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Dear Reader,
In July issue of T3FS we focused
on budget 2019-2020. The Union
Minister for Finance and Corporate
Affairs Smt. Nirmala Sitharaman made
her maiden Budget Speech on 5th July
2019 and presented the Union Budget
2019-20 of the second Narendra Modi
government before the Parliament. The
budget presented by Nirmala Sitaraman,
the second woman to present such
a document since 1970 when Indira
Gandhi did so. Here we gathered
feedback of various key leaders of the
travel industry.
Furthermore with the theme of our
July issue Medical Tourism we covered
the Medical Tourism in India. India is an
international medical travel destination
for patients seeking world class
treatment at competitive rates. Imagine
a complex surgical procedure being
done in a world class global hospital by
acclaimed medical specialists at a fifth
to tenth of what it normally takes! That’s
India. From quality of therapy, range
of procedural and treatment options,
infrastructure and skilled manpower to
perform any medical procedure with
zero waiting time, the list of benefits of
travelling for medical treatment in India
are many.

When we move into hospitality
session we focused on various Ayurveda
treatments provided by Resorts and the
Hotels in India. If you are planning to
collaborate health, luxury and vacation,
today’s trend is to choose Ayurvedic
resorts or wellness spa.
Ayurvedic resorts and hotels with
the Ayurvedic spa have become
popular destinations for relaxation
and rejuvenation in India. From being
the 'science of life', Ayurveda has
become the 'slice of life' for many
with the advent and positive growth
of rejuvenation centres and Ayurvedic
resorts in the country. It is a Hindu
medicinal art that dates back to
thousands of years. It uses herbs and
other natural medicines to treat illnesses
and to promote general well-being.
People from India as well as abroad
come to visit many specialized centres
and resorts In India to experience an
Ayurvedic detox here.
In Lifestyle session, we covered
Mercedes-Benz Fashion Week Ibiza,
Spain’s biggest catwalk of Resort
collections, has concluded its third
edition with fashion and music as major
protagonists.
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Escape the Heat of the Summer Sun and
Enjoy a Delightful Monsoon with
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Snippet

Climate Action Leadership Studio

R

ecognizing the gravity of the global
climate crisis, the Adventure Travel
Trade Association (ATTA) is hosting
the Climate Action Leadership Studio on
September 20, 2019, in Gothenburg, Sweden,
to specifically acknowledge the travel and
tourism industry’s role in addressing and
mitigating climate change.
Registration is now open for the oneday event, which features several esteemed
speakers and hands-on sessions designed

to equip participants with information,
resources, and strategies to propel climate
action initiatives within their own companies.
The September 20 Studio will occur
the day after the ATTA’s annual Adventure
Travel World Summit event. All travel-related
professionals are encouraged to attend the
event, regardless of Summit attendance or
ATTA membership status.
One of the travel and tourism industry’s
core values is to care for the environment,

and those working in the industry realize
proactive climate action is critical for the
industry’s future. Yet, despite a personal
and professional interest in environmental
conservation, travel is a major contributor of
climate change. Climate change will affect all
travel companies across the world eventually
with financial consequences. Developing
strategies to tackle and mitigate these
challenges is essential for both travel-related
businesses and the planet.

Grievances of Tourism Industry in Andaman

O

n behalf of all menbers of
Andaman Tourism Industry
M. Vinod, President AATO met
Shri Prahlad Singh Patel, Minister of
State (I/C) for Tourism, Government of
India.
M.Vinod during his meet highlighted
the major grievances of Tourism Industry
in Andaman as following.
1.
Swimming in Majority of the
Beaches closed since last six

2.
3.
4.

months.
Maximum game sports like sea
walk, Scuba Diving and Snorkelling
are closed in Andaman.
Lack of co-ordination between
Stakeholders and Andaman
Administration.
The Administration closes all
the activities during peak season
without any intimation which
affects the industry very badly.

‘Safety Management System (SMS) Course
for Airlines’ in India

O

n the 21st year celebration of Bird
Academy, the education vertical of Bird
Group reaffirms its position as a regional
aviation-learning hub by becoming the first ever
IATA Regional Training Partner. The first RTP
course IATA’s ‘Safety Management System
Course for Airlines’ received overwhelming
response and has participants from all across the
globe. Regarded as a benchmark in the aviation
industry, this training course is being conducted
for the first time in India by Bird Academy. A
five-day classroom course will be held in New
Delhi from June 24th-June 28th, 2019 and will
be imparted by an IATA instructor and will cover
the full spectrum of Aviation Safety and Security.
This course is highly recommended for

Airline Operations Managers, Corporate
and Operational Safety Managers, Analysts,
Coordinators, Postholders and Quality Managers.
The course will help in developing, managing
and monitoring theSafety Management System
(SMS) that fits within the scope of anairline’s
operations. It will help make improvement
in the operations that will prevent costly
accidents, incidents and injuries to the staff. The
training will further benefit in understanding
how to use the Safety Management System
(SMS) as an effective management tool for
safety performance and productivity along
with understanding risk management tools to
continually improve the safety performance.
Speaking on the same, Mrs. Radha Bhatia,

Chairperson, Bird Group said, "Today the
aviation sector supports 7.5 million jobs in
India and we see huge potential for growth.
We, at Bird Academy, have dedicated over 21
years to nurture highly skilled professionals
and it is a testament to our hard work and
commitment, that we have been chosen as
IATA’s Regional Training Partner (RTP). We
are elated to introduce the RTP course on Safety
Management System Course for Airlines’ in
the country, which is well-sought out by the
aviation professionals, across the world. We will
continue in our endeavor to support and build
the aviation industry by nurturing the young
minds with excellent educational trainings and
courses."

Travel Demand for Monsoon to Surge by 20%

T

ravel demand for monsoon to surge by
20%, family travellers drive the growth
said Karan Anand, Head, Relationships,
Cox & Kings.
Contrary to a general perception that
trekkers and adventure seekers mainly drive
monsoon travel, this year family travellers
are taking a lead being over 70% of the travel
inquiries generated from family segment. Going
by the number of inquiries, we expect the
overall travel demand for the season to surge by
20% as compared to the last year.
Family travellers are mainly looking for
relaxed beach vacations, staycations at nearby
resorts, explore hillside for lush greenery and
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waterfalls and relish delicious hot cuisines.
Travellers from Mumbai and Pune are
opting for short trips within Maharashtra and
neighbouring states such as Goa and Gujarat.
Staycations in Lonavala, Silvassa, Lavasa,
Saputara, Mahabaleshwar, Daman and Nasik
are picking up. Sultry beaches and appetising
seafood in Goa and Konkan are back on the
radar of west India travellers with the onset of
monsoon.
Monsoon travellers from Delhi and
Chandigarh are mainly finding solace in hill
stations such as Mussoorie and Nainital. Some
of them are taking road trips to Rajasthan to
explore places like Jaisalmer, jaipur, Bikaner,
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Jodhpur and Udaipur. However, adventure trails
from Delhi to Ladakh are the key highlight of
the season.
Travellers from east India are mainly
preferring staycations in Darjeeling in premium
properties like Mayfair and Ramada. Some
are even heading to Assam and Meghalaya to
experience the extreme rains, nature and ecofriendly atmosphere.
Down south, Munnar, Waynad, Thekkady,
Coorg and Kabini are the most popular places
to enjoy monsoon. Health tourism in Kerala
is expected to reach at its peak with rise in
demand for ayurvedic treatments during
monsoon.
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Bangalore Hosts Asia SKAL Congress 2019

T

he ASIA SKAL Congress was open on
the 28th June 2019 in Bangalore. The
event was inaugurated by Sri Sa Ra
Mahesh, Honourable Minister for Sericulture
and Tourism, Govt. of Karnataka in presence
of Lavonne Wittmann, President, SKAL
InternationalTK Anil Kumar, IAS, Secretary,
Karnataka Tourism and Manoj Mathew,
President, SKAL Bengaluru.
The three-day event, which brings leading
luminaries of the travel, tourism and hospitality
industry is being held in Bengaluru from the 27
- 30 June 2019 at the Taj MG Road, Bengaluru.
Skål International, founded in 1932
in Paris is a professional organization of

tourism leaders around the world, promoting
Global Tourism and Friendship. It is the only
international group uniting all branches of
the travel and tourism industry. Its members,
the industry’s managers and executives, meet
at local, national, regional and International
levels to Do Business Amongst Friends. Skål
International today has approximately 17,000
members in 400 Clubs throughout over 90
countries. Most activities occur at local level,
moving up through National Committees,
under the umbrella of Skål International,
headquartered at the General Secretariat in
Torremolinos, Spain.
Speaking on occasion of the inauguration,

Manoj Mathew, President, SKAL Bangalore
said “Bengaluru among other eloquent
sobriquets is one of fastest growing cities in the
world, with footprints getting stronger each day
with the emergence of high - end technology
and a global hub for the start-up bandwagon.
The three-day action-packed event shall see
over 250 delegates from across ten countries all
aligned to promote friendship and fellowship
through the world of tourism. ‘Doing Business
among friends’ will help you evolve and
nurture relationships to facilitate business
among our members. The Congress shall have
several opportunities for discerning members to
explore opportunities among ourselves.”

Projects sanctioned under Swadesh Darshan and
Prashad Schemes

T

he Ministry of Tourism under its
schemes of Swadesh Darshan and
PRASHAD provides Financial
Assistance to State Governments/Union
Territories/Central Agencies for developing

tourism infrastructure in the country.
The State Governments/Union
Territories Administrations regularly submit
utilization certificates for the funds released
to them by the Ministry based on

which the next installment of funds are
released in conformity with the GFRs and the
directions issued by the M/o Finance from
time to time.

Ramayana Circuit in the State of Uttar Pradesh

R

amayana circuit in the State of Uttar
Pradesh .The Ministry of Tourism
under its Swadesh Darshan SchemeIntegrated Development of Theme Based
Tourist Circuits is developing tourism
infrastructure in the circuits, across the
country, having tourist potential in a planned
and prioritized manner. Under the scheme
fifteen thematic circuits have been identified
including themes covering religious sites

for development, namely: Spiritual Circuit,
Ramayana Circuit, Krishna Circuit, Tirthankar
Circuit, Buddhist Circuit and Sufi Circuit.
The projects under the scheme are identified
for development in consultation with the State
Governments/Union Territory Administrations
and are sanctioned subject to availability of
funds, submission of suitable Detailed Project
Reports, adherence to scheme guidelines and
utilization of funds released earlier. Submission

of project proposals by the State Governments/
Union Territory Administrations under the
scheme is a continuous process.
Ramayana Circuit is one of the fifteen
thematic circuits identified for development
under the Scheme. The details of projects
sanctioned under the theme are as follows:
The projects have timeline of 36 months
and work is in progress under both the projects.

VFS Global new Premium Lounge in Chennai

R

esidents of Chennai can now apply
for their visas in the comfort of VFS
Global’s Premium Lounge at the Visa
Application Centre in Egmore. The centre
provides visa services for 25 countries, and
applicants to any of these destinations can opt
for the Premium Lounge service.
Mr Jeremy Pilmore Bedford, British Deputy
High Commissioner, Chennai, British Deputy
High Commission, Chennai; Mr Mark Van De
Vreken, Consul General, Consulate General of
the Kingdom of Belgium; Ms Catherine Suard,
Consule Générale à Pondichéry et Chennai,
Consulat General De France and Ms Kornelia
Wegener, Head of Visa Section, Consulate
General of the Federal Republic of Germany,
inaugurated the Premium Lounge in a formal
ceremony on 27 June 2019.
VFS Global currently runs 17 Premium
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Lounge facilities across India, and has seen a
rapid rise in demand for the service. In the first
four months of 2019 alone, a 121% increase
in demand for the Premium Lounge has been
recorded, over the same period in 2018.
Mr Vinay Malhotra, Regional Group Chief
Operating Officer –
South Asia, Middle
East and China, VFS
Global said, “Due to
the growing demand
for personalised
services seen among
Indian travellers,
we are pleased to
extend our Premium
Lounge service to
Chennai residents.
The rise witnessed
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is testament to the fact that applicants are
looking for increased comfort and convenience
in their visa application process. We trust that
this facility will enhance the visa application
experience for all the travellers.”
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Budget
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The Union Minister for Finance and Corporate Affairs Smt.
Nirmala Sitharaman made her maiden Budget Speech on 5th July
2019 and presented the Union Budget 2019-20 of the second
Narendra Modi government before the Parliament.
• Tarsh Sharma

T

he budget presented by Nirmala Sitaraman, the second woman to present such a
document since 1970 when Indira Gandhi did so. Here we will be discussing about
the Budget 2019 feedback from key leaders of travel industry by keeping in mind
wheather budget 2019 proved to be a game changer for Tourism Industry or not.

12
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Balu Ramachandran
Sr. Vice President, Cleartrip
The union budget has made the aviation sector more conducive for increased
FDI by proposing to increase the FDI caps. This will attract increased
interest in the Indian aviation space by enabling controlling stake for foreign
carries and should add increased momentum to the Air India privatization
process. The success of the AI privatization process is crucial to the health of
the Indian aviation space as we can’t afford another airline bankruptcy after
the jet airways event.

Rajesh Loomba
Managing Director, Eco Rent A Car
Budget has not been in the favor for passenger transport sector as the fuel
prices have gone up and not brought within purview of ITC.
We feel the focus on EVs is misdirected as currently infrastructure is not
present and the available vehicles are also untested. Double rates of taxation
5% and 12% persist and continue to create confusion amongst the people.

Sandip Somany
President, FICCI
Directionally the budget is good, and it
takes forward the plan that was laid out
by the government during the Interim
budget. There are several positives in the
budget, and it provides a set of benefits
for most segments of the society. We see a
clear action plan for realising the vision of
making India a US$ 5 trillion economy over
the next few years with a focus on ease of
living.
FICCI has been advocating the need for
such networks and would work with the
government on realising this vision. We are
also encouraged by the Minister’s focus
on promoting public-private partnership
for modernisation and upgradation of the
nation’s railway infrastructure.
I would emphasise that the government
has taken due cognizance of the funding
needs of a growing economy and this is
reflected in a series of measures announced
to deepen the country’s capital markets as

July 2019

well as help increase inflows both
through the institutional investment
and direct investment route. In our
pre-budget consultation, FICCI had
suggested the need to look at FDI
norms in sectors such as insurance,
animation, gaming etc. and we are glad
this found a mention in the budget.
The NBFC sector has been in
focus on account of the stress being
faced due to liquidity crunch in the
last few months. Acknowledging the
important role played by NBFCs,
some key measures have been taken
which should help ease the liquidity
situation for the fundamentally sound
NBFCs going ahead. As this happens,
we hope to see greater amounts being
sanctioned and disbursed by the parabanks particularly in the MSME and retail
segment.
From the point of view of the farm
community, the decisions to set up 10,000
farmer producer organisations and fully
leverage the benefits of e-NAM for getting

fair and remunerative price are welcome. In
FICCI’s Agenda for the New Government,
both these points were highlighted, and we
had urged the government that these are
essential components of any strategy aimed
towards doubling income of our farmers
over the next few years.
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Pronab Sarkar
President, Indian Association of Tour Operators
“No focus on Tourism in Union Budget,
However, focus on Development on
Infrastructure is good for Tourism”
There is no focus on Tourism in Union Budget
2019-20 except that the Government has reemphasized on 17 iconic sites being developed
into model world class tourist destinations,
which has been taken forward from the last year
budget.
However, we welcome about the mentioning
of simplifying of GST process and absorbing
of charges on digital transactions, which will
encourage digital transactions. We are looking
forward to the simplified procedure for GST.
We also welcome the government plans to
restructure the national highways programme
to create network of highways for better
connectivity, upgradation of 125,000 km of

roads in next 5 years at a cost of 802.5 billion
rupee, more focus on Swachh Bharat mission
and expansion of Railway suburban networks
which will boost tourism as with increased
infrastructure, better road connectivity and
clean India, foreign tourists will be attracted.
We have been requesting the Government
for rationalizing of GST on tourism and
hospitality, exemption of GST on foreign
exchange earnings by the tour operators
and treating tourism industry as deemed
exporters and extending all benefits to the
tourism industry as are being given to physical
exports of goods and reduction, in Tourists
Visa Fee so that we can compete with our
neighbouring countries on foreign tourists
arrivals, which will not only help bring in more
foreign exchange but also create new jobs.
However, this all remains pending and we hope
our requests will be considered by the GST
Council and Finance Ministry will consider the

importance of tourism industry in employment
generation and contribution in economic growth
of the country.

Aditya Ghosh
CEO, India & South Asia, OYO Hotels & Homes
The budget breaks away from tradition and nudges the public and policymakers
to think outside the brown briefcase. It sets a vision for the next decade for India
with an intent to bridge the socio-economic and urban-rural divide. The boost to
infrastructure, labour reforms, access to capital and talent for start-ups and MSMEs
alike will drive productivity and consumption, which is also good news for the
hospitality, travel and tourism industry. The real test of this vision, however, will
lie in its realization, which is essential to deliver on the government’s mandate
of providing ease of living and ease of doing business. This will be possible only
through concerted efforts from all stakeholders.

Dinesh Kumar Kotha
Co founder & CEO, Confirmtkt – train booking & discovery app
Budget 2019 is here, and it sure brings in new hopes and opportunities for us. The
Honourable Finance Minister has proposed that the Indian railways will use a PPP (PublicPrivate Partnership) model for faster development and delivery of passenger freight
services. At present, there is a massive demand for train tickets. Hopefully, the PPP will
enable the railways to add more trains and coaches so there is enough supply of seats to
meet this demand. This, in turn, will contribute to industry growth. Currently, only 4% of
India is directly connected through railways which comprises of 4 lakh routes. If new trains
are added or railway lines are extended, the railway connectivity will increase manifold.
For startups, the government finally addressed the Angel Tax issue – startups and investors
who file requisite declarations won’t be subjected to any kind of scrutiny in respect of
valuation of share premium. This will prevent many startups from closing down due to
fund shortage. However, there were no announcements made on providing greater access
to finances (working capital loans, credit lines, funding etc) to startups. Nevertheless, the
Budget 2019 seemed to be well thought out
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Madhavan Menon
Chairman & Managing Director, Thomas
Cook (India) Ltd.
The travel and tourism industry is a crucial
contributor to India’s GDP with a powerful
multiplier impact, including employment
generation, and hence we appreciate that the
Union Budget 2019-20 reflects a clear growth
priority for NDA 2.0, with potential to catalyse
India’s domestic, inbound and MICE segments.
Steering away from a populist approach, the
Government has taken a long-term view with
focus on revitalising the Indian aviation and
travel and tourism sector. With this budget, the
Government has addressed the key fundamental
challenges like liquidity, FDI, employment
and infrastructure development. It has also
focused on enhancing the role of AI, robotics,
technology which will lead the nation on the
path to be future ready and benefit employees
and workforce, at large.
The lowering of corporate tax (25%) up
to companies with turnover of 400 Cr. is a
welcome move especially to MSMEs and
social enterprises. The effort is clearly on

environmentally responsible growth, thereby
living up to our promise of sustainable
development.
Transportation infrastructure forms a
critical base for the travel and tourism sector.
And hence the budget announcements that
focus on road and waterways via Bharatmal,
Jalmala, Sagarmala, equally on massive railway
modernisation and safety initiatives, backed
by an overall budgetary outlay of INR 100
lakh Cr, is truly a welcome move. In addition,
the government’s continued focus on UDAN
to boost regional air connectivity and access,
while simultaneously ensuring affordability to
common man, is indeed laudable.
From an aviation perspective, much
anticipated support to the sector has
seen delivery via the Finance Minister’s
announcements on FDI, aircraft financing and
leasing, policy interventions for development
of maintenance, repair and overhaul in India
(MRO) to resuscitate the industry, and will
certainly bring in a multiplier effect on airfares
and job creation.
A noteworthy initiative is the setting up of
17 iconic tourism sites as world-class tourist

centres, coupled with a Digital Repository to
serve as a bank of documentation on India’s
tribal history and heritage containing folk songs/
dances, videos on their evolution, traditional
arts, anthropological documentaries of tribes to
preserve the rich tribal heritage."

Varun Chadha
CEO, Tirun
We are glad that the government has focused on the travel and tourism sector in
this year’s budget and proposed positive steps to enhance the sector’s prospects.
The government has pledged to develop 17 iconic world-class tourist sites while
simultaneously popularizing the existing tourist spots. India is one of the few
countries that offers a dynamic tourism landscape including natural, cultural, spiritual
and experiential tourism. On the domestic tourism front, the National Common
Mobility Card will add to the convenience of travelers significantly for making crosssegment payments. Hopefully, the government’s initiative will help establish India as
a global tourism hub and help the sector contribute much more than the 9 percent it is
contributing to the GDP currently.

Rohit Kapoor
CEO, New Real Estate Businesses, OYO
The budget offers a new ray of hope for the real estate industry with the government’s
enhanced focus on ‘affordable housing’ through a massive push on infrastructure and
connectivity. For the co-living, co-working generation, changes in tenancy laws and
rental acts will help unlock opportunities. It is a good day for start-ups and simplifying
the ease of doing business through easing tax norms, encouraging knowledge-sharing
and supporting MSMEs will boost entrepreneurship. Moreover, the government’s push
on reforming education to make it globally competitive while also launching a ‘Study
in India’ programme to attract foreign students bodes well for the future of research &
innovation. Improving the quality of education & diversity in the classroom will not
only boost the sharing economy but also necessitate a changed tech driven approach to
student housing.

July 2019
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India

Abode of Medical
Treatment
India is an international medical travel destination for patients seeking world class treatment at
competitive rates.
• Vedika Sharma

Shri Prahlad Singh Patel,
Tourism Minister, Government of India
Number of Foreign Tourist Arrivals for
medical purpose has shown an increase over
last 3 years.
The estimated Foreign Tourist Arrivals
(FTAs) in the country on Medical purpose
during the years 2015, 2016 and 2017 are
2,33,918, 4,27,014 and 4,95,056 respectively.
Foreign Exchange Earning (FEE) through
medical tourism in India is not available,
separately. However, provisional estimates
of FEEs through tourism as a whole dur-
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ing 2015, 2016 and 2017 were US $ 21.013
billion, US $ 22.923 billion and US $ 27.310
billion respectively.
Realizing the potential to develop and
promote Wellness and Medical Tourism as
a niche product in the country, the Ministry
of Tourism has formulated guidelines for the
promotion of Medical Tourism. As per the
guidelines following assistance is provided to
eligible stakeholders:
• Financial Assistance for participating in
fairs/events/road shows approved by the
Ministry in the overseas markets under
the Marketing Development Assistance
(MDA) Scheme.
• Financial Assistance in the ratio 50:50
for making publicity and promotional
material subject to a maximum ceiling of
Rs.10.00 Lakh.
• Financial Assistance up to a maximum of
Rs.25.00 Lakh on 50:50 sharing basis for
organizing Wellness & Medical Tourism
promotion shows.
• Permission for the use of Incredible India
logo for the Wellness & Medical Tourism
promotion events, films, literature etc.
• Financial support for training courses
focused on skill providing, skill up-gradation and skill certification for the persons
engaged in Wellness & Medical Tourism
sector as per the Capacity Building for
Service Providers (CBSP) Scheme guidelines of the Ministry of Tourism.
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•

Provision of space to Wellness and/or
Medical Tourism Associations at major
international fairs for promoting Wellness
& Medical Tourism at cost.
In addition to above, the Ministry of Tourism
has taken various steps to boost medical
tourism which inter-alia include:
• Launch of campaigns in the international
markets including for medical tourism
under the Incredible India brand-line;
conducting Road Shows, Know India
Seminars etc.
• Ministry produces brochures, CDs, films
and other publicity materials for promotion of Medical & Health Tourism. Medical tourism is being promoted on social
media across various platforms.
• Department of Commerce and Services
Export Promotion Council have launched
a Healthcare Portal www.indiahealthcaretourism.com, as a single source platform
providing comprehensive information of
medical travelers on the top healthcare
institutions in the country in various languages.
• Government of India launched e-Tourist
Visa in September, 2014 for easing of the
visa regime has been expanded to include
medical visits as well. Medical and Medical Attendant Visa have been introduced
to ease the travel process of medical
tourists.
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I

magine a complex surgical
procedure being done in a
world class global hospital by
acclaimed medical specialists at a
fifth to tenth of what it normally
takes! That’s India. From quality
of therapy, range of procedural
and treatment options, infrastructure and skilled manpower to
perform any medical procedure
with zero waiting time, the list of
benefits of travelling for medical
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treatment in India are many.
Throughout the years, India
has developed to wind up a
first-class goal for medicinal
esteem travel since it scores high
finished scope of variables that
decide the general nature of care.
The capability of wellbeing
frameworks, created through
hundreds of years of the shrewdness of this old progress would
be completely tapped. This is

Year
2015
2016
2017

Foreign Exchange Earning (FEE) US $
21.013 billion
22.923 billion
27.310 billion

Year
2015
2016
2017

Number of Foreign Tourist arrivals for medical purpose
2,33,918
4,27,014
4,95,056
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being finished by situating India as
a focal point of Ayurveda, Yoga,
Sidha, Naturopathy, and so forth
together with the profound theory
that has been fundamental to the
Indian lifestyle.
Advanced by the government
and fuelled by the corporate blast
in medicinal care, India is progressively observed as the favored
goal of Medical tourists who cross
national boundaries to look for the
treatment that is less expensive than
in their nations of origin.
From the quality of therapy, the
range of procedural and treatment
options, infrastructure and skilled
manpower to play out any Medical
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system with zero holding up time,
the rundown of advantages of going
for medicinal treatment in India are
many.
Medical tourism is a developing
sector in India. In October 2015,
India's Medical tourism sector was
assessed to be worth US$3 billion.
It is anticipated to develop to $7– 8
billion by 2020. Customarily, the
United States and the United Kingdom have been the biggest source
nations for Medical tourism to India. Other significant wellsprings of
patients incorporate Africa and the
Middle East, especially the Persian
Gulf nations.
The key offerings which bring
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Major five source countries from where foreign
tourists arrived in India for medical purpose:
S. No.

NATIONALITY

1

BANGLADESH

2

AFGHANISTAN

3

IRAQ

4

MALDIVES

5

OMAN
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E-MEDICAL VISA for India
In November 2014, the Government of
India introduced an online tourist Visa
(e-Visa) for 43 countries. This was done
to promote travel to India, as travelers
no longer had to visit the embassy to
get their visa. In 2015, India rolled out
the e-Visa program to other major world
countries. In April 2017, India retooled
its e-Visa program, introducing a special
visa subcategory for medical travelers.
At present, medical travelers from
more than 160 countries can apply for a
Medical e-Visa. Travelers who use the
Medical e-Visa program apply, pay a
fee online and receive their electronic
visa online before traveling to India.
Unlike the Tourist and Business e-Visas,
medical travelers can enter the country
up to Triple Entry with the e-Visa. The
process has really simplified things for
medical travelers who are seeking treatment in India.
The e-Visa is an official document
permitting entry into and travel within
India. Applicants will receive their
medical visas via email, after filling
the application form with the necessary
information and once the online credit
card payment is completed.
REQUIRED DOCUMENTS TO APPLY
• A copy of your passport in PDF
format.
• A digital passport photo in JPEG
format.
• A letter from the hospital in India on
its letterhead in PDF format.
• A credit/debit card or Paypal account.

medical tourism in India are high quality amenities, cost effectiveness, zero waiting time, travel
opportunities, ease of visas etc.

Why India? The basics for successful
healthcare solutions:

Facilities
The high-end healthcare system in India is as
good as the best in the world. India maintains
not only a robust accreditation system but also a
large number of accredited facilities (about 275
such facilities that match any global infrastructure). India has a good number (22) of JCI (Joint
Commission International) accredited hospitals
and compares well with other countries in Asia.
These set of approved hospitals in India can provide care at par or above global standards.
Frontier technologies
Cutting edge technology to support medical diagnostics and medical procedures are
employed by specialists in medical facilities.
All recognized hospitals have invested a lot in
supportive technology and operative techniques.
Complicated heart surgeries, cancer care and
surgeries, neuro and even general surgeries
require high-end technology to continually better
outcomes, minimize complications, enable faster
recovery and reduce length of hospital stay. The
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recent advancements in robotic surgeries, radiation surgery or radio therapies with cyberknife
stereotactic options, IMRT / IGRT, transplant
support systems, advanced neuro and spinal
options are all available in India. India’s medical
management and acclaimed specialists are quite
comfortable in challenging themselves to new
frontiers to provide solutions, always building
on their expertise.
Finest doctors
India has not only hospitals with world-class
facilities but skilled world-class doctors and
medical personnel too. The country has the
largest pool of doctors and paramedics in South

Asia (1.2 million Allopathic doctors. 0.17 million dental surgeons, 2 million nurses). Many
of them have established their credentials as
leaders around the world. India’s medical history
spans thousands of years through Ayurvedic
and alternate medicine forms. There are about
0.8 million formally trained Ayurvedic doctors.
With a large number of doctors, there is a high
level of competency and capability in adoption
of newer technologies and innovation and fresh
treatment methods. It is a wonderful example
of higher quantity leading to higher quality and
vice versa. Communicate, talk to the doctors in
the accredited facilities prior to your visit and
they will study your needs and customize the
treatment for you!
Financial Savings
Quality of care is what attracts people. However, quality services should not be beyond the
affordability of the patient who requires it. If
quality comes at an affordable cost it is an unbeatable advantage. This confluence of highest
quality and cost advantage is unique for India.
The benefit is unimaginable when it comes to
major treatments such as for leukemia where the
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difference in cost is 10 to 20 times. For other
treatments, it could be anything from a fifth to a
tenth when compared to Western countries and
80 to 90 per cent of what is charged in other
South Asian medical destinations. The estimated
600,000 people who step into India from other
countries do not do so for cheap healthcare but
for quality healthcare at an affordable cost. They
are not compromised at any level, but regain
health at a fraction of the cost.
Fast Track – Zero Waiting Time
Quick and immediate attention for surgeries and
all interventions are assured in India. Getting
an appointment for bypass surgery or a planned
angioplasty in certain countries takes almost
3-6 months. And there these treatments are very
costly too. It’s zero waiting time in India for
any procedure, be it heart surgery, kidney care,
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cancer treatment, neuro-spinal procedure, knee/
hip/joint replacements, dental, cosmetic surgeries, weight loss surgery etc.
Feeling the Pulse
For greater understanding between patients and
healthcare personnel, the warmth and hospitality of Indian hospitals is a big factor in choosing
India as a healthcare destination. Among the top
medical destinations of the world, India has the
highest percentage of English language speaking people. Amidst the variety of culture and
traditions, if there is one thing that is common
in India, that is the English language. If other
language options are essential, there are expert
interpreters who will be arranged by the hospitals. All leading to reassuring hospitality and
great after care.
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IMPORTANT INSTRUCTIONS
• The Indian Medical e-Visa allows
for Triple Entry into India (triple
entry visa).
• Despite the Indian Medical e-Visa
being a triple entry visa, it is important to note that the Indian Medical
e-Visa can be used a maximum of
Triple Entry in a calendar year i.e.
between January and December.
• The Indian Medical e-Visa is valid
for 90 days after arrival. You can
enter India on any date within this
period.
• The visa holder can stay in the territory of the country for no more than
90 days Total.
• The applicant should carry a copy of
the Indian visa along with him/her at
the time of travel.
• The Indian Medical e-Visa is valid
for entry through 28 designated
Airports(i.e. Ahmedabad, Amritsar, Bagdogra, Bengaluru, Calicut,
Chennai, Chandigarh, Cochin,
Coimbatore, Delhi, Gaya, Goa, Guwahati, Hyderabad, Jaipur, Kolkata,
Lucknow, Madurai, Mangalore,
Mumbai, Nagpur, Pune, Tiruchirapalli, Trivandrum, Varanasi, Port
Blair, Bhubaneswar & Vishakhapatnam) and 5 designated seaports (i.e.
Cochin, Goa, Mangalore, Mumbai,
Chennai). However, travelers can
exit from any of the authorized
Immigration Check Posts (ICPs) in
India.
• The Indian Medical e-Visa is nonextendable.
• Your passport should have at least
six months validity from the date
of arrival in India, and two blank
pages.
• Nationals of Yellow Fever affected
countries must carry a yellow fever
vaccination card at the time of arrival in India, otherwise they may be
quarantined for 6 days upon arrival
in India.
• Applicants must arrive using the
same passport with which they applied for the Medical e-Visa.
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Hidden Gems of Maharashtra

With the monsoons knocking on our doors, it’s time to plan weekend getaways.
This time of the year, Maharashtra is at its most beautiful, with its lush green hills
and gorgeous water bodies. From forts and dams to scenic waterfalls and wellness
resorts – Maharashtra has got it all!

• Tarsh Sharma

I

n the stunning rolling hills of the Western Ghats
are hidden many monsoon gems that are waiting
to be explored. Whether you like trekking or
relaxing, there’s something in it for everyone. Here
are some of the season’s hottest picks to help you
plan your monsoon escapades:
1. Takwe Village:Takwe region is a unique, with
its quaint countryside life and friendly local who
are always happy to help. One of Maharashtra’s
best kept secrets, it is very close to Lonavala,
making it easily accessible from both Pune and
Mumbai. In its idyllic environs, free your mind
as you take in fresh air, gorge on fresh local
food and stare into the endless horizon of plush
foliage.
2. Fazlani Nature’s Nest: A spanking new wellness
resort and spa, Fazlani Nature’s Nest is nestled
between Mumbai and Pune. The sprawling
property overlooks the azure waters of the
Mawaltaluka. It’s home to luxurious rooms,
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a one-of-its kind Stallion Castle that offers
equine therapy, a farm-to-fork restaurant and
burgeoning orchards. They even allow you to
pick your own fruits and vegetables to whip
up your own salad! Beat the stress of routine
with Fazlani’s unique nature therapy for tired
minds.
3. Konkankada: One of the most notable peaks
in Harishchandragad, Konkankada is a
monsoon marvel. For trekkers who make the
ascent, there’s the rewarding sunset or many
times, even a rainbow waiting. For the truly
adventurous, it can be made into a 2-day trek
with an exciting, albeit unorganised, night
stay in the caves.
4. Mulshi Dam: Perhaps one of the most
popular must-do’s, Mulshi Dam never gets
old. Apart from it being a crucial hydro
electric power plant, the dam offers a great
monsoon experience with its overflowing
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waters, stunning scenery and tons of great
eating places around, many of which offer
unparalleled views that can be enjoyed only
in the rainy season.
5. Irshalgad: A popular fortress located between
Matheran and Panvel, Irshalgad is an easy
2-hour trek. The peak offers magnificent
views of the surrounding vistas that include a
quaint village and clean lakes. The Irshalkarni
Devi temple is also close by, and makes for a
short visit to an ancient temple.
6. Tikona Fort: Also known as Vitandgad, it’s
one of the most prominent forts in the Maval
region. It’s very close to Kamshet, making
it easily accessible from both, Mumbai and
Pune. Located at 3,500 ft., the Tikona Fort
is said to date back to the 7th century. The
breathtaking trek may be challenging but is
well worth it when you reach Pawna Lake at
the summit.

Says Mr. HemantBagga, CEO – Fazlani
Nature’s Nest, “Maharashtra is, arguably, at
its most stunning in the monsoons.The state is
blessed with rolling mountains and plentiful water
bodies that come alive in the rains. The The city
life is hard and often keeps us away from nature
for months at a stretch. It’s amazing how just a
few days in the lap of nature, with trees, natural
water bodies, animals and flowers, can help a
person feel refreshed. Fazlani Nature’s Nest is
designed as an oasis of calm, with its luxurious
rooms, soothing landscaping, a stallion castle,
organic cafes and duck parades. Guests often go
back ready to take on the world!”
So if you’ve been looking for the perfect
monsoon experience, get planning already. Forts
and waterfalls await you, as does Maharashtra’s
most keenly anticipated wellness resort. Gather
your gang, fill up the tank and head out for a rainy
adventure!
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NTO Update

Jennifer Lopez to
perform at her debut
concert in Israel
Singing sensation Jennifer Lopez is all set
to perform in Israel for the first time at Tel
Aviv’s Hayarkon Park on August 1, 2019.

T

he pop star and actress will visit the country
during the international leg of her ‘It’s My
Party’ world tour, a 25-show engagement
kicking off on June 7. J. Lo’s show is expected to
attract thousands of people in one of the summer’s
blockbuster concerts, at the same venue that will host
legendary Bon Jovi on July 25.
In her two-decade career, Lopez has sold 80
million records worldwide with 16 top-10 hit songs
and three number-one albums. She is also the first
woman to have a number-one album and film in the
same week, with “J.Lo” and the romantic comedy
“The Wedding Planner.” Her films have grossed more
than $3 billion around the world and Lopez made
Time Magazine’s 100 Most Influential People last
year.
Israeli fans are excited to welcome the star while
her visit demonstrates that Israel is considered an
important stop for tourists and artists alike.

Lights, Camera, Fireworks!

T

he American silver screen will set the
scene for this year’s most spectacular
Independence Day celebration, the 43rd
Annual Macy’s 4th of July Fireworks®. The
nation’s largest 4th of July event will make a
magical return to the world-famous Brooklyn
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Bridge to present an incomparable display of
light, sound, shape and color, this year honoring
classic American Cinema. On Thursday, July 4th
at approximately 9:20 p.m.,millions of spectators
lining the waterways near the lower East River
and millions more on television nationwide will
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be captivated by the stunning display of patriotic
firepower, as Macy’s Fireworks launch more
than 70,000 shells and effects from the bridge
and from four barges positioned along the shores
of Pier 17 at the Seaport District.
“There is nothing more exciting on the 4th
of July than gathering with friends and family to
see a world-class fireworks spectacle, and this
year’s Macy’s 4th of July Fireworks will deliver
a jaw-dropping display that will be rumble in
the imagination for years to come,” said Susan
Tercero, executive producer of Macy’s 4th of
July Fireworks. “With the iconic Brooklyn
Bridge as our centerpiece and four barges lining
the East River, we will launch an unprecedented
barrage of color, light, sounds and shapes that
will delight millions as they hum along to a
patriotic and stirring musical score celebrating
our Independence and landmark cinematic
achievements.”
The 43rd edition of Macy’s Fireworks is
conceived, designed and produced by Macy’s
with Pyro Spectaculars by Souza. Perfectly
orchestrated to synchronize to the musical score,
the 25-minute display will feature a host of new
shells and effects in 28 colors including crackling
rain shells, patriotic chasing crossettes, howling
wolves, screaming dragons, silver twisters,
diamond screamers and a dramatic 1,600-foot
waterfall.
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5th Tourism Investors Meet 2019
FICCI organized two daysTourism Investors Meet 2019 from 1st to 2nd July 2019 in
FICCI Delhi.

S

in the next GST Council meeting. Hopefully
that will drop down to 18 per cent,” Mr Billa
said, adding that the tax has not been yielding
any money and was only creating bad optics.
Mr Billa further added the tourism ministry
is working to bring back the hospitality sector
into the harmonised list of infrastructure
because there is no other sector which can
create as many jobs as the hospitality sector,
he said.
“We are continuously pushing this with the
RBI and the Department of Economic Affairs.
It will lead to nearly doubling of loan tenure
and the prime lending rate will go down by 200
basis points,” he added.
Dr Jyotsna Suri, FICCI Past President,
FICCI Tourism Committee Chairperson and
CMD, The Lalit Suri Hospitality Group said
that the two-day event with private players
in the tourism industry would come up with
recommendations for necessary infrastructure
to fully exploit India’s potential in tourism.
FICCI Knowledge Paper – “Indian Tourism
Infrastructure: Investment Opportunities &
Challenges” was also released at the event. The
Knowledge Paper contains recommendations
for the government to boost the tourism sector.

peaking on the inaugural day of twoday ‘5th Tourism Investors Meet 2019’
organized by FICCI, Mr Jyoti Prakash
Panigrahi, Odisha Minister of Tourism and
Odia Language, Literature and Culture said
that the state government led by Chief Minister
Naveen Patnaik has set an example for the
world by evacuating more than a million
people to safety with zero casualty.
“In about a month’s time, the Odisha
government helped bring back things to normal
and we are back in business. On July 4, we
would be holding Lord Jagannath’s Rath Yatra
and we extend our invitation to all tourists to
discover the state which is the best kept secret
of Incredible India,” he said.
Mr Suman Billa, Joint Secretary, Ministry
of Tourism, Government of India said that
the demand for Incredible India has been
soaring with increasing number of tourists,
both international as well as domestic, and the
government along with private players need to
work on expanding the infrastructure to cater
it.
“There is a high level of taxation for hotels
which have a tariff of Rs 7,500 and above and
we are very hopeful that that will get sorted out

ADTOI 9th Annual Convention 2019
ADTOI (Association of Domestic Tour Operators of India) organised curtain raiser and
pre-convention press meet on 5th July 2019 in The Ashok Hotel New Delhi.

I

n the august presence of P. P Khanna,
President, ADTOI and other office bearer
with Executive committee member the press
meet being addressed with the message that
ADTOI is all set to come up with its 9th Annual
Convention 2019 in Ahmedabad, Gujarat from
16th to 18th August 2019 with the theme of ,
Explore India-Experience India”.
While addressing the meet PP Khanna,
President, ADTOI said “We are happy to
announce the 9th annual convention of ADTOI

26

in Gujarat with the support of Gujarat Tourism
who gave us a chance to highlight a beautiful
state of India which is also a birthplace of
our honorable Prime Minister of India Shri
Narendra Modi. As our them, Explore IndiaExperience India” we through the channel of
this convention would like to invite all our
members as well non-members of tourism to
come forward and explore the one of the jewels
of India.”
Afterwards, Anil K Rajput, Joint Secretary,
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ADTOI raises the curtain of the convention
through a small presentation on the 9th annual
convention of ADTOI in Gujarat with their main
focused theme, Explore India-Experience India”
During the meet, Ved Khanna, Executive
Committee Member ADTOI and Chairman
Registration Committee of 9th ADTOI annual
Convention explained about the registration
process for the Members as well as nonmembers with the different packages for the
convention and familiarization tours.
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Outbound Connect

LOVE

SUMMER AGAIN

This season, visit Oman to experience cool wadis, green hills and pleasant weather.

L

ocated just 2 ½ hours away from India,
the Sultanate is an exotic, adventurous,
historic and geologically stunning country
offering the most authentic Arabian experience.
Also, connected via direct flights with major
Indian cities, easy e-visa process and introduction
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of a short-term 10-day tourist visa makes this
destination ideal for a honeymoon getaway.
Here are few activities you must experience
in Oman with your loved one:
Discover iconic locations to go camping in
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Oman: Choose whether to camp in the deserts
of Sharqiyah Sands or the Empty Quarter, on the
mountain tops in Jabal Shams (Sun Mountain) or
Al Jabal Al Akhdar (Green Mountain) or on the
magnificent beaches across Oman.
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Love Day Trips – Visit Muscat
And Around

Along with bustling souks, luxurious hotels, spas and
ancient cultural attractions, the beautiful seaside city
of Muscat is the perfect base to begin short day trips to
invigoratingly cool wadis, diving sites and natural sites
like the Bimmah Sinkhole.

Love Green – Visit Salalah

The seasonal khareef (monsoon) transforms Salalah, the
capital of the Dhofar region, into a colourful, subtropical
city. With rich green hills, waterfalls, emerald wadis and
wonderfully cool weather, Salalah is an ideal summer
escape

Love Mountains – Visit Jebel
Akhdar & Jebel Shams

The Hajar Mountain range is a perfect escape from the
summer heat offering breath of fresh air. From Jebel
Akhdar with its incredible terraced farms to the heights of
Jebel Shams with its spectacular views and picnics spots,
there is something for every traveler.
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American announces New Jamaica Service
This November American Airlines continues to strengthen its presence in Jamaica
with the launch of new service between Sangster International Airport in Montego
Bay (MBJ) and John F. Kennedy International Airport in New York (JFK).

S

tarting on Thursday, Nov. 21, the new
route will be operated daily with a
Boeing 737-800 aircraft.
“American’s rich history in Jamaica spans
more than four decades and today includes
an operation of up to 15 daily flights to
Montego Bay and Kingston as well as a
team of almost 100 people,” said Alfredo

Gonzalez, American’s Managing Director
for the Caribbean. “We look forward to the
launch of our new Montego Bay service this
coming November, further strengthening
Jamaica as a tourist destination by providing
nonstop access to the extensive network that
we operate out of JFK, which includes up
to 111 daily flights to nearly 40 destinations

around the world.”
American began service to Jamaica on
March 2, 1977 and during the high season
offers more than 95 weekly flights from
Kingston (KIN) and MBJ to the airline’s
hubs in Charlotte, Chicago, Dallas/Fort
Worth, Miami and Philadelphia as well as to
Boston.

Global Demand for Airline Pilots

S

oaring global demand for airline pilots,
and the growing popularity of Airbus
A320 and Boeing 787 aircraft, have
jointly sparked major growth in the pilot
training division of Abu Dhabi’s Etihad
Airways.
In the past year, Etihad has won contracts to
train pilots for more than 40 clients, over half
of them airlines in the Middle East, Europe,
Africa, Indian sub-continent and South East
Asia. One year ago, it supported only three
other operators.
“Air travel is booming, and so is demand
for pilots and other aviation professionals,”
said Captain Paolo La Cava, Managing
Director of Etihad Aviation Training. “The
number of passenger journeys on the world’s
airlines is expected to double within 20 years,
and the aircraft manufacturers Airbus and
Boeing are both predicting that total aircraft
numbers will also double to accommodate this
growth,” he said.
Captain La Cava said training for new pilots

from ‘ab initio’ stage was a growing activity of
Etihad Aviation Training, which currently has
over 100 cadet pilots and 22 training aircraft,
including four Embraer Phenom 100 jets, all
based at Al Ain, in the Emirate of Abu Dhabi.
But by far the fastest-growing segment of
the business has become retraining pilots to
fly new aircraft types, particularly the Airbus
A320-family of narrowbody jets and the widebodied Boeing 787 Dreamliner, two of the
most in-demand types.
“As airlines and private operators introduce
more of these jets, demand is increasing
significantly to transfer pilots from flying other
aircraft types,” said Captain La Cava.
“Many operators simply don’t have the
facilities or capacity to retrain the number of
pilots required for these planes. But we do, and
demand for our services is growing. In the first
half of this year, our volumes have exceeded
expectations by 30 per cent.A key reason for
our success is that our instructors are also
active pilots with Etihad Airways, operating the

aircraft types on which we are training other
pilots.”
Captain La Cava said Etihad Aviation
Training was equipped with 10 Full Flight
Simulators including three Airbus A320
devices, three Boeing 787 units, two Boeing
777s, a single unit for Airbus A330s/A340s,
and one A380 simulator, as well as 12 fixedbased Airbus and Boeing training devices. An
Airbus A350 simulator will be introduced later
this year, as well as an A320 fixed base training
unit.
“From small beginnings just over a year
ago, we have built our training business in Abu
Dhabi to become the largest such facility in the
Middle East, and one of the largest independent
providers of training in the aviation industry,”
said Captain La Cava. “Etihad Aviation
Training is providing real solutions to emerging
issues in our industry, and we are confident
that we will continue to grow our global client
base as airlines and other operators continue to
expand their own businesses.”

Hahn Air Lines Website for Flight Operations

G

erman scheduled and executive
charter airline, Hahn Air Lines,
introduced a dedicated website, www.
hahnair.aero, showcasing information about
its scheduled routes as well as its business
aviation operations.
Until now, Hahn Air Lines flight
operations content had been embedded in the

website of the Hahn Air Group in the Hahn
Air Lines section. Hahn Air Lines is fully
owned by the Hahn Air Group, a corporation
that is especially known within the travel
industry for its distribution and ticketing
solutions.
The new website presents in-depth
information on route schedules, the all-Cessna

business jet fleet and the Hahn Air Lines team
on the ground and in the air, including contact
details. It also describes the unique concept
behind Hahn Air Lines’ business charter
operations, the Connoisseur Service, which
stands for the highest quality and safety
combined with personalised services and
great attention to detail.

Daniel Rudas, General Manager and COO of Hahn Air Lines
Until now, Hahn Air Lines flight operations content had been embedded in the website of the Hahn
Air Group in the Hahn Air Lines section. Hahn Air Lines is fully owned by the Hahn Air Group,
a corporation that is especially known within the travel industry for its distribution and ticketing
solutions. The new website presents in-depth information on route schedules, the all-Cessna business
jet fleet and the Hahn Air Lines team on the ground and in the air, including contact details. It also
describes the unique concept behind Hahn Air Lines’ business charter operations, the Connoisseur
Service, which stands for the highest quality and safety combined with personalised services and great
attention to detail.
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Air Arabia: Flights between Sharjah and Vienna
Air Arabia, the Middle East and North Africa’s first and largest low-cost carrier
(LCC), announced the launch of direct flights between Sharjah and Vienna, capital
of Austria, starting September 15, 2019.

T

he non-stop six-hour flight to Vienna,
popularly known as the ‘City of Music’,
will initially operate four times a
week, on Sundays, Wednesdays, Fridays and
Saturdays, and will increase to daily flights
starting mid-December.
Adel Al Ali, Group Chief Executive Officer,
Air Arabia, said: “We are pleased to announce

the new route from Sharjah to Vienna, one
of Europe’s leading cultural and economic
centres. This new service linking the two cities
will further strengthen the trade and tourism
ties between both nations, while providing our
leisure and business travellers with a new choice
for value-for-money air travel.
Vienna is one of the world’s most dynamic

and culturally rich cities boasting baroque
architecture, museums and art galleries. Vienna
has been synonymous with music for centuries,
and was home to Mozart, Beethoven, Schubert
and Johann Strauss. It is famous for its cultural
events, coffee houses and the very special
Viennese charm.

10 years of flydubai
As part of the month-long celebrations for flydubai’s 10th Anniversary the flydubai
team came together at Reel Cinemas in Dubai Mall for a preview of the story of how
flydubai changed the way people travel around the region.
its employees first recognising the contribution
they have made to the success of the airline.
Reflecting on the remarkable journey over
the last 10 years, Ghaith Al Ghaith, continued:
“We began operations as a low-cost carrier to
allow more people to travel to more places more
often however our real aim was to improve
accessible air travel for over 2.5 billion people
within the flydubai network. This has seen
the airline evolve, introducing Business Class
and refining our product offering without
compromising our operational integrity. Today,

we offer our customers value beyond the fare,
ensuring opportunities are within reach of
everyone, everywhere we fly.”
Ghaith Al Ghaith, outlining the formula for
the airline’s achievements, said: “at flydubai
we put our customers at the heart of everything
we do. Our commitment remains to open new
and underserved destinations to ensure our
network complements and enhances Dubai as a
hub for aviation. We will continue to innovate
to improve efficiency and enhance customer
experience.”

A

t the event, Ghaith Al Ghaith, Chief
Executive Officer of flydubai, said:
“Over the last 10 years, we have carried
more than 70 million passengers, introduced
new and under-explored destinations and
brought people closer to share experiences and
opportunities. We remain as determined as we
have always been to bridge the distance between
people and in doing so enrich their lives.”
The airline shared the flydubai Story with
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Lufthansa Group Airlines Win Four Airline Oscars
Lufthansa was chosen as “Best Airline in Europe” and “Best Western European
Airline” for the third straight year.

T

he award was presented this year at
a Skytrax ceremony held within the
context of the Le Bourget aviation and
aerospace exhibition in Paris. SWISS and
Austrian Airlines also notched up successes
and were each given one award.
Austrian received the award for its
catering in the Premium Economy Class –
“Best Premium Economy Class Onboard
Catering” and Swiss in the category “The
Worlds Best First Class Lounge” for the
outstanding SWISS Lounge in Zurich.

Skytrax, the market research institute
specialising in aviation, had previously
surveyed some 20 million passengers from
over 160 countries worldwide.
“To be given four awards by our
customers is both an honour and an incentive.
In particular,our colleagues in the cabin,
cockpit and on the ground can be very proud
of this. They are the ones who keep our
premium promise day after day,” says Harry
Hohmeister, Member of the Executive Board
and Chief Commercial Officer Network

Airlines of Lufthansa Group AG.
Product offensive
The Lufthansa Group continues to
consistently focus on innovation. Lufthansa,
SWISS and Austrian have launched the
biggest product offensive of all time and are
investing a further 2.5 billion euros in new
seats in all classes, a significantly larger
lounge offering and the expansion of digital
services. The aim is to provide customers with
an even more personalized service.

Turkish Airlines’ first Boeing 787-9 Dreamliner
Turkish Airlines has announced that up to 30 new Boeing 787-9 Dreamliner aircraft
will join the airlines’ young and fast-growing fleet over the next four years, and each
will feature the carrier’s bespoke, all-new Business Class Cabins.

T

he Turkish national flag carrier had
placed 25 firm + 5 optional orders in last
year for the 787-9 Dreamliner, which will
be gradually added to its expanding fleet – the
youngest in the world – between 2019 and 2023.
Regarded as one of the most advanced
aircraft for its fuel efficiency and range
flexibility, the 787-9 Dreamliner will open new
routes for Turkish Airlines, reinforcing its status
as the carrier that flies to more countries than
any other. The new aircraft will offer passengers
refined comfort during the longest journeys
across 311 destinations in 124 countries.
As part of the 787 Dreamliner family, the
787-9 is powered by a suite of new technologies
and a revolutionary design. It can fly 7,635
nautical miles (14,140 km) in addition to
carrying more cargo and allowing the airline to
profitably grow its routes. The airplane allows
operators to achieve better fuel efficiency per
seat compared to the previous airplanes in its
class.
Turkish Airlines’ Dreamliner has a seating
capacity for 300 passengers, including 270
economy class seats and 30 business class seats.
The carrier’s 787 includes long haul economy
class seats and business class monuments
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produced in Turkey by Turkish suppliers.
Within a spacious wide-body cabin featuring
larger overhead luggage bins and extra-large
windows, dimmable LED window shades give
greater control over light entering the cabin. A
new filtration, better air pressure and greater
humidity helps passengers feel less dryness
and reduces fatigue. Meanwhile, the engines,
interior, systems, and equipment all feature
vibration isolation to create a quieter on-board
experience.
The modern cabins provide the perfect
setting to enjoy Turkish Airlines’ award-winning
on-board dining and in-flight entertainment.
For Business Class passengers, the 787-9
Dreamliner elevates this experience even higher.
The Dreamliners feature 30 exceptional, all-new
Business Class seats, offering unique in-flight
experience.
The lighting scenarios are drawing
inspiration from the colourful sunsets of
Turkey’s central Cappadocia region and idyllic
turquoise beaches, a modern, traveller-friendly
1-2-1 layout offers all aisle access to Business
Class passengers, enhanced privacy panels,
personal closed stowage space, self-care mirror
and wide cocktail table maximizes space to offer
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ultimate comfort and introduces a privileged
experience. Forty-four-inch legroom and a 180°
full flat 76-inch seat bed length are provided
for each of the 30 seats. Increased seclusion
comes from the adjustable privacy panel
between the paired middle seats and newly
designed seat shell, while an 18-inch HD video
display and touchscreen remote control raise
the entertainment offering. Suede-like alcantara
padding -commonly found in sports cars-, used
for the interior trimming of each Business Class
seat, adding another welcome touch of luxury
and refinement.
Produced by local and national Turkish
suppliers, Economy class seat offers Turkish
Airlines passengers a pleasant journey with
12 inch HD screens in first 6 aircrafts and 13
inch HD screens after, new functional literature
pocket design, 6 inch recline and 31 inch
legroom.
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Ayurveda:
Go Natural
If you are planning to collaborate health, luxury and vacation, today’s trend is to choose
Ayurvedic resorts or wellness spa.

A

yurvedic resorts and hotels with
the Ayurvedic spa have become
popular destinations for relaxation
and rejuvenation in India.
From being the 'science of life',
Ayurveda has become the 'slice of life' for
many with the advent and positive growth
of rejuvenation centres and Ayurvedic resorts in the country. It is a Hindu medicinal
art that dates back to thousands of years. It
uses herbs and other natural medicines to
treat illnesses and to promote general wellbeing. People from India as well as abroad
come to visit many specialized centres and
resorts In India to experience an Ayurvedic
detox here.
For thousands of years, people in India
have turned to the holistic, traditional
system of Ayurveda for healing and relaxation. Purported to be the world’s oldest
health care system, Ayurveda helps patients
achieve full-body balance and wellbeing,
using everything from custom-made meals
to personal massages, bespoke oil treatments to other hand-picked methods of
care. Though Ayurveda has its origins in the
south of India, these days top resorts and
Spa’s can be found all over the country.

“There could be no better place than India to experience the
healing therapies of Spa and Ayurveda.”
34

trendy travel trade with food & shop

July 2019

Hospitality

Radisson Blu Resort Goa
USP
The Spa Consultancy services offered by Sohum
Wellness fit a niche role within the wellness
industry. This brings forth many exciting and
functional elements to the process of spa planning and execution.
Treatments
Luxury Spa Treatments from Sohum are specifically oriented towards enhancing your spiritual
awareness, healing emotional distress and
getting rid of toxins from your body. This gives
your mind and body a complete chance to repair
and relax from the stress of daily life.
Sohum Wellness products are a combination of
modern ingredients and traditional Indian herbal
extracts. These have been known for their effectiveness in traditional therapy since ancient
times. Combined with modern manufacturing
technology, the products represent the perfect
harmonization of Eastern and Western therapeutic approaches that can benefit one and all.
Offering our customers a variety of choices,
the key components of all our products are
handpicked natural ingredients. Their selection and preparation is done with the utmost
care to suit the different tastes of our different
Sohum Wellness products are a combination
of modern ingredients and traditional Indian
herbal extracts. These have been known for their
effectiveness in traditional therapy since ancient
times. Combined with modern manufacturing
technology, the products represent the perfect
harmonization of Eastern and Western therapeutic approaches that can benefit one and all.
Offering our customers a variety of choices,
the key components of all our products are
handpicked natural ingredients. Their selection
and preparation is done with the utmost care to
suit the different tastes of our different customers and clients.
You can avail the benefits of our natural, herbal
and aromatherapy products like essential oils,
hair wash, body scrubs, hair conditioners, etc.
not just within the spa but also in the sanctity of
your home!
Never taking the power of scent too lightly,
we believe in always surrounding oneself with
the best of scents, however demurely, as it has
tremendous potential for the wellness of the
mind, body and soul.
Our range of spa products is manufactured
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under stringent conditions and available at
Sohum spas and wellness centres globally.
These include:
Essential Oils made from pure plant extract
oil, able to influence all aspects of the body’s
functions, from tissues to organs, to body fluids
and cells, as well as the emotional state and the
spiritual aspects of the person.
The Lavender and Chamomile Body Scrub
that is a combination of natural exfoliators
blended with moisturizing plant oils rich in
essential fatty acids to boost the vitality of the
skin when applied. The rich moisturizing blend
leaves freshly buffed skin soft, supple and velvety smooth.
Kaffir Lime Hair Wash that is loaded with
the goodness of Kaffir Lime Oil, Rosemary Oil,
Jojoba and Olive Oils packed with hair nutrients
and hair nourishing ingredients that are full of
detoxifying, nourishing, stimulating, and cleansing properties, addressing all aspects of hair and
scalp care.
Kaffir Lime Hair Conditioner which is a
homely solution to have shiny, smooth and
detangled hair to create a healthy balance for
hair and scalp. It is made of a rich nourishing
formula using carefully selected ingredients
including vitamins and skin nutrients.
Relaxing Shower Gel is a plant based mild
body wash that gently cleanses the skin without
drying it out and is enriched with apple, peach,
mango, papaya and kiwi extracts. Its application
goes beyond just deep skin cleansing to total
skin care that ensures a truly happy inner and
outer experience.
Relaxing Body Lotion is a natural plant
based moisturizer that has a fast absorbing
formula whose fine texture allows deep absorption to effectively nourish skin. Blended with
aromatherapy pure essential oils, this Body Lotion both nourishes skin and gives an.
These are located in some of the best hotels
across the world, such as the Crowne Plaza (Jordan), Movenpick (Bangalore) and Radisson Blu
(Goa) to name a few. Our hotel spas offer luxurious, highly personalized signature treatments
that are unique for each individual. Guests staying at the hotels are keen on exploring customized spa treatments, especially massages and
therapies that are tailored to specifically meet

Dr. Vivek Chandel- Spa Manager & Consultant, Radisson
Blu Resort Goa

their needs and ensure the best possible "fivestar" experience.
Economical
Comparatively to modern medicine expenses
these treatments prove to be 40-50% cheaper.
Sohum Spa and Wellness Sanctuary offer wellness programmes under the supervision of doctors. They address a variety of lifestyle ailments
that can be effectively managed for better-quality living. “The ideal recommendation at Sohum
would be to go for Ayurvedic treatments daily
as is mentioned in the scriptures,” says Rajesh
Srinivas, President of Sohum Spa and Wellness
Sanctuary.
The signature treatment at Sohum is the
Absolute Wellness Ritual. It’s a complete mind
and body experience that blends yogic practices
and guided relaxation. Other skin treatments like
Ozone therapy and Far Red Infra Red therapy
are equally popular.
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Atmantan, Pune
Dr. Vivek Chandel- Spa Manager &
Consultant, Radisson Blu Resort Goa

USP
• We are an integrated wellness centre which uses all the
modalities of drugless therapies
such as Ayurveda, Naturopathy,
Nutrition, Fitness, yoga, Physiotherapy and TCM
• We are very result oriented while
providing the world class luxury
• Retreats are highly customized
for each individuals
• Products used are fully natural
and use fresh organic ingredients
grown in our farm
• We are situated on a crystal
hill and the experience is multi
folded due to the healing frequencies.
Treatments
Consultation and Diagnostics: To identify the appropriate retreat
and treatments for the individual,
below are the consultations and
diagnostic tools provided by
Atmantan.
• Individual wellness Consultation
• Ayurveda Consultation
• Holistic consultation
• Nutritional Consultation
• Body Composition analysis
• Aerobic Endurance Test through
VO2 max
• Intolerance testing
• Stress Test
• Pulse Analysis
Ayurveda Treatments:Providing the Authentic traditional
kerala Ayurveda treatments in a
luxurious facility.
• Abhyanga
• Abhyanga and Choornaswedana
• Januvasti
• Kativasti
• Navarakizhi
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Padabhyanga
Pizhichil
Shirodhara
Shirovasti
Takradhara
Thalapothichil
Ubtans
Udwartanam
KarnaPurana
KashayaVasti
MatraVasti
Nasya
NetraVasti
Ayurvedic Vamana
Ayurvedic Virechana
Choorna
Enema

Fitness and Yoga:Providing personalised fitness and
yoga programs in an internationally
standardized facility.
• Private stretch
• Vibration training
• Personal training
• Pilates
• Private hike
• Functional resistance Training
• Kick boxing
• Personal Yoga
Physiotherapy:• Postural Assessment
• Postural integration
• Physiotherapy modalities
• Rehabilitation exercises
• Theraband Exercises
• Core strengthening Rehabilitation
• Swiss ball training exercises
• Myofacial Release
Essential Body therapies :• Purely Atmantan Signature massage
• Aromatherapy massage
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Back neck and shoulder massage
Head massage
Deep tissue massage
Foot reflexology
Vedic Spice massage
Arm and leg recovery massage
Destress head and spine massage
Hot stone massage
Invigorating massage
Mannual lymphatic drainage
Swedish massage
Traditional Thai massage
Chi Nei Tsang

Nurturing and Detoxifying Body
treatments:• Detoxifying Salt Body Polish
• Vetiver and pomegranate gel
body scrub
• Green Tea body scrub
• Seaweed Body wrap
• Restorative wrap
• Firming wrap
Hydrotherapies –
• Infra-red Sauna
• Steam
• Therapeutic detoxifying aromatherapy bath
• Sleep-ritual aromatherapy bath
• Energizing aromatherapy bath
• Anti-inflammatory bath
• Relaxing aromatherapy bath
• Hammam
• Vichy shower
Cleansing rituals –
• Gargling
• LaghuShankhaprakshalana
• Neti
• Jalaneti
• Sutra neti
• Tratak and eye cleanse
• VamanDhouti
• Colon hydrotherapy
• Enema therapy

Atmantan Salon• Holistic revitalizer for women
• Holistic hydrator for men
• Radiance perfector facial
• Anti AgingLuxe facial
• Anti aging Elixir Facial
• Hair cut
• Hair styling
• Roots touch up
• Hair removal
• Manicure
• Pedicure
Holistic Health –
• Ajna Light therapy
• Acupuncture
• Cupping
• Moxibustion
• Acupuncture and moxibustion
• Meditation
• Pranic healing and scan and
cleanse
• Private breathing
Economical
The treatments at Atmantan are
competitive when compared to
any international wellness centers.
Besides they are cheaper, they are
also provided with high quality
ingredients. For all the western treatments, we use an exclusive product
blend who prepares the product and
customize it for us without using any
artificial fragrance or ingredients.
Our Ayurveda products come from
the ancient product house in kerala.
We also grow more than 65 species
of herbal formulations in house and
they are used in therapy internally
and externally.
Atmantan is marketed by Terra Tales
Hotel Marketing.
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JW Marriott Kolkata
Surrounded by Aravali Hills and the farms, Geejgarh offers a true rural experience and to
enhance its beauty is Geejgarh Eco Village Resort.

USP
Spa by JW is an entirely new way of looking at the
hotel spa. A spa designed uniquely for the JW guest and not just your experienced spa-goers. A guest sees
spa as a less of an indulgence, and more a necessity
to their overall well-being. An experience that's
effortless, approachable, and intuitive; where spaces
connect seamlessly and guests are welcome to relax
with or without a treatment, as an individual or part
of a group. This is where retail comes to life by being
experiential versus transactional. It's about delivering
real impact and that is important for everyone.

TREATMENTS
Spa Menu at Spa by JW inculcates four pillars and
all the treatment provide our designed around these
pillars –
• Calm - I feel out of sync and need to slow down.
MASSAGE STRESS RELIEF
Experience the subtle difference between being relaxed and being restored with this profoundly healing
massage designed to dissolve stress and tension. (60
or 90 minutes)
SLEEP DEEPLY
Achieve an elevated sense of balance with this curative aromatherapy massage that restores the body for
a deeper feeling of relaxation and enhanced sleep. (60
or 90 minutes)
• Invigorate - I need energy after a long period of
over exertion.
MASSAGE ULTIMATE AROMATHERAPY
MASSAGE
Be truly pampered with this soothing head-to-toe
aromatherapy massage that infuses a personalized
blend of powerful therapeutic essential oils. (60 or 90
minutes)

massage using deep renewal and slow rhythmic
movements. (90 minutes)

HOT STONE BY JW
Perfect for times of stress and over activity, this treatment helps the mind unwind and refocus, getting you
back on track. Smooth, polished basalt lava stones
are heated and incorporated into a full body massage.
(90 minutes)
EXOTIC SPA JOURNEY
Exfoliating body polish, marine algae body wrap rich
in minerals followed by stress relief body massage
60 minutes, deep cleanse facial and scalp massage. (3
hours 30 minutes)
FACIAL FIRMING & BRIGHTENING
Achieve a nonsurgical facelift with micro-current
technology that noticeably lifts, firms and brightens
the skin. (90 minutes)

BODY INTENSE NOURISHMENT
Nourish your body with this luxurious treatment that
combines an aromatic salt and coffee scrub to prepare
the skin for a soothing coating of velvety body butter.
(75 minutes)
•

Indulge - I desire to treat myself and indulge.

MASSAGE RE-ENERGIZE
Feel newly energized with a restorative massage
that brings tired muscles back to life. (60 or 90
minutes)
JET LAG CURE
Recover from the long journey with this profoundly
curative massage that blends and integrates essential
oils to revive the senses. (120 minutes)

CLEAR YOUR MIND
Indulge your senses with this aromatherapy body,
face and scalp massage as you breathe in the soothing
aromas of purely blended essential oils. (90 or 120
minutes)

BALINESE MASSAGE
Create a sense of well-being with ancient rhythmic
massage techniques that include application of essential oils to stimulate your body’s personal energy.
(60 minutes)

SIGNATURE SPA BY JW
Surrender to a relaxing experience with a Thai massage stretching followed by a specially designed

FACIAL ANTI-AGING
Recapture a youthful completion through a precise
combination of exceptional skin care, telomere
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Rahul Sabnani, Spa Manager, JW Marriott Kolkata

technology, healing rose and plant stem cells proven
to regenerate the skin.(90 minutes)

BODY BODY POLISH
Rediscover your natural glow as the body is exfoliated
with stimulating coffee and salts rich in minerals and
trace elements. (60 minutes
• Renew - I need to cleanse and rejuvenate
MASSAGE INTENSE MUSCLE RELEASE
Enjoy a welcome sense of renewal for sore muscles
from this intensely satisfying, powerful massage that
reaches the deeper structures of the body. (60 or 90
minutes)
FACIAL BRIGHTENING
Purify every pore with a perfect combination of
aromatherapy skin care and a gentle micro-current that
penetrates deeply into the skin leaving it clean, clear
and refreshingly renewed. (75 or 90 minutes)
DEEP CLEANSE
Bring your skin back to a natural balance with a purifying cleanse that infuses aromatherapy ingredients like
tea tree and lavender into every pore. (60 minutes)
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Swosti Chilika Resort
Drop in to experience the wholesome wellness of Mind, Body & Soul
• Tarsh Sharma

S

wosti Group opens its door to Swosti
Chilika Resort, a place for all travel seekers and holiday enthusiasts who revel in
the unexplored and untouched tranquility and
look to unwind and reconnect in a most spectacular setting one possibly can imagine.
Rooted in the scenic setting of the famed
Chilika Lake, the essence of the resort is to unify
the mind and the soul with the nature. To allow
the restorative powers of the nature harness a
tired body and mind delivering pampered serenity in a sanctuary of comfort and wellness.
Inspired by nature, as one step into the
sprawling landscape on the banks of a pristine
Chilika Lake, the Largest Lagoon on the Northern Hemisphere, one seamlessly will move from
time bound madness to timeless bliss.
Swosti Chilika Resort extends its guests cottages and presidential suites with breathtaking
views, while being elegant and well-appointed
for a comfortable stay. 4 types of accommodations namely Sanctuary-The Presidential Suites,
Millpond- The Pool Villas, Windchime-The
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Quad Villas and Midlake County- The Hotel
Blocks, are on offer for a luxurious indulgence.
Ekayaa, the SPA, is a world of pure bliss. A
world of peace, calm and tranquility awaits as
one indulges in traditional Indian wellness therapies. Equipped with single and double treatment
suites, beauty treatment rooms, meditation and
relaxation decks and with various SPA therapies
such as Exotic Himalaya, The Lava Stone Therapy, Abhyangam, Shirodhara, Ekayaa Classical
Massage, Aroma Holistic Massage Therapy,
Deep Tissue Massage, Ekayaa Quick, Chocolate
Body Treat and many more, the experience can
rejuvenate and reenergise the mind, the body
and the spirit in equal measures.
With well anointed conference halls, Swosti
Chilika Resort provides a unique ambience for
corporate as well. With nature providing inspiration, the quest for something inspiring may find
an unexpected answer. This resort is also the
first Green Building Certified Resort in Odisha
from Indian Green Building Council (IGBC)
and ensures least adverse impact on the pristine
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J K Mohanty, CMD, Swosti Group

environment of Chilika Lake.
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Palladium Hotel Group opens BLESS Hotel Ibiza

T

he summer season begins in Ibiza with
one of the most exciting new properties
on the island. BLESS Hotel Ibiza, the
new hotel from the brand BLESS Collection
Hotels of Palladium Hotel Group, opened its
doors on June 13th followed by a spectacular
opening party on Sunday 16th June with more
than 700 attendees and many experiences.
Spanish model Eugenia Silva, BLESS
Collection Hotels brand ambassador, and
Spanish Chef Martín Berasategui hosted the
opening of the hotel, the second from the
brand following BLESS Hotel Madrid. Abel
Matutes Juan, President of the Palladium
Hotel Group; Abel Matutes Prats, CEO of
Palladium Hotel Group; Carmen Matutes,
Deputy General Manager of Palladium Hotel
Group; and Jesús Sobrino, Deputy General
Manager of Palladium Hotel Group were
also present at the event. Additionally, Italian
stylist Rossano Ferretti, who has a salon in the
hotel and Spanish celebrities such as Malena
Costa, Mario Suárez, Cari Lapique and

Alfonso Bassave, attended the photocall.
At the event, the guests were able to visit
all the spaces in the luxurious hotel located in
Cala Nova and enjoyed the Ibizan night with
food tastings, live music and many surprises.
On the arrival, an artist in a champagne gown

welcomed the guests in an atmosphere of
sparkle and fantasy. Subsequently, guests
enjoyed a delicious welcome cocktail created
exclusively by the hotel’s bartender team at
the Llum Pool Bar.

Partnership between IHG® and Sands China Ltd.

I

HG®, one of the world’s leading hotel
companies, and Sands China Ltd. announced
that The Venetian® Macao and The
Parisian Macao will become InterContinental
Alliance Resorts partners, effective immediately
through 2027. In addition, The Londoner
Hotel in Macao will join the alliance when
it is completed in 2020.Together with the
existing two The Venetian® Resort Las Vegas
properties, the expansion will bring the number
of InterContinental Alliance Resorts’ Sands
properties to five.
InterContinental Alliance Resorts
partners with world-renowned hotel operators
in landmark locations to bring luxury resorts
to IHG® Rewards Club’s 100 million enrolled

members globally. Alliance Resorts enable
guests to experience these magnificent
destinations while enjoying all the rewards of
being an InterContinental guest.
Guests across these five Sands
luxury properties, which include
approximately13,000hotel rooms and suites,
will be able to earn IHG Rewards Club points
and redeem them for stays at more than 5,600
IHG hotels worldwide. IHG Rewards Club
Members will also be able to redeem Reward
Nights at all five InterContinental Alliance
Resorts. IHG Rewards Club is the industry’s
first hotel loyalty program and strives to bring
members more engaging travel experiences,
more exceptional benefits and more rewards that

really matter.

Sarovar Hotels & Resorts signs new
hotel in Udaipur

S

arovar Hotels and Resorts continue to
strengthen its presence in Rajasthan with
the signing of another hotel in Udaipur.
Seasons Sarovar Portico, will be Sarovar’s
first hotel in Udaipur and seventh in the state
after marking presence in Jaipur, Jodhpur and
Jaisalmer.
Udaipur a tourist destination is known for
its beautiful lake, historic forts and palaces,
museums, galleries, architectural temples and
festival & fairs. Seasons Sarovar Portico is
scheduled to welcome guests by September
2019. The hotel will offer sixty well-appointed
rooms including suites, planned to open in two
phases. With 2000 sq. feet of indoor meeting
and banquet space and 70,000 sq. feet of garden
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space, the hotel is an ideal venue for social
gathering, business meeting, and destination
wedding segment. It will also offer Multicuisine restaurant, Lounge Bar, Coffee Shop and
Swimming pool and Spa.
Providing convenient access to guests, the
hotel is an hour drive away from Maharana
Pratap Airport and 30 minutes from Railway
Station. Mountain and adventure lovers can
explore the beauty of Aravalli hills which is 2
hour drive from the hotel.
Commenting on the development, Anil
Madhok, Executive Chairman, Sarovar Hotels
& Resorts, said” We are happy to expand our
presence further in the state of Rajasthan. The
city attracts a lot of domestic & international
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travellers for sight-seeing, weddings, Business
and we look forward to tapping the growing
market”.
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Cheers Time

J

W Marriott Mussoorie Walnut Grove
Resort & Spa announced that it has
been recognised as a winner in the
Top 25 Luxury Hotels category of the 2019
TripAdvisor Travellers’ Choice® awards
for Hotels, ranking eighteenth out of 25.
Travellers’ Choice award winners were
determined based on the millions of reviews
and opinions collected in a single year from
TripAdvisor travellers worldwide. In the
17th year of the awards, TripAdvisor has
recognised 7,812 properties in 94 countries
and eight regions worldwide.
This year, the awards celebrate hotel
winners in nine categories, including Top
Hotels Overall, Luxury, Bargain, Small,
Best Service, B&Bs and Inns, Romance,
Family and All-Inclusive. The hallmarks
of Travellers’ Choice hotels winners are

The team’s impeccable performance and
aspirations to always be top-notch has been
recognized and appreciated. We offer our
heartfelt gratitude to TripAdvisor team and
our customers for this honor.”

remarkable service, value and quality.
On this special occasion, Mr. Piiyush
Kapoor, General Manager, JW Marriott
Mussoorie Walnut Grove Resort & Spa
said, “Our team is extremely elated to be a
wintheTripAdvisorTravellers’ Choice Award
2019.We were distinguished as one of the
best in this market by our belovedguests.

Kairali Ayurvedic Group Signs MoU with
& HDFC ERGO

K

airali Ayurvedic Group, India’s leading
Ayurveda & Hospitality brand, has
announced a tie-up with HDFC ERGO
General Insurance Company Limited to offer
health insurance to its customers for Ayurvedic
Treatments & Therapies at their Healing &
Wellness centre at New Delhi, This move also
heralds a New Era in providing Access to
Ayurvedic Heath Care Insurance to patients
wanted to try alternative treatments like
Ayurveda.
With this agreement customers coming to
Kairali Centres in Delhi will be able to receive
medical insurance claims for Ayurvedic
treatments they take while at Kairali. This is
in consonance with The Ministry of AYUSH

guidelines for insurance coverage to Ayurvedic
treatment and settlement of claims .
Mr. Abishek K Ramesh, Executive
Director Kairali Ayurvedic Group says “We
have always aimed at creating a greater value
for our customers and though this tie-up we
can enhance their access to a host of general
services which are designed to address their
Health needs.”
The two entities with this tie-up have
entered into a corporate partnership to focus on
the growing health market. Kairali Ayurvedic
Group through its Healing & Wellness centres
across the country will cater to every health &
wellness needs of the modern day customer.

Karma Apsara now in Koh Samui

K

arma Group has announced a return to
Thailand’s Koh Samui with the opening
of Karma Apsara, a tranquil oasis
located on the pristine coconut grove slopes
of the fabled holiday island. Located on an
elevated slope in Mae Nam along Koh Samui’s
breathtaking north coast, Karma Apsara brings
together 32 spacious one and two-bedroom
residences offering both garden and ocean
views.
Karma Apsara is located just five minutes
from Mae Nam Beach with its sugary white
sand and swaying palm trees, while Koh Samui
airport is just 15 minutes away. Besides its
stunning natural attributes, Mae Nam features
an excellent golf course, eateries and boutiques,
while the town of Chaweng is just a short drive
away. Featuring a pretty horizon pool with
panoramic views, an on-site restaurant and bar
and private beach access, Karma Apsara is the
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ideal gateway to discover one of southeast Asia’s
most fabled islands.
Karma Apsara’s 32 spacious rooms are
perfect for everyone. Guests can choose from
a range of one-bedroom studios and one or
two-bedroom residences, ranged around a
pool overlooking Mae Nam bay. All feature
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comfortable king or queen-sized beds and
ensuites.
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Lemon Tree Hotels Ltd. entered Mumbai

L

emon Tree Hotels Ltd., held an
exclusive preview of Lemon Tree
Premier-Mumbai International Airport,
to showcase their new hotel which will
launch in the city shortly. This will be the
second city in Maharashtra, after Pune, with
a Lemon Tree Premier and the third city in
Maharashtra, after Aurangabad and Pune

where the group will operate. Once this hotel
will open, Lemon Tree will run 5800 rooms
in 57 hotels across 34 cities, making it India’s
largest hotel chain in the mid-priced hotel
sector .
Strategically located in Mumbai’s business
hub of Andheri East, this new age hotel
will aim to target both, business and leisure
travellers as well as the local corporate
segment in India’s business capital. Located
on Andheri Kurla Road, the hotel is in close
proximity to key hubs like SEEPZ, Bombay
Exhibition Center, Maharashtra Industrial
Development Corporation (MIDC) and is not
far from Juhu Beach.
The hotel is dressed in neutral hues and
vintage styled art, which is accentuated
by classic leather sofas, chic interiors and
understated yet beautiful lighting. The 303
rooms and suites at Lemon Tree PremierMumbai International Airport are attractive
and vibrant and offer world class amenities,
making it the perfect place for business and

leisure travellers to interact and unwind. The
accommodation options will include Deluxe
Rooms, Executive Rooms, Premier Rooms,
Studio Suites and an Executive Suite.

A Unique Urban Health Retreat

M

ӧvenpick Hotels & Resorts announces
the opening of Mövenpick BDMS
Wellness Resort Bangkok in the Thai

capital.
Nestled in the heart of Sukhumvit, the
resort is surrounded by 1.2-acres of lush
greenery with trees dating back over a century.
Featuring293spacious rooms and suites with
balconies that overlook the gardens, guestrooms
come equipped with yoga mats, a dedicated
health and fitness TV channel and a range of
signature in-room amenities.
“Bangkok is a bustling and vibrant
metropolis that travellersfrom all over the
worldaspire to visit at least once in their
lifetime. We are delighted to bringa hotel

inspired bysuch a unique wellness concept
into the heart of the city, where our guests can
relax within lush green gardens whilst enjoying
convenient access to the BDMS Wellness Clinic.
With extensive MICE facilities and wedding
offerings, the property promises to become a
great social hub for those seeking a quiet haven
in Thailand’s bustling capital city”,said Patrick
Basset, Chief Operating Officer of Accor for
Upper Southeast & Northeast Asia and the
Maldives.
Health conscious travellers can enjoy a
range of organic food offerings at the resort’s
restaurant Tamarind Natural Dining while
Cinnamon lobby lounge offers the perfect
evening “wine-down” with friends.

OYO Hotels signed MoU with China’s Meituan

O

YO Hotels and Homes,
the world’s sixth largest
and fastest-growing chain
of leased and franchised hotels,
homes & living spaces, has today
announced a year-long strategic
partnership with Meituan, which
is China’s leading e-commerce
platform for services. In the first
phase of the partnership, OYO
Jiudian (Hotels), which is the largest
single hotel brand in China and the secondlargest hotel group in the country, will list
8,000 of its standardized accommodations on
Meituan Hotels platform. This will further assist
OYO Hotels in driving consumer traffic, data
operations, and brand promotion.
OYO Jiudian is committed to creating

July 2019

quality living spaces using its full-scale
fulfillment-led model, which allows it to achieve
benchmark scale and efficiency that starts with
supply acquisition, renovation, hospitality
and operations, technology and omnichannel
distribution across online and offline
channels. Meituan Hotels, as a comprehensive
accommodation service platform, offers

consumers with a wide range of
hotel accommodation options
ranging from high-end to mass
market to family-run and small
boutique hotels. It is driven by
the mission - “We help people eat
better, live better’’.
This partnership combines
OYO Jiudian’s capacities in
innovative transformation, business
development, management and
operations with Meituan’s supplementary
advantages in platform, open ecosystem, user
base, traffic, and technological innovation. This
will enable easy access to OYO’s standardized,
trustworthy and affordable accommodations
across the Middle Kingdom to all of Meituan’s
wide user base.
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A Fusion of Traditional
and International therapies
Royal touch with exquisite
fragrances, soothing music,
soft lighting and relaxation
areas.

T

oday’s day-to-day hectic lifestyle have
necessitated crave for relaxation of the
body and mind. Earlier SPA was visited
occasionally, however over the years travelers are
becoming more and more interested in utilizing
these services as it has also become a trend. This has
resulted in mushrooming of lot of “City Spas” in
most of the major cities of the country. The easiest
way for the same is Escape to a picturesque location
and has a rejuvenating Spa experience, which not
only soothes your body but also the tense minds.
And it is a fact that spa is one of the best way to
relieve stress related diseases and illness.
Select WelcomHeritage properties, which
have a SPA on premises, endeavor to create the
perfect spa experience topped with royal touch
with exquisite fragrances, soothing music, soft
lighting and relaxation areas to provide the guests
with a relaxing ambience in tranquil and peaceful
locations. These properties of ours have created a
personal spa experience encompassing outstanding
treatments that uniquely reflect a fusion of traditional
and international therapies. All the spa experiences
offered at these properties have been carefully
crafted to stay true to the traditional style that was
exclusively available to the royalty of a bygone era.
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The highest roof top lounge in Kolkata
The Westin Kolkata Rajarhat has recently opened up the highest roof-top bar 31/ 32
in the city.

K

olkata is ready to welcome its muchawaited highest rooftop lounge at The
Westin Kolkata Rajarhat, the iconic
hotel brand driven by wellness being its main
pillar, innovation and sleek design. 31/32, built
at the 31st and 32nd level of the hotel offers
a stunning panoramic view of the skyline of
the City of Joy. This new rooftop lounge can
accommodate 170 guests, this brings a new
standard of excellence by offering scrumptious
food and beverages; it also earns another feather
in its cap by dint of its elegant décor, curated
culinary, exciting signature cocktails and
specialized dishes for the seasoned palate.
The visual imagery of 31/32 is unique,
opulent and classy: Step inside the cool and
classy bar at level 31 with its stunning views and
a sculptural white multi-facetted Corian bar as
the focal point. The lounge seating is white, low
and sculptural. A passionate red VIP area offers
close encounters with a more retro ambiance.
Large wine cabinets flank the entrance to the VIP
lounge, with its 2 large red cocoon booths.
The journey of 32nd floor starts with a
dramatic sculptural staircase that leads up to
the roof terrace adorned with sculptural gaze
boson a raised platform, overlooking the city. A
feature wall with 3D effects creates the backdrop
for a portable bar and a drink rail along the
glass railing. This happy space is also equipped
to accommodate larger groups of guests for
weddings, corporate bookings and private
parties through its access to the striking Helipad
Lounge. The open air space is the perfect
location for the sunset view in the evening
setting the tone for the night.
The classy bar is home to heritage and new
world wines with a collection of Italian aperitifs
Campari, Martini, Classic cocktails, premium
whisky and beers; making it unique in its class.
A wide selection of local as well as Italian,
Australian, French and American wines are also
on offer, making it a pleasurable experience for
the connoisseurs of good living.
‘We are absolutely delighted to launch
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31/32, the highest rooftop bar in Kolkata. We
want our guests to remember the joys of heading
to their favorite night spot to let their hair down
in the presence of lively entertainment, eclectic
selection of drinks, personalized service, great
food and of course the stunning view of the city
scape from the top most floors of TheWestin
Kolkata. At 31/32, we have curated the popular
after-hours dishes and paired them with amazing
cocktails. I believe that 31 32 would soon
become the preferred place to unwind, and our
hospitality and exciting offerings will keep our
guests coming back for more” says Mr. Rahul
Maini, General Manager, The Westin Kolkata
Rajarhat,
The menu promises to tantalize your taste
buds by offering a wide variety of bar bites –
popular finger-food and mains The menu has
been curated by Chef Vikas Prasad, Executive
Chef at The Westin Kolkata Rajarhat, Some of
the hot-sellers include the ‘Barbeque Chicken
Wings’, ‘Spiced Edamame Garlic Butter’,
‘Gambas Al Ajilo’, ‘Kosha Lamb Charcoal Bun’
‘Keema Bites’, ‘Mumbai Maska’ and selection
of fries. Diners with the sweet tooth can end
their meal with some mouth-watering desserts
like ‘Nutty Chocolate Rocher’, ‘Nolengur
Cheese Cake’ and ‘Hazelnut Crunchy Milk
Chocolate Tart’.
The expertise behind the bar will be
concocting seasonal and heady cocktails with
tantalizing new flavors and textures. Raise
a toast to an impeccable range of signature
cocktails, curated by our star mixologists while
mingling alongside International travelers
and stylish locals alike. Some of the signature
cocktails in the menu will be, ‘Imli Sour’,
‘Black Gold’, ‘Spiced Pinarita, ‘The Bitter
Truth’ ‘Bloody Maria’ ‘The Prohibition Era’
that will take your palate through the different
invigorating senses.
Renowned DJ Harish Lakhmani has been
signed up to spin his popular wide-ranging
repertoire of Retro, Hip-Hop, House, R&B to the
best of cutting-edge remixes at the turntable to

create the perfect party ambience and make this
a must-visit venue.
Time for the party-people to take notice and
head to the sparkling new gem in the crown
of Kolkata’s top-shelf night spots for creating
memories revolving around excellent cuisine,
vibrant décor and a uniquely lively ambience!
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Appointments

Andaz Delhi
Mr. Hyun S. Park has been appointed as the new General Manager of The Hong Kong Club at Andaz Delhi. With over 12 years of
insightful experience in the food & beverage industry, Hyun S. Park comes with a plethora of knowledge of the fine nuances of the
luxury food & beverage industry. He joined the Hyatt family as Food & Beverage Manager at Grand Hyatt Seoul in 2016. At the
helm of affairs at The Hong Kong Club, Hyun is responsible for the overall operations of the venue.

Bengaluru Marriott Hotel Whitefield
Sandeep Sahdev is appointed as the Director of Sales and Marketing at Bengaluru Marriott Hotel Whitefield. Bringing with him
over 16 years of proficient expertise in the hospitality industry, Sandeep is a driven, meticulous and experienced professional. In his
new role, he will be leading the management staff in planning and strategizing sales objectives, marketing communications, direct
sales-force activities to increase profits and achieve desired targets. Prior to joining Bengaluru Marriott Hotel Whitefield, Sandeep has
been associated with reputed brands like The Den Bengaluru, Duet India Hotels (Asset Management), Four Points by Sheraton Pune,
Sheraton Udaipur Palace Resort & Spa, The Oberoi Group, and Carlson Hotels, amongst others.

Courtyard by Marriott, Siliguri
Priyanku Mahanta appointed as Director of Sales in Courtyard by Marriot, Siliguri. In his present role, the goal-driven Priyanku is
already an asset for Courtyard by Marriot, Siliguri by leveraging his in-depth experience to influence stakeholders and translate ideas
into results. He brings to the table detailed sales methodologies and an ability to provide effective solutions to complex challenges.
His key responsibility areas include developing and executing sales strategies, maximizing revenue, managing selling-oriented
activities, analyzing sales figures and ensuring exceptional customer service.

Japan National Tourism Organization (JNTO)

Japan National Tourism Organization announced Yusuke Yamamoto as the new Executive Director of Tourism for the India market.
As the Executive Director, he will be responsible in overseeing the India market while managing the development of policies and
strategies to strengthen Japan’s reputation as a world-class tourism and travel destination. Coming with an experience of almost 22
years, his expertise in strategic business planning and tourism marketing will not only add value, but make JNTO’s hold all the more
stronger in the Indian market. Being at the helm, Yusuke Yamamoto will facilitate in maximizing all opportunities aiming towards
increasing the number of outbound travelers from India to Japan.

JW Marriott Kolkata
With over a decade of expertise in delivering marketing plans and propelling top hospitality brands to highest levels of
success, Soumodeep Bhattacharya is currently employed with JW Marriot Kolkata in the vital position of Director, Sales
and Marketing. In this present role, this goal-oriented and articulate speaker is already taking giant strides in leveraging
his in-depth experience to influence stakeholders and translate ideas into results. Soumodeep’s key responsibility area
includes maximizing the revenue of this top hospitality brand – he is pioneering his team to develop marketing and
promotional programs to make profitable use of the accommodation, conferencing and leisure facilities at the hotel.

Novotel Pune Viman Nagar
Novotel Pune is pleased to welcome Mr. Varun Marwah as the Director of Sales and Marketing. An industry expert, Varun holds
an experience of nearly 14 years in hospitality industry converting strategic vision into measurable results at various hotels. As
the Director of Sales and Marketing, Varun will be responsible for maximizing hotels revenue through result oriented sales and
marketing strategies, exploring business opportunities through events, conferences, meetings, etc. Prior to joining Novotel Pune,
he worked as the Cluster Director of Sales at IBIS Pune Viman Nagar and IBIS Pune Hinjewadi.

Pride Plaza Hotel Aerocity, New Delhi
Pride Plaza Hotel Aerocity, New Delhi announced the appointment of Vikas Pant as Executive Chef. With over 22 years
of culinary management expertise, he brings on table the best of innovative practices to the hotels’ diverse culinary scene.
A seasoned F& B professional, he will helm the kitchen team and present a refreshing dining experience at the hotel’s
flagship restaurants, which includes a tranquil poolside barbecue – Angare, a global all- day restaurant – Café Pride, a PanAsian Restaurant – Oriental Spice and a bakery & confectionary outlet – Mr. Confectioner. Prior to joining Pride Plaza
Hotel Aerocity, New Delhi is was the Director of Culinary, The Suryaa, New Delhi.

The Westin Pune Koregaon Park
The Westin Pune Koregaon Park is pleased to welcome Dinesh Babu as the Director of Beverages. An industry expert,
Dinesh holds an experience of more than 10 years in the hospitality industry; he will work to bring new life to the hotel's
beverage programs and menus. As the Director of Beverages, Dinesh will be responsible for managing the daily operations
of all outlets, maintaining established quality and service standards and responding to customers trends and needs to
ensure outstanding experience. Prior to joining The Westin Pune Koregaon Park, he worked as the Beverage Manager with
The Westin Langkawi Resort and Spa.
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The Impact of Travel & Tourism
on the Food Service Industry

Many of us will recall the saying, “The way to a man’s heart is through his stomach.”
Paraphrase this as “One way to tourists’ hearts is through their stomach” and one
realises the importance of the food service sector in attracting tourists to specific
geographies.

I

ndeed, an intrinsic connect exists between
the travel & tourism and food service sectors
since tourists – national or international –
typically dine at restaurants and hotels while
travelling. As an essential element of any travel
experience, food is one of the fundamental
economic drivers, ranking alongside weather,
accommodation and scenery for tourists. Which
is why food acts as an effective promotional and
positioning tool for any destination to showcase
its local/regional cuisine.
As per a survey conducted by the Global
Report on Food Tourism, 88.2% of industry
stakeholders feel ‘gastronomy’ is pivotal to
their destination’s image. In 2017, T&T directly

contributed 3.7% to India’s overall GDP. This is
expected to grow by 7.1% per annum between
2018 and 2028. The increased spending will
drive direct benefits on eating-out expenditure,
benefitting restaurants and other entities within
the food service industry.
Foreign tourist arrivals in India stood at
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14.56 million in 2018. But the statistics don’t do
justice to the country’s diverse tourism potential
due to varied barriers such as lack of proper
infrastructure and a severe shortage of hotel
accommodation in almost all destinations.
Conversely, countries considered hot tourist
destinations also tend to have globally-popular
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Popular tourist
destinations also top the
cuisine popularity charts,
attesting to the
importance of food in
attracting tourist footfalls.
cuisines. China, Japan and Thailand are three of
the immediate names that spring to mind. As per
UNWTO, China attracted 60.7 million visitors,
Thailand 32.58 million, Japan 24.03 million and
Singapore 12.91 million. Interestingly, a small
city-state such as Singapore punches much above
its weight in attracting almost as many tourists as
India, which is more akin to a subcontinent.
Therefore, besides augmenting infrastructure
in tourist destinations, India needs to highlight the
rich, varied cuisine it offers in different regions –
from the spicy, non-vegetarian fare found in Goa,
South India and the Northeast to the delectable
vegetarian treats in Gujarat and other parts of
North India. The vast range of cuisines available
in India can suit almost all global palates.
Many nations such as Spain, France, Italy,
Denmark, Belgium, et al. are connecting their
brand image with gastronomy to advance
tourism. Australia began its #RestaurantAustralia
culinary campaign by focussing on the country’s
food and restaurants. In India, Gujarat already
asserts that the best way to explore the state is via
its multi-cuisine offerings.
In recent years, Dubai has witnessed a rise
in the number of international travellers – going
from 13.2 million in 2014 to 15.92 million in
2018. According to Dubai Tourism, more than
two million of these visitors came from India.
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The Dubai Chamber of Commerce believes the
credit for its tourism success is due to its hotels,
restaurants and resort sectors.
Worldwide, food businesses are being
projected in boosting tourism. India also
needs to follow suit in promoting its diverse
offerings in food service, says the NRAI India
Food Services Report 2019, brought out by
the National Restaurant Association of India.
Moreover, certain policy and activity initiatives
should be implemented such as 24-hour food
licences, particularly around tourist and IT areas,
food streets and food trucks. Joint branding and
marketing of these localities and initiatives need
to be done across the world via Media and Social
Media campaigns, SEO-optimised websites and
apps.
To facilitate faster traction, the restaurant
industry could partner with the Ministry of
Tourism, jointly driving a campaign to propel
India as one of the world’s most-visited
destinations. If these efforts succeed, the aroma of
Indian cuisine will soon be wafting across global
corridors…
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Snippet

Nursing and Midwifery

S

ending out a loud message that nursing
and midwifery matters, Lord Nigel Crisp,
Co-Chair, UK All-Party Parliamentary
Group on Global Health said that the nurses
will play a much bigger role in the future
and raising their profile will improve health
globally.
Speaking at a pre-launch meeting with
the Indian Healthcare industry and nursing
leaders- ‘Nightingale Challenge: India Leaders
Global Campaign Discussion’ organized by
FICCI, Lord Crisp, who heads the Nursing
Now global campaign to improve nursing, said
that development of nurses not only improves
the health but also promotes gender equity and
strengthens the economies around the world.

The Nightingale Challenge will be formally
launched by Lord Nigel Crisp in Singapore on
Friday.
“The aim of Nursing Now is to improve
health globally by raising the profile and status
of nursing. Stop nursing being invisible as
it sometimes is or being taken for granted.
Raise the profile, have more people and more
leadership,” he said.
Lord Crisp, formerly Chief Executive of
the National Health Service (NHS) England,
said nurses will play bigger role in the future
in nurse-based and nurse-led clinics, mainly
for noncommunicable diseases like diabetes
and dementia. He said he is seeing rise of more
specialist nurses and more advanced nurse

practitioners even in India.

Da Milano latest collection

P

lay it as if it’s just the beginning as the
new designs of Da Milano’s totes and
Satchel are back in the game.
The timeless collection of leather handbags
is curated in vivacious styles and colors to add
the much-needed glamour to your summer
wardrobe.
Be it classic colors like tan, cognac and
black or pop colors like yellow, green and
fiesta red, the brand-new collection has it all.
Different textures of vegetable tanned leather
such as wax, franzy, mat, Saffiano, croco, etc. is
used to give a luxurious look to the collection.
The multipurpose collection is curated with a
lifetime service warranty to cater to the modernday multifarious woman.

Jazzin’ It Up In Montreux!

S

ituated on the banks of the Lake Geneva
Region in Switzerland, the idyllic town
of Montreux is a haven for music lovers
around the world. This year, music fans and
artists from around the world are all set to ring
in Europe’s biggest jazz festival in Montreux.
One of the most sought-after cultural festivals
in Switzerland, the Montreux Jazz Festival, is
an iconic two-week long music festival in its
53rd edition.
Scheduled from June 28th to July 13th, one

of the biggest draws of the festival this year is
the legendary Elton John, who will be playing
on two nights of the festival as a part of his
‘Farewell Yellow Brick Tour’. The Montreux
Jazz Festival features new music trends,
striking artists and absolute legends from
African American and British music
celebrating the best of jazz. Festival goers can
enjoy an array of over 300 concerts, 3 silent
discos, 3 pool parties, DJ sets and workshops
this year.

Karma Group Celebrates 26 Years in India

K

arma Group, the award-winning
internationally renowned travel and
lifestyle brand, recently celebrated
26 years of operations in India. Marking
this milestone, Chairman and Founder John
Spenceawarded the Preverger Penguin Prize
Scholarship to several talented students from
Christel House India in Bengaluru. Karma
Group is known for its commitment to making
a difference to the society at large and has been
supporting this organisation since its inception.
Christel House India was founded in 2001, and
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since then, Karma Group has supported several of
its programmes. Christel Househas been successful
in providing robust K–12 education and a strong
character development programme, as well as
regular healthcare, nutritious meals, guidance
counselling, career planning, family assistance and
College & Careers support for underprivileged
children. Karma Group raises funds with its
annual Penguin Walk, held at Karma’s renowned
Le Preverger estate near St. Tropez in France,
to provide full university scholarships to three
students from the institute.
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Karma Group has been awarding this
scholarship for 14 years, as well as conducting a
five-day, fully-funded camp for the childrensince
2002. Each student associated with the initiative
has benefited from the scholarship, and all of
them are doing well in their respective fields and
academic endeavours.
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One Day: Justice Delivered

V

eteran Actor Anupam Kher and Actress
Esha Gupta came to the National
Capital for promoting their upcoming
action thriller titled One Day: Justice Delivered.
The movie stars Anupam Kher, Esha Gupta,
Kumud Mishra and Anusmriti Sarkar in lead
roles. The press conference was held at Le
Meridien hotel, New Delhi. The movie will be
released on 5th July 2019.
The upcoming movie is produced by
Ketan Patel and Swati Singh. It focuses on the
investigation and strategies followed by a crime
branch special officer to solve the mystery of
missing high profile persons.
Present at the event, actor Anupam Kher
said “My role in the movie is of a retired judge,

who once was bound to pass an untruthful
judgment and release the criminals because of
lack of evidence. Later, when he retires and
realize that what he did was wrong he goes
back to find those criminals and torture them
to admit their crime.” When asked about Zaira
Waseem Instagram post on leaving Bollywood
fraternity, he quoted “ I feel sad that a 16-yearold girl has taken such decision, on the other
hand, we speak about women empowerment
in the country. Anyways, that was her personal
choice and it’s our fundamental right to choose
what we want in our life. And the fact she has
gone out and said that I am doing it for religion,
it has given a certain amount of tilt to her
decision.”

Nobleman

T

he critically acclaimed actor Kunal Kapoor was witnessed
in The Park Hotel, Delhi along with Actor Ali Haji and
Director Vandana Kataria to promote their upcoming
Feature Film Nobleman, a Spin to Shakespeare’s Merchant of
Venice. The tale of ambition, bullying, and loss of innocence is
directed as well as written by Vandana Kataria under the banner
of Yoodle Films. Starring Kunal Kapoor, Ali Haji, Mohammad
Ali Mir, Muskaan Jaferi and Shaan Grover, the film is all set to
release on 28th June 2019.
The film brings forth an extremely unconventional story
set in a Posh All Boys Boarding School of India. It tells about
a 15-year-old boy and his struggles of adolescent years and his
fight for his already proclaimed role in the story of revenge,
Merchant of Venice. The fight stirs a series of events that lead to
loss of life and innocence. The film was premiered at New York
Indian Film Festival.
Present at the event Actor Kunal Kapoor on being asked about
his character, replied, “The character stands very unique to the
persona of a common teacher, he believes every child is different
and should be treated that way. This also leads to the other
teachers disliking him because the character’s liking towards
children brings forth an innovative way for him to deal with
them. That is what attracted me and insisted me to do this role.”

Judgemental Hai Kya

T

he most talented and versatile actor
Rajkumar Rao launched the trailer of
the movie Judgemental Hai Kya. The
movie starrer Rajkumar Rao and Kangana
Ranaut in prominent roles. Launch of the
trailer took place in PVR Chanakyapuri, New
Delhi. The movie will be released on 26th
July 2019. Directed by Prakash Kovelamudi
and produced by Ekta Kapur, Shobha Kapoor
and Shailesh R. Singh jointly the film casts
Kangana Ranaut in the lead role. Also, Satish
Kaushik, Jimmy Shergill, Amyra Dastur,
Mimoh Chakraborty and Hrishitaa Bhatt
will be seen in crucial roles. The movie is
scheduled to release on 26th July 2019.
Present at the event, Rajkumar Rao was
asked about his working experience with
Kangana to which he replied, “ I was very
excited. Kangana is a great actor and whenever
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you work with a good actor it reflects in your
performance. It’s always fun working with
Kangana.” Responding to a question about the
trailer of the movie, Rao came up with a filmy
reply, “This was just the trailer, picture abhi
baaki hai!”
Going with the flow of the hashtag trend,
the team of “Judgemental Hai Kya” had
started the tag #TrustNoOne which has
definitely made people guessing the plot of
the movie already. Rajkumar further shared
about the film saying, “It’s an entertaining
thriller. Both the characters are suspecting the
other one to be guilty and how they’re a little
different from each other’s perspective. Both
are accusing one another to admit and they’re
trying to prove it. How Kanika (Screenplay
writer) has written these characters is very
entertaining in itself”.
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Yoga

5th edition of International Yoga Day

Thousands of young and old people across the country united to observe the fifth
International Yoga Day with great enthusiasm and zeal. The theme this time was
“Climate Action”.

Y

oga Day is celebrated every year on 21
June to raise awareness worldwide about
the benefits of Yoga in daily life.

Climate Action theme focuses on the way
how yoga can help us to solve the problem of
climate change and also it bring lot more benefits

into the lives of people. On the occasion Delhi
based personalities participated in huge numbers
to support it. Some of them were:

Anjum Chopra, Former Indian Women Cricket Team Captain & Analyst
I enjoy a good workout and like to maintain my fitness. When am traveling or with paucity of time or
space, practising Yoga helps in completing my work-out and do my stretches. I like doing the Surya
Namaskar. At times, I sit in a meditative pose and focus on my breathing. It’s a great way to connect with
self.

Aashmeen Munjaal, director Star Salon and Academy:
Yoga helps me to maintain balance, from entirely keeping one fit and giving glowing skin, it is also great in the
healing process. Apart from individualistic, I also prefer couple yoga as well. It is a practice where couples get into
yoga postures, mediation together. It helps in maintaining fitness and soul connection. It is a great way to create a
foundation for confidence, intimacy and understanding in a relationship.

Dr. Gunita Singh, B.D.S., M.D. DENTEM:
Yoga and meditation for me is key to the inner peace it gets smile on lips so that I can keep spreading smiles through
the day. A 30 minutes of stretching and 30 mins of breathing and meditation in the morning is all I need to do to have
a happy day ahead. If I miss my yoga routine which happens often due to my hectic schedule I start having body
pains so I prefer not to miss.

Parineeta Sethi:
Yoga is a good meditation it will start your day with a fresh mind and keep you cheerful for a day long. It is
a method to rejuvenate your mind and soul and connect with nature. With persistent practice, I can revitalize
myself to conserve my energy.

Renowned Odissi dancer Jaya Mehta:
Yoga, like Indian classical dance, music, meditation, and chanting, is a beautiful
Indian secret: a precious tool for integrating the body, mind and soul.

Dr. Blossom Kochhar
Yoga is like self-grooming for me it aims towards healthy body, healthy mind and
a healthy lifestyle. There are various exercises that you can do for physical fitness,
but yoga helps to promote a balanced development of physical, mental and spiritual
well being. I always make sure to start my day with yoga as it keeps me fresh and
energized throughout the day. I encourage everyone to include yoga in their lifestyle.
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SERVICES AVAILABLE

•

DOMESTIC / INTERNATIONAL AIR TICKETING

Simplifying TRAVEL

Very special fares for all Domestic and
International sectors
•

DOMESTIC / INTERNATIONAL TOURS

TRAVEL SOLUTIONS THAT WORKS
FOR YOU AND YOUR TRAVEL NEEDS.

All inclusive Tours and Tailor made Packages
•

WORLDWIDE HOTEL
From Budgeted to super luxury accommodation

•

CORPORATE TRAVEL / MICE
For corporate meetings, business travels, gettogethers, incentive tours and training programs

•

GROUP TOURS / FIX DEPARTURES

•

•

destination to another for Leisure,
family holidays or on business? Do
you or your family, friends, employees
regularly tie your shoes to run the

RGD offers Domestic to International
destinations within your budget and
handling all your travel needs from
ticketing to accommodation, car

length and breadth of the country on

hire to transfers, Visa to money

(Specializes in Students & Sr. Citizen groups)

work and Leisure? Are you looking for

exchange, RGD is one stop travel

CAR HIRE

perfect

solution company for all your travel

From budgeted Indica to attractive Mercedes for

handling of your travel plans? Then

local and outstation destinations

you’re on right track on to the experts.

VISAS / MONEY EXCHANGE

From Leisure travel,

All your visas formalities and exchanging your

business travel, RGD makes travel

foreign currency

easy, convenient, affordable, and a

custom travel package for you.

INBOUND TOURS

relaxing affair!

Call us – 99535 89890 / 4742 0000

Fixed departure group tours for all age groups

•

Do you often hop on and off from one

planning

and

errorless

Holidays,

needs. We are also having loads of
packages to accommodate almost any
need, or you can let us create a

International travelers to show beautiful INDIA
and beyond

202 & 207 Suchet Chambers, 1224/5 Bank Street, Karol Bagh, New Delhi – 110005 INDIA
Tel: (011) 4742 0000 (Multiple Lines) | Handphone : 99535 89890 | 99535 89889
rgdgrandtours.com | yourindiatravel.com | rgdmice.in | rgdedutours.com | sutrafoundation.org
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Red Carpet

Third Edition of Mercedes-Benz
Fashion Week Ibiza 2019
Mercedes-Benz Fashion Week Ibiza, Spain’s biggest catwalk of Resort collections,
has concluded its third edition with fashion and music as major protagonists.

F

or a third year, the event brought together
the new cruise collections of big names
in the Spanish fashion world, such as
Alvarno, Andres Sarda, Juanjo Oliva, Robertodiz
and The 2nd Skin Co. and the Dutch designer
David Laport.
Ushuaïa Ibiza Beach Hotel -The Club, the
nerve centre for Ibiza’s summer life, was the
spectacular new setting for the event, giving
the parades a new dimension. The shimmering
light of the Mediterranean, the magic of Ibiza’s
nightlife, and the extraordinary visuals projected
on the screens added to a unique evening. Over
1,000 guests were transported, even just for a
moment, to Holland by the international designer
David Laport.
The British singer/songwriter Pixie Lott did
not want to miss this event either and enjoyed the
best Spanish fashion in an incomparable setting
that is the island of Ibiza.
Mercedes-Benz Fashion Week Ibiza
-organized by Mercedes-Benz España, Ushuaïa
Ibiza Beach Hotel and IFEMA, through its
catwalk Mercedes-Benz Fashion Week Madridconsolidated its clear international vocation at
this edition thanks to the presence of significant
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media and international guests, as the Dutch
designer David Laport.
Guests also counted recognizable faces
from Spanish high society, such as the presenter
Raquel Sánchez Silva, the stylist Pelayo Díaz and
her husband Andy McDougall, Elena Tablada,
Josie, the model Almudena Fernández, Cristina
Tosioand Adriana Abenia.

A relaxed sophistication
with the Mediterranean as a
leitmotiv

ANDRES SARDA
As in previous editions, the lingerie and
swimwear brand was responsible for giving the
seductive touch to the day, thanks to a collection
inspired by the Ibizan summer. For the day,
marine looks with crochet designs, combining
navy blue and raw. In the evening, the island’s
party atmosphere dominated the collection with
bold and fun shapes, gold brass accessories
and TAG Heuer watches from the Monaco and
Connected Edition Ushuaïa collection.
Finally, black, the most elegant colour par
excellence, appeared on stage combined with
sophisticated fabrics such as tulle, fringes
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and sequins. In addition, Andres Sarda is
collaborating for the second consecutive year
with Ushuaïa Ibiza Beach Hotel and is presenting
a limited edition bikini alongside the luxury
hotel. A unique design, with braided knitting
bands and Swarovski crystals applied by hand.
THE 2ND SKIN CO.
Undoubtedly, colour was the main theme of
the second parade of the day. Its contemporary
version of a close and versatile luxury was
evident in a cocktail proposal where the contrast
of strong tones harmoniously combined in
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structured and fluid silhouettes. The apparent
simplicity of their designs and their delicate
tailoring reflected summer nights and colourful
sunsets. Moments in which the The 2nd Skin Co.
woman is enjoying outdoors in gazar dresses with
floral prints moved by the wind.
ROBERTODIZ
In its first edition at Mercedes-Benz Fashion
Week Ibiza, the designer Roberto Diz presented
a very different collection to his previous works.
For the first time he left out black and darker
ranges, instead using vibrant and acid colours
inspired by the urban tribes of the island of Ibiza
and Formentera. An original chromatic game,
in which fabrics such as gauze, silks, lycras and
cotton are mixed.
On this occasion, Roberto Diz resumed
draping work, which combined with fluid layers
and very structured on the shoulders, the hallmark
of the firm. As a result, a fun collection, with the
intention of being part of the personal experience
of this woman who lives and enjoys Ibiza.
JUANJO OLIVA
“Timeless, sustainability and contemporary
state of mind” are the three concepts that define
Juanjo Oliva’s signature, but also his Resort 2020
proposal for his first time participating at this
catwalk. As the designer explains “there is a lot
of Ibiza in his inspiration”, from the contrasts that
the island itself provides, from the most casual
Mediterranean to the expressiveness of the night
or the island architecture, reflected in geometric
lines in black and white.
A simple and minimalist collection, but
with iron principles such as sustainability seen
from different perspectives – from the fabrics
used, some recycled from plastic bottles, to
his philosophy of buying consciously against a
consumerist and accelerated society.
DAVID LAPORT
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Past and present come together in the Dutch
designer’s collections. The forms, wisdom,
mysticism and history hidden behind the
world’s oldest trees, portrayed by American
photographer Beth Moon, inspired the young
creator in a feminine and organic collection.
The most modern and technological nature
has also taken shape in his styles, inspired by
“superphotosynthesis”, a process to cultivate
plants to meet today’s high demands.
Hand-stitched jacquards, feathers and sequins
decorated the young designer’s extraordinary
dresses. Impossible structures, grandiose
silhouettes in shades of red, mallow, silver or
citrus in a dream parade.
ALVARNO
The international duo formed by Arnaud
Maillard and Álvaro Castejónwas in charge of
closing this very special edition. Music, like the
Mercedes-Benz Fashion Week Ibiza catwalk,
has been the cornerstone of their collection.

Looks full of glamour with a young attitude and
no fears, aimed at the new luxury nomads, who

follow the trends without prejudice. Elegance
with a touch of streetwear through key pieces
such as tops, mini-shorts, military jackets, short
and long dresses. A bet for eclecticism and the
minimalist baroque of the brand, in dusty colors
such as beige, pink and sand, contrasting with the
strength of navy blue, white and red.
Ibiza, epicentre of fashion Resort
All in all, this edition of MBFW Ibiza concludes
with a very positive balance.
For Charo Izquierdo, Director of the
catwalk, “the event has taken a further step in its
consolidation as the great space dedicated to the
Resort collections in the world. Its celebration has
given us the opportunity to attend the presentation
of six collections full of magic and colour, a
reflection of the energy transmitted by the island
of Ibiza. We are already starting to work on the
next edition full of enthusiasm and new ideas”.
Daniel Gómez Korf, Brand Director of
Palladium Hotel Group and Director of the event,
states that “this third edition of the MercedesBenz Fashion Week Ibiza catwalk would
highlight the spectacular staging on the iconic
stage and pool of Ushuaïa Ibiza Beach Hotel The Club in which the designers’ great collections
have shone. In addition, we are pleased that so
many Ibizan people have been able to enjoy this
event that makes Ibiza the epicentre of the Resort
collections and that combines the best of fashion
with the spirit of the Ushuaïa Ibiza Beach Hotel”.
According to Roland Schell, President of
Mercedes-Benz Spain: “Mercedes-Benz and
fashion already form an inseparable binomial:
design and style play a fundamental role
in the creation of new cars and become the
most important factors contributing to the
brand’s success. An unmistakable style, which
emphasizes the personality of the individual,
is what one looks for both in the car and in the
way it is dressed. The influence of trends is
not only felt on the catwalks, but also on the
design tables of the creators of Mercedes-Benz.
Mercedes-Benz Fashion Week Ibiza creates a
platform in perfect symbiosis between emotion
and experience, from which will emanate a
spontaneous enthusiasm full of new ideas in style
and visionary design.
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Astro Talk

Prediction for July 2019 by
Poonam Sethi
“The more you give, the more you receive” is the motto of renowned Tarot card
reader and holistic healer, Poonam Sethi, lives by. She has studied Feng Shui
and Tarot card reading at several institutions across the globe and has, through
extensive self-study, practice and perseverence, mastered the art of guiding people
frm the present into the future to precision.

ARIES
Communicating with others will be a strain and you
will be frustrated because you will feel you are in
a 'holding pattern' and unable to make the kind of
changes you want to see happen in your life. Something
inside you is telling you something. Try to get in touch
with yourself.
Lucky color: Yellow
Lucky number: 3

TAURUS
You will be dismayed at turn of events that seem to
sabotage your best intentions, but in the final analysis,
things will turn around and peace will be restored.
Luck will be with you in the arrival of money or a
long-awaited financial settlement.
Lucky color: Orange
Lucky number: 4

GEMINI
You could experience problems on the home front.
Better keep your attitude in check so you won't get
sucked into an emotional storm or a situation you'd
rather not be in. you will attract money, favors,
assistance, or leverage. Watch out for allergies.
Lucky color: White
Lucky number: 1
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therapy.

CANCER
People might not get your concepts or see
things the way you do, but you won't be left
out in the cold. Someone will come to your
aid or give you the opportunity to utilize your
skills or talents. You will tend to scatter your
forces, but being around others will be good

Lucky color: Green
Lucky number: 7

July 2019

XXXXXXXXXXXXX
Astro Talk

VIRGO
Don't blame yourself for the faults of others..walk
away or say 'no'! You will get a business referral or
a lucky break in a legal matter or financial gain will
come through an investment or profit sharing an
investment or profit sharing. Your stomach will act
up so be cautious.

LEO
You will want to escape from an oppressive or
abusive personality and probably will choose your
friends wisely, and use more discrimination. There
will be surprising developments in your social
affairs, and romance will inspire several exciting
moments.
Lucky color: Peach
Lucky number: 8

Lucky color: Red
Lucky number: 6

SCORPIO
Complications regarding incorrect work methods
or programs will end, but so will the possibility
of merging with another in a business venture or
personal matter. Travel plans may get delayed or
shelved for now. Watch for nausea and pains in
abdomen.

LIBRA
You could have bouts with uncontrollable depression
or nostalgia over a lover who is gone.. so much so that
you will feel like a zombie or become wrapped up in
your work that you won't feel anything. A surprise is
in store for you.
Lucky color: Sea Green
Lucky number: 9

Lucky color: Fuscia
Lucky number: 7

CAPRICORN
You have got to make a move or take the first
step. Do something different, and be alert or
receptive to new ideas. Act on the alternatives
that will be presented. A financially rewarding
excursion or business trip is in the offing.

SAGITTARIUS
You will want to liberate yourself from
limitation and lack, other people's problems,
negative attitudes and forced confrontations.
You're in laws could be a burden on your mind
that you won't want to deal with. An arrival of
someone unexpected will cause excitement.
Lucky color: Sea Green
Lucky number: 2

Lucky color: Grey
Lucky number: 1

AQUARIUS
Don't try to assess situations and effect solutions in
advance. The time will come when you'll know what
is true or what to do. You will regret an impromptu
expenditure, but it will prove a wise decision. A visit
to a doctor is on the cards.
Lucky color: Golden Yellow
Lucky number: 3
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PISCES
Abortive attempts, or delays, are in your favor.
New ideas or actions will replace old ones and
something better will be established that could not
have happened otherwise your involvement with
the law, or someone who is married will cause
anxiety.
Lucky color: Black
Lucky number: 9
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Geejgarh Eco Village Resort

Geejgarh Eco Village Resort
Village Geejgarh, Tehsil Sikrai
Dist Dausa
Contacts: 09899101554
E-mail: rajasthanresorts@gmail.com

Tube

Delhi – Jaipur – Samode – Nawalgarh –
Bikaner – Gajner – Jaisalmer – Osian
– Khimsar – Manvar – Jodhpur – Rohet –
Mount Abu – Udaipur – Dungarpur
– Deogarh – Ajmer – Pushkar – Pachewar
– Ranthambhore – Agra – Delhi

21 to 23 Nights

Archaeological Tour of
Rajasthan
Mumbai – Mangalore – Bekal – Wayanad
– Kozhikode(Calicut)
– Cochin – Thekkady – Kumarakom–
Quilon – Varkala – Kovalam

14 to 15 Nights

Majestic Kerala
Delhi - Agra - Darjeeling - Gangtok Phuntsholing - Thimphu - Punakha Paro - Delhi

13 to 15 Nights

Enchanting Himalayas
with Taj
Bhubaneswar - Dangmal - Bhubaneswar
- Baliguda
- Rayagada - Jeypore - Rayagada Gopalpur - Puri – Bhubaneswar

15 to 17 Nights

Tribal Trail

Delhi - Varanasi -Bodhgaya - Patna
-Kolkata - Bagdogara - Darjeeling
- Pelling (Pemayangtse)- Gangtok Kalimpong -Bagdogra – Delhi

14 to 16 Nights

Buddhist Temple with
North East India Tour

888, Pocket-D, Dilshad Garden, New Delhi - 110095, Tel. :+91- 9899359708, 9999683737 , travokhohlidays@gmail.com, www.travok.net

Delhi - Jaipur - Pushkar – Ranthambore
Sawai Madhopur – Kota
- Bundi - Chittorgarh - Bijaipur Udaipur - Kumbalgarh - Jodhpur Jaisalmer - Bikaner - Mandawa – Delhi

18 to 20 Nights

Royal Journey of India
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