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Dear Reader,
T3FS August issue 2020 is focusing
on the festivals of India. Festivals are
expressive way to celebrate glorious
heritage, culture & traditions and witness
so many international tourists, so as in
India.
India - a land of festivals, is well
known all over the world as a country
of cultural and traditional festivals,
enthusiastic celebrations of gods and
goddesses, saints and prophets, history,
culture and the advent of new seasons
occur almost daily throughout the
country.
India is a land where people from
different religions coexist harmoniously.
The wide variety of festivals celebrated
in India is a true manifestation of its rich
culture and traditions. There are many
Indian festivals and celebrations. As it
is a secular country full of diversity in
the religions, languages, cultures and
castes, it is always crowded with the
people involved in the fairs and festivals
celebration.
In Hospitality, we covered the
plight of MICE business. No doubt
the hospitality industry is facing many
challenges to run hotels in a sustainable
way due to COVID 19. Hospitality
businesses are expected to make
important changes to their operations in

the COVID-19 business environment
in order to ensure employee’s and
customer’s health and safety and enhance
customer’s willingness to patronize
their business. By keeping MICE and
New Normal of Wedding in mind T3FS
comes up with the view of the experts
about how COVID 19 affect the MICE
business and what they are expecting
from the government of India to support
them in such crises.
In lifestyle, we covered the startup innovation to fight COVID 19.
The Covid-19 pandemic has had an
unprecedented impact on the Indian
businesses and more so for the SMEs
and Start-ups. With uncertainty in the
business environment and an unexpected
shift in the priorities of the government
as well as the corporates, many start-up’s
are struggling to keep the operations
going.
The start-up ecosystem has been
continuously giving efforts to fit in the
present situation as soon as possible,
by focussing on the need of the hour to
innovate and diversify their business
techniques and its operations. By
keeping this in mind T3FS is comes up
with the start-up's views on the same.

VedikaSharma
vedika@fabianmedia.net
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300 years of Old Elegant Fortified Palace Hotel
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Trade Line

FAITH: Worst period ever for tourism in 100 years
Federation of Associations in Indian Tourism & Hospitality, the policy federation of all the national associations representing the complete
tourism, travel and hospitality industry of India (ADTOI, ATOAI, FHRAI, HAI, IATO, ICPB, IHHA, ITTA, TAAI, TAFI) & cause partner
AIRDA has further revised upwards its value at risk to Indian tourism to Rs.15 lakh crores.
FAITH’s first guidance which was calculated and was shared with the Government in March 2020 had put tourism’s economic value at risk at Rs.
5 lakh crores from this pandemic. FAITH revised this further during the quarter as the situation deteriorated and the value at risk was put at Rs.
10 lakh crores. This has been revised again to touch a value at risk of upto Rs. 15 lakh crores in terms of the economic output of tourism in India
given the way the virus is progressing, tourism supply chains have broken down in India across all its key inbound, domestic & outbound markets
and is not expected to recover for the next 5 months too making the total impact to a minimum of 9 months starting from March this year.
The direct and indirect economic impact of Tourism industry in India is approximately estimated at ~ 10% of India’s GDP. This roughly puts the
full-year economic multiplier value of tourism in India at ~ Rs. 20 lakh crores. Minimum three-quarters of tourism will be fully impacted
This value covers the whole tourism value chain from airlines, travel agents, hotels, tour operators, tourism destinations restaurants, tourist
transportation, tourist guides. Each of these segments of tourism is non - performing or underperforming and will stay that way for many months
of this year.

OTOAI request Embassies for issuing Gratis Visas

The prevailing times are exceptionally tough and challenging for all of us and more so for the tourism industry across the globe, which was
the first to be hit and will take a long time to recover. From loss of job to loss of business, travel fraternity is desperately grappling with the
situation, constantly finding ways and means to keep themselves afloat. Because of the global impact of the Pandemic, people are scared to
travel and many travellers have lost money over holiday bookings that they could not undertake.
OTOAI, standing tall to its commitment of always being there for its members and doing every possible effort to boost Outbound Tourism
sector in India, recently wrote a letter to mainly all European Embassies in India, requesting them to issue Gratis Visas to all those travellers
who despite having a valid travel visa could not undertake the planned holiday.

Riaz Munshi, President, OTOAI
There are many travellers who had their travel plans scheduled for the period between March – July 2020.
These travellers had already applied and received their Visas for the Travel but as we know, were unable to
carry on with their travel plans.OTOAI has written to most of the European Embassy requesting them to issue
a Gratis Visa to the visitors who despite having paid and processed the Visa fee and due procedure, could not
undertake the journey for reasons known to all of us.

PATA action towards tourism recovery
The Pacific Asia Travel Association (PATA) is calling upon all industry stakeholders from both the public and private sectors to work more
closely together towards the recovery of the travel and tourism industry.
Since the outbreak of the COVID-19 pandemic, PATA has been in regular discussions with various industry organisations, partners and
associations to work towards this the goal. One such result of these discussions had been the launch of the expanded PATA Crisis Resource
Center, created with the support of the Asian Development Bank (ADB). Through consultation with other potential partners, PATA hopes to add
further resources that will be useful to organisations as they deal with the current situation.
“COVID-19 is the greatest single crisis in the history of travel and tourism. Now, more than ever, the industry needs to work together to
provide a coordinated, unified and transparent path forward towards recovery. A fractured approach will leave our industry forfeiting many
issues to health and security authorities, and the implications can be disastrous. While the current pandemic is first and foremost a public
health issue, we must engage stakeholders across all industries and highlight the importance of travel and tourism’s economic contributions to
destinations, communities and people, as well as its close links to trade and community development,” said PATA CEO Dr. Mario Hardy. “We
must also acknowledge our environmental and social responsibilities, commit to sustainable practices and support every practical measure
that seeks to reduce the effects of climate change while contributing valid and pertinent ideas and activities to assist in the rapid, robust, and
responsible renewal of the travel and tourism industry.”
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Airbnb - Enhanced Cleaning Protocol in India
To support the recovery of the country’s tourism industry, Airbnb has announced the launch of its Enhanced Cleaning Protocol for its local hosts
in the country. The initiative is one of the first overarching standardized protocols for cleaning and sanitization for homestays in the country and
is aimed at providing guidance to hosts offering small-scale accommodations. These practices have also been reviewed by the Indian Medical
Association.
In the coming months, and as people begin to travel again, cleanliness and safety will continue to be a key consideration for travellers. Airbnb’s
Enhanced Cleaning Protocol will play an important role in helping to revive confidence in the safety of travel and stay within India, among hosts
and guests.
“We have reviewed Airbnb’s enhanced cleaning protocol for the homestay sector. Airbnb protocols are comprehensive and are in compliance with
the standard procedures related to sanitation and hand hygiene. This initiative will ensure safety and hygiene of guests," said Dr. R V Asokan,
Hony Secretary General, Indian Medical Association.
Dr. Marcus Ranney, a healthcare professional and formerly a frontline medic has said, “Airbnb has gone to great efforts to develop processes
around cleanliness, in order to protect the health and safety of their hosts and guests. A key message, for the global efforts to manage this
pandemic and build a COVID-ready world, is the importance of self-care and personal hygiene. These simple yet effective steps will help each of
us play our part in stopping the spread”.

Frequent Travellers Ready to Fly
The coronavirus pandemic has brought global travel to a halt, but nearly 3 in 4 frequent flyers (71%) are ready to return to travel either
immediately or within the next 3-6 months, this according to a new survey from Collinson’s Priority Pass. The global survey also reveals that
unpredictable factors such as quarantines and border controls represent travellers’ top concerns about returning to air travel – 74% identify this
as a worry, and accordingly, half of travellers are willing to pay for a COVID-19 test to help ease travel restrictions.
In the Asia Pacific region, 2 out of 5 travellers are willing to pay for a PCR test. 66% respondents would be willing to pay for access to an
airport lounge where guest numbers are controlled and social distancing is maintained. 82% of the travellers expect to see a rise in contactless
payments. Furthermore, only 21% of the respondents said they are worried about the airport lounges as an aspect of the overall journey,
demonstrating that the lounge is potentially seen as an escape from the airport crowds.
Andy Besant, Director of Travel Experiences at Collinson, said: “The fact that most frequent travellers are prepared to return to air travel within
the next half-year or even sooner is astounding. It means that if governments, airports and the travel industry can collectively take the right
steps, we may see a near-normalisation of air travel far sooner than many predictions that set out recovery taking as long as until 2023. Safely
easing restrictions will necessitate a broad strategy including airport PCR testing, such as the first test-on-arrival pilot programme recently
spearheaded by Collinson and Swissport for Heathrow Airport in the UK – and the survey results vindicate our efforts to lobby for more
industry/government collaboration in service of the safe and effective recovery that will get the world travelling confidently again.”

Messe Berlin (Singapore) takes ITB Asia 2020 virtual
Messe Berlin (Singapore) announced that ITB Asia, MICE Show Asia and Travel Tech Asia will go virtual from 21 – 23 October 2020.
Originally scheduled on the same dates, the annual travel trade show will instead be held on a virtual platform, due to the uncertainty over
continued global travel restrictions and safe distancing measures.
The virtual event will be hosted on a newly developed platform, also known as the ITB Community. ITB Community is set to launch on 12
August 2020. In addition to hosting this year’s edition of ITB Asia, MICE Show Asia and the inaugural Travel Tech Asia, ITB Community will
also facilitate a year-long virtual engagement programme for key stakeholders which will allow them to continue forging new partnerships and
strengthen existing business relationships with important players in the region.
The three-day virtual event for ITB Asia, MICE Show Asia and Travel Tech Asia will incorporate key features such as business matching
between buyers and sellers, top notch conference sessions, virtual exhibition and more, creating a marketplace for the travel industry.

Ms. Katrina Leung, Managing Director, Messe Berlin (Singapore)
We undertake a huge responsibility as Asia’s leading travel trade show to adapt and serve the travel trade
community in recovery. Taking into consideration the need for businesses to connect, it is imperative for us
to unite the community to enable business meetings to take place for a seamless knowledge exchange. ITB
Community will be the latest permanent addition to a wide variety of offerings we have for our customers to
tap into for their business success.

August 2020
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tête-à-tête

Survival and Revival of Tourism
“With COVID-19, we are facing an unprecedented challenge but the industry
has maintained a positive stance and is working towards the survival and
revival of the tourism sector.” – By Mr. Prahlad Singh Patel, Minister of Culture
& Tourism, Govt of India.
• Vedika Sharma
Lord Ram Temple in Ayodhya
This is a great moment of faith and
spirituality. Ayodhya, the birthplace of Lord
Ram, is a great place to take a plunge into the
pool of spirituality. The city is dotted with
temples and is one of the most venerable cities
of ancient India. Ancient beliefs say the gods
themselves created this city. Lord Ram temple
will boost the Religious/Spiritual tourism.
From time immemorial pilgrimages have
been one of the most powerful motivator for
travel. Religious/Spiritual tourism has proven
resilient to the pressure of the global recession
because it is not seen as a luxury but rather
travel with a purpose and because of its nature
the pilgrimage travel is elastic and strong even
in any economic scenario. Therefore, Ministry
of Tourism sees hope in helping millions of
followers of all great world religions that are
deeply rooted in India.
Ministry of Tourism under its Swadesh
Darshan Scheme- Integrated Development of
Theme Based Tourist Circuits is developing
tourism infrastructure in the circuits, across
the country, having tourist potential in a
planned and prioritized manner. Under this
Scheme, Ministry of Tourism has sanctioned
a project, ‘Development of Ayodhya’ under
Ramayana circuit theme for an amount of
INR 127.20 Crore in the year 2017-18. The
various components sanctioned under this
project include development of Ram katha
gallery and park, Ram ki paidi, development
of Guptarghat and Laxman qila ghat,
rejuvenation of Ayodhya street, multipurpose
hall at Digambarakhada etc. Other
components included in this project are solar
lighting, solid waste management, drainage
components, police booth, signages at various
locations, stone benches, gazebo, drinking
water kiosks, CCTV, bus depot and parking,
tourist sheds, landscaping of public spaces and
beautification of tulsi das garden etc. Almost
80% of the project is completed on ground as
on 5th August 2020.
Ministry of Tourism has sanctioned another
project, “Development of Chitrakoot and
Shringverpur” under Ramayana Circuit theme
of Swadesh Darshan in the year 2016-17, this
project has been sanctioned for an amount of
INR 69.45 Crore. The projects comprising
of various components like the development
of Sandhya Ghat, Tourist facilitation centre,
development of Ram Shain, veerasan and Sita
Kund, solar lighting, parking signages etc. at
Shringverpur. Various components sanctioned
in Chitrakoot are covered shed at parikrama
marg, food kiosk, parking, modern toilet
facilities, foot over bridge tourist facilitation
centre and Ramayana gallery, laser show
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at Ramghat and last mile
connectivity etc.

Buddhist sites in India
Buddhism has a large following
across the world and India
being the ‘Land of Buddha’
and endowed with rich
Buddhist heritage attracts very
small percentage of Buddhist
Pilgrims. It was important for
all to ascertain the reasons for
India receiving a fraction of
global Buddhists as tourist/
Pilgrims and take corrective
measures accordingly.
Moreover, the initiative of
having signage in international
languages at important
Buddhist sites in the country
including signages in Chinese
language that have been
put up at 5 Buddhist sites/
monuments in Uttar Pradesh
including Sarnath, Kushinagar
and Sravasti. Similarly, since Sanchi receives
a large number of tourists from Sri Lanka,
signages in Sinhalese language have been put
up at the Sanchi monuments.
The decision of Government of India to
declare the Kushinagar Airport in Uttar
Pradesh as an International Airport which will
offer better connectivity to the air-travellers
resulting in boosting domestic/international
tourism and economic development of the
region.
The Ministry of Tourism, under its various
schemes, has taken several initiatives for the
development and promotion of Buddhist sites
in the country.

Development of Pilgrimage Amenities at Somnath, Gujarat
Gujarat State Government’s optimum use
of the funds released by the Government of
India for creating the facilities of international
standards is commendable. I assured the
State Government for every cooperation and
support required from the Ministry of Tourism
under tourism sector.

Domestic tourism will help in boosting the economy post COVID-19
The pandemic has deeply impacted the travel
industry and opening up of domestic tourism
will help in boosting the economy post
COVID-19. The need is to have coordinated
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and concerted efforts from all stakeholders
including the Government of India, state
governments, various ministries and industry.
If we are able to build consumer confidence,
domestic tourism will pick up in no time.

Travel & Hospitality: What’s Next?
The travel and hospitality industry is
struggling to survive and the government
should provide relief to the sector by way of
considering reduction in bills and charges for
hotels and other such measures. There are
barriers in opening up of the sector and urged
the industry to share its recommendations to
overcome them with the tourism and finance
ministries and other departments.

The importance of collaboration and
synergy amongst stakeholders
I am writing to Chief Ministers of various
states to jointly work towards saving and
reviving the tourism sector. I also wrote to
the Union Minister of Environment, Forest
and Climate Change to open the tiger reserves
with the requisite road infrastructure.
The need is to identify priority areas in the
travel and hospitality sector in tandem with
state governments for developing various
circuits in the country. With COVID-19, we
are facing an unprecedented challenge but the
industry has maintained a positive stance and
is working towards the survival and revival of
the tourism sector.

August 2020
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Glore of indian festivaL

Festivals are expressive way to celebrate glorious heritage, culture & traditions
and witness so many international tourists, so as in India.
• Vedika Sharma

I

ndia - a land of festivals, is well known
all over the world as a country of cultural
and traditional festivals, enthusiastic
celebrations of gods and goddesses, saints and
prophets, history, culture and the advent of
new seasons occur almost daily throughout the
country.
India is a land where people from different
religions coexist harmoniously. The wide
variety of festivals celebrated in India is
a true manifestation of its rich culture and
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traditions. There are many Indian festivals and
celebrations. As it is a secular country full of
diversity in the religions, languages, cultures
and castes, it is always crowded with the people
involved in the fairs and festivals celebration.
Being a highly spiritual country, festivals
are at the heart of people’s lives in India. The
numerous and varied festivals that are held
throughout the year offer a unique way of seeing
Indian culture at its best. By taking part in these
colorful festivities, you will see the vitality of
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India today as it embraces the traditions of its
fascinating past.
Undoubtedly, Fairs and festivals add muchneeded enthusiasm to our lives and give us an
opportunity to forget all stress & problems of
life and make merry. They are the very essence
of our vibrant culture. India being a melting pot
of several religions has no dearth of festivals
to celebrate. Here given below are the best
festivals from the different states of India.

July 2020
August

Cover Story
Story
Cover

Uttar Pradesh

W

ith its 40 grand festivals and about 2,250 fairs, Uttar Pradesh is considered among the most colourful state of the country. All the occasions
are celebrated with enthusiasm and excitement. These are the occasions when artists exhibit their talent in the most professional manner.
Among which the major fair & festivals are Holi, Diwali, Janmasthmi and Kumbh Mela, which witness great number of domestic as well as
foreign tourists.

Diwali

The Hindu Festival of Diwali is celebrated with great vigor in Uttar
Pradesh. The state wears a vibrant color throughout the Diwali
festival. The beautiful Kartik Purnima festival or the Dev Deepawali
celebrated in Varanasi or Benaras, is a visual delight. Varanasi is the
land of festivals. The full moon night after Diwali falling in November
- December is the sacred day for all the people. The ghats of Varanasi
come alive with thousands of brightly lit earthen lamps. The lamps
then are gently left on the River. Visitors throng in large numbers to
watch this spectacular event.

Holi

Celebrations in UP are not just restricted to Mathura and Vrindavan.
Rather, every nook and corner of the state gets wrapped in the
multitude hues of the Holi. In this rather, conservative state Holi gives
license to the youth to mingle freely and give colourful expressions to
their feelings for each other. Not to be missed are the mouthwatering
delicacies the state has for the festival. Gujiaya, mathri, dahi badas are
a must besides many others festival goodies.

Janmashtami

Mathura, the birthplace of Lord Krishna celebrates and rejoices the festival of
Janmashtami with great enthusiasm. The major festival celebrations take place at
Dwarkadhish Temple. Mathura the birth-place of Lord Krishna, and Vrindavan where
he spent his childhood, both the cities celebrate the festival with equal fervor. Around
more than four hundred temples are dedicated to Lord Krishna in this sacred city. Among
the list of temples, some of the major temples are Banke Bihari, Rangaji, Shri Krishna
Balaram Temple and Gopinath temple.

Kumbh Mela

Kumbh Mela is a mass of Hindu pilgrimages where Hindus and people
from different religion from various parts of the country and across
the world gather to bathe in the sacred river. It is one of the world's
largest religious gathering. The Kumbh Mela 2019 is going to be held
at Allahabad (Prayag) from January 14th, 2019 to March 4th, 2019.

July
2020
August
2020
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Punjab

P

unjab has traditional, religious and state festivals organized and celebrated throughout the state. These festivals are full of messages and are
linked with Punjab's culture and reflect the various phases of its life depicting some of the distinct Punjabi traits.

FAIRS
Rauza Sharif Urs
Rauza Sharif Urs is celebrated in the memory
of Sufi Saint Sheikh Ahmed Farooqi Sirhindi
who was a disciple of Khawaja Baqi Billah.
The fair takes place on the Fatehgarh SahibBassi Pathan road in Fatehgarh Sahib.
Jor Mela
Annual three-day Shaheedi Jor Mela is held
at Fatehgarh Sahib Gurdwara in memory of
Sahibzada Zorawar Singh and Fateh Singh.
Processions are taken out and Sikh games are
displayed in the three-day Mela.
Bathinda Virasat Mela
The mela showcases traditional Punjabi
culture at the Jaipal Theme Village inside
the Bathinda Sports Stadium. The mela also
involves heritage walks from Gurdwara Haji

Rattan to Jaipalgarh theme village.
Vaisakhi / Baisakhi
This is the time when harvest is
gathered in and the farmer exults
in the fulfillment of his year's hard
work. Since this fair is also an
expression of prosperity, singing
and dancing constitute its most
enchanting features. Punjab's famous
Bhangra and Giddha are inextricably
linked with this festival
Mela Maghi
Muktsar Fair It is one of the largest
Sikh fairs held in Punjab. The fair
is held in the middle of January on
the Makar Sankranti day. It is one of
the great Sikh festivals and lasts for
three days.

Baba Sheikh Farid Aagman
Baba Farid, a 12th-century Sufi Saint, visited
Faridkot, named after him. The fair takes
place at Gurdwara Tilla Baba Farid and
includes cultural and sporting events.
The mela takes place every year between 19
September and 23 September, Evolving from
its spiritual origin associated with the visit of
Sufi Prophet.
FESTIVALS
Kila Raipur Sports Festival
In February every year, the Kila Raipur Sports
Festival takes place showcasing bullock, dog,
mules, camel and other animal races. Games
include being run over by farm machinery,

14
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bullock chariot racing, horseback acrobatics
and other weird demonstrations of strength.
And this event is better known as RURAL
OLYMPIYAD. The nearest town is Ludhiana for
Kila Raipur.
Hola Mohalla
Hola Mohalla every year, spring is ushered in by
the Sikhs with the celebration of a vigorous and
colorful festival at Anandpur Sahib. The festival
is slated for the day after Holi and is called Hola
Mohalla.
It was here at Anandpur Sahib that Guru Gobind
Singh, the tenth and last guru, instituted the
pahul (baptism of the Khalsas), and elected the
panj pyare (the beloved five), and militarized
his followers into the order of Nihangs (warriormendicants) at this site.
Patiala Heritage festival
Started in 2003, the festival takes place in
Patiala in the Qila Mubarak Complex, which
lasts for ten days. The festival includes the

theatre, music and dance.

Bhandari, it is customary to hold kite flying.

Harivallabh Sangeet Festival
It is held at the Devi Talab Mandir in Jalandhar
city every year on 27–30 December, the
music festival honors the memory of Swami
Harivallabh The festival is recognized by the
Government of India as a National festival of
music.
Basant Festival of Kites
Local fairs are held in various places on
Basant. The ruler of Kapurthala princely state,
Maharaja Jagatjit Singh, started the Basant
Panchami fair In Hoshiarpur, a fair is held at
the Boeli of Baba Bhandari where thousands of
men, women and children participated and pay
obeisance at the samadhi of martyr Dharamvir
Hakikat Rai. Basant in Punjab is associated
with Hakikat Rai who laid down his life to fight
for the right of people to follow their religion
of choice. At the fair held at the Boeli of Baba

Gurupurabs
The festivals held in honor of the Sikh Gurus are
called Gurupurabs. They are well spread over the
year but there are three important ones.
Lohri
Lohri, which comes on the last day of Poh
(December-January), is an extremely popular
festival. This is a special day for making
offerings to fire. The first Lohri for a new
bride, or a new-born babe, is enthusiastically
celebrated, and sweets are distributed.
Teej Festival
This festival is celebrated during the monsoon
season. The festival of teej center’s on girls and
women getting together in the village greens
and tying swings to the trees, which is tried and
replicated in cities also.

Crafts Mela, Indian classical music (vocal and
instrumental) and dance concerts.
Kapurthala Heritage Festival
The Baba Jassa Singh Ahluwalia Heritage
Festival is held by the Kapurthala Heritage
Trust, in collaboration with the Indian National
Trust for Arts and Cultural Heritage and
supported by the Government of Punjab. The
festival takes place at Jagatjit Palace and centres
on classical music, dance and theatre.
Amritsar Heritage Festival
Bhangra, giddha, gatka troupes, horses and
elephants form the part of the festival. The
cultural programs also include shabad kirtan,
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Nagaland

N

agaland has a rich diversity of ethnic groups, languages, religions, climates and landscapes.
The land is home to some 16 different kinds of tribes with distinct and fascinating cultures.
More than 80% of the population lives in small, isolated villages and practice their own
rituals and traditions which have been existing since centuries. Nagaland has a rich diversity of
ethnic groups, languages, religions, climates and landscapes. Due to the existence of a number of
different kinds of tribes, their distinct cultures and customs, life in Nagaland is one long festival.

Hornbill festival

A 21st century creation of Nagaland is the
Hornbill festival, an event which is now getting
known globally. During Hornbill, which takes
place December 01 – 10, the entire Naga culture
is showcased in full plendor in the Kisama
village of Kohima district. The government of
Nagaland welcomes one and all to this mega
event for a preview of what the state has to offer
in terms of culture, traditions, tourism interest
and industry.

The Angami

District: Kohima
Main Festival: Sekrenyi
The Sekrenyi festival of the Angami tribe falls
on the 25th day of the Angami month of Kezei.
It is a celebration of purification accompanied
with feasting and singing. A highlight of
Sekrenyi is the Thekra Hie, when the village
youths gather and croon traditional songs
throughout the day.

The Rengma

District: Kohima
Main Festival: Ngada
The Rengmas commemorate the Ngada festival
for eight days just after the harvest. It is the
festival of thanksgiving and rejoicing. Ngada
also underscores the end of the agricultural year.
The village high priest (Phensengu) heralds the
beginning of the festival at the top of his voice,
so that the villagers can prepare themselves for
it.

The Zeliang

District: Peren
Main Festival: Hega
The Zeliangrong are formed of three tribes,
namely, the ZEmei, the LIANGmei and the
RONGmei and the name Zeliangrong is
derived from the fi rst few syllables of these
three individual tribes. Hega, their matrimonial
festival, is dedicated to the almighty. Besides

16

seeking his protection and guidance, during
Hega the Zeliangs invoke God to bless his
people with wealth, luck and courage. This is
considered as an auspicious time for young
couples to tie the nuptial knot. The festival
begins with a variety of programmes and
merrymaking.

The Kuki

District: Peren
Main Festival: Mimkut
The Kukis are one of the tribes who followed
a southerly migration route and were known
as Aishen when they migrated from Manipur.
Later some of them also migrated to Meluri
sub-division towards the Indo-Myanmar border.
Kukis celebrate Mimkut, a harvest festival, for
a week from the 17th day of the Kuki month of
Tolbol. It is said that Mimkut and other festivals
started in order to appease Thilha the demon.
The village medicine man (Thempu) sacrifi
ces fowls and performs a series of rituals to
propitiate the spirit of the during this festival.

The Kachari

District: Dimapur
Main Festival: Bushu
The Bushu (or Bushu Jiba) is a post harvest
festival which usually
falls in the month of
January after the paddy is
harvested, threshed and
stored. Although the exact
date is not fixed, people
generally celebrate it
around a full moon night
in January because it is
believed to be auspicious.

spring; all activities related to sports and
entertainment that began after the harvest, cease
along with the Tsukhenye festival. The festival
lasts for four days – on the fi rst morning, the
village priest sacrifi ces the fi rst rooster that
crows. The men folk purify themselves by
bathing in a designated well where no women
are allowed. After bathing, they invoke the

The Chakhesang

District: Phek
Main Festival:
Tsukhenye & Sükrunyi
A new year of activities
begins with the arrival of
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Almighty for strength, long life, good harvest
etc During Sükrunyi , considered as the most
important Chakhesang festival, the boys
and girls are consecrated through religious
ceremonies and rituals. Sükrunyi is celebrated
over a total of eleven days.

The Pochury

District: Phek
Main Festival: Yemshe
Yemshe is the festival for blessing the upcoming
harvest. All the Pochuries celebrate this festival
with great pomp and gaiety anticipating a good
harvest. Yemshe is observed only on October 05
in tune with the traditional days of the event

The Chang

District: Tuensang
Main Festival: Naknyulem
The Chang share an affinity with the Sema,
Lotha, Ao, Yimchungrü, Phom, Sangtam and
some Southern Naga tribes, as can be deduced
from old legends. Naknyulem is a festival of
bonding through the exchange of gifts and
delicacies amongst friends and relatives – meat,
wine and freshly packed bread are abundantly
used. Festivities run throughout the day through
games like top spinning, tug-of-war, high jump,
long jump, climbing of oiled poles and grabbing
big lumps of cooked meat hung in rows along a
bamboo rope strung at a height. The womenfolk
play and compete with the instrument
Kongkhim.

The Ao

District: Mokokchung
Main Festival: Moatsü
A bonding festival, Moatsü Mong is celebrated
by the Ao after the season of sowing is over –
the festival, celebrated with vigorous singing
and dancing continues the customary practices
of making the best rice beer and rearing the
best pigs and cows for slaughtering during
the festival. The womenfolk, dressed in their
traditional fi neries, join the men folk in
composing warrior songs. Villagers sing songs
to eulogize the lovers and the village folk as a
whole. The elders encourage the youth to be
bold and heroic for defending the villages from
enemies, a custom continued from the headhunting days.
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The Konyak

District: Mon
Main Festival: Aoleang
The forefathers of the Konyak believed they
were direct descendents of Noah and they have
biblical names like Mosa, Kaisa, Aron etc. It
is also believed that they crossed a mythical
gate called Alemkaphan which the Konyaks
interpret as gate of the sun. The village heads
still use the word Wang (Angh) for themselves,
meaning ‘the beginning of everything’. Aoleang
Monyü is an ancient spring festival celebrated
by all Konyaks in the fi rst week of Aoleang
lee (April) since time immemorial. Aoleang is
observed to mark the end of the old year and to
welcome the new-year beginning with spring.
Prayers are offered to God for a bountiful
harvest.

The Phom

District: Longleng
Main Festival: Monyü
A new-year festival, the arrival of Monyü
is announced by the beating of log drums
with a distinct tune traditionally called Lan
Nyangshem. A feature of this festival is the men
folk showing respect to their married daughters
or sisters by offering them specially prepared
food and rice beer – this custom refl ects the
high status of women in a Phom household.

The Khiamniungam

Districts: Tuensang
Main Festival: Miu
A bonding festival, a main purpose of Miu is to
build and reinforce relations between a maternal
uncle and his nephews and nieces. The
maternal uncle offers special prayers to deities
for granting prosperity and power over enemies
to his nephews and nieces.

The Sangtam

District: Tuensang/Kiphire
Main Festival: Mongmong
The Sangtams have about twelve festivals
spread over the calendar year including some
special functions. Except a few types, all the
festivals are connected to food production,
blessings and prosperity. Mongmong is one of
the most important festivals of the Sangtam.
The predominant theme of the festival is the
worship of the deity of the house and the three
cooking stones in the fi replace.

The Lotha

District: Wokha
Main Festival: Tokhu Emong
Tokhü Emong is the harvest festival of the
Lothas and the entire village participates in the
celebrations. Every household prepares food
& drink for friends, family, neighbours that are
invited to each other’s house and this continues
for days.

The Sumi

District: Zunheboto
Main Festival: Tuluni
Tuluni, in the Zunheboto language, means rice
beer and true to its name, the festival sees a
lot of consumption of the beverage and food
during the summer when the granaries are full
and food is abundant. The event is also called
Anni, which means the season of plentiful
crops. Another feature of this festival is the
exchange of gifts and hosting of meals between
betrothed couples and their families.

The Yimchungrü

District: Tuensang/Kiphire
Main Festival: Metumniu
The Yimchungers celebrate Metumniu after the
harvest of millet. It is an emotional event, for it
is combined with prayers for the departed near
and dear ones. An elder, known as Kheanpuru,
inaugurates the festival after due prayers. The
festival is spread over 5 days known distinctly
as Shito, Zhihto, Zumto, Khehresuk and
Sheresuk.
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Telangana
Indulge in Indian culture by being a part of popular fairs and festivals of Telangana.Explore the vibrant festivals and fairs of Telangana along
with different cultures. Each corner has a different story! Find out the story and fall in love with Telangana. Grab the chance to explore the true
flavours of every region. Let the travel bug bite you and take you to these fascinating places with interesting fairs and festivals in Telangana.
Here are the most vibrant fair & festivals which are not celebrated other than in Telangana and envisage the true tradition and culture of
Telangana.

Bathukama

Bathukamma is a colourful and vibrant festival of Telangana
and celebrated by women, with flowers that grow exclusively in each
region. This festival is a symbol of Telangana’s cultural identity.
Bathukamma comes during the latter half of monsoon, before the
onset of winter. The monsoon rains usually brings plenty of water into
the fresh water ponds of Telangana and it is also the time when wild
flowers bloom in various vibrant colors all across the uncultivated and
barren plains of the region. The most abundant of these are the ‘gunuka
poolu’ and ‘tangedu poolu’. There are other flowers too like the banti,
chemanti, nandi-vardhanam etc. Bathukamma is celebrated by the
women folk of Telangana, heralding the beauty of nature in vibrant
colors of multitudinous flowers.

Bonalu

Bonalu is a Hindu Festival where Goddess Mahakali is worshiped. It is an
annual festival celebrated in the twin Cities Hyderabad and Secunderabad
and other parts of Telangana state, India.
Bonalu is celebrated usually during Ashada Masam that falls in July/
August. Special poojas are performed for goddess Yellamma during the
first and last day of the festival. The festival is considered as a form of
thanksgiving to the Goddess after the fulfillment of vows. Bonam literally
means Meal in Telugu, which is an offering to the Mother Goddess.
Women folk in household prepare rice that is cooked along with Milk,
Jaggery in a New Earthen or Brass Pot, which is adorned with Neem
Leaves, Turmeric and Vermilion. Women carry these pots on their heads
and make an offering of Bonam, including Bangles and Saree to the
Mother Goddess at Temples. Bonalu involves worship of Kali in her
various forms such Mysamma, Pochamma, Yellamma, Dokkalamma,
Pedamma, Poleramma, Ankalamma, Maremma, Nookalamma etc.

Nagoba Jatara

Nagoba Jatara is a tribal festival held in Keslapur village, Inderavelly
Mandal Adilabad district, Telangana, India. It is the second biggest
tribal carnival and celebrated by Mesaram clan of Gond tribes for
10 days. Tribal people from Maharashtra, Chhattisgarh, Orissa and
Madhya Pradesh belonging to the Mesram clan offer prayers at the
festival. Thousands of Tribal people from Maharashtra, Chhattisgarh,
Orissa, Karnataka, jharkhand and Madhya Pradesh belonging to
the Mesaramclan offer prayers at the festival Nagoba. It's Starts in
pushyamasam. The 10-day festival has begun after tribal priests
performed abhishekam to Nagoba idol at the temple in Keslapur with
water fetched by themfrom river Godavari in Jannaram mandal,
70 km away from the village.
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Sammakka Saarakka Jaathara

Sammakka Saralamma Jathara or Medaram Jathara is a tribal festival
of honouring the goddesses celebrated in the state of Telangana,
India.The Jatra begins at Medaram in Tadvai Mandal in Warangal
district. It commemorates the fight of a mother and daughter,
Sammakka and Saralamma, with the reigning rulers against an unjust
law. It is believed that after Kumbha Mela, the Medaram jathara
attracts the largest number of devotees in the country. An estimated
10 million people gathered in 2012. It is celebrated in Medaram
during the time the goddesses of the tribals is believed to visit them.
Medaram is a remote place in the Eturnagaram Wildlife Sanctuary, a
part of Dandakaranya.
There are many legends about the miraculous powers of sammakka.
According to a tribal story, about 6-7 centuries ago, that is in the 13th
century, once a troop from the Koya tribal community was returning
from a trip, when they saw a little girl playing with the tigers. The
head of the troop saw the girl and inspired by her bravery, he adopted
her and named her as Sammakka. Later she married a headman of
a neighboring tribal group and had a daughter, Sarakka. Both the
mother and daughter protested the Kakatiya kings who forced the
tribes to pay taxes. Both the women fought bravely and reportedly lost
their lives. The Koya community constructed this temple as a token of gratitude. Annually an event called Sammakka Saralamma jathara is held which
is considered as one of the largest tribal festivals of the world.

Komuravelli Mallanna Jaathara

Komuravelli Mallikarjuna Swamy Temple popularly known
as Komuravelli Mallanna Temple is located on a hill in
Komuravelli village of Siddipet district in Telangana state.
Komuravelli Mallikarjuna Swamy Temple popularly known
as Komuravelli Mallanna Temple is a Hindu temple located
on a hill in Komuravelli village of Siddipet district in
Telangana state. It is located near Siddipet on SH–1 Rajiv
Rahadari. The primary deity is Mallanna or Mallikarjuna
Swamy who is an incarnation of Lord Shiva. The deity is
also called as Khandoba by the Maharashtrian people. The
temple is located about 85 kilometers from Hyderabad.
Mallanna along with his consorts Golla Kethamma, Goddess
Ganga and Medalamma, Goddess Parvati are at the main
temple. The Oggu Katha singers sing the tale of Mallanna
here. Devotees offer prayers to Mallanna with the help of
Oggu Pujaris who draw a rangoli called as Patnam ( A form
of offering prayers to Lord ) in front of Lord Mallanna
inside temple and also in temple's verandah.
Large number of devotees visit the Mallanna temple during
Maha Shivaratri when the Pedda Patnam is celebrated and
also during the Agni Gundaalu which is celebrated on the sunday falling before the Ugadi. The festive season, called as Jatara begins from
Sankranti and lasts till Ugadi. Large number of devotees offer prayers to the deity on all sundays which falls in between Sankranti and Ugadi.
Another temple, Konda Pochamma temple is nearby which is visited by the devotees who visit Mallanna temple.

Chittaramma Jathara

The Gramadevata of Gajularamaram village in Hyderabad.
The goddess of the poor and downtrodden, Chittaaramma Devi temple
is located in Gajula Ramaaram in Hyderabad. This is one of the most
popular Jaatara’s of Telangana region.
Chittaramma Jathara is a popular temple festival held at Gujalaramarama
Temple, Hyderabad.
This Jathara is celebrated in Pushya Masam as per traditional Telugu
calendar. Thousands of devotees throng the temple to offer special pujas
to Goddess Chittaramma, the Gramadevata of Gajularamaram village in
Hyderabad.
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Uttarakhand

T

he festivals of Uttarakhand are very colorful and distinctive and are the blend of various social and cultural factors. The love for color and
joyous celebrations of the people of Uttarakhand is well reflected by the elaborate rituals and the gay abandon with which they surrender
themselves to the numerous festivals of the region. The people of Uttarakhand with much enthusiasm and ebullience celebrate all the major
festivals of the nation. The colorful festivals celebrated in the state, therefore, curb the culture of Uttarakhand out. The festivals of Uttarakhand have
contributed to the enrichment of the state.

Shiv Ratri

Shivaratri or ‘Shiva's Great Night’ symbolizes the wedding day of Lord
Shiva and Parvati. Many, however, believe, Shivaratri is the night when
Lord Shiva performed the Tandava Nritya - the dance of primordial creation,
preservation and destruction. Celebrating the festival in a customary manner,
devotees give a ritual bath to the Lingam with the panchagavya - milk, sour
milk, urine, butter and dung. Celebrations of Shivaratri Festival mainly
take place at night. Devotees of Lord Shiva throng Shiva temples across the
country and spend ‘the Night of Lord Shiva’ by chanting verses and hymns
in praise of the Lord. The festival holds special meaning for the ladies. They
pray to Goddess Parvati also called 'Gaura', the giver of 'suhag' for good
husbands, marital bliss and a long and prosperous married life.

Shravana

In India's national civil calendar, Śrāvaṇa is the fifth month of the Hindu year, beginning in late
July from the first day of the full moon and ending in the third week of August, the day of the next
full moon. The story behind this festival Sharvana and carrying Kavar is very old. Shravan Kumar
belonged to the time when King Dashratha ruled Ayodhya. He was born to poor and blind parents.
He was strong healthy and honest, and he had a good character. One day his parents told him that
they had become quite aged. They, therefore, wanted him to take them to the various places of
pilgrimage: this could make them fully satisfied and give them abundant peace of mind. In those
days means of transport were scarce and costly, and Shravan Kumar could not afford to hire- them.
He, therefore, decided to place his parents in two baskets and carry the baskets on his shoulder to
the places of pilgrimage.

Harela and Bhitauli Festival

Celebrated in the Kumaon Region of Uttarakhand, Harela falls thrice in a year marking the
commencement of a new season. This Kumaoni Hindu folk festival is celebrated during both
the Navratris, Chaitra Navratri in the month of Chaitra (March/April), Sharad Navratri in the
month of Ashwin (September/October), and in Shravan (late July). This festival is followed by
Bhitauli which is the occasion of giving money to the young girls in the family. It is basically
the agriculturally based communities in the region that pay a lot of reverence to this occasion.
On the first day of this 9 days festival (the two Navratris), women sow 7 types of grains in the
soil, which is symbolic to future harvest. The yellow leaves that are there in the plant during
germination are called as Harela.

Ganga Dussehra

On the occasion of Ganga Dussehra or Dasar, the Ganga river is
worshipped for ten days. This is because according to popular legend,
Ganga descended on earth at this time. She was initially reluctant to
come down from heaven but the meditation of Bhagiratha compelled
her to do so. This is essentially a bathing festival. During this period,
people take a dip in the holy river to cleanse themselves of all their
sins. It is believed that the pure waters of the Ganges can wash off all
your sins.
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Bihar

A

ncient Vedic Religion Festivities of Bihar are steeped in history that has no means
to fathom. Bihar as an ancient land has a long list of festivals and fairs which the
people of Bihar actively take part in.

Sama-Chakeva

Sama is during the winter season that the birds from the
Himalayas migrate towards
the plains. With the advent of these colorful birds,
celebration of sama-chakeva is done. This is a festival
especially well-known in mithila. Mithilanchal dedicates
this festival to the celebration of the brother-sister
relationship. Sama represents the tradition of this land as
well as the art of making idols. Sama festival starts with
the convivial of the pair of birds sama-chakeva. Girls
make clay idols of a variety of birds and decorate them in
their own fixed ways. Various rituals are performed and
the festival happily ended with the 'vidai' of sama and
with a wish that these flora and fauna return to this land
the next year.

Chatth Puja

Almost all civilizations have worshipped the ‘sun god’,
but it has a unique form in Bihar. Chatth Puja is the only
occasion where the setting sun is worshipped.
The people of Bihar have immense faith in this festival. It
is celebrated twice a year. Once in Chaitra (according to the
Hindu calendar) which falls in March and in Kartik which
falls in November. For this 4-day festival, people maintain
sanctity and purity from even a month ahead. People
celebrate this festival with immense faith the folk songs
sung in the honour of ‘Surya Dev’ and ‘Chatti Maiyya’
can be heard at every nook and corner the sweetness of the
songs lets you feel the holiness of the festival.Women fast
for the good of their family and the society. Regardless
of the social status, to celebrate this festival only the faith
counts. Though it is a festival of the Hindus, some of the
Muslims also participate actively in the puja.

Buddha Purnima

Buddha Purnima celebrates the birthday of Lord
Buddha. It also commemorates his enlightenment and
death. It's the most sacred Buddhist festival. Many
Hindus believe Buddha to be the ninth incarnation of
Lord Vishnu, as indicated in scriptures. Each
year in the holy city of Gaya, around 1000 Buddhist
monks from countries all over the world took out a
peace march to mark the occasion.
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Sharjah Safe for Tourism
To assure tourists that Sharjah’s travel and tourism establishments
are looking after their health and safety, the Sharjah Commerce
and Tourism Development Authority (SCTDA) has launched the
‘Sharjah Safe for Tourism’ stamp, a mark of assurance given to all
establishments in Sharjah which fully adhere to the public health
protocols and guidelines aimed at preventing the spread of COVID-19.

T

he stamp follows the measures set out by
the World Travel and Tourism Council’s
(WTTC) ‘Safe Travels’ stamp, the world’s
first global safety and hygiene stamp for travel
and tourism.
SCTDA, in collaboration with Sharjah
Health Authority (SHA), has commenced
inspecting various establishments in the emirate
to ensure compliance with the required health

and safety measures. This latest move is in line
with Sharjah’s gradual easing of restrictions
to reopen public and private facilities in the
tourism sector such as hotels, restaurants,
shops, malls, leisure and recreation destinations,
including beaches, swimming pools, and golf
courses, among others, enabling services to be
provided while reassuring visitors of their safety
during their visit.

Residents and tourists visiting the emirate
can look for the ‘Safety Assured’ stamp
displayed in the establishment prior to making
a booking or upon entry. The stamp is a visual
symbol which gives instant recognition of the
establishment’s compliance to the precautionary
measures being implemented by the government,
reassuring consumers of the safety of the
location.

H.E. Khalid Jasim Al Midfa, Chairman, SCTDA
Sharjah has always maintained the emirate as a safe destination for tourists and we continue to keep these standards high
especially amidst global efforts to curb the spread of COVID-19. Our main priority is the health and safety of residents
and visitors alike, which led to the development of the ‘Safety Assured’ stamp, employing the protocols set by the World
Travel and Tourism Council under their ‘Safe Travels’ stamp program to assure tourists of a secure and relaxing experience
at every stage of their journey and stay in Sharjah.
We have outlined the precautionary measures for all hotels to ensure their guests can enjoy the establishment’s facilities
with full confidence. SCTDA continuously monitors premises to ensure compliance with precautionary measures to make
sure they are fully prepared to receive guests with the highest standards of hygiene and safety.

H.E. Abdulla Ali Al Mahyan, Chairman of the Sharjah Health Authority (SHA)
Sharjah has always remained keen on applying the latest in international standards and best practices, particularly in the
field of health and safety to ensure that the emirate’s citizens, residents and visitors are well protected. In line with this, the
Sharjah Health Authority is working in close partnership with the SCTDA to implement the required preventive measures
ensuring public health and health security. We are confident that the 'Sharjah Safe for Tourism' stamp will serve as an
incentive and visible symbol of reassurance. We call on all establishments and individuals in the emirate to adhere to the
comprehensive preventive and precautionary measures to help prevent and eliminate this pandemic.

Switzerland- A Global Leader in Sustainable Tourism
The Earth is supplied with a limited amount of
resources that we all rely upon each day like water, air,
soil and trees. The Swiss have always been sensitive
towards their environment and hence the news that
Switzerland is a global leader in sustainability should
come as no surprise.

T

heir understanding of the need to conserve
and protect these natural resources reflects
in their practices across sectors including
Tourism. Sustainable travel has been gaining
a lot of popularity in recent times and is touted
to be the future of Travel. The COVID-19
pandemic has only acted as a catalyst for this
change to come sooner. Studies over time,
like the Environmental Performance Index,
have only strengthened Switzerland’s rank as
a sustainable nation. They cite both air quality
and water quality as being the best in the world,
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and Switzerland ranks exceptionally high on
biodiversity and ecosystem vitality.
Conscious travellers will find that many
places in Switzerland have been designed
to protect the environment and that use the
resources of the country, judiciously. The alpine
country has a number of Green accommodations
that include farm stays, hotels, and campsites
equipped with plenty of ecologically sound
facilities like proper recycling of waste, usage
of a heating system devoid of oil or wood, and
optimized resource planning further boost their
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ratings of eco-consciousness.
The country is an active advocate of public
transport for citizens as well as tourists not
only because it is fast and reliable but also to
minimize negative impact in Alpine areas.
The Swiss Travel System in Switzerland is
the world's most effective public transportation
system—a fully-integrated air, train, and bus
system—powered majorly by clean hydroelectric
power sources. This results in reduced carbon
footprint by travelers and citizens alike.
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Czech bid farewell to Coronavirus

A month after the Czech Republic started easing lockdown limitations,
a large number of people assembled on Prague's iconic Charles
Bridge, for a symbolic “farewell party" to celebrate their renewed
freedom in an incredible way.

T

he Czech Republic was among the first
countries to enter into a lockdown when
cases of coronavirus were reported.

The dinner party was organized by a café
owner, to mark what he believes is the end of
COVID-19 disruption in the city. While the
celebratory dinner was free to attend, a limit
of 2,000 guests was asked to register via the
online ticketing platform. This was to help the
organizers manage the crowd size. Registered
guests were provided with stickers and invited
to sit at the lengthy 500-meter-long table across

the medieval Charles Bridge, which was still
accessible to other pedestrians. Diners brought
food and beverages from home and shared with
each other on the table and interacted happily.
Musicians and entertainers set up a show for
the people who were attending the celebratory
occasion.
Despite lingering genuine concerns over the
coronavirus crisis, most were more than happy
to do so. Past the finishing time in the evening,
leftovers were still available down the table to
be consumed by passers-by.

The Czech Republic has so far been able
to fight COVID-19 pandemic fairly well and
is amongst the least affected countries in
Europe. The Czech Republic is already open to
visitors from European countries, segregating
the countries among Green, Orange and Red
zones. Travellers from green zones need not go
for quarantine or show any Covid-19 negative
results. The incoming tourists from the orange
and red zones should either be carrying recently
acquired COVID-19 negative results or undergo
the test while entering the country.

Maldives Welcomes Back First Tourists

After almost four months since the suspension of on-arrival tourist
visas, Maldives tourism industry has reopened with
enhanced precautionary measures against COVID-19.

T

he first tourists arrived onboard Qatar
Airways which landed in Velana
International Airport (VIA). Connecting
from various countries, 107 foreigners and 24
Maldivians arrived on the first commercial flight
to land in Maldives since borders closed for
tourists on 27th March 2020.
The momentous occasion was graced by
the Minister of Transport and Civil Aviation,
Honorable Aishath Nahula, Acting Minister of
Tourism, Uz. Fayyaz Ismail, Acting Managing
Director of the Maldives Airports Company Ltd
(MACL), Mr. Moosa Solih, Senior Dignitaries
of Government and Industry Stakeholders.

The flight was welcomed by a water salute
organized by MACL. As tourists disembarked
onto a beautiful day in the Maldives, they
were warmly welcomed to the new normal at
VIA. Precautionary measures such as social
distancing, minimal touchpoints, frequent
sanitization and mask-wearing are in place to
ensure the safety of all visitors and staff at VIA.
The tourism sector is the worst hit of all
major economic sectors with the outbreak of
the COVID19 pandemic. This is especially
true in the Maldives, where tourism accounts
for the majority of foreign exchange earnings.
Nevertheless, the health and safety of tourists

and residents
in the
Maldives have
always been
paramount and
the resumption
of the tourism industry was only given the
go-ahead following extensive consultations
with health professionals and all stakeholders.
A COVID-19 safe tourism guideline has been
issued by the Ministry of Tourism along with a
certification program to ensure the safety and
hygiene standards of all tourism facilities which
include accommodation, transportation, airports
and other related facilities.

South African Tourism Organizes Mega-Conclave
As travel businesses look to remodel value propositions and pivot
marketing strategies to remain relevant once borders reopen, South
African Tourism India took a step into the future by hosting a megaConclave, featuring 7 experts across the travel value chain.

H

eld on 29th July 2020, the aim of the
virtual Conclave was to arm South
African travel partners with insider
knowledge and a holistic view of the Indian
traveller segment, which is the 8th largest
international source market for South Africa.
It also sought to allow South African travel
trade a peek into the future by helping them
understand the dynamically transforming
distribution system, thus enabling them to adjust
strategy and proactively address the emerging
needs of the Indian traveller.The interactive,
two-way session had 120+ South African trade
in attendance, with conversations ranging from
the future of travel, evolving consumer behavior
and trends, to emerging Indian source markets
and the rapidly changing aviation, hospitality
and media landscapes in India.
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Neliswa Nkani, Hub Head – MEISEA, South African Tourism
Being the second largest outbound traveller market in the world,
India holds great potential. As we develop and package experiential
products for this market, it is imperative that the South African
travel industry understands the evolving thought process of the
post-Covid Indian traveller. We have maintained that a greater level
of collaboration is required within the supply chain, even if it means
cross-border communication and deeper associations amongst
provincial and city tourism boards. This Conclave is a crucial
step in building a robust system that has well-thought through and
researched strategy, as we prepare to travel again.
We are pulling out all stops to ensure we engage meaningfully
with the Indian consumer as well as our trade partners in India and
South Africa. The fact that we’ve invested efforts in educating and
training 4000+ Indian trade agents, through the lockdown period, is
testament to this.
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Dubai Exports Expands International Office Network
Dubai Exports, the export promotion agency of Dubai Economy, has expanded its international office network to 24 cities around the
world, as part of its on-going efforts to support and boost exports and re-exports through Dubai.
The expansion in office representation is part of a Dubai Exports wider strategy to explore various avenues and strategies that can
effectively support and expand international business connections and opportunities for Dubai exporters’ and re-exporters’, especially in
light of the added challenges companies face as the result of the Covid-19 pandemic, and its impact on international travel for business
development.
Key responsibilities of the international offices include: the attraction of buyers for Dubai export or re-export products; trade facilitation
through the set-up of meetings between exporters and international importers; assistance to Dubai Exports and its stakeholders at
international trade exhibitions, events and trade missions; in-market support for stakeholder product and company registration in import
markets; and public relations and marketing activities to elevate the awareness and positioning of Dubai exports internationally.
Dubai Exports has partnered with AVIAREPS, a global leader in trade promotion, aviation and tourism international representation, for the
establishment of the representational offices in 24 cities in 20 countries and territories around the globe, including China, India, Indonesia,
Japan, South Korea, Malaysia, Thailand, Singapore, Hong Kong, Azerbaijan, Kazakhstan and Saudi Arabia in Asia; Argentina, Brazil,
Colombia, Mexico and Canada in the Americas; and Germany, Russia and the United Kingdom in Europe.

IATTE- Need of Responsible and Sustainable Tourism

The Indian Association of Travel and Tourism Experts (IATTE) is the first-ever Travel platform launching completely online.
The Foundation for IATTE was laid by Mr. Naveen Manchanda. Mr. Subhash Verma joins IATTE as the National Advisor.
Mr. Naveen Manchanda is the Founder of Tour Passion having an experience of 25 years. He has a penchant for languages with fluency
in 8 languages including French, German & Italian.
Mr. Subhash Verma is an industry stalwart having a combined experience of 45 years in the Travel Trade. He has held various key
positions among various Indian Travel Associations as well as Lufthansa.
It all started over random social media exchanges between Naveen Manchanda and Veena Robinson where the idea of IATTE
germinated. Once it became more than an idea followed by synergy with Veena, Naveen shared the idea of bringing the various verticals
of the Indian Travel Industry together with his selected friends from the Travel Trade. The online discussions commenced on 21st
of March 2020. The discussions happened between – Naveen Manchanda, Veena Robinson, Subhash Verma, Jatin Mehta, Gaurav
Khandelwal, Aanal Singh & Nischay Manchanda. Post the brainstorming, the platform started to take shape. They all agreed to the
concept and IATTE was born.
The idea came from the fact that Indian Tourism professionals felt helpless due to the current situation and felt the burning need of a
body which brings all the different Tourism verticals together. They all understood the need of responsible and sustainable tourism.
The meetings started online and the number of meetings which took place till date is 91. All the meetings happened online, so
no physical meeting ever happened. New Committee members were added and the total managing Committee members are now
approximately 20 and growing.
For the first financial year 2020 – 2021, no fee is applicable for new memberships. Within a span of few days, many members have
joined and we expect to have 200 members at the time of launch.

#BufferMeinSafar
Madhya Pradesh Tourism Board Launched #BufferMeinSafar
Campaign for all the wildlife lovers. The campaign aims
to attract more tourists to the National Parks and wildlife
sanctuaries of Madhya Pradesh. The National Parks holds such
a fierce, unshakable fascination that they are ready to host the
tourist with all the safety guidelines.
During the monsoon months from July to September the
core area of the forests are closed but the buffer areas of
the forest remains open for exploration. The campaign title
#BufferMeinSafar itself highlights that the wildlife of Madhya
Pradesh will offer activities in its buffer areas including Wildlife
Safaris, Bird Watching etc. Besides the thrill of spotting various
species in the buffer zones, the different hues of green cover is a
feast to the eyes. These activities enthrall the tourist towards the beautiful wildlife of Madhya Pradesh.
MP Tourism looks forward to boost morale and bring back the confidence in the tourism sector by offering tour packages to the tourists that
are specially designed keeping in mind safe travel, stay, and excursion for prevention during pandemic. In order to facilitate smooth travel, the
board has come up with short road itineraries mainly for 2 -3 nights and solves the boredom of a weekend from the neighbouring states with all
safety measures that are required at the destination.
Madhya Pradesh has numerous wildlife destinations with 6 Tiger reserves- Bandhavgarh, Kanha, Pench, Panna, Satpura and Sanjay Dubri,11
National parks & 24 Wildlife sanctuaries such as Ratapani Wildlife Sanctuary and Chambal Ghadiyal Sanctuary. Madhya Pradesh has re-gained
the tag of being “The Tiger State of the Country” by having maximum Tiger count (526) in the state. The roar of Tigers has increased in the
dense and beautiful forests of Madhya Pradesh.
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CapaJet Targets Repatriating 10,000 People by August End
After successfully organizing & operating a number of repatriation
flights in past few months, bringing back thousands of stranded
Indians home, CapaJet recently accomplished the impressive
landmark repatriating over 5000 people within 60 days.

A

t a time when air travel around
the world has come to a standstill
& most countries closed their
airspace, CapaJet managed to achieve
this number with its determination to
operate & run as many repatriation
flights as possible while negotiating &
coordinating with different counties &
their government.
Having achieved this milestone, the
company is now working towards its next
target of repatriating 10,000 people. More
repatriation missions are in the pipeline to
bring back stranded citizens from various
countries to key cities in India. All these
flights are operated in accordance with the
directive released by Ministry of External

Affairs and the Department of Civil
Aviation India. CapaJet is committed to
provide high-end service and comfortable
flying experience to its flyers. To ensure
this, the company has always selected
best in class airlines like Singapore
Airlines to operate its long haul Asia and
APAC repatriation mission. CapaJet has
emerged as a preferred repatriation carrier
in last few months and we have received
overwhelming praise for its past flights.
The comfort, safety and reliability that
CapaJet has provided to its fliers in these
missions have made it the carrier of choice
for most Indians. As word spread and new
routes were being planned, more & more
fliers preferred to travel with CapaJet.

Komal
Seth,
India
Representative, CapaJet
In the current times of pandemic,
repatriating over 5000 people
is an impressive milestone
but we are not stopping until
we arrange for each & every
stranded citizen in any part of
the world to reach home. For
this, we are constantly engaging
& collaborating with various
governments and planning new
flights. All our India missions
have been very successful so far. We look forward to working
with additional authorities and countries to expand our offerings
in this space and add additional routes.

GoAir Repatriates 37,990 Stranded Indians
GoAir, India’s most trusted brand, has repatriated 37,990 stranded
Indians and clocked more than 200 international charter flights till
29th July 2020.

G

oAir started the repatriation flights on
10th June and gradually ramped up its
operations with a combination of Vande
Bharat Mission flights and private international
charters. As of 28th July the airline flew 215
international charters– including 15 Vande Bharat
Mission flights that repatriated 2,544 Indians
– from the Gulf countries to Delhi, Mumbai,
Kolkata, Chennai, Bengaluru, Hyderabad, Goa,
Ahmedabad, Lucknow, Kochi, Jaipur, Chandigarh,
Kannur, Bhubaneshwar, Kochi, Amritsar,
Tiruchirappalli and Gaya.
Saudi Arabia has emerged as the top destination
for GoAir repatriation flights, followed by Kuwait,

UAE, Qatar and Oman. GoAir operated 69 flights
between Saudi Arabia and India and repatriated
12,123 passengers. Within Saudi Arabia, the city
of Dammam remained on top with 55 flights that
repatriated 9,648 stranded Indians. GoAir operated
14 flights from Riyadh in Saudi Arabia and
repatriated 2,475 stranded Indians. In addition, 64
flights of GoAir from Kuwait repatriated 11,236
stranded Indians. With regards to the United Arab
Emirates (UAE), GoAir operated 22 repatriation
flights from Dubai and 12 flights from Abu Dhabi
wherein 3,949 and 2,129 Indians returned home,
respectively. GoAir operated 24 flights from Doha
in Qatar and repatriated 4,249 stranded Indians,

while 21 flights from Muscat in Oman repatriated
3,773 stranded Indians.
Jeh Wadia, Managing Director, GoAir said "GoAir
continues to support the nation’s repatriation
efforts including Vande Bharat Mission flights and
international private charters. GoAir’s cockpit crew,
cabin crew, airport staff and various other teams
have put in phenomenal efforts to fly back our
stranded fellow citizens and reunite them with their
families. GoAir will be supporting the Government
of India with many more Vande Bharat Mission
flights as well as private charter flights that are
required to help Indians return to their loved ones."

Thai Vietjet Commences its 10th Domestic Service in Thailand
Thai Vietjet has inaugurated its maiden flight VZ330 from capital
city of Bangkok (Suvarnabhumi Airport) to Nakhon Si Thammarat,
an administrative center of southern Thailand and one of the most
ancient cities of the country.

T

he debut flight took off with guests of honor
onboard - Mr. SiripatPhatthakun, Governor
of Nakhon Si Thammarat and safely landed
with lively greetings by water salute and flowers
to passengers from Nakhon Si Thammarat Airport
and Tourism Authority of Thailand Nakhon Si
Thammarat Office.
Celebrating the inaugural flight, Thai Vietjet
delivered an enjoyable experience surprised with
an in-flight entertainment performed by Thai singer
“GunGun”, along with corporate souvenirs gifted to
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all passengers. Thai Vietjet’s latest service operates
from August 6 with one return flight daily and
increases to four flights daily within October, with
flight duration of around 1 hour 15 minutes. Having
received excellent response from the market for this
new route to Nakhon Si Thammarat, the airline has
also completed its operational readiness for up to
five flights daily by the end of the year.
The new route’s tickets are available for booking
on and “Vietjet Air” mobile app. Online check-in
service for domestic passengers travelling out of
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Suvarnabhumi airport are now available for more
convenience. All Vietjet flights are in alignment
with all global standards and guidelines from the
local authorities, including aircraft disinfection.
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DIAL: Portal for all International Arriving Passengers
Delhi International Airport Limited (DIAL), a GMR Group-led
consortium, announced that it has developed a first-of-its-kind portal
where India-bound international arriving flyers can fill the mandatory
self-declaration form and also apply online for exemption from
mandatory institution quarantine process.

T

he online forms have been developed
in collaboration with the Ministry
of Civil Aviation (MoCA), Ministry
of Health and Family Welfare, Ministry of
External Affairs and Governments of various
states and union territories including Delhi,
Uttar Pradesh, Punjab, Rajasthan, Himachal
Pradesh, Jammu and Kashmir, Haryana,
Uttrakhand and Madhya Pradesh among
others. As per the MoCA guidelines, this
facility will be available for all international
arriving passengers from August 8, 2020.
This will help in making passengers’ journey
more convenient and comfortable in a
contactless way as they won’t have to fill the
physical copies of the forms on arrival. Delhi
Airport continues to be a hub for international
travel. With India establishing air bubble with
several countries, the number of international
arrivals is likely to go up. Then, this new online
self-declaration & quarantine exemption portal
will prove to be beneficial for the government
officials in taking a swift and informed decision
on granting exemption or know the latest
health condition of the international arriving
passenger.
Passengers seeking exemption under the five
specific categories will need to fill the e-form
available on the website of Delhi Airport
“www.newdelhiairport.in”. They will have to

submit it along with supporting documents,
including copy of their passports, at least 72
hours before boarding their flights. However,
there is no such time capping for passengers
filling for the Self-Declaration form.
This process will help passengers avoid the
hassle of providing the same set of information
and documents to different authorities
multiple times as online portal has the smart
option to autofill the second application using
the previous application’s request number.
All applications will get auto-routed to the
respective state government depending upon
the first port of arrival. Similarly, all selfdeclaration applications will be routed to
Airport Health Organization (APHO), under
Ministry of Health & Family Welfare.
A copy of approval or rejection of exemption
requests on specific grounds will be emailed
to the passengers. Those who would be given
exemption from mandatory institutional
quarantine can show the same at transfer area
after landing at Delhi Airport and walk out of the
airport hassle-free. This process would not only
help the flyers, who can seek exemptions, but
also the authorities in completing the requisite
formalities faster and reduce congestions at the
arrival hall of the Airports.
Passengers would be considered for exemption

only if they
fall under any
one of the
five exempted
categories
Pregnant
w o m e n ,
Suffered
a death in
the
family,
Suffering
from serious
illness (Description to be provided), Parents
accompanied by children below 10 years and
Covid-19 negative in recent RT-PCR test.
Airlines may also notify passengers at the time
of reservation that the receiving Indian State
Government(s) may authorize exemptions
from institutional quarantine for five specific
categories on a case-to-case basis.
As per the current government mandate, all
passengers arriving by international flights in
India must undergo seven days of institutional
quarantine at their own cost, followed by seven
days of home quarantine. It is mandatory for
international arriving passengers to undergo
health screening by APHO. This includes
thermal temperature screening by discreetly
mounted, highly accurate, mass screening
cameras.

Videh Kumar Jaipuriar, CEO-DIAL
Covid-19 has certainly changed the way Delhi Airport operates. The focus of our activities remains on the
safety and convenience of our passengers. Keeping in view the inconvenience faced by arriving international
passengers during this pandemic situation, Delhi Airport has associated with the Government of India to take
an initiative that is crucial for the well-being of all international arriving passengers, who are waiting to come
back to India. Having an approved exemption form will not only ease the quarantine process but also mitigate
the problem of inordinate delay while queuing up for quarantine process. Further, passengers can also avoid
the hassle of the filling physical copies of the self-declaration twice.

Usha Padhee, Joint Secretary, MoCA
It’s been a while since International repatriation service resumed in India. Passengers are planning to travel
for various reasons on limited international flights during the pandemic. MoCA appreciates Delhi Airport’s
contribution in helping digitize and streamline this process of health self-declaration and exempting passengers.
E-platform prepared by DIAL would be used by all airports in the country & help the States/ health authorities
to fast track the process of clearances for international arrivals. This will further facilitate to scale up the number
of flights handled at Indian airports.
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British Airways August Schedule Sees Return to More
Destinations
Throughout August, British Airways is resuming flying to more
destinations, albeit with continued low frequencies while the impact
of Covid-19 remains felt across the globe.

I

n Europe, flights will resume to
the holiday destinations of Bari,
Bastia, Bodrum, Bordeaux,
Catania, Figari, Frankfurt, Genoa,
Kefalonia, Lyon, Luxembourg,
Malta, Paphos and Pula, while
further afield Antigua, Islamabad
and Nairobi join the long-haul lineup.

Avios can also be used towards
reward flights, upgrades, hotels and
car rental. When using Avios part
payment, customers can pick from a
range of savings by destination and
cabin and they still collect Avios and
Tier Points on their booking.

Flights currently start from as
little as £31 each way to Europe.
Customers whose flights were
affected over recent months and
who claimed a voucher can use it
towards the flights. Alternatively,

There is also the option to pay a
deposit for a BA holidays trip and
change the dates and destinations for
a flight or receive a voucher if they
prefer not to travel. British Airways’
insurance, which is provided by
Allianz Assistance also covers for
epidemics and pandemics.

Alex Cruz, Chairman and CEO,
British Airways
We’re gradually returning to more of
our network and will be flying to some
great holiday destinations over the
summer with seats from as little as £31
each way.
We know people want to be able
to book with confidence, so we’ve
introduced a range of flexible booking
options to set their minds at rest, such
as being able to change a booking free
of charge or cancel and receive a voucher for travel at a later date.

Qatar Airways Resumes Flights to Houston and Philadelphia
Qatar Airways – the only Gulf carrier that never stopped flying to the
U.S. during the crisis in an effort to take over 160,000 stranded people
home – has continued to work closely with the U.S. government and
airports as the airline rebuilds its U.S. network.

T

he national carrier of the State
of Qatar is thrilled to build
on its commitment to the
U.S. market with the resumption
of flights to two additional U.S.
gateways, Houston (IAH) and
Philadelphia (PHL) along with
expanding frequencies to daily to
Los Angeles (LAX) from 12 August
and double daily to New York
(JFK) from 1 September. This news,
which will add three weekly flights
to Houston from 2 September and
four weekly flights to Philadelphia
from 15 September, will see the
airline’s U.S. operations grow to
eight gateways including Boston,
Chicago, Dallas-Fort Worth and
Washington, D.C., strengthening its
position as the leading international

carrier operating services to and
from the U.S.
Strong partnerships in place with
American Airline and JetBlue, which
currently empower Qatar Airways
passengers to book onward travel
with American Airline on more than
600 daily flights and with JetBlue
on more than 70 daily flights, will
amplify the reach of these flights
even further. By mid-September
2020, travellers will gain access to
56 weekly flights in the airline’s U.S.
network and will be able to book
onward travel with American Airline
to over 200 destinations on more than
850 daily flights, and with JetBlue to
over 55 destinations on more than
150 daily flights.

His Excellency Mr. Akbar Al Baker,
Group Chief Executive, Qatar Airways
Qatar Airways has remained committed
to bringing people home safely since
the onset of the pandemic, and our
commitment to the U.S., a very important
strategic market, has never wavered. We
are proud of our repatriation efforts todate, and we look forward to providing
travellers access to even more flights to
the U.S. with the resumption of flights
to Houston and Philadelphia, two major
cities. The addition of these flights brings
us to eight U.S. destinations and maintains our position as the largest
international carrier in the U.S., and we look forward to soon returning to
all ten of our incredible U.S. gateways.

Emirates Resumes its Network to 70 Destinations

E

mirates has announced it will resume
passenger services to Kuwait City (5
August) and Lisbon (16 August). This
will take Emirates’ passenger network to 70
destinations in August, over 50% of its prepandemic destination network, as the airline
gradually resumes operations with the safety of
its customers, crew and communities as its top
priority.

will operate three times a week. The flights will
be operated with the Emirates Boeing 777-300ER
and can be booked on emirates website or via travel
agents.Passengers travelling between the Americas,
Europe, Africa, Middle East, and Asia Pacific can
enjoy safe and convenient connections via Dubai.
Customers from Emirates’ network can stopover
or travel to Dubai as the city has re-opened for
international business and leisure visitors.

Flights from Dubai to Kuwait City will operate as
a daily service and flights from Dubai to Lisbon

COVID-19 PCR tests are mandatory for all inbound
and transit passengers arriving to Dubai (and the

28

trendy travel trade with food & shop

UAE), including UAE citizens, residents and
tourists, irrespective of the country they are coming
from.
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American Airlines Brings Back Signature Menu Items
American Airlines is reintroducing complimentary hot food items
and signature food-for-sale favorites at select Admirals Club lounges
across the country.

T

he month-long rollout is part of the airline’s
phased reopening strategy for Admirals
Club lounges and ongoing response to
coronavirus (COVID-19).
Starting Aug. 12, complimentary favorites include
scrambled eggs or oatmeal in the morning and
soup or macaroni and cheese will be served in the
afternoon. Timing and menus will vary by location.
Gloved and masked team members will prepare
these items behind protective acrylic screens at a
safe social distance and serve the hot menu items
in disposable containers to reduce touchpoints

between Admirals Club guests and team members.
Starting Aug. 19, signature food-for-sale menu
items will be available all-day and accessed
using QR codes. Many of the menu items will
reflect the region guests are visiting and vary by
location. Admirals Club guests can enjoy a slice
of deep dish pizza while laying over at O’Hare
International Airport (ORD) or a sliced brisket
sandwich before catching a flight from Dallas Fort
Worth International Airport (DFW). All menus
will feature vegetarian and gluten-free options.

Janelle Anderson, American’s Vice President of
Global Marketing & Digital said "When Admirals
Club lounges began reopening in June, we made
robust enhancements to reinforce the well-being of
guests and team members who work in the lounges
as part of our multi-tiered Clean Commitment
strategy. Our guests tell us they’ve been eager for
their menu favorites to return, and we are excited
to bring those items back, all while following CDC
guidelines and maintaining our commitment to
providing a safe and clean service with care."

Lufthansa: 86 Destinations in Germany and Europe
In the late summer season, Lufthansa will take off from Munich to five
further European destinations. Beginning 7 September, the airline will
be returning to Marseille, Gothenburg, Kiev and Sibiu/Romania, and
from 5 October to Graz.

A

lready, Lufthansa has
significantly expanded its
European services during
the Bavarian summer holidays and
added the Greek island of Rhodes
to its flight schedule. In addition,
the cities of Birmingham, Izmir,
Tbilisi/Georgia and Cluj and
Timisoara in Romania are again
available non-stop from Munich.
Furthermore, Luxembourg Airport
will be operating flights once again
from 1 September. Therefore, by
the end of October, Lufthansa's
Munich timetable will again include
86 destinations in Germany and

Europe and 13 long-haul
destinations.
Passenger
safety
is
Lufthansa's top priority,
especially with regards to
maximum hygiene on the
ground and onboard. The
lufthansa.com
website
provides information on all
hygiene measures that the
airline has instituted, the
adapted in-flight service,
the current flight schedule
and the flexible options for
travel arrangements.

Etihad Airways - UAE’s Aid Mission to Beirut
Etihad Airways, the national
airline of the UAE, in cooperation
with the UAE Ministry of Foreign
Affairs and International
Cooperation, has transported 16
tonnes of aid from the government
of the United Arab Emirates to
Lebanon.

T

he aid was flown in by an Etihad Airways Boeing 787 Dreamliner on 6
August, following an explosion at Beirut’s port earlier this week.

In recent months, the United Arab Emirates aid programme supported
by Etihad Airways has also assisted more than 1 million medical workers
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worldwide by supplying personal protective equipment (PPE), medical and
food aid in support of the fight against the COVID-19 pandemic.
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Air Canada Reports Second Quarter 2020 Results
Air Canada reported unrestricted liquidity of $9.120 billion on June 30,
2020, in line with Air Canada's expectations, compared to unrestricted
liquidity of $7.380 billion on December 31, 2019.

T

otal revenues fell from $4.738 billion in the
second quarter of 2019 to $527 million in the
second quarter this year, a decline of $4.211
billion or 89 percent. Cargo revenue increased by
52 percent to $269 million. The airline reported

second quarter 2020 negative EBITDA(1)
(excluding special items) or (earnings before
interest, taxes, depreciation and amortization) of
$832 million compared to second quarter 2019
EBITDA of $916 million. Air Canada reported

an operating loss of $1.555 billion in the second
quarter of 2020 compared to operating income of
$422 million in the second quarter of 2019.

Calin Rovinescu, President and Chief Executive Officer of Air Canada
As with many other major airlines worldwide, Air Canada's second quarter results confirm the devastating and
unprecedented effects of the COVID-19 pandemic and government-imposed travel and border restrictions and
quarantine requirements. Canada's federal and inter-provincial restrictions have been among the most severe in the
world, effectively shutting down most commercial aviation in our country, which, together with otherwise fragile
demand, resulted in Air Canada carrying less than four percent of the passengers carried during last year's second
quarter. In the face of such an impossible operating environment, I am extremely proud of the outstanding efforts
our team is making, doing everything possible to successfully navigate this crisis, leveraging our strong balance
sheet and the many other assets we developed or acquired over the last decade.
Since mid-March, we have raised $5.5 billion in new equity, debt and aircraft financings in the capital markets,
providing us with over $9 billion in liquidity as of June 30th to help weather the COVID-19 crisis. In addition,
we have taken decisive action to cut spending and preserve liquidity - including major management and front-line
workforce reduction, a $1.3 billion reduction of our fixed costs and capital investments, the permanent retirement
of 79 aircraft (representing more than 30 percent of our combined mainline and Air Canada Rouge fleet), the
indefinite suspension of certain domestic routes and station closures, and a reduction in our network seat capacity
of 92 percent in the quarter. These were some of the painful but necessary steps we have taken to stabilize our
airline and preserve cash in these uncertain times. We will now look to the future using this unprecedented challenge as an equally unprecedented
opportunity to rebuild a smaller but even more nimble airline, with a simplified and younger fleet and a lower cost structure coming out of the crisis.
Above all, present report declines in revenue of nearly 90 percent and in passengers of over 96 per cent, should reinforce the tremendous urgency for
governments in Canada to take reasonable steps to safely reopen our country and restore economic activity. Other jurisdictions globally are showing it
is possible to safely and responsibly manage the complementary priorities of public health, economic recovery and job preservation and creation. This
is why Air Canada recently added its voice to that of many business and union leaders, including more than 140 major Canadian corporations and travel
and tourism companies, employing nearly three million Canadians, in calling on the Government of Canada to take prudent steps to replace current
blanket travel restrictions and quarantines with targeted evidence-based measures that reflect current circumstances.
For our part, Air Canada is laser-focused on business continuity and in positioning ourselves to emerge competitively as the pandemic recedes. To
promote customer safety and confidence, we introduced Air Canada CleanCare+, a comprehensive, multi-layered approach to biosafety at all phases of
the journey. As well, we have slowly begun to rebuild our network, recalling a small number of employees and selectively restoring the award-winning
services that have placed Air Canada among the world's great airlines. For this, I thank our employees for all of their incredible efforts and dedication
and together we look forward to greeting our returning customers.

Fiji Airways Increases Weekly Freight Services
Fiji Airways has increased its weekly freighter services to up to 10
flights per week.

F

reighter services between Nadi and Auckland have
increased to up to 3 flights per week, while freighter
services between Nadi-Sydney and Nadi-Los Angeles
operate up to twice a week. Weekly freighter services between
Nadi-Hong Kong and Nadi-Port Vila remain at one per week.
Between 1 April to 30 June, Fiji Airways carried about 1205
tonnes of exports from Fiji. The exported goods consisted of fresh
produce, garments, kava and seafood. Inbound freight consisted
of consignments important to Fijian businesses, as well as almost
52 tonnes of essential medical supplies including vaccines, test
kits, medicine and humanitarian aid.
Exporters are advised to contact their Freight Agents for bookings
on Fiji Airways Freighter flights.

30

trendy travel trade with food & shop

Mr. Andre Viljoen, Managing Director & CEO,
Fiji Airways
We remain committed to dedicated freighter
services which are vital to the supply chain for
Fiji’s export sector. As we have stated before, our
freight services keep the economy moving and
benefit primary producers, farmers, fisherfolk,
workers, exporters, freight forwarders and
consumers alike.
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Impact of COVID 19 on MICE

When we hear about Indian weddings the first thing that strikes in our mind are multiple
ceremony and large gatherings but the new normal of wedding totally changed it with
small size gathering.
• Vedika Sharma

N

o doubt the hospitality industry is facing many challenges to run hotels in a sustainable way due to COVID 19. Hospitality businesses are
expected to make important changes to their operations in the COVID-19 business environment in order to ensure employee’s and customer’s
health and safety and enhance customer’s willingness to patronize their business. By keeping MICE and New Normal of Wedding in mind T3FS
comes up with the view of the experts about how COVID 19 affect the MICE business and what they are expecting from the government of India to
support them in such crises.
Atul Upadhyay, Vice
President Operations,
Pride Hotels Ltd
In the ‘New Normal’
era, it is expected that
the Indian domestic
market will play a
major role in the
revival of hospitality
sector. And MICE will
help boost the demand
in the sector by
generating revenues.
However, the wedding
industry in this era will
have a positive impact on the MICE Business. With social
distancing becoming a way of life, weddings will be
intimate; they will masterfully follow hygiene measures
and try to ensure maximum contactless services.
However, cleanliness and hygiene have always been
the top priority for the hospitality industry. So in the
concept of the newly introduced normal cleanliness
protocols are being proactively used by the industry. To
meet the safety demands and standards our hotel venues
are equipped with all the necessary requirements as per
Covid19 protocols. A strict sanitization of people and materials involved in the ceremony will ensure that the function will proceed perfectly.
People attending events and weddings will also need to be prepared for thermal scanning and other safety measures.
The measures, that we want the government to take includes conserving cash flow, GST withholding and compulsory directive to be given to
the banks to extend principal & interest payment for 2 quarters. Also, if some tax credits for payments and some waivers on property taxes
can be lifted then this will help in reviving the industry.
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Gaurav Singh, Multi Property Vice President, East India and
Bangladesh, and General Manager, JW Marriott Kolkata
JW Marriott Kolkata has always focused on giving guests an
unforgettable wedding experience and "Shaadi by Marriott" serves as
the perfect platform to make each wedding unique by striving to offer
unmatchable venues, decor, food, and stellar services. Weddings and
MICE business have been huge revenue drivers, and they are bound to
stand impacted in the short run, especially in locations like Kolkata.
While we have started hosting weddings again with a limited number
of guests, there is still a need for them to feel safe and for them to be
able to come and start experiencing our services again. We have all
had to evolve in all our offerings. Marriott has just launched a “We
Care” program to ensure this heightened level of safety and security, which provides strict protocols
and processes to handle any event. Currently, re-designed buffets will be offered at smaller weddings
and much smaller MICE events, which will feature live cooking, fresh food, single-serve portions
and rotating bites rather than old-style buffets which induce heavy contact. So, we’ve had to reinvent
everything to be able to offer a contact-light experience, using an immense amount of technology,
such as barcodes and service platforms which allow digital payments, digital ordering, viewing menus
through apps on mobile phones. The fact is that we need to maintain safety and sanitization protocols,
social distancing and make our guests feel safe. The steps taken by both the local and central authorities
have helped in ensuring that the impact is lesser than what it already has been. In my personal opinion, I think we will be back sooner than we
all think that we will be and possibly stronger than ever before.

Narendra Prabhu General Manager, Signature Club Resort
Bangalore
Thanks to Covid Pandemic, weddings across the globe have been
either put on hold, postponed or in some cases got cancelled. These
postponed weddings are most likely to be scheduled to happen
during the first quarter of 2021 or much later as it depends on the
availability of venues and other ancillary services.
However, on the brighter side, due to nationwide lockdown
families can utilise this time to plan their wedding in a much better
cost effective and also organised manner.
The ‘New Normal’ for celebrating weddings in the post-COVID-19
world is going to be different. With social distancing becoming the
norm, weddings will be smaller, more intimate, and with emphasis will be on hygiene & Covid protocol standards. Service providers have to
ensure contactless services wherever possible and also have to make sure it does not affect the standards & brand image. Given this situation,
to limit risks and ensure safety, couples who plan to celebrate their weddings during 2021 will have to consider relooking at arrangements &
altering their wedding plans.
Families & couples will forego the exorbitant wedding for an intimate, more cautious wedding, adhering to all standards set by MHA. Entire
scope of event management has to be completely revamped or refurbished. Starting from buffet set ups to stage & seating arrangements
everything has to be designed as per social distancing norms. There will be a drastic downtrend in the spending capacity of the customers and
also a minimum of 60% reduction of revenues will be seen by the operators due to various restrictions.
With the mechanics of operations now changing due to the pandemic, hoteliers believe that a recovery plan can be charted only with
government support. “Considering the unprecedented crisis, the state should give us tax concessions, and ease norms so that we can resume
services with all safety measures. As the new rules now allow a maximum of 50 people to attend a wedding, revenues for hotels / resorts will
drastically decrease. So, the state government should address our grievances and release a government order relaxing norms for marriages
with a minimum capacity of 500-2,000 guests.
Jurgen Bailom, President and CEO, Jalesh Cruises
It is unfortunate that many businesses have been impacted by
the pandemic. Concerning travel, at the moment companies
will look to cut down non-essential travel and decrease
MICE spend. Thus it becomes essential to sustain the MICE
segment with the support of the government. In the coming
weeks as the industry will be on its way to recovery, MICE
organizers will organize events in smaller halls with fewer
delegates. The use of technology will ensure that there is
contactless interaction at all touchpoints. There will be
more emphasis on home-grown hospitality, which will
stimulate domestic tourism in this segment. As we foresee
the landscape of MICE tourism in the post COVID era
changing, it becomes even more pertinent to get the required assistance from the government to promote MICE tourism and be assisted with
the required recovery measures.
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Modern-Easy Living

Accor, a global leader in augmented hospitality, is all ready to set footprints in
Chandigarh with one of the most recognized brands, Novotel.

T

he introduction of Novotel in a new
market like Chandigarh affirms
the growing popularity of Accor’s
acclaimed international, modern-easy living,
elegant, and full-service Novotel brand in
India.
Novotel brand in India has a tremendous
growth trajectory spanning just over a decade
since its first opening of Novotel Hyderabad
Convention Centre. In 2018, Novotel
celebrated the milestone of 20 properties in
India with the launch of Novotel Vijayawada
Varun.
Novotel Chandigarh Tribune Chowk
is being developed in the city centre,
approximately 30 minutes by road from
Chandigarh International Airport and close
to government offices, shopping areas and
high-end residences. The hotel will offer

120 rooms, two food and beverage outlets,
function rooms of various sizes, a swimming
pool, and a gymnasium. This 21st Novotel is
scheduled to open by early 2021.
Commenting on this, Akshay Grover,
Director, KLG Hotels said “We are
delighted to partner with the Accor Group
to bring the Novotel brand to Chandigarh.
Our philosophies are in harmony, towards
providing seamless guest experience and
a brand like Novotel has great potential in
Chandigarh. The hotel is being developed
keeping in mind the contemporary, yet
traditional outlook of the city and we are
certain it will suit the needs of well-travelled
guests. We are confident that with its unique
design and world-class hospitality that we
will offer, we will be successful in providing
a 'home away from home’ to our guests.”

Lokesh
Sabharwal,
Vice
President, Development and
Special Projects, Accor India
and South Asia
The Indian market has always
been opportune for Accor
and, we are noticing some
very interesting opportunities
for growing our midscalelifestyle brands. As part of
our densification strategy, we
continue to have meaningful conversations with existing
partners and hotel investors keen to work with Accor who
see long-term value in the business. For a market like
Chandigarh, which attracts both leisure and corporate,
Novotel is the ideal debut brand and we are certain of its
success in the city.

Anantara to Début in the Seychelles
Anantara Hotels, Resorts & Spas
announces it will debut in the Seychelles
this September with the upcoming
rebrand of the iconic Maia Luxury
Resort & Spa, one of the country’s most
exclusive and stylish properties.

A

nantara Maia Seychelles Villas will
represent the luxury brand’s launch in the
archipelago, complementing its existing
collection of world-class Indian Ocean resorts in
the Maldives, Mauritius and Sri Lanka.
Located on Mahé, the largest of the Seychelles
islands and just a short drive from the international
airport, the resort can be found on the southwest
coast amongst 30 acres of the forest garden,
nestled between the island’s unique granite rocks
and Anse Louis Beach. The award-winning resort
offers 30 secluded private villas, each with a
dedicated villa host available 24-hours a day
for the duration of the stay. Inviting guests to do
nothing or do everything, residents can enjoy
undivided attention and uninterrupted privacy.
Designed by Bill Bensley and Lek Bunnag, two
of the world’s most highly respected luxury resort
and hotel architects, the resort is regarded as one
of Bensley’s favourite projects, with architecture

and
gardens
designed to blend
seamlessly with
the tropical island
landscape. Asian
architectural
influences abound
and are reflected
in the distinctive
thatching, carved
natural
stone,
precious woods
and
delicate
metalwork.
Beyond
AllInclusive invites
guests to choose whether they eat in the villa,
on the beach, in the garden or under the stars,
where they can enjoy the finest a la carte dining
experiences with menus that aren’t restricted by

time frames. International cuisines including
Asian, Indian, Mediterranean and Creole tempt
guests in the restaurant and pool bar or indulge in
food and wine pairing at the stylish all-glass Wine
Boutique.

Dillip Rajakarier, CEO of Minor Hotels and Minor International, parent company of Anantara Hotels, Resorts &
Spas
The addition of the iconic Maia Luxury Resort & Spa to the Anantara portfolio, will mark the brand’s debut in the
beautiful Seychelles islands and will represent an elevated level of luxury for discerning travellers in this corner of
paradise. Without question, Anantara Maia Seychelles Villas will become one of Anantara’s flagship properties and joins
our existing portfolio of stunning Indian Ocean resorts.
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Great Mid-size Workplace 2020

Brigade Hospitality, one of the leading hospitality groups in the country has
been recognized by the prestigious institute, Great Place To Work - India 2020
in the category, Great Mid-size Workplaces.
Vineet Verma, CEO & Executive

B

rigade Hospitality is bestowed with 3rd place in the Top 50 list of Great Mid-Size
Workplaces India 2020. Every year, Great Place To Work Institute recognizes the
best workplaces in various sectors and categories that go onto substantiate the
innovative and excellent employee engagement programs and policies introduced by the
winners. This year, they received entries from over 1,000 organizations who applied for
this assessment.
The study led by Great Place to Work Institute India in association with BW BusinessWorld,
ranked mid-size companies on various initiatives taken by the organisations that are inclusive
and promote overall employee growth and engagement. The HR policies & practices
implemented by the firms as well as other variables such as high-trust, high-performance,
employees benefits, work culture, equality, reliability, respect, and camaraderie forms
the crux of the recognition. Brigade Hospitality was awarded the 15th spot in the same
category last year and went on to position itself in the 3rd spot for the year 2020 that acts as
a testimony to the people first approach they adopt at the company.

Director, Brigade Hospitality

Our people are our first priority
and their welfare comes first.
Our congenial work environment
motivates our people to always want
to deliver their best and gives them
a sense of ownership & belonging
with the company. We are excited to
be recognized again as a great place
to work in India. We thank you for
your continuous support & trust after all what actually makes an
organization great is its people.

Marriott International Opens
800th Property In Asia Pacific

Craig
S.
Smith,
Group President, Asia
Pacific for Marriott
International
We remain confident
in the resilience of
travel, our owners and
franchisees, guests and
associates as well as
the future prospects of
lodging in Asia Pacific,
our
second
largest
market. We are encouraged by recent trends,
especially in China, where demand has been driven
primarily by domestic tourism, and we will continue
to focus on strengthening our footprint in this
important, growing market.

Marriott International, Inc. announces the
opening of its 800th property in Asia Pacific,
the JW Marriott Nara in Japan.

T

he opening marks the entry of the
JW Marriott brand into Japan. The
company also expects the EDITION
and Aloft brands to debut in Japan before
the end of the year. Across the Asia Pacific
region throughout 2020, the Moxy brand
anticipates its first hotel opening in China.

Marriott International in Asia Pacific has, on
average, added close to 80 hotels per year in
the last three years, with its pipeline growing
by nearly 10percent annually over the same
time period. In the first half of 2020 alone, the
company recorded 73 new signings, including
43 in the Greater China region.

Mr. Paul Foskey, Chief Development Officer, Marriott International, Asia Pacific
These highly anticipated brand debuts are a testament to the confidence that the owner and franchisee community has in
Asia Pacific, as well as Marriott International’s long-term vision, especially in today’s challenging business climate. Our
owners and franchisees trust and choose Marriott International because of our overall reputation for product quality, our
powerful and differentiated portfolio of brands, our Marriott Bonvoy loyalty program with more than 142 million global
members, and our proven track record of operational excellence.

Club Med’s Safe Together Program

C

lub Med, the pioneer in premium
all-inclusive holidays, announces the
launch of the Safe Together guest
assurance program developed with the
support of Ecolab, a global leader in water,
hygiene and infection prevention solutions
and services.
Through a series of heightened hygiene and
safety protocols implemented across all of
Club Med’s resorts in Asia, Safe Together
provides guests with the reassurance of a clean
and safe environment when experiencing the
resort and all its amenities.

August 2020

Vijay Sharma, General Manager-South East Asia, Club Med
Club Med prides itself offering comfortable and carefree vacations with
customer happiness at its core. Most of our resorts are already designed in
a way that provides ample free space between rooms enabling us to execute
social distancing effortlessly. Moreover, with our new Safe Together program
within the concept of Club Med Cocoon, we ensure that all our resorts are
met with highest cleanliness standards while careful attention has been given
towards all customer touchpoints at the resorts. Along with a wide range of
non-contact sports and activities, most of our Asian resorts have an in-house
infirmary with a nurse available on call 24x7 for guests. This reinforces our
70-year long legacy of delivering thoughtful and safe vacation experiences. As
we are gradually ushering into the recovery phase from the global pandemic,
Club Med is thoroughly prepared to welcome travellers who are looking to enjoy a well deserving holiday.
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RCI Partners with Sanskruti Suites & Resort

RCI®, the global leader in holiday exchange and part of the Wyndham
Worldwide family of brands welcomed a brand new affiliation, Sanskruti Suites
& Resort to its existing 4,300 hotels base. With this new addition, RCI’s India
portfolio has reached to 214 resorts in the country.

L

ocated equidistant from Pune and Mumbai
in Karjat, the resort makes for a perfect
weekend holiday. The resort offers 30
luxury villas, featuring a living room, kitchenette,
one master bedroom and one children’s room on
the attic floor. It has 36 Studio Suites, featuring a
small living room area, well-equipped kitchenette
and a king-size bed and 6 Studio Suites, featuring a
small living room area, well equipped kitchenette,
a king size bed and a large terrace. Additionally,
the resort is a pet friendly property.
Commenting on the affiliation, Rishi Verma,
BD Head, Indian Sub-continent, RCI “We are
absolutely thrilled to welcome Sanskruti Suites &

Resort into the world’s largest vacation exchange
network and we look forward to working closely
with them to build new and innovative programs
that will provide increased flexibility, benefits and
opportunities for their owners and our members. At
RCI, we believe in creating family holidays with
unforgettable memories, and our partnership with
Sanskruti Suites & Resort will complement this
vision.”
“We look forward to working with RCI to provide
our Resort Owners with global exchange options.
Timeshare exchange is a great vacation selection
for travelers worldwide and we are confident that
working with RCI will make Sanskruti Suites &

Resort
a
popular
vacation
destination
for
those
looking
to enjoy a
weekend
getaway
in Karjat.
Shared, Mr.
Shrikant
Ashok Chopda, Partner, Sanskruti Suites & Resort.

Sarovar Hotels enters Mussoorie

Sarovar Hotels and Resorts, announced the expansion of its leisure portfolio
with the signing of a new hotel in Mussoorie, Uttarakhand.

T

he Queen of the hills,
Mussoorie is a nature
lover’s paradise and offers
spectacular views of the Himalayan
snow ranges, glittering views of
Doon Valley and majestic views
of Shivalik Mountain. Madhuban
Sarovar Portico is perfectly
located-just 500 mtrs from a mall
road.
Madhuban
Sarovar
Portico,
currently undergoing complete
renovation would be ready to

welcome guests in mid-2021. The
upscale hotel with contemporary
interiors will have well-appointed
rooms and suites offering scenic
views of the valley. Guest facilities
include a multi-cuisine restaurant,
Bar, Gymnasium and Banquet halls
to host different occasions.
Situated 35kms from Dehradun
railway station, this serenely quiet,
serendipitous and peaceful place
can be accessed easily by road, train
and by Air via Dehradun airport.

Anil Madhok, Executive Chairman,
Sarovar Hotels & Resorts
We are delighted to mark our presence
in one of the most popular hill stations in
North India. Mussoorie is an important
leisure destination for the domestic
market attracting a large universe of
nature lovers and adventure enthusiasts.
We hope to bring in a new level of
comfort and facilities to travellers
to this region with our superior
accommodation and excellent services.

Seven Tides appoints Minor Hotels

U

AE-headquartered upscale residential,
hospitality, and commercial property
developer Seven Tides has confirmed
Minor Hotels will be the new operator of its

iconic five-star, 396-key Ibn Battuta Gate
property in Dubai.
Minor Hotels is now managing the property,
which will berebrandedto Oaks Ibn Battuta

Gate Dubai Hotel, the newest addition to the
Oaks Hotels, Resorts, and Suites portfolio, its
second branded property in Dubai and its third
in the United Arab Emirates.

Abdulla Bin Sulayem, CEO, Seven Tides
The hotel first opened in 2010 and we’ve enjoyed an excellent relationship with the previous management company over the past
ten years. However, we decided that the Minor Hotels' Oaks brand was better aligned to our strategic business objectives as we
move forward, through and post-COVID-19. The Minor Hotels group is no stranger to Seven Tides, we have worked with them
on a range of successful projects, including the Anantara The Palm Dubai Resort. Having witnessed first-hand the success the
group contributes to a property, I am confident this strategic decision will allow us to adapt seamlessly to the parameters of the
'new normal.

DillipRajakarier, CEO, Minor Hotels and Minor International
We are delighted to add OaksIbn Battuta Gate Dubai to our portfolio of hotels and resorts. With its close proximity to the Dubai
Expo 2020 site, the property is perfectly situated to capitalise on this significant global event. We look forward to working with
our partners Seven Tides, to build on the success of this impressive hotel.
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Indian Hotel seeking support from Government
The Indian Hotel Sector will collapse if not supported by the Government and RBI says
Hotel Association of India (HAI)

T

he COVID -19 pandemic has led to
demand destruction in excess of 90% for
the tourism and hospitality sector which
employs nearly 4.5 Crore people; provides
livelihood to around 16 crore people, and
contributes 9% to India’s GDP. A recent study by
McKinsey identified Airlines and Hotels as the
worst impacted sector in India; with around 75%
output decline in Q1 FY21 vs. Q4 FY20. Also,
hotel sector features in the list of strained sectors
on Debt Service Coverage Ratio. The Revenue
loss to the hotel's industry is expected to be to
the tune of Rs. 90,000 crore in the year 2020.
While the RBI has announced an immediate term
to avert the crisis by allowing relief on Loan
moratorium on interest and principal repayment
for 3 months (later extended to 6 months but
that will only help the industry to survive in the
short term which may not suffice for revival and
subsequent trivial of Indian hospitality which
has attained great heights globally for its service
standards. On behalf of the Indian hospitality
sector, the Hotel Association of India (HAI) has
been recommending more relief measures for the
survival, revival, and trivial of the sector to the
mutual advantage of the Industry, the RBI and the
national economy.

it unattractive for lenders leading to a liquidity
crunch and increased rates of interest to cover for
the perceived risk.

tenure and a staggered approach to the applicable
rate of interest in what we anticipate will be the
three stages for a return to normalcy

The hotel industry is now solely focused on
survival and has been requesting the RBI to
extend more proactive support. The current debt
levels in the organized part of the industry (which
is less than 10% of the total) stands at Rs.45,000
Crore. Unfortunately, an immediate term solution
will only defer the crisis as what is needed is a
longer-term solution spanning the next 24-36
months which solves for both stakeholders: the
borrower (unable to pay the interest and principal
for the foreseeable future) and the lender (loans
becoming NPAs).

• Survival Phase (next 9 months): The moratorium
on interest and repayment of principal is extended
for the entire FY21 i.e. till 31st March 2021, the
interest due is added back to the Total Principal
Outstanding and the loan term extended by 12
months. This will solve the current cash crunch
as there is expected to be almost no demand for
FY21.

In this regard, HAI is recommending relief for those companies with good credit history
i.e. Standard Assets as on 31st March 2020. As
an apex body solely focused towards Hotels
& Hospitality sector is proposing an extended

• Revival Phase (following 18-24 months):
Interest Rate @ Repo Rate + 200 bps: the lending
institution can fund this by borrowing from RBI
without being out of pocket.
• Thrival Phase: At MCLR as the market improves
and performance of the industry reaches 50-70%
of Pre-COVID levels (expected 30+ months)

4 key factors are working in tandem against the
hotel sector today:
• Hotel demand has been extinguished as it is
highly discretionary. This has been exacerbated
by the absence of air travel, corporate restrictions,
cancellation of holidays, state lock-downs and
imposition of quarantine on travellers
• 70% of the hotel’s costs are fixed in nature,
mostly towards payroll expenses and Government
levies
• Hotels are capital intensive with a long gestation
whereas debt offered is typically short term and
high cost rendering the sector highly sensitive to
demand destruction
• The negative outlook on the industry has made
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DotPe: contactless dining and take-aways at Nexus Malls
With malls operating under
specific safety guidelines
issued by the government for
the past one month now, social
distancing has become a key
concern for all the food vendors
at the food courts.

T

o help their customers avoid queues and chaos
in such areas, Gurgaon-based O2O commerce
and fintech platform DotPe has partnered with
Nexus Malls. The platform is currently offering its
digital ordering solutions fully integrated with a payment
gateway to 30 food vendors across 3 major malls,
Ahmedabad One, The Mall of Amritsar and Elante,
Chandigarh’s food courts and is planning to get more
brands on board.

Shailaz Nag, Co-Founder and CEO, DotPe
Since social distancing is here to stay for long, customer safety
remains the prime importance for every restaurant and food joints,
especially in food court areas where ordering procedure, can be quite
chaotic. By using our Digital Ordering solution, customers can avoid
multiple human interventions. We have one QR code for all the food
brands, which can be quite convenient for the customers who want
to order food from their favourite vendors but end up avoiding the
queues, being worried about safety.
Since Nexus Malls is one of the first-ever commercial establishments
to get on board with us, we are quite thrilled that by deploying our QR-based solution, the
restaurants at its mall’s food courts across Amritsar and Chandigarh have already started seeing
significant business upticks. Their overall transaction settlement has come down as the payments
were settled through UPI, whereas their pilferage rates have reduced to negligible, considering
that more orders are being placed online. By adopting our solution, the merchants have also seen
their cart values increase owing to variants push on every order by default irrespective of human
intervention.

Gourmet Delights from
your palace

A

uthentic flavors, carefully selected
ingredients, innovative touches and
world–class service are synonymous
to the award-winning restaurants of The Leela
Palace New Delhi. As the world is adapting
the new normal, the modern palace steps up
to deliver their culinary creations at doorstep.
Indulge in the meticulously crafted delicacies
with close friends and family in the comfortable
settings of your home as we introduce exclusive
food delivery services that let you feast and
brighten your dining experience.
A special menu has been crafted by the
MasterChef’s to bring you the delectable offerings
from the iconic dining destination in the city,
delivered absolutely fresh and just the way you
like it.
In an endeavor to curate unmatched dining

experiences, the orders
will be delivered by our
expert team members
packed and delivered
with utmost safety
guided by the advanced
protocols established
under #LeelaSuraksha
– a comprehensive
safety program that
ensures best practices
to protect our guests.
Relish the luxury
-in-privacy as you
enjoy from a range of
delicacies from the Qube specialties, fresh grills,
authentic Indian, selections from Asian cuisine
and a lot more.

•
•

All orders will be on a prepaid basis
10% discount on takeaway orders

McDonald’s - Whole Wheat Bun

M

cDonald’s India – North and East
has introduced Whole Wheat buns
in its restaurants in a bid to offer its
customers a wholesome and nutritious option.
Wholewheat flour is a rich source of dietary
fibre responsible for better digestive system.
As a brand that keeps value and quality at the
center of doing business, McDonald’s has been
undertaking continuous efforts to improve the
nutrition and wholesomeness of its menu items
such as reducing sodium in the patties, fries and
sauces, reducing the oil content in mayonnaise.
“We are excited to introduce the Whole Wheat
Bun for our customers. The irresistible offering
that comes with an added cost of just INR
10, is a perfect example of our commitment

38

to offer value as well as
wholesome alternatives
to our customers at the
same time. We are sure
that this new whole
wheat bun is a great value
offering, and will become
an instant hit among our
customers”, says, Robert
Hunghanfoo,
Head,
CPRL (Connaught Plaza
Restaurants Pvt. Ltd.
operates
McDonald’s
restaurants in North and
East India).
As part of its commitment to quality and safety
in the current times, McDonald’s India – North
and East has introduced McDonald’s Global
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‘Safety+’ program that includes nearly 50-plus
process changes in the restaurant operations to
ensure a seamless experience for its customers
whether it is a safe dining-in or delivery and
take away experience.
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Kids can now eat for free at O’Learys sports
restaurant
Dubai-headquartered
hospitality company,
TIME Hotels, has
expanded its current
promotional offer at
its popular and newlyreopened O’Learys
US sports-themed
restaurant.

H

aving already successfully
completed a comprehensive
cleaning and disinfection
programme earlier in June, the casual
dining venue, which TIME Hotels is
the exclusive Middle East franchisor,
opened with a discounted offer for all
members of the family. However, now
it is offering free meals for kids under
eight years old, until 31st August 2020.
Located within TIME Topaz Hotel
Apartments in the Al Barsha area of
Dubai, O’Learys is a proven branded
restaurant concept and it’s an extremely popular venue with sports fans

and families, especially for birthday parties and other celebrations.
The menu at O’Learys features honest, staple and hearty fayre including
traditional quesadillas, buffalo wings, classic burgers and
ribs as well as a wide variety of desserts, non-alcoholic
cocktails and soft beverages.
O’Learys will be showing a wide range of the latest sporting
events on all of its 16 widescreen TVs, including the English
Premier League, Champions League, and FA Cup, as well as
soccer fixtures from Italy, plus Formula 1 racing and much
more.

Mr. Mohamed Awadalla, CEO, TIME Hotels
In line with the Dubai Strategy to easing restrictions
and reopening the city to the world, this new campaign
will run alongside our existing offer - 40% discount on
all food and drinks, for dine-in or takeaway. One main
course needs to be bought to qualify for our latest offer,
but with sports events now coming back to the big
screen thick and fast and homeschooling finished for the
summer holidays, it’s a perfect time for families to chill
out at O’Learys.
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Start-up Innovation

COVID 19: Impact on Start-up
Ecosystem
Covid-19 adversely affected many businesses, Startups are no exception.
• Vedika Sharma

T

he Covid-19 pandemic has had an unprecedented impact on the
Indian businesses and more so for the SMEs and Start-ups. With
uncertainty in the business environment and an unexpected shift
in the priorities of the government as well as the corporates, many
start-up’s are struggling to keep the operations going.
The start-up ecosystem has been continuously giving efforts to fit in
the present situation as soon as possible, by focussing on the need of
the hour to innovate and diversify their business techniques and its
operations. By keeping this in mind T3FS is comes up with the startups views on the same.

Impact of COVID-19 on Indian Start-ups
Conducted by the Federation of Indian Chambers of
Commerce and Industry (FICCI), along with the Indian
Angel Network (IAN), the survey showed that more than
60% of Indian start-up’s were operating with disruptions
to their usual business flow.
12 percent of the start-up’s have reported a shutting down
of their operations because of the pandemic.
Of the respondents in the survey, 22 percent of startup’s were from the healthcare sector, 15 percent from
manufacturing, 11 percent from IT and 11 percent from
agriculture.
While 16 percent reported a growth in business, 14 percent said there had been no impact on their operations and business.
28 percent of the start-up’s that responded said that they were operating at full capacity.
Only 7 percent of the start-up’s said they had enough cash reserves to bear the organisations fixed costs for a year post
lockdown (since 24 March), while 38 percent said they only had enough to last one to three months.
Here are some of the key findings of the study:
18 percent reported having laid off staff during the pandemic
39 percent implemented salary cuts of 21-40 percent
23 percent said there had been a salary cut of 41-60 percent
33 percent of start-up’s said the investor had put the deal on hold
10 percent of start-up’s said that their deals had fallen though

42

trendy travel trade with food & shop

August 2020

Start-up Innovation

Automobile

Vedang Khetawat, Founder and CEO, 999 Services
The spread of COVID-19 has put a lot of strain on
businesses the world over and in turn, put a huge strain
on per capita spending. Household budgets are tighter
than ever with individuals looking for newer and more
innovative solutions to their problems. While in some of
the hotter parts of India, an AC is definitely an essential
item, buying a new AC definitely doesn't top the list of
priorities in all the states during the current crisis.
That's why home repair and refurbishing are more
important than ever. Solutions like those offered at 999
Services give desired results at a fraction of the cost. We
have greatly improved upon the outdated 'repair-wala'
concept whereby people extend the life of their products
by gambling on the ‘local expert’ for their competence,

which can result in a hit or miss. By standardizing and
streamlining the process, as well as making it accessible
to over 17000 pin codes across the country, we ensure
a quality of care and assurance that our customers have
come to depend upon.
The success of services like ours has already proven that
people want innovative solutions to their problems and,
due to the pandemic, the Indian public's resourcefulness
has gone up tenfold. More and more users are reaching
out to us for our services and for refurbished A/Cs. Our
research and analysis of the latest trends clearly indicate
that the public is ready and willing to adopt the same
during the post-pandemic phase. 999 services is tailormade to suit the 'new normal'.

Jaymin Trivedi, Co-founder, Ease Your Life

The current situation of the world where people
are thinking twice before stepping out of their
homes. Everyone has to adjust to the new
normal and now more than ever people will
have needs to fulfill their shopping, banking,
gifting needs, etc and we at EYL are always
here to ease people’s lives. Supporting small

businesses and helping them grow their footprint
by launching stores on our digital platforms thus
giving these small entrepreneurs to reach to the
customer of EYL
Ensuring economic stability for all our staff and
ensuring timely wages payment even during
non-operation.

Kunal Gupta, Co-founders, One Menu
Hospitality industry had a major hit due to the
Covid-19 pandemic, our startup is an AI (Artificial
Intelligence) innovation that would help the hospitality
industry to adopt “the new normal.” We make sure
that the guest can avail of any hotel services with less
human contact.
Be it food ordering, booking dining, laundry service,

check-in check out everything could be managed
through the app ensuring that you get into less human
interaction and still enjoy the smooth functioning of
all the services at the hotel. Hotel staff will receive
the service request and will update the status to the
customer. It also offers a staff app, manager dashboard,
and owner portal for a complete end-to-end solution.

Ghazal Alagh, Co-founder, Mamaearth
At Mamaearth, we keep consumers at the forefront of
everything we do. When the lockdown was declared, and
we realized the severity of the pandemic, we decided it
was time to live our brand purpose — Goodness Inside.
We took the decision to create a strong campaign around
awareness building. We tapped into our network of
partners, consumers and influencers to pick Goodness
Ambassadors who were trained to disseminate critical
information about COVID-19 in their communities.
When we realized that sanitizers were in short supply,
and were priced steeply, we collaborated with our
manufacturers and produced 50000 sanitizers — a
product we have never manufactured before. Not only
that, but we used our network of Goodness Ambassadors
to get these sanitizers distributed completely free of cost.
As the lockdown started lifting, and people began to
venture out, we realized that masks and social distancing
would become a part of our lives for a while. At the same
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time, we saw that the general environment of worry
and fear was really starting to affect people’s mental
health. So we collaborated with manufacturers to create
a specially designed Mamaearth mask — with a smile
printed across it. The idea was to showcase how joy
transcends even the worst experiences — including that
of a global pandemic. Once again, we leveraged our
network of Goodness Ambassadors to distribute these
masks. Finally, we are now working on handcare as an
entirely new product category. We’ve seen that frequent
use of sanitizers and handwashing is really taking a toll
on people’s hands and that’s why we decided to open up a
new category dedicated entirely to solving that problem.
At the end of the day, we seek to live up to our brand
purpose — Goodness Inside — with everything we do.
We believe in little acts of goodness that can make a
big difference in the long run, and that’s been our entire
strategy during these trying times.
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Pravin Khandelwal, Director, Leadership and Motivation at Risers Accelerator
This time is no doubt a time of despair, but at the same
time, it is also a time of innovation. To counter the
menace of the lethal Covid-19 pandemic, many new
startups have emerged. Also, many more may still
mushroom up to provide solutions to the challenges of
the post-pandemic world. Let us take a look at some of
the areas where startups can innovate and implement
these new solutions.

Healthcare

As of now, there are close to 19M cases of infection all
over the world. Many health-tech startups are adapting
to new and emerging technologies like AI (Artificial
Intelligence), biomedical engineering, 3D printing,
nanotechnology, and robotics, among other digital
technologies to counter the Coronavirus. Routine
virtual health checkups and virtual consultation and
diagnosis will be commonplace in the future. Currently,
close to 4,800 health-tech startups are trying to help the

government combat the menace of Covid-19.

Online shopping

Due to the prevailing social distancing norms and
the fear of contracting the dreaded Coronavirus,
many people prefer to shop online instead of visiting
the markets in person. This has given a boost to
e-commerce, and due to the shifting consumer
behavior, new opportunities are opening up for
the startups. For instance, many companies in the
FMCG sector have tweaked their production process
to manufacture the goods that are in high demand.
Besides the usual essentials, people are also gravitating
towards health supplements, immunity boosters,
probiotics, hand sanitizers, and vegetable washes, etc.
This consciousness towards health is likely to last long
even after the pandemic subsides. Therefore, selling
healthcare and wellness products on online platforms
could be a sustainable business model for startups.

Rishubh Satiya, CEO & Founder, Plix
At Plix, in the coming days, we aim to expand
our product portfolio base in multiple different
categories and introduce multiple delivery
formats. We want to introduce new products
that cater to the functional needs of everyday
individuals’ daily needs and solving their daily
problems. For instance, given the current need for
immunity boosting supplements, we introduced

Vitamin C tablets in effervescence form which
can be consumed by a kid to a senior person.
We also recently introduced Immunity Boosting
Supergreens that is a solution to all your digestive
problems which have been in rise because of
everyone adopting a sedentary lifestyle. In all, we
want to create Plix as the one stop solution for any
nutritional needs of millennial.

Mukul Shah, Founder & COO, Yolo Bus
Change is the only constant, adopting it wisely is in our
hands.
In the post pandemic world, solutions that are based
on information and adaptive operating models will be
accepted by new age, empowered customers. Start-ups
are scaling up to produce quality products and services
on a large scale and exporting them, thereby improving
foreign exchange. This accelerates national growth and
independence. Overall, start-ups must further up their
integrity, accountability and scalability quotients and
deliver innovative solutions, which I believe is what we,
entrepreneurs, excel at.
Start-ups contribute to a nation’s economy in several
ways. Their role is not limited to job creation but also

wealth and value creation. This is naturally leading to a
wide range of public benefits such as education, health,
transport, etc. India has a huge opportunity of leveraging
its rising culture of entrepreneurship. The start-up
economy can contribute significantly as it is more agile
and flexible in its business strategies with faster adoption
of technology.
We also need to be more inclusive and bring in higher
stability in the informal economy where there is
significant entrepreneurial talent. Small steps such as
these will result in that one giant cumulative leap for
India. With the COVID-19 pandemic changing the way
we used to work and live, it's a great opportunity for us
to create the global new normal.

Maaz Ansari, Co-Founder, ORI
When COVID struck, it took everyone by surprise
and some of our largest clients including Vodafone
Idea, DishTV and several others were in for a
shock, with their contact centres completely
compromised, working at barely 10% capacity.
ORI stepped in to enable automation to take care
of the most complex queries and built technologies
that automated the customer service response
system let customer service agents work from
home efficiently.
Our AI enabled our clients to service their
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customers at only 50% of customer service centre
capacity reducing costs by 60%
The importance of effective AI as a medium
of driving customer conversations profitably,
across advertising, sales and customer life-stage
management was established with ORI now filing
for patents that enable WFH and work hand-inhand with human to deliver effective and efficient
resolutions, in the language of the customer's
choice, in the brand lingo.
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NEXA: S-Cross Petrol
Maruti Suzuki India Limited announced the launch of all new S-Cross Petrol - The
Refined SUV engineered with a powerful 1.5 Litre K series BS6 petrol engine.
• T3FS Desk

A

NEXA flagship product, the S-Cross
Petrol offers commanding performance,
masculine design, sophisticated interiors
and a host of modern features. The launch of the
S-Cross Petrol also marks the entry-point for
the Automatic variant of the range.
The new S-Cross Petrol with 4 meter plus
dimensions offers a spacious and extended
design. It is powered by Progressive Smart
Hybrid technology with best-in-class fuel
efficiency to enhance the driving experience.
The Refined SUV experience comes with a
plethora of feature-rich offerings including
cruise control, LED DRLs, rain sensing wipers,
auto headlamps and reverse parking sensors
and camera. The advanced infotainment system
with Smart Play studio is further revamped with
superior features such as seamless smartphone
connectivity, 7” capacitive touch screen
and ultra-modern navigation system for an
unmatched ride.
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Mr. Kenichi Ayukawa, Managing Director &
CEO, Maruti Suzuki India Limited
S-Cross holds an indispensable position
in our NEXA portfolio, appreciated for its
striking exteriors, elegant interiors, and
strong road presence. Built on NEXA’s
values of ‘Create. Inspire.’, the new
S-Cross Petrol offers a powerful drive
experience with refined performance. This
is complemented by a dominating and
authoritative design language along with
feature-rich interiors. Appealing to the
customers who strive for adventure and
performance, the launch of the powerful
all new S-Cross with 1.5 litre petrol engine
and automatic variant will offer customers a
delightful experience.
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New Powerful and Refined
Powertrain

The all new S-Cross Petrol is powered by the
bigger and powerful 1.5 Litre K-series BS6
petrol engine. The new refined engine delivers
a peak power of 77KW@6000 rpm with a topend torque of 138Nm@4400rpm that delivers
an energetic driving experience.
The engine offers superior NVH
characteristics powered by a pendulum mount
engine, offering unmatched best in-class
fuel efficiency (18.55 km/l) and an improved
cooling performance.

Introduction of Automatic

The all-new S-Cross Petrol is now available
with advanced 4 speed automatic transmission
that offers a refined drive experience
to customers. The advanced automatic
transmission offers ease and comfort of
driving on the city roads and with Hill hold
assist feature as standard with automatic
variants it offers the peace of driving on the
tough terrains. The S-Cross automatic offers
fuel efficiency of 18.43 km/l.

New Age Touch screen Smart
Play Studio

Redefining in-car entertainment, SmartPlay
studio with 7-inch capacitive touchscreen
infotainment system connects to the cloud to
deliver an engaging experience.
Live traffic updates, voice recognition and
access to curated online content through AHA
radio via the Smartplay Studio App help
make the journey enjoyable. It is enabled
with smartphone connectivity for seamless
integration with Apple CarPlay and Android
Auto connectivity.
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Advanced
Smart Hybrid
Technology

S-Cross petrol is
equipped with the
next generation Smart
Hybrid system with liion dual battery system
offering improved fuel
efficiency, idle startstop, torque assists
functions and brake
energy regeneration in
addition to providing
optimal acceleration
and performance.

Dominating Exterior Design

The all new S-Cross Petrol with its distinct
design offers a powerful, rugged and
dominating road presence. The premium
urban SUV offers an aggressive upright stance
that appeals to the active and adventurous
consumers.

Sophisticated Interiors- Spacious
and Tech-Savvy
The powerful and stylish exterior design of
the all new S-Cross Petrol is complemented
by its premium interiors. Leather clad
dashboard, steering wheel and seats bring-in
sophistication. The automatic rain sensing
wipers, auto projector LED headlamps and
Cruise-control further enhance customer
convenience.

Convenience and Safety

The all new S-Cross Petrol offers a host
of convenience features including autoretracting outside rear view mirror (ORVM),

auto-dimming and antiglare inside rear view
mirror (IRVM), rear parking camera and
gear shift indicator. Further, adhering to the
NEXA Safety Shield requirements, the all
new S-Cross Petrol comes loaded with the
latest safety features. These include dual
front airbags, ABS with EBD, driver and codriver seat belt reminder, rear parking assist,
high speed warning alert, reverse parking
sensors and ISOFIX child seat restraint
system. These safety features are standard
across all variants to ensure complete safety
of passengers. Further, the all new S-Cross
Petrol is compliant with advance safety norms
including frontal offset crash, side impact and
pedestrian safety.
The all new S-Cross Petrol is available
with 5-speed manual and 4-speed automatic
transmission. Automatic variants are
equipped with hill hold assist feature, as
standard. These help enhance the driving
experience through optimal acceleration and
performance.
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Nissan Introduces
the Ariya
Nissan revealed to the world the all-new Nissan Ariya electric crossover, marking a
new chapter for Nissan electric vehicles.
• T3FS Desk

Giovanny Arroba, Senior Design Director, Nissan
The Ariya's exterior proportions show what's possible with Nissan's 100%
electric-vehicle platform. The surprisingly short overhangs, aggressive roofline
and large wheels provide an elegant appearance that flawlessly balances sport
and luxury.
The interior of the Ariya is a pleasant 'living space' for the driver and
occupants to enjoy while experiencing the theater of traveling to familiar and
new destinations. The materials throughout the interior were carefully selected
to avoid the overly traditional feel of some luxury vehicles, while giving an
impression of premium futurism in technology and utility.
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T

he EV premiered globally through a
virtual event hosted at the soon-to-open
Nissan Pavilion in Yokohama.
The Ariya – Nissan's first all-electric crossover
SUV – offers powerful acceleration and
smooth, quiet operation, as well as an interior
with a welcoming, luxurious lounge-like
atmosphere. Its stress-free autonomous driving
features, concierge-like assistance and seamless
connectivity heighten on-road confidence and
provides a welcoming environment for the
driver and passengers. And with an estimated
range of up to 610 kilometers (based on Japan
WLTC cycle; subject to homologation), Ariya is
the perfect partner for daily commutes and road
trips alike.
The Nissan Ariya is heavily based on the
similarly-named concept vehicle displayed at the
2019 Tokyo Motor Show and first hinted at with
the IMx at the 2017 Tokyo Motor Show. It's the
first production model to represent Nissan's new
electrified brand identity, forging a path toward
a new automotive era where electrification,
optimized platform packaging and seamless
vehicle AI technology will become standard.
Built on an all-new Alliance-developed EV
platform, the Ariya is the ultimate expression
of Nissan Intelligent Mobility, the company's
strategy to further improve the appeal of its
vehicles and achieve the ultimate goal of a
future with zero emissions and zero vehicle
fatalities. Representing the three main pillars of
Nissan Intelligent Mobility (Intelligent Power,
Intelligent Drive and Intelligent Integration),
the Ariya combines advanced electric-vehicle
technology with a new level of seamless humanmachine interface connectivity, offering an
entirely new driving experience.

Design: a completely reimagined
appearance
The exterior

The all-new Ariya is Nissan's ultimate
expression of style and technology, with each
complimenting the other in aesthetics and
function. The model's 100% electric vehicle
platform removed fundamental limitations and
allowed designers to take new approaches to
existing components.
The styling represents the Ariya's first Nissan
Intelligent Mobility "touchpoint," signaling
a significant redefinition of Nissan's design
philosophy. This new philosophy is based on
what Nissan calls Timeless Japanese Futurism –
characterized by a distinctive Japanese approach
conveyed in a simple-yet-powerfully modern
way. Designers embraced this with the keywords
sleek, sexy and seamless to communicate how
an EV paired with advanced driving capabilities
can offer a new perspective to design, function
and the ownership experience.
Embracing the Japanese term iki, which
characterizes the Ariya's chic, cutting-edge
nature, the front of the vehicle appears seamless,
elegant and fresh. It's highlighted by a shield - a
reimagined grille for the EV era. The shield,
incorporating a 3-D, traditional Japanese kumiko
pattern just under the smooth surface, protects
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sensing equipment used for ProPILOT functions
and Intelligent Key detection without the
aesthetics interrupting operation.
Nissan's redesigned brand logo is prominently
placed at the center of the aerodynamic shield,
beaming with crisp definition from the 20
LEDs that compose it. The new brand logo
represents Nissan's passion and dedication
towards innovation by challenging conventional
approaches. In keeping both sun and bar design
elements, the logo signals a respect for the
company's heritage while moving towards a
future of mobility services and electrification.
The lower section of the shield is bordered by
subtle lighting that illuminates, along with the
logo, when the Ariya is ready for operation.
Thin LED headlamps, constructed with four
20-millimeter mini-projectors, are combined
with sequential turn signals to reinvent Nissan's
signature V-motion design.
When viewed from the side, the Ariya seems
to be constantly slicing the air thanks to a
low, sleek roofline. Sporty, five-spoke, 19inch aluminum wheels (20-inch wheels also
available, depending on the grade) communicate
the vehicle's dynamic stance and sporty nature.
A single, uninterrupted horizon line that
stretches across the side profile, linking the front
fascia and the rear, conveys linear movement,
creating architectural beauty in tension and
drama from every angle.
The rear of the Ariya is equally striking,
characterized by a steeply raked C-pillar
that blends flawlessly into the rear deck. The
one-piece light blade, representing the rear
combination lamps, has been engineered to give
a blackout effect when parked, and a consistent
red illumination, day or night, when in use.
Rear fender flares and a high-mounted rear wing
signal the Ariya's powerful EV capabilities.
A newly-developed exterior two-tone color
package, Akatsuki, expresses the moment just
before dawn, as the sun marks the beginning of
a new day. The combination of copper with a
black roof highlight the body's flowing nature
and movement of an EV while the copper tone
itself references conductivity and the dawn of a
new automotive era.
Along with Akatsuki, the Ariya is offered with
nine two-tone combinations, each sporting a
black roof, and five striking full-body color
combinations.

The interior

Defined by the Japanese term ma – referring
to spatiotemporal openings – the cabin of the
Ariya has been designed in the most efficient
and comfortable way. The interior is more akin
to a sleek cafe lounge on a starship, evoking
performance and intrigue, than to a traditional
automotive cabin. The advantages provided
by the company's all-new EV platform have
enabled the Ariya to offer the most spacious
cabin in its class. The compact nature of the
powertrain components made it possible for
Nissan's engineers to install the climate control
system under the hood (where a traditional
gasoline engine would be), allowing the
designers to utilize the whole length of the cabin
without obstructions, such as a transmission
tunnel or cabin systems tucked under the
instrument panel. Also, a flat, open floor – made
possible by the location of the battery at the base
of the chassis – and the Ariya's slim profile Zero
Gravity seats result in vast amounts of legroom
and easy interaction between front- and rearseat passengers. The quiet EV drivetrain and
the generous use of sound-absorbing materials
result in an exceptionally quiet cabin, allowing
everyone inside to relax and enjoy the stressfree, lounge-like space.
Front-seat occupants are treated to the Ariya's
minimalist dashboard, which blends seamlessly
with the shape of the cabin, transitioning into
the doors. It's devoid of buttons and switches
found in conventional vehicles. Primary
climate control functions are integrated into the
wooden center dash in the form of capacitive
haptic switches that offer the same feeling as
mechanical switches by vibrating when touched.
The adjustable center console can be moved
to suit the driver's personal preference, and
the settings can be saved as part of the driver's
profile for automatic adjustment during future
outings. The surface hosts a new shifter that fits
in the palm of the hand to encourage a relaxed
driving position with haptic drive mode controls
within easy reach.
Rear-seat passengers are treated to an abundance
of headroom and legroom, with the flat cabin
floor allowing them to easily cross their legs and
relax. Accents and ornamentation are carried
into the rear space to give all the same sense of
sophistication and comfort. The thin front seats
are positioned to obscure the B-pillar, offering
occupants an outward panoramic view.
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Ho Sung Song, President and CEO, Kia Motors
Corporation

Kia Motors unveils
the Sonet
Kia Motors Corporation, one of the world’s largest
automakers, revealed the Kia Sonet to the world in
a digital presentation.

Kia Motors continues to be recognised globally
through products which offer exquisite design
and world-class quality, along with ‘The Power to
Surprise’. Everything about the all-new Sonet is
uniquely Kia and is sure to delight both drivers and
passengers. “With its aggressive and modern design
language, fun-to-drive dynamics, and Kia’s latest
high-tech features, the Sonet puts an exclamation
point on our ambition to make Kia the brand of
choice, especially among millennial and Gen Z
consumers. The Sonet fills a need in the growing
SUV market, in India and further afield, and will
attract a wider number of consumers to the Kia
brand.

• T3FS Desk

M

nufactured at Kia’s state-of-the-art
production facility at Anantapur,
Andhra Pradesh, the Sonet is Kia’s
all-new smart urban compact SUV, and the
brand’s latest made-in-India global product
after the Seltos. The new Sonet marks Kia
Motors’ entry into the burgeoning compact
SUV segment, and sets new benchmarks with
its first-in-class features.
The world premiere of the production-ready
model follows the global unveiling of the
Sonet concept at the Delhi Auto Expo in
February 2020. Sales of the new car will
commence soon in India, with sales in many of
Kia’s global markets due to follow.
The all-new Sonet incorporates Kia’s DNA
of emotive styling along with a premium
and youthful appeal to create a strong road
presence. Displaying a dynamic stance in a
confident, compact body, the Sonet showcases
a range of styling attributes to make it stand
apart on roads around the world. This includes
a fresh interpretation of Kia’s signature ‘tigernose’ grille, flanked by ‘heart beat’ LED DRLs

(daytime running lights), shaped like the
electric pulse of a heart, with a stylish front
skid plate beneath. Its sporty silhouette is
enhanced by the unique design and structure of
its C-pillar, matched with a wraparound rearwindscreen. The ‘heart beat’ LED tail lamps
also adorn the rear.
Inside, the Sonet is designed around the driver,
with a well laid-out, easy-to-use connected
infotainment and cluster interface, and high
quality materials all around. Despite compact
exterior dimensions, the interior of the
Sonet offers ample, ergonomic space for all
passengers.
The Sonet will be offered with multiple power
train options to suit virtually all requirements
in this segment. A choice of two gasoline
engines – a versatile Smartstream 1.2-liter
four-cylinder and powerful 1.0 T-GDi
(turbocharged gasoline direct injection)
– and an efficient 1.5-literCRDi diesel
engine are available with a choice of five
transmissions. This includes five- and sixspeed manuals, an intuitive seven-speed DCT

six-speed automatic, and Kia’s revolutionary
new six-speed Smartstream intelligent
manual transmission (iMT). The latter is a
technological breakthrough from Kia, offering
fatigue-free driving thanks to the absence of
a clutch pedal, yet the same driver control as
a conventional manual transmission. For the
first time in this segment, the Sonet also offers
its 1.5-liter diesel engine with the six-speed
automatic transmission.
The Sonet’s dynamics and suspension set-up
have been tuned by Kia engineers to match its
exuberant design and Kia’s sporty and youthful
brand image, offering high driving pleasure for
enthusiasts.
To suit the requirements of a wide array of
customers, the Sonet will be offered in a dual
trim concept. This includes the sporty GT-Line
trim which enhances the Sonet’s racy appeal
for enthusiasts via its multiple design and
functional elements, both inside and out. GTLine models offer an extra dash of sportiness
to the Sonet and highlight its dynamic
presence on the road.

Kookhyun Shim, MD and CEO at Kia Motors India
We are extremely excited to introduce the Sonet, which is made in India for the world. After the success
of the Seltos and Carnival, we are confident that Kia will revolutionise yet another market segment
in India with the Sonet by addressing the unmet needs and aspirations of customers. The Kia Sonet is
designed and developed to deliver a best-in-class experience in quality, design, technology, features and
drivability to attract a wide spectrum of customers across segments. The Sonet will be produced at our
state-of-the-art Anantapur plant to Kia’s exacting global standards, and we are sure it will be received
with enthusiasm by new customers and existing fans of the brand alike.
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Audi quattro sets standards in
the age of electric mobility

For four decades, Audi
has been setting the
pace with permanent
quattro all-wheel drive
and thus initiated
a paradigm shift in
powertrain technology
in the automotive world
and in motorsport.
The brand is now
using the knowledge
it has accumulated
in this area since 1980 for the next step. The electric quattro
in the models of the e-tron range marks Audi’s next milestone
achievement in the age of electric mobility. Enjoyable driving
and efficiency are fused into a total package.

Audi combines quattro and e-tron into a powerful combination
of high performance and notable economy. The company massproduces an all-wheel drive system that is highly variable,
dynamic and precise while making efficient use of the available
energy.
“For us, the electric quattro is the perfect combination of
powerful performance and high efficiency,” says Michael Wein,
Project Leader All-Wheel Drive Control Systems. “We combine
the efficiency advantages of a driven axle with the traction and
dynamic performance of an all-wheel drive system.

2019 Regal Avenir Offers
Sleek, Versatile Luxury
With the addition of the Regal Avenir — the fourth Buick
globally to get an Avenir trim in less than a year — the
momentum behind Buick’s highest expression of luxury
continues to grow. Since its introduction last fall, Enclave Avenir
has set the pace for Avenir, selling faster than all other Enclave
trims and comprising 20 percent of total Enclave sales in the
United States. A similar
story is unfolding for
the new LaCrosse,
where Avenir is selling
70 percent faster than
other trim levels.
“Avenir sales
have exceeded our
expectations,” said
Phil Brook, vice
president, Buick and
GMC Marketing. “Buick customers value the exclusive styling,
premium features and convenient experience Avenir provides,
and we are excited to extend that successful formula to Regal.”
Half of all Regal Sportback buyers are choosing the top trim
level, and within the midsize car segment demand is growing
for more premium vehicles. Over the past four years, demand
has risen 30 percent for midsize cars priced from $30,000 to
$40,000, reflecting the increasing customer demand for more
luxury, convenience and safety without compromising overall
value.
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Continental GT Model - A
Collector's Delight

The Continental GT is the crowning achievement of Bentley’s
modern design portfolio. Now reimagined as an intricately
detailed model replica, exquisite customisable features range
from mock veneers and carpets to seat quilting and fluting.
Meticulous attention to detail and thousands of hours of
work go into crafting the exquisite models, available in a
number of scales from the remarkable 1:8 collectors piece to
the detailed 1:43 and miniature 1:64 models. The 1:8 scale
model is offered as a bespoke product, allowing customers to
commission their own unique replica car in the perfect size
to proudly display in an office or home. This could match the
car in their driveway, an iconic Continental GT racecar or the
future car of their dreams, thanks to a suite of customisable
options.

Porsche and Michelin extend
their partnership
Porsche and Michelin have been collaborating closely in
motorsport for over 20 years. Now, they’re extending their
cooperation to include
Esports racing –
additionally boosting
the appeal of virtual
racing.
The Michelin logo
has been visible on all
Porsche TAG Heuer
Esports Supercup
cars since the start
of the new season.
The partners are also
working together on
making motorsport simulations more realistic. Together they
want to bring the role of tyre physics even more into the focus of
drivers and simulation developers in racing simulations.
The relationship between tyre manufacturer, vehicle
manufacturer and real and virtual professional drivers as well as
software developers is very close. After all, the tyre is the link
between the vehicle and virtual asphalt on the racetrack.
From now on, Porsche and Michelin will pursue their joint
mission in various projects as well as through a regular
exchange with Esports Racing. Most recently, for example, the
professional Esports racer Joshua K. Rogers visited Michelin's
tyre development department.
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Product Update

Shades of Black: The Black Lover

I

t was rightly said by Georgia O’Keeffe “There’s
something about black. You feel hidden away in
it.” Yes, black is one of the most loved colors by
many people.
The color black
represents
strength,
seriousness,
power, and
authority. Black
is a formal,
elegant, and
prestigious
color. For those
black lovers
here something
coming up for

you in all shades of Black “The Black lover”.
The Black Lover is India's first home-grown start-up
with the only black clothing line, It has categories
including men in black, women in black, men's
casual, women's casual, Blackstone & seasons
special. It has a unique store for all your fashion &
lifestyle needs being the first e-commerce Store for
Black lovers.
I tried few products of The Black Lover from
Clothing to Interior. Products are really luxurious
with a perfect blend of quality, modernity and
elegance.
From designer dresses to interior to lifestyle needs
you have everything over here in color black you just
name it you have it.
The products are available on the brand website
www.theblacklover.com and The Black Lover Apps.

Rating: 9/10
Comment: Black
Luxury, highly
recommendable

Protect your Eyes to Fight COVID 19

"

Safety” a word used globally many times
in a day because of this ongoing COVID
19 situation. People are using masks,
sanitizers and all the precautionary measures to
prevent themselves from the pandemic called
COVID 19 which can be transmitted through
mouth, nose and eyes when exposed to infected
droplets. And in such a hard time to take care
of your eyes for greater protection and safety,
Nova Eyewear, the global brand from the house
of Vision Rx Lab, has stepped forward to cater
to the pressing need of optimum eye protection
and safety as the world enters the phase of
unlocking. It has introduced a diverse range
of safety eyewear under Nova Safety range,
manufactured with cutting-edge technology and
best of lens materials to help shield the eyes not
only from hazardous environment but also from
biological hazards such as infections caused due
to Covid-19, whether indoors or outdoors.

I use the Nova Eyewear and found it a perfect
match for safety to fight COVID 19. I loved its
new collection for its unique protective design
in fluid repellent material to provide perfect
coverage for the eyes. Additionally, its special
anti-fog coating keeps lenses fog-free even when
wearing masks, providing wearers clear vision
and optimum protection from any infections or
harmful agents.
It’s available at leading optical retail stores
across India and also on www.novaeyewear.
com.

Rating: 8/10
Comment: Need of the
hour to protect your
eyes.

Anveya: For your Healthy Hairs

F

or a girl, her most loved possession
is her stunningly shiny, smooth,
long, and beautiful hair. From all
the available products in the market to
household treatments, she does every
possible thing in the world to make it
even more beautiful. I saw many people
switched between lots of known shampoos
just to get rid of their problem of damaged,
dry or frizzy hairs so I guess the solution
of their problem is hair with instant
effect. Anveya hair products will give you
back all you deserve. I am using the hair
products of Anveya that is their hydrate
and nourish shampoo, conditioner and
Serum. The results are really amazing. It
works like magic to your damaged hairs.
Anveya hair products are the one among
many on which you can rely and trust for
your healthy hair. A shampoo that makes
your hair stunningly shiny, smooth and
manageable. A natural moisturizer that
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nourishes the hair and hydrates the
scalp. Creates an anti-pollution barrier
which prevents breakage and split ends.
Repairs damage while giving strength
to hair follicles with weightless effect.
No paraben, no sulphate or any other
chemical nasties. A conditioner which
gives a beautiful texture to your hairs.
A serum to prevent hair loss.
Anveya hydrate and nourish hair kit is a
perfect match for the one fighting with
hair problems.

Rating: 8/10
Comment: Great
quality and instant
effect.
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Ameyo Reaches a Turnover of
Rs. 90 Crores

Ameyo, a leading provider of Omnichannel Customer Engagement
Technology today revealed business results from FY 19-20, a year
during which the company grew at 30% with 27% EBITDA to reach a
turnover of Rs. 90 crores.
Over the last few years, Ameyo has been pivoting its revenue model
from licenses to a subscription business with 50% recurring revenue of
Rs. 45 crores in FY 19-20.
The firm has a presence in 60+ countries with international business
contributing to almost 43% of the turnover at Rs. 38.4 crore
Commenting on this growth, Bishal Lachhiramka, Co-founder & CEO,
Ameyo, mentions, “Ameyo has continued to grow at a steady pace
with profitability, thanks to our focus on creating products & solutions
that provide value to our customers. With COVID-19 and the focus
on digital transformation, our growth has been accelerated. We will
continue to focus on creating solutions for the unique problems of
emerging geographies.”
During Q1, 2020, Ameyo grew its customer base by over 100 percent,
adding HDFC ERGO General Insurance, Sridhar Insurance, Apollo
Health and Lifestyle, Zolo, BYJU’S, D.Light, STC Channels, LR Data,
SP Madrid, Toppr, Jubilant FoodWorks, Spice Money, Rebel Foods
(Faasos), The Muthoot Group, Vistaprint, and many more.
Sachin Bhatia, Co-founder and Global Sales & Marketing Head at
Ameyo, adds, “Contact centers are going to play a pivotal role in the
post-COVID-19 times, as they provide the last line of human to human
interaction between brands and consumers. We are very bullish about
the next wave of growth with our new product launches that enable
brands with remote solutions for Sales, Onboarding, Customer Service,
and Collection use cases.”

Greenlam new TVC on Antibacterial surface
Greenlam Laminates is back with their
new TV commercial focusing on one
of its key product features of Antibacterial surface for a healthy and safe
environment. Greenlam Industries Ltd. is
among the top 3 laminate manufactures
in the world and largest in Asia. Under
its flagship brand Greenlam Laminates
and Greenlam Compacts, it is offering
surfaces that are anti-bacterial, antimicrobial, anti-fungal and food contact
safe so that customers can be assured
of a hygienic space for all age-groups. At a time when brands are
relooking at their marketing initiatives and investments due to
COVID-19, Greenlam is reaching out to the entire nation with its
TVC ‘Shukar Hai, Greenlam Laminates Anti-bacterial Hai’.
Speaking on the occasion Ms. Parul Mittal, Director, Greenlam
Industries Ltd. said, “Today, the world is slowly adapting to a new
normal lifestyle with a greater emphasis on personal health. If
COVID has taught us anything, it is our obsession with hygiene.
Rightly so, only a germ-free surface at home and workplace are our
first line of defense. Keeping this in mind, Greenlam’s anti-bacterial
laminate property becomes utmost important in current scenario.
The latest TV campaign is launched with an objective to reach out
to a larger audience highlighting the key benefit of anti-bacterial
property in Greenlam Laminates and to communicate that the
laminate does not just look beautiful but is also effective in retarding
bacteria to keep the surface hygienic.”
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Chai Point: Bets on Vending
Machine Business
Omnichannel F&B brand, Chai Point, is
increasing its bet on the vending machine
business – covering not only beverages but
also packaged snacks.
The Company, which runs 175 stores
across 13 cities, is one of few brands
which has emerged unscathed during
the pandemic. The Company has seen
an uptick in its delivery business and is
witnessing a slow but gradually increasing
footfall back in the stores. While on store front, Chai Point expects
the business to show normalcy by November, they are working on
expanding their vending machine business in a big way.
Chai Point entered this segment in 2017 by launching boxC.in, an
IOT enabled tea/coffee vending machine for its corporate customers.
boxC is now a fully automatic Android machine with payment
wallets integrated serving a range of white collars’ beverages and
thereby contributing close to 38% to the total business revenues
(pre-COVID time frame data).
Amuleek Singh Bijral, Co-founder CEO, Chai Point, says, “At the
beginning of this year, we embraced coffee in a big way. Thanks
to our “Vending as a Service” (VAAS) channel powered by boxC
machines, we are already amongst the largest sellers of Filter
Coffee. With Bean to Cup as a new model, our play in coffee is
going to become even larger. We want our customers to be able
to enjoy a wide range of coffee right from Americano to Latte to
Cappuccino made from the very best quality and ethically grown
beans.”

PinkTech Design comes up
with the new Technology
Pink Tech Design an IT innovation company has recently
developed an AI algorithm to classify X-Rays of patients
as being COVID19 positive. With the development being
successful, it can pre-screen patients who need COVID19
confirmatory tests.
The number of coronavirus
cases in India and around
the world has been growing
exponentially. While
researchers are attempting
to learn more about
SARS-CoV-2 and develop
a cure or vaccine, equal
efforts are being made by
governments and various
organisations to improve
the testing process, making it more precise and accurate, faster
and affordable so that tests can be performed on the majority of
the population to control the spread in an effective way.
Speaking about the development, Dr. Kanav Kahol, CEO,
PinkTech Design said, “The project has led us to some extremely
promising results and we are keen to build on this success
rapidly to help in the fight against Coronavirus. The AI model
employed in the study is able to predict results with great
accuracy. However, our research team continues to strive for
even more robust and reliable results. I am incredibly proud of
my team for developing this. These are times of quick action and
we are happy to provide this model free of cost to any healthcare
institute.”
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Voice for Tiger Protection
In Asia, there are problems with captive tigers in countries like Thailand,
China and Vietnam. Although there are tigers in captivity in Indian zoos, no
close contact with visitors is allowed.

I

n February 2017, World Animal Protection
drew the attention of the authorities to a
proposal to create a tiger petting zoo in
Kolkata.
"With more than one million Indian tourists
visiting Thailand every year, and wildlife
entertainment venues remaining a popular
destination for them: the people of India are
in a position to make a significant difference
for tigers, by not supporting the cruel
industry. Tiger tourism starts young cubs
being separated from their mother two or
three weeks after they are born. Trade of wild
animals must end immediately. Wild animals
belong in the wild. That's why we are asking
G20 nations to end wildlife trade forever,"
said Gajender K Sharma, Country Director,
World Animal Protection India.
World Animal Protection calls on the people
of India to be responsible tourists, and not
visit tiger entertainment venues or take tiger
selfies.
Wild animals belong in the wild. They must
remain in their natural habitat. In India, World
Animal Protection is urging Prime Minister,
Narendra Modi to support the global call for
wildlife trade ban when he represents the
country at the G20 summit.
World Animal Protection also asks the
Government of India to effectively enforce
existing wildlife protection laws and stop
the trade of wild animals and wild animal
products.
World Animal Protection has also requested
World Health Organisation to permanently
ban all wildlife markets around the globe in
the wake of coronavirus pandemic and to
take a highly precautionary approach to the
wildlife trade.
In 2016, World Animal Protection exposed

the true scale of abuse that captive tigers
were enduring at the hands of Thailand’s
tiger tourism industry. Launched ahead
of the International Tiger Day on 29 July
2016, the report "Tiger selfies exposed: A
portrait of Thailand’s tiger entertainment
industry" highlights the hidden cruelty and
suffering in tiger entertainment venues
across Thailand.
The report revealed a rapidly expanding
industry, with a third more captive tigers
(33%) in Thailand in the past five years.
The growing numbers of tigers indicates
‘speed-breeding’ of captive tigers without
any conservation benefits and means more
tigers are born into suffering. As of 2019, it
is estimated there are approximately 1570
tigers in Thailand.
The main welfare concerns witnessed by the
investigators at these tourist venues were:
•
Tiger cubs who are separated from
their mothers, two to three weeks after they
are born
•
Young cubs being presented to
tourists constantly viewed and mishandled
hundreds of times a day, which can lead to
stress and injury
•
Tigers being punished using pain
and fear in order to stop aggressive unwanted
behaviour.
•
Most tigers were housed in small
concrete cages or barren enclosures with
limited access to fresh water.
•
One in ten of the tigers that were
observed showed behavioural problems; such
as repetitive pacing and biting their tails.
Such behaviours most commonly occur when
animals feel they cannot cope with stressful
environments or situations.

Of the 17 tiger entertainment venues
investigated in Thailand, Sriracha Tiger
Zoo in Pattaya had the highest number of
tigers in captivity. It is also the venue where
the poorest animal welfare conditions were
observed - with at least one tiger so thin its
hips and ribs were visible.
World Animal Protection continues to press
for proposing an amendment to the existing
law - Wild Animal Reservation and Protection
Act, B.E. 2562 - which would put a ban on
captive tiger breeding. The current stage is
that our organization has already submitted
the draft amendment to the Thai parliament,
then 10,000 supporter's signatures will be
delivered to them today on World Tiger Day.
The aggravated risk to human health caused
from close contact with wild animals in the
wildlife trade and entertainment can no longer
be ignored.
Whether travelling abroad or in India, World
Animal Protection urges people to treat
India’s national animal with respect and
compassion.

Start Your Meetings In A Single Click!

D

riven by the demand for remote and
virtual work, 2020 has exposed us to
the necessity of video conferencing
be it at any corner of the world. An individual
today is not just dependent on the phone
he/she uses but feels the importance to be
productive and get acquainted with the
new aged technology. Standing tall to the
consumer’s demands and requirements, the
creative technology-driven minds proudly
introduces SpeaQin (Spea:king), a Made in
India video conferencing solution. SpeaQin
not only enables in scheduling a remote
communication between two parties but also
focuses on the simplicity and security of the
end users and offers them a convenience of
using the solution on multiple platforms.
Through SpeaQin, an individual, groups and
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organizations can collaborate remotely
with ease. This solution allows easy usage
as no installation is necessary to start your
video communication. This solution also
ensures superior security and privacy to
the end users as no meeting data is stored
on the servers.
SpeaQin has industry leading features
like seamless video meetings for up to
100participants at a time, easy screen
sharing, unmatched video-bandwidth
ratio, connection from any device, among
others. SpeaQin dashboard gives users
control over their meetings where they can
access meeting reports, invite participants,
create events and set unique meeting
preferences among other features.

trendy travel trade with food & shop

August 2020

Wed-lock

New Normal
of Wedding
“Weddings have always been considered the most auspicious event in India
and no expenses or thoughts were ever spared by people to turn it into a Big
Fat Indian Wedding.” – By Vikaas Gutgutia, Founder & MD, Ferns N Petals
• Vedika Sharma

What impact the lockdown has had
on the wedding industry and FNP
Gardens? Please share the numbers.
VG: This pandemic has taken a toll on

almost every industry in the world and the
Indian Wedding Industry, estimated around
$50 billion, has now come to a halt. All the
summer and spring weddings at our 11 venues
under FNP Gardens are either postponed
or cancelled. Many couples have chosen
to postpone their weddings to the winter
season of 2020 or the beginning of 2021,
whereas few who have cancelled the bigger
celebration are now opting for an intimate
wedding. Because of these cancellations,
all the associated units such as caterers,
designers, make-up artists, wedding vendors
or planners have been affected to the core. We
see this year, the revenue continues to stay
below expectations. But there is no question
Indian weddings will return with a spike in
growth in the coming years.

How do you see the wedding scene in
the country post this pandemic era?
VG: Indian wedding market is ever-growing

and has multiplied multifold in the past
few years. However, due to this ongoing
pandemic, things may change but wedding
functions will never stop in India and we will
come back stronger. Since social distancing
is the need of the hour, we are expecting
a behavioral shift towards choosing the
wedding venues. People will either opt for
bigger space so that sufficient distancing can
be maintained or they will prefer a smaller
banquet which can accommodate only
immediate family members.

Do you think the concept of a fat
Indian wedding is passé now?
VG: While we have a collective history

of extravaganza grand affairs, never
thought the world will come to a standstill.
Weddings have always been considered
the most auspicious event in India and no
expenses or thoughts were ever spared
by people to turn it into a Big Fat Indian
Wedding. Now weddings will be more
mindful and conscious, but it will continue
to be bigger once the virus threat is down
to be negligible. Some of the clients we are
getting in Pandemic are ready to wait for
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sustainable path for weddings.

What trends do you see in the wedding
scene in India?
VG: As we are seeing, couples are swapping

some time but they want their event to be
opulent, just the way they desired. There
will be sustainable measures and mindful
execution in terms of venue selection, design,
seating arrangements etc. adhering to the
social distancing norms to execute the event
smoothly and safely. This clearly shows big
fat Indian weddings are here to stay!

Moving ahead, what role sustainability
has to play as far as wedding is
concerned?
VG: This year has made us realize, that
it’s high time that we give more priority to
sustainability. Being, the biggest floral chain
in India, we have always been closer to the
elements of nature and now we will also
implement them in our weddings. All the
arrangements, be
it décor, catering,
lighting and so
on will be done,
minding the rules
of sustainability.
We are also
promoting day
weddings to
support the idea
of saving energy.
On top of it, we
are also planning
to add ecofriendly elements
to beautify
the spaces
for weddings.
Therefore, we are
trying to go on a

their grand wedding celebration with small
gatherings or intimate wedding affairs, so
the ‘New Normal’ for celebrating weddings
in Pandemic is different. Though we are
sure grand celebrations will be back after
normalcy in the situation. We are looking at
smaller weddings with more personalization
in arrangements. Strict precautions will
become a major part while organizing mass
gatherings. People would opt for open-air
or outdoor spaces while making the venue
selection, to have plenty of space that will
help to maintain physical distancing as
compared to an indoor venue. Furthermore,
a well-thought-out seating arrangement with
bigger tables will be counted as essential to
maintain social distancing.

What changes are you adopting to cope
up with the changing trends?
VG: We would make all the required

arrangements as per the need of the hour. Be
it the setup of our venues, installing sanitizing
tunnels, tweaking the buffet style and so on…
everything will be done in accordance with
the need of the hour. There will be emphasize
on top-notch hygiene standards as well as
ensure contactless services.
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Wed-lock

Pandemic Wedding
2

020 will definitely be a year to remember. As the COVID 19 pandemic hit the wedding
industry very hard. Also, families got highly effected, especially couples who had set their
Wedding dates in 2020. Meanwhile, Theme Weaver, a luxury wedding planning company
has organized a wedding where the longstanding client engaged them to deliver his daughter’s
wedding. Notwithstanding the tight timescale and his desire for an uncompromised setup, it was

a unique experience for them
during the pandemic to live up to
the expectations of a father while
ensuring the safety of guests,
suppliers, and staff at all points.
From the usage of PPE kits to
weather challenges to designing
approval, changes, and executions
this COVID times wedding for
50 guests at ITC Grand Bharat
surely tops their charts for
the most exclusive as well as
challenging the wedding they
have done till date.
Prerana Saxena Said “I was
excited to take up this project as
we are doing the third wedding
in the family. It gave us a ray
of hope that more destination
wedding will start soon post
lockdown is over.”
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Wedding trends of 2020
Walking the runway to success till just a
few months ago, the Indian fashion industry
is now re-evaluating its future with the
pandemic all over. As early as April, virtual
weddings started trending. Several couples
decided to practice safety measures in style.

A

ccording to luxe menswear designer,
Surbhi Pansari, the Wedding/ Festive
trends for 2020, would be Simpler,
more value for money styles with multiple
wearability. A synchronism of sartorial
artistry and impeccable detailing is what she
recommends.
Garments like a line of fine tailored Kurtas,
Sherwanis and Bandhgalas, inspired by the
heritage crafts of India, would be trending. A
beautiful mélange of style & craftsmanship,
the colour palette would lean towards vibrant
hues like Midnight Blue, Marmalade and
Crimson Red.
She adds, “With a very positive outlook
that the pandemic will be eradicated soon, I
am sure everyone will be eagerly waiting to
celebrate the upcoming festivals of Durga
Puja and Weddings. I feel that men should
adapt the trend of comfortable clothing, this
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festive/ wedding season- garments
which are relaxed, easy to maintain
and light in weight. Customers
would like to include more classics
in the wardrobe. The focus will be
on sustainable fashion.
For the embellishments, minimal
embroidery, tasteful brooches and
contrasting metallic buttons will
be preferred. These can be further
enhanced by two-layered bows and
pocket squares folded in the form
of leaves or petals.
Amidst the anxiety, there are
ever stronger signs of hope. We
could all do with a little hope and
positive attitude right now. But
with time, this too shall pass. In the
process, our Earth will be able to
heal some more. It’s best to embrace this new

change with a smile on the face.
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Anand Karo

“We need to remain happy. When a person is happy internally then the
world also becomes a happy place.” – By Pandit Iman Das

• Vedika Sharma

Say few words about your new track
Anand Karo.
ID: The current pandemic is unprecedented

and there is a great deal of negativity all
around. Even the music of the day is negative
in tone. Hence, I felt that there is a need
for music that conveys positivity and joyful
vibes. That is the concept of ‘Anand Karo.’
Ideally, I would not have released the song
at this point in time, but since it was the
occasion of Guru Purnima and music is a
‘Guru Mukhi’ talent hence, I decided to
release the track as a tribute to the Gurus
because whatever we learn is because of
them.
It is a blessing and honor for me to be able
to finally release this dream music video
featuring some amazing artists from India.
Music in any form has great healing powers
and induces positivity. For me, Anand
Karo symbolizes this and the collective
consciousness of my fellow musicians in
making the world a tad bit better through
music. Tangibly, we hope to help children
without any access to funds to continue
their education due to the pandemic. All the
funds will directly go to the beneficiaries.
The overall message I want to send out that
we can overcome the toughest of challenges
when we are together and when there is a
healing power like music with us.
It is heartening to see the response we are
receiving for the song. Right from day one,
the response has been positive and people
have come back to tell us how the song gives
a very positive and happy vibe and they could
not but keep smiling through it all. This is a
huge encouragement for us.

What message does your song Anand
Karo convey ?
ID: he track has a two-fold message.

The first is that we have to stay positive
irrespective of the circumstances. We must
understand that the situation can’t be worse
than what we are already enduring and we
have to overcome the challenges. We need
to remain happy. When a person is happy
internally then the world also becomes a
happy place.
The second message is that I want the
younger generation to listen and understand
classical music and that’s why I have brought
all these famous artists like Aditi Paul &
Dev Negi along with some other wellknown names from across India together for
this project. All the musicians and artists
who have collaborated with me for ‘Anand
Karo’ are trained and reputed singers and
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artists. I am a classical
musician myself and
have always wanted to
create something in the
classical genre.

What was the idea
of bringing various
celebrity singers
together?
ID: Classical music

is ‘soulful music’
and not necessarily
popular music. It has
been around for over
2000 years and will
be around for another
2000 plus years or
more. It is a necessity
now to familiarize our
younger generation with
this form of music. We
have collaborated with
celebrity singers such
as Dev Negi who sang
beautiful songs in films
like Kedarnath and also
the recent hit ‘Ankhiyon
Se GoliMaare’ as
well as Aditi Paul
who has sung in films
like Bahubali 2, Iman
Chakraborty who has
won National Award,
Chandana Balakalyan
well known classical
singer, MD Pallavi from Kannada film
industry, and Mridula from the Malayalam
film industry, have all come together. We
also have renowned Tabla player Rimpa Siva,
Vishal Krishna who is a Kathak maestro and
grandson of Sitara Devi, performing on the
song. They all promptly responded to my call
and we have worked relentlessly for three
and a half months to create this project aimed
at raising funds for the education of poor
children.

What was your motive to come up with
this idea to raise funds?
ID: We all know that due to the ongoing

pandemic, online schools have started all
over India except for the rural students who
are finding it extremely difficult to get a
laptop, phone or proper internet network.
Hence, the sole reason to bring these popular
faces together was to make the song go viral.
It is not for the monetary gains of any one
of us involved, but for the underprivileged
children. For this, we have joined hands
with 4 NGOs that are doing the fantastic job
of educating rural students PAN India. The
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funds generated from the viewership of the
video will go directly to the NGOs involved.”
NGOs involved are namely - GariaSathi,
which works closely with autistic kids, MVF
India has been on a mission of freeing every
child from child labour and giving education
to all the children, Akshara Foundation also
strongly believes that education is every
child’s right and HasiruDala that is working
to provide equal rights to the waste pickers
and their families. The links of these NGOs
are also shared in the video description so
that people can donate directly.

What message will you give to the
society?
ID: There are two core messages. The first

one being in the current scenario, we are all
searching for some hope and light. We hope
that this song does bring out smiles to some
faces and ignites joyful memories. The other
message is that this is a young classical song,
if this song can encourage young people to
listen to such a number and enjoy it then
I would consider it a success. It is time to
know our country, culture, and music.
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Train at Home with Technogym
Digital solutions and Home fitness products to help people stay in shape in
these challenging times
• Tarsh Sharma

A

s the country fights to keep the
deadly virus at bay by mostly staying
indoors, Only when in need the fitness
habits and routines of people have been
impacted and set to change. Many people are
finding out ways to remain active and fit in
the safe environs of their homes.” Says Mr.
Pankaj Arora, MD, Technogym India, Fitness
is a passion that must be cultivated regularly.
Safety, Restrictions, weather conditions, lack
of time and a lack of desire are just some of
the factors that can prevent many fans from
training. A good alternative for many is to
train in the familiarity of their own home.
Whether your goal is athletic preparation
or the simple pleasure of staying fit, with
Technogym’s multiple options you can train
in the peace and quiet of your own home.
Technogym has launched a fitness app,
TW(TWellness) – an ideal platform for home
users with multiple training solutions ranging
from Easy, Medium and Pro. The app also
allows its users access to specialized sessions
conducted by master trainers of Technogym
across the globe.

TWellness Coaching offers:

• Every day, a Workout with a specific
goal, declined in different levels and
duration.
•

News and tips about indoor training

• One month training programs, with
2/3 sessions per week. Whether the goal
is to lose weight, tone your body, increase
strength or maintain a wellness lifestyle, with
Technogym Trainer you can train in the quiet
of your home, with and without tools.
• The possibilities to keep track of outdoor
activities, thanks to the GPS functionality,
and to automatically synchronize data from
lifestyle apps and devices.
• TWellness can be downloaded on iOS
and Android devices.
Technogym, always oriented towards
innovation and technology, has built an
ecosystem capable of providing training
experiences “ on the go “, to help people
maintain an active lifestyle.

DIGITAL AND BUSINESS
SCENARIOS FOR FITNESS CLUBS
TO OFFER THEIR SERVICES
REMOTELY

Technogym has always believed in innovation
and digital solutions: in 1996, the company
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launched the first software system to manage
training at the gym. 2012 witnessed the
launch of Technogym’s My wellness Cloud,
the one and only platform in the fitness
arena that allows consumers to manage
their workouts’ programs anywhere and at
any time: at home, at the gym, at hotels, at
work and outdoors thanks to our app. Today,
around 15 million people worldwide are
registered on the digital platform and over 15
thousand fitness clubs are using it to provide
service and coaching to their clients.
“In these challenging times, our digital
platform allows fitness clubs to offer training
and coaching programs to their customers at
home thanks to My wellness app.
As many researches show, club members
who have the opportunity to train also at
home, prove to be more loyal to the club in
the medium-long term. Even if for a period
of time they are unable to attend the facility,
then they are more likely to return because
they have not lost their training habit.”,
explains Mr. Arora of Technogym.
In order to make the best use of this
technology, Technogym is offering a free
consultancy service to all the clubs registered
in Mywellness and to operators interested in
learning more on the platform.

HOME FITNESS

Technogym has been offering a complete
range of products for home fitness and now
more than ever, due to lockdown measures in
place in many countries, the brand is enabling
people to stay healthy and avoid the risks of
prolonged inactivity.
Technogym offers a full range of bespoke
solutions based on the space available,
training needs, sports passions or home
interior style. Whether your goal is athletic
training, from running to cycling, to triathlon,
or simply to stay in shape, with Technogym
you can comfortably train at home by
choosing the right product for you: compact
solution for limited
space or smart
equipment offering
digital services and
on-demand training
programs.
For design
lovers, Personal
Line, includes a
complete range of
cardio equipment
– treadmill, bike
and elliptical and
the iconic Kinesis,
the Technogym’s
exclusive solution
to train strength,

balance and flexibility – combining
acclaimed designer Antonio Citterio style
with Technogym’s experience in fitness and
wellness technologies.
For those living in smaller apartments
with limited space available, MyRun,
Technogym’s smart treadmill, compact,
minimal and easy-to-use, but at the same time
able to offer a wide range of features and
training contents by just connecting it to your
tablet.
For athletes or sport amateurs, the right
choice is Skill Line, the range that includes
professional treadmill, rower, bike and
Skillmill - dedicated to athletic preparation
and sport performances (i.e. for cyclists,
runners, triathletes) and conceived starting
from Technogym's experience as Official
Supplier of the last 7 editions of the Olympic
Games, and now also of Tokyo 2020.
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Astro Talk

Prediction for August 2020 by
Poonam Sethi
“The more you give, the more you receive” is the motto of renowned Tarot card
reader and holistic healer, Poonam Sethi, lives by. She has studied Feng Shui
and Tarot card reading at several institutions across the globe and has, through
extensive self-study, practice and perseverence, mastered the art of guiding people
frm the present into the future to precision.

ARIES
A disagreeable situation and a negative
emotional condition are going to come to
an end. Money will be acquired from a
business of your own or business done out
of your home. Be sure to handle financial
negotiations and business transactions
before you get started, or misunderstandings will arise.
You will be in a romantic or flirtatious mood, and life will
offer several opportunities for romance, but those who
try to exercise a claim will have to compete with stiff
competition…your work and your “ideal” lover.

TAURUS
In business for yourself, you’ll make money
but will have to make some concessions. You
will have discussions about work or finances,
which will be agreed upon by everyone. You will
be trying to maintain emotional control when
faced with upsetting news or circumstances; yet,
unbeknown to you, your lover feels the same.
Lucky color: navy blue
Lucky number: 2

Lucky color: turquoise blue
Lucky number: 4

GEMINI
You are going to have a complete reversal in
your thinking. You will hold off on an idea
because you won’t be ready to commit, or will
feel the time isn’t right or that there’s too much
hard work involved. You will be waiting to see
what a lover will do. This could also indicate a
sudden flight from home, but not a permanent one.
Lucky color: peach
Lucky number: 1

CANCER
You’ll be pleasantly surprised by
positive changes in your home or work
environment and some unexpected good
news about your career. A new romantic
interest could also be indicated.
Your emotional state will greatly improve through the
intervention of another. Don’t dive up, you will receive
an answer or clear-cut direction that will solve your
problem(s) and get you back on the right track.
Lucky color: white
Lucky number: 5
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LEO

VIRGO

You will be very surprised at the unsolicited
attention you’re going to get from one who
really piques your romantic interest. Pleasure
pursuits, financial agreements, and spiritual
matters are going to bring you a lot of personal
satisfaction, and something that was cut off (or
you thought was dead) in the past is going to spring back again.
Keep an optimistic attitude and let time be the deciding factor.

You will be surprised by your unexpected
progress, good fortune, or “arrival” in business
or financial matters, or you’ll surprise yourself
by, taking a, major “yes” decision you’ve
been putting off. Plodding work, a sordid
relationship, or an extramarital affair will
trouble you. You and a partner or loved one will unite and discuss
plans for the future.

Lucky color: mauve
Lucky number: 7

Lucky color: pink
Lucky number: 8

LIBRA
You’ll get together with someone on an idea or
partnership and will also be making revisions in
your work or presentation in order to increase your
earnings or make your returns more lucrative.
Someone will help you collect money that is owed
to you. An awaited message will arrive with very
positive results…could be from an admirer.
Lucky color: green
Lucky number: 6

Someone will present you with a very enticing
opportunity concerning your home or place of
business that could open up a whole new vista or
increase your income substantially. The choice will
be up to you. You will want to share your deepest
feelings but will keep them to yourself because you
cant find an “outlet” or won’t want to run the risk of being vulnerable;
and/or you’ll have superficial involvements or fast flings with strangers.
Lucky color: peacock blue
Lucky number: 3

SAGITTARIUS
You’ll feel nervous, agitated, frightened,
or confused, and will have a difficult time
maintaining emotional balance. You’re going
to experience a chain reaction in money
matters with only a partial response at first,
and then one thing will lead to another and
a moderate degree of success will be attained. You will feel
hurt or slighted because your partner is ignoring you or not
including you in his/her plans, being completely honest with
you, or living up to his/her promises or commitments.
Lucky color: red
Lucky number: 2

AQUARIUS
Don’t try to assess situations and effect solutions
in advance. A payment is going to be late or will
not arrive at all and it will really aggravate you,
but money will come in from a new undertaking
or different source. Your heartfelt desires are
going to be met through the entry of a kindred
spirit (one you’ve met or feel you’ve met before)
with whom; you will establish a deep rapport and mutual feeling of
affinity, passion, and trust. The time will come when you’ll know
what is true or what to do and if you wait for that moment, you’ll
leave an opening for the Universe to step in and solve things for
you.
Lucky color: yellow
Lucky number: 5
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SCORPIO

CAPRICORN
You will think about mailing a letter to a
company but will put it off, and/or a letter will
arrive that will make you angry. You can expect
fortunate changes in business and finance- new
opportunities, expansion, and increase. You’ll
wonder if you’ll ever have the relationship you
want because in your mind, it seems that no matter what you try to
do, you never manage to achieve results.
Lucky color: lime green
Lucky number: 4

PISCES
Professionally, you will make many important
contacts, but will have to wait for things to
unfold. Problems will cause you to shut down
emotionally, but not letting on to what is really
going on inside will make the pressure build.
Personally, you will be weighted down with responsibilities and
feeling that you have no one to lighten your load or ease your
burdens. Loosen up and you’ll find that love is everywhere.
Lucky color: orange
Lucky number: 9
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Rendezvous with Vedika Sharma

Transgender struggle for
their identity in Society
India's first International trans beauty queen Naaz Joshi wins Ms. Universe
Diversity 2020
verbally and mentally abused me. She
curses me and says that I hope you
die soon. I have tried to commit suicide because of her 3 times. How can
a mother hate her child so much? I
changed my sex, have I done a crime?

What struggles have you gone
through to be where you are
today?
NS: I am nowhere today, I don't have

When did you realize that you are
different from others? How did your
family take it?
NS: I never thought I was different, until
my school mates, cousins and my mother
started calling me hijra, chakka, when I
was growing up I was first molested at
4 by a neighbor, then my paternal uncle,
then my cousin brother and then my
school teacher. I had no one to talk to. My
father never spoke to me all his life and
my mom still hates me like anything. She
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a job, I'm not financially independent,
if I was I would have left my home,
I was doing well before lockdown,
but this lockdown has made many of
us unemployed. My dad is suffering
from stage 4 liver cancer, I have come
to stay with my parents because I
have no money. But I'm living the life
of a prisoner here. My mom doesn't
let me meet my dad, my relatives, or
visitors. Recently when she forcefully
shaved my head, I donated those to
cancer patient wigs. I wear my very
old wig now which I made in 2010
when I wanted to transition. I am
still struggling for my identity. I am
still there, where I was 10 years ago.
Discrimination, people's hatred and
cheated in love. The difference is that
time it was easy for me to kill myself
but today it’s impossible, many
people look upto me as inspiration, I
want to live for them. I will not give
up till the time I become a power. I
will compete and bring more titles to
India so that one day I can find acceptance in my job and my family.

In India, it is difficult for transgender/transwoman to survive, how do
you manage it at your end.
NS: I have a crowdfunding project on
Milaap, where people donate for my
survival.

You have adopted 2 daughters.
Was the adoption process regular or
there were other formalities to look
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into?
NS: I adopted those two daughters who

were being abandoned by their families.
My second daughter was born to a mother
who was 16 and was a result of fake love.
Her mother was about to throw her in
the dustbin, I requested her and she gave
me her custody. My elder one was stuck
between her parents who were getting
separated. She was an IVF baby. Her
mother who is not her biological mother
but is my relative is still in touch with
me and often sends money for her food,
vaccination and clothes.

What are your plans for the next 5
years?
NS: I have only one plan and one wish

that o lord give me the power and voice
that you have given to Manushi. I pray to
God to give me enough money to survive
the life of a dignified woman. I really wish
to work in a call centre but I am not going
to give up. I just wish that I can make
both the daughters ' lives. They are a big
responsibility and I want to fulfill this with
all that I have.

How do you see the future of digital
pageants?
NS: In situations like COVID 19

pandemic, it’s best to go digital as an
organization needs a spokesperson and a
representative every year to perform duties
to mankind and a beauty queen duties can
be performed digitally as well. This has
changed the things that were stereotyped
for example kids education, working from
home, Zumba classes and many more that
went digital this year.

You are fighting for your existence
in society please comment.
NS: Even being crowned 6 times inter-

nationally, members of my society don't
know me, the reason being that our society
promotes the beauty of a woman but when
it comes to transgender most of the people
are transphobic.
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