
Nearest Tourism spot from Udalguri are Orang
National Park, Tezpur, Singori, Nameri National
Park, Pakke Tiger Reserve, EagleNest Wildlife
Sanctuary, Dirang, Tawang, Majuli etc.

December 2019

Contact :
North East India Travel
4th FLOOR, PND COMPLEX, RAM JANAKI CHOWK,
P.O. UDALGURI, BTAD, PIN: 784509, ASSAM ,INDIA
PH: +91-7896466723, 7637816598,
Email: info@northeastindiatravel.in,
Website: www.northeastindiatravel.in

Aviation

Small Airline – Ticketing Giant
A look at 20 years of Hahn Air

Distribution specialist and ticketing expert, Hahn Air, celebrated its 20th anniversary
this year.
• Vedika Sharma

A

s the year draws to a close, we look
back at the origins of a company that
was founded in 1999 and turned into
the market leader two decades later. Today,
Hahn Air partners with more than 350 airlines,
thereby creating ticketing opportunities for
over 100,000 travel agencies in over 190
markets worldwide.
The essence of Hahn Air’s business is its
airline operations and is also the foundation
on which the successful ticketing business
was built. Hahn Air emerged in the aviation
scene in 1994, serving regional routes in
Germany. In 1999 it joined forces with
Saspo, a tour operator and general sales agent
office representing South American airlines
in Germany. The two successful businesses
merged, beginning the path to becoming the
market leader in airline distribution.
Hahn Air’s owners understood the need
for foreign airlines to sell their services in
a market like Germany, for which they had
to be GDS members as well as members of
the local BSP. To facilitate business between
airlines and travel agents, Hahn Air took an
innovative approach to ticketing. By signing
agreements with airlines, it enabled them to
sell their services in any market where Hahn
Air was present. Over the years, Hahn Air has
joined almost all BSPs and all major GDSs,
thus extending its distribution reach to over
190 markets.
As a result, travel agents were able to offer
greater choices to their customers by selling
Hahn Air’s partners’ flights on its HR-169
documents. Today, millions of passengers
travel between over 4,000 airports worldwide
using Hahn Air tickets annually, generating
USD 1 billion for their partner airlines.
Since its establishment, the company has
never looked back with its continuous efforts
to be a key player in the industry. In 2019, not

only did Hahn
Air expand its
portfolio of over
350 partners with
40 new airlines,
but it also debuted
a new product,
X1-Air. Similar
to the existing
H1-Air product, it
creates additional
opportunities for
travel agents by
enabling them
to book flights
of airlines with
limited or no
GDS presence
under the twoletter reservation
code X1.
In terms of new opportunities, this year also
saw Hahn Air take a step towards the future
with the launch of its NDC platform and the
issuing of its first NDC ticket in August. Only
two months later, the company achieved the
Level 3 NDC certification and is intensively
working on developing the platform further by
connecting airline partners and travel agencies,
introducing new functionalities and content.
Confirming its status as a pioneer in travel
technology, Hahn Air became the first airline
in the world to issue a real-world airline ticket
enabled by blockchain technology.
During the last three years, the airline
has gained a solid reputation as an executive
premium charter carrier providing luxury
charter services with an unparalleled level
of service and personal attention. Flights
are operated to and from any airport the
customer desires as long as it is suitable for
the respective aircraft type. To date, Hahn Air

Lines has been mainly operating across Europe.
However, with newer aircraft, namely the C680
Sovereign, new destinations have been made
possible, e.g. flights to the Middle East and also
transatlantic flights.
2019 has not been all work and no play
though. To celebrate the 20th anniversary of
Hahn Air’s ticketing services the company
organized even parties around the world. These
were memorable evenings in the company of
travel agents, partners and friends who helped
mark the occasion. Hahn Air also created many
other opportunities, including exciting games,
cool quizzes and competitions for travel agents
worldwide to participate in.

Kimberley Long, Vice President Sales
and Agency Distribution, Hahn Air
It was our way of saying “thank you”
for 20 incredible years. Our partners
commitment has made a difference and
has motivated us to keep on improving our
products and services. We are very much
looking forward to standing by your side
in 2020.

30
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Thank you
India!
For your continued support and for helping us
make our 20th anniversary year special.
Your Hahn Air India Team:
Archana, Bharat, Dinesh, Prabhjyot, Sanjay and Zafar

Local contact

Email: serviceindia@hahnair.com (24/7) Toll-free in India: 1-800-1021-169 (Mon-Fri)

Service Desk

Email: service@hahnair.com Phone: +49-6103-7331-200 www.hahnair.com
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Agreement Between Indigo and Qatar Airways
IndiGo and Qatar Airways announce Codeshare Agreement to strengthen connectivity
between India and Qatar.

I

n-line with its international expansion
plans, IndiGo, India’s leading airline,
signed a one-way codeshare agreement
with Qatar Airways, world’s best airline as
per 2019 World Airline Awards. With the sale,
the one-way codeshare agreement between
the two carriers will enable Qatar Airways to
place its code on IndiGo flights between Doha
and Delhi, Mumbai and Hyderabad. This is
the second codeshare agreement for IndiGo
as part of its growth strategy for international
markets. Qatar Airways will place its code

“QR” on IndiGo operated flights between the
mentioned destinations.
One of the fastest growing low-cost
carriers globally, IndiGo, has redefined air
travel in India over the last 13 years with its
affordable, on-time, courteous and hassle-free
flying experience. Having flown more than
300Mn happy customers, the airline currently
operates close to 1500 daily flights to 60
domestic and 23 international destinations,
with a fleet of 247 aircraft. IndiGo has been
further strengthening its position with rapid

domestic and international expansion this
year, with entry into Vietnam, Myanmar,
China and Saudi Arabia in FY2019-20.
The airline has been recognised at various
Indian and global platforms for its focussed
L&D, consistent on-time performance and
stupendous growth. IndiGo recently joined
IATA as a member, which will help the airline
align to global practices developed by IATA
and will further strengthen its partnership
portfolio.

His Excellency Mr. Akbar Al Baker, Chief Executive, Qatar Airways
We are extremely proud to secure this strategic partnership with IndiGo, the largest airline in one of
the world’s fastest growing aviation markets. We believe this agreement will be just the first step in
strengthening our relationship and we very much look forward to working together to harness our
complementary strengths and resources, to enhance the travel experience for our passengers around
the world.

Ronojoy Dutta, Chief Executive Officer, IndiGo
This is a momentous occasion for us, as we sign this codeshare agreement with one of the finest airlines in the
world. This strategic alliance will not only strengthen our international operations, but also boost economic
growth in India, by bringing in more traffic and heralding opportunities for trade and tourism through seamless
mobility. We are confident of a successful partnership, as we extend our signature on-time, courteous and
hassle-free service experience to the passengers of Qatar Airways. These are exciting times for the aviation
industry and it is our commitment to remain focused in building one of the best air transportation system in the
world.

A Sense of Harmony
Enjoy a more bespoke, sensory journey with Cathay Pacific’s enhanced First and
Business Class offering.

C

athay Pacific is indulging passengers
with an elevated premium travel
experience. An array of thoughtfully
chosen enhancements to the service, soft
products and culinary offerings are rolling out on
board its First and Business Class cabins. These
enrichments are designed to offer passengers a
more holistic, sensory experience that begins
from the moment they begin their journey.
Premium passengers can now enjoy a new,
more bespoke First Class customer journey
centred on enjoying inspired flavours, calming
fragrances and refined textures whenever they
travel. Exquisite bedding and amenities along
with wellness options and tableware have all
been elevated with new and enhanced offerings.
Meanwhile, Business Class travellers
can bask in an enriched sleep proposition that
includes newly introduced and greatly enhanced
bedding and slippers, ensuring passengers arrive
at their destinations refreshed and ready for what
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awaits them.
At the heart of Cathay Pacific’s elevated
premium experience is a new collaboration
with Bamford. The luxury UK lifestyle brand,
renowned for its ethical and sustainable
principles, has designed a range of exclusive
amenities, travel kits and plush bedding for the
airline’s travellers in both cabins that are certain
to delight the senses.
Cathay Pacific General Manager Customer
Experience and Design Vivian Lo said: “We
are incredibly excited to be unveiling many
wonderful enhancements in our First and
Business Class cabins, and to have Bamford, a
renowned leader in sustainable luxury, as the
cornerstone of our premium inflight experience.
“Earlier this year, we launched our new
brand direction ‘Move Beyond’ with the goal
of continuously exceeding our customers’
expectations at every stage of their journey.
These enrichments to the products and service in
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our premium cabins are a resounding expression
of that commitment and of our belief that every
journey is our customers’ most important one.
All of these enhancements have been made
with our customers in mind by listening to
their feedback and ultimately giving them more
reasons to fly with us.”
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Vietjet Announces Two more International Routes
Vietjet announced the opening of two more international services linking Da Nang, the
world’s famous beach destination in Vietnam, with Singapore and Hong Kong, the two
economic hubs of Asia.

T

he Da Nang – Hong Kong route will
operate daily return flights starting
from December 12, 2019 with flying
time of around one hour and 45 minutes per
leg. The flight departs from Da Nang at 12:45
and arrives in Hong Kong at 15:30. The return
flight takes off from Hong Kong at 17:20 and
lands in Da Nang at 18:05 (All in local times).
With the new route, Vietjet operates 3 routes
connecting Vietnam and Hong Kong, including
HCMC/PhuQuoc/Da Nang – Hong Kong with
one daily return flight each.
The Da Nang – Singapore route will operate
daily return flights starting from December

20, 2019 with the flying time of around 2 hour
40 minutes per leg. The flight departs from
Da Nang at 12:20 and arrives in Singapore
at 15:55. The return flight takes off from
Singapore at 10:50 and lands in Da Nang at
12:30 (All in local times). Vietjet is operating
3 routes connecting Vietnam and Singapore,
including: Hanoi/HCMC/Da Nang – Singapore
with a total frequency of 4 flights per day.
Da Nang, the world’s famous coastal city
in Central Vietnam, is gaining huge attraction
not only to domestic but also international
tourists recently. It also serves as a gateway
to surrounding tourism destinations including

the ancient town of Hanoi, the former imperial
citadel in Hue city, QuangBinh, etc.
As the people’s airline, Vietjet continuously
opens new routes to bring more flying
opportunities at reasonable prices for
everyone. With the spirit of “safety, happiness,
affordability and punctuality” as core values,
Vietjet proudly creates memorable flying
experiences for passengers on new aircraft
with comfy seats, a choice of nine delicious hot
meals served by beautiful and friendly cabin
crews, also provides many other modern addedon services on e-commerce platform.

Nguyen Thanh Son, Vice President, Vietjet
To meet the increasing travel demand during year-end festive season, Vietjet has ordered new modern aircraft,
including Airbus’s newest “extra-long-range” A321XLR, and continues to expand the international flight
network. New routes from Da Nang to Singapore and Hong Kong will strengthen the connection between
Vietnam and two major economic and tourism centers in Asia. Vietjet is proud to bring Da Nang, also known
as “the most livable city in Vietnam”, to international tourists as well as to create more convenient and costsaving options for people to explore new destinations. With the new services, Vietjet is offering more than
2,000 seats departing from Da Nang to Singapore, Hong Kong, Seoul, Daegu, Taipei, and Tokyo (Haneda)
everyday with frequent diversified flight schedules at affordable fares.

14th Feather in GoAir’s OTP Hat
GoAir, India’s most trusted, punctual and fastest growing airline, continues its strong
hold with its unprecedented 14th consecutive month of On-Time-Performance (OTP).

T

he entire Indian aviation industry
has stood up and taken notice of this
remarkable achievement which no
other airline has been able to achieve. The
14th OTP leadership has come at a very
opportune time for GoAir as the airline is
celebrating its 14th anniversary.
According to data released by the
Directorate General of Civil Aviation
(DGCA), GoAir has registered 79.9% ontime-performance for the month of October
2019, the highest among all scheduled
domestic airlines. In October 2019, GoAir
flew 13.78 lakh smart passengers across its
network. The airline had 0.5 complaint rate
per 10,000 passengers in the month October
2019.
GoAir has been out-performing on

multiple parameters such as comfort, service
and OTP in the past few months and steadily
becoming one of the preferred Low-Cost
Carrier (LCC) amongst millions of passengers
both in the domestic and international market.
GoAir is the recipient of the highest FOURSTAR rating “Low Cost Carrier 2020 Official
Airline Ratings™” by APEX. 1.4 million
passengers gave GoAir the highest approval
rating of FOUR-STAR, making it the only
airline this year, in the LCC category, to
receive such an accolade in the entire Central
Asia Region.
GoAir currently operates 325+ daily flights
flies to 25 domestic destinations including
Ahmedabad, Aizawl, Bagdogra, Bengaluru,
Bhubaneswar, Chandigarh, Chennai, Delhi,
Goa, Guwahati, Hyderabad, Jaipur, Jammu,

Kochi, Kolkata, Kannur, Leh, Lucknow,
Mumbai, Nagpur, Patna, Port Blair, Pune,
Ranchi and Srinagar. GoAir flies to 8
international destinations, including Phuket,
Malé, Muscat, Abu Dhabi, Dubai, Bangkok,
Kuwait and Singapore.

Mr. Jeh Wadia, Managing Director, GoAir
I congratulate the entire GoAir team in providing customer-delight consistently for 14 months in a row. This
consistency has been appreciated by millions of passengers who have shared their happiness with us for being
able to reach their destinations on-time. No wonder that 1.4-million passengers have given highest four-outof-four star rating to GoAir. The sustained OTP leadership shows that we value our passenger’s time, comfort
and safety always.
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Air Arabia: Set another milestone
Air Arabia, the Middle East and North Africa’s first and largest low-cost carrier (LCC)
set another milestone with one of the region’s largest single-aisle aircraft orders of 120
Airbus A320 Family aircraft.

T

is was announced during Dubai Airshow
2019 following a signing ceremony
attended by Air Arabia’s Chairman
Sheikh Abdullah Bin Mohammed Al Thani and
Guillaume Faury, Chief Executive Officer of
Airbus.

The deal, whose total book value exceeds
US$14 billion (list price), will more than triple
Air Arabia’s current fleet strength as well as
support the carrier’s global network expansion
strategy. The new orders are for 73 A320neo,
27 A321neo and 20 A321XLR airplanes, all

belonging to the A320 family but each bringing
exceptional value for Air Arabia in meeting
its growth goals. Delivery is scheduled to
commence in 2024 and the Sharjah-based
airline has yet to specify the engines to be
installed on its new fleet.

Adel Al Ali, Group Chief Executive Officer of Air Arabia
Air Arabia’s fleet growth strategy has always been driven by commercial demand and we are glad to announce
today one of the region’s largest single-aisle orders with Airbus to support our growth plans. This new milestone
underpins not only our solid financial fundamentals but also the strength of our multi-hub growth strategy that we
have adopted over the years while remaining focused on efficiency, performance and passenger experience.
The addition of the A320neo, A321neo and A321XLR complements our existing fleet and allows us to expand
our service to farther and newer destinations while remaining loyal to our low-cost business model. We look
forward to working with Airbus and receiving the first delivery.

Ministry of Civil Aviation
Alliance Air, a wholly-owned subsidiary of Air India, flagged-off its first direct flight
between Ahmedabad and port town Kandla making it the 228th route under the UDANRCS scheme.

T

he inaugural event was graced by Shri
MannuAnand, Head of Marketing,
Alliance Air & Shri ManogGangal,
Airport Director, Ahmedabad.
With the commencement of operations
to Kandla, Alliance Air will operate daily
flights between Monday to Friday every week
at an affordable price. Alliance Air is now
operating on 50 routesallotted to the airline
under the UDAN-RCSscheme and has also
begun operations to and fro ChandigarhDharamshalaon 16th November 2019 that it
bagged in the UDAN 2& UDAN 3.1 of UDANRCS route under the scheme.

ith the launch of flight services, passengers
from Kandla can now conveniently travel to
Nashik and Hyderabad via Ahmedabad which
will significantly reduce the travel time. This is
the third flight to operate from Kandla airport.
Currently, Spicejet and Truejet operate a
daily flight for Mumbai and Ahmedabad. This
also provides better connectivity for Kutch
commercial hub Gandhidham and the country’s
major portDindayal port.
Mr. Rajeev Jain, Additional Director
General, PIB, Spokesperson for Ministry of
Civil Aviation said,“Under UDAN scheme, there
has been a commendable uptick of 242% in

air traffic on RCS routes which has efficiently
strengthened the overall aviation network while
providing the services at a modest marketdiscovered price to the common man.”
The flight 9I 873 departed from Ahmedabad
at 10:20 AM with 50 passengers and for the
return journey, Flight 9I 874 flight departed from
Kandlaat 12:00 PM with 42 passengers.
It continues to focus on new routes to
connect regional destinations. The airline has
been awarded12 new routes under UDAN3.1, which are being launched progressively
in coming year bringing new destinations on
India’s air map.

Frequent Flyer Program
Lufthansa Group will offer the simplest Frequent flyer program ever.

T

he Lufthansa Group is simplifying its
status program and offering its customers
an even easier and more transparent
collection system for achieving and maintaining
Frequent Traveller, Senator and HON Circle
levels. Loyalty towards Lufthansa Group airlines
will be rewarded to a greater extent than ever
before. In the future, the airlines will also be
appointing their guests Frequent Traveller and
Senator for life in recognition of their longstanding loyalty. All changes to the status
programme will apply to flights from 1 January
2021 and onwards.
The latest iteration of Lufthansa’s Miles &
More program is in line with the Group’s focus
on delivering seamless, evolved, and premium
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customer experiences to its patrons around the
world. The changes made to the program will
introduce greater transparency and simplicity in
points allocation, in addition to driving longterm loyalty amongst its global consumer base.
The loyalty program also reflects the Group’s
new, modern understanding of premium travel.

Airlines. This simple approach will benefit
the Indian customers and fans of our airline
brands, as we are personalising their rewards
and uncomplicating the points accumulation
process. Through this, we aim to enhance their
experience of travelling with a Lufthansa Group
Airline even further.”

George Ettiyil, Senior Director Sales South
Asia – Lufthansa Group Airlines asserts that
Indian customers, in particular, stand to reap
significant benefits from the changes made to the
program. He says, “With the latest evolvement
of the Miles & More Program, the frequency of
flying will be rewarded more than ever to attain
and maintain a status with Lufthansa Group
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Hidden Gems for New Year’s Blast!
After a hectic year of work and life, everyone deserves to party their way on New
Year’s Eve. Whether you like to dance the night away or relax over great food and
drinks with loved ones, there’s no better place for it than to get away from the city.

I

t’s not just the noise and traffic that you
escape, but it also gives you the much-needed
break from routine. And if you haven’t yet
got yourself a spot, we have some great options!
Within comfortable driving distances of Mumbai,
are some of the region’s best-kept secrets. Full
service resorts, health retreats and independent
bungalows – no matter what you prefer, there’s
something here for you!
Magnolia Villa, Alibaug: Popular for its
flawless location just hours from Mumbai,
Magnolia villa can house 10 guests across its 4
lavish bedrooms. It comes with a fully equipped
kitchen, an inviting lap pool and sprawling lawn,
making it the perfect place for friends and family
to bond over food, drinks, barbeques, dips in the
pool and conversations. Not to forget, Alibaug’s

• Tarsh Sharma
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cottages, an organic farm-to-fork restaurant that
allows you to pick your own vegetables for the
salad, an orchard, delightful afternoon duck
parades and an equine therapy that promises
to detress your tired mind. Just 2 hours from
Mumbai and Pune, this is the quiet getaway you
always wanted!

weather is just perfect in December!
Paashan Villa by Vista Rooms: Featured on
BBC's series 'The World's Most Extraordinary
Homes', the horizontally designed cliff abode
in Khopoli celebrates stunning landscape views
of the surrounding hills. This dream home is
perfect for a cosy group of 4, and offers a private
heated infinity pool, a terrace, fully equipped
kitchen, arrangements for bonfires and ATV
rides and of course, the chance to live in one of
the most luxurious holiday homes in India! It’s
one of Vista Room’s most popular and best rated
properties.

November 2019

Constellations Cassiopeia: If you’re a party of
up to 15 people, this is the place for you. Located
conveniently at Khandala, this Saffron Stays
property is senior citizens-friendly and comes
with its own private pool, heated jacuzzi, open
lawn and 5 bedrooms. The in-house chef is an
expert in various cuisines and will ensure that the
food never stops flowing as you ring in the New
Year!

-Greens by Vista Rooms: Ideal for a group of
up to 8, Greens by Vista Rooms is in Nashik,
which has one of Maharashtra’s most enviable
December weathers. With 3 bedrooms, a
jacuzzi and a private pool, it offers a massive
outdoor area that’s large enough for 300 people
but is reserved just for your private party!
The fully equipped kitchen is ready for you to
whip up your meals and the home comes with
complimentary breakfast, ensuring you can have
your lazy holiday breakfast in bed.
All of these are managed by some of the most
trusted names in the business, and have already
hosted thousands of happy guests in the past.
Ranking high on quality, location and hospitality,
these properties are sure to sort you out for NYE.
All you have to do it book it before anyone else
does and get your gang together for some R&R
to ring in 2020!

Fazlani Nature’s Nest: If you want to have the
most therapeutic stay in one of India’s newest
and most popular wellness retreats, your search
stops here. Overlooking the pristine waters of
Mawal, Fazlani Nature’s Nest offers luxurious
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Have-It-All
SO Hotels & Resorts, an exclusive lifestyle brand from Accor that features fashionable hotels
exhibiting a distinctively rebellious interpretation of luxury is pleased to announce a vibrant new
wellness program designed for its adventurous and stylish guests and socializers.

T

he new SO/ Wellness Experience is now
available at SO/ Vienna, one of the brand’s
most avant-gardeproperties, where the
program concepts are being piloted in advance of a
future global roll-out.
One of the exclusive partners of the SO/ SPA
is /skin regimen/. With the mantra of ‘fast living,
slow aging’, this modern skincare line is ideal for
travelers, urbanites and those with a fast-paced
lifestyle and stressed-out skin. Modern plant
chemistry™ formulas counteract the effects of
toxins, pollution and lifestyle aging for healthier,
glowing skin with long-lasting results.
Every SO/ location will also feature a distinct
experimental spa treatment inspired by the
destination and local hotel story. At SO/ Vienna
guests can enjoy its ‘Legally Stoned’ treatment,

which combines specific massage movements with
the effectiveness of Austrian Amethyst crystals to
provide a holistic sense of calm for body and mind,
restoring inner balance and strength.
Another key element of the SO/ Wellness
Experience is the Cleanse & Crave concept.
Cleanse & Crave delivers the perfect balance
between wellbeing and indulgence. Examples
might include a detoxifying juice shot before a spa
treatment and a refreshing mojito shot after. At
breakfast, a guest might opt for the ‘cleanse’ choice
of oatmeal gluten-free pancakes or the ‘crave’
choice of creamy buttermilk pancakes. Green
apples after an adrenaline-pumping workout or
green apple gummies? At SO/ guests can have it all.
The creatively vibrant approach to holistic
wellness is found on the menus at SO/ Vienna

as well. Guests are invited to think ‘out of the
box and into the bowl’. Whether it is breakfast at
the Das Loftrestaurant or in-room dining, guests
will findInstagram-worthy Bowls for the Soul,
designed by the culinary team to optimize taste and
nutrition, including delicious vegan options.In other
locations, guests might also be able to build their
own bowls with seasonal, wholesome and even a
few naughty-but-nice ingredients.
The SO/ Wellness initiative would not be
complete without an innovative and exhilarating
fitness program. One example is the Deep Beats
Yoga, a transformational sound-immersive
experience that combines dynamic vinyasa and
power flow yoga setsalongside invigorating
soundtracks played through Bluetooth headsets.

Aldina Duarte Ramos, Global Director of Well-Being, Accor
The new SO/ Wellness experience seeks to bring nourishment and well-being toour jet-setting guests who live
fast and like to showcase their attitude. We’ve created fun and creative ways to restore energy, so that guests
can continue their pursuit of a have-it-all lifestyle, complete with a reset button. Every facet of the SO/ Wellness
concept– from recipes to amenities – was creatively designed to suit the unique personality of the SO/ brand and
the interests of our guests. This means elements are playful, stylish, balanced and effective.

Avani Hotels and Resorts Expands in Australia
Avani Hotels & Resorts continues its expansion plans in Australia with the opening of
two new residence-style properties.

G

uests to the newly built Avani
Melbourne Box Hill Residences and
Avani Adelaide Residences can enjoy
signature Avani hospitality while visiting the
business and cultural hubs of Melbourne and
Adelaide.
Avani Melbourne Box Hill Residences in
the up-and-coming neighbourhood of Box Hill
features 75 spacious one- and two-bedroom
suites with chef-style kitchens, deluxe bath
amenities and upscale-hotel facilities, including
a heated rooftop infinity pool, spa, and an
on-site gym and sauna. Located just outside
Melbourne’s city centre, which is renowned
for its culinary, sporting and cultural scenes, it
allows easy access to all points in the city and to

the airport, making it the ideal base for business
and leisure travellers. An expansive rooftop
entertaining space with an outdoor BBQ and
fire-pit, as well as a full open-plan kitchen with
extensive dining and lounge spaces, provide
perfect venues for private parties with stunning
views of the Melbourne skyline, Dandenong
Ranges, and Box Hill Gardens.
Avani Adelaide Residences has an amazing
central Franklin Street location within
Australia’s cosmopolitan coastal capital, close
to Rundle Mall shopping and cafes, Adelaide
Central Markets, the Art Gallery of South
Australia, and the South Australia Museum.
The 76 beautifully appointed studios and one,two- and three-bedroomed suites all have fully

equipped kitchens and laundry facilities, as well
as access to the hotel’s heated pool, cinema,
library, and AvaniFit gym with steam room and
sauna. Not to mention a state-of-the-art golf
simulator and an elegant rooftop terrace lounge
and outdoor barbecue area.
Both properties fully embrace the Avani
commitment to welcoming travellers both big
and small with fully equipped residences that
also include personal touches such as yoga mats
and pool towels, bathroom amenities including
hair straighteners and for the little travellers
free colouring kits, high-chairs, baby cots a full
range of movies available.

Javier Pardo – Vice President of Operations for Avani Hotels & Resorts
We want to make sure that travellers can count on our signature Avani service and style for an amazing travel
experience at our residences. Explorers, business travellers, families – they can all find every convenience they
need while having an outstanding time - whether it is for a few days or for a longer stay.
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Marriott Executive Apartments
Electrifying, exciting and the ever-so dynamic city (Mumbai) that never sleeps holds a
charm which has enticed masses from all around the globe.

T

here are times when the hustle and
bustle of this city life gets to you and
you crave for quietude and solitude
alike. At times like these, you wish for a
getaway and the best part about there being a
breakthrough within the city limits is that you
save on the luxury of travel time! Lakeside
Chalet – Marriott Executive Apartments, a
pet-friendly serviced apartment’s hotel in the
vicinity of Powai focuses on guests staying

Kutch Safari Resort, Bhuj (Gujarat)

for longer durations or those looking for a
weekend getaway.
each of the one and two bedroom
apartmentsare designed in a way that is
uniquely relevant to everyone. You may be
travelling for business, for a family vacation, or
simply to spend some peaceful time with your
significant other to get away from the chaotic
mandate life. These immaculately planned
bedrooms offer an exclusive host of amenities

Mani Mansion, Ahmedabad
(Gujarat)

like beautiful furnishings, marble bathrooms,
premium bedding, complementary laundromats
and fully-equipped kitchenette. You can enjoy
dining at Crimson with its ala carte options
from our all day dining menu.
Being a part of the same complex as
Renaissance Mumbai Convention Centre Hotel,
guests get to avail the facilities of the gym,
the pool as well as rejuvenating in the calming
ambience at Quan Spa.

Darbargadh Poshina (Gujarat)

Royal Safari Camp, Bajana
(Gujarat)

Jhadol Safari Resort, Jhadol
(Rajasthan)

Jhalamand Garh, Jodhpur
(Rajasthan)

Jungle Vilas Ranthambhore
(Rajasthan)

Dhulagarh, Jaipur
(Rajasthan)

Sunset Desert Camp - Luxury
Mobile Camping

Aranyawas, Ranakpur (Rajasthan)

Dhula Garh, Jaipur (Rajasthan)

Godwad Leopard Safari Camp,
Jawai (Rajasthan)

Golden Dune Camp
Jaisalmer

The Lavitra, Udaipur (Rajasthan)

TatSaraasa Resort & Spa, Udaipur
(Rajasthan)

Golden Retreat Stok, Leh

Shaam-E-Jaisal, Jaisalmer
(Rajasthan)

Synergi Hospitality Marketing

Souviner Peppermint, Jaipur
(Rajasthan)

Office No.107, B R Complex, Opp. UNA Enclave, Mayur Vihar Phase 1, New Delhi-110091
E-mail: booking@synergihospitality.com, Contact: +91 9650 633339

The Finch, New Delhi
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Hyatt Hotels: First Mountain Resort Property in India
Hyatt Hotels Corporation announced the opening of its first mountain resort property
in India, Hyatt Regency Dharamshala Resort, in the scenic Kangra district of Himachal
Pradesh.

S

urrounded by mountains and lush forests,
the resort’s signature Hyatt Regency
offerings and insightful service will now
be available to travellers visiting the region. The
hotel’s opening marks an important step for the
growth of the Hyatt Regency brand in India,
joining 11 other Hyatt Regency properties in the
country. Hyatt Regency hotels aim to provide
a stress-free travel experience for guests by
providing seamless access to everything guests
need under one roof.
Spread across 6.5 acres, Hyatt Regency
Dharamshala Resort, managed by Shanti
Hospitality Management Services is situated
near the scenic Dhauladhar mountain range.
Guestrooms
Hyatt Regency Dharamshala Resort has 80
contemporary guestrooms, including ten
Regency Club guestrooms and three suites.
The resort also features four deluxe villas,
ranging from one to five bedroom properties.
Each guestroom is well-equipped with modern
amenities and provides views of the gardens,
cedar wood trees or the snowcapped Dhauladar
range of the Himalayas.

with fresh, organic ingredients from the hotel’s
herb garden. In the evenings, guests can head to
2082, a modern, cozy bar with a fireplace and
library with mountain views. Serving the finest
alcoholic and non-alcoholic beverages, light
snacks and afternoon tea, the bar gets its name
from its location which is 2,082 meters above
sea level. Located at the lobby level, Hyatt
Regency Dharamshala Resort’s signature bakery
McLeod & Co. offers sweet and savory delights
along with select retail essentials and regional
souvenirs.
Meetings and Events
Spanning over 2,000 square feet of elegant
event space, Hyatt Regency Dharamshala
Resort has separate spaces for conferences,
weddings, intimate dinners and gatherings. The
ballroom, Srivatsa features an exquisite, glass-

enclosed, tree-filled outdoor lawn, along with an
attached, open-air terrace, allowing for guests
to breathe in pure mountain air and magnificent
mountain views. Each of the property’s
venues are supported by a team of expert and
intuitive planners to curate a memorable event
experience.
Wellness Experiences
For guests seeking rest and recreation, Hyatt
Regency Dharamshala Resort offers a host
of rejuvenating experiences, including yoga
sessions conducted by expert instructors and
monks, meditation in a Buddhist temple, guided
photography walks and tours to local attractions,
and a sunset high tea at Tea Gardens or Sunset
Point. To unwind after a long day of touring
the city, guests can head to the Shanti Spa for
relaxing massage therapy.

Dining
Hyatt Regency Dharamshala Resort offers an
elevated drinking and dining experience at its
thoughtfully designed bar and restaurant, Thym.
The restaurant is open 24-hours and features a
delightful spread of wholesome dishes, prepared

An Exotic Honeymoon with Taj Hotels
The wedding season is upon us and the air is ringing with festivities as couples ready
themselves to say ‘I Do’.

E

ven as the celebrations come to
an end, if there is one event every
newlywed looks forward to, it is the
honeymoon, which marks the beginning of
a couple’s new phase in life. And with Taj
Hotels, break away from the ordinary and let
the romance soar in a special way.
Surrounded by the azure waters of Lake
Pichola, Taj Lake Palace, Udaipur is a
honeymooners dream come true. From
staying at one of the palace’s suites to
enjoying a relaxing spa session on the Jiva
Spa boat on the serene waters of the lake with
your loved one, feel akin to royalty every
step of your stay in the most romantic city in
India.
For those couples with an adventurous
streak, Taj Exotica Resort & Spa, Andamans
makes for the ideal honeymoon destination.
Located on the secluded Havelock Island,
the tranquil villas of the resort set the mood
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for the perfect romantic interlude. Explore
all that the islands have to offer with the
and discover the secrets of the sea with your
better half as you go scuba diving in the
waters off the island.
For those looking to get cozy in the winter
chill, Taj Madikeri Resort and Spa, Coorg
amidst a rainforest is the place to be. With
the resort built to weave in nature, enjoy lazy
afternoons as a gentle mist rolls in through
the windows. Go coffee tasting, take pottery
classes or enjoy a meal under the stars – let
your romance bud in this resort tucked away
in the hills.
Taj Exotica Resort & Spa, Maldives is
an idyllic tropic honeymoon destination
for couples who enjoys glorious sunsets
accompanied by the gentle lull of waves of a
cyan blue sea. Celebrate your love with finely
curated dining experiences in mesmerizing
settings.
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Opportunity to Experience India’s Pristine Wildlife
Karma Group has announced the opening of Karma Sitabani, in the Jim Corbett National
Park, part of the Corbett Tiger Reserve in the picturesque heartland of Uttarakhand in
Northern India.

K

arma Sitabani offers guests a truly
unique opportunity to experience a
side of India they may have never
seen. Guests can relax and enjoy the ruggedly
beautiful, green landscape at the foot of the
Himalayas as well as take a safari into the Park
to view tigers and other unique wildlife. There
are fewer than 4000 tigers remaining in the wild
on the planet, and itis estimated that as many as
10% live within the Corbett Tiger Reserve. The
pristine forest around Karma Sitabani allows
for wonderful interaction with wildlife, with
the property itself known as a bird watcher’s
haven, hosting about 300 species of birds; with
monkeys, foxes and deer also a common sight.
Karma Sitabaniis named after the local
Sitabani Temple, as a sign of respect for local
culture and beliefs. The Temple is dedicated to
Sita, the female protagonist of the Hindu Epic
Ramayana. It is believed in Hindu mythology
that it was in this ancient temple that Sita was

famous naturalist and photographer, the Jim
Corbett National Park lies nestled in the foothills
of the Himalayas and is one of the most popular
destinations for wildlife enthusiasts. It spans
over 520 kilometers, varying from rolling hills
and marshy wetlands to grasslands.
Guests can fly to Delhi and drive for 6 hours
on good roads to Karma Sitabani, or fly to
Patnagar and then drive for about 2.5 hours. The
nearest village is Ramnagar, 45 minutes from
the resort.
absorbed by the earth.The temple attracts many
visitors each year.
spread over 3.4 acres (14,500m2),the resort
has a total of 42suitesin various configurations,
within expansive manicured lawns and the usual
Karma amenities such as spa, pool, restaurant,
kid’s area, cinema, games area and gym.
named after Sir Edward Jim Corbett, the

John Spence, Founder and Chairman of Karma Group
I am tremendously excited about this very special property. Karma Sitabani gives our intrepid members and
guests access to India’s oldest and most prestigious National Park, regarded as the heartland for protecting tigers
in India, and the opportunity to catch a glimpse of these majestic creatures that are sadly now so endangered.

Discover the South East Coast of Mauritius
Nestled on Le Chaland Beach along the south-eastern coast of Mauritius, Anantara Iko
Mauritius Resort & Villas is a tranquil hideaway, offering secluded luxury.

R

ecently opened, the new resort offers
something for everyone – foodies,
beach lovers, culture and history buffs,
nature enthusiasts and sporty adventurers.
Located south of the island’s old capital
of Mahebourg, this corner of Mauritius is less
developed, relatively untouched and amplified
by nature. The 10-minute drive from Sir
Seewoosagur Ramgoolam International Airport
to the resort is scenic, fringed by acres of
sugarcane and historical landmarks, and passes
close to Blue Bay Marine Park – a leisure
destination boasting a protected marine park,
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crystal-clear Indian Ocean waters and powdery
white beaches.
The look and feel of the stylish new
resort have been created by award winning
Ground Kent Architects, Australia, and
Abacus Design interior designers of Thailand,
in collaboration with the Office of Global
Architecture in Mauritius. Thedesign reflects
the melting pot history of the country, drawing
influences from the rich architectural heritage
seen in the capital Port Louis and around the
island. Natural, locally-sourced materials take
precedence, with the use of volcanic stone,
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basalt, drift wood crafted by local artisans,
scattered light and wave-and-ripple patterns
blurring the line between the indoor and the
outdoor.
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ELLBEE GANGA VIEW, RISHIKESH

355 Haridwar Road, Rishikesh – 249201 (Uttarakhand)
+91-888 266 1577 | reservations@ellbeehotels.com

Food

#SuperSaturdayBrunches
Simmering with innovation, The Westin Hyderabad Mindspace believes in standing out
with their inimitable dining concepts. Presenting a first of its kind in the city, the property
launches a unique concept of ‘Super Saturday Brunch’ at Seasonal Tastes - the hotel’s
signature all-day dining restaurant.
• Tarsh Sharma

T

he exquisite dining experience is
sure to tantalize guest palates with a
specially tailored menu by the culinary
maestros helmed by Executive Chef, Mahesh
Padala. The extensive spread includes a
special assortment of Asian delicacies and an
array of delectable vegetarian as well as nonvegetarian offerings along with live stations.
A food haven for connoisseur’s, some of the
signature inclusions range from a classic
NasiGoreng station, Indonesian
Satay, Chiang-Mai curry station,
American Chop-suey, Dim Sums,
Live stations of BBQ Grills,
Classic Roast Chicken and Local
Hyderabad delicacies - like
dumkamurg, lashkarikaliyan,
amongst others.

Frozen Irish Coffee, Frozen Stoplight Mojito,
along with the city’s longest Long Island Ice
Tea,and much more.
“At The Westin Hyderabad Mindspace, it is
our endeavor to offer the most superior quality
services to our guests and keep up with new
trends. We are always excited to unveil the
innovative cuisines to our guests and today, we
are thrilled to launch our exceptional Saturday

Witness the chefs create
magic right at your table as they
whip up one of their signature
creations live. A dedicated Frozen
Cocktail Bar will complete the
celebration, with innovative
concoctions like Frozen Sangria,
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brunches. Led by our extremely talented and
award winning Executive Chef who has been
recognized for his culinary excellence not just
in India but across Asia Pacific, our impeccable
culinary teams look forward to offering the best
culinary experience to every palate”, said Mr.
Parag Sawhney, General Manager, The Westin
Hyderabad Mindspace
Adds Mahesh Padala, Executive Chef, The
Westin Hyderabad Mindspace,
“We aim to always keep enhancing
experiences for our guests by
innovating with the offerings at
our various F&B outlets. The
introduction of Saturday Brunches at
Seasonal Tastes is one such initiative
and is exclusive to our hotel. We are
definite that it will be a delight to all
gourmands.”
With the perfect ambience set with
music, aromatic flavorful barbeque,
fine wines, and well-crafted food,
The Westin Hyderabad Mindspace
is making Saturdays to be looked
forward to!
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Cuisine from Around the World
The Sassy Spoon, a multi-award winning, trendy resto-bar that celebrates cuisine from
around the world with a sassy twist is all set to launch its
newest outpost in the plush neighbourhood of Powai!
• Tarsh Sharma

A

passionate traveller and a master of
global cuisine, Rachel Goenka- CEO
and Founder of The Chocolate Spoon
Company Pvt Ltd; has curated a worldly
experience with the newest addition to her Sassy
roster with the theme “Travel the World on a
Plate”.

keto friendly, vegan and gluten-free options –
Barley & Herb Mixed Vegetable Soup, Whole
wheat Avocado Toastie, Detox Summer Salad,
Super foods energy booster Salad, Whole wheat
Charcoal Fettuccine, Keto blackened Chicken
breast and Poached Salmon; healthy food gets a
new and delectable spin.

Staying true to its theme, the new outlet
exudes a transcontinental aura which can be
prominently perceived from the menu to the
interiors. With the quirky new menu featuring a
gamut of comfort food from over 10 countries
including Turkey, Korea, France, Malaysia,
Indonesia to name a few, this outpost is all set to
leave one awe-struck. This peppy new addition
to the Sassy family brings back the Sassy
Classics from their first ever menu launched
six years ago and incorporates fresh techniques
such as – activated charcoal, slow cooking and
smoked meats.

The Sassy Spoon never disappoints when it
comes to desserts and their outpost in Powai
is no exception. The menu offers a variety of
options for a sweet conclusion to every meal
with Sassy Stacks, Seven Textures of Hazelnut
& Chocolate, Dark Chocolate & Basil Fondant,
Caramel Peanut Tart & Chevre Cheesecake
among others.

Altering the course for an upscaled drinking
experience, The Sassy Spoon Powai will
transcend into a high energy bar featuring an
array of Signature and Classic Cocktails, a
collection of liquors, mocktails and shakes along
with an innovative newcomer of Flavoured
Beers like Classic Shandy, Lemongrass, Passion
Fruit, Coffee and Kala Khatta.
Keeping up with the hyper-local culture of
this uber residential neighbourhood, Sassy goes
Healthy with “Sassy Lite” at Powai. With their

Sharing her excitement on the launch of The
Sassy Spoon Powai, Rachel Goenka says, “We
at The Sassy Spoon are thrilled to take you on
a culinary journey across the world with our
newest outpost in Powai. From the menu to
the interiors every detail transports you to over
10 countries with every glimpse and bite. The
neighborhood of Powai gets a sassy makeover!”

and Bohemian vibe.
The Sassy Spoon is the perfect premium
casual dining space for everyone who loves
eating and experimenting with their taste buds.
Are you ready to travel the world on a plate?
The new outpost will be open to public from
26th November 2019.

The interior portrays a perfectly amalgamated
landscape with natural light streaming in with
a view of the lush surroundings of Powai.
Vibrant artwork, casual two-seater veranda style
tables with the Al Fresco feel portray the global
appeal in the local setting. Interior designer,
Minnie Bhatt brings back a few signature décor
elements from the original restaurant such as
the life size Volkswagen camper van displayed
in front of the bar among others. Thoughtful
décor like travel memorabilia has been sprinkled
across the room to bring together a free-spirited
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Sun, Sand and Serenity
Experience tranquility in the holy city of ghats, temples and camels, as you awaken your
senses at the Heavenly Spa by Westin™, The Westin Pushkar Resort and Spa.
• Tarsh Sharma

R

estore and enliven through the handpicked therapies at the serene location
amidst the extensive desert sand.

At Pushkar, here is an opportunity to not

only wash away your sins but be relieved
from your stress with an effective visit to
the quaint spa – Heavenly Spa by Westin™.
Attain complete harmony of the body, mind
and soul with signature spa treatments that

will leave you rejuvenated during your stay.
Creatively offering relaxing rendezvous
of ancient philosophy infusing innovative
techniques, any session at this spa will
transport you in a transcendent state.
Immerse and indulge in diverse massage
techniques that uses the empowering natural
aromatherapy oils and leaves you physically
rested and mentally uplifted. An authentic
Ayurvedic oil massage with the traditional
methods will elevate overall health and
wellbeing of the body.
The various options for natural exfoliation
treatment to restore and pamper your skin,
will leave you spoilt for choice. An array of
heavenly facial that boosts glow, increases
suppleness and promotes new cells renewal,
should be a must try for to be brides. They
can also opt to luxuriate in an exclusive and
nourishing 40 minutes body wrap, for the full
body experience. For the stressed business
traveler, Heavenly Spa offers an effective
high-pressure hydrotherapy for sore muscles
and joint pains. For the newly married, the
‘Couple Bespoke’ spa suite offers a 120
minutes spa voyage with a complimentary
floral bath, sequenced to de-stress and
reconnect in the best way possible.
So, head to Pushkar this season for the
perfect blend of rejuvenation and
relaxation only at The Westin Pushkar Resort
and Spa.
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Technical update for the Audi e-tron
Just in time for the premiere of the e-tron Sportback**, Audi is introducing a standard
technical update for its first electric product line.

T

his combines optimized
drive system hardware
with software
adjustments to improve
efficiency. As a result, all
versions of the e-tron SUV
will come off the assembly line
with an extra 25 kilometers
(15.5 mi) or so of range. The
new models are available now
to customers in Europe.
“Every detail counts” – that
was the principle that engineers
working on the Audi e-tron
applied as they succeeded in
extending its range yet further.
Future versions of the Audi
e-tron 55 quattro** will be
able to drive for up to 436
kilometers (270.9 mi) on a
full battery charge (WLTP
cycle), which is an additional
25 kilometers (15.5 mi) over
its previous capability. Thanks
to a new type of wheel brake,
the developers have achieved
further reductions in what
is known as residual brake
torque. This refers to losses
that occur as a result of the
proximity of the brake calipers to the brake
discs. The drive system has also become more
efficient. In normal driving, the motor on the
rear axle provides propulsion as standard. Now,
thanks to a number of optimizations, the front
electric motor is almost entirely disengaged
and disconnected from the electricity supply.
Only when the driver requests more power do
both motors spring into action. Running without
power or drag losses, the major advantage of
the asynchronous motor concept, is even more
effective as a result. In addition, the usable
range of the high-voltage battery has increased.
The battery in the Audi e-tron 55 quattro**
has a total capacity of 95 kWh and now gives
customers access to a net power figure of 86.5
kWh. All newly produced models will benefit
from the technical upgrade. There is no change
to prices for the Audi e-tron 55 quattro**, which
start at €80,900.
Highly efficient thermal management
The engineers have also made improvements
to cooling. The highly flexible thermal
management system, which comprises four
separate circuits, has been revised and now
regulates the temperature of the high-voltage
components even more efficiently. Volume flows
in the coolant circuit have been reduced, which
means that the pump uses less power.
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Improved coasting recuperation
The innovative recuperation system contributes
to up to 30 percent of overall range. The Audi
e-tron can recover energy in two ways: by
means of coasting recuperation when the driver
releases the accelerator, or by means of braking
recuperation when the brake pedal is depressed.
In both cases, the electric motors function as
generators and convert kinetic energy into
electrical energy. During deceleration actions of
up to 0.3 g – which applies to over 90 percent
of such actions in everyday driving – the highvoltage battery is charged by the electric motors,
which act as generators. The recuperation system
provides for variable regulation of energy
recuperation between both electric motors, both
in coasting mode and during braking.
Sporty S line
The S line exterior package emphasizes the
sporty DNA of the Audi e-tron. The new
equipment version is available now and features
20-inch wheels and sport air suspension. The
more distinctively contoured bumper is flanked
by bigger and more expressive air curtains,
which improve air flow. They extend below
the headlights, thereby creating a dynamic
appearance even from a distance. An S line
emblem adorns the radiator grille, while the
illuminated aluminum door sill trims feature
an #S logo. The spoiler fitted as standard and
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a striking diffuser at the rear contribute to
the outstanding aerodynamics of the e-tron
Sportback. In contrast to the basic model, the
attachments on the S line exterior are painted
in the exterior body color, including the wheel
arch trims, door sills, bumpers and exterior
mirrors. The optional black styling package also
accentuates the area of the Singleframe, the side
windows and the bumper. The exterior mirror
housings are also available in black as an option.
Second output level
At market launch of the e-tron Sportback, Audi
will be offering a second motor variant. The
e-tron 50 quattro**, available as an SUV or
Sportback coupé, delivers 230 kW of power
and 540 Nm (398.3 lb-ft) of torque (combined
electric power consumption in kWh/100 km
(62.1 mi)*: 26.6 – 21.6 (WLTP); 24.3 – 21.4
(NEFZ); combined CO2emissions in g/km: 0).
The model can accelerate from 0 to 100 km/h
(62.1 mph) in 6.8 seconds and has a top speed
of 190 km/h (118.1 mph). The battery comprises
27 modules, each with twelve prismatic cells.
The system is roughly 120 kilograms (264.6
lb) lighter than the one in the sister model and
provides 71 kWh of gross power (64.7 kWh
net). As a result, the Audi e-tron 50** can cover
up to 336 kilometers (208.8 mi) on a full charge
in the WLTP cycle, while the Sportback version
can reach 347 kilometers (215.6 mi) thanks to its
streamlined body.
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BMW India offers BS VI variants
BMW India is now offering BS VI variants across its entire product range. The complete
petrol portfolio is already BS VI compliant while the diesel portfolio will be converted
ahead of stipulated timelines.

B

MW Group Plant
Chennai has started local
production of BS VI diesel
variants of the BMW 5 Series and
the BMW 6 Series Gran Turismo.
The new BS VI avatar of the
segment best-seller BMW X1 will
also hit the shop-floor of BMW
Group Plant Chennai soon.
The latest products launched by
BMW India in 2019 are available
in both BS IV and BS VI variants.
Beginning next year, BMW India
will increase prices of BS VI
models by up to 6%. Attractive
financial offers are available on
limited stocks of BS IV variants.
Entry into the BMW world is
now truly exciting with financial
services offers including low
rate of interest, attractive EMIs,
flexible loan tenure up to 7 years
and BMW Service Inclusive up to
ten years.

Mr. Rudratej Singh, President and Chief Executive Officer, BMW Group India
2019 has been exciting for us as our new product portfolio has triggered remarkable traction in the luxury car market. Early start of BS VI
production is a strategic call we are taking to meet the unprecedented demand for our new products. Today, BMW India customers have the choice
of buying a BS VI car across the entire product portfolio. The present BMW range is extremely attractive because of its unique position with latest
products, newest technology as well as superbly attractive ownership packages on limited stocks of BS IV variants.

Jaguar I-Pace: Best SUV
Jaguar’s all-electric Performance SUV has won Germany’s most famous car award, the
Golden Steering Wheel. The I-PACE triumphed in the mid-size SUV category, ahead of
the Audi Q3 and Seat Tarraco.

D

esigned and developed in the UK,
the I-PACE was created from a
clean sheet of paper with the aim of
delivering the world’s best premium electric
vehicle – and a true Jaguar driver’s car. Its
combination of sports car performance, zero

emissions, exceptional refinement, and allwheel drive SUV usability and practicality
make I-PACE the stand-out choice in its
segment.
A 90 kWh lithium-ion battery enables a
range of up to 470 km (WLTP) and is capable

of charging from 0-80% in just 40 minutes
(100 kW DC). The two light, compact and
efficient Jaguar-designed motors generate a
combined output of 294 kW and 696 Nm of
instant torque, delivering 0-100 km/h in just
4.5s.

Prof. Sir Ralf Speth, Jaguar Land Rover Chief Executive Officer
As part of our ‘Destination Zero’ vision, Jaguar Land Rover is pursuing an ambitious goal: To establish an
environmentally friendly closed-loop economy. The Jaguar I-PACE is the clear and creative representation of our
vision – an exciting, emissions-free electric vehicle.
As a British manufacturer of premium vehicles we are delighted to win the Golden Steering Wheel in the world's
most demanding and competitive premium car market.
This award is one of many prestigious awards the I-PACE has won. We will use this validation to intensify our
efforts to offer desirable and highly innovative vehicles to our customers.
I thank the readers and the experts for rewarding the courage and forward thinking of our designers and engineers
with their vote for the I-PACE.
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SUV- Tata Gravitas set for launch in February 2020
Tata Motors is all set to strengthen its SUV portfolio further. The Company christens its
upcoming flagship SUV- Tata GRAVITAS.

B

eing the second vehicle built on the OMEGA (Optimal Modular Efficient Global Advanced) Architecture- which is derived from Land Rover’s
legendary D8 platform, the GRAVITAS will set international level benchmarks in terms of performance, driveability and luxury.

Mr. Mayank Pareek – President, Passenger Vehicle Business Unit, Tata Motors
We are elated to reveal the name of our latest SUV offering– the Tata GRAVITAS. With this, we are excited to
offer to our customers, yet another state-of-the-art product. The GRAVITAS will up the ante in terms of luxury
and performance and we are excited to launch this product to customers in February 2020. We are confident that
the GRAVITAS will inspire and lead as a product among customers and industry alike.

Cybertruck
Cybertruck is designed to have the utility of a truck and the performance of a sports car.

T

he vehicle is built to be durable,
versatile and capable, with exceptional
performance both on-road and off-road.
Cybertruck will come in three variants: Single
Motor Rear-Wheel Drive, Dual Motor AllWheel Drive, and Tri Motor All-Wheel Drive.
Vehicle Specs:
Dimensions & Weight
• Range: 500+ miles
• 0-60 mph acceleration: <2.9 seconds
• Towing capacity: More than 14,000 lbs
• Payload: Up to 3,500 lbs
• Vault length: 6.5 feet
• Storage capacity: 100 cubic feet of exterior,
lockable storage including the vault, frunk,
and sail pillars.

•
•
•

•
•

Suspension: 4” in either direction
Touchscreen size: 17”
Body: Ultra-Hard 30X Cold-Rolled
stainless steel. If
there was something
better, we’d use it.
Seating capacity: Up
to six adults
Charging: Can be
charged at home, at
Destination Charging
locations, and with
our network of
more than 14,000
Superchargers,
including on
our newest V3

technology, which is helpful for long hauls
and towing.

Volkswagen ID.R and ID.3 at the Essen Motor Show
The ID.R electric racing car and the new ID.3 will meet at the Essen Motor Show (30
November to 08 December 2019).

T

he prototype for the racetrack and the
large-scale production model for road
use will be presented to the public in
Hall 3 of the largest tuning fair in Europe. At
first glance, the two electro pioneers represent
two vehicle concepts that could hardly be
more different. However, the ID.R, which has
been setting records around the world since
2018, and the Volkswagen ID.3, which was
presented for the first time in September, share
more than just the electric drivetrain. The
development of the ID.R and its appearances
have provided valuable information for the
series development of the ID. family. At the
same time, production development supported
the Volkswagen Motorsport team with knowhow gained during large-scale production.

of the electric drivetrain to ensure optimum
usage of available energy - on the racetrack
and on the road. The objective for the ID.R, a
racing car that operates at the absolute limit,
was peak performance on defined routes,
while the ID.3 production module requires

Common ground: Maximum
efficiency
The development of both models focused on a
shared philosophy: maximising the efficiency
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the most efficient usage of battery capacity in
everyday operation and the ability to achieve
the greatest range possible. To develop the
batteries, Volkswagen Motorsport worked
with the laboratories that are also involved
in researching the technology for the ID.
product family. The cells are integrated into
the vehicle floor in the ID.R and in the ID.3
- producing a low centre of gravity that has a
positive effect on handling properties. There
are also parallels to be found in the charging
strategy – for external charging with a rapid
charging system and also during brake energy
recovery (recuperation) while the vehicle
is in motion. One shared feature, which is
clear to everyone, are the aero rims on both
cars. These have been optimised specifically
to improve the cw value. The 20-inch
alloy wheels on the ID.3 not only improve
aerodynamic efficiency, but their flatness also
fits perfectly into the new design language of
the ID. family.
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Everyone Can Code Curriculum
Apple unveiled completely redesigned Everyone Can Code curriculum to help introduce
more elementary and middle school students to the world of coding.

N

ow available, the new curriculum
includes even more resources for
teachers, a brand new guide for students
and updated Swift Coding Club materials.
Today millions of students in more than 5,000
schools worldwide already use Everyone Can
Code curriculum to bring their ideas to life and
develop important skills including creativity,
collaboration and problem solving. Additionally,
starting today, learners around the world can
register for thousands of free Today at Apple
coding sessions taking place in December at all
Apple Stores to learn to write their first lines of
code to celebrate Computer Science Education
Week.

From Concept to Creation
The Galaxy Fold has opened up a new chapter of mobile device history.

I

bringing folding capabilities to a
smartphone, Samsung aimed to present
users with a whole new realm of
possibilities of what their device can do for
them.
Samsung began the task of designing the
Galaxy Fold with the goal of making users’
mobile lives more convenient, taking into
consideration how a new folding mechanism
would accommodate people’s daily
experiences. Read on for a closer look at how
Samsung brought the Galaxy Fold to life.

Encountering New Form
Factors
As the day-to-day lifestyles of consumers
have become more diversified, so too have
their needs, and the technology they use,
of course, must keep up. The Galaxy Fold
features an all-new form factor with its
Infinity Flex Display, which provides the
most natural holding experience yet for the
user. The Galaxy Fold design team started
with the very basics of ‘folding’ and what that
action means in everyday life, studying how
various things fold and unfold as well as what
advantages each folding process offers. People
in fact fold and unfold all manner of objects
in their day-to-day lives, from their books to
their wallets.

The design team worked closely with the
engineering team in order to find the most
convenient and aesthetically pleasing design
for a folding device. The team constructed
over 1,000 prototypes using a wide array of
materials, including foam board and various
fabrics, and eventually settled on an in-folding
design.

Optimizing for the Foldable
Experience
The Galaxy Fold features design elements
that offer consumers a user experience that
is as familiar as it is convenient. When
incorporating the device’s proprietary new
technologies, from the Infinity Flex Display
to the hinge, Samsung developed a design that
would ensure easy one-handed operation, as
well as a comfortable and immersive fullscreen experience.
Design elements of the Galaxy Fold ensure
this seamless ease of use. The device’s
large Infinity Flex Display, measuring 7.3
inches when unfolded, was designed to be
the optimum size for carrying around when
folded. The inward-folding hinge not only
provides an intuitive and familiar folding
sensation, but also helps protect the display.
Additionally, with a total of six lenses across
the device, users are able to take pictures no

matter how they are holding the device.
The Galaxy Fold’s slim and ergonomic
design provides users with a comfortable grip.
The device’s size and ratio has been optimized
for one or two-handed use, aligning with the
unique capabilities of the Galaxy Fold, such as
multitasking with Multi-Active Window. The
front and back of the device, when folded (or,
the entire back of the device when unfolded)
have the same volume, shape and dimensions,
with even distribution of weight across the
left and right sides of the device so it feels
balanced and natural to hold. Furthermore, the
placement of the fingerprint scanner on the
side of the Galaxy Fold is aligned with where
the user’s thumb falls, so unlocking the phone
is as intuitive as unfolding it.
Future-Proof Design, EcoFriendly Packaging
Not only is the Galaxy Fold designed with a
unique foldable usability, it has a premium
appearance, too. Samsung refined its design
precisely. In order to create a seamless look
for the device’s cover from the display to the
edge of the device itself, Samsung applied to
sophisticated process to the front metal frame.
Finally, in line with the Galaxy Fold’s
philosophy of providing users with a premium
lifestyle experience, the design process does
not stop at the device itself. As a finishing
touch, the packaging that the Galaxy Fold
comes in has been created using eco-friendly
materials – the first Samsung product to have
this applied to all packaging parts. In another
first for a Samsung product, the box has a
multi-layer design, so that the full-screen
experience of the Galaxy Fold can begin from
the moment the user opens the box.
Samsung looks forward to further innovating
in the foldable space and seeing what the next
trends in foldable designs will be.
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Marvellous Christmas
Market in Frankfurt.
A high-powered business and financial hub, Frankfurt is home to the glowing
headquarter of the Central Bank. However, at its heart, it is a vibrant, traditional and a
charming city.
• Tarsh Sharma

T

he Frankfurt Christmas Market is the best
place to experience the true holiday spirit.

The tradition of the Frankfurt market
stretches back to the 14th century making
it the oldest in Germany. It lures the region
with historical settings, traditional food and
handcrafted souvenirs.
The scenic surroundings on the Römerberg
and St Paul's Square houses more than 200
stands with people selling colourful Christmas
tree decorations, candles, sweets and candy and
traditional German cuisines.
This year, the Christmas Markets will be held
from 25th November to 22nd December 2019.

54

During this time, the historic old town is
brightly illuminated by thousands of fairy lights
reflecting off windows of the traditional halftimbered houses. The scent of baked apples,
gingerbread and mulled wine fills the air.
This spectacular market stretches from
Frankfurt’s Hauptwache all the way to the Main
riverbank. A 104 feet tall Christmas tree adorns
the centre of the market square. Make sure to try
the local specialities, such as the Bethmännchen,
Lebkuchen, Christmas cookies with marzipan
and almond and glühwein- a traditional spiced
wine that is served warm.
The Artists Christmas market is a major
art exhibition at the St. Paul’s church and the
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Römer. The exhibits in this market consists of
paintings, sculpture, jewellery and trinkets that
make for great Christmas presents.
Another highlight in Frankfurt during the
festive season is the Chiming of the Church
bells.
Frankfurt's famous Pealing of the Bells
takes place four times every year. Two of these
half hour performances are perfectly timed for
visitors during the festive season. The bells of
Frankfurt's downtown churches ring in harmony
for half an hour on the 1st December and 24th
December Witness this symphonic soundtrack and keep your fingers crossed for snowflakes!
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Celebrate this festive season by staying at
any of our Hotels & avail Special offers

Matheran

Shimla

Jaipur

Bengaluru

Kochi

Shirdi

Junagadh

Goa

Manali

Udaipur

Thane

Kovalam

Ooty

Bodhgaya

For Reservations and Details Call:

+91 8080700999
www.thebyke.com
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US$4.5 Billion Mid-East Destination
Wedding Tourism
Destination wedding tourism as well as solo and female led travel and ecotourism, wellness,
adventure and agritourism (EWAA) are defining the hospitality industry landscape,
according to data released ahead of Arabian Travel Market 2020 (ATM), which takes place at
Dubai World Trade Centre from Sunday 19 – Wednesday 22 April 2020.

T

he research by Colliers International,
ATM’s official research partner, revealed
that the destination wedding segment is
worth more than US$90 billion globally, with
25% of marriages now taking place abroad –
equating to approximately 340,000 destination
weddings every year.
Looking at the Middle East specifically,
the regional market is worth over US$4.5
billion,attracting 5% of the global destination
weddings market. The UAE is the most favoured
location as a result of the emirate’s relaxed
visa regulations, easy connectivity, year-round
sunshine, its variety of pristine beaches and scenic
mountain ranges.
Danielle Curtis, Exhibition Director ME,
Arabian Travel Market, said: “Destination
wedding tourism is just one of four key trends
identified in the Colliers report that will define
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the Middle East, and indeed, the global travel and
tourism market as well as consumer behavior, as
we look ahead to 2020 and beyond.
“Overseas weddings are now playing a key
role in the overall growth of the global hospitality
industry, as more couples seek a unique as well as
a personalisedexperience abroad. And in addition,
these weddings are also positively impacting
thelocal economies,” she added.
Ecotourism, Wellness, Adventure and
Agritourism (EWAA) is another notable emerging
trend, particularly among environmentally
conscious consumers. According to the Colliers
data, 70% of global travellers are now more likely
to book accommodation that is eco-friendly, with
52% prepared to alter their behavior on holiday to
become more sustainable.
Today’s travellers are more attuned to the
environmental impact of tourism and are
looking for destinations that provide sustainable
accommodation and experiences such as
glamping, a form of camping that combines the
traditional components with more luxurious
facilities and amenities.
“Glamping has become increasingly popular
in the Middle East over recent years, mainly as
a result of the region’s varied landscapes, with
various glamping sites opening throughout the
UAE, Oman and Jordan including Hatta Sedr
Lodges, Hatta; Bedouin Oasis Camp, Ras Al
Khaimah; Desert Nights Camp, Oman and Wadi
Rum Night Luxury Camp, Jordan.”
Other major predictions include an increase in
the number of solo and female travellers. Global
searches for solo travel witnessed an increase
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of 17.4% in 2018 compared to 2017 as the idea
of travelling alone has become more socially
acceptable leading to hotel and tour operators
removing single supplement fees to accommodate
this growing market.
The Colliers data indicates that 58% of
millennials are more likely to travel alone
compared with 47% of baby boomers, and
interestingly, 74% of lone travellers are in fact
females with social media, particularly Instagram
and Pinterest the main sources for travel
inspiration for these unaccompanied trips.
Curtis added: “Women control approximately
40% of global wealth, a factor that has greatly
contributed to more woman opting to take solo
trips in recent years. Seeking time for themselves,
solo female travellers tend to select their location
based on adventure, culture, relaxation and
gastronomy as well as visiting destinations as part
of voluntary programmes or to learn new skills.”
These dynamic trends shaping the Middle East’s
hospitality industry will be explored in greater
detail during ATM 2020, with a host of seminar
sessions discussing the impact these emerging
trends will have on tourism growth in the region.
ATM, considered by industry professionals as
a barometer for the Middle East and North Africa
tourism sector, welcomed almost 40,000 people
to its 2019 event with representation from 150
countries. With over 100 exhibitors making their
debut, ATM 2019 showcased the largest ever
exhibition from Asia.Looking ahead, ATM will
adopt Events for Tourism Growth as the official
show theme for the 2020 edition of the show.
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Rozelle by Rozzy Surii
Designer Rozzy Surii hosted a fashionable
evening for the grand opening of the flagship
store of Rozelle by Rozzy Surii along with the
celebration of 20 years of the brand.

T

he store is located at the
heart of Capital City of
Delhi. The store opening
coincided with the launch of her
daughter Anusaachi Surii
as Brand Head.

bootlegs, pantsuits, luxury prets
and gowns. With a variety of color
palette of ivory, beige, blue, and
pink. Lehengas and sarees with

The Guest of the
honour of the store
launch was Vandy Mehra,
Director, Study by Janak
and the special guests
for the evening were
Life Coach Dr Ramon
Llamba & Entrepreneur
Ramola Bachchan. Cities
prominent socialites
spotted at the event were
Cheena Chadda, Ruby
Arora, Kajoli Sehgal,
Neeti Gaura, Bhanvi
Nalwa, Karan and
Meunikh Surii, Megha
Singhal, Meeta Kochhar,
Jasreet Alagh, Pravi Alagh,
Dimple Anand and many
more.
The festive collection
is all about drape sarees, shararas,
and lehengas twisted n fused with

jacket-style blouses are also the
highlights of this collection.
A synthesis of the
east with the west,
fashion with comfort
and personal style
with the dikta of fabs.
Her creations simply
represent the understated
chic look that a highlevel elegant woman
seeks in her wardrobe.
Her passion for styling
n designing is taking
her places. She has
practically shown off in
all the major cities of the
world with the USP of
intricate embroideries,
reviving chikankaris n
thread work can be seen
with a modern twist in
her ensembles
Surii launched her
eponymous brand in
1999 and has been doing
innumerable shows
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in India as well as abroad. She
has very niche loyal clientele
which includes top industrialists,
celebrities, ambassadors and high
business class.

Anusaachi Surii,
Brand Head,
Rozelle by Rozzy
Surii
Fashion is a
powerful and
apparent form
of personal
expression. The
style of clothing
you chose to wear
says everything
about your
persona.Fashion
makes life more
beautifully stylish.
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SERVICES AVAILABLE

•

DOMESTIC / INTERNATIONAL AIR TICKETING

Simplifying TRAVEL

Very special fares for all Domestic and
International sectors
•

DOMESTIC / INTERNATIONAL TOURS

TRAVEL SOLUTIONS THAT WORKS
FOR YOU AND YOUR TRAVEL NEEDS.

All inclusive Tours and Tailor made Packages
•

WORLDWIDE HOTEL
From Budgeted to super luxury accommodation

•

CORPORATE TRAVEL / MICE
For corporate meetings, business travels, gettogethers, incentive tours and training programs

•

GROUP TOURS / FIX DEPARTURES

•

•

destination to another for Leisure,
family holidays or on business? Do
you or your family, friends, employees
regularly tie your shoes to run the

RGD offers Domestic to International
destinations within your budget and
handling all your travel needs from
ticketing to accommodation, car

length and breadth of the country on

hire to transfers, Visa to money

(Specializes in Students & Sr. Citizen groups)

work and Leisure? Are you looking for

exchange, RGD is one stop travel

CAR HIRE

perfect

solution company for all your travel

From budgeted Indica to attractive Mercedes for

handling of your travel plans? Then

local and outstation destinations

you’re on right track on to the experts.

VISAS / MONEY EXCHANGE

From Leisure travel,

All your visas formalities and exchanging your

business travel, RGD makes travel

foreign currency

easy, convenient, affordable, and a

custom travel package for you.

INBOUND TOURS

relaxing affair!

Call us – 99535 89890 / 4742 0000

Fixed departure group tours for all age groups

•

Do you often hop on and off from one

planning

and

errorless

Holidays,

needs. We are also having loads of
packages to accommodate almost any
need, or you can let us create a

International travelers to show beautiful INDIA
and beyond

202 & 207 Suchet Chambers, 1224/5 Bank Street, Karol Bagh, New Delhi – 110005 INDIA
Tel: (011) 4742 0000 (Multiple Lines) | Handphone : 99535 89890 | 99535 89889
rgdgrandtours.com | yourindiatravel.com | rgdmice.in | rgdedutours.com | sutrafoundation.org
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Astro Talk

Prediction for December 2019 by
Poonam Sethi
“The more you give, the more you receive” is the motto of renowned Tarot card
reader and holistic healer, Poonam Sethi, lives by. She has studied Feng Shui
and Tarot card reading at several institutions across the globe and has, through
extensive self-study, practice and perseverence, mastered the art of guiding people
frm the present into the future to precision.

ARIES
Tensions will ease off and you will have
a renewed sense of clarity about yourself
and the world around you. You will also
experience career satisfaction, recognition
and improved financial conditions. You
will be distressed by a problematical homelife but will soon
find relief in solitude.
Lucky color: yellow
Lucky number: 2

GEMINI
If you want to unite with someone and
your intention wavers you could miss
your chance because while you’re
dallying he/she could move in a different
direction. You’ll get together with
someone on an idea or partnership and
will also be making revisions in your work or presentation
in order to increase your earnings or make your returns
more lucrative.
Lucky color: blue
Lucky number: 7

TAURUS
TAURUS: Business is going to take
an upward swing and you will enjoy
being productive and reaping returns on
investments and new enterprises. You will
put things together in your mind and come
to a final synthesis which will bring a
deep feeling of gratitude or contentment.
Lucky color: white
Lucky number: 1

CANCER
A situation will arise with one who will
exert a great deal of power or influence
over you but you will be steadfast-in
your goals or intention and if challenged
will take up the gauntlet and win. You
will be fortunate in money matters and
in resolving business and emotional dilemmas.
Lucky color: Mustard
Lucky number: 8

Astro Talk

LEO
You will have problems with business
associates and will be troubled by your
encounters with them. In matters if heart,
you will fear that things are not going to
come together or work out. When you
least expect it and from a source you least
expect you will be assisted or advanced in your finances,
profession or social life.
Lucky color: green
Lucky number: 3

LIBRA
This is a very good time for embarking on
new projects. Problems will be solved and
you’ll attract whatever you need in the way
of help or assistance. You will soon receive
a liscence or legal certificate. A message
from an admirer will brighten your day.
There will be emotional discussions between you and a
family member and you will try to sort things out.
Lucky color: white
Lucky number: 9

SAGITTARIUS
Even though your finances are improving
in some ares you will still be worried
about money on the whole. Be willing to
wait, but don’t compromise your selfesteem or avoid “warning” signs. A health
condition will need attention.
Lucky color: pink
Lucky number: 6

AQUARIUS
You will be overreaction, overindulgent
and overemotional and could also be
troubled by a weight problem. You will
be relieved about a financial matter;
expect to receive payments, cheques
or money orders. Since you will be
unable to control external conditions you will realize that
you you must change internally and will want to revise
your attitude and the way you react or deal with what is
happening.
Lucky color: blue-black
Lucky number: 7

VIRGO
You will want to make it on your own, be
financially independent, own your own
business or work out of your home, and a
new direction or course of action is going
to be proposed that will encourage that
wish. You will feel ill and cranky and
will fear the worst so you will indulge yourself by eating and
drinking too much. Go easy.

Lucky color: red
Lucky number: 2

SCORPIO
You’re going to be directing your
energies towards material gain or profit
and will soon begin a new venture with
someone you like very much. You will
buy yourself a new car or consider
a change in job. A health condition
especially related to the joints needs medical attention. A
travel overseas is indicated.
Lucky color: turquoise
Lucky number: 2

CAPRICORN
Sudden activity, unusual correspondence,
and movement in your affairs and in the
lives of others will lift your spirits and
change your frame of mind. New ideas or
opportunities concerning your business
will put a new slant on life. You won’t be
able to get what you want out of a relationship so let go.
Lucky color: orange
Lucky number: 9

PISCES
A frustrating attempt or aborted plan will
cause a disappointment but in no time at all
the situation will reverse itself. Your work
will be well received and you will be praised
for its quality and thoroughness. You will also
be afforded the opportunity to advance your
position or make more money and your romantic life will take a
surprising turn.
Lucky color: purple
Lucky number: 4
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Work Collectively to Achieve Success
“The mantra of success is to become partners in the real sense.” – By Jyoti
Mayal, President, TAAI
It’s for the second time
in TAAI to see a Women
President. What would you
like to say about this?

Travel trends will keep
evolving, changes are constant
we need to learn to accept them
and look into the positive side
& also try to foresee the future
for not the next 2 years but at
least 10 years & prepare our
members for the same & guide
them to start imbibing the
changes.

After Mrs. Neeraj Ghei who
was the first woman president
more than 15 years ago, I am
the second woman who was
elected as President. I am still a
proud woman to have achieved
the same after such a long
gap and in the long history of
TAAI of nearly 70 years &
also for leading my entire team
to victory. This sentiment is
closest to my heart as losing
of even one team member
would have disappointed me
& It would have not made me
celebrate.
But still, yes history has
been created by Mr. Balbir
Mayal & myself being the
only husband & wife couple
to become the President of the
same association- the oldest
Nodal body- TAAI & I am
proud of that.

How’s the Indian market
doing in terms of Tourism?
The Indian market is not doing
well the numbers are static
since long. We need to work
collectively with the state
tourism boards & government
bodies and support each other.
The mantra of success is to
become partners in the real
sense. An association needs
to play important leading
roles to motivate members &
educate them to new avenues
which could turn into revenue
generation.
How fruitful was the year
2019 for you and what are
your expectations with the
year 2020.

Where would you like to see
TAAI in the next two years
(2019-2021)?
I have great aspirations for
TAAI, my vision & goals are
very clear. I need TAAI to be
the face of its members with
the Government, to have a say
in policy making & with the
help of the government to achieve
ease of doing business for my
members & fraternity. The dos &
don’ts need to be formulated as a
document by the government which
can be read & interpreted easily by
all our suppliers - Airlines, hotels
& more.
We are the industry & we need to
formulate all rules & regulations.
My Vision document has already
been shared by my members & I
have given the following vision
•
•
•
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A Recognized Industry Status –
Strong Foothold
A Strong Board of Advisors
– Government, Airlines &
Influencers
Representations of all regions

•
•
•
•
•
•
•
•
•
•

& chapters
Clarity on GST with the correct
favorable policy
Supplier’s recognition against
Defaults
Woman Empowerment in our
membership
Credit card payment for
Airlines & BSP payments
Secretariat revamp – A self
sufficient secretariat
Educational for members &
their staff
Stronger hold with MOA MOT
MOF & Ministry of Commerce
Non ticketing revenues
Bouquet of services brought by
TAAI through Technology
Strong Media Connect –
Awareness to consumer &
industry
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•
•

Incubator for start ups
Ease of Doing Business with
Embassies & Consulates

What Success Mantra you follow
in your life.
I believe in moving as a team &
lead the path to achieve success. I
know our business our problems
our shortcomings & our strengths
I will together with my team take
the best from all. I believe in
communication & relationships &
if you are honest to yourself & your
put in your best there is no chance
of not achieving.
What are the new travel trends to
see in the market?

2019 was a year of challenges
& I personally kept many
issues at bay by helping to
solve issues related to web
parity, capping, remuneration,
visas, credit cards & more.
But issues are so many that we
get entangled in our day to day
working. My tenure of 2019-21
I plan to work from the tip of the
mountain to ground zero & not
from ground zero to upward &
get so entangled that no steps are
taken. My aspirations from myself
& my team are very high & I will
fight to achieve them
What message you would like to
convey to our readers.
I would request all my members
& team to work collectively to
achieve success & not be shortsighted & not sacrifice long term
goals for short term profits.
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