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Publisher's note

Dear Reader,

The January 2019 issue of T3FS 
is dedicated to Buddhism. Here we 
highlighted the major topics like 
Government needs to do in policy 
front to promote Buddhist Tourism in 
India; Suggestions to promote Buddhist 
Tourism in India and the potential of 
Buddhist Tourism. Not only this T3FS 
focused on the 2019 trends of hospitality 
and lifestyle as well.

The Buddhist circuit is a globally 
important route for over 500 million 
Buddhists along with the life of Buddha 
across Nepal and India, from Lumbini, 
where he was born; Bodh Gaya where 
he attained enlightenment; Sarnath 
where Buddha gave his first preaching 
to five monks to Kushinagar; where 
Buddha achieved salvation. Tourism in 
India, especially Buddhist tourism has 
the potential to deliver socio-economic 
benefits in developing states. Tourism 
Policy needs to work towards building 
mind-space, safety measures, stricter 
guidelines, capacity building and 
handling medical emergencies through 
dedicated forums and deliberation with 
key stakeholders. 

In hospitality, we focused on the 
upcoming trends of hospitality 2019. 
As an especially competitive industry, 
finding ways to stand out from the 
crowd and remain up-to-date with trends 

is paramount in hospitality. 
 “Atithi Devo Bhavah”- Guests are 

GOD!!! In India, it has been a common 
goal that to win someone’s heart it 
is important to win over his cravings 
and appetite desires. Therefore, India 
has been always a nation looked up 
as an example for the hospitality and 
hospitality services offered here and 
since the belief of Indian it is a form 
of God what visits us and to whom we 
cater our services to. And, the hospitality 
sector of Indian nation is growing to the 
glowing sky of success glorifying the 
name and heritage of Indian hospitality 
and what better than looking upon the 
upcoming business trends and plans of 
upscaling hotel chains of the country. 

If there is one thing that is constant, 
it is “change”. And change is exactly 
the one thing that is constant when it 
comes to fashion. Since the beginning 
of human civilization, there has been 
a constant effort being put to make 
one look better. The different styles 
in fashion have always gone through 
innumerable changes. With the increase 
in the number of innovations, the change 
in trend and fashion styles have also 
been rapid. So keeping that in mind, 
T3FS brings new trends of 2019 by 
prominent designers.

VedikaSharma
vedika@fabianmedia.net
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Snippets

Abu Dhabi Food Festival 

FICCI Team for 2018-19

Desaru Coast Appoint Representative in India

Abu Dhabi Food Festival (ADFF) 
has officially concluded with more 
than 70,000 visitors and food lovers 

coming together across the emirate, strongly 
contributing to the positioning of Abu Dhabi 
as a global culinary hub.

The two-week festival, organised by the 
Department of Culture and Tourism  Abu 
Dhabi (DCT Abu Dhabi), ran from 6th to 
22nd December, incorporating an outstanding 
line-up of food and beverage events, including 
World of Food, Festember, Big Grill, SIAL 
Middle East, the ADFF Scavenger Hunt and 
TimeOut Restaurant Week.

During its 17 days, foodies, families and 
friends attended the festival's various events 

around Abu Dhabi and were entertained with 
food trucks, organic markets, themed dining 
experiences, mall activations and celebrity 
chef appearances.

Reflecting on another successful edition 
of ADFF, HE Saif Saeed Ghobash, Undersec-
retary at Department of Culture and Tourism 
- Abu Dhabi, said: "ADFF has once again suc-
cessfully attracted a huge number of residents 
and visitors alike, who not only enjoyed tasty 
cuisines from some of the best chefs from 
around the globe, but also the very best food-
related experiences available anywhere in 
the world today. This year has seen a packed 
programme of delectable offerings that, in my 
view, further cement Abu Dhabi's position as 

an international hub of culinary inspiration.
It is clear that food brings people together 

and the plethora of international visitors we 
have once again welcomed to the UAE capital 
this year, I hope will have encouraged an 
exchange of cultures, particularly as we look 
ahead to 2019, the UAE's Year of Tolerance."

The Federation of Indian Chambers 
of Commerce and Industry (FICCI) 
has elected Mr Sandip Somany, Vice 

Chairman and Managing Director, HSIL 
Limited as its President for 2018-19, after the 
conclusion of its 91st Annual General Meeting 
on December 14-15. 

With this coveted industry acknowledg-
ment, Mr Somany will be working closely 
with Government and business leaders towards 

spearheading the country’s economic growth 
and promote inclusiveness. He was previously 
working as the Senior Vice President, FICCI.

While Ms Sangita Reddy, Joint Managing 
Director of the Apollo Hospitals Group has 
now been elevated as the Senior Vice Presi-
dent of FICCI for 2018-19; Mr Uday Shankar, 
currently the Chairman and CEO of Star India 
and President of 21st Century Fox Asia-Pacific 
(Only Asia), who has recently been appointed 

Chairman, Star and Disney India, and Presi-
dent of the Walt Disney Company, Asia-
Pacific, a role that he will take over after the 
takeover of 21CF by The Walt Disney takes 
place, has joined the FICCI leadership as Vice 
President of the apex industry chamber.

With this, FICCI’s top leadership for 
2018-19 represents a diverse expertise domain 
from manufacturing, healthcare and media & 
entertainment.

Desaru Coast, Malaysia has appointed 
‘Knack’ Marketing as its sales repre-
sentative in India. The appointment of 

‘Knack’ Marketing will support Desaru Coast in 
building brand awareness, execute ongoing Pub-
lic Relations, implementing trade programmes, 
providing packaging solutions to the partners in 
India and increasing the number of visitors from 
the Indian market to Malaysia. 

Desaru Coast is a premium integrated destina-

tion resort and one of Malaysia’s most anticipated 
new tourism developments. It offers a premium 
experience for everyone from families and cou-
ples to business travellers and golf enthusiasts. 
The location of Desaru Coast is perfectly situated 
on the southern gateway to Malaysia, with ease 
of access for both domestic and international 
travellers. 

The resort is anchored by four world class ho-
tels and resorts namely; The Westin Desaru Coast 

Resort, Hard Rock Hotel Desaru Coast, Anantara 
Desaru Coast Resort & Villas and One & Only 
Desaru Coast for premium travelers and a Confer-
ence Centre fitted with modern facilities. Featur-
ing a perfect blend of business and pleasure, it 
also offers a 27-hole and 18-hole championship 
golf course with a supreme view of the coastline, 
a themed water park for family’s keen for an in-
vigorating splash of adventure and a retail village 
with a wide range of offerings.

Bestowing Moments of InterGlobe Technology 
Quotient Pvt Ltd 

InterGlobe Technology Quotient Private 
Limited (ITQ) has been honoured with 
the prestigious ‘Golden Peacock Award’ 

for Risk Management 2018 by the Institute of 
Directors at the ‘Golden Peacocks Award Night’ 
held on 5th December 2018 in Singapore. The 
Award was presented by H.E. Mr. Jawed Ashraf, 
IFS, Indian High Commissioner to Singapore 
to Mr. Alok Mehta (Group Chief Governance 

Officer, InterGlobe Enterprises) and Mr. Munish 
Gupta (Principal Finance Officer, InterGlobe 
Technology Quotient). 

Golden Peacock Awards, instituted by the 
Institute of Directors (IOD), India in 1991, 
recognises organisations that have significantly 
added to the understanding and practice of risk 
management. These awards are regarded as a 
benchmark of Corporate Excellence worldwide. 

Every year, the nomination committee receives 
around 1000 applications for various categories 
of awards which are evaluated following a three-
tier evaluation process. The Jury that selected 
the winner of the ‘Golden Peacock Award for 
Risk Management’ for 2018, was chaired by 
Justice (Dr.) Arijit Pasayat, Chairman, Golden 
peacock awards Jury, former Judge, Supreme 
Court of India.
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PATA Adventure Travel and Responsible Tourism 
Conference and Mart 2019

Rs. 5873.26 sanctioned for 73 projects under the 
Swadesh Darshan Scheme 

Partners to bring in best-in-Class Services 

PATA Adventure Travel and Responsible 
Tourism Conference and Mart 2019 
(ATRTCM) is Asia-Pacific’s leading 

travel trade event dedicated to the adventure 
travel industry. In collaboration with the Utta-
rakhand Tourism Development Board, ATRT-
CM will be held at Rishikesh from February 
13-15, 2019. The event comprises a one-day 
travel trade mart with leading international 
buyers and sellers, and a one-day conference 
along with high-level networking opportunities. 

During the one-day travel mart, pre-
matched appointments facilitate face-to-face 
meetings for sellers with leading adventure 
product buyers from around the world. Con-
firmed buyers joining this year’s event include 
Fest Travel - Turkey, Intrepid Travel - Austra-
lia, Mantra Wild Adventure - Australia, Myths 
and Mountains - USA, and TripAdvisor Experi-
ences - Singapore. We request you to spread 
the word through your medium to encourage 
participation from Indian sellers, to take ad-

vantage of this unique opportunity to meet with 
international travel buyers at ATRTCM 2019. 

The one-day conference, with the theme 
‘Rejuvenate Your Soul through Travel’, will 
explore the nuances, trends and dynamics of 
one of the fastest-growing tourism sectors. 
The programme brings together international 
experts at the forefront of the adventure travel 
industry to discuss the sector’s issues and op-
portunities. 

Under Swadesh Darshan Scheme, Min-
istry till date has sanctioned 73 projects 
with Central Financial Assistance for Rs. 

5873.26 Crores covering 30 States/UT Administra-
tions. 

The sanctioning of new projects under 
Swadesh Darshan scheme is a continuous process. 
Projects for development under the scheme are 
identified in consultations with the State Govern-
ments/UT Administrations and are sanctioned 

subject to availability of funds, submission of suit-
able detailed project reports, adherence to scheme 
guidelines and utilization of funds released earlier. 
All the projects sanctioned under the circuits are at 
various stages of implementation. 

India’s first, premiere domestic and in-
ternational cruise business, Zen Cruises 
Pvt. Ltd. announced its collaboration with 

renowned American custom cruise hotel opera-
tors, The Apollo Group. Famed for its culinary 
achievements for serving 4-6 star markets, 
The Apollo Group brings a rich experience 
of providing exemplary hotel operations and 
administrative services for over 68 cruise ships 
around the world. 

Mr. Jurgen Bailom, President and CEO, 

Zen Cruises said, “Zen Cruises has partnered 
with global experts from the cruise, entertain-
ment, port and marine industry to bring closer 
home the grandeur and lavishness experienced 
by Indians onboard foreign ships.  With their 
vast knowledge of serving global cruise in-
dustry, our strategic partners will offer quality 
services to domestic passengers, both in terms 
of innovation and experience.” 

Zen Cruises’ maiden cruise will sail in 
Indian waters in 2019 on a 70,285-ton, 2,000 

passenger ship. The ship currently in service 
under a leading cruise line globally will be re-
named ‘Karnika’ post change of ownership and 
is set for its first domestic sail from Mumbai 
under the brand name ‘Jalesh Cruises’ in April 
2019. 

The Apollo Group will be spearheading an 
array of onboard operations ranging from food 
and beverage, house-keeping, guest services, 
payrolls, public health, vendor management 
and revenue collection among others. 

Snippets

Odisha Hoteliers Blacklist GO-MMT / IBIBO

T he ongoing tussle between inde-
pendent hotel owners & reputed 
OTA, GO-MMT has become an 

all India issue.  In spite of serving them 
more than a month time by HRAO as 
well as FHRAI, Go-MMT / IBIBO did 
not come forward for any negotiations 
rather in an Interview published in ET  
Mr. Deep Kalra, very arrogantly refused 
to acknowledge the locus-standi of FH-
RAI or any other regional association 
on the issue.  It has also been sourced 
that Go-MMT is charging as less as 
8% commission to certain chain hotels 

where they are unethically exploiting 
the independent hotels by charging as 
high as 45% under the pretext of Money 
in Bank, Performance Linked Bonus, 
logged in customers and introducing 
various carnivals from time to time and 
over charging the independent hoteliers. 
This can lead to collapse of the hotel in-
dustry and only one Online Travel Agent 
company can become the richest.

In view of this the HRAO in its 30th 
Annual General Meeting held on 26th 
December 2018 it was unanimously 
resolved / decided on the issue of Go-

MMT / IBIBO that all individual hotels 
will serve a 15 days’ notice to terminate 
all agreements with Go-MMT /IBIBO 
and after 15th January 2019 all indepen-
dent hotels in Odisha will not honour the 
booking vouchers of Go-MMT / IBIBO. 
After 15th January Go-MMT / IBIBO 
must have a notarized version of fresh 
agreement on legal Stamp Paper with 
individual hotels.  Electronic / comput-
erized signature will not be acceptable 
anymore by independent hotels in India. 
Presently the electronic agreement is 
totally one sided. 
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Mosaic Hotels
Contact numbers 7290039290, +91 135 2636200

Email Id :  reservations.mussoorie@mosaichotels.co.in   
Website : www.mosaichotels.co.in

Address : Mosaic Hotels, Picture Palace End, The Mall 
Road, Mussoorie, Uttarakhand 248179

Step Into Queen Of The Hills
Mosaic Mussoorie with beautiful location of the city around it brings you unique services to serve you with the Random all-day dining restaurant, Bar & 

Grill, spa & steam room,  kids & recreational room and Indoor temperature control swimming pool.

+
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Enhancing Buddhist Tourism in 

IndIa
• Vedika Sharma

For a country which believes in “Atithi Devo Bhava”, tourism has emerged as India's 
fourth biggest foreign exchange earner. With a contribution of world’s seventh 
largest tourism economy in terms of GDP and 7.7 percent towards total employment, 
India's Travel, Tourism and Hospitality industry has the potential to induce great 
development of nation at the grassroots and become the backbone of our economy, 
truly adding 'Incredibility' to Incredible India.

The Buddhist circuit is a globally 
important route for over 500 million 
Buddhists along with the life of 

Buddha across Nepal and India, from 
Lumbini, where he was born; Bodh Gaya 
where he attained enlightenment; Sarnath 
where Buddha gave his first preaching to five 
monks to Kushinagar; where Buddha achieved 
salvation. However, despite its cultural and 
religious significance, Tourism infrastructure 
along the Circuit remains relatively 
undeveloped and large volumes of tourists 
have failed to translate into higher incomes 
for the local communities. The cornerstone 
of our National and State policy framework 
should, therefore,  be to nurture a business 
environment conducive for the private sector, 
encourage and invest in local enterprises 
and domestic industry as well as foreign 
investment to build quality infrastructure, 
hotels, and services at these sites, therefore 
creating better economic opportunities and 
jobs.

Tourism in India, especially Buddhist tourism 
has the potential to deliver socio-economic 
benefits in developing states. Tourism Policy 
needs to work towards building mind-space, 
safety measures, stricter guidelines, capacity 
building and handling medical emergencies 
through dedicated forums and deliberation 
with key stakeholders. 

Here with key spoke person of the travel 
trade industry we will get to know about 
government needs to do in policy front to 
promote Buddhist tourism and suggested 
initiatives to promote Buddhist tourism. 

Subhash Goyal, Chairman - STIC Travel 
Group and Hony. Secretary- Federation 
of Associations in Indian Tourism & 
Hospitality (FAITH) while focusing on 
the development, initiatives and policies 
to promote Buddhist Tourism said “The 
Government of India has already taken a lot 
of initiatives for promoting Buddhist Tourism.  
Every year they organize the World Buddhist 

Subhash Goyal, Chairman - STIC Travel Group and 
Hony. Secretary-Federation of Associations in Indian 

Tourism & Hospitality (FAITH)

Cover Story
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Conclave in India. This is becoming more and 
more successful.

The Industry has also organized a Buddhist 
Tourism Association where I am one of the 
Patrons. This association is also doing a great 
job.  Recently an International Conference 
was held in Bodhgaya.  However, Buddhism 
originated in India and the main Buddhist sites 
are also in India.  It is unfortunate that we do 
not even get 1% of Buddhist Tourist.  

Apart from the above, the government 
needs to do the following:-

1. Religious E-tourist Visa’s should become 
free or nominal fee of USD 10 – 15 should 
be charged.

2. Multiple Entry E-Visa should be issued so 
that Pilgrims can go from India to Nepal, 
Myanmar and Srilanka and visit the entire 
Buddhist Circuit of South Asia.

3. The Aviation sector has also not taken 
benefit of Government Udaan Scheme 
which can be very popular.

4. LTA should be allowed to Indian Tourist to 
visit Buddhist Centre in Nepal, Myanmar, 
Thailand and Srilanka.

5. Similarly, aggressive marketing should be 
done to get Buddhist from these areas.

6. IRCTC has started a Buddhist Pilgrimage 
Train, this should be marketed in all 
neighbouring countries which are the 
source markets for Buddhism.

7. The local currencies of all these countries 
should be exchanged directly with Indian 
Rupees.

Trans-national tourist circuit, with efforts 
to promote tourism starting from Lumbini 
in Nepal, where Buddha was born, to the 
sites in India he traversed, including Bodh 
Gaya, Sarnath, Kushinagar, Rajgir, Vaishali, 
Sravasti and Sankasia (in UP and Bihar). The 
ministry is also in talks with the World Bank 
and the Japanese government for funding of 
infrastructure projects connected with these 
sites.

We need huge infrastructure around Buddhist 
sites. We need to focus on roads, airports, 
hotels, cleanliness and water. The roadmap 
for Sarnath is ready and the Government is in 
talks with Japanese agencies for some of these 
projects. Under the plan, Sarnath would be 
made the hub of Buddhist tourism in India and 
connected to other sites through air, rail and 
road transport.

The ministry also plans to involve the private 
sector in building tourism infrastructure 
pertaining to the circuit. To showcase 
Buddhist heritage and pilgrim sites in India, 
the government organises the International 
Buddhist Conclave every alternate year. In 
2016, the conclave was held in Sarnath, where 
delegates from 39 countries participated. 

If Saudia Arabia besides making money 
from Oil can also make billions of dollars 

from promoting Haj Pilgrimage Tourism, 
Why can’t India also make billions of 
dollars by promoting Buddhist Tourism.”

Pronab Sarkar, President, IATO (Indian 
Association of Tour Operators) focused 
on International Buddhist Conclave and 
said “Now the Indian government has put 
emphasis on the country’s potential in the 
Buddhist tourism sector and has taken several 
steps to make India a global tourism hub.  
India’s President Ram Nath Kovind recently 
has emphasized the need to overcome issues 
that are limiting India's potential in promoting 
Buddhist tourism while inaugurating 
International Buddhist Conclave at Vigyan 
Bhawan, New Delhi. He said “limited market 
research and interpretation, inadequate 
presentation of Buddhist circuits' history 
and narratives are the issues which need to 
be addressed. While the air connectivity has 
expanded in the past few years, there are still 
gaps in the last mile connectivity to Buddhist 
tourist destinations which needs to be filled.”

The government has taken steps to develop 
Buddhist heritage sites as more welcoming 
destinations. Buddhist circuits have been 
identified as one of the thematic circuits 
under the Swadesh Darshan programme. 
Five projects worth 350 crore rupees have 
been sanctioned in this regard for the states 
of Andhra Pradesh, Bihar, Uttar Pradesh, 
Gujarat and Madhya Pradesh and that shows 
the priority attention being given by the 

Ministry of Tourism to put up infrastructural 
facilities towards Buddhist destinations in 
India.

Still, Government cannot do everything 
on its own in this sector as it is a multi-
stakeholders enterprise.  State and municipal 
administrations play a critical role in 
providing safe and secure visitors experience. 
Security is also prime concerns for tourists 
that need priority attention.

Pronab Sarkar, President,  
IATO (Indian Association of Tour Operators)

History of Buddhism in India

Buddhism emerged in the ancient Kingdom 
of Magadha, which is currently in Bihar, 
India and based on Siddhārtha Gautama 
(Buddha) teaching. Buddhism spread 
outside of Magadha beginning in the 
Buddha's lifetime.

With the rule of the Buddhist Mauryan 
Emperor Ashoka, the Buddhist people 
group split into two branches: the 
Mahāsāṃghika and the Sthaviravāda, 
every one of which spread all through 
India and split into various sub-orders. In 
present-day times, two noteworthy parts of 
Buddhism exist the Theravāda in Sri Lanka 
and Southeast Asia and the Mahāyāna all 
through the Himalayas and East Asia.

The act of Buddhism as a particular and 
sorted out religion lost impact after the 
Gupta rule around seventh century CE and 
declined from the place where there is its 
starting point in around thirteenth century, 
however not without leaving a critical 
effect. With the exception of Himalayan 
locale and south India, Buddhism nearly 
wound up wiped out in India after the 
entry of Islam in the late twelfth century. 
presence of Buddhism is as yet found in 
the Himalayan zones, for example, Sikkim, 
Ladakh, Arunachal Pradesh, the Darjeeling 
slopes in West Bengal, and the Lahaul and 
Spiti zones of upper Himachal Pradesh.

Do you Know?

In the past, the tourism departments of UP and Bihar had taken various measures to 
promote tourism, but it was unsuccessful. Majority of the tourists preferred to visit only 
Bodhgaya and Sarnath, while other Buddhist destinations were neglected. According 
to studies, the modern-age tourists have high-spending capacities. Also, there are many 
Buddhist travellers who are keen to visit all the places in the Buddhist Circuit. However, 
lack of proper infrastructure and basic amenities, poor road conditions and absence of 
direct air connectivity have proved to be bottlenecks for Buddhist travellers and tourists to 
visit the Buddhist Circuit.
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Even Tourism Minister K J Alphons said 
in the 4 days Buddhist Conclave that 
government has taken several initiatives for 
the development of Buddhist circuits. He also 
said it is intended to double the foreign tourist 
flow in the next three years. The President 
launched a website on Buddhist heritage sites 
for greater awareness. 

 According to tourism ministry officials, 
India has sanctioned five projects worth Rs 
3.61 billion (about $5.5 million) and has also 
worked with International Finance Corp. of 
the World Bank group and other agencies to 
ramp up infrastructure around the Buddhist 
Circuit in a Sustainable manner with proper 
research and global expertise. 

 “Buddhist Conclave is focused on Buddhist 
circuits which are in our priority list also 
we can reach many progressive markets: 
South Asian Countries, China, Japan, South 
Korea even some European countries where 
Buddhism has acceptance, recently have 
showcased various Buddhist itineraries. These 
have been well accepted in the Buddhist 

markets Laos Vietnam, Thailand, Malaysia, 
Japan, China, South Korea and even in Europe 
and America. We as IATO had provided guests 
handling services for the conclave and ensured 
all guests go back with happy memories 
of their visit to India on Buddhist Circuit 
experience. 

 Thus IATO is closely working with 
government ministries to promote the 
Buddhist States in a big way as Niche 
Product. This helps in “Keep Growing”, 
putting India as number one destination for 
Buddhist pilgrims and Buddhism lovers. A 
special booklet “On the Footsteps of Buddha” 
has also been printed as ready reckoner for 
Buddhist reference material with a map 
showing Buddhist centres.”

While suggesting the initiative to promote 
Buddhist tourism Mr. Sarkar added “As we 
have already submitted our recommendations 
and our suggestions: 

•      Air Connectivity: In the off-season, 
airlines reduce their air operations to 
Gaya/Bodhgaya. It should be operated 

International Buddhist Conclave (IBC), 2018

The President of India Shri Ram Nath Kovind inaugurated the “International Buddhist 
Conclave (IBC), 2018”. The Minister of State (Independent charge), Shri K.J. Alphons 
presided over the inaugural function. The 4 days long Conclave has been organized by the 
Ministry of Tourism in collaboration with the State Governments of Maharashtra, Bihar 
and Uttar Pradesh from 23rd – 26th August, 2018 at New Delhi and Ajanta (Maharashtra), 
followed by site visits to Rajgir, Nalanda and Bodhgaya (Bihar) and Sarnath (Uttar 
Pradesh). The President also launched the Ministry of Tourism website on important 
Buddhist sites - indiathelandofbuddha.in and a new film showcasing the Buddhist sites in 
the country on the occasion. 

Three holy Buddhism Sites in India
• Bodh Gaya, Bihar, India (ENLIGHTENMENT)

Bodh Gaya is one of the most sacred and holy sites in the Buddhist tradition. After a long 
spiritual search, he went into deep meditation, where he realized the nature of mind. He 
achieved the state of unconditional and lasting happiness: the state of enlightenment, of 
Buddhahood. This state of mind is free from disturbing emotions and expresses itself 
through fearlessness, joy and active compassion. 

• Sarnath, Uttar Pradesh, India (TEACHING)

Sarnath is one of the four most holy sites in the world and is located in the northeast of 
Varanasi in Uttar Pradesh, India. According to Buddhist tradition, Sarnath is the place 
where Buddha gave his first preaching to five monks (Pañcavaggiya ) and the place 
where he taught about Dharma. Specifically, Buddha gave his first preaching in Deer Park 
located in Sarnath and started “Wheel of Dharma”.

Lord Buddha preached about Four Noble Truth 
Noble Eightfold Path (middle way), and various Suttas. The Four Noble Truths are: there 
is Suffering, Cause of Suffering, End of Suffering, and Eightfold Path to end the suffering.

The Noble Eight-Fold Path is Right View, Right Intention, Right Speech, Right Action, 
Right Livelihood, Right Effort, Right Mindfulness, and Right Concentration.

• Kushinagar, Uttar Pradesh, India (SALVATION)

Kushinagar is the holy site Lord Buddha chose to die and attain “ Parinirvana ” for three 
reasons. The first reason is Kushinagar was the proper venue to preach Maha-Sudassana 
Sutta. The second reason is related to Subhadra following the path left by Lord Buddha. 
The third reason is Lord Buddha wanted to leave the important Buddhist relics in the hand 
of Brahman Doha.

Development of Buddhist destinations/
circuits with foreign assistance is a 
continuous process

Certain Buddhist places/circuits in the 
country are developed with the assistance 
of various International Agencies/foreign 
banks including the World Bank and Asian 
Development Bank.

 The details of External Assistance 
received for the development of 
tourism infrastructure and other 
related activities are as follows:

i. Buddhist Circuits in Uttar Pradesh 
and Bihar (Phase-I) (1988-1998): The 
Government of India and Overseas 
Economic Cooperation Fund (OECF) 
entered into a loan agreement 
for 9244 JPY million in 1988 for 
Development of Buddhist Circuits in 
Uttar Pradesh and Bihar (Phase-I). 
This project covered Buddhist 
Centres of Sarnath, Kushinagar, 
Piprawaha, Srawasti in Uttar Pradesh 
and Bodhgaya, Nalanda, Rajgir, 
Vaishali in Bihar. The above project 
was completed in December 1988. 
The total expenditure incurred on the 
project was Rs.250.95 crore (approx).

ii. An agreement for Rs.450 lakhs 
was signed between the Ministry 
of Tourism, Government of India, 
the Departments of Tourism of the 
Governments of Bihar and Uttar 
Pradesh and the International Finance 
Corporation (World Bank Group) 
in 2013 to cooperate in upgrading 
the quality of services and goods 
provided for tourists along the 
“Buddhist Circuit” in India. The 
project has been completed and 
the strategy for integrated tourism 
development of the Buddhist 
Circuit in Bihar and Uttar Pradesh 
“INVESTING IN BUDDHIST 
CIRCUIT’ was launched on 17th July 
2014.

iii.    Uttar Pradesh Pro-Poor Tourism 
Development Project: The World 
Bank has approved a loan of the 
amount of US$ 40 Million for the 
Uttar Pradesh Pro-Poor Tourism 
Development project on December 
20, 2017. The program development 
objective is to increase tourism-
related benefits for local communities 
in the state of Uttar Pradesh. The 
project is expected to have far-
reaching social, economic and 
environmental benefits by targeting 
local communities and entrepreneurs 
near some of the main tourist and 
pilgrimage attractions in Uttar 
Pradesh, namely, Agra as well as 
Mathura, Vrindavan, Barsana and 
Govardhan in the Braj region.
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round the year as there is a growing 
demand from global tourists especially 
from Thailand, China, Malaysia and 
Srilanka.

•      Even night landing facilities are provided 
as Thai Airways wants to operate charters 
which want to reach by night so that 
Buddhist tourists can meditate early 
morning. 

•      Global coordinated marketing for 
Buddhist Circuit is the most urgent need 
and Bodhgaya in Bihar for Buddhists and 
Pawapuri for Jains be promoted as Jain 
circuits. Thus economic viability will be 
there for air operations round the year. 

•      There is no evening entertainment 
except for a visit to the temple. If 
sound and light show on Buddha’s life 
and his teachings (even for 30 min) 
can be introduced and that will boost 
the destination in a big way. Also, a 
permanent exhibition Centre is set up 
with Meditations Centre for pilgrimage.

•      Bodhgaya be made a hub of all Buddhism 
activities round the year with holding 
time to time meetings, workshops, 
conferences and inviting speakers from 
Buddhist promoting countries. Such 

interaction will create better awareness. 

• Road conditions are better between 
Varanasi Bodhgaya and need constant 
maintenance, wayside facilities, basic 
amenities Patna-Bodhgaya road should be 
maintained on an international standard. 
It is much better now but regular upkeep 
is a must (especially during monsoon 
season) 

• Safety part should be strengthened so 
that it is perceived as the safest place for 
religious visitors from all over the world. 

• For all visitors, shoes have to keep out to 
enter the temple at Bodhgaya. The place 
is very small. More space with seating 
place for elderly people to take off 
shoes/re-wear can be done smoothly and 
peacefully. Basic facility.

• Most of the Buddhist tourists want to 
meditate at Mid Night that needs priority 
attention. The temple is closed at 10 
PM and nobody is allowed. Pilgrims are 
allowed to do the mid-night meditation. 
It has a lot of psychological feelings in 
mind and value additions to Bodhgaya. 
Some additional staff for extra hours can 
ease this problem. 

• Overall drainage and Sewerage need to be 

upgraded for “Swach” environment.

• Overall beautification, signages, tourist 
assistance Kiosks, toilets etc can make 
the destination very attractive.

• Some e-rickshaw type transport for 
internal movements with a message of 
Buddha for publicity on a reasonable 
price as Monks can visit various 
monasteries regularly.

• We have suggested reducing visa charges 
for Tourist E-visa visiting India from 
South East Asian countries to maximum 
US$.25 per visa only and those countries 
are giving free visa to Indian Tourists 
should be on a reciprocal basis.  This will 
help grow Buddhist pilgrimage tourism 
many folds.”

EM Najeeb, Sr. Vice President, IATO 
(Indian Association of Tour Operators) 
shares “Buddhism is one of the greatest 
heritage assets India has to offer to the world. 
Because of the origin of Buddhism, India is a 
prime Buddhist pilgrim destination known to 
the world. The Government of India among 
a few measures taken for the promotion of 
Tourism now has identified Buddhism as a 
major attraction of destination India. India is a 
centre of spirituality, where the sacred places 

Ministry of Tourism has sanctioned Rs.361.97 Crore under the 
‘Swadesh Darshan’ scheme for development of Buddhist Circuit

 Details of Buddhist Circuits under Swadesh Darshan scheme  (Rs. in crore)

Cover Story



16        trendy travel trade with food & shop January 2019

or the shrines of Buddhism are of highest 
importance to the Buddhist pilgrim travellers. 
Bodhgaya in Bihar, the sight of enlightenment 
of Gautam Buddha under a tree is the most 
important Buddhist location in India. Sarnath 
in Uttar Pradesh is another site of spiritual 
importance where Buddha had taught the 
four truths about life and death. Kushinagar 
in Uttar Pradesh is a site of Parinirvana. The 
fourth site Lumbini, the birthplace of Buddha 
is in South Nepal.  Apart from this, there are 
other Buddhist pilgrimage sites also in India 
such as Patna, Rajgir, Nalanda and Vaishali 
in Bihar and Sravasti in Uttar Pradesh. This, 
in fact, is a treasure of attraction for India to 
attract Buddhists from all over the world. 

The Ministry of Tourism has taken the 
Buddhist Tourism project very seriously and 

has started taking steps towards the same. 
They plan to develop intra-state Buddhist 
Zones. Under the ‘Swadesh Darshan Scheme’, 
a few projects have been cleared for Madhya 
Pradesh for the development of Sanchi, Satna, 
Rewa, Mandsaur, and Dhar.  They were 
having plans to create a Buddhist theme park, 
light and sound shows, interpretation centres, 
wayside amenities, sanitation facilities, etc. 
The Government feels that despite the wealth 
of the pilgrimage centres, India is only getting 
less than 1% of Buddhist pilgrims in the 
world. The Government is looking at getting 
the ‘New Age’ Buddhist tourist from the West, 
apart from those from the traditional markets 
in South-East Asia.

The Ministry feels that we need to focus on 
roads, airports, etc for the Buddhist sites. The 
Ministry is also in talks with the Japanese to 
make Sarnath as the main hub of Buddhism. 
They are also planning to conduct an effective 
Conclave with hundreds of delegates from 
different countries. 

The government has a Buddhist circuit 
project supposed to be completed by 2020. 
The Project is envisaged to connect the 
places of importance of Buddha’s life and 
the cost is estimated to be Rs. 10,000 crores. 
Construction of roads as part of the Buddhist 
circuits is being carried out. I feel the Ministry 
is doing a good job in promoting and building 
up Buddhist Tourism in India.”

“The promotional plan of Buddhist Tourism 
by the Ministry of Tourism is an active 
one. After building up the necessary 
infrastructure for the Buddhist circuits, we 
have to have focused Promotion efforts in 
the Buddhist Tourism originating countries. 
We can even declare the coming year as a 
‘Buddhist Tourism Year’ and focus on the 

promotions. We should also invite journalist 
and travel writers from all those countries for 
Familiarization Tours. We should also have 
experienced language speaking guides who 
could communicate with Buddhist travellers, 
who mostly communicate only in their 
language. Our hotels and restaurants at these 
locations should gear up developing facilities 

and suitable cuisine to suit the liking of the 
pilgrims.” Mr. Najeeb suggested. 

P.P. Khanna, president ADTOI (Association 
of Domestic Tour Operators of India) 
focused on Development in Buddhist Tourism 
by the government of India and said “To 
showcase Buddhist heritage and pilgrim 
sites in India, the government organises 
the International Buddhist Conclave every 
alternate year. In 2016, the conclave was held 
in Sarnath, where delegates from 39 countries 
participated. This year, the conclave was held 
in New Delhi in August 2018.

As per the reports Governments’ hope is to 
catch “new-age” Buddhist tourists from the 
West, besides those from traditional markets 
in South East Asia. The ‘Buddhist Circuit’ 
will now be expanded to 21 other states. seven 
major Buddhist pilgrimage sites, in Uttar 
Pradesh and Bihar, The Ministry of Tourism 
has identified stupas and viharas in these 
states, around which small intra-state Buddhist 
zones will be developed. These include states 
of Madhya Pradesh and Rajasthan, as also 
Kerala, West Bengal, Goa, Gujarat and Jammu 
& Kashmir.

Government is doing its best to promote 
Buddhist tourism in the country.  It is learned 
that under the Ministry’s Swadesh Darshan 
scheme, funds have been allocated for 
the development of Sanchi, Satna, Rewa, 
Mandsaur and Dhar. The plan is to create a 
Buddhist theme park, light and sound show, 
interpretation centre, wayside amenities and 
sanitation facilities at these places.”

EM Najeeb, Sr. Vice President, IATO 
(Indian Association of Tour Operators)

PP Khanna, President ADTOI 
(Association of Domestic Tour Operators of India)

Few Important Buddhist Sites in India

City State

Patna Bihar

Rajgir                                                                                          Bihar

Nalanda                                                                                       Bihar

Vaishali                                                                                       Bihar

Sravasti Uttar Pradesh

Sanchi Madhya Pradesh

Ajanta and Ellora Maharashtra 

Tawang Arunachal Pradesh

Rumtek Sikkim

Dharamsala Himachal Pradesh

Palpung Sherabling Monastery, Baijnath Himachal Pradesh

Tabo Monastery, Spiti Valley Himachal Pradesh

Leh Ladhak Jammu & Kashmir

Namdroling Monastery, Bylakuppe Karnatka
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With respect to reflecting the facts where the 
government is lacking behind to promote 
Buddhist tourism, he mentioned “First 
ABTO Convention & First International 
Buddhist Travel Mart (IBTM) was 
held from 10-12 December’ 2018 in 
Bodhgaya.  ADTOI supported the 
event with participation and President 

best wishes message was sent to the 
organisers of the Mart.  The government 
could also extend support to organise 
travel Marts at various places in the 
country to promote Buddhist circuit 
among domestic travellers.”

Dr. Kaulesh Kumar, Secretary General, 
ABTO (Association of Buddhist Tour 
Operators) said “Ministry of Tourism, 
Government of India is doing whatever 
possible from their way.

We want to focus on it from a different way.  
In India, more than 25 to 27 states or in every 
state has Buddhist Related Monuments or 
Culture. Around the world, more than 25 
Countries is in Buddhism. All love Buddhist 
Monuments or Culture. Not only one time, 
but every year tourist may also come to see 
Buddha related places. Ministry can only 
complete Infrastructure like connectivity by 

road, rail, flight, hotels, motels, restaurant, 
tourist buses, guide with language, tourist 
police, etc. and advertise by road shows, 
exhibitions, B2B, B2C, G2G etc, then what 
will happen? 

I think more than 400% will increase in 
Buddhist Pilgrimage Tourism.

Ex-secretary Mr. Vinod Zutshi and Ms. 
Rashmi Verma were always saying that 
these are not an only golden triangle but it is 
Diamond sectors and ministry is working to 
promote anyhow.”

Suggesting the initiatives the government 
needs to take Mr. Kumar added “In Bihar & 
Uttar Pradesh is the main centre of Buddhist 
Pilgrimage Tourism. Dr. Ravindra Pant, Ex-
Vice Chancellor, Nava Nalanda Mahavihara 
is always saying that it is the land of 

Dhamma.

1. First-time ABTO organised 
International Buddhist Travel Mart & 
ABTO Convention in Bodhgaya and 
not only from India, from more than 
9 countries stakeholders, scholars, 
monks, diplomate etc participated and 
it was a grand success without the 
support of any organisation.  So this 
type of mart, exhibitions should  need 
to do every month in every state of 
India.

 Ministry is organising Buddhist 
Conclave within 2 years, for 3 or 4 
days why? 

 Why not within an interval of 6 
months in a different- different state 
for a week. 

2. Make proper brochure-Booklet, CD, 
for every Buddhist Monuments.

3. Ministry inviting every year overseas 
guest to India for FAM Trip,

 As I know, none of the FAM Group 
coming in Buddhist Circuits

4.  Provide proper Buddhist Sectors 
Information to the guide and in this 
matter World Bank, Nepal & ABTO 
ready to support.  

So many points we have, if they can work 
on it, naturally Buddhist Pilgrimage Tourism 
will boom.”

Dr. Kaulesh Kumar, Secretary General, ABTO 
(Association of Buddhist Tour Operators)

Buddhist Circuit Tourist Train in India

In the Mahaparinirvana Sutra, the Buddha tells his followers that they can attain merit and 
a noble rebirth by going on pilgrimage to the places where he was born (Lumbini), gained 
enlightenment (Bodhgaya), first taught (Sarnath), and attained Nirvana (Kushinagar).

The Buddhist tourist train takes you to these places and helps you experience firsthand the 
self-disciplined and legendary life of Lord Buddha.

India, the country where Buddhism originated has rich memories of the Buddhist legacy. 
As part of its drive towards austerity, the only kind of art and architecture that it supported 
were Stupas (stone cased moulds that commemorated relics of Buddha), Chaityas (prayer 
halls) and Viharas (cells for the monks). Buddhist Train India will help you visit all these 
places up close for a truly religious experience.

Come, discover the path to enlightenment, towards Buddha by train.
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Jyoti Kapur, Past President, ADTOI 
(Association of Domestic Tour operators 
of India) said “Need of the hour is to review 

Connectivity to the “World of Buddha-World 
Heritage Destination”.

• Create infrastructure - Roads / Aerial 
Roads - bridges over small towns / Way 
Side Basic Amenities/ Cleanliness.

•  Airport In Khushinagar / Gorakhpur. 

•  Buddhist monuments to be managed 
by educated officials having knowledge 
about the Monument and basic 
proficiency in languages- Thai, Chinese, 
Vietnamese, etc.

• Presently, besides Bodhgaya, all other 
Monuments are managed by Mali’s 
(Gardners).

•  Lotus and other Flowers gardens around 
the Monuments. 

• Organising Buddhism Conclaves  / 
Seminars in Buddhist Countries.”

While giving suggestion to boost Buddhist 
Tourism in India Mr. Kapur point out the 
points given below:-  

“- Visa fee for Buddhist Pilgrim groups to be 
reduced / Free Multiple Visa.

Facilitation and Toilet facilities have at 
Immigration Counters at Sonauli border. 
Immigration counters are right on the road 
with trucks exhaling smoke right on the 
counters. During rains and foggy winters high 
season one has to walk on bricks to reach 
Immigration counters, whereas, another side 
Nepal Immigration Office, one can sit in better 
environments.

-   Buddhism cultural programs/ presentations/ 
highlights by scholars to increase interest and 
extend stay in Buddhist Circuits. Presently, 
Pilgrims/Tourists stay overnight in Buddhist 
Circuit destinations.

Needless, to say your good self has 
experienced road conditions between Patna-
Bodhgaya, 100 kilometres taking 5 to 6 hours 
into traverse. 

A lot remains to be done by MOT, urgent need 
to set up Advisory Committee, of Experts who 
have to experience Buddhist sector for over 
2 and half decades, in person. Got my first 
group From Saigon, Vietnam, In Dec of 1984, 
opened the gates of Indo-China Countries 
(Mekong Region).”

Roshan Wijesekera, Managing Director, 
Siddhartha International commented on 
the Buddhist Tourism promotion and said 
“Government should allow Special discounted 
Fee structure for Buddhist Group Visas, as 
per my knowledge this is done by Indian 
High Commission in Sri Lanka to promote 
more and more Buddhist groups. This can 
be introducing to other South East Asian 
countries too.

The government should fast track the existing 
project in the Buddhist sites like ongoing 
International Airport etc.

They should introduce VAT or GST refundable 
to tourist as done by several countries since 
most of these Buddhist Devotees do a lot of 
shopping during their tour. By doing this we 
can support the country economy and we can 
encourage more tourist to do more shopping 
due to VAT or GST Refund.”

“Apart from Bodhgaya and Varanasi, 
Government should focus on the infrastructure 
of the other Buddhist places like Kushinagar, 

Vaishali, Kaushambi, Sankasiya etc, where 
we have only the basic facility compare to the 
tourist arrival of these places from all over 
the world. As of date, at Rajgir, we can say 
we have some facilities to back up the current 
tourist arrivals, likewise we should improve 
the other mentioned locations.

They should also build and maintain some 
public convenience, on Route as most of the 
tourists undertake surface transport to reach 
these Buddhist destinations, as of now there 
are no proper maintained public convenience 
apart from the one we have in the patrol 
pumps.

They should also focus on Buddhist Sectors 
in Odisha also which are untouched by a lot 
of Buddhist devotees from all over the world, 
may be due to poor infrastructure, Odisha has 
lot of rich heritage Archaeological sites which 
you can easily promote among Buddhist 
devotees.

Apart from the existing Temples which are 
built by various societies, which was another 
good attraction, Government should also build 
someplace for Buddhist Devotees to Pray and 
meditate by the side of these Archaeological 
sites as per their importance in the eyes of the 
Buddhist Religion.” added Mr. Wijesekera.

Buddhist Circuit Route

Laying host to Lord Buddha's journey, and the subsequent development of the social 
and moral precepts of Buddhist thought, the plethora of intangible as well as tangible 
Buddhist heritage has made the Buddhist Circuit one of the most popular tourist products 
that India has to offer.

Bodhgaya, Vaishali and Rajgirin Bihar, Sarnath in Varanasi, Shravasti andKushinagar in 
Uttar Pradesh.

Jyoti Kapur, Past President, ADTOI (Association of 
Domestic Tour operators of India)

Roshan Wijesekera, Managing Director 
Siddhartha International
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Jaipur, popularly known as the ‘Pink City’ and the stunning capital of Rajasthan attracts tourists and visitors from all over the world, 
looking to explore and discover a history that is rich and vibrant even today, evident in the city’s breathtaking forts and palaces. 
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Trade Event

• Vedika Sharma

The Association of Buddhist Tour Operators (ABTO) organised their first “ABTO 
Buddhist Conference & International Buddhist Travel Mart (IBTM) 2018” in Bodhgaya, 
Bihar, India on December 10 – 12, 2018 with the theme on “The Platform of Tourism 
with Buddhism”.

It was inaugurated by Magadha division commissioner TN Bindeshwari. Mart witnessed the delegates from Nepal, Cambodia, China, Japan, Sri Lanka, 
Thailand, Bhutan, Myanmar and Amiraaka, besides the country.

International Buddhist Travel Mart
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NTO Update

Azerbaijan Tourism Board appoints India Representative

Israeli city one of the world’s 
most popular travel destinations

Blue Square Consultants has been 
appointed as the representative for 
Azerbaijan Tourism Board (ATB) in 

India. Blue Square Consultants will be respon-
sible to build and develop strong relations with 
key tourism and hospitality entities and trade 

partners to grow and strengthen the tourism  
potential of the destination in the Indian  
market.

Confirming the appointment, Sevinj Zeynalli – International Market Management Director, 
Azerbaijan Tourism Board said, “India being an important outbound market, we’re pleased 
to partner with a highly reputed organization like Blue Square Consultants that has a strong 
foothold across different cities in India. Owing to their successful track record, we are confident 
that their expertise will help us gain greater visibility and we look forward to welcoming more 
Indians on their holiday to Azerbaijan”. 

According to a recent ranking report 
titled ‘Top 100 City Destinations 2018’ 
released  by global market research 

company Euromonitor International, Jerusa-
lem will lead all global tourism cities in annual 
growth for inbound visitors, making the Israeli 

city one of the world’s most popular travel desti-
nations of 2018. 

Growth in Jerusalem is set to accelerate 38% 
to 4.8 million tourist arrivals by the end of 2018, 
according to the report, and this after a 32% 
growth in 2017. 

Lubaina Sheerazi, COO, Blue Square Consultants stated, “We are delighted to represent the 
magnificent country of Azerbaijan and drive it as a preferred leisure destination for Indian  
travellers. The strategy is to tap into the growing outbound market and change perceptions to 
showcase the tourism prospects of Azerbaijan. We have the requisite knowledge and an excellent 
track record in managing various tourism boards and the recent appointment is a reaffirmation of 
our proficiency in the travel sector”. 
Furthermore, Blue Square Consultants will support the representation of Azerbaijan at various 
tourism exhibitions and fairs to get the trade allied with the destination.  
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Market Potential of 
Buddhist Tourism

• Vedika Sharma

Buddhist Tourism, as a tourism product, has tremendous potential that is not only an 
economic enabler but a key livelihood generator and political integrator. However, 
there is a need to have a focused, action-oriented strategy towards Marketing, human 
resource development and impact assessment around our Buddhist heritage.

Buddhism binds the cultures of India and 
its neighbouring countries like Bhutan, 
China, Cambodia, Indonesia, Japan, 

Korea, Laos, Myanmar, Singapore, Thailand and 

Vietnam. About 500 million, Buddhist world-
wide represent 7% of the world’s total popula-
tion, making the Buddhists the fourth largest 
community in the world.

By keeping World Buddhist Tourism poten-
tial in mind, T3FS share the views of the key 
professionals on the same.

KJ Alphonso, Tourism Minister, India
We will promote our heritage, the Buddhist Circuit will indeed be 
the focus. However, we need to improve our infrastructure and we 
will start with Sarnath. I have already had discussions with Road-
ways and Transport Minister Nitin Gadkari and we are set to build 
a four- lane highway connecting the Buddhism-related cities.
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Spiritual Walk

Bikram Pandey KAAJI, Chairman, 
Buddhist Circuits.com
Buddhist tourism is relatively a newer market 
segment in the world tourism. But this market 
holds immense potential as the world's Buddhist 
population is approximately 700 million. Good 
thing is, people of other faiths and religions are 
very much impressed by Buddhist philosophy 
and way of living. This suggests that the number 
of Buddhist population will increase further in 
the days to come.

There are four holy sites related to Bud-
dhism – i.e. Four Steps of Buddha's Life. Of 
them Lumbini – the birthplace of Buddha is in 
Nepal, while three others -- Bodhgaya (Enlight-
enment), Sarnath (First Sermon) and Kushinagar 
(Mahaparinirvana) are in India. These sites hold 
great significance for Buddhist followers and all 
of them aspire to visit these places at least once 
in their lifetime. 

Apart from these four major sites, there are 
five other miracle sites of Buddha – Vaishali 
where the Buddha was offered honey by a bunch 
of monkeys, Rajgir where the Buddha tamed an 
angry elephant through love and compassion, 
Sravasti, the place of Twin Miracles, Sankasiya 
where the Buddha is believed to have descended 
from Tushita haven, and Lumbini where the 
newborn Buddha walked seven steps right after 
his birth. 

There are several other sites associated with 
the life of Buddha which are revered by Bud-
dhist followers. Some of them are in Nepal, like 
Gotihawa – the birthplace of Krakuchada Bud-
dha, Niglihawa – the birthplace of Kanakmuni 
Buddha, Kapilvastu – the hometown of Buddha, 
Ramgrama – the only undisturbed original stupa 

which houses one of the relics of Buddha. There 
are many such sites in India.

Along with India and Nepal, we can find 
Buddhist sites in other South Asian countries 

like Afghanistan, Pakistan, Bangladesh and 
Sri Lanka as well. Pakistan houses one of the 
three important learning centers of that time i.e. 
Taxashila; the other two being Bikramshila and 
Nalanda.

So, this region holds immense potential for 
Buddhist tourism. If a circuit could be devel-
oped by integrating all these sites, people in the 
SAARC region could get economic benefits 
from these treasures. The Buddhist Circuits, 
which is popular at present, links Buddhist sites 

of India and Nepal. 
Visitors footfalls to Buddhist sites area grow-

ing steadily with every passing year. Lumbini, 
for example, received nearly 1.5 million visitors, 
in 2017. Keeping in mind the growing number 
of visitors, the government and the private sector 
are making a huge investment in Lumbini. A 
new international airport is Lumbini is expected 
to start operation by 2019. Many star hotels are 
coming up in Lumbini. Roads are being expand-
ed and upgraded. 

Not only in Nepal but we have also seen 
massive infrastructure development in India as 
well. Of late, Pakistan, which is predominantly 
an Islamic country, is making a huge investment 
to promote its Buddhist sites. 

Another plus point for Buddhist Circuits is 
that potential markets are nearby. Our neigh-
boring country, China, is home to the largest 
population in the world. Similarly, the Buddhist 
population in South East Asian countries like 
Thailand, Myanmar, Vietnam and Cambodia, to 
name a few, is very high. And these destinations 
are only a few hours' flights away.

We at Buddhist Circuits.com have been orga-
nizing various programs to extend tourists stay 
in the region. Additional activities like medita-
tion session and spiritual sporting events are 
being tried out to bring young Buddhist tourists.

As Buddhist tourism is set to become the 
fastest growing segments in world tourism, I am 
hopeful that governments will frame appropri-
ate rules, laws and policies so that the segment 
prospers further. Joint promotion initiative by 
countries in the region would be crucial to bring-
ing more Buddhist tourists.

Buddham saranam gacchami
Dhammam saranam gacchami
Sangham saranam gacchami
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Mahendra Vakharia, President, OTOAI
I believe the potential is really huge and is a great opportunity for India to capitalise on this right 
away. The world over, Buddhism has gained a lot of popularity including India, and in our own 
continent, there is enough potential waiting to be capitalised. 
The Government has also started projecting and focussing a lot more on the Buddhist Tourism, 
and recently in August they also had a big seminar and had invited tour operators from Asian 
Countries to experience the places of importance first-hand basis. So, all in all, it is a very good 
time to focus on this segment, by upgrading the facilities, infrastructure and circuits for a smooth 
and enjoyable experience to a visitor. 

Isra Stapanaseth, Director, Thailand 
Tourism
Buddhism is one of the oldest religions prac-
ticed in Thailand. It is not just a religion but 
also a lifestyle characterized by many move-
ments across Asia.
Global interest to visit and experience the as-
sets like the pilgrims in Thailand puts Thailand 
amongst the most desired destinations for tour-
ists and pilgrims. Our vision is to transform 
Thailand into the holistic tourism experience 
that appeals to various travellers.
Buddhist Tourism is growing popular and is 
ideal for all age group, especially for senior 
citizens. More than 250,000 International tour-
ists travel to India, to visit Buddhist pilgrim-
ages. In India, the famous Buddhist Circuit is a 
route that follows in the footsteps of Buddha.
Nepal is of great importance to us, as Lord 

Buddha was born in Lumbini, and that they 
are great followers of Buddhism. On the other 
hand, India is the origin for Buddhism in 
Thailand.
• Lumbini (in Nepal) – where he was born.
• BodhGaya (in Bihar) – where he attained 
enlightenment under the Bodhi Tree.
• Sarnath (in Uttar Pradesh) – where he 
delivered his first sermon.
• Kushinagar (in Uttar Pradesh) – where he 
died.
Thailand has many monasteries for its devo-
tees. Many Indians follow Buddhism and are 
keen to know how he attained enlightenment, 
the places he spent most of his time at. His 
biggest and tallest statue, the reclining Bud-
dha. The foot impressions of the Buddha are 
highly revered in both India and Thailand. 

Behold, O monks, this is my advice to you. All 
component things in the world are changeable. 
They are not lasting. Work hard to gain your own 

salvation." - Lord Buddha.

Spiritual Walk



Tube
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The massive and the majestic Kumbh is the amalgamation of Shastra, Dharma, Aastha transmitting 
religious vibes via the holy men in the most tranquil and peaceable sanctity and mysticism which can only 
be experienced through its amazing site. The blissful darshan of Kumbh Mela is a divine way of bringing 
the union of distinctive beliefs, culture, and subculture to learn, discover and experience as one.

Colossal Divinity of

Historical Beliefs

The Kumbh, the festival of holiness, is beyond imagination until it is experienced. 
Its sites and chants are majestic seemings like the divinity has influenced the 
surroundings in its very own way. Kumbh is the confluence of four vedas (Rig 

Veda, Yajur Veda, Sam Veda and Atharv Veda). In this festival of honor and dignity 
of the festival, spiritual leaders of different religions and people with a experience 
of pure idea and virtue, the monks, saints, artists of exclusive creed in extraordinary 

dresses and of one-of-a-kind language and dialect unfold the powered energy in the 
air. Thus, Kumbh embarks to be month-long festivity of know-how and devotion. The 
pilgrimage is held for about one and a half of months at every of the four holy cities 
(Ujjain, Haridwar, Nasik and Prayag) where it is believed in Hinduism that drops of 
nectar fell from the Kumbh carried with the aid of gods after the sea was once churned. 
The festival is billed as the "world's biggest congregation of spiritual pilgrims”.

Kumbh in the literal meaning defines urn that consists of nectar. It is a source of energy. It is the union of nature 
and humanity. Lord Vishnu is stated to be the face of Kumbh; Rudra, the neck; Brahma, the base; all the goddess 
are the center section of the Kumbh and the entire ocean is water in the Kalash. Kumbh realizes humans their sin, 
advantage, and light & darkness. Accordingly Hindu mythology, Kumbh holds its proof courting back to centuries-
old as its origin. It is the empowering “Kalash” of Samudra Manthan which witnessed the legendary war between 
Devas and Asuras; the gods and the demons for the drink of immortality (the Amrit). During the churning of the 
ocean, nectar was positioned in the Kumbh that is why this kalash is considered to be of such high significance. 

Kumbh

According to legends, Vishnu was 
carrying a Kumbh (pot) of Amrit 
(nectar), when a scuffle broke out and 

4 drops were spilled. They fell to earth at the 
four Tirthas of Prayag, Haridwar, Nasik, and 
Ujjain. A tirtha is vicinity where the devout 
can achieve salvation. The event is venerated 
each and every three years through the Kumbh 
Mela, held at every tirtha in turn; the Sangam is 
acknowledged as Tirtharaj, the ‘King of Tirthas’ 
and here the Kumbh is held once in every twelve 
years, which is the greatest and holiest of all fair.

In one version of the legend, the service of 
Kumbha is the divine physician Dhanavantari 
who stops at four holy cities where the Kumbh 
Mela is celebrated. In different re-telling, the 
provider is Garuda Indra or Mohini who spills 
the amrita at 4 places. While various historic 
texts, which include a range of Puranas, point 
out the Samudra Manthan legend, none of them 
mentions spilling of the amrita at 4 places. 
Neither do these texts point out the Kumbh Mela. 
Therefore, multiple scholars, including R. B. 
Bhattacharya, D. P. Dubey, and Kama Maclean 
agree with it that the Samudra Manthan legend 
has been applied to the Kumbh Mela relatively 

recently, in order to show scriptural authority 
for it. There are numerous references to river-
side fairs in ancient Indian texts; however the 
exact age of the Kumbh Mela is uncertain.

The Chinese traveller Xuanzang (Hiuen Tsang) 
describes a ritual geared up by means of 
Emperor Shiladitya (identified with Harsha) at 
the confluence of two rivers, in the kingdom 
of Po-lo-ye-Kia (identified with Prayag). 
He additionally mentions that millions and 
hundreds took bath at the confluence, to wash 
away their sins. According to some scholars, this 
is the earliest surviving historical account of the 
Kumbh Mela, which took vicinity in present-day 
Allahabad in 644 CE. According to the beliefs, 
one of, Australian researchers Kama Maclean 
notes that the Xuanzang reference is about an 
event that befell each 5 years (and not 12 years), 
and would possibly have been a Buddhist get 
together (since, in accordance to Xuanzang, 
Harsha used to be a Buddhist emperor).

A common conception, endorsed by means of 
the akharas is that Adi Shankara commenced 
the Kumbh Mela at Prayag in the 8th century, 
to facilitate the meeting of holy guys from 

Kumbh Mela is the largest human religious 
& holiest gathering on the earth. 

The global acknowledgment of Kumbh 
was the third continuous title for any Indian custom 
after Yoga and Navroj.

UNESCO recently recognised the Kumbh Mela 
as an “intangible cultural heritage of humanity”. 

About Rs 2,500 crore will be committed for the 
first Kumbh in Allahabad in January 2019 under 
the present Yogi Adityanath government, more than 
two times what Uttar Pradesh had spent on the last 
Kumbh held there in 2013.

More than 200 projects of 16 departments are 
coming up at break-neck speed and this time at 
the Kumbh, it won't simply be about the dip in 
the Sangam but additionally an "enhanced pilgrim 
experience" and like arranging every day social 
events and get-togethers and legitimate signages.

Going to India amid Kumbh Mela can be your 
most significant opportunity to witness Indian 
Culture and Centuries-old traditions at its best.

Do you Know ? 

Special Focus
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Prayag in contemporary Allahabad 
is believed to be the most essential 
pilgrimage for Hindus. Traditionally 

river confluences are viewed as auspicious 
places, however in Sangam, the magnitude 
of the confluence is most pious due to the fact 
here, the holy Ganga, Yamuna and the legendary 
Saraswati meet to emerge as one. Prayag is a 
region where the symbol of intelligence is the rise 
of the sun. Prayag is regarded as the foundation 
of the universe and the core of the earth. When 
Jupiter is in Aries or Taurus, and the Sun and 
Moon are in Capricorn, then there is a yog of the 
Kumbh Mela in Prayag in Chaitra month. On this 
occasion, bathing in the Triveni presents charity 
extra than heaps of Ashwamedh Yagya, and 
greater than a hundred instances by performing 
circumambulation (Pradakshina) of the earth. On 
this occasion of Kumbh, there are two foremost 
advantages to pilgrims: Ganga Bath and Saint 
Interaction. The spiritual ecosystem of the festival 
is unique. in any camp you go, you hear the 
sounds of Ved Mantras in the center of the Yagna 

(religious sacrifices). Dance performances based 
on interpretation, mythological epics, prayers, 
sages, and saints’ preachings are fascinating. 
Swords waving in the air, horse driving in the 
royal baths of the Naga saints, elephants, musical 
contraptions between traditional conventions 
entice tens of millions of devotees. In the festival, 
spiritual leaders of specific religions additionally 
take part. Kumbh, a festival of honor and dignity 
in the holy Prayag. Ganga is the mother of all 
in this festival, and all are her sons. With the 
imaginative and prescient of emancipation in 
Ganga, the significant crowd gathers, and the 
holy competition organizes on the sacred land 
of Prayag. The Magh Mela of Allahabad is in all 
likelihood the oldest amongst these, courting from 
the early centuries CE, and has been mentioned 
in numerous Puranas. However, its association 
with the Kumbha fantasy and the 12-year old 
cycle is fantastically recent, possibly courting 
returned to the mid-19th century. D. P. Dubey 
notes that none of the historical Hindu texts point 
out the Allahabad honest as a "Kumbh Mela".

The Sangam of Amrit:                        
PRAYAG                                

Yogi Adityanath  
Chief Minister, Uttar Pradesh

Kumbh Mela will begin in Allahabad 
on January 15, 2019. Kumbh is a 
club which unites everyone. The 

coming Kumbh is going be historic and 
very special. For the first time in history, 
devotees would be able to dip not only 
at the confluence of Ganga and Yamuna, 
but they will also be able to feel the 
invisible Saraswati river. We are making 
efforts to open the gate of Prayag Fort 
where Saraswati is situated and we are 
talking with the Government of India and 
the Archaeological Survey of India for 
this purpose. It is traditionally believed 
that the `invisible' Saraswati river joins 
the confluence of Ganga and Yamuna at 
Allahabad, and it comes up in a temple at 
Allahabad (Prayag) Fort. The government 
of Uttar Pradesh is going to invite the 
ambassador of every country in the world 
to the Mela. We will invite not only Indians 
living in foreign countries but also foreign 
nationals to be a part of the world's 
largest congregation. Kumbh is the biggest 
congregation of culture and faith on earth. 
Invitations are being sent to 192 countries 
for Kumbh Mela. The government is also 
making arrangements to ensure that at least 
two people from each of the six lakh villages 
of the country visit Kumbh" The main area of 
Kumbh Mela would be doubled from earlier 
5,000 acres to 10,000 acres this time and 15 
crore people are expected to attend it.

exclusive regions. However, academics doubt 
the authenticity of this claim. The Kumbh 
Mela of Haridwar appears to be the authentic 
Kumbh Mela, considering the fact that it is held 
according to the astrological sign "Kumbha" 
(Aquarius), and due to the fact there are quite 
a few references to a 12-year cycle for it.

The earliest extant texts that comprise the name 
"Kumbha Mela" are Khulasat-ut-Tawarikh 
(1695 CE) and Chahar Gulshan (1759 CE). Both 
these texts use the time period "Kumbh Mela" 
to describe solely Haridwar's fair, even though 
they point out the comparable festivals held in 
Allahabad and Nashik district. The Khulasat-ut-
Tawarikh lists the following melas: an annual 
mela and a Kumbh Mela each 12 years at 
Haridwar; a mela held at Trimbak when Jupiter 
enters Leo (that is, as soon as in 12 years); 
and an annual mela held at Prayag in Magh. 

Kama Maclean states that even early British 

data do not point out the title 
"Kumbh Mela" or the 12-year 
cycle for the Allahabad's fair. 
The first British reference to the 
Kumbh Mela in Allahabad happens 
solely in an 1868 report, which 
mentions the need for elevated 
pilgrimage and sanitation controls 
at the "Coomb fair" to be held 
in January 1870. According to 
Maclean, the Prayagwal Brahmin 
clergymen of Allahabad tailored 
their annual Magh Mela to 
Kumbh legend, in order to expand 
the importance of their tirtha.

Besides their spiritual significance, 
traditionally the Kumbh Melas had 

been also fundamental business events. Baptist 
missionary John Chamberlain, who visited the 
1824 Ardh Kumbh Mela at Haridwar, referred to 
that a giantwide variety of tourists got here there 
for trade. He cited that the truth was once attended 
by way of "multitudes of every spiritual order", 
which includes a giant wide variety of Sikhs. 
According to an 1858 account of the Haridwar 
Kumbh mela by the British civil servant Robert 
1st viscount montgomery of alamein Martin, the 
visitors at the fair covered human beings from 
a wide variety of races and religions. Besides 
priests, soldiers, and spiritual mendicants, the 
honest was once attended with the aid of several 
merchants, consisting of horse merchants 
from Bukhara, Kabul, Turkistan, Arabia, and 
Persia. Several Hindu rajas, Sikh rulers, and 
Muslim Nawabs visited the fair. A few Christian 
missionaries additionally preached at the Mela.

Special Focus
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Satsangs are a very essential section of the Ardh 
Kumbh Mela. Devotees sit for hours and hear to 
the Sadhus who preach. During the mela, there 

are a lot of ashrams and halls where humans can offer 
prayers. One can go and sit down internal if they want 
to hear what the priests have to say about Hinduism 
and spiritualism as these saints have a accurate 
understanding of religion. One can even engage with 
them and take pics of them with their permission. The 
city of Allahabad by no means sleeps at some stage 
in the Ardh Kumbh Mela. The sunlight hours can be 
crowded but one can enjoy the stunning town view 
from the Triveni Ghat in the evening. The calm river, 
the cool breeze; and glittering ghats, the entirety is so 

attractive that you would not prefer to pass over it. 
Attending the Kumbh Mela is definitely fun, however 
when it comes to accommodation; staying in the 
camps can supply you some memories for the lifetime. 
These camps are set up for the Sadhus and humans 
who decide on staying close to the bathing area. These 
tents are just a few km away from the ghats. Living 
in these tents provide you the enjoyable of interacting 
with people from specific regions; knowing their life 
and many different things. Bringing your camera 
alongside will be pretty on hand as there are many 
who would love to be photographed. Since Kumbh 
Mela has gained reputation worldwide, exceptional 
camps are set for the international travelers, so that 

they can revel in the authentic experience of the 
Kumbh Mela. Special tours are operated for them to 
greet the devotees who have come to take a dip in 
the waters of Allahabad. You would no longer favor 
to pass over the mouth-watering langars (communal 
meals) and prasads (sacred offerings) that are given to 
the devotees as properly as the sadhus at some stage 
in the Mela. There is neighborhood vicinity made 
for ingesting the meals. Here people experience the 
delicacies which are served free of cost. Though it 
is a desirable notion to try these dishes even if you 
do now not plan to, you can absolutely visit the 
corridor and can at least savor taking photographs 
of the food range and interacting with people.

Allahabad Kumbh Mela – The Largest Human Gathering on Earth

It wouldn't be wrong to state that it is 
simply the city of God as the name itself, 
Allahabad, in Persian means Settled by God. 

It, therefore, which has been incalculably said 
in the old Hindu writings, and the historical 
backdrop of the place, both fanciful and 
genuine that makes it a standout amongst the 
most intriguing and one among the main holy 
cities in India, special to the hearts of Hindus in 
India and abroad. It's the mythological history 
as indicated by which, when Lord Brahma was 
finished with making the world, offered his first 
forfeit here. Hence the justification of its ancient 
name Prayag, meaning Place of Sacrifice. 
The place likewise holds an extraordinary 
importance as indicated by the Hindu sacred 
writings for holding the conversion of three of 
the most sacred rivers of India: Ganga, Yamuna, 
and Saraswati at Triveni Sangam, which turns 
into the core of all festivals of Kumbh Mela.

The Allahabad Kumbh Mela is a mela held 
every 12 years at Prayag (Allahabad), India. 
The fair involves ritual bathing at Triveni 

Sangam, the meeting points of three rivers: 
the Ganga, the Yamuna, and the mythical 
Sarasvati. The last Allahabad Kumbh Mela 
in the year 2013, witness the largest religious 
gathering in the world with almost 120 
million visitors. In the Year 2019 Ardh Kumbh 
mela will be held at PrayagRaj also know as 
Allahabad. Mela will start from 15th January 
2019.  It is expected nearly 12 crore people to 
visit Allahabad this time.

Kumbh at Prayag (Allahabad) is more basic 
than other Kumbh in light of the fact that 
it prompts light. Prayag is where the image 
of insight is the ascent of the sun. Prayag is 
considered as the inception of the universe 
and the focal point of the earth. It's trusted that 
before the making of the universe, Brahma Ji 
did Ashwamegha Yagya here. Dashwamedh 
Ghat and Brahmeshwara sanctuary are as yet 
display here as an image of this Yagya.

In 2019, one has the opportunity to be a part 
of the Ardh Kumbh Mela that will be held 
in Allahabad, an essential goal for Uttar 

Pradesh tourism situated on the bank of 
Ganga, Yamuna, and Saraswati conversion. 
Devotees take a dip in the blessed water at 
the intersection as it is trusted that doing as 
such washes away one's wrongdoings and one 
step closer to salvation. Other than dip and 
a substantial social event, Allahabad Ardh 
Kumbh Mela 2019 is probably going to have 
a considerable measure for you to see and 
experience going from seeing exposed body 
Naga Sadhus smeared with ash to the royal 
bath to cheerful night aartis.

Unique Attractions of Allahabad 
Kumbh Mela: Kumbh Mela 2019 is 
probably going to offer you the opportunity 
to relish heaps of activities. Despite the fact 
that it's difficult to enjoy every one of them, 
however, you can't avoid yourself from 
missing some unique ones. Here given below 
are the real fascination of Allahabad Kumbh 
Mela. 

Urdhwavahurs: This team of holy men practices spiritual things to do and they can be recognized as they too have bone-thin body structure. These spiritual men perform 
rituals while making their bodies endure various austerities.

Kalpvasis:  This team of saints resides by means of the river banks and spends hours meditating and performing religious activities. They hold themselves smooth by using 
bathing severa instances in a day in the river water.

Shirshasinse: This team of saints is very exceptional from the others and the component that separated them is their way of meditating and sleeping. They meditate whilst 
standing on their heads and sleep in an upright function taking a aid of a pole or a wall.

Parivajakash: These saints never communicate as they have taken the oath to preserve quiet. They raise a bell and ring it all alongside to tell the humans about their 
presence.

Hindus accept as true with that those who bathe 
in the sacred waters during the Kumbh are 
ceaselessly blessed by the divine.  All their  sins are 

washed away and they come one step closer to salvation.

Akhara is the area of meeting for the spiritual groups, it is 
right here that the sadhus carry out the spiritual practices. 
These saints are stated to be followers of Lord Shiva 
and Vishnu, subsequently there are Shaivite Akharas 
(dedicated to Shiva) and there are Vaishnavite Akharas 
(dedicated to Vishnu). The holy men that are phase of 

these communities are frequently seen with raveled 
hair, some even bare body, and some donned in saffron 
clothes. Ardh Kumbh will be the ideal opportunity to 
research about these religious groups and shooting them 
in lense as some of them make for unique pictures.

The Sadhus and Saints being the most crucial phase of 
Kumbh Mela will increase the holiness of the truthful 
with their presence. The devotees can listen to the 
speeches of these humans in order to attain religious 
enlightenment. Amongst the quite a few Akharas and 

the group of Babas (saints), there are some that trap 
the eyes the most like Nagas: These are the saints 
who put on no clothes with ash smeared all over their 
body and have lengthy disheveled hair. Their body 
is continuously uncovered to the extremity of the 
Himalayas, the place they dwell for the most section of 
the year, due to which they become resistant closer to 
the weather change. Since long, Naga Babas have been 
the favorite of photographers for being distinct from 
others, they are primarily quiet and are amongst the 
first to take the Royal Bath, which we discussed earlier.

Epic Saga of Kumbh Beyond "Shahi Snan"
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Other than the dip in the Sangam, the Yogi government is likewise welcoming offers from 
private players out of the blue on the most proficient method to offer an "enhanced pilgrim 
experience" like social & cultural events and get-togethers and legitimate signages. 

STAYING THERE:
There are many tent colonies springing up in and near Allahabad. Many of them promise activities like yoga classes, 
Kerala herbal oil massage and naturotherapy, a resident astrologer, crafts, live performances and even an internet 
connection. With the throng of tourists and devotees likely to descend this year you'd be better off if you get an 
advance booking. This promotes the growth of small entrepreneurs and tourism industry.

HOW TO 
REACH

The nearest airport Varanasi 
(135 kms) is connected by 
Indian Airlines flights from 
Agra, Bhubaneswar, Mumbai, 
Delhi, Khajuraho and Lucknow.

Allahabad is connected by road with 
the major cities in India. Important 
road distances from Allahabad are 
:- Agra 483 kms, Delhi 612 kms, 
Lucknow 227 kms, Lumbini 406 kms, 
Khajuraho 294 kms, Varanasi 127 kms.

Allahabad is an important rail 
terminus connected by rail 
with all the major cities in 
India. 

Direct buses are available from 
Allahabad to Chitrakoot, Ayodhya, 
Varanasi, Lucknow and Kanpur. 
This promotes the growth of 
transportation industry.

The Royal Bath: The royal bath is 
one of the exceptional attractions of the 
Allahabad Kumbh Mela. Under this, all the 
saints of the Akharas clean up in the holy 
river, before some other Hindu pioneers. It's 
the fundamental custom of the Kumbh Mela 
wherein travelers will clean up in the holy 
river after all the sadhus have taken the same.
Watching Akhara and Sadhus: 
Akhara is where all the sadhus from different 
religious gatherings get together and follow 
the religious practices. Among the saint, some 
are followers of Lord Vishnu while some are 
the devotees of Lord Shiva. Few sadhus stay 
bare body while some wear clothes of saffron 
color. These saints are known for spreading the 
sacredness of the Kumbh Mela 2019 and it's 
something appealing to watch them.

Camp life: Kumbh Mela's another attraction 
is its camp life. Pilgrims are assigned with 
the camps or tents with regard to their 
accommodation. Pilgrims love to remain in 
tents as it is exciting to spend nights in the 
open areas.

Late night views: Despite the fact that 
the Allahabad city is brimming with devotees 
and pilgrims amid the day, the nightlife is very 

pleasing. One can enjoy the calm waterway, 
cool wind, and the sparkling Ghats, which will 
make the view entrancing.

Allahabad Kumbh Mela 2019 is one of the 
real occasions of the nation which offers a 
memorable excursion to the devotee.

Step towards the most memorable 
event for pilgrims: About Rs 2,500 
crore will be committed for the first Kumbh 
in Allahabad in January 2019 under the new 
Yogi Adityanath government, more than two 
times what Uttar Pradesh had spent on the last 
Kumbh held there in 2013.

Rs 1,648 cr has been approved by the UP 
government as of now for 199 projects of 16 
government department for Kumbh which are 
in progress under four stages. Rs 298 Cr has 
been approved for projects are planned in a 
fifth stage.

An online task checking framework with 
live dashboards is being set up this time for 
ongoing monitoring of Kumbh projects for 
time-bound execution. To guarantee quality 
does not endure in the midst of tight due 
dates, UP has additionally affirmed third-party 
verification of all 199 progressing projects 
A 'Magh Mela' beginning in Allahabad from 
January 2, 2018, in Sangam is acting like 

a dress-rehearsal for the Kumbh in 2019. 
World-class facilities, crowd management, 
traffic control, and bottomless accessibility of 
network toilets are under consideration.

The UP Bridge Corporation has the greatest 
errand of building bridges and flyovers in 
Allahabad worth almost Rs 500 Cr. This 
incorporates a major six-lane bridge over 
the Ganga and a four-lane railroad over-
bridge worth Rs 275cr. The Public Works 
Department needs to execute project worth Rs 
430 cr including building an inner ring road in 
Allahabad.

Rs 210 Cr will be spent by the UP Jal Nigam 
to bring safe drinking water facilities to 
Kumbh Mela while UP Power Corporation 
will spend Rs 60 Cr to electrify the Kumbh 
grounds. The spotlight is likewise on the 
strong waste administration to guarantee the 
Ganga water isn't contaminated and setting up 
LED lights.

Kumbh-2019 is also promoted by the Yogi 
Adityanath government with silver screen 
corridors and multiplexes being solicited to 
screen commercials from the Kumbh Logo.

The Yogi government has additionally got a 
bill passed from the state assembly to set up 
a Prayagraj Mela Authority headed by the 
Allahabad official as a permanent authority to 
hold the Kumbh.

KUMBH MELA 2019 DATES

Date-2019 Day    Event

15th January 2019 Tuesday Makar Sankranti First Shahi Snan

21st January 2019 Monday Paush Purnima

4th February 2019 Monday Mauni amavasya Second Shahi Snan

10th February 2019 Sunday Basant Panchami third  Shahi Snan

19th February 2019       Tuesday Maghi Purnima

4th March 2019                 Monday           Maha Shivratri
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Indian Journey

• Tarsh Sharma

Nestled in the lap of the Himalayas, Uttarakhand is one of the most beautiful northern 
states of India that enthralls everyone with its spectacularly scenic landscapes. 
Charming hill stations juxtaposed against snow-capped peaks, quaint villages 
along winding mountain roads, serpentine rivers carving their way through hills, 
world renowned conservation parks like ‘Jim Corbett Tiger National Park’ and ‘Asan 
Wetland Conservation Reserve’, world heritage sites like ‘Valley of Flowers’ and 
‘Nanda Devi Biosphere Reserve’, waterfalls hurtling down slopes and serene lakes 
shimmering amidst beautiful towns- that's Uttarakhand for you.

Almora
Almora, another popular hill station of Uttarakhand is known as the 
cultural capital of Kumaon. The town has maintained its old customs and 
traditions that are visible in the way houses and roads have been built. 
The old forts, the historical monuments and the royal courts still exist in 
decent shape. The Kaushiki (Koshi) and Shalmali (Suyal) Rivers encircle 
the town, overlooked by the snows of the Himalayas. A must buy are the 
local Kumaoni sweets called Bal Mithai and Singauri.

Auli
Auli in the Indian state of Uttarakhand is renowned for the fascinating 
ski resorts and stunning natural vistas. Bounded by the snowy peaks of 
the mighty Himalayas, this hilly terrain offers the enchanting sceneries of 
oak fringed slopes and coniferous forests. At an average height of 2800 
meters, this might be the single spot where the visitors would get the 
unusual opportunity of a nice promenade. Besides these snowy miracles, 
the boulevards through the slopes offers marvelous views of gorgeous 
apple orchards and fine deodar trees, which make ones morning, stride a 
precious experience.

Binsar
Binsar is a picturesque, sleepy hamlet and one of the most scenic spots in the 
Kumaon Himalayas. It offers a majestic view of the snowy Himalayan peaks like 
the mesmerizing ranges Chaukhamba, Trishul, Nanda Devi, Shivling and Panchchuli. 
Encircled by a vast wildlife sanctuary, a home to many rare animals, birds and wild 
flowers Binsar is a truly fascinating spot. Binsar is also a trekker's paradise. Time just 
stands still at Binsar. You will keep discovering new walking trails up the mountains 
and down the valleys, new lookout points for another spectacular sunset. This intimate 
little hill retreat makes you feel that nothing can ever come between you and nature.

Here are the must visit destination in Uttrakhand to hold alluring beauty.

All Season- All Reason Tourism Destinations
Numerous sprawling parks speak of Uttarakhand's continuous efforts to conserve its natural ecosystem; its rich culture and religious heritage ensures 
that it remains on top of everyone's travel plan. It has been a favored choice for travelers from around the world, who visit this mighty land every year to 
attain salvation for a life transforming experience. Here you can easily satiate all your adventurous desires; be it flying like a bird, cruising through the 
strenuous rapids of the Ganges, trekking to some of the fascinating peaks, skiing through some of the picturesque slopes and enchanting destinations, 
enjoy the longest cable-car ride in India and much more. In short, Uttarakhand is a dream destination for all!

Witness a life transforming experience with
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Kausani
Window to the snow-crested Trishul, Nanda Devi, Nandakot and Panchchuli 
peaks, there are very few places in the Himalayas whose beauty can be compared 
to that of Kausani - a picturesque hill station famous for its scenic splendor and 
its spectacular 300 km-wide panoramic view of the Himalayas. Kausani is the 
birthplace of famous Hindi poet Sumitra Nandan Pant, who wrote some of his 
memorable poems in praise of this paradise on earth. In 1929, Mahatma Gandhi 
stayed here for 14 days at the Anasakti Ashram while scripting his book titled 
'Anasakti Yoga' and was greatly impressed by its environs..

Munsiyari
Munsiyari also known as Little Kashmir'. The region is a paradise for the 
nature lovers and adventurous souls. One has a breathtaking view of the 
Himalayan peak, Panchchuli from here. A  Munsiyari, is at the base of the 
great Himalayan mountain range, and is a starting point of various treks 
into the interior of the Himalayas.  Its name, when translated, refers to a 
'place with snow'. Situated on the banks of Goriganga River, it is a fast 
growing tourist destination. Glacier enthusiasts, high altitude trekkers and 
nature lovers commonly use it as their base camp. 

Dharchula
Dharchula is a small and remote place and it is located along an ancient 
trade route through the Himalayan Mountains. The town is completely 
surrounded by hills on all sides and the views are breathtaking. Some of 
the main attractions in the place are Narayan Ashram, Mansarovar Lake, 
Chikrila Dam, Kali River and Om Parvat.

Sattal
A cluster of pristine lakes set against the captivating surroundings of dense oak and 
pine woods, Sattal in the state of Uttarakhand unfurls the rustic beauty of the Lower 
Himalayas. Adventurous lots never find a suitable place like Sattal to cherish their 
dreams since it offers a wide range of escapades before them. From the unexplored 
natural vistas to the joy of seeing an array of exotic bird flock, from leisurely 
promenades to butterfly watching, one can opt an extensive range of pleasantly 
activities in Sattal. Embark a trip to Sattal and discern and extricate yourself from the 
tiring routine life and enjoy yourself at this astonishing cache of heavenly grandeur.

Mussoorie
Mussoorieis among the most popular hill stations of the country. It is a captivating 
paradise for leisure travellers and honeymooners. From this vantage point, Mussoorie 
offers superb scenic view of peaks of the Himalayas in western Garhwal. Mussoorie 
boasts of some of the most spectacular views of the Himalayas. Hill ridges, irregular 
in shape and partly wooded, form layer after layer to the horizon, where snow capped 
mountain peaks are visible as though you can touch them. Surrounded by lush 
wooded expanses and winding lanes, it offers exclusive opportunities for quiet walks. 
It overlooks the sprawling Doon valley and the city of Dehradun, the gateway to 
Mussoorie and to entire Garhwal.
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The Ministry of Tourism is the nodal 
agency to formulate national policies 
and programmes for the development 

and promotion of tourism. In the process, 
the Ministry consults and collaborates with 
other stakeholders in the sector including 
various Central Ministries/ agencies, the State 
Governments/ Union Territory Administrations 
and the representatives of the private sector. 
Tourism is a major engine of economic growth 
and an important source of foreign exchange 
earnings in many countries including India. 
It has a great capacity to create large scale 
employment of diverse kind – from the most 
specialized to the unskilled and hence can 
play a major role in creation of additional 
employment opportunities. It can also play 
an important role in achieving growth with 
equity. It has the main objective of increasing 
and facilitating tourism in India. Augmenting 
tourism infrastructure, easing of visa regime, 
assurance of quality standards in services of 
tourism service providers, etc. are some of the 
responsibilities of the Ministry.

TOURISM STATISTICS:
• Foreign Tourist Arrivals (FTAs) during 

the period January-November 2018 were 
93, 67, 424 as compared to 88, 67, 963 
in January-November 2017 registering a 

growth of 5.6% over the same period.
• During January- November 2018, a total 

of 20,61,511 tourists arrived on e-Tourist 
Visa as compared to 14,56,615 during 
January- November 2017, registering a 
growth of 41.5% over the same period.

• Foreign Exchange Earnings (FEEs) 
during the period January- October 2018 
were Rs. 1,58,846 Crore as compared to 
Rs. 1,41,965 Crore in January- October 
2017 registering a growth of 11.9% over 
the same period.

• During 2017, the number of Domestic 
Tourist Visits to the States/UTs was 
1652.5 million as compared to 1615.4 
million in 2016 showing growth of 2.3% 
in 2017 over 2016.

DEVELOPMENT OF TOURISM 
INFRASTRUCTURE:
• Development of tourism infrastructure is 

being given priority to provide a better 
tourism experience to the tourists. Theme 
based circuits are being developed under 
the Swadesh Darshan Scheme spanning 
the entire country. A total number of 07 
projects have been sanctioned during 
2018-19 for a total amount of Rs.384.67 
Crore. With this, a total number of 73 
projects have been sanctioned till date 

for an amount of Rs.5873.99 Crore under 
this Scheme covering 30 States and 
Union Territories in the country. 

• Nine projects under the Swadesh 
Darshan Scheme have been inaugurated 
between August to December 2018 in the 
States of Manipur, Arunachal Pradesh, 
Andhra Pradesh, Nagaland, Chhattisgarh 
and Madhya Pradesh. Facilities like 
Tourist Facilitation Centers, Eco Log 
Huts, Sound and Light Show, Helipads, 
Cafeteria, Wayside Amenities, Nature 
Trails, Jetties, Boat club, Adventure 
Zones, Interpretation Centers, Water 
Sports, Craft Villages, Tribal Thematic 
Villages, Illumination etc. have been 
developed as part of the above projects.  

• Integrated development of identified 
pilgrimage destinations is being 
undertaken under the ‘National Mission 
on Pilgrimage Rejuvenation and 
Spiritual, Heritage Augmentation Drive’ 
(PRASHAD) Scheme. One project has 
been sanctioned during 2018-19 for 
a total amount of Rs.39.24 Crore. A 
total number of 24 projects have been 
sanctioned till date for an amount of 
Rs.727.16 Crore under this Scheme.

• Ministry of Tourism provided Central 
Financial Assistance for infrastructure 
development during 2018-19 to Cochin 
Port Trust and Mormugaon Port Trust.

‘ADOPT A HERITAGE’ PROJECT:
• Ministry of Tourism in close 

collaboration with Ministry of Culture 
and Archaeological Survey of India 
(ASI) launched “Adopt a Heritage 
Project” to provide world class tourist 
facilities at the various natural/cultural 
heritage sites, monuments and other 

Flashback of  Tourism of  Incredible India
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tourist sites. The project plans to entrust 
heritage sites/monuments and other 
tourist sites to private sector companies, 
public sector companies and individuals 
for the development of various tourist 
amenities. MoUs have been signed 
for developing tourist amenities at the 
following sites:

i. Area surrounding Gangotri Temple & 
Trail to Gaumukh, Uttarakhand

ii. Mt. Stok Kangri Trek, Ladakh, Jammu 
and Kashmir

iii. Red Fort, New Delhi  
iv. Gandikota Fort, Andhra Pradesh
v. Surajkund, Haryana 
vi. Jantar Mantar, Delhi
vii. Qutub Minar, Delhi 
viii. Ajanta Caves, Maharashtra 
ix. Leh Palace, Jammu & Kashmir 
x. Hampi (Hazara Rama Temple), 

Karnataka 

DEVELOPMENT OF ICONIC 
TOURIST SITES:
• Ministry of Tourism has identified 17 

Sites in 12 Clusters for Development as 
Iconic Tourist Sites. The names of the 
sites identified for development as Iconic 
Tourist Sites are - Taj Mahal, Fathepur 
Sikri. Ajanta, Ellora, Humayun’s 
Tomb, Qutub Minar, Red Fort, Colva 
Beach, Amer Fort, Somnath, Dholavira, 
Khajuraho, Hampi, Mahablipuram, 
Kaziranga, Kumarakom and Mahabodhi 
Temple. Master Plans are at the final 
stages of preparation. 

BHARAT PARV:
• Ministry of Tourism organized Bharat 

Parv at Red Fort, Delhi from 26th to 31st 
January 2018, as part of the Republic 
Day Celebrations. The prime objective 
of organizing the event is to generate a 
patriotic mood, promote the rich cultural 
diversity of the country, to ensure wider 
participation of the general public 
and to popularize the concept of ‘Ek 
Bharat Shreshtha Bharat’, ‘Dekho Apna 
Desh’ and ‘Tourism for All’. The major 
attractions at Bharat Parv were Republic 
Day Tableaux, Cultural Performances, 
Armed Forces Bands, Food and Craft 
stalls.

PARYATAN PARV:
• Ministry of Tourism in association with 

Central Ministries, State Governments/
Union Territory Administrations etc. 
celebrated Paryatan Parv, 2018 at 
National Level. The Parv was celebrated 
from 16th to 27th September, 2018 
during which more than 3200 activities 
in 32 States/UTs were organized to 
create awareness about the importance 
of Tourism. The objective of Paryatan 
Parv, 2018 was to propagate the message 
of ‘Dekho Apna Desh’, with the aim 
to encourage Indians to visit various 

tourist destinations in the country and 
also to spread the message of ‘Tourism 
for All’. State pavilions, craft stalls, 
food stalls, cultural programmes, 
cookery demonstrations etc. were major 
attractions for visitors during the Parv. 

INDIA TOURISM MART 2018:
• The First edition of the India Tourism 

Mart 2018 was organized by the 
Federation of Associations in Indian 
Tourism and Hospitality (FAITH) 
with the support of the Ministry of 
Tourism and State Governments/
Union Territory Administrations from 
16th to 18th September, 2018 at Hotel 
Ashok, Chanakyapuri, New Delhi. 
India Tourism Mart provided a platform 
to different tourism stakeholders for 
interacting and conducting business with 
foreign buyers.

INCREDIBLE INDIA WEBSITE:
• Ministry of Tourism launched the new 

Incredible India website on 14th June 
2018. The website showcases India 
as a holistic destination, revolving 
around major experiences, such as, 
spirituality, heritage, adventure, culture, 
yoga, wellness and more. The website 
follows the trends and technologies 
of international standards with an 
aim to project India as a “must-visit” 
destination. The website has many useful 
features to make it more interactive and 
to provide a deeper engagement to the 
travellers visiting the website.

ONLINE LEARNING 
MANAGEMENT SYSTEM:
• Ministry of Tourism launched an Online 

Learning Management System for 
creating skilled manpower to work as 
tourist facilitators. The initiative will 
enable the youth living in remotest part 
of the country to skill themselves and 
facilitate tourists on Pan India basis. The 
Online Learning Programme will also 
lead to creation of jobs and providing 
facilitators to tourists at reasonable 
cost. Incredible India Tourist Facilitator 
Certification currently has 3800+ 
enrolment across country.

INCREDIBLE INDIA MOBILE 
APP:
• Ministry of Tourism launched Incredible 

India Mobile App on 27th September, 
2018. The Incredible India Mobile App 
showcases India as a holistic destination, 
revolving around major experiences, 
such as spirituality, heritage, adventure, 
culture, yoga, wellness and more. The 
mobile app has been designed keeping 
in mind the preferences of the modern 
traveler and follows the trends and 
technologies of international standards. 

The app has been equipped with features 
to assist the traveller in each phase of 
their journey to India.

INTERNATIONAL BUDDHIST 
CONCLAVE-2018:
• Ministry of Tourism organized the 

International Buddhist Conclave-2018 
(IBC-2018) on the theme “Buddha 
Path—The Living Heritage” 
in collaboration with the State 
Governments of Maharashtra, Bihar and 
Uttar Pradesh. The Hon’ble President 
of India inaugurated the International 
Buddhist Conclave-2018 (IBC-2018) 
at Vigyan Bhawan, New Delhi on 23rd 
August, 2018 at New Delhi. The event 
was followed by site visits to Ajanta 
(Maharashtra), Rajgir, Nalanda & 
Bodhgaya (Bihar) and Sarnath (Uttar 
Pradesh). Japan was the ‘Partner 
Country at IBC-2018. Panel discussion 
on ‘Role of Living Buddhist Heritage 
in the Contemporary Society’, B2B 
meetings between Foreign and Indian 
Tour Operators, Investors Summit and 
Presentations by Ministry of Tourism 
and State Governments were organized 
as part of the event. During the inaugural 
session of the Buddhist Conclave, the 
Ministry of Tourism launched its website 
www.landofbuddha.in and a new 60 
second film showcasing the Buddhist 
sites in the country.

E-VISA:
• e-Visa has 5sub-categories i.e. e-Tourist 

visa, e-Business visa, e-Medical 
visa, e-Medical Attendant visa and 
e-Conference visa. 

• e-Visa is valid for entry through 26 
designated Airports (i.e. Ahmedabad, 
Amritsar, Bagdogra, Bengaluru, 
Calicut, Chennai, Chandigarh, 
Cochin, Coimbatore, Delhi, Gaya, 
Goa, Guwahati, Hyderabad, Jaipur, 
Kolkata, Lucknow, Madurai, 
Mangalore, Mumbai, Nagpur, Pune, 
Tiruchirapalli, Trivandrum, Varanasi 
& Vishakhapatnam) and 5 designated 
seaports (i.e. Cochin, Goa, Mangalore, 
Mumbai, Chennai).

• At present the e-Visa Scheme is 
available to nationals of 166 countries.

Promotion & publicity,
Legacy vintage hotel, national 
council of hotel management & 
catering technology (nchmct), 
indian institute of travel and 
tourism management (iittm), 
indian culinary institute (ici), noida 
campus, indian culinary institute 
(ici), tirupati and swachh bharat 
mission were the other projects.
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The new fare types are applicable for all bookings made from 02 December onwards and 
allows passengers to choose between Lite, Value and Flex bundles designed to cater to 
their different travel needs and budget.
Passengers travelling in Business continue to benefit from great value for money with the 
existing business class fares that include a generous checked-in baggage allowance, meal 
options from an internationally inspired menu, complimentary inflight entertainment and 
many other add-ons.

The airline will operate three weekly flights from New Delhi, 
connecting passengers to North America and Europe through their 
hub in Iceland (KEF).  

Post the announcement of the WOW air in India in May, earlier this year, 
the airline also began its fully functional booking office in New Delhi 
and recruited Indian crew, a first for any international airline operating 
out of India.  WOW air serves a number of destinations from New Delhi 
including Chicago, Orlando, New York, Detroit, Baltimore, Boston, 

Pittsburgh, Los Angeles, Washington DC,  in the US; Toronto & Montreal 
in Canada and Reykjavik in Iceland.
WOW air has four exciting fare options including WOW basic, WOW 
plus, WOW comfy & WOW premium, offering never-seen-before fares 
for transatlantic travel for the Indian travelers. The airline also gives a 
spectacular, cost-effective opportunity to break-up long-haul journeys 
across the Atlantic and simultaneously enjoy some breathtaking scenic 
destinations or outdoor adventures in Iceland.

Etihad Airways: 787 Dreamliner to Barcelona 

Lite, Value and Flex

WOW Air began its Operations from New Delhi

 Etihad Airways will introduce the Boeing 
787-9 Dreamliner on its scheduled services 
from Abu Dhabi to Barcelona, effective 
22 February 2019, replacing the Airbus 
A330-200 currently operating the recently 
launched route.

Dubai-based flydubai launches new fare types 
offering passengers more choice when travelling in 
Economy. 

WOW air, the recently launched Icelandic low-cost long-haul airline began its operations 
from New Delhi with its inaugural flight being flagged off from Indira Gandhi 
International Airport.

Hamad Obaidalla, Chief Commercial Officer at flydubai, said "As we enter a new chapter of the airline’s maturity we remain committed to 
innovation and meeting the changing demands of our customers. The new fare restructure is the latest in a series of product innovation by 
flydubai which has seen the introduction of an award winning new cabin interior on the new Boeing 737 MAX 8 aircraft, a brand-new uniform, 
the launch of Holidays division and Emirates Skywards become our new rewards programme."

Jeyhun Efendi, Senior Vice President Commercial Operations and E-commerce for flydubai, said " We recognise the challenges and the 
opportunities that come from operating in such a diverse network. Passengers travelling on flydubai to Muscat, Moscow or Helsinki have 
different travel needs and preferences and the new fare types will help enhance their flydubai experience by simplifying the booking journey and 
offering the option to choose between unbundled or bundled packages."

The deployment of the larger 787 Dreamliner to Barcelona has 
been timed to coincide with the Mobile World Conference 
taking place in the city from 25-28 February, during which 

Etihad Airways will provide daily flights. The airline will increase 
frequency to a permanent daily operation from 31 March.
The service will feature Etihad Airways’ next-generation Business 
and Economy cabins, configured with 299 seats - 28 Business Studios 
and 271 Economy Smart Seats -  a capacity increase of six seats in 
Business and 31 in Economy in each direction, and an increase in 
belly-hold cargo capacity of four tonnes.
Robin Kamark, Etihad Aviation Group Chief Commercial Officer 
said, "We are delighted to now include Barcelona to our growing 
list of Dreamliner destinations. We launched flights to the city just 

last month and forward passenger and cargo demand on the route 
from Abu Dhabi, and beyond, has encouraged us to accelerate the 
deployment of the larger 787 on this popular service.
Together with Madrid, also operated by the 787-9 Dreamliner, the 
move will guarantee product consistency and more convenient travel 
options for our customers travelling to and from Spain, ensuring they 
experience the quietest cabins and our latest in-flight products and 
innovations."
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Business class passengers flying onboard Hainan Airlines will 
now be able to experience the ultimate sleep-time bliss with 
the luxurious Sofitel MyBed™ in the sky. The Hainan Airlines 

partnership will take its ‘Hai Dream’ on-board sleep experience to greater 
heights with Sofitel’s signature bedding that includes a waist cushion, 
full-size pillows, duvet, bed sheet, feather topper and blanket. Made 
with patented technology of the highest thread count, the duvet cover, 
pillowcase and bed sheet collection feature the airline’s latest Dream 
Feather design.

Sofitel partners with Hainan Airlines 

Emirates, the world’s largest international 
airline and South African Airways 
(SAA), the South African flag carrier, are 
expanding their strategic cooperation with 
enhancements to its codeshare agreement, 
opening up new destinations for both 
Emirates and SAA customers.

Pending governmental approval, SAA and Emirates have signed an 
enhanced commercial partnership which will see the relationship 
between the two carriers grow and strengthen their already 

successful codeshare agreement signed in 1997, across a wide spectrum of 
commercial and customer touch points.

An Agreement between Emirates and South 
African Airways 

Vuyani Jarana, CEO, South African Airline, said " This agreement marks a significant forward step in the execution of our strategy and in 
transforming our business. It will enable us to explore and leverage synergies between ourselves in a much more enhanced relationship of mutual 
benefit. Our route network and that of Emirates complement one another. The expansion of our partnership will further strengthen key focus 
areas of the implementation of our turnaround plan."

Sir Tim Clark, President, Emirates Airline, said " We remain deeply committed to our decades-long relationship with SAA, and the forthcoming 
expansion of our codeshare agreement is an exciting development and a significant milestone in our history in South Africa.
We have seen great success with the codeshare agreement, having enabled greater connectivity to both SAA and Emirates customers, by offering 
more choice, flexibility and ease of connections to a wide range of cities via Dubai and across more points in Southern Africa. Increasing the 
scope of our agreement underpins the strong bonds we share with SAA and our belief that this enhanced partnership will enable further success 
and gain to the airlines and their customers."

Gu Li, Product and Branding DepartmentGeneral Manager, Hainan Airlines, said " We have great expectations from this cooperation between 
our two companies. This year, Hainan Airlines is ranked eighth in the Global Airlines Top 10 list and was awarded the World’s Best Business 
Class Comfort Products in recognition of our inflight cabin service offerings. I would especially like to thank Sofitel and AccorHotels for this 
partnership in bringing Sofitel MyBed™ on air where business class passengers can now enjoy a world-class hospitality experience onboard, 
enhancing our Hai Dream product line."

Gary Rosen, Chairman and Chief Operating Officer, AccorHotels Greater China, said " We are very pleased to partner with Hainan Airlines 
to offer Sofitel’s indulgent wellness element for business class passengers travelling onboard Hainan Airlines. Now, guests from around the 
world can bask in luxurious comfort with the chic Sofitel MyBed™ in the air. We look forward to transforming the sleep experience for guests 
flying 40,000 feet in the sky, so they can feel rejuvenated when they land. The partnership with Hainan Airlines perfectly illustrates Sofitel as a 
preferred luxury hotel brand choice for business partners and demonstrates an emotional connection with global travellers. Sofitel and Hainan 
Airlines are delighted to be the companion for guests’ next magnifique journey."

Sofitel has partnered with Hainan Airlines 
to launch a premium collection of its 
iconic Sofitel MyBedTM products across the 
carrier’s business class. 
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The signed codeshare and mutual cooperation agreement between the 
two carriers, the effectiveness of which is subject to receipt by Turkish 
Airlines and IndiGo of all necessary Board and regulatory approvals, 

will enable both carriers to provide more flexibility of choice to their 
respective customers to fly on sectors between India, Istanbul and beyond.  
This is the first codeshare agreement for IndiGo as part of its international 
expansion strategy. Through this cooperation, Turkish Airlines will be offering 
new destinations in India as Marketing Carrier on IndiGo operated flights, 
while IndiGo customers will be able to reach many European destinations 
through Turkish Airlines’ extensive network. This reciprocal arrangement will 
allow TK and 6E to provide seamless connections to their customers, besides 
enabling them to use through check-in and many other facilities. IndiGo will 
place its code “6E”on 20 points beyond Istanbul operated by Turkish Airlines. 
Similarly, Turkish Airlines will use its code “TK” on IndiGo operated flights 
within India.  

TThe purpose of International Civil Aviation Day is to help generate and 
reinforce worldwide awareness of the importance of international civil 
aviation towards the social and economic development. With the vision 

to encourage girls to take up STEM subjects and explore career opportunities in 
related industries, Girls in Aviation Day is aimed at showcasing opportunities in the 
aviation and aerospace sectors. This initiative also aligns with the Government of 
India’s ‘Skill India’ initiative.
As part of the program, Women in Aviation International (India Chapter) invited 
90 students from various schools for an informative session in New Delhi. Visiting 
students were given an opportunity to hear industry experts speak on the ‘Future of 
STEM in India’. The session stressed upon the importance of Science, Technology, 
Engineering & Mathematics and how these subjects can lead to fulfilling careers in 
aviation. Additionally, Women in Aviation gave out 10 IATA sponsored course kits 
to underprivileged girls to empower them to kick start a career in aviation. 

Turkish Airlines inks MoU with India’s IndiGo

Women in Aviation 

Bilal Ekşi, Turkish Airlines CEO and Deputy Chairman of the Board, said " We are very happy to host new operators in our main hub Istanbul, 
and IndiGo will be the first Indian carrier starting flights to Turkey which is very welcome. We believe that it would be great opportunity to 
improve our cooperation with our new Codeshare partner IndiGo, which will provide new services and destinations for our passengers travelling 
to/from India."

Rahul Bhatia, Director and Interim Chief Executive Officer, IndiGo, said "We are very excited to be launching our first codeshare with Turkish 
Airlines: apart from supporting our upcoming direct services to Istanbul, this strategic partnership will expand the choices available to our 
customers for journeys beyond Istanbul, using Turkish Airlines’ extensive network.  It will become possible for our customers to book itineraries 
into many cities in Europe on IndiGo, using Turkish Airlines and experiencing their renowned inflight service."

Radha Bhatia, President, Women in Aviation International, India Chapter, said " This is the third year that the WAI India Chapter is celebrating 
‘Girls in Aviation Day’ and we are delighted to host the same in the capital. This day is celebrated for the young girls to encourage them to 
choose aviation as a viable career opportunity. World over India has the maximum number of female pilots but there are many other avenues that 
are still unknown. With this celebration our aim is to see girls from New Delhi explore exciting careers available to them as engineers, air traffic 
controllers and dozens of other jobs within the aviation.
We will continue our endeavour to introduce young girls to role models and educate them in a fun and supportive atmosphere. We are very 
fortunate to be able to partner with Airport Authority of India for this initiative. Their efforts in leading youth into STEM careers is truly 
commendable.

Phil Shaw, Chief Executive, Lockheed Martin India Private Limited, said " Lockheed Martin is delighted to support the Girls in Aviation Day 
initiative and see it grow from strength to strength. We are passionate about encouraging young ladies to broaden their horizons and consider 
pursuing an education in Science, Technology, Engineering and Mathematics (STEM) and consequently, careers in aerospace and technology.  
Lockheed Martin views education as a crucial investment for both business and society and looks forward to helping develop the next generation 
of engineers, explorers and scientists in India. 

A member of Star Alliance, Istanbul-based Turkish Airlines, and India’s largest domestic 
carrier, IndiGo announced a codeshare and mutual cooperation agreement. 

Women in Aviation International, India Chapter and Lockheed Martin India in association 
with Airports Authority of India (AAI) celebrated Girls in Aviation Day on the occasion 
of International Civil Aviation Day. 

Aviation
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The Global Aviation Summit 2019 is scheduled to be held on January 15-
16, 2019 at the Grand Hyatt in Mumbai. The application was launched in 
the presence of Shri R.N. Choubey, Secretary, Ministry of Civil Aviation, 
Government of India, Dr. Guruprasad Mohapatra, Chairman, Airports 
Authority of India, Dr. Shefali Juneja, Joint Secretary, Ministry of Civil 
Aviation, Government of India and other officials of AAI. 
The GAS 2019 mobile application is available on Playstore and iOS. It 
provides a holistic glimpse of the Summit and can be used to access latest 
updates about the mega event. The application enables users to interact 
with the co-delegates and speakers. It would be an excellent platform for 

networking through personal and group chats. 
With the who’s who of the global aviation fraternity set to grace the 
event. The Summit is a promising platform for constructive discussions, 
collaborations and meeting of minds to explore the future of global 
aviation. 
The esteemed guest list for the Summit includes Transport & Civil 
Aviation ministers from Laos, Thailand, Bangladesh, Nepal and Jamaica, 
Civil Aviation Authorities and Directorate Generals of Civil Aviation 
(DGCAs) from 22 countries. 

Mr. Pinarayi Vijayan, Chief Minister of Kerala and Mr. Suresh Prabhu, 
Civil Aviation Minister jointly flagged off the Abu Dhabi-bound Air 
India Express flight, marking the commissioning of the greenfield airport 
developed near Mattannur in Kannur.
Ms. Rani George, Secretary, Kerala Tourism said earlier, “Kerala 
received a large number of both domestic and international tourists in the 
past years. The international arrivals have been growing every year and in 
2017 our international arrivals is 10.91 lakhs. The domestic arrivals were 
146 lakhs in 2017. The Kannur International Airport (KIAL) will increase 
connectivity to the Northern part of Kerala. Now our focus is to promote 
the North Malabar that is rich with vibrant culture and heritage.”

Tourism Malaysia and Malindo air has joined hands to woo Indian outbound tourists in a big 
way. The tourism board in association with the airline and world famous resorts in Malaysia 
has come out with a campaign to increase the penetration among Indian tourists and have 
a larger market share in India. The Campaign “Malaysia Fantastic Deals” sees Tourism 
Malaysia in partnership with Malindo Air and several popular hotels and a restaurant in 
Malaysia to offer a specifically to the India market.
India has consistently been one of the top 10 tourist generating markets for Malaysia and has 
continuously made significant contributions to tourist arrivals and tourist receipts to Malaysia. 
From January till Sept2018, Malaysia received 437,736 tourist arrivals from India which is an 
increase of 10.4% as compared to last year. As for tourist receipts, RM1.2billion was received 
from India market from January till June which was an increase of 15% for the same period of 
last year. 
For these “Malaysia Fantastic Deals” campaign, Malindo Air, a premium Malaysia-based 
airline, operating to nine cities in India, is offering a 10% discount on air fares from Chennai, 
Delhi, Mumbai and Calcutta. Meanwhile, industry partners Sunway Hotel & Resorts, MeritusPelangi Beach Resort and Spa Langkawi, Lexis Hotel & 
Group and Atmosphere 360 Revolving Restaurant KL Tower have come hand in hand to offer irresistible deals on hotel stays, services, activities and 
food and beverages for destinations like Kuala Lumpur, Port Dickson, Langkawi and Penang in Malaysia.

Mobile Application for Global Aviation 
Summit 2019 

Kannur: Fourth International Airport of  Kerala

Malaysia Fantastic Deals

An official mobile application for Global Aviation Summit 2019 was launched by 
Shri Jayant Sinha, Union Minister of State for Civil Aviation, Government of India 
on 19th December, 2018. 

Kerala has opened its fourth International Airport at Kannur. A major boost to the 
tourism sector of Kerala, the inauguration was held on 9th December.

Tuan Syed Yahya Othman, Director of Package Development Division, Tourism Malaysia, said " We are proud of this partnership with some of the key 
names in Malaysia’s tourism industry, and believe that tourists from India will enjoy better value and have a memorable experience of Malaysia. He 
added, “We have seen such great support from our industry partners here in India and this campaign is our effort to acknowledge their support and boost 
their promotional efforts here."
Chandran Rama Muthy, CEO of Malindo Air, said " In year 2019, we are targeting a 12% incremental of passenger's load from India compared to this 
year. We believe this partnership will contribute in achieving our goal and boost the number of visitors to Malaysia."

Aviation





42        trendy travel trade with food & shop January 2019

XXXXXXXXXXXXXXX

As an especially competitive 
industry, finding ways to stand out 
from the crowd and remain up-to-
date with trends is paramount in 
hospitality. 
• Tarsh Sharma

Trends that are reshaping 
the Hospitality Industry 
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"Atithi Devo Bhavah”- Guests are 
GOD!!! In India, it has been 
a common goal that to win 

someone’s heart it is important to win over 
his cravings and appetite desires. Therefore, 
India has been always a nation looked up as 
an example for the hospitality and hospitality 
services offered here and since the belief of 
Indian it is a form of God what visits us and 
to whom we cater our services to. And, the 
hospitality sector of Indian nation is growing to 
the glowing sky of success glorifying the name 
and heritage of Indian hospitality and what 
better than looking upon the upcoming business 
trends and plans of upscaling hotel chains of the 
country. 

The historiography dedicated to tourism 
has emphasised how some socio-economic 
evolutions such as urbanisation, mechanisation 
of transport or the advent of leisure time in 
society have supported pleasure trips and 
therefore the development of the hotel industry.

The hospitality industry is constantly 
changing and evolving to adhere to guest 
expectations. As a result hotel brands are on 
the lookout for new ways to improve their 
customers stay and exceed their expectations. 
The brands that are succeeding are staying ahead 
of the curve and anticipating what customers 
want now and what they will want in the future. 
For this reason, identifying trends has become 
crucial in an industry built on making people 
feel happy and taken care of when they’re away 
from home.

At its most basic level, the hospitality 
sector specializes in managing human 
interaction while trying to maintain the perfect 

balance of personalization and technological 
accommodation for their guests – a practice 
that every hotel brand, large and small, engages 
in. An essential part of this formula is a hotel’s 
design.

Hotel guests today are not easy to please. 
Their expectations are high. Their appetites, 
eclectic. And their fingers are ever-busy, 
hammering on smartphones, sharing every 
experience—especially unpleasant and 
disappointing ones—with anyone that will 
listen.

They are learning to expect extraordinary 
experiences in spaces that inspire them with 
exotic styles and surprising features but which 
also offer all the comforts of home. Designers 
have to balance these extremes to cater to 
sophisticated hotel guests.

Here let us know about trending trends of 
the hotels from key professionalist of hotelier 
industry.

Mr. Tom Welbury, Vice President – Strategy, 
The Bloom Hotel Group shares “Bloom operates 
in India’s leading cities - Delhi, Gurugram, 
Goa and Bengaluru. Hospitality is a dynamic 
sector as there are numerous external influences 
which shape the way market evolves. From 
technology to consumer trends, to the impact 
of allied industries like aviation, railways etc. 
all contribute to the way market behaves over a 
period. Today’s traveller is very well connected 
and very informed. With the internet at their 
disposal, no longer do travellers need to rely 
on guidebooks or word of mouth, they can 
immediately tap into the latest guest reviews to 
understand how a certain hotel is performing 
and what they can expect from their stay. This 

is driving a rise in quality across the industry as 
travellers are becoming more empowered.

Bloom takes pride in being quality obsessed 
and is leading the mid-market space, which 
is evident from best in segment consumer 
satisfaction scores and over 30% repeat. This 
focus on quality over quantity is self-evident and 
immediately hits you when you enter a Bloom 
Hotel. The product feels premium and despite 
the more affordable price point, Bloom offers 
all their guests Grohe rain showers, Egyptian 
cotton linen, free high-speed wifi and Fresh Air 
systems that only most leading hotels can boast 
about. Interestingly Bloom is also the first mid-
market brand globally to trademark their sleep 
experience, the CloudBed™, demonstrating 
their overriding commitment to excellence.

Hospitality

Tom Welbury, Vice President – Strategy,   
The Bloom Hotel Group 
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With more and more millennials joining 
the travelling force for work and leisure, 
technology-driven innovations will certainly 
help shape the hospitality industry in 2019. 
Increased emphasis on health and wellness 
facilities, the creation of clutter-free work and 
social spaces within a facility may also work 
well within some of the formats. 2019 will be 
about the evolved and aware consumer, who 
makes smart choices and we believe, Bloom 
will be able to maintain its winning streak 
with its proprietary technology platform at the 
heart of its operation driving world-class guest 
experience.”

With respect to the new projects in 2019, Mr. 
Welbury added “The Bloom brand in its initial 
years, followed a disciplined approach limiting 
growth to select urban cities to better understand 
the market and customer needs. Bloom typically 
picks the best locations in each market it enters 
and offers what the company calls honest travel. 
This includes fair pricing - what you see is what 
you get, genuine service, physical and ethical 
hygiene with outstanding value for money at 

any Bloom.  We’d rather not sign a deal for 
months unless the developer partner and hotel 
site meet our high standards. In an industry 
where everyone has been growth-obsessed to 
grab headlines with poor customer experiences, 
Bloom has instead taken a different route of 
being Quality obsessed. Having won in difficult 
Tier 1 markets such as Delhi, Bengaluru and 
Goa the Bloom brand is now expanding rapidly 
across India to combine quality with scale. As 
part of Bloom’s 100 hotel rollout a plan that the 
brand has started considering Tier 2 locations 
in markets including Ahmedabad, Pune, 
Aurangabad, Kochi among several others.”

While talking about the hospitality sector 
& new trends in the market Mr. Piyush Tiwari, 
Director (Commercial & Marketing), India 
Tourism Development Corporation (ITDC) 
Ltd. Said “One of the key trends which have 
surged beyond expectations in the hospitality 
industry is ‘sustainability in business.’ The 
brands are striving to be meaningful towards 
the environment. Hotels are investing in steps 
to do one more thing towards keeping a healthy 

environment and giving back to society. 

It is not merely an interesting change to see 
hoteliers shift focus towards the environmental, 
economic and social impact the business can 
create. The hospitality sector has drastically 

Mr. Piyush Tiwari, Director (Commercial & Marketing),  
India Tourism Development Corporation (ITDC) 

Hospitality
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altered ways to consume energy and water, 
consumable and durable goods, and disposal 
of solid and hazardous waste created in the 
processes. Hotels have also started educating 
and sensitising guests about preserving resources 
like water and electricity by promoting reuse of 
linen during short stays.

Last year, our flagship property Hotel The 
Ashok, New Delhi was accredited LEED GOLD 
certification under US Green Building Council 
and is in the process for getting Platinum LEED 
certification by the next year. Hotel Samrat, 
another hotel under the brand is also in process 
of getting Gold LEED certification along with 
energy audit for both the Hotels.”

“Industry expectations from 2019 

The hotel industry for 2019 promises 
to be characterised by travellers who are 

highly sophisticated, with a native affinity 
to technology and higher hotel service 
expectations. We believe technology is shaping 
the future of the travel, tourism and hospitality 
industry. Technological advancement like 
Artificial Intelligence, Voice Technology, 
Automation, etc is going to play an important 
role.

2018 for ITDC in India

The industry is changing at a very fast pace 
and we as an organization aim and should 
aim to deliver the best to all our stakeholders, 
consistently at all times. The hospitality segment 
has always been touted as the harbinger of new 
ideas, new trends and new possibilities. What 
we believe in, create our reality and we are 
confident in contributing to the segment through 
our best-in-class service offerings, rich legacy 
and experience. 

ITDC being pioneer organisation in the 
hospitality domain always strives for the best, 
and is expanding its horizons- 

Our education imparting division, AIHTM 
is focusing more on job-orientated short-term 
courses. Apart from imparting skill development 
training in areas of food production, F&B 
services, accommodation operations at the 
front office. It aims to work towards making 
a difference to the academic culture for the 
students by offering a globally competitive 
curriculum and infrastructure and eventually on 
contributing significantly to the supply of trained 
manpower in the hospitality industry. AIHTM 
has joined hands with Jamia Milia Islamia and 
Amity University Haryana to jointly offer short-
term job oriented courses to aspiring youths.

Another major source of business, Duty-Free 
Shops under AITD division is growing as ITDC 

Hospitality
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ventured into major seaports in India with 13 
duty-free shops at Kolkata, Haldia, Paradip, 
Visakhapatnam, Kakinada, Chennai, Mangalore, 
Mumbai, Goa, Krishnapatnam, Tuticorin, 
Cochin and Ennore (Kamarajar).

ITDC’s flagship property Hotel The Ashok 
received a third consecutive award for “Best 
Hotel Based Meeting Venue” at National 
Tourism Awards 2016-17, during the year. 

Ashok Consultancy and Engineering 
Services (ACES), engineering wing of ITDC, 
further spread its wing as ITDC signed an MOU 
with SMIT Morocco for Tourism Cooperation 
in the August presence of Shri K J Alphons, 
Hon’ble Minister for Tourism, Govt of India 
and Mr. Mohammed Sajid, Hon’ble Minister of 
Tourism , Air Transport, Handicraft & Social 
Economy ,Govt of the Kingdom of Morocco.

Ashok Travels & Tours (ATT) signed an 
agreement with Indian Air force for the launch 
of Surface Cargo Transportation Service called 
“Speedex”. ATT division is trying to strengthen 
its cargo business segment.” He added.

Mr. Parvez Nisar, Hotel Manager, Fairfield 
by Marriott Pune Kharadi commented on 
the hospitality sector in Pune and new trends 
“The past year saw the start of an uptrend in 
the hospitality sector but was also marked by 
multiple challenges like curbs on liquor sale and 
the GST rollout. In 2018, the Demand-Supply 
equation continued to unveil opportunity for 
higher occupancies in the city. Pune displays 
signs of a mature and stable hotel market. It 
continued the surge in performance with market-
wide occupancy.

Corporate travel, extended stay and Mice 
segments play an important role in driving 
the occupancies of Hotels in the city. With the 
Banking and Finance sector expanding and new 
projects in the IT industry increasing, corporate 
demand across Pune is expected to grow further. 
The city is experiencing new trends as Smart 
hoteliers are increasingly relying on technology 
to help them here, gathering data and allowing 
the delivery of highly personalized service. 

Below are the trends that we will be 
experiencing the Market:

• Senior Living: Demand for serviced 
residences for senior citizens is gaining 
pace. This will lead to the growth of this 
trend in the hospitality industry.

• The growth of Leasing Model: Leasing 
model is where the Operator takes the P&L 
risk whereas the owner is offered the returns 
of the top-line of the asset.

• Modular Construction Techniques: Pre-
fabricated portions of a structure are built 
in an offsite location and then transported 
to the site and assembled to complete the 
Hotel.

• Total Revenue Management”

“ Our focus will be to analyse the Market, 
understand the demand of the Guests and 
take concrete steps towards making Fairfield 
Pune Kharadi the preferred location for every 
corporate Guest.” Mr. Nisar mentioned. 

Mr. Parvez Nisar, Hotel Manager,  
Farifield by Marriott Pune Kharadi

Hospitality
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With nearly 97 per cent of Dubai’s tourists visiting 
The Dubai Mall, it is no surprise it has earned 
the title of the world’s most visited destination. 
Visitors to the mall, located in the heart of 

Downtown Dubai, the iconic mega-development 
featuring attractions such as Burj Khalifa and The 
Dubai Fountain, have an unbeatable hospitality 
experience awaiting them at Address Dubai Mall.

Linked directly to the mall’s famed Fashion 
Avenue, Address Dubai Mall now welcomes 
visitors in a new look and sparkle. Emaar 
Hospitality Group, the hospitality and leisure 
business of global developer Emaar Properties, has 
boldly reimagined the hotel, an exceptional and 
exclusive city shopping retreat in The Dubai Mall. 

Olivier Harnisch, CEO of Emaar Hospitality 
Group, said: “Address Dubai Mall once again 
underlines our strategy of creating exceptional 
lifestyle environments under our Address Hotels + 
Resorts.”

Mohamed Samir El Sayed, General Manager of 
Address Dubai Mall, added: “The hotel has set 

industry benchmarks for its service excellence, 
lifestyle choices and central location. We are 
raising the standards with the new design and 
added amenities.”

The rooms take on an inspiring new look and feel 
with lavish furnishings. Private balconies open to 
mesmeric views of Burj Khalifa and The Dubai 
Fountain. 

Karat, the lobby lounge, is fresher and 
sophisticated, and serves contemporary and 
modern Arabic culinary delights. Cez is where 
you can retreat for a sumptuous lunch. The Café 
serves luscious lattes to ice-cold frappés. Opening 
soon is the Club Lounge, exclusively reserved for 
guests of Club Rooms and Suites. Address Dubai 
Mall is also home to one of the largest open-air lap 
pools in Downtown Dubai, its allure enhanced by 
the exotic pool-side restaurant, Cabana, which will 
welcome guests shortly. 

AccorHotels is proud to announce the first Orient Express hotel will open in the landmark King Power 
MahanakhonBuilding in Bangkok.

Imprinted in both history and imagination, the Orient Express brand has been reinvented for the future, with 
a vision to build a collection of prestigious hotels, steeped in tradition, myth and adventure.

Armani Hotel Dubai, located in the iconic Burj 
Khalifa, took home three prestigious awards at the 
Middle East Hospitality Excellence Awards 2018.

The hotel won Gold for The Hotel of The 
Year - 5-Star Boutique Hotel category, which 
underlines the impressive strides made by the 
hotel in upholding the ‘Stay with Armani’ promise 
for guests. From bespoke furnishings to award-
winning culinary distinction, renownedspa and 
wellness facilities to premium in-room amenities, 
Armani Hotel Dubai guarantees an experience like 
no other.

In another key win, the Middle East Hospitality 
Excellence Awards recognised Mark Kirby as 
General Manager of The Year – Silver Winner. 

Mark is a veteran hospitality professional with 
over two decades of international experience in 
the hospitality industry. Under his leadership, 
Armani Hotel Dubai has clinched several global 
recognitions. 

Armani Hotel Dubai’s Armani/ Ristorantewas also 
awardedRestaurant of The Year (Italian)-Silver 
Winner for its modern interpretation of Italian 
cuisine as well as its expertisein pairing beverages 
with its carefully crafted dishes to offer diners an 
exemplary experience.

Armani Hotel Dubai, defined by its iconic 
location, world-class amenities and facilities, and 
unparalleled food and beverage offerings, is the 
ultimate lifestyle destination in the region.

Accor Hotels debuts World-First Luxurious Orient Express Hotel 
in Bangkok 

Dubai Mall welcomes guests with new look and sparkle

Bestowing moments of  Armani Hotel Dubai 

Sebastien Bazin, Chairman and CEO of AccorHotels, said "Orient Express has always acted as a passport 
between worlds and a trip on these legendary trains was historical, touristic and cinematic with an inimitable 
experience. This linking of Occident and Orient, of history and modernity, and of curiosity and cultures 
will be a hallmark of the new Orient Express Hotels and we are excited to bring back this spirit of luxurious 
adventure to today’s modern travellers."

Aiyawatt Srivaddhanaprabha Chief Executive Officer of King Power Group, said "The launch of the 
world’s first Orient Express Hotel at King Power Mahanakhon truly completes our vision of creating an 
extraordinary landmark that celebrates the city and adds a new milestone to Thailand and the world’s 
hospitality industry, while further elevating Thailand to a truly world-class destination. King Power 
Mahanakhon seeks for all of its projects to be different, impressive and distinct, exuding excellence in every dimension. We look forward to welcoming 
visitors from all over the world,and placing Thailand’s tourism scene on the global stage through a landmark that combines exceptional hospitality, award-
winning cuisine, a unique shopping experience and Bangkok’s spectacular views."

Michael Issenberg, Chairman and CEO AccorHotels Asia Pacific, said "We are proud to bring themulticultural heritage, mystery and exoticism of the 
legendary Orient Express brand to Bangkok. Orient Express redefined rail travel in the 1900s, introducing the first sleeper cars linking West to East and 
delivering unprecedented levels of comfort and dining. We look forward to bringing this same luxury and refinement to the new incarnation of Orient Express 
hotels."
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Ginger opened its first prototype hotel with 
a complete new brand identity at Panjim, 
Goa after an intensive repositioning 

exercise. The current portfolio of the other 45 plus 
hotels will be repositioned reflecting the new brand 
identity and brand promise.Ginger will introduce 
the lean luxe segment, the first of its kind in India. 

Puneet Chhatwal, Managing Director and Chief 
Executive Officer,The Indian Hotels Company 
Limited said, “The Ginger brand journey is aligned 
to Aspiration 2022 that defines a brandscape that 
addresses diverse customer segments and price 
points. It will be an important growth vehicle 
for the company and we are looking at quickly 

scaling up the brand to a large number of hotels 
across India.” The new identity of Ginger presents 
a co-existence of contrasts through re-imagined 
spacesblurring the lines of work and play, bringing 
about a fusion of global and local and create 
experiences that are vibrant, quirky, intuitive and 
smart. 

Deepika Rao, Managing Director and Chief 
Executive Officer, Ginger said, “The brand is slated 
to appeal to an on-the-golifestyle and is anchored in 
the idea of seamlessness, facilitating a ‘never stop’ 
lifestyle. Ginger will now be an aspirational hotel 
chain that is also surprisingly affordable.” 

Ginger Unveils the Brand’s new look at Ginger Panjim, Goa

Further expanding its presence in South 
India, Sarovar Hotels Pvt. Ltd. announces 
the signing of its latest hotel in Bengaluru.  

This will be Sarovar’s sixth hotel after La 
Marvella Sarovar Premiere, Davanam Sarovar 
Portico Suites, RBD Sarovar Portico, Radha 
Hometel and Radisson Blu. The total inventory 
of Sarovar in the city will cross 700 rooms with 
the addition of Shravanthi Sarovar Portico to its 
portfolio. 

Shravanthi Sarovar Portico is a mid-scale 
hotel located in JP Nagar, one of India’s oldest 
planned suburbs.  The hotel have easy access 
to the city CBD and electronic city. It offers 
80 newly renovated guest rooms, an all-day 
dining restaurant, club bar, fitness centre and 
conferencing facilities. The newly redecorated 
lobby is spacious and comprises of a coffee 

lounge, just the perfect setting for relaxation or 
business networking.

Shravanthi Sarovar Portico is special by way of 
decorative themes that run through each of the 
four floors of the property. From Scandinavian 
to Spanish country to Manhattan to the Royal 
highness, the hotel’s theme floors and rooms leave 
the traveller with a signature experience akin to 
none.  

Commenting on the development, Anil Madhok, 
Executive Chairman, Sarovar Hotels Pvt Ltd. 
says, “After covering the IT and commercial hubs 
of Koramangala, ORR, Whitefield and Jayanagar, 
we are delighted to sign our next hotel in the heart 
of JP Nagar. The Shravanthi Sarovar Portico is 
well connected and centrally located 

Sixth Sarovar hotel in Bengaluru to open in 2019

Marriott International announced the 
opening of Fairfield by Marriott Goa 
Anjuna, making it the 14th Fairfleld 

hotel to open in India. 

The new hotel marks a milestone for the brand 
as it is the first Fairfield in Goa and increases the 
brand’s footprint in the country. Nestled amidst 
the lush green hills of North Goa, the property 
is designed for the on-the-go leisure traveler 
who seeks modern design, convenient amenities 
and warm hospitality, all at a great value. It is 
within close proximity to North Goa’s bustling 
entertainment and nightlife destinations.

The hotel’s 130 thoughtfully designed guestrooms 
deliver a comfortable stay with a wide range of in-
room amenities and plush bedding. The property 
also features a 24-hour fully equipped fitness 
center and spa, as well as a kids’ club for families 

traveling with children. The Fairfield Goa Anjuna 
also boasts 1,248 sqft of dedicated indoor meeting 
space with natural light, a pre-function area and 
column-free spaces that are ideal for conferences, 
weddings and social gatherings. In addition to 
the hotel’s smart and flexible design, guests will 
also experience Fairfield’s warm hospitality and 
friendly service, guaranteeing every guest is 
satisfied with their stay. 

Kava Kitchen & Bar, the signature all-day dining 
restaurant offers high-quality buffet and a-la-carte 
options - serving international cuisine along with 
local Goan delicacies and comfort food. The bar 
provides a selection of premium liquor, fine wines, 
cocktails and mocktails, and The Market is a 24/7 
convenience store with a wide variety of grab-
and-go food options.

Fairfield by Marriott Open Its 14th Hotel In Goa 

Mike Fulkerson, Vice President, Brand and Marketing, Asia Pacific, Marriott International, said "This is our first Fairfield by Marriott property to debut in 
Goa and the 15th for the brand in SouthAsia. At Fairfield we believe in the beauty of simplicity, and we look forward to offering travelers to Goa the same 
seamless service and welcoming hospitality that the Fairfield brand is known for."

Manveer Kapoor, General Manager, Fairfield by Marriott Goa Anjuna, said " Fairfield by Marriott Goa Anjuna is an ideal beach destination for a family 
vacation, leisure retreat or corporate team building outing. The hotel is a haven where guests can trust that every moment of their stay will be effortless and 
relaxed. We look forward to welcoming guests to experience our uplifting spaces and warm hospitality that are hallmarks of the Fairfield by Marriott brand."



50        trendy travel trade with food & shop January 2019

Hospitality

A Crystal Jade La Mian Xiao Long Bao 
restaurant has opened at Sands Cotai 
Central, joining a first restaurant that 

launched at The Parisian Macao in May. 

Operated by the renowned Crystal Jade 
Culinary Concepts Holdings restaurant group, 
Crystal Jade La Mian Xiao Long Bao, which 
originated in Singapore, brings a contemporary 
twist to classic Beijing, Szechuan and 
Shanghai cuisine. Offering quality cuisine at 
reasonable prices, the group operates more 
than 120 restaurants across 30 cities, including 

Singapore, Vietnam, Bangkok, Seoul, Manila, 
Shanghai and Beijing. 

Crystal Jade chose Sands Resorts Macao to 
expand the brand into Macao based on the 
group’s reputation for delivering quality dining, 
alongside its customer base and impressive 
footfall. Since 2009 Crystal Jade La Mian Xiao 
Long Bao has been commended by the Michelin 
Guide for seven consecutive years with ‘Bib 
Gourmand’ recognition for its excellent quality 
and value for money. 

From sandy white beaches, azure coloured 
waters and splendid landscapes, Maldives is 
a dream destination for travelers. Whether 

you are looking for a relaxing holiday, a bit of 
adventure or a romantic escapade, the Maldives is 
an ideal getaway.

This holiday season, encounter a state of nirvana 
on a luxury sojourn at the Maldivian paradise 
- The Westin Maldives Miriandhoo Resort. 
Residing on a designated UNESCO biosphere 
reserve, the tranquil oasis is surrounded by white 
sands, palm trees and offers guests unsurpassed 
ocean views to unwind and experience nature at 
its best.

The Westin Maldives Miriandhoo Resort offers 
guests an all-encompassing, transcendent 
experience with immaculate services on a 
breathtaking tropical island.

• Every trip to the Maldives includes a close 
connect with the stunning Indian Ocean. 

Experience the underwater world while 
snorkeling, diving, fishing and parasailing.

• Miriandhoo is a Turtle sanctuary, and 
guests can easily and often see turtles 
nesting along the white beaches. Reef 
sharks, lionfish, manta rays and often 
whale sharks all reside in the Baa Atoll.

• Guests can relishans authentic Maldivian 
and Asianstreet food with live kitchens, 
at Hawker, one of the unique dining 
experiences at The Westin Maldives 
Miriandhoo Resort.

•The signature Heavenly Spa by 
Westin™allows guests to reflect on their 
destination, while indulging in soulful and 
revitalizingmassages.

• The Westin Family Kids Club® offers 
reimagined family experiences that are tied back 
to the brand’s wellness positioning for young 

guests between the ages of 4–12 years. Some of 
the activities includes nature walks, family-style 
runs and water activities.

Discover the tropical island with The Westin Maldives

Crystal Jade Restaurant Opens at 
Sands Cotai Central 

Zostel, Asia’s largest chain of backpackers’ 
hostels, announced the launch of their 
new sub-brand ‘ZostelX’ – aimed to bring 

handpicked offbeat alternate accommodations 
under one umbrella for the evolving travellers 
in India.  The new offering will cater to the 
growing class of new-age travellers seeking a 
more immersive & authentic travel experience 
by offering local homes, farm stays, chalets and 
other such alternate accommodations options.
ZostelX is aimed at extending the company’s 
tried and tested Zostel-local entrepreneur 
collaboration model for backpacker hostels into 
the alternate accommodation space. Through 
ZostelX, the company plans to handpick and 
brand alternate accommodation properties in 
lesser known locations. Zostel will also be 
responsible for training & handholding the local 
micro-entrepreneurs while helping them reach 
out to modern, responsible travellers. This is 
an extension of Zostel’s hospitality offering to 
the young, adventurous travellers looking for 
a secluded yet immersive getaway with their 
families or friends away from the mainstream 

tourism hotspots. To begin with, the company 
is foraying into the alternate accommodation 
segment with four beautifully located, offbeat 
homes in different valleys of Himachal Pradesh 
at Laida, Dabbi/Kothgarh, Cheog and Rumsu. 
Bookings open on Friday, December 14th.
Commenting on the launch, Akhil Malik - CEO 
& Cofounder of Zostel says, “We wanted to 
build a new range of offering to attract the 
audience who are not into backpacking. A hostel 
setup works very well for a typical 18-30 year 
old solo traveller or even for smaller groups 
of friends. However, being a youth hostel, we 
had to leave out families and bigger groups 
to maintain that youthful vibe at our hostels. 
Through ZostelX, we will be able to cater to a 
wider group of travellers, that are seeking thrill 
or solitude away from the popular destinations. 
Simply put, ZostelX guarantees a comfortable 
stay at a beautiful location away from crowds, 
clubbed with authentic experiences organized by 
the local, rural communities topped by the quality 
promise of brand Zostel.”

He further adds, “This is going to be a pilot 

project at the moment. We are targeting a whole 
new category of responsible travellers that 
includes families as well. The locations have been 
carefully chosen by the team in a manner that they 
are secluded yet accessible. Further, the properties 
have been handpicked and local owners trained in 
hospitality to facilitate superlative experience for 
the guests.”

Zostel unveils sub-brand ZostelX
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The Indian Hotels Company Limited (IHCL)
is pleased to announce one more Taj 
brandedhotel in Lucknow, a city with rich 

history and an exciting future. This hotel will be in 
partnership with Luxus Hospitality Pvt Ltd.With 
this addition, IHCL will have three hotels across 
two of its brands in the city.

Puneet Chhatwal, Managing Director and Chief 
Executive Officer, IHCL said, “We are delighted 
to partner with Luxus Hospitality.This signing 
is aligned to Aspiration 2022 with its focus on 
aggressive domestic growth. The Company is very 
optimistic about Lucknow as it is an important 
centre of governance, business, culture and 
tourism.”

The Taj branded hotel will be conveniently located 

atVibhutiKhand, NewGomti Nagar Centre with 
close proximity to key corporate parks, institutions 
and recreational facilities. The hotel will comprise 
of 185 spacious guest rooms, an all-day diner, a 
specialty restaurant, a bar, a wellness area and 
banqueting facilities. The Greenfield project is 
slated to open in 2022.

Mr. Amit Singh, Director, Luxus Hospitality Pvt 
Ltd said, “We are proud to partner with The Indian 
Hotels Company Limitedfor its iconicTajbrand and 
bring their famed hospitality to Lucknow.”

Lucknow is the capital of Uttar Pradesh, one of the 
largest states in India.IHCL has two existing hotels 
in the city – Taj Mahal LucknowandGinger Gomti 
Nagar. 

The Indian Hotels Company Limited's iconic 
brand Taj has opened its second hotel in Udaipur - 
Taj Aravali Resort & Spa. Nestled at the foothills 
of the picturesque AravaliMountain Range, the 
resort is spread across 27 acres of lush landscaped 
gardens.

Mr. Puneet Chhatwal, Managing Director and 
Chief Executive Officer, The Indian Hotels 
Company Limited (IHCL),said “Taj has been 
instrumental in developing India’s tourism 
potential in Rajasthan and putting the state on 
the global map with the iconic Taj Lake Palace, 
Udaipursince 1970. With the opening of Taj 
Aravali Resort & Spa, we are enhancing our 
offering for the global traveller and reinforcing 
our commitment to Udaipur - the Venice of the 
East.”

The resort has 92 luxurious rooms, suites and 
tents with panoramic views of the Aravalis.
The design ethos is contemporary with a 
mix of traditional Rajasthani influences and 

furnishings inspired by Mewar’s world-
class equestrian heritage. The hotel is 
conveniently located an hour away from 
the airport. 

“Taj Aravali Resort & Spais ideally 
located to enjoy nature while also staying 
connected to the pulse of Udaipur’s 
vibrant character.We look forward to 
welcoming guests to experience Taj’s 
legendary service.” said Anand Nair, 
General Manager, Taj Aravali Resort & 
Spa, Udaipur

Guests have a choice of distinctive culinary 
options which include an all-day diner 
– Tiri; a specialty vegetarian restaurant – 
Javitri; an alfresco grill – Ridgeview and 
a bar – Odeypore Lounge. The hotel is an ideal 
destination for weddings and conferences with 
expansive indoor and outdoor banqueting spaces. 
It also houses the award-winning Jiva Spa spread 
over 15,000 sq. ft. with 11 treatment rooms.  

Additionally, the hotel has extensive recreation 
facilities such as squash, badminton, basketball 
and tennis courts, a gymnasium and a state-of-the-
art indoor golf simulator. It even boasts of its own 
34-seater movie theatre.

Taj Aravali Resort & Spa Open Its Gate In Udaipur

IHCL Signs a New Taj Hotel In Lucknow

 

Heavenly Spa by Westin is preparing 
to celebrate its 5th anniversary with 
a meaningful initiative known as the 

Five Elements Wellness Calendar. This is a 
comprehensive template that organizes activities 
into five master groups in accordance to the 
patterns of nature. For example, each of the five 
groups – Earth, Water, Fire, Air and Ether – relate 
directly to a different chakra, color and wellness 
module. 

The Five Elements Wellness Calendar will 
commence on the 1st January 2019 with an earth/ 
detox theme. The second week will be water/
balance followed by fire/strength, air/flexibility 
and finally ether/rejuvenation. Each week will 
involve a program of daily lifestyle activities 
such as yoga, meditation, breath work and sound 
healing. Essentially, the Five Elements reflect a 

deep understanding of natural law and will help 
participants embrace the universal order that 
underlies all things in our world. 

This evolving program will be led by Wellness 
Specialist, Jitendra Pokhriyal. Hailing from the 
birthplace of yoga in India, his role at Heavenly 
Spa by Westin is to cultivate renewal through 
a crafted menu of interactive sessions. These 
encounters focus on holistic wellness and draw 
on Bali’s traditional healing practices to uplift 
body, mind and spirit.

“As Heavenly Spa by Westin celebrates its 5th 
anniversary, I must take time to commend our 
fine team of therapists. They work tirelessly to 
deliver a full range of treatments that address 
the effects of living in today’s fast-paced world to 
ensure our guests feel refreshed and revived. It is 
this intuitive level of care that has contributed to 

our award-winning status,” says Mr. Oriol Montal, 
General Manager of The Westin Resort Nusa Dua, 
Bali.

Heavenly Spa by Westin Celebrates Five Years  
Of  Wellness
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Appointment

Sheetal Sachdeva has been appointed as the new Operations Manager of Courtyard by MarriottAgra. In her new 
role, Ms. Sachdeva will effectively leverage her experience of managing diverse responsibilities of Guest Services, 

Rooms Division Management, F&B Operations, Administration and driving revenues at Courtyard by Marriott, Agra. 
Ms. Sachdeva has over eighteen years of experience in the core hospitality and customer oriented operations with 
luxury hotel chains. Prior to joining Courtyard by MarriottAgra,Ms. Sachdevaheld the role ofOperations Manager in 
Four Points by Sheraton Ahmedabad. 

The Novotel Pune Nagar road is happy to announce the appointment of Roopal Tiwari as the Talent & Culture 
Manager. She brings with her  an experience of 5 years in the hospitality sector. Roopal represents an internal 

grown talent of AccorHotels with more than 5 years of significant association with the brand and has grown from 
Management Trainee to heading the department. She has previously worked with Ibis Pune Hinjawadi and Ibis 
Viman Nagar.

Ather Raza has been appointed as the Director of Operations at the Sheraton Grand Chennai Resort & Spa. Bringing 
with him over sixteen years of adept hospitality experience, he is responsible to ensure smooth hotel operations and 

oversee the functioning of various departments. Prior to joining Sheraton Grand Chennai Resort & Spa, Ather worked 
as an Executive Assistant Manager (Rooms) at Sheraton Grand Bengaluru Whitefield Hotel & Convention Centre. The 
dynamic and enigmatic Ather joined the Marriott family in 2001 and has a vast experience of handling pre-opening 
of properties like Sheraton Bangalore at Brigade Gateway, Aloft Bengaluru at Cessna Business Park, Sheraton Grand 
Bengaluru, and Sheraton Whitefield Hotel & Convention Centre. 

Radisson Hotel Group™ has announced the appointment of Zubin Saxena as its new Managing Director and 
Vice President of Operations, South Asia. In his new role, Zubin will provide counsel to the South Asia team. 

A strategic thinker and executor, he will be responsible for implementing new brand standards and delivering on 
operational efficiency and effectiveness to our hotels. Previously, Zubin has held senior and leadership positions with 
prominent global companies such as InterContinental Hotels Group (IHG), Jones Lang LaSalle Hotels and HVS-New 
York.

Courtyard by Marriott, Agra

The Novotel Pune 

Sheraton Grand Chennai Resort & Spa

Radisson Hotel Group 

Fairfield by Marriott Belagavi announced the appointment of Vinayak Patnekar as the Hotel Manager. A seasoned 
hotelier, Vinayak brings with him over 18 years of rich hospitality experience and is known for dynamism and depth. 

Mr. Patnekar has been associated with leading hotels across India and served in different capacities.  Having worked 
withMarriott International in various capacities, over the years, he is well conversant with global standards of hospitality. In 
his new role, Mr. Patnekar will effectively leverage his experience of managing diverse leadership responsibilities of Guest 
Services, Rooms Division Management, F&B Operations, Administration, Project Management, conceptualizing events, 
driving revenues and managing human assets at Fairfield by Marriott Belagavi. 

Fairfield by Marriott Belagavi



Hyatt Regency Delhi is pleased to announce the appointment of Kunal Dewan as the Di-rector of Sales & 
Marketing. A driven, strategic and skilled individual, Kunal possesses a broad knowledge base of the hospitality 

industry and brings more than a decade of expe-rience to the role, where he will be responsible for the daily sale efforts 
and overall posi-tioning of the hotel. Prior to his role at the Hyatt Regency Delhi, Kunal was the Director of Sales & 
marketing at The Westin Pune Koregaon Park at Marriott International where his responsibilities included overseeing 
financial strategy, anchoring a team of associates and designing content for digital marketing.

The ST. Regis Doha, the finest address in Qatar, is pleased to announce the appointment of Raghu Menon as General 
Manager of the luxurious abode. In this role, he will be responsible for overseeing the award-winning 336-room 

luxury property as well as managing its operations and maintaining the unparalleled service excellence that matches the 
legacy of The St. Regis Brand. With over two decades of experience in the hotel industry, an extensive portfolio in the 
food & beverage operations and an intricate understanding of the brand, Menon is the ideal candidate to lead The St. 
Regis, Doha to the next level of success.

ManeeshVijaykumaran has been appointed as the Director of Food & Beverage at the Sheraton Grand Resort 
& Spa. He brings with him more than a decadeof expertise in the hospitality industry. In his new role he will 

be responsible for managing the overall operations of the food and beverage department and delivering excellent 
guest experiences. He will be leading the culinary team and his role entails introduction of new menus, uphold menu 
standards, ensure high quality service, increase food & beverage profitability, and manage laborand food costs. 
Prior to joining Sheraton Grand Chennai Resort & Spa, Maneesh has been associated with renowned names in the 
hospitality industry. 

The Westin Maldives Miriandhoo Resort is pleased to announce the appointment of Varun Bharadwaja as 
the Director of Sales and Marketing. In his role at the hotel, he will be leading the management staff in 

implementing effective strategies and key initiatives to maximize revenue generation and achieve marketing 
opportunities for the hotel. An extensive 13 years of sales and marketing experience in the hospitality industry has 
led Varun to evolve into a collaborative leader. Prior to joining The Westin Maldives Miriandhoo Resort, he was 
Director of Sales and Marketing at Taj Exotica Resort & Spa and Taj Coral Reef Resort & Spa in Maldives for over 
three years. 

Hyatt Regency Delhi 

The St. Regis Doha 

Sheraton Grand Chennai Resort & Spa

The Westin Maldives Miriandhoo Resort

Preferred Hotels & Resorts pleased to announce the promotion of Seema Roy as Area Managing Director, South Asia, 
Middle East & Africa. As Area Managing Director, Seema Roy will drive retention and development efforts of the 

brand’s growing portfolio in South Asia, Middle East & Africa, supported by the company’s regional offices in New 
Delhi, Dubai and Cape Town. She most recently served as Director of Marketing for Asia Pacific, a role in which shewas 
responsible for developing and executing the company’s marketing, advertising, loyalty program, regional alliance, and 
partnership efforts in the region, providing strategic consultation and support to more than 150 hotel members.

Preferred Hotels & Resort 
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The Jiva Spa at The Taj Mahal Palace, 
Mumbai offers the century’s old tradition 
of the Turkish bath, also known as 

Hammam. It is a deep cleansing bathing ritual 
withnatural ingredients which help to purify 
and rejuvenate yourself. As a result, the body is 
realigned and the energy flow within is restored.

Indulge in Jiva Spa’s exceptional offering, 
Abhisheka at Taj Nadesar Palace, Varanasi. This 
ceremonial bath stems from the ancient practice 
of cleansing sacred icons with the holy water 
of the Ganges and the combination of five pure 
foods termed as panchamruta. With its roots 
in the traditional Indian purifying rituals, it is 
designed to be deeply relaxing and leaves you 
with a lingering feeling of calm.  

Luxuriate in royal treatments that originated 
in the 14th Century at the Jiva Spa at Taj Usha 
Kiran Palace, Gwalior. The award-winning 

signature treatment, MangalSnan is a saffron 
infused bath accompanied by live classical 
Indian music. Known to be undertaken before 
an important coronation or wedding ceremony, 
this treatment comprises a 180-minute blissful 
journey that begins with a soothing massage 
followed by an elaborate bathing ritual. Jiva 
Spaare rooted in the philosophy that Jiva or `life 
force’ is the bedrock of wellness. All products 
used at Jiva Spas are natural and uniquely 
developed from Indian herbs, essential oils and 
special ingredients. 

The Best Jiva Spa Treatments 
This January, spend time in the pursuit of wellness with signature Jiva Spa treatments. 
Perfectly suited to balance mind and body, the treatments are inspired by the Indian 
heritage of healing traditions, Ayurveda and Yoga. Each treatment and experience has 
been carefully selected to initiate physical, mental and spiritual equilibrium.

Spa & Wellness



Lifestyle
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Beauty that is skin deep is always subjected to praise. A glance at the past reveals 
that it was the Jewelery that had been radiating this inner beauty by adorning the 
neck, forehead, ears, hands, waists and feet of both the genders. It is even today 

that young to middle aged women are crazy about Jewellery. Skilful hands mold precious 
metals to create magnificent collections of necklaces, earrings, bracelets and even fashion 
Jewellery. Here we have to know about trending 2019 jewellery.

For women jewelry is surely the most superlative item. The 
importance of jewelry in women’s life can be explained by 
the fact that they love to wear it since ages. The popularity 
of the jewelry is increasing with the passage of time as 
many new designs and styles are on its way into the market.

Glam of Shining Forever 

Sumit Garg, Director, Delhi Diamonds shares about 
the new trends for 2019 in the world of jewellery 
and said “The last couple of months have seen an 
inclination towards various forms and trendy gold 
jewelry, but in the coming year, I foresee a boost in 
the demand of Dia jewellery. "Grey" being the new 
color choice of the season, Dia jewellery studded in a 
fusion of Rose Gold and white gold will attract more 
combinations with the upcoming westernized dresses 
and engagement gowns for the wannabe brides. Peo-
ple are falling more for elegance and avoiding flashy 
jewel pieces like chokars and big necklaces. Rather a 
bend for sleek necklines with bigger diamonds will be 
seen to be increased. Also, the trend of Fancy Shapes 
(Other than Rounds, like Marquise, Pears, Hearts. 
Princess) is also an upcoming trend in all segments of 
the society.”
“The wedding Jewellery is one parameter which 
decides more than 60% of the consumption of total 
jewellery and so is the deciding factor in the trends.
For the trending jewellery, I must say that traditional 
hues of red and beige, which is being used for wed-
ding lehengas and bridal wears; have attracted more 
shades and designs in gold and antique gold jewellery. 
People are loving meenakari, jadau and polki jewel-
lery also for their big day, which is in well versed 
with their ethnic feel. “Mr. Garg Mentioned.

• Vedika Sharma
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Bling Factor

Capturing the mystique of the lotus in its fluid, ethereal form, Khanna Jew-
ellers, connected to the handcraft legacy of Delhi, gets inspired by The Lotus 
Temple, an architectural marvel of the city, to present an ever-modern collec-
tion of jewels 

 
One of Delhi’s most iconic names in jewellery design, its design cell in-

terprets the brilliance of the lotus through its poetic form: Its petals that fold, 
unfold with infinite grace, its inner bud with its carved like curves, its rose tint 
accentuated with the green leaves that surround it. 

 
Khanna jewellers interpret this fairy tale flower in a crisp, modern collec-

tion crafted with diamonds in all their splendorous shapes.  Briolette in various 
shades of white, champagne and rose pink gets enhanced with rose-cut white 
diamonds and solitaires in various shapes.  Finely faceted emeralds, rubies and 
sapphires and accents in pearls compel you to view the Lotus flower in a new 
glory. 

 
Says Kartik Khanna, Creative Director, Khanna Jewellers, “ The lotus has 

been a recurring motif in our vocabulary of design. However we have changed 
the total narrative from  a hand painted lotus found in a jadau or its petals 
carved in filigreed gold ornaments to create a collection of totally modern, 
very brilliant and bold pieces wherein the stones are central to the story.”

 
Hence you find a bold ring with its central motif combining rose-cut 

diamonds, full-cut diamonds, yellow diamond briolettes with emeralds and ac-
cents of pearls. Through exemplary workmanship, the diamonds and emeralds 
are alternatingly placed at various levels to give a three dimensional feature.

 
Collectors can also find a masterpiece asymmetrical bracelet, with an easy 

to open mechanism, composed of two tones of gold. Delicate earrings featur-
ing pear-shaped emeralds and rose-cut diamonds. Add to that bold neck pieces 
and other ornamentation and  you see the lotus inspiration shine through a 
contemporary design, where the fluid lines exude a distinct energy. 
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Bling Factor

Aayush Khurana, Managing Director, Khurana Jewel-
lery House, Amritsar shares “The millennials form a 
major segment of the customer base in today’s jewellery 
industry, not only in India but across the world. Thanks 
to social media, the customer is well aware of the cur-
rent trends in the industry, which are highly influenced 
by celebrities for obvious reasons. While the Generation 
Y prefers wearability along with design over jewellery 
as a mode of investment, there’s more demand for rings, 
earrings and bracelets as compared to heavy necklace 
sets. Meenakari has certainly left a mark on the Indian 
jewellery industry in 2018 and it’s still here for good but 
when we talk about trends for 2019, it will definitely be 
the out-of-the-box statement Diamond or Polki (uncut 
diamond) jewellery such as heavy earrings, shoulder dust-
ers, cocktail rings etc. that are best suited to make that 
first impression.”

Mr. Khurana mentioned “ We, at Khurana Jewellery 
House, make sure we’re one step ahead of the dynamic 
jewellery industry and like to evolve along with the tastes 
of the consumers. This is the reason why we’ve intro-
duced larger-than-life Polki earrings under our Nizaam 
collection, a perfect ensemble for all kinds of occasions.”





60        trendy travel trade with food & shop January 2019

Unlock the  Fashion Trends 

                                                 Of 2019 If there is one thing 
that is constant, it is 
“change”. And change 
is exactly the one thing 
that is constant when it 
comes to fashion. Since 
the beginning of human 
civilization, there has 
been a constant effort 
being put to make one 
look better. The different 
styles in fashion have 
always gone through 
innumerable changes. 
With the increase in the 
number of innovations, 
the change in trend 
and fashion styles have 
also been rapid. So 
keeping that in mind, 
T3FS brings new trends 
of 2019 by prominent 
designers.

Ritu Beri
Two of the most upcoming trends of 2019 will be 
1. Layering – All the way whether it’s about fabric or 

frills, layering will be big this season. What is in-
teresting is that some of the top fashion houses are 
trying layering with single piece of fabric, which 
will make this trend even more interesting. 

2. Neutral tones – Earth tones will be big, too. This 
would include white, beige, creamish and Khaki 
in all kinds of clothing, whether Indian or western 
outfits.

Fashion
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Manoviraj Khosla
For the upcoming season we are working 
a lot with gold in various forms. We are 
also working a lot with brocade. Digital 
prints are also making a big impact & we 
are doing a lot of digital prints for men’s 
sherwani’s jackets & shirts. Embroidered 
men’s shoes in velvet are also way in.
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Automobiles

Ferrari  SP3JC

BMW M8 En Route to Series Production

The latest Ferrari one-off project, the SP3JC, has been officially consigned to its owner. 
Designed by the Ferrari Styling Centre, the SP3JC was commissioned by a Ferrari client and 
collector whose brief set out to create a pure, uncompromising roadster using the chassis and 
running gear of the F12TDF.

From the race track to the road: the new BMW M8 Coupe (fuel consumption combined: 
10.8 – 10.7 l/100 km [26.2 – 26.4 mpg imp]; CO2 emissions combined: 246 – 243 g/km*) is 
rounding the final corner en route to series production. 

BMW M GmbH is putting an early 
prototype of its upcoming flagship 
through its paces at the Estoril grand-

prix racing circuit in Portugal.

• New BMW M8 (Fuel consumption combined: 
10.8 – 10.7 l/100 km [26.2 – 26.4 mpg imp]; 
CO2 emissions combined: 246 – 243 g/km) 
in the final phase of the series production 
development process.

• Customary BMW M dynamic prowess, agility 
and precision enter a new dimension.

• Performance-oriented vehicle concept with 
minimised weight, low centre of gravity, even 
weight distribution, optimum wheelbase and 
wide tracks.

• M-specific optimisations further increase 
already high levels of rigidity in the body 
structure, chassis components and chassis 
mounting.

• M-specific suspension delivers exceptional 
directional stability, steering precision and 
cornering dynamics.

• High-revving V8 engine with M TwinPower 

Turbo technology 
produces north of 440 
kW/600 hp. Fully 
variable transfer of 
power via M xDrive all-
wheel-drive system with 
rear-wheel bias and 2WD 
mode.

• Market launch of the 
BMW M8 Coupe in the 
course of 2019. Further 
model variants: BMW 
M8 Convertible, BMW 
M8 Gran Coupe.

 All figures relating to performance, fuel/
electric power consumption and emissions are 
provisional.

The fuel consumption, CO2 emissions and 
electric power consumption figures were 
determined according to the European 
Regulation (EC) 715/2007 in the version 
applicable. The figures refer to a vehicle with 
basic configuration in Germany. The range 
shown considers the different sizes of the 
selected wheels/tyres and the selected items 

of optional equipment, and may vary during 
configuration.

The values are already based on the new 
WLTP test cycle and are translated back into 
NEDC-equivalent values in order to ensure 
comparability between the vehicles. With 
respect to these vehicles, for vehicle-related 
taxes or other duties based (at least inter alia) on 
CO2 emissions, the CO2 values may differ from 
the values stated here (depending on national 
legislation).

The sole one-off car to be commissioned 
on this limited-series special, the SP3JC 
is the maximum expression of open-air 

motoring, harking back to Ferrari’s epic V12-

engined spiders of 
the 1950s and ‘60s. 
The striking one-off 
makes an important 
and individual 
styling statement 
and represents the 
outcome of over 
two years of intense 
work, with close 
involvement from 
the client throughout 
the process.

The SP3JC features 
a very muscular 
stance with dynamic 

sculpturing on the flanks designed to emphasise 
the front-engine layout, a distinctive air intake 
outline at the front, and a dramatic rear fascia 

with horizontal slashes contributing to a wider 
stance.

The client’s passion for Pop Art is reflected in 
the strong graphics, and the unique combination 
of the Azzurro Met and Giallo Modena livery 
over the main Bianco Italia colour scheme 
underlines the car’s sensual volumes.

The sporting theme is reinforced by specific 
detailing such as  split glass inserts on the 
bonnet to show off the 780cv V12 engine, a 
flying bridge between the fairings of the integral 
carbon-fibre roll hoops and a brushed aluminium 
external fuel filler cap.

The seats are trimmed in blue leather with a 
white insert. The blue leather extends to the 
lower dashboard and the colour is picked up in 
the contrasting stitching to the rest of the interior 
trim.
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Jaguar’s first electric performance SUV scored 91% for adult occupant protection, 81% for 
child occupant protection and 81% for safety assist. I-PACE scored maximum points for both 
the side barrier impact and the more severe side pole test, with good protection of all critical 
body areas.

ThThis latest result means all three 
members of Jaguar’s PACE SUV 
family, E-PACE, F-PACE and I-PACE, 

have the maximum five-star Euro NCAP 
rating, demonstrating Jaguar’s commitment 
to engineering some of the safest family cars. 
I-PACE is the tenth consecutive model from 
Britain’s biggest vehicle manufacturer to 
receive five stars.

The I-PACE’s lightweight aluminium body 
structure delivers inherently high levels of 
stiffness, and when combined with the integral 
battery pack – protected by a structural 
aluminium frame – delivers the highest 
torsional rigidity of any Jaguar yet, at 36kNm 
per degree.

Highlights of the body design include industry-
first use of aluminium forgings, and Jaguar-first 
applications of post-form heat treatment to 
increase the strength of the aluminium alloys 
used in crash-critical areas.

I-PACE, also features advanced safety 
technologies to protect road users and 
pedestrians. Technologies include a deployable 
bonnet and Autonomous Emergency Braking 
with Pedestrian and Cyclist Detection. Jaguar 
also designed a unique Audible Vehicle Alert 
System (AVAS) for its first electric vehicle 
that warns road users when the vehicle 
is approaching. The sound can be heard 
at speeds up to 20km/h and exceeds the 
56dB(A) minimum required by forthcoming 
European legislation. The system was tested in 
conjunction with members of Guide Dogs for 
the Blind, the UK’s leading charity for people 
affected by sight loss.

In addition to safety technologies, the 
performance SUV offers a full suite of 
advanced driver assistance systems including 
Adaptive Cruise Control with Steering Assist, 
Blind Spot Assist, and 360° Parking Aid.

Simon Black, Senior Project 
Leader, Body Engineering 
Jaguar Land Rover
The Jaguar I-PACE has already 
received awards for its design, 
performance and handling. This 
latest award from Euro NCAP 
confirms the I-PACE’s exceptional 
safety standards. The SUV has 
been expertly engineered with a 
lightweight aluminium body structure 
and integrated battery pack to 
provide outstanding crash protection 
for occupants. Safety is our biggest 
priority and it is fantastic to see the 
Euro NCAP results reflect this.

Jaguar’s all-Electric I-PACE Earns 
Five-Star Euro NCAP Safety Rating

The affected ski bags include securing strap seams that have been found 
not to meet the required standards for robustness. This means there is 
a possibility that the belt strap will tear when exposed to high levels of 
stress, and that the accessories will not be held in place. Ski bags will be 
reviewed in the workshop, and replaced if necessary.

This recall is a purely precautionary measure. In respect of this 

precautionary check, Porsche also requests that customers who 
subsequently bought the accessory part as a standalone item also visit 
their respective workshop. The recall affects ski bags from the production 
period running from January 2017 to February 2018. The free-of-charge 
visit to the workshop will take place at individual customers’ earliest 
convenience, and the checking process will take around half an hour.

Porsche Inspecting Ski Bags in 
the Macan and Cayenne Models
Porsche is recalling the “ski bag” vehicle accessory. The sports 
car manufacturer is recalling to workshops a total of 1,738 
Macan and Cayenne vehicles worldwide which were originally 
fitted with the accessory, of which 568 units are in Germany.

Automobiles
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  Date                                                      Venue                                                   City                                               Country
Apr. 5-7                           Barber Motorsports Park                         Leeds, Ala.                       USA 
June 27-30                          Watkins Glen International                      Watkins Glen, NY                       USA 
Aug. 2-4                                     Road America                     Elkhart Lake, Wis.           USA 
Aug. 23-25                     VIRginia International Raceway               Alton, Va.                       USA 
Sept. 13-15                 WeatherTech Raceway Laguna Seca        Monterey, Calif.                        USA 
Oct. 24-25                                 Circuito de Jerez                    Jerez de la Frontera, Cádiz             Spain
Oct. 26-27                     World Final – Circuito de Jerez                Jerez de la Frontera, Cádiz             Spain

2019 LAMBORGHINI SUPER TROFEO NORTH AMERICA SCHEDULE

The first round of the season will begin at a new venue for the 
championship in 2019 as the season will visit Barber Motorsports 
Park from April 5-7. The 2.38-mile, 15-turn course will challenge 

the field in what should be an exciting pair of 50-minute races to get the 
season started just outside of Birmingham, Ala.

The next four venues will be familiar stops as all will be run in conjunction 
with the IMSA WeatherTech Championship.

Drivers will return to their machines for Round 2 at Watkins Glen 
International in upstate New York the weekend of June 27-30. Round three 
will then be contested at Road America in Elkhart Lake, Wisconsin on the 

weekend of Aug. 2-4.

The last two race weekends include Alton, Va.’s VIRginia International 
Raceway from Aug. 23-25 and then WeatherTech Raceway Laguna Seca in 
Monterey, California on the weekend of Sept. 13-15.

The final round of the year and the 2019 World Final will be contested in 
southern Spain at the Circuito de Jerez from October 24-27.  

These two rounds mark the end of the season of all of Lamborghini’s one-
make series which also includes Europe, the Middle East and Asia. It also 
serves as the ultimate challenge between the best drivers from around the 
world to decide the world champion of Lamborghini Super Trofeo.

2019 Lamborghini 
Super Trofeo 
North America 
Automobili Lamborghini has announced the 2019 Lamborghini Super Trofeo North America 
schedule.

Mercedes-Benz’s First 3S 
Dealership in Jodhpur
India’s largest luxury car manufacturer 
Mercedes-Benz strengthened its retail footprint 
in the emerging Tier II markets by inaugurating 
its first-ever 3S dealership in Jodhpur, 
Rajasthan.

Jodhpur is one of the high-potential markets in Rajasthan and the 
inauguration of the showroom underlines its rising importance. 
The dealership strategically located at the prime automotive hub in 

Jodhpur serves as a one-stop-shop solution for all customer needs and is a 
luxury destination in itself. The luxurious showroom was inaugurated by 
Martin Schwenk, Managing Director & CEO, Mercedes-Benz India, and 
Vidur Talwar, Managing Director, T&T Motors Private Limited.

T&T Motors, Jodhpur is spread across a cumulative area of 10,500 sq. 
ft. and has been built with an investment of INR 5 crores. The facility is 
developed in line with the innovative Mercedes-Benz design elements, 
which offers an unsurpassable luxury experience to our customers. It 

boasts of 3 car display area with 4 dedicated service bays and is staffed 
by 20 trained professionals. The dealership will also cater to neighboring 
districts of Pali, Sirohi, Jalore, Sanchore, Barmer, Jaisalmer and Nagaur.
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 Navneet Singh, PureCircleHead 
of the South East Asia Region 
PureCircle  is  the  market  leader  in  high  
purity  stevia  ingredients  with  75%  market  
share. Stevia market is $200-250  million  market  
today  growing  at  20-25%  CAGR.  India has a 
tremendously important role to play in growing 
this market as it is one of the largest consumers 
of sugar globally. Stevia is a sustainable crop, 
which is in high demand by the global food and 
beverage industry. PureCircle is test-farming 
several locations in India with its StarleafTM 
stevia variety, which contains more of the best-
tasting stevia sweeteners than other stevia plant 
variants.  India has the land, climatic condition, 
farming expertise and entrepreneurial spirit 
to contribute significatly to global demand of 
naturally-sourced, non-GMO stevia sweeteners.

Pure Circle (LSE: PURE), the world’s leading producer and innovator of great tasting, 
zero-calorie stevia sweeteners, announces its plans to expand its India footprint and 
commitment to help Indian companies reduce 250 billion calories in the Indian diet by 
2020. 

Stevia Expand its   
               Footprint in India

This exemplifies the company’s commitment 
to traceability, and helping food and beverage 
companies in India to launch new low to zero 
sugar added products with plant-based stevia 
from farm to finished product. Inline with 
the Indian Prime Minister’s vision to double 
farmers’ income, PureCircle is exploring new 
farming partnerships in multiple locations across 
India. 

As per a Mintel Global New Products Database, 
global beverage and food launches with stevia 
are up sharply in 2018 with Asia/Pacific 
witnessing an unprecedented 42% growth year 
over year for H1 2018 vs. 2017. 

Zero calorie, sustainable, 250-300 times sweeter 
than sugar and a healthier, natural alternative 
to artificial sweeteners, PureCircle is disrupting 

Consumer Health, Agriculture and Environment 
in India with Stevia. Indian Council of Medical 
Research, The Public Health Foundation of India 
and Institute for Health Metrics and Evaluation 
report states that 72 million Indians suffer from 
Type-2 diabetes today and is expected to almost 
double to 134 million by 2025. Stevia can also 
act as a powerful tool for the country to come out 
of the infamous reputation of being “the diabetic 
capital of the world”

India has a tremendously important role to play 
in growing this market as it is one of the largest 
consumers of sugar globally and new products 
launches with stevia in India are projected 
continue to see double digit growth this year. 
Hot beverages, chocolate confectionary and 
dairy currently represent the leading category for 

product launches with stevia this year. PureCircle 
is expecting a whole host of launches in 2019 
including those from major brands in powder 
soft drinks, flavoured milks, carbonated drinks, 
juices, condiments, nutraceutical products etc.

PureCircle has also announced its plans to 
increase plantings of its Starleaf stevia variety 
to supply significantly more Reb M to global 
beverage and food companies. As the result of 
ongoing innovation, research and development 
work with stevia, to date PureCircle has been 
granted more than 100 stevia-related patents.  
These patents – plus more than 250 patents 
pending and other strong intellectual property 
-- are directed to a wide range of stevia-related 
products and processes.

Health
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Prediction for January 2019 by
Poonam Sethi
“The more you give, the more you receive” is the motto of renowned Tarot card 
reader and holistic healer, Poonam Sethi, lives by. She has studied Feng Shui 
and Tarot card reading at several institutions across the globe and has, through 
extensive self-study, practice and perseverence, mastered the art of guiding people 
frm the present into the future to precision.

GEMINI
TThe start of the year will be spent in clearing 
up the mess .You will be paid that which is 
owed or due to you. A new venture will take 
off by March. This is an important year for 
you so concentrate on yourself and clear 
your past karma. Financially good after June 

and you will be able to clear some major debts thereafter. An 
old love may rekindle again, for good. Change will bring a new 
perspective and a new you, and by putting your pessimism or 
insecurities behind you, you’ll become a much stronger and 
happier person. Time to fix your health.
Lucky color: Violet
Lucky number: 3

CANCER
Your work will start off bright, and then turn 
dark, and then bright again. Don’t worry, 
after a slight reversal you’ll see material gain 
or a good outcome. Withhold judgment for 
now, and don’t make premature evaluations. 
Money that was promised or anticipated will 

be delayed, but should arrive shortly. You will want the same 
things as before, but with a different partner or in a different way. 
It can’t be the same as it has been… it must be better.  Invest in 
property by May. Fruitful year for you.
Lucky color: Red
Lucky number: 2

ARIES
The first quarter will  be concentrated on 
making money or bettering your financial 
condition so you’ll busy yourself with activities 
geared to promoting or advancing endeavor. 
You will soon experience better financial 
conditions and a pleasant surprise. Your sense 

of connectedness with another is going to end, a partnership will 
look as if its over and a business is about to fold. Movement 
overseas indicated this year. Make sure you take short breaks 
as you need to release the negativity of the past year. Good year 
coming up.
Lucky color:  Golden Yellow
Lucky number: 8

TAURUS
Tinitially you could be concerned about the 
lack of business and money and may begin 
to feel that you’ve made a mistake, but you 
will try to take a positive point of view and 
wait for the final verdict. But, your financial 
position will improve considerably and success 
will come through improved business, new 

opportunities and recognition for your talents from the second 
quarter of the year. You’ll need to rest before commencing any 
new ventures. Some unexpected or surprising news is going to 
overthrow existing conditions and bring a new opportunity…go 
for it!A year of taking calculated risks with sudden flurry of luck.
Lucky color: Pista Green
Lucky number: 4

Astro Talk
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LEO
This year you will  take a break from your 
work or current project and do something more 
pleasurable. Something that moves you from 
behind the scenes to center stage (maybe a 
workshop or seminar) or mental work will be 
very successful and a lot will get accomplished. 

You will succeed in overcoming difficult situations, and in 
obtaining the help or a professional. You are going to experience 
tension related to finances, but difficulties will be overcome and a 
payment or settlement is in the offing. An amorous and impetuous 
suitor is going to try and win your heart…he/she just might. You 
will finally take a much-needed rest, and will be nursing yourself or 
a loved one back to good health.A peaceful period ahead finally.
Lucky color: Sky Blue
Lucky number: 8

LIBRA
You’ll have repeat clients, and some financial increase 
or profit, but will be waiting for something to happen 
or turn up, and will fear the work you’re doing has 
little value or that you wont be able to sustain yourself 
in the future. You will get over this anxiety by April.
Financial problems will arise over someone who will 
stick you with the bill or try to take more than their 

share, but you will have enough to get by. You will hold off on an idea 
because you wont be ready to commit or will feel the time isn’t right or 
that there’s too much hard work involved. You will be waiting to see what 
a lover will do. This could also indicate a sudden flight from home, but not 
a permanent one. This year you will need to get more rest, and to get rid of 
those who ‘zap’ your energy or take all and give nothing in return.
Lucky color: Maroon
Lucky number: 3

SAGITTARIUS
Someone will displease you, unearth hidden 
insecurities, or make you feel that your work is 
inferior or that your job is in jeopardy.This will 
make a stronger  you and results will be seen. 
You will be feeling a definite crunch in your 
pocketbook and will wonder where your next 
rupee is coming from. But your finances are 

about to improve especially from the third quarter of the year.You 
will review the quality of your love life or relationship(s) and will 
realize that’s exactly what you want- quality not quantity- and so 
far its been the other way around. New placements indicated. 
Lucky color: Orange
Lucky number: 1

AQUARIUS
This year there will be discussions 
concerning travel, schedules, or marketing; 
new groups or unions; and philanthropic 
endeavors. Money will be fair or alternating 
from good to bad, and will be spent on 
household items, living expenses, and 
various sundries. And, if a financial 

transaction has been bothering you, you’ll soon have a pleasant 
surprise. Also, money will come in through clients, dividends 
or legacies. There will be no love life at this time because all of 
your activities will be geared to daily living, family ties or your 
home, but only for a short while.Some very pleasant changes 
will happen this year. A year of gain.
Lucky color: Rose Pink
Lucky number: 1

VIRGO
You will handle your affairs skillfully and 
complete all projects or financial matters 
successfully… but love will be more 
important than work. You will be successful 
in all of your negotiations, agreements or 
financial transactions by the second quarter 
of the year.Money that is owed will be paid, 

and/or money for a subsidy or grant will soon be given. You will 
think about love and what it would be like to live with someone or 
get married. You will try to accomplish too many things at once and 
that will affect your health adversely. Also, do not ingest food that 
you are not certain of. In the end you will triumph, and all matters 
will conclude successfully or to your satisfaction
Lucky color: Black
Lucky number: 7

SCORPIO
The year starts off well especially from Feb. 
You will prosper in all financial transactions, 
complete every task you set out to do, and 
accomplish much more than you thought you 
would; and/ or you will succeed in launching 
great plans, building new platforms, and 
making executive decisions. You can expect 

an increase in your finances, which will allow you to spend money 
on gifts or luxuries, and if you had a problem collecting money 
it will be resolved. You’ll be thinking about the one you love and 
will want to be with him/her again, and he/she will be thinking the 
same about you. You will be worried about a physical condition 
(yours or that of another) but dont worry, all will be well. 
Lucky color: Lime Green
Lucky number: 2

CAPRICORN
You will suddenly become more goal-oriented 
or motivated and will have the wherewithal 
to attract whatever it is you need in your 
work environment, and/or you will receive 
a considerable increase in salary or income. 
Expect a new beginning and a fresh start. A 
new partnership could also be in the making. 

You will do very well financially or in your business transactions. 
Though you don’t think so now, a new romantic beginning or 
rekindled affair is at hand and a great love affair is imminent. You 
could have stress in the first quarter but for posituve reasons. A 
balanced year for you. 
Lucky color: Royal Blue
Lucky number: 4

PISCES
Important period for you. Professionally, you will 
make many important contacts, but will have to 
wait for things to unfold. Personally you will be 
weighted down with responsibilities and feeling 
that you will have no one to lighten your load or 
ease your burdens but only for two months.Your 
greatest success will come through new or repeat 

business contacts, but will want to make more. You will be easily 
irritated, explosive or impatient but will change because a new vision 
or romantic opportunity will inspire more confidence or optimism. A 
marriage is  indicated. Good year  financially. 
Lucky color: Brown
Lucky number: 6

Astro Talk

January 2019 trendy travel trade with food & shop        69



B
oo

k 
Yo

ur
 H

on
ey

m
oo

n 
D

es
tin

at
io

n

1
6
8
-A

, 
S

o
m

d
u
tt

 C
h
am

b
er

s 
II

, 
9
, 
B

h
ik

aj
i 

C
am

a 
P

la
ce

, 
N

ew
 D

el
h
i 

- 
11

0
0
6
6
,

 T
el

. 
:+

9
1
- 

9
8
9
9
3
5
9
7
0
8
, 
9
9
9
9
6
8
3
7
3
7
, 
tr

av
o
k
h
o
h
li

d
ay

s@
g
m

ai
l.

co
m

, 
w

w
w

.t
ra

v
o
k
.n

et
  

TH
A

IL
A

N
D

4 
N

 /5
 D

EU
R

O
PE

10
 N

 / 
11

 D
 

D
U

B
A

I
&

A
B

U
 D

H
A

B
I

6 
N

 / 
7 

D

&
 M

an
y 

M
or

e 
D

es
tin

at
io

ns

B
A

LI
5 

N
 / 

6 
D





RNI NO. DELENG/2014/56095, DL(E)-1/5457/2017-19
Posted at New Delhi  P.S.O. 10-11, January 2019, Published on 07-01-2019


