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Publisher's note

Dear Reader,

Turning points of our lives are always 
come with some changes and the year 
2020 is no exception due to COVID19. 
Yes, the year 2020 brings many changes 
in various industries and lives which we 
call a new normal. By keeping this factor 
of new normal in mind T3FS comes 
up with the theme of NEW NORMAL 
in its July 2020 edition. In travel trade, 
we focused on “New Normal Tourism 
industry of India”.  After weeks or even 
months of shutdowns because of the 
coronavirus pandemic, India is beginning 
to slowly reopen.

The worldwide outbreak of 
COVID-19 has brought the world to a 
standstill, and tourism has been the worst 
affected of all major economic sectors. 
In India, few states begin to reopen in 
some way after the coronavirus thrust the 
country into lockdown since the end of 
March.

In the first phase of unlock, Hotels, 
restaurants, malls were allowed to 
open so that the economic condition 
of tourism can revive. Now, in phase 
2 of unlock, interstate and intrastate 
movement restrictions have been 
removed from July 1 with some states 

reopening for tourism.
As restrictions ease, we are slowly 

getting used to the new normal. There 
are substantial variations in how states 
were deciding to open up, with some 
conditions. Planning a trip to some of 
these tourist destinations might just get 
easier for those who are looking out 
for an escape after the lockdown in the 
country.

In the hospitality session, we covered 
various hotels and resorts across the 
globe with their strategies to revive and 
adjust in New Normal.  

Not only this, we are also excited to 
announce the launch of our most awaited 
page in lifestyle called “PRODUCT 
UPDATE”. And amaze to this, T3FS 
July 2020 is the first edition in which 
we launched this page. The aim to 
launch the Product Update page is to 
acknowledge and update our audience 
with the new trends, technology, and 
product coming in the market for them. 
Moreover, our mission with this page 
is to deliver in-depth understanding of 
products in the market for consumers.

VedikaSharma
vedika@fabianmedia.net
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Fabian Media Pvt. Ltd.,  Delhi  babita@fabianmedia.net
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CHOMU PALACE HOTEL
Chomu, Distt : Jaipur ( Rajasthan )

Tel: +91-1423 300 300 Fax: +91-1423 300 400, Mobile : +91-9001094081, 9782056789, info@chomupalacehhotel.com

Destination Wedding Leisure Stay Film-Shoot

300 years of Old Elegant Fortified Palace Hotel
Luxury Heritage Hotel

It revives the gracious lifestyle of princes of Rajasthan  
and the heritage of India.
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Trade Line

The closure of tourism operations for several months has 
had a devastating effect for many businesses and millions of 
livelihoods across the world. To kick  start recovery, countries 
within the Schengen Zone (26 countries in Europe) are now 
reopening their borders to tourists.
Following an official 
invitation by Italy, the 
UNWTO Secretary-General 
started an official visit 
(1-4 July), and met the 
Minister of Culture, Cultural 
Heritage and Tourism Dario 
Franceschini, to learn more 
of the country’s plans for 
the steady and sustainable 
restart of a sector that is 
a leading employer and 
helps preserve the country’s 
unique cultural heritage.
UNWTO is leading the restart of tourism, and Italy has 
demonstrated its commitment to harnessing the power of the 
sector to drive wider societal recovery Secretary-General 
Zurab Pololikashvili said: “Strong domestic leadership and a 
commitment to cooperating across borders are imperative for 
the responsible return of tourism and the many benefits it offers, 
both within the Schengen Zone and worldwide. UNWTO is 
leading the restart of tourism, and Italy has demonstrated its 
commitment to harnessing the power of the sector to drive wider 
societal recovery.”

UNWTO Official Visit Italy 

Cleartrip Introduces 
TravelSafe
A curated solution 
addressing customer 
concerns around safe 
travel 
Underlining its 
commitment to 
making travel simple, 
Cleartrip, the leading 
emerging markets travel 
technology platform has 
launched “TravelSafe” 
across all its markets 
in the Middle East and India. This new product offering was 
soft launched first on 23rd May and provides customers curated 
information around travel trends, travel planning, safety measures, 
protocols to be adhered to during travel, and airline and regulatory 
policies. TravelSafe aims to alleviate safety concerns of customers 
and helps customers plan their travel taking into account various 
changes announced by governments, airports and suppliers. 
TravelSafe is frequently updated for any changes and content is 
curated for respective domains.
Commenting on the launch, Stuart Crighton, CEO, Cleartrip said 
“The pandemic has had a significant impact on customer behaviour. 
We anticipate safety to be a primary determinant of travel plans. 
We have built TravelSafe with the objective of providing a curated 
view on all safety concerns that customers may have around travel. 
We will continue to update the content frequently and bring it in a 
richer form to further simplify it for our customers”

Crafting distinctive journeys in sync with evolving 
expectations of perceptive high-end travellers, A Travel 
Circle – launches in India. The world is changing with new 
norms influencing how we adapt in everyday life, but it 
is our resilience and the cherished bonds we share – that 
make it worthwhile. Celebrating the spirit of wanderlust, 
our bespoke travel brand is dedicated to crafting the most 
carefully planned holidays, away from the rigmarole of 
urban life with those 
who matter. Ourin-
house creative team 
at Travel Circle has 
the calibre to design 
an array of special 
interest vacations 
and unique bonding 
experiences for 
guests such as – 
milestone birthdays, 
anniversaries, or 
intimate celebrations 
– like bachelors 
and bachelorettes, 
multigenerational meet 
ups with family from 
around the world, or 
just quality time away 
with loved ones.

A Travel Circle launched in India 

Public Relations 
Council of India 
(PRCI), the 
foremost platform 
for Public 
Relations (PR) 
professionals has 
announced its 
formation of their 
Delhi Chapter. 
The office bearers 
of the Executive 
body comprise 
of the following 
communications 
veterans & 

professionals:- Mr. Rajan Sehgal as Chairman, Mr. Sudhir Sobti 
as Vice Chairman, Mr. Uday Marwah as Secretary, Ms. Manisha 
Singh as Joint Secretary and Mr. Gaurav Dogra as Treasurer,  
Sudhir Sobti, Ex.Communication head, Delhi Tourism is also 
appointed Joint Secretary - North Zone, National Executive 
Committee of PRCI.
Extending its pan India reach of 37 chapters with over 2500 
active members, PRCI also operates under on an International 
level from its HQr based in London, under the aegis of 
World Communicator's Council (WCC). As a non - political 
organisation, PRCI provides a conducive platform for 
communications professionals for excellence and exposure in the 
field, Public Relations lines at the Helmand of this body.

PRCI: New Chapter in Delhi
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Cover Story

New Normal Tourism of 

INDIAAfter weeks or even months 
of shutdown because of the 
coronavirus pandemic, India is 
beginning to slowly reopen.

The worldwide outbreak of COVID-19 
has brought the world to a standstill, 
and tourism has been the worst 

affected of all major economic sectors. In 
India, few states begin to reopen in some 
way after the coronavirus thrust the country 
into lockdown since the end of March.
In the first phase of unlock, Hotels, 

restaurants, malls were allowed to open so 
that the economic condition of tourism can 
revive. Now, in phase 2 of unlock, interstate 
and intrastate movement restrictions have 
been removed from July 1 with some states 
reopening for tourism.
As restrictions ease, we are slowly getting 
used to the new normal. There are substantial 

variations in how states were deciding to 
open up, with some conditions. Planning 
a trip to some of these tourist destinations 
might just get easier for those who are 
looking out for an escape after the lockdown 
in the country.

DO YOU KNOW?
One of the oldest civilisations in the world, India is a mosaic of multicultural experiences. With a rich 
heritage and myriad attractions, the country is among the most popular tourist destinations in the world. 
It covers an area of 32, 87,263 sq. km, extending from the snow-covered Himalayan heights to the tropical 
rain forests of the south. As the 7th largest country in the world, India stands apart from the rest of Asia, 
marked off as it is by mountains and the sea, which gives the country a distinct geographical entity.

Cover Story

• Vedika Sharma
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Padharo Mhare Desh...
RAJASTHAN

Rajasthan is open 
for tourists to 
visit with some 

safety restrictions. The 
resumption of tourism was 
marked by several cultural 
performances at venues like 
Hawa Mahal, Jantar Mantar, 
Albert Hall among many 
others.  

The Rajasthan government 
has issued an SOP to the 
authorities maintaining the 
museums and monuments, 
directing them to practice 
regular sanitization and 
ensure social distancing 
among visitors. All staff 
and visitors will have 
to go through thermal 
screening before entering the 
establishments.

Cover Story

Highlights

•   Monuments will open four days a week-Tuesday, Thursday, 
Saturday and Sunday.
•   Should follow the protocol of social distancing.
•   Masks have been made mandatory and tourists will be allowed to 
enter only in groups of five. 

July 2020 trendy travel trade with food & shop        11
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Cover Story

Once upon a time, during a thundering monsoon, two roads diverged in a wood. And everyone who did not take the one 
heading towards Madhya Pradesh missed an extraordinary experience of Monsoon.
Don’t repeat the past mistakes, pack up, refuel your vehicle and go out to relish soul-relaxing breezes, the scent of fresh 
flowers, breath-taking panoramas, and roads filled with adventures, only in Madhya Pradesh.

Monsoon is miraculous in MP.
Make your every drive count.
#MPMonsoonMagic

Monsoon Getaways: Pachmarhi · Mandu · Bhopal · Amarkantak · Wildlife / MPTourism
www.mptourism.com 

MADHYA PRADESH 
Cover Story

The Heart of Incredible India!!!

Highlights:
•   Tourist activities are open along with the reopening of state-run hotels and resorts. 
•   All national parks of the state are open.
•   In the first Phase the wildlife, Parks and temples have opened from 15th June and in the second phase, 
ASI monuments opened from 6th July.
•   MPTB is offering RV caravans to help maintain social distancing while visiting the state. 
•   Film, television and web series shooting can resume in Madhya Pradesh.
•   MPTB has come up with short road itineraries mainly for two to three nights.

Conditions for Film, TV and web series:
•   Only 15 crew members can be involved in indoor shooting, and 30 for outdoor ones.
•   Equipment needs to be sanitized daily.
•   Shooting crew need to submit health declarations in a prescribed form and would need to vacate the 
location in case someone is detected with the novel coronavirus.
•   Sanitiser, hand-washing, masks, thermal scanner etc should be in place during shoots.
•    Crowding will not be allowed at shoot locations.

Madhya Pradesh offers an 
assortment of attractions 
to everyone who loves to 

travel. It is the state with the forest 
area covering over 77,700 sq.kms 
(Approx ¼ of the total land area) 
filled with Sal Trees & Bamboos. It 
has numerous wildlife hotspots with 
11 National parks & 24 Wildlife 
sanctuaries such as Ratapani 
Wildlife Sanctuary and Chambal 
Ghadiyal Sanctuary. The UNESCO 
World Heritage sites at Khajuraho, 
Bhimbetka & Sanchi are the iconic 
sites in the state. Madhya Pradesh 
has re-gained the tag of being “The 
Tiger State of the Country” by having 
maximum Tiger count (526) in the 

state. The roar of Tigers has increased 
in the dense and beautiful forests of 
Madhya Pradesh. 

Madhya Pradesh is not 
only home to two Jyotirlingas 
Mahakaleshwar and Omkareshwar 
but also Burhanpur, Bhopal, 
Gwalior and Mandu are some of 
the beautiful architectural sites, 
whereas lndrasagar, Gandhi Sagar, 
Tawa and Bargi are the spellbinding 
water bodies. Cultural events like 
Khajuraho Dance Festival, Mandu 
Festival, Orchha Cultural Festival, 
Tansen Festival are some of the 
annual tourism promotional festivals 
to attract tourists from all walks of 
life.

Sonia Meena, IAS, Additional 
Managing Director, Madhya 
Pradesh Tourism Board 
Madhya Pradesh being into Inbound 
Tourism promotion is very strong 
with its domestic tourism products; 
wildlife is one of them. Opening 
up tourist attractions would also 
give a sense of “returning to 
normalcy”. We see great potential 
after re-opening our destinations 
like wildlife, heritage, pilgrimage, leisure, and adventure 
tourism.
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Cover Story

Menino D Souza, 
Director, Goa 
Tourism
Government of 
Goa has permitted 
accommodation units 
registered with the 
department of tourism 
which have applied for 
reopening and given an 
undertaking that they 
are compliant with 
SOPs/guidelines issued 
by the Ministry of Health and Family Welfare, the SOPs 
issued by Ministry of Tourism, Government of India 
and the Department of Tourism, Government of Goa, 
whereby the hotels are required to make all necessary 
arrangements and ensure strict compliance with all the 
protocols prescribed therein to commence their business 
activities.
All Online Travel Agencies (OTAs), Tour and Travel 
operators are directed to facilitate bookings with only 
such accommodation units that are registered with the 
Department of Tourism and permitted by the authorities. 

A perfect holiday 
destinationGOA

Goa, one of the country's most popular 
tourist destination, has remained shut 
for travellers since the nationwide 

coronavirus-induced lockdown finally 
reopened for tourists from 2nd July 2020. 

Conditions
Before the travel
•   Tourists having pre-booked accommodations only 
will be permitted to enter the state of Goa.
•   Fill up a self-declaration form- The form will be 
available at the pre-booked accommodation unit
•   Quarantine upon arrival in Goa is not required. 
Option A: carry a Covid-19 negative certificate issued 
in the last 48h (in this case, no extra test needed in 
Goa) 
Option B: get tested in Goa, at your own cost, at the 
state entry point. Pay the test fees online or at state 
entry point.

Upon Arrival
•   Go to the tourism kiosk at respective entry point. 
All tourists will undergo a basic screening through a 
thermal Gun.
•   Get your mandatory documents checked at the 
tourism kiosk (as mentioned in before travel)
•   Your swab sample will be collected at the state entry 
point. If you carry a COVID negative certificate from 
your port of origin, please avoid the further points.
•   Go to your accommodation for check-in. You will 
stay in isolation until the result comes (not applicable 
in case you are carrying a COVID-19 negative 
certificate).
•   Your result will come after 1 or 2 days. If 
negative, you can stay Goa. If positive, you will go to 
institutional quarantine.

Manohar Ajgaonkar, 
Deputy Chief 
Minister and Minister 
for Tourism, Sports 
and Youth affairs, 
Government of Goa
We have decided 
to allow domestic 
travellers to enter Goa 
from July 2 onwards 
provided they comply 
with certain norms. 
Tourists will either 
have to carry COVID-19 negative certificates to enter the 
state or will have to get tested at the border and undergo 
quarantine in hotel/state-run facility till their results 
arrive. People who test positive will be given the option 
of returning to their respective states or staying back in 
Goa for treatment.

Cover Story
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Simply Heaven
UTTARAKHAND

Uttarakhand government has allowed the re-opening of its borders for tourism activities. 
Nestled in the lap of the Himalayas, Uttarakhand is one of the most beautiful northern 
states of India that enthralls everyone with its spectacularly scenic landscapes. Charming 

hill stations juxtaposed against snow-capped peaks, quaint villages along winding mountain roads, 
serpentine rivers carving their way through the hills, world-renowned conservation parks like ‘Jim 
Corbett Tiger National Park’ and ‘Asan Wetland Conservation Reserve’, world heritage sites like 
‘Valley of Flowers’ and ‘Nanda Devi Biosphere Reserve’, waterfalls hurtling down slopes and 
serene lakes shimmering amidst beautiful towns – that’s Uttarakhand for you.

Highlights:
•   Uttarakhand has opened 
borders for inter-state and 
inter-district tourism activities.
•   For Char Dham Yatra, only 
residents of Uttarakhand will 
be allowed inside the temples.
•   Hotels and homestays are 
now open for business, but only 
in those areas that are not in 
the state’s containment zones.
•   Hotels have to make it 
mandatory for their guests to 
have undergone RT-PCR tests 
from ICMR authorised labs, 
which will need to reflect that 
they have tested negative for 
COVID-19. 

Conditions: 
•   A mandatory COVID-19 
negative test result.
•   Seven days of hotel booking.
•   Anybody entering the state 
from other parts of the country 
will have to upload their 
COVID-19 test report on the 
website, i.e., https://smartcity 
dehradun.uk.gov.in.
•   COVID 19 test report should 
not be earlier than 72 hours 
from their time of arrival. 
•   No institutional quarantine 
with COVID-19 negative test 
result.

Shri Satpal Maharaj, Tourism Minister, Government 
of Uttarakhand
Tourists from other states are now welcome to 
Uttarakhand with mandatory COVID 19 negative 
test results. People with any kind of infection will be 
prohibited in the state and those working in the tourism 
sector will get employment once again.

Cover Story
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Unforgettable Himachal
HIMACHAL PRADESH 

Conditions:

•   Tourists shall get themselves registered 
on www.covidepass.hp.gov.in atleast 48 
hours before visiting Himachal under 
Tourist Category.
•   Every tourist must have been tested 
not more than 72 hours before entering 
the State of H.P. and carry COVID TEST 
CERTIFICATE ( RT-PCR test based 
report) issued by ICMR authorized/ 
certified lab with a negative report.
•   Must have downloaded Arogya Setu 
App.
•   Tourists must have confirmed booking 
for atleast 5 days in a registered hotel in 
Himachal Pradesh. The proof of booking 
needs to be shown at the entry point of 
the State

H imachal Pradesh has opened borders for inter-state 
and inter-district tourism activities.

Himachal Pradesh is one of the most popular and 
easily accessible Hill State of India. People from all parts of 
the country as well from different parts of  the world visit 
this beautiful State to enjoy its natural beauty.

Jai Ram Thakur, Chief 
Minister, Himachal Pradesh

We have made a negative 
COVID-19 test mandatory for 
tourists. All tourists who want 

to visit Himachal Pradesh, must 
follow our SOPs, guidelines, 

maintain social distancing and 
use masks.  This is peak time of 

tourism in the state. We are trying 
this for the revival of the economy 
in the region as tourism has been 

shut for long here.

Cover Story
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Cover Story

Over 4,000 tourism industry 
representatives, journalists, and 
academics registered for the event 

as global industry leaders share insights into 
the effects of the coronavirus outbreak on 
travel, how the industry should respond, and 

the trends to expect as people begin travelling 
again in the post-pandemic period.

As an industry, our central mission must be 
to give every traveller the confidence and 
reassurance that their trip is safe from start to 
finish. Our cooperation must cross geographical 

and business boundaries. We must pool our 
knowledge and expertise and draw on our 
collective ingenuity to navigate the challenges 
that lie ahead of us.

Beyond COVID-19: Global Tourism’s New Normal
The Hong Kong Tourism Board (HKTB) hosts an online forum titled “Beyond COVID-19: 
Global Tourism’s New Normal” – the first event of its kind focusing on the post-pandemic 
tourism prospects for Hong Kong, Mainland, Asia, and the world. 

Dr. YK Pang, Chairman, HKTB 

COVID-19 is a major humanitarian challenge. 
Yet there are implications for the wider 
economy and businesses. For instance, USD 
0.9 trillion to 1.2 trillion has been lost in export 
revenues from tourism worldwide. While 
global tourism may return to previous levels in 
2022, China, Indonesia, and the US stand out 
in optimism, with travel in China coming back 
to around half of the previous levels currently. 

However, traveller confidence is still low, and 
recovery is slower than expected. On the other 
hand, there is a major opportunity to capitalise 
on domestic travel and younger and family 
travellers, as most consumers are expecting to 
travel less – especially internationally – after 
COVID-19. China, the UK, and Germany are 
among those with greatest potential in domestic 
travel.

Steve Saxon, Partner, McKinsey & Company

COVID-19 has led to a generational shift in 
the way the world operates, the travel industry 
almost came to a halt with global interest in 
travel dropping 3 times of that of pre-COVID 
times (based on search data). As a result, there is 
no longer a predictable normal when it comes to 

how consumers behave, and this is particularly 
true when it comes to the way they are thinking 
about travel. I am looking forward to sharing 
trends, consumer insights and principles that 
could help marketers respond in the ‘new 
normal’.

Hermione Joye, Sector Lead, Travel & Vertical Search APAC, Google

At Trip.com Group, we believe it is our duty 
to guide travellers and the industry through 
this challenging period. That’s why from the 
onset of the pandemic, our teams have worked 
tirelessly to process over RMB 30 billion in 
cancellations, and we’ve given our partners 
over RMB 1 billion in financial support. Now, 

as things come under control, we’re seeing a 
rebound in demand, we’ve launched a USD 500 
million fund for partners, and we’re offering 
flexible, safe, and discounted travel options 
for customers – to help our customers and the 
industry ‘travel on’.

Jane Sun, CEO, Trip.com Group

Trade Update

• T3FS Desk
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The COVID-19 pandemic has had a 
devastating global socio-economic impact, 
our recent research shows that more than 197 
million jobs are at risk, which would cause a 
loss of more than USD 5.5 trillion to Travel 
& Tourism GDP worldwide. It is vital for 
the survival of the Travel & Tourism sector 
that we work together and map out the road 
to recovery, through coordinated actions, 
and rebuild the confidence that people 

need to begin travelling once again. Our 
recently launched ‘Safe Travels’ stamp will 
enable travellers to recognise the businesses 
and destinations worldwide which have 
implemented the WTTC global protocols 
and will encourage the return of ‘Safe 
Travels’ around the world. It will, in turn, 
enable the Travel & Tourism sector to reopen 
for business and move in a coordinated 
approach.

The revival of the travel and tourism sector is 
vital. Millions of livelihoods depend on it. As 
some parts of the world begin to reopen their 
economies, I have no doubt that people will still 
want to travel. But adapting to the realities of 
COVID-19 and rebuilding people’s confidence 
is a challenge that must be met head-on with 
cooperation. Aviation is a case in point. The 

International Civil Aviation Organization 
(ICAO) developed global guidelines to mitigate 
the risk COVID-19 transmission when traveling 
by air. Now governments need to align in 
leading the implementation with the full support 
of the industry. We will only be successful by 
working together.

Alexandre de Juniac, Director General and CEO, International Air 
Transport Association (IATA)

The hospitality industry will move forward 
towards a ‘new normal’, with unprecedented 
health and safety measures in place. As leaders 
of the industry, we must collaborate, leave 
behind the paradigms of the past and look 
towards a new future. The hotel industry was 
already moving towards digitisation, artificial 
intelligence and robotics, and the health crisis 

has accelerated this trend. In the short term, we 
must regain the confidence and the trust of our 
guests and reassure them that they are safe when 
they stay with us. However, in the long term, 
the fundamentals of hospitality will not change, 
and guests will always appreciate personalised 
service.

Peter C. Borer, COO, the Hong Kong and Shanghai Hotels Ltd

Exhibitions and business events are the 
market places and the meeting places for 
every industry around the world. They are key 
to any economic recovery, and we have the 
know-how and standards to make them safe to 
attend. COVID-19 will lead to new procedures, 
standards, and processes. The pandemic is 
accelerating trends that were already shaping 

up around the ‘marriage’ of the on-site event 
with online services before, during, and after 
the event. Business events will become more 
digital. But the main element that is driving 
success is and remains the direct exchange, the 
face-to-face meeting. Clicks don’t discuss deals, 
and eyeballs don’t sign orders.

Kai Hattendorf, Managing Director & CEO, The Global 
Association of the Exhibition Industry (UFI)

Gloria Guevara, President & CEO, World Travel & Tourism Council (WTTC)

Trade Update
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Outbound Connect

It’s been a long time since we last travelled to immerse ourselves into 
a destination’s architectural wonders and learn of  the stories that they 
hold. It might be a while until we travel again, until then; we’ve curated 
a list of  visually delightful man-made attractions from the land Down 
Under.

Australia’s Fascinating Architectural Marvels 

While you’re taking a break in between your work calls or unwinding at the end of the day, treat 
yourself to these postcard worthy breath-taking designs, and perhaps bucket list them for when 
you travel again. 

Sydney Opera House, Sydney
Whether you’ve seen it in the iconic scenes from Tom Cruise’s Mission impossible 2 or as part of the 

blockbuster Dil Chaahta hai, the Sydney Opera house is an architectural wonder that we areall familiar 
with. Did you know that the iconic design of the Opera House is famously the result of an international 
design competition, which resulted in what is now one of the most recognisable buildings across the world? 

Inspired by the natural elements visible from its perch on the harbour, the sails or shells of the Sydney 
Opera House sit atop a performing arts centre with regally themed venues, and even housing the world-
renowned Bennelong Restaurant and bar, making it nothing short of a royal experience for travellers. 

Royal Exhibition Building, Melbourne
This stunner is nothing short of a glorious relic in dizzyingly modern Melbourne. The Royal Exhibition 

Building was erected as the centrepiece of the 1880 International Exhibition. It has played myriad roles since 
then ranging from the site of the country's first parliament and a royal ballroom to army barracks, talk about 
versatility!

Today this Royal Exhibition Building has also re-gained prominence with a younger and more en vogue 
international audience owing to it being featured in some of the most coveted fashion photoshoots! 

This building has also become a favourite among brides for their pre-wedding shoots, so if you are a bride 
who is all about that royal blue then this edifice should definitely make it to your bucket list!

Sydney Harbour Bridge, Sydney
Straight out of a romance novel, the largest steel-arch crossing on the planet and standing at more 

than 130 metres tall, Sydney Harbour Bridge has established itself as one of the most romance-inflected 
places in the Southern Hemisphere. The Sydney Harbour Bridge is one of the rare vantage points that offer 

unperturbed views of the world’s largest, deepest and inarguably most beautiful harbours.

Queen Victoria Building, Sydney
Affectionately called the QVB by Sydneysiders, the Queen Victoria Building was constructed as a tributeto 

the monarch it gets its name from, and its elaborate design was purposefully selected to provide employment 
to skilled artisans. 

From its origins as a concert hall, the QVB has served as the city library, housed the city council, and is 
now a thriving shopping centre. After multiple close brushes with demolition, it has now been restored and 
returned to its former ornate glory, which is a sight to behold!

Coober Pedy, Southern Australia
Do you ever feel the need to turn off the devices and virtually 

hibernate inside a cave? Well, what if that cave is actually equipped with plush accommodations boasting 
modern amenities; exclusive interior designs; and natural, architectural bones that blend both the ancient 

and the new?

Coober Pedy is often referred to as the “opal capital of the world.” Quiet, cool, dark, and airy, 
Coober Pedy is situated 260 feet below land. Due to the extremely high temperatures experienced in this 

otherworldly region, the majority of the residents live underground. 

That is not all; there are underground churches and art galleries too – plus the award-winning Desert 
Cave Hotel, the world’s first 4-star luxury property of its type, complete with mining display and an opal 
gallery.
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American Airlines: Resets International 
Network 

Air New Zealand: Limits capacity on inbound 
international services

In response to the prolonged downturn in international travel, American 
expects summer 2021 long-haul international capacity to be down 
25% versus 2019. As the airline begins planning for next summer, 

American will also discontinue several routes that were once popular leisure 
destinations but are expected to exhibit decreased demand.

American Airlines is providing customers additional flexibility by 
expanding waived change fees for customers booking tickets for any new 
travel purchased by July 31, 2020. Any first, business, Premium Economy and 
Main Cabin tickets purchased on or before July 31, 2020, for future travel 
will not incur change fees prior to travel. Customers are allowed to change 
their origin and destination cities as part of this offer. Offer excludes Basic 
Economy and AAdvantage® award tickets. Customers must pay any fare 
difference, if applicable, and fare rules may apply depending on the ticket.

The move is to help and ensure the country is able to provide quarantine 
accommodation for inbound passengers for the required 14-day period.

As well as the temporary hold on new bookings for the next three weeks, 
the airline is also looking at aligning daily arrivals with the capacity available at 
managed isolation facilities. This may mean some customers will need to be moved 
to another flight.

The airline is proactively contacting customers affected by these changes. The 
Air New Zealand contact centre is currently experiencing very high demand, and 
customers are also welcome to contact the airline via its social media channels. 
Customers booked via a travel agent, including a third-party website (e.g. Expedia, 
Booking.com) should speak directly with their agent.

Outbound Air New Zealand services from New Zealand to international ports 
are not affected by the New Zealand Government restrictions. Domestic services 
are not impacted.

American Airlines Group Inc. (NASDAQ: AAL) will adjust its long-haul 
international schedule for winter 2020 through summer 2021. In an 
effort to match low demand resulting from the coronavirus (COVID-19) 
outbreak, the airline will realign its network with the goal of  improving 
long-term profitability. 

Air New Zealand has put a hold on new bookings on international 
services into New Zealand following a request from the New Zealand 
Government.

Vasu Raja, American’s Chief Revenue Officer

COVID-19 has forced us to re-evaluate our network. American 
will have a significantly smaller international network in the 
year ahead, but we are using this opportunity to hit reset and 
create a network using the strength of our strategic hubs that 
we can build and grow upon and be profitable in this new 
environment.

 For American, every new partnership means future growth 
opportunities for our airline. We’re going to rely on our hubs’ 
greatest strengths with our existing international network, 
and further integrate into our partners’ hubs to provide 
connectivity that’s been untapped in the past.

American will be well poised to emerge from this crisis with 
a stronger network that provides improved connectivity for 
our customers.

Brian Znotins, American’s Vice President of 
Network Planning

American has spent the past few years right-
sizing its international network, discontinuing 
underperforming routes while adding leisure 
destinations like Dubrovnik and Prague. Now, 
as demand has significantly diminished due to 
COVID-19, we have to be nimble, creating the 
network that our customers desire.

Cam Wallace, Chief 
Commercial and Customer 
Officer, Air New Zealand 

The airline has been working 
closely with the government to 
understand how it can support 
the government's efforts to 
contain COVID-19 at the 
border.

We accept this is a necessary 
short-term measure given the 
limited capacity in quarantine 
facilities and we're keen to do what we can to help New 
Zealand's continued success in its fight against COVID-19.

• T3FS Desk



British Airways Reopen its Routes Throughout July

Across the UK and Europe, the airline will 
return to more short haul destinations 
by the end of July, including Austria, 

Bulgaria, the Czech Republic, Croatia, 
Denmark, France, Germany, Greece, Hungary, 
Iceland, Ireland, Italy, Kosovo, Morocco, 
Norway, Portugal, Spain, Sweden, Switzerland 
and Turkey. Domestic flights will resume 
between London and Belfast, Inverness, Jersey, 
Manchester, Newcastle and Newquay and the 
airline will move to double daily services to 
Edinburgh and Glasgow.

British Airways will also return to a small 
number of its normal long-haul routes by the 
end of July. Services will resume across the 
Americas including flights to Bermuda, Dallas, 
Miami, Seattle and Toronto. These join flights 
to San Francisco, which restarted in June along 
with destinations served throughout, including 
Boston, Chicago, Los Angeles, New York (JFK) 
and Washington, with a very reduced schedule. 
The Caribbean will also see British Airways 
return from July to Barbados and Kingston.

Joining Hong Kong and Singapore in the Far 
East, which again, the airline resumed limited 
flying to in June, will be services to Haneda in 

Japan. There are great low fares available for 
those looking to get away, including Nice and 
Barcelona from £55, Lisbon from £64, Rome 
from £65 and Malaga from £78 (all each way)*. 
Customers whose flights were affected over 
recent months, and who claimed a voucher 
can use it towards the flights. Alternatively, 
Avios can also be used towards reward flights, 
upgrades, hotels and car rental. When using 
Avios part payment, customers can pick from a 
range of savings by destination and cabin and 
they still collect Avios and Tier Points on their 
bookings.

Safety is at the heart of British Airways’ 
business and the airline has introduced a range 
of measures to keep its customers safe and is 
asking customers to abide by the new measures 
to help manage the wellness of everyone 
travelling.

The airline is cleaning all key surfaces 
including seats, screens, seat buckles and tray 
tables after every flight and each aircraft is 
completely cleaned from nose to tail every 
day. The air on all British Airways flights is 
fully recycled once every two to three minutes 
through HEPA filters, which remove microscopic 

bacteria and virus clusters with over 99.9% 
efficiency, equivalent to hospital operating 
theatre standards.

Etihad Airways is gradually resuming 
services to more destinations across its 
global network. 

Throughout July, British Airways will resume flying to more 
destinations across its network, albeit offering fewer frequencies 
due to reduced demand and the impact of  the global quarantine 
restrictions.

This follows the easing of travel 
restrictions by UAE regulatory 
authorities on outbound and inbound 

travel for citizens and residents. All travel 
remains subject to the entry and health 
regulations set by the UAE authorities, and 
those at the end destination. 

Throughout July and August, subject to 
the lifting of international restrictions 
and the re-opening of individual markets, 
the airline plans to fly to 58 destinations 
worldwide from its Abu Dhabi hub. These 
will include major gateways in the Middle 
East, North America, Europe, Asia, and 
Australia.

The return to a larger network of 
international flights will be greatly 
supported by the Etihad Wellness 
sanitization and safety programme, which 
ensures the highest standards of hygiene 
are maintained at every stage of the 
customer journey. This includes specially 
trained Wellness Ambassadors, a first in 
the industry, who have been introduced by 
the airline to provide essential travel health 

information and care on the ground and on 
every flight, so guests can fly with greater 
ease and peace of mind.

This follows the easing of travel restrictions 
by UAE regulatory authorities on outbound 
and inbound travel for citizens and 
residents. All travel remains subject to the 
entry and health regulations set by the UAE 
authorities, and those at the end destination. 

Throughout July and August, subject to 
the lifting of international restrictions 
and the re-opening of individual markets, 
the airline plans to fly to 58 destinations 
worldwide from its Abu Dhabi hub. These 
will include major gateways in the Middle 
East, North America, Europe, Asia, and 
Australia.

The return to a larger network of 
international flights will be greatly 
supported by the Etihad Wellness 
sanitization and safety programme, which 
ensures the highest standards of hygiene are 
maintained at every stage of the customer 
journey. This includes specially trained 

Etihad Airways: Resume 
wider network of flights 

Alex Cruz, 
Chairman and 
CEO, British 
Airways

F o l l o w i n g 
months of 
l o c k d o w n 
and stress, we 
know people 
will want to 
travel to be 
reunited with 
friends and 
family and to take a well-deserved break.

We have put in place measures – to UK 
Government and aviation regulator standards 
– to ensure we’re doing all we can to 
protect the wellbeing of our customers and 
colleagues and we’ll be asking them to play 
their part in that too.

Aviation

Tony Douglas, Group 
Chief Executive Officer, 
Etihad Aviation Group 

We are delighted to 
announce the gradual 
expansion of normal 
scheduled services to more 
cities across our global 
network. The easing of 
restrictions on travel to 
and from the UAE is an 
important first step and a great development for Abu 
Dhabi. By August we aim to operate approximately 45 
percent of our pre-COVID capacity.

While we have continued to operate a schedule of special 
passenger, cargo and humanitarian flights over the last 
few months, the priority is now to build the network 
back up on markets that have opened up and to provide a 
secure and hygienic flying environment across the entire 
guest journey.

Over the last few months, we have seized every 
opportunity to improve our processes, review our product 
offering, and to undertake the biggest fleet maintenance 
programme in our history. We are tremendously grateful 
to our customers and partners for their continued loyalty.

Wellness Ambassadors, a first in the industry, who have been 
introduced by the airline to provide essential travel health 
information and care on the ground and on every flight, so 
guests can fly with greater ease and peace of mind.
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Heathrow: First UK airport to offer medical COVID-19 
testing 

The pilot, the first of its kind in the 
UK, will mean passengers can be 
checked for COVID-19 upon landing 

at Heathrow and know just hours later if 
they have tested positive for the virus. All 
three organisations are hoping the ‘Test-on-
Arrival’ procedure could provide a solution 
to those travelling from places not included 
on last week’s list of countries exempt from 
quarantine if the Government also adds people 
testing negative during the process to its list 
of exemptions.  

The announcement comes to a couple of weeks 
after Collinson and Swissport announced 
‘Test-on-Arrival' as a potential alternative 
to the blanket 14-day quarantine policy. The 

experts in global medical and travel experience 
services and the airport ground and cargo 
handling service joined forces to devise the 
testing process and are now partnering with 
Heathrow to roll out the pilot. If embraced by 
the Government, the tests can build on the first 
step that was made with the traffic light system 
and help travel sector recovery by enabling 
even more people to travel from ‘red’ countries 
where quarantine is still required. And 
while maintaining public confidence around 
preventing the spread of the virus.

Richard Cawthra, Chief Commercial Officer, 
Swissport said "Test-on-Arrival perfectly 
complements last week’s list of countries exempt 
from quarantine. Should the Government also 

grant the exemption we are seeking, travellers 
could go to countries beyond those on the list 
with confidence, knowing that they would not 
face a quarantine upon landing in the UK as 
long as they test negative. This would not only 
stimulate inbound and outbound tourism and 
business travel in the UK, helping the economy 
and the travel sector back on their feet, but it 
would also safeguard the success of reopening 
up routes with the countries on the list. For 
example, if a country’s status was changed 
to ‘red’, testing would allow the Government 
to keep the route open with quarantine 
reintroduced unless they test negative. That 
is why this testing pilot with Heathrow is so 
vital – it’ll allow for more flexibility with how 
people can travel while keeping the public safe.

Collinson and Swissport have announced they are working with 
Heathrow Airport to offer a pilot of  their COVID-19 testing procedure.

David Evans, Joint CEO, Collinson

We launched the tests to help get the travel ecosystem moving again, using science to reassure the public it’s safe to 
do so. PCR testing is the gold standard of COVID-19 testing, used by the NHS and Public Health England, as it is 
able to detect the virus even when someone is a symptomatic.

We have seen the results of clinical trials using the same testing protocol at other European airports. In these trials, 
travellers were tested on arrival and again five days later. They showed zero cases of someone testing negative in 
the first instance and then positive in the second, proving the sensitivity of the tests when carried out on arrival. 
We’re looking forward to working with Heathrow to pilot this science-led approach. Together, we can provide a 
pioneering solution that will get the travel and aviation sector back on its feet, which will be a massive boost for the 
UK’s economy.

John Holland-Kaye, CEO, Heathrow 

The Government made a significant step forward last week by removing quarantine for visitors from many countries, 
but we still need a solution that safely allows passengers to travel to and from higher risk countries. This trial with 
Swissport and Collinson will provide a much-needed alternative to quarantine for those arriving passengers and should 
add further momentum to the Government’s push for Common International Standards which are needed for the 
resumption of global travel.

ICRA: Impact on the aviation industry

In fact, as per an ICRA study, though restricted 
recommencement of domestic air traffic has 
begun, this will in no case help the industry 

to recover the lost ground in FY2021. However, 
H2 FY2021 will witness some recovery, with 
Q4 FY2021 witnessing Y-o-Y de-growth of 
just 3-14% in domestic passenger traffic with 
improved passenger load factors (PLFs). Overall 
FY2021 is expected to witness ~41-46% de-
growth in domestic passenger traffic. The impact 
of the COVID outbreak will be more profound 

and last longer on international travel compared 
to domestic travel. Thus, FY2021 international 
passenger growth for Indian carriers is likely 
to witness a significant Y-o-Y de-growth of 
~67-72%, with the traffic expected to improve 
sequentially, with Q4 FY2021 likely to witness 
Y-o-Y de-growth of 30-40%.  All scheduled 
domestic passenger air services had been 
suspended for two months - from March 25 
to May 25, 2020. Subsequently, the scheduled 
domestic flights recommenced operations with 

effect from May 25, 2020 to a limited extent i.e. 
maximum 1/3rd of their respective approved 
capacity of Summer Schedule 2020.

To ensure that the airlines do not charge excessive 
fares and also to ensure that the journey is 
performed only for essential purposes, the Ministry 
of Civil Aviation (MoCA) has fixed a fare band 
within which the airlines are supposed to charge 
fares. The restrictions on capacity and fares are 
valid till August 24, 2020.

The Government’s suspension of  all air services both domestic and 
international, following the outbreak of  the COVID-19 pandemic, is 
expected to impact the aviation industry’s growth prospects severely.
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Fiji Airways: Travel Ready 

This includes the creation of a new 
onboard role of medically qualified 
Customer Wellness Champions. This 

role will manage and maintain wellbeing, 
customer medical safety and promote wellness 
through service interactions to passengers 
and crew onboard and on the ground for 
every flight on the Fiji Airways international 
network.

Facemasks will be mandatory for travel for 
both Fiji Airways and Fiji Link customers once 
international flights recommence, and guests 

are advised to have these prior to arriving at the 
airport for the issuance of boarding passes. All 
customers must keep their masks on wherever 
practical throughout their journey, except small 
children and those unable to do so.  

All customer-facing staff will wear Personal 
Protective Equipment (PPEs). This includes 
sales office, airport and lounge staff, as well 
as cabin crew. The re-designed onboard service 
and experience will reduce contact between 
customers and crew while maintaining the 
uniquely warm Fiji Airways hospitality.

Fiji Airways outlined its plan for a return to flying once border 
restrictions ease and travel demand returns. The Travel Ready 
programme details the airline’s commitment to safeguarding the 
health and safety of  its customers and staff.

Mr. Andre Viljoen, Managing Director & CEO, Fiji Airways 

Our in-house teams, including our aviation medical advisor Dr. Rounak Lal, have been working closely with health 
authorities and other stakeholders to get Fiji Airways Travel Ready. We have reviewed all interaction points across 
the Fiji Airways Customer Experience, and taken guidance from the World Health Organisation, IATA and ICAO to 
draw up enhanced safeguards for our guests and staff when we resume international flights.

Further safeguards and exciting customer experience enhancements unique to Fiji Airways will be revealed shortly. 
This includes further details about the role of Customer Wellness Champions, as well as broadening the airline’s 
award winning Lailai Land children’s product and the popular Resort Check-in service.

Fiji Airways will await approval from authorities in Fiji and its key international markets before announcing 
international flight schedules. At present time, international flights remain cancelled through the end of July 2020.   

Ahmad Luqman Mohd Azmi, Group Chief Operations Officer, Malaysia Airlines 

COVID-19 has changed the face of travel as we know it. As an airline that cares, we are continuously listening to the 
voice of our passengers and doing everything we can to address their expectations and demands, without compromising 
on the safety, security and hygiene aspects.

The new initiatives are part of Malaysia Airlines' vision in ensuring the health and welfare of customers and employees 
remains of the utmost priority while ensuring our lounges continue to provide a premium and personal experience.

We are very grateful for the support and input from Malaysia’s Ministry of Health in developing these new SOPs, as we 
prepare to ramp up our operations to offer new experiences, authentic Malaysian cuisine and Malaysian Hospitality for 
our guests. Most importantly, we will continue to ensure that effectiveness of the preventive measures is aligned and in 
accordance with international best practices and recommendations.

Malaysia Airlines: Adopted enhanced safety and 
health measures

In line with this, Malaysia Airlines organized 
the first inspection at the airline’s Golden 
Lounges in KL International Airport, in 

collaboration with the Ministry of Health of 
Malaysia (MOH). The inspection was held to 
ensure that all the necessary COVID-19 related 
safety measures outlined are in accordance 
with guidelines set by the authorities before the 
reopening of its Domestic lounge on 8 July 2020.

  Amongst the safety measures evaluated and 
recommended for the airline’s guests at the lounge 
includes the implementation of:

•  Contactless registration and temperature 
scanning;

•    Hand sanitizers at all critical locations within 
the lounge;

•   Social distancing seating arrangements and 
capacity monitoring;

•      Digital food and beverage ordering solution 
via QR code as well as ‘grab & go’ pre packed light 
meals; and

•      Adoption of heightened hygiene protocols at 
prayer rooms, family room and nap room

Malaysia Airlines has proactively adopted enhanced safety and health 
measures at its Golden Lounges to help boost its guests’ confidence 
in travel whilst continuing to offer them a premium and personalized 
Malaysian Hospitality experience.
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Alitalia: 1600 weekly flights in August 2020

A litalia aircraft will fly on 75 routes (24 
more than July) and 52 airports (16 
more than in the previous month), of 

which 20 in Italy and 32 abroad. Seats offered 
in August will return to exceed one million 
per month, with a growth by 29% compared 
to July. Despite the significant growth of 
operations compared to the previous two 
months, Alitalia will increase its activity in 
August at around 45% of what was planned 
before the beginning of the Covid-19 
pandemic.

The Alitalia flight schedule will see in August, 
on the long-haul sector, the beginning of the 

Rome-Tokyo Haneda route (from 17 August), 
the resume of the Milan Malpensa-New York 
service (from 15 August) and the increase of 
flights between Rome and New York. On the 
medium-haul international network, Alitalia 
will increase the number of destinations served 
in Spain, France and North Africa and will 
resume services to and from the Middle East, 
as well as increasing the number of flights to 
airports already served abroad; in addition, the 
Airline will launch many seasonal services to 
the Balearic Islands and to the Greek Islands 
(both from Rome and Milan). For the domestic 
sector, Alitalia will increase air services 

between Northern and Southern Italy.

Furthermore, beginning on 24 July Alitalia will 
resume operations to and from Milan Linate 
airport where the Airline will operate, in a first 
stage, only the PSO routes to and from Sardinia. 
Starting from 1 August, the Airline will operate 
to and from Milan Linate airport the other 
domestic and international routes operated 
until 31 July to and from Milan Malpensa, in 
compliance with the limit at the number of 
hourly movements on the city airport of Milan, 
that was decided by Authorities in order to 
reduce the number of departing passengers and 
ensure social distancing inside the airport.

Alitalia will increase number of  flights in August, when the Airline will 
operate a total of  over 1,600 flights per week, 24% more than in July 
and more than double compared to those operated in June.

John Gissing, CEO, QantasLink 

The recent spike in bookings demonstrates there is significant pent up demand for Australians to take a holiday after months 
of lockdown.

As the national carrier, we have an important role to play in driving tourism and reviving the industry that has been devastated 
by COVID-19.

These additional flights are coming at the right time for families who’ve spent much of the recent months confined to their 
homes and are looking forward to getting out and exploring their own State.

While our business has been challenged like never before by COVID-19, the launch of these flights is another step towards 
recovery and getting more of our people back flying again.

The new services from Sydney will help connect local travellers to the ever-popular coastal hub of Byron Bay and Orange’s 
renowned food and wine scene.

Byron Bay continues to be an incredibly popular destination for holidaymakers of all types and was one of the most in demand destinations for Qantas and 
Jetstar over the past month.

After years of locals calling for the flying kangaroo to fly to Orange, the iconic red tail will touch down there for the first time in a few weeks. We are bringing 
much needed competition to the route, which has been a monopoly for many years.

These flights to Orange will make it easier for Sydney residents to discover one of NSW’s most beautiful regions and its world-class restaurants and wineries.

Stuart Ayres, NSW Minister for Jobs, Investment, Tourism and Western Sydney 

The new services would make it easier than ever for NSW residents to take a country, city or coastal break.

Tourism is a key industry for NSW’s North Coast, the wine region of Orange and our Harbour City, so these new flights will 
provide a lifeline for local communities and a critical link for all travellers.

Now there are even more reasons to love NSW with easy access to our pristine beaches, world-class food and wine, and an 
unforgettable picture-perfect city. We encourage anyone who can take a holiday to book their next NSW adventure now to enjoy 
these idyllic locations and beyond while supporting tourism businesses at the same time.

The new services from Sydney will help connect local travellers to the ever-popular coastal hub of Byron Bay and Orange’s 
renowned food and wine scene. Byron Bay continues to be an incredibly popular destination for holidaymakers of all types and 
was one of the most in demand destinations for Qantas and Jetstar over the past month.

After years of locals calling for the flying kangaroo to fly to Orange, the iconic red tail will touch down there for the first time in 
a few weeks. We are bringing much needed competition to the route, which has been a monopoly for many years.

These flights to Orange will make it easier for Sydney residents to discover one of NSW’s most beautiful regions and its world-class restaurants and wineries.

Qantas Launches Two New NSW Routes

The first Qantas flight between Sydney and 
Byron Bay (Ballina) in 15 years departs and 
the airline has confirmed its first ever flights 

to Orange will start on 20 July.

The additional routes are part of the gradual 
ramping up of Qantas and Jetstar domestic 
flights, which could get up to 40 percent of pre-
Coronavirus capacity levels this month. Both 

routes were originally scheduled to start earlier this 
year but were delayed due to the Coronavirus and 
travel restrictions.

Qantas launched two new routes to regional NSW, helping to reboot 
the local tourism industry’s post-COVID recovery.
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Lufthansa Group: New Summer Timetable

The new summer timetable will be 
implemented in the booking systems, 
29 June, and is thus bookable. It is valid 

until 24 October, the end of the normal summer 
season.

This means that the airlines will offer in the 
upcoming month over 40 percent of their 
originally planned flight program. A total of over 
380 aircraft by the Lufthansa Group carriers 
will be used for this purpose until October. This 
means that half of the Lufthansa Group's fleet is 
in the air again, 200 aircraft more than in June.

By the end of October, over 90 percent of all 
originally planned short- and medium-haul 
destinations and over 70 percent of the Group's 
long-haul destinations will be served again. 
Customers who are now planning their summer 

and autumn holidays will thus have access to 
an extensive global network for tourism and 
business connections via all the Group's hubs.

For example, the core brand Lufthansa will 
be flying 150 frequencies on the American 
continent each week in summer/autumn via 
the hubs Frankfurt and Munich. Around 90 
flights a week are planned to Asia, over 45 to 
the Middle East and over 40 to Africa. Flights 
will be resumed by October from Frankfurt 
to destinations including Miami, New York 
(JFK), Washington, San Francisco, Orlando, 
Seattle, Detroit, Las Vegas, Philadelphia, 
Dallas, Singapore, Seoul, Cancún, Windhoek 
and Mauritius. The service will be resumed 
by October from Munich: New York/Newark, 
Denver, Charlotte, Tokyo Haneda and Osaka.

Due to the significant changes in the booking wishes of  their 
passengers, the airlines in the Lufthansa Group are switching from 
short-term to longer-term flight planning and are now completing their 
flight schedules by the end of  October. 

Juha Jarvinen, Chief Commercial Officer, Virgin Atlantic 

As countries around the world begin to relax travel restrictions, we look forward to welcoming our customers back 
onboard and flying them safely to many destinations across our network. From 20th July we are planning to resume some 
services and then from 1st August onwards, we will resume passenger flying to 17 additional destinations around the world 
including Tel Aviv, Miami, Lagos and San Francisco.

However, we are monitoring external conditions extremely closely, in particular the travel restrictions many countries 
have in place including the 14 day quarantine policy for travellers entering the UK. We know that as the Covid-19 crisis 
subsides, air travel will be a vital enabler of the UK’s economic recovery. Therefore, we are calling for UK Government 
to continually review its quarantine measures and instead look at a multi-layered approach of carefully targeted public 
health and screening measures, including air bridges, which will support a successful and safe restart of international air 
travel for passengers and businesses.

Harry Hohmeister, 
Member of the 
Executive Board of 
Deutsche Lufthansa 
AG

Little by little, 
the borders open 
again. Demand is 
increasing, in the 
short term but also 
in the long term. 
We are therefore 
consistently expanding our flight schedule and our 
global network and pushing ahead with our restart. 
I am pleased that we can now offer our guests even 
more connections to all parts of the world with all 
Lufthansa Group Airlines via all hubs.

Virgin Atlantic: 17 additional destinations 

Following the airline’s announcement 
that services from London Heathrow are 
expected to resume from 20th July 2020 

onwards, Virgin Atlantic has unveiled more 
detailed plans that will see passenger flying 
restart to many destinations across the airline’s 
network.

Virgin Atlantic planned return to flying from 
London Heathrow Terminal 2 (subject to change 
and dependent on travel restrictions)

Virgin Atlantic has taken the difficult decision 
to delay the restart of its London Heathrow to 
Orlando service and it will now resume on 24th 

August 2020. Seasonal services from Glasgow 
and Belfast to Orlando will resume for selected 
dates in summer 2021. We will continue to 
monitor our network on an ongoing basis and 
expect more flights from London Heathrow and 
Manchester to resume in September and October 
2020. 

Virgin Atlantic has announced its plan to restart passenger flying to 
17 additional destinations from August 2020.

Kushinagar Airport: An International Airport

Kushinagar Airport is located in 
the vicinity of several Buddhist 
Cultural Sites like Sravasti, 

Kapilvastu, Lumbini (Kushinagar 
itself is a Buddhist cultural site) and 
declaration as an “International Airport” 
will offer improved connectivity, wider 
choice of competitive costs to the air-
travellers.  It will result in boosting 

of domestic/international tourism and 
economic development of the regions.  
It will be an important strategic location 
with the international border close by.

Kushinagar is located in the north-eastern 
part of Uttar Pradesh about 50 km east of 
Gorakhpur and is one of the important 
Buddhist pilgrimage sites.

The Union Cabinet chaired by the Prime Minister, Shri Narendra Modi 
has given its approval for declaration of  Kushinagar Airport in Uttar 
Pradesh as an International Airport.
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Air Mauritius will resume 
on 1st September
Air Mauritius 

international 
commercial 

passenger flights will 
remain suspended 
until 31 August 2020. 
However, Air Mauritius 
continues the operation 
of repatriation flights and 
maintains its scheduled 
commercial cargo 
operations.

Air Mauritius flights are scheduled 
to resume on the 1st of September 

subject to all conditions, including 
the opening of borders and lifting 
of travel restrictions, being met. 

Air Seychelles: Twice per week service to Dubai in 
July

Hahn Air signed contracts 
with seven new airlines

Egypt Air Is Back To the Sky 

Japan Airlines Announces 
Domestic Network Schedule 

Air Seychelles will be operating a twice per 
week service from Seychelles to Dubai 
International Airport throughout the month 

of July only.

The flights scheduled every Tuesdays and 
Saturdays will allow guests travelling beyond 
Dubai the chance to connect onto the Emirates 
Airlines network to over 52 destinations.

As the situation remains dynamic at all ports of 
entry due to COVID-19, passengers are requested 

to verify up-to-date information 
regarding the procedures to 
be followed prior to and upon 
arrival at their country of 
destination.

As passengers will not be 
allowed to travel on the Dubai – 
Seychelles sector, the returning 
flight will be an all based cargo 
operation.

Ticketing and distribution 
specialist Hahn Air signed 
contracts with seven new 

airlines this year. Air Century (Y2), 
Cambodia Airways (KR), Divi Divi 
Air (3R), Eastern Airlines (2D), 
Eastern Airways (T3), Emetebe 
Airlines (ET) and Thai Smile 
Airways (WE) joined the Hahn Air 
partner portfolio which includes 
more than 350 airlines. By using 
one or more of Hahn Air’s solutions, 

the seven new partners generate 
incremental revenue in additional 
markets. 

 “Hahn Air offers solutions for airlines 
of any business model”, comments 
Alexander Proschka, Executive 
Vice President Commercial. “For 
example, US carrier Eastern Airlines 
and Thai Smiles Airways from 
Thailand opted for our HR-169 
product. They can sell their flights 
under their own two-letter-codes in 
the GDS while unlocking their non-
BSP markets for indirect ticket sales. 
Our new X1-Air partners Emetebe 
Airlines, Eastern Airways, Air 
Century and Divi Divi Air outsourced 
their complete indirect distribution 
to Hahn Air Technologies. They can 
now sell their flights in Amadeus, 
Sabre and Travelport under the 
code X1. And finally, Dual Partner 
Cambodia Airways is combining 
the HR-169 and H1-Air products, 
thereby exploiting the full potential 
of primary and secondary markets.”

EGYPTAIR is thrilled to 
announce its return to the sky 
and is ready to take you to 

your desired destinations as of the 
1st of July.

The below listed flights dates are 
subject to change according to 
destination countries' regulations.

Destinations and start dates:

•    Flights that will resume gradually 
starting 01 July:

Abu Dhabi, Addis Ababa, 
Amsterdam, Athens, Bahrain, Beirut, 
Berlin, Brussels, Budapest, Dubai, 
Erbil, Frankfurt, Istanbul, Tunis, 
Juba, London, Milan, Munich, New 
York, Paris, Rome, Sharjah, Toronto, 
Vienna, Washington.

•   Flights that will resume gradually 

starting 08 July:

Copenhagen, Guangzhou, Geneva, 
Larnaca. 

•   Flights that will resume gradually 
starting 15 July:

Barcelona, Dar Elsalaam, Madrid.

The rest of the destinations to be 
announced successively according 
to the regulations and conditions by 
the authorities of each country. 

Since the government of 
Japan lifted domestic travel 
restrictions on June 19, 

recovery of approximately 30% in 
travel demand has been seen on the 
carrier`s domestic network. Looking 
further ahead at the latter half of July, 
a recovery of 50% is expected for 
the JAL Group.

As a result, Japan Airlines announced 
an updated domestic network plan 
between July 17-31, confirming 
that 66% of the carrier`s scheduled 
flights will be in operation during the 
specified period. In terms of major 
domestic destinations from Haneda 
airport, which includes New Chitose, 
Osaka Itami, Fukuoka and Okinawa 
Naha, the carrier looks to operate 
over 70% of its scheduled flights. 
With a strong focus on Okinawa 
Naha, JAL will offer 12 roundtrip 
flights per day, as well as extra flights 

on specific dates to the popular island 
destination.

Since the end of April, the JAL 
Group implemented a unique social 
distancing measure, in which middle 
seats were blocked to provide more 
space between each passenger. As 
of June 30, the carrier will terminate 
this procedure as new key measures 
against COVID-19 have since 
been implemented to provide our 
customers with a safe and secure 
travel experience.
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To anticipate the needs of customers and 
continue to delight them in the immediate 
and long term future, it is an absolute 

essential to ensure cleaning and hygiene 
standards are the best in class so that guests feel 
confident, safeguarded and secure each time 

they stay at the Hotels.
With this new digital solution, guests are able to 
register and check-in prior to arrival, and check-
out via the web or on their mobile device through 
the simple use of a QR code and with easy to 
follow step-by-step instructions; without the 

hassle of having to download any applications. 
They can also customise their stay with different 
hotel offerings, make payments online, save time 
and more importantly minimise face-to-face 
engagement to protect their own well-being.

125 Years of Preserved Heritages

The charming, historic property has been 
uplifted to a tranquil and opulent boutique 
retreat and is now welcoming new guests. 

Nestled amongst deodar trees this beautiful 
cottage in Dalhousie, Himachal Pradesh tells a 
tale of the bygone British era.

Reimagined by Rohit Kapoor - Head designer 
of Nivasa, leading furniture and lighting design 
house based in New Delhi, the Elgin Hall is 
refreshingly straightforward and authentic. 
The original elements of the building are left 
untouched, preserving the old- world charm. 
Floral upholstery, classic English teacups, and fine 
chinaware heightened the look of the Tea Room. 
Reminiscent of the lavish past, the Reading Room 
has a relaxed vibe where one can unwind with a 
warm cup of tea. Right from the rustic design, a 
fine selection of furniture, and the serene colour 
palette, everything is thoughtfully put together to 
achieve a flawless look and pristine experience.
Each of the seven rooms of the Villa is doused in 
soft pastel colour and ornamented with crisp white 
furniture, chesterfields, tufted chaises, exquisitely 
crafted light fixtures and other accents inspired 
by Victorian heritage. The European inspired 
elements take you through 125 years of preserved 
heritage. The entire property is amidst private 
lawns and offers panoramic views of the hills.

Safety Measures:
• Guest's travel history will be closely looked into 
prior to arrival.

• At the main gate, the body temperature of all 
guests, team members, and vendors entering the 
resorts will be recorded.

• Thorough and repeated cleaning of high contact 
surfaces such as door handles, countertops and 
all public areas using l% sodium hypochlorite as 
recommended by the Govt of India.

• Rigorous cleaning and sanitization of guest rooms 
using 1% sodium hypochlorite. Once completed, 
guest rooms will be chk inn 

• Safety kits will be provided in all rooms containing 
disposable gloves, N95 masks and hand sanitizers.

• All material coming into our hotels will be 
sanitized immediately upon delivery and prior 
to entering the store premises. Another round of 
sanitization will take place when items are moved 
from the stores to the kitchens.

• The kitchen teams are equipped with maks, gloves 
and chef hats/ hairnets and the highest levels of 
HACCP certified hygiene and sanitation measures 

are already in place.

• Kitchen utensils and equipment are being 
thoroughly cleaned with chlorine tablets after every 
use.

• Regular training carried out with the team members 
to ensure that hygiene and sanitation protocols are 
followed based on the latest guidelines by the 
Health Ministry, Govt of India.

Once the summer escape for British Royals to enjoy mountains, Elgin Hall is a century-old 
magnificent bungalow named after British Lord Elgin. 

Enhanced Guest Safety and Service 
As the world adapts to a new normal brought on by the COVID-19 pandemic, 
and the local hospitality industry prepares to resume business operations, 
Fairmont Singapore and Swissôtel The Stamford step out with another leading 
initiative among hotels in Singapore – an easy, safe and touchless solution that 
will offer guests the convenience, assurance and peace of mind to check-in and 
out of the hotel with minimal physical contact and interaction.

Marcus Hanna, General Manager, Fairmont 
Singapore and Swissôtel The Stamford 

Much as our industry has been dealt a huge 
blow with this pandemic, we know that people 
will return to travel post COVID-19, because of 
an inherent love of adventure. We are confident 
in the long-term future of the hospitality 
industry and are ready to welcome our guests 
back with solutions that address what matters 
most to them now – their safety and well-being 

because safeguarding and taking care of our guests and colleagues is at the 
very heart of what we do and who we are.

Ahmed Disokey, Area Director of Information 
Technology and Business Innovation

Our hotels have always embraced a keen spirit 
towards innovation. With the automated check-
in/out system at SwissôtelThe Stamford and 
the Talktown app that enhances colleagues’ 
communication, information sharing and 
operational productivity in 2018; to our 
unprecedented Aquaponics farm within an 
urban hotel in 2019. We are progressively 
on the lookout for new technologies that can 

improve or redefine business operations. In the new normal, it is even more 
imperative to do so to stay relevant to our customers’ priorities and needs. 
This app-free contactless check-in/out solution is a definitive step forward 
to bring confidence back to travel and hospitality.

• T3FS Desk
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Ibis India: Donates and Distributes Food 

Recently, all ibis properties across India 
came together to lend their support to 
distribute food ration packets to the needy 

and underprivileged. 
A total of 5.3 tons of raw food material was distributed 
among communities across India with the support 
of these NGOs: World Hope Foundation (New 
Delhi); Project Rescue Pune (Pune); Child In Need 
India (Kolkata); Headway Foundation (Chennai); 
and Robin Hood Army (Jaipur). In Coimbatore, 
Nashik, Hyderabad, Goa and Kochi, food packets 
were distributed in local underprivileged areas. 
The food packets included items like wheat flour, 
pulses, refined oil, salt, and sugar. Conscious of the 
risks involved in distributing food in public such as 
a breach of social distancing norms, the hotel teams 
sought help of local police officials and NGOs. The 
teams at ibis New Delhi Aerocity, ibis Pune Viman 
Nagar & Hinjewadi, ibis Coimbatore, ibis Kochi, 
ibis Kolkata Rajarhat, ibis Chennai Sipcot & City 
Centre, ibis Jaipur Civil Lines, ibis Nashik, ibis 
Hyderabad Hitec City and ibis Styles Goa made 
this initiative a success while ensuring strict safety 
and hygiene measures. 
 This pandemic has claimed scores of lives and 
brought the world to its knees. At the same time, it 
has brought out the best in businesses and people. 
As a responsible hospitality brand, the aim is to 
build long-term positive value for as many people 
as possible. The industry has never before been 
faced with such a challenge however the spirit 
of community and commitment has never been 
stronger.

To avail the Dream Away offer, travellers need to book their room(s) by 
15th July 2020 for stays until March 31, 2021. Hilton Honors (loyalty 
program) members get an additional 5% savings while Non-members 

can avail upto 30%. Guests can cancel 24 hours prior without any fee and 
need not provide advance deposit at the time of booking. Early check-in and 
late check-outs are also offered, pending availability. Travelers will have 
another opportunity to enjoy the benefits of the Hilton Dream Away offer 
when the booking window reopens on 7th August 2020 (limited duration) 
for stays until March 31, 2021.  
In addition, Hilton has commenced a worldwide roll-out of a new program to 
deliver an industry-defining standard of cleanliness and disinfection to Hilton 
properties. Hilton CleanStay, created in collaboration with Lysol and Dettol 
maker RB and Mayo Clinic, includes new procedures to help Hilton guests 
enjoy an even cleaner and safer stay starting this summer. 

COVID-19 is a challenge that the world is facing together, all at once. While people 
continue to grapple with the ripple effects of the pandemic such as lack of basic food for 
some, it has been ibis hotels’ endeavor to do its bit for those affected the most.

Manish Tolani Vice President and Commercial 
Director Hilton India 

Hilton has been at the forefront of understanding 
and offering what is best suited for its guests. 
As we tide over the current Covid pandemic, 
flexibility in planning, savings, and enhanced 
cleanliness processes are parameters that 
are more likely to influence the decision-
making process of travelers.  In lieu of this, 
our commitment is to offer guests, memorable 
experiences delivered with impeccable services backed on our promise and 
assurance on enhanced cleanliness and hygiene.

Sylvain Laroche, Director of Operations, ibis and ibis Styles 
India

As we continue to witness the far-reaching effects of this pandemic, 
our heart especially goes out to the communities that have been 
ravaged by the crisis. We feel extremely blessed to have had the 
opportunity to support these communities across India with the 
help of local NGOs by providing food ration.

Dream Away 
Hilton announced the launch of its limited time ‘Dream Away’ offer, which is now 
available for travelers across all Hilton hotels in India. Hilton ‘Dream Away’ offers several 
benefits & formidable experiences to guests looking to reconnect with friends and family 
or travelling for business.

Hospitality
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In Ibiza, the company plans to open five of its 
hotels. Grand Palladium Palace Ibiza Resort 
& Spa and Grand Palladium White Island 

Resort & Spa will start their summer season 
on July 3 with first-rate services for the whole 
family, located on the well-known golden sands 
of Playa d'en Bossa. 
Nearby, Hard Rock Hotel Ibiza will open its doors 
on 10 July combining modern décor with the 
characteristic essence of the island and the energy 
of the Hard Rock brand. 
Further north in Ibiza, in the exclusive area of Cala 
Nova, Bless Hotel Ibiza will welcome clients from 
July 10. 
From 8 July, visitors looking for an isolated and 
relaxed setting in Ibiza can seek quiet refuge 
at Agroturismo Sa Talaia. This exclusive rural 

property is ideal for those seeking seclusion, 
privacy and complete relaxation in a natural 
setting, set in the surrounding hills of San Antonio 
in the east of the island. 
For those looking for a holiday in Spain’s 
mainland, Palladium Hotel Costa del Sol offers 
the ideal location in Benalmádena, Málaga, 
southern Spain. Opening on 16 July, this property 
underwent a complete renovation in 2019 and 
offers a new modern design and beachfront 
location ideal for couples and families with 
comfortable contemporary rooms, seven bars and 
restaurants, a spectacular rooftop, as well as a spa 
and pool. 
While those who prefer the characteristic charm of 
the Canary Islands, Hard Rock Hotel Tenerife will 
be opening its doors from 30 July. 

Palladium Hotel Group aims to gradually reopen 
other properties based on demand and 
occupancy, as well as extend the season of some of 
its hotels until November so that customers have 
more time to travel. 
Redefining the travel experience with maximum 
security guarantees 
Palladium Hotel Group looks to open these seven 
hotels with a firm commitment to the safety and 
wellbeing of its guests and collaborators which 
continues to be the highest priority for the company. 
To do this, it has partnered with the world-leading 
entity in the sector, SGS, for the certification of its 
new safety and hygiene protocol that includes new 
norms and processes, as well as improvements in 
the safety, quality, hygiene and health standards of 
all the group’s properties worldwide. 

The survey was conducted to understand 
the effects of the pandemic on the 
development and opening of new hotels, as 

well as the support required for the sustenance of 
the sector.
The COVID-19 pandemic has brought the world 
to a standstill, with hospitality, travel and tourism 
sector being the most affected due to travel 
restrictions across the world and within India. 
In order to gauge the impact of the pandemic, 
following the survey, JLL Hotel and Hospitality 
Group have launched a whitepaper titled ‘Impact 
of COVID-19 on Indian Hospitality Industry.’
According to the survey, only 20% of the operators 
believe that their hotels could bounce back to 2019 

Revenue Per Available Room or RevPAR levels 
within 6 to 12 months. Whilst 60% believe that 
their portfolio should be back on 2019 levels 
between 13 and 24 months from now. Luxury hotel 
operators are expected to ramp-up much slower 
with some expecting that their portfolio may take 
more than 2 years to reach 2019 performance 
levels. Qualitatively, the survey also indicated that 
business travel is expected to reduce in the post 
COVID-19 world as companies will rationalize 
spending on travel, which could, in a way, benefit 
branded economy and midscale hotels.
Currently, 47% of the operators expect to re-open 
their hotels for operation within 2 weeks of lifting 
of lockdown/travel restrictions by the respective 

state governments and 33% of operators expect 
to open within a week. Importantly, almost all 
operators believe that most hotels in their portfolio 
would need working capital infusion to continue 
or re-start their operations because the reserves 
have almost dried.
As the sector continues to build contingency 
plans to alleviate the fallout of the crisis, hotel 
operators are extending the hand of solidarity to 
their owners by providing certain relief measures. 
67% of the operators surveyed confirmed that 
they are being approached by the hotel owners 
for financial assistance or relief, for example, 
deferring management fees, fixed system charges 
etc. providing much-needed relief to hotel owners. 

Jaideep Dang, Managing Director, Hotels & 
Hospitality Group (India), JLL

The standard operating procedures will be significantly 
transformed to promote enhanced hygiene standards 
and to adopt technology to support social distancing 
policies. However, with the slowdown of hotel 
developments, capital assistance is needed to help 
hotels sustain until demand returns.

Impact of COVID-19 on Indian Hospitality Industry 
JLL, the largest real estate consultancy 
firm in the country has recently 
conducted a survey with 15 leading 
hotel operators in India having adequate 
presence across hotel segments in both 
business and leisure markets. 

Palladium Hotel Group to Open Seven of Its Hotels In July
From 3 July onwards, Palladium Hotel Group will open seven of its hotels in Ibiza, Tenerife 
and Málaga welcoming back national and international travellers once more to enjoy 
their holidays in three of Spain’s favourite destinations. 

Hospitality

• T3FS Desk
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Sayaji Hotel Ltd:  India’s Top 10 Best Places To Work 
For In 2020

Renowned for its unparalleled hospitality the hotel group 
has been conferred with this preeminent accolade third 
year in a row. Sayaji has been conferred the 9th rank 

among India’s 100 “Best Company To Work for 2020” and Top 
ranked Hospitality Brand by Great Place To Work Institute.
Sayaji Hotel has earned this recognition based on a number 
of parameters i.e. trust, achieving excellence in employee 
performance and credibility, respect and fairness, pride and 
camaraderie and lastly HR practices and policies within the 
workplace. It has created a developing culture for its employees 
in multiple pieces of training and development opportunities. In 
addition to the overall training, it also has training programs for 
specific groups such as leaders, managers, middle managers, and 
supervisors. 

The town derives much of its identity from the mythology and religion 
that surround it. In addition to Somnath, Sarovar operates hotels in 
Ahmedabad, Bhavnagar, Gandhidham, Junagadh and Rajkot.

Sarovar Portico, Somnath is spread in beautiful landscaped terrain and has 
aesthetically designed Presidential & Royal suites, Studio rooms, superior 
rooms and executive rooms.
As part of the launch promotion, Sarovar Hotels is offering special offers 
under its Holy expedition packages and Flat 25% discount on room tariffs.  
Enjoy a truly relaxing holiday when you stay at Sarovar Hotels. 

Sayaji Hotel Ltd. a group of 5-star luxury hotels 
across India has won the esteemed honor of being 
named one of the best hospitality organizations 
in India to work within 2020 by the Great Place to 
Work ® Institute.

Anil Madhok, Executive Chairman, Sarovar 
Hotels & Resorts

We are delighted to further strengthen our 
presence in Gujarat; Somnath will be our 
seventh hotel in the state. This development 
allows us to establish ourselves in the state more 
strongly. We look forward to welcoming guests 
to Sarovar Portico, Somnath and offering them 
our signature Sarovar hospitality.

Rakshit Sharma, General Manager, HR, Sayaji Hotels Ltd. 

According to me, an organization, which creates an ecosystem 
of high trust, high performance and inspires all its team 
members to deliver to the best of their abilities is a Great 
Place to Work. We at Sayaji Hotels take a lot of pride in being 
a part of this dynamic organization where “heads are held 
high and there is no fear in the hearts”. Great Place to Work 
study has helped us to focus on five critical dimensions of 
employee life cycle i.e. Credibility, Respect, Fairness, Pride 
and Camaraderie.  Hence, we are building  high trust and high 
performance culture at our workplace.

Raoof Dhanani, Managing 
Director, Sayaji Hotels Ltd. 

Culture is a backbone of a 
successful organization. We at 
Sayaji Parivar nurture talent 
and support career and are truly 
humbled to be named amongst 
the best place to work three years 
in a row.

Sarovar Hotels Expansion in Pilgrim Destination 
Expanding its portfolio in Gujarat to 7 hotels, Sarovar Hotels announced the opening of its 
latest project in the temple town, Somnath. 

O’Learys Sports Restaurant Reopen Now
Dubai-headquartered hospitality company, 

TIME Hotels, has reopened its popular 
O’Learys US sports-themed restaurant, 

located within TIME Topaz Hotel Apartments in 
the Al Barsha area of Dubai.
Having successfully completed a comprehensive 
cleaning and disinfection programme, the casual 
dining venue is offering 40% discount on all food 
and drinks, for dine-in or takeaway.
Mohamed Awadalla, CEO, TIME Hotels, said: 
“O’Learys is a proven concept and has broad 
consumer appeal, especially with sports fans and 
families.”
The menu at O’Learys features honest, staple and 
hearty fayre including traditional quesadillas, 

buffalo wings, classic 
burgers and ribs as well as 
a wide variety of desserts, 
non-alcoholic cocktails and 
soft beverages. 
And as sport gradually 
makes a welcome return 
around the world, after the 
pandemic had previously 
decimated the sporting 
calendar, O’Learys will be 
showing a wide range of 
the latest fixtures on all of 
their 16 widescreen TVs. 

Hospitality
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This platform is designed to offer a 
distinct selection of indulgent stay, spa, 
dining experiences and more at the hotel. 

One can also add a personalised message while 
e-gifting the voucher experience, to say ‘Thank 
You’, ‘I love you’ or just ‘I’m thinking of you 
during these difficult times’.  
It is perfect for guests wanting to plan their next 
splendid holiday at Dubai’s most fashionable 

address, or gift a range of signature experiences 
at the property to their family, friends or even 
business associates. There is a wide range of 
stay options and hotel amenities to choose 
from, and guests can look forward to enjoying 
unparalleled comfort in the opulent settings at 
Palazzo Versace Dubai once again. 
Palazzo Versace Dubai is also giving away stays 
worth AED 1 Million to 10 lucky winners.

When guests purchase vouchers worth AED 
1000 from now until 31 July 2020, they will 
stand a chance to win a night's stay in the 
highest room category at Palazzo Versace Dubai 
- Imperial Suite, worth AED 100,000. 
10 winners that will get stays worth a total of 
AED 1 Million from Palazzo Versace Dubai 
- will be announced on 5 August 2020 on the 
hotel’s Instagram page.  

Hotel Sahara Star will be re-starting its 
operations in the coming weeks and 
to make sure that its team is safe and 

protected the Hotel has undertaken several steps. 
The team will be now equipped with masks and 
gloves at all times, along with making sure that 
the social distancing norms are being maintained. 
The team shall also undergo several training 
sessions prior to re-starting the property.
The Hotel has launched its “Safe Me Safe We” 
Program for its team members to ensure that they 
are well trained and equipped to serve our guests 
and take care of themselves and their loved ones.
•   Safety starts at home: The Hotel has urged its 
team to wear a mask at all times, follow social 
distancing, use alcohol-based hand sanitizers and 
use the 20 seconds hand wash technique.
•   Taking a safe ride to work: Hotel Sahara Star has 
suggested its associate to prefer traveling in their 
private vehicle and tap to check for essentials like 
wearing a mask, carrying a sanitizer, sanitizing 
touchpoints after and before use, carrying official 
IDs, self-checking temperature and visiting a 
doctor in case of high temperature and importantly 
ensuring a safe ride while renting a ride.
•  Making your day at work secure: Complying 
with temperature checks at entry points, utilization 

of sanitizer 
after touching 
doorknobs and 
elevator buttons, 
or using elbows to 
open doors. Take stairs to upper floors whenever 
possible if not follow social distancing in elevators 
and also use sanitization methods on all tools 
before and after usage.
• Precautions to be taken while working: 
E-meetings will be the new way to brief the team, 
being on the designated floor and moving around 
less frequently and limiting the number of entries 
and exits within the property.
•   Bidding a hale goodbye for the day end: Doing 
a tap check for essentials like masks and sanitizers 
on the way back home will be a norm while 
reaching home asking a family member to keep 
the door open and leaving all baggage outside the 
house on arrival. Sanitize the belongings before 
taking them inside and shower immediately after 
putting the mask and clothes for a wash.
•   Tips on sanitizing the correct way: Clean the 
surface with a dry cloth to collect dust and debris, 
and spray soapy water after which use a wet cloth 
to clean the surface again. Finally, use a sanitizer 
or disinfectant to make the surface squeaky clean.

Manish Sodhi, 
CEO, Sahara 
Hospitality Ltd. 

We want our team 
members to have a 
safe and hygienic 
workspace for 
which we have 
designed the “ 
Safe Me, Safe 
We” program to keep them secure. The 
hotel premises have been accommodated 
to make sure all the social distancing 
norms and health measures are followed. 
The reason for initiating the “Safe Me Safe 
We” program is to provide mental and 
social security to our team members so that 
they can, in turn, serve our guests with the 
Step Ahead Experience.

Safe Me Safe We
Sahara Star initiates the safety program 
“Safe Me Safe We” to educate & create 
awareness about health measures 
amongst its team members, that are 
been put into place for their safety and 
well-being.

Palazzo Versace Dubai launches its E-Gift Platform
With the launch of its first E-Gift Platform, Palazzo Versace Dubai engages discerning 
travellers to ‘gift an experience’ to remember - whether as a treat for oneself, or the 
perfect surprise to show appreciation to a loved one, or an immersive escape for a 
special occasion.

Hospitality
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 As India takes a step towards normalcy, cities are slowly getting back in 
action, local markets are thriving once again, the friendly neighborhood 
chacha smiles wide as he lifts the shutter of his shop at the dawn of a new 
day, travellers are boarding flights and checking into hotels, amongst a 
lot more of movement. This is the true spirit of India as it opens up, this 
time, however, in a different way -- a safe way. Looking at the world 
from a consumer’s eyes, in this new normal, the biggest concern is 
safety and sanitization as they step out of their homes.  Understanding 
this, today OYO has rolled out its month-long campaign - ‘Fir Badhega 
India’ to pay tribute to the spirit of 1.3 billion Indians, as they gear up 
to move forward with hope and undying resilience. Furthermore, the 
campaign aims to build trust towards OYO as it goes onto highlight 
OYO’s ‘Sanitised Stays’ initiative, under which the hotel chain has 
taken several precautionary measures to maintain the highest standard of 
hygiene, cleanliness, and minimal-touch standard operating procedures 
to welcome guests back safely. The video captures the small nuances 
of the new-normal way of living in a subtle yet impactful manner.  ‘Fir 
Badhega India’ plays on the reality of today with the heartwarming Indian 
touch where strangers help one another and move forward together but 
this time, with utmost precaution. The film features an old shopkeeper 
or chaiwala (a representation of the countless small businesses that are 
now returning to work) who struggles to open the shutter of his little 
shop after months of lockdown.  Soon, a young passerby takes a minute 
out of his own schedule to help the old shopkeeper lift the shutter once 
again. They exchanged pleasantries and without wasting another second, 
the Good Samaritan rushes off to work. Throughout, the film showcases 
health and safety precautions practiced by both the protagonists. There 
are also glimpses of OYO’s minimal touch experiences observed by the 
young staff executive, including temperature checks on entering the hotel, 
opening the door using his shoulder, the use of protective equipment such 
as masks and gloves, placement of hand sanitizers at high touch points 
and mention of OYO’s 10-step room sanitization process.  

OYO: Fir Badhega India!

New CEO appointed in 
WelcomHeritage 
India’s leading 
heritage hotels chain, 
WelcomHeritage 
has announced the 
appointment of Abinash 
Manghani as its Chief 
Executive Officer. 

In a career spanning three 
decades, Abinash has 
traversed his professional 
journey wearing several 
hats primarily in Tourism, 
Hospitality & Real Estate 
advisory services. His 
last position was Area 
Manager & Head Travel 
Industry Sales for ITC 
Hotels where he was 
responsible for the leisure 
& luxury verticals for 
ITC Hotels on a national 
basis & Area Manager for 
Hotels in North India.

Abinash began his career with ITC after joining the Welcomgroup 
Maurya Sheraton, New Delhi when he was selected for the Group's 
Management Trainee Program in 1990.

referred Hotels & Resorts, the world’s largest independent hotel 
brand, is celebrating the highly anticipated return of travel by 
making a series of valuable updates to its I Prefer Hotel Rewards 
loyalty program. 

From a new Flexible Member Rate and an Elite Platinum 
Offer to the brand’s first-ever I Prefer E-Gift Cards and more 
than 25 new participating hotels worldwide, these program 
enhancements demonstrate Preferred’s unwavering commitment 
to offer best-in-class independent hotel experiences to its loyal 
and discerning I Prefer members as they ask, ‘Where Next?” 
following an extended period at home. 

I Prefer Hotel Rewards 

Pride Group of Hotels has announced its first-ever ‘Holiday 
Bond’ for future travel to welcome back their patrons in the 
new normal. The campaign offers an exclusive voucher for the 
forthcoming travel of its guests. The bond is an investment for 
future travels. 
The holiday bond includes the exclusive voucher for the 
imminent travel to their guest. This can be bought for one of 
their seven participating properties and can be redeemed for 
services hence giving an opportunity to experience more for less! 
The bond is valid until 14th November 2020.
As travelers are being extremely thoughtful about their 
accommodation, Pride Hotels has taken comprehensive steps to 
implement enhanced protocols for their colleagues. ‘Pride Safety 
Assurance’ initiative has been rolledout for the implementations 
of various technological measures. The initiative also follows the 
Standard Operating Procedures (SOPs) as directed by WHO and 
GOI in order to create a hygienic environment for their guests. 

This assurance 
covers hygiene 
guidelines, 
booking 
policies as well 
as additional 
precautions 
taken by staff 
to ensure safety 
and flexibility.

Pride Group of Hotels: 
Holiday Bond 

Hospitality

Jeri Salazar, Vice President of 
Loyalty for Preferred Hotels & 
Resorts

Listening to and engaging with our 
loyal I Prefer members throughout 
this pandemic has been a top priority, 
and through these candid dialogues, 
we have learned that they want 
greater flexibility and more diverse 
offers as travel restrictions are lifted. 
We are confident that the decisions 
we’ve made to enhance the program will provide travelers with a 
less restrictive, more valuable way to book authentic, one-of-a-kind 
independent hotel experiences whenever they decide to travel next.



Lite Bite Foods forays into cloud kitchens

Imminent Doom of Restaurants 

#PepsiSaveOurRestaurants

Food and beverages retail company Lite 
Bite Foods, which operates restaurant 
brands such as Punjab Grill, TRES, The 

Artful Baker, Zambar and Asia Seven Express 
besides others is foraying into cloud kitchens 
and will roll out 36 kitchens across five cities in 
the next three years.
The first kitchen is expected to go live in 
August 2020. Other locations will also 
include Pune and Hyderabad.

Lite Bite Foods will also launch its 
own food app under the brand name 
‘FOOGO’ which will allow customers 
to browse and order food from all 
the restaurants under the company’s 
portfolio. Customers will also have the 
choice to place an order via platforms 
like Zomato, Swiggy, Scootsy and 

others.
Brands such as Punjab Grill, Zambar 
and the QSR brands will be serviced 
from the cloud kitchens and the 
company will also focus on three 
popular home delivery categories of 
food- biryani, rolls and parathas, and 
meals in a bowl through new brands.

The Covid-19 pandemic has left the 
restaurant industry bleeding with an 
estimated loss of about Rs 1 lakh 

crore in the last 100 days.
The sector is also witnessing a closure 
of about 30% of restaurants across India 

and with the rest 70% seeing a drop of 
about 60%-70% in business compared 
to the same period last year.

Beverage brand Pepsi® announced 
#PepsiSaveOurRestaurants, a fund-raising 
initiative in association with the 

leading restaurant industry association, 
National Restaurant Association of 
India (NRAI) and leading online food 
delivery aggregator Swiggy. With cause 
at the heart of it, the initiative aims at 
providing approximately 2.5 million 
meals to the workers of the restaurant 
community who are in distress.As part 
of the initiative, whenever any consumer 
adds any soft drink to his/her meal order 
on Swiggy from June 25, 2020 – July 

19, 2020, Pepsi will contribute part of 
the proceeds in respect of each soft drink 
ordered to the NRAI COVID-19Relief 
Corpus. This fund will be further used to 
provide meals (dry ration) to restaurant 
workers who have served us and are 
suffering due to these challenging times. 
The offer is valid on any packaged soft 
drinks ordered from restaurants listed 
on Swiggy platform which includes 
carbonated soft drinks, packaged iced 
tea, packaged juices& packaged juice-
based drinks and is not restricted to just 
the purchase of Pepsi®. 

“The restaurant industry is an integral 
part of our ecosystem and has been 
severely impacted by the ongoing health 
challenge. Both restaurants and restaurant 
workers are struggling,” said a PepsiCo 
India spokesperson.
“Hence, in our endeavour to find various 
meaningful ways to provide support to 
the ecosystem, we found that mobilising 
a movement with consumers and 
providing food security support to our 
restaurant workers and their families who 
are in distress is a timely intervention and 
need of the hour.”

Rohit Aggarwal, Director, Lite Bite Foods

The current scenario is expected to give a boost to online food deliveries going forward and the company is targeting 
a turnover of Rs 100 crore from cloud kitchens in the next three years.
The first cloud kitchens from the company will open in Delhi, Gurgaon and Noida followed by other cities like 
Mumbai and Bengaluru. The company is starting with an investment of Rs 25 crore in the segment.
We have identified pockets and we can easily do about 8-10 kitchens in Delhi NCR. This will be followed by 
Mumbai and then Bengaluru because we already have a good presence in these cities and have the supporting 
infrastructure.
The company’s restaurants in malls are shut currently and business in standalone outlets is in low single digits. “But 
our delivery business has picked up and is getting better everyday.

Anurag Katriar, president, National Restaurant Association of India (NRAI)

In our industry, the proportion of fixed operating expenses by way of rentals, utility expenses and salaries is quite 
significant and with little or no revenues, it is getting very difficult for restaurants to survive through this pandemic. I 
won’t be surprised if 30% to 40% of the restaurants close down in the coming days. Closure in bigger cities would be 
much higher due to higher cost of operations in these cities.
Closure of 30% of restaurants would also mean a huge number of job losses in the coming days as the restaurant sector is 
the second largest employer of human capital in India after agriculture, providing direct employment to about 7.3 million 
people. We have requested two forms of support from the government, one being liquidity support and the other being 
policy support. On the liquidity front, we have requested for making available easy working capital with six months’ 
moratorium, lowest possible interest rate and low collateral. We have also requested the government to pay partial salaries 
of our employees covered under the ESIC Act, using the massive ESIC corpus, so that the restaurants get some respite 
on cash flow. We have also requested the government to declare this pandemic as an ‘Act of Force Majeure’. On the 
policy front, we have requested the government to restore the input tax credit on GST for our sector, a robust national 
e-commerce policy which is fair to all stakeholders. We have also requested the Government of India to create dedicated 
F&B parks or hubs; we want the concept of Make in India to extend to Serve in India.

Hospitality
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“As an advent in the beer space, Kimaya 
Himalayan Beverages thrives to be 
innovative and distinguishes: it’s a product 
by packaging and taste.” - By Abhinav 
Jindal, CEO & Founder, Kimaya Himalayan 
Beverages LLP

Shed some light on Kimaya Himalayan 
Beverages.
 AJ: Kimaya Himalayan Beverages is 
a pioneer alcohol beverage company, 
manufacturing bespoke beverages for the 
world. Established in November 2018 is 
backed by years of experience in the business 
of management consulting, liquor distribution 
and liquor retailing. The company recently 
launched two homegrown beer brands – 
Yavira and Bee Young, with an aim to serve 
the Indian market with the finest quality 
products that match International standards 
while respecting and preserving the Indian 
tradition of brewing.
With brewing techniques par excellence, the 
brand positions itself to redefine business 
paradigms and product benchmarks. It values 
the approach to maintain the quality – hence 
the ingredients are sourced from original and 
organic derivative straight from the farm. 
The team here is constantly conceptualizing, 
experimenting, testing and crafting uniquely 
flavourful bespoke brews. The specially 
optimized brewing cycle at Kimaya delivers just 
the right levels of taste and texture. 
Currently, the two brands are available in Delhi, 
Uttar Pradesh, Uttarakhand and Punjab markets. 
With the unique 500 ML bottles being launched 
for the first time in the country, offers consumers 
an advantage of enjoying a brew in an absolutely 
right quantity and at the right temperature. 

Share some insight about the products 
Kimaya Himalayan Beverages. 
AJ: BeeYoung (Strong Craft Beer): A vibrant 
crafted strong beer, conceptualized to connect 
with the millennial vibe. The brew that is fresh 
& youthful delivering crisp, clean, punchy 
taste with a citrusy twist. Curated with quality 
ingredients evoke a sense of adventure, 
curiosity, and thrill making each sip eventful.
 
Yavira (Crafted Basmati Pilsner): A premium 
lager curated for the discerning audience around 
the world. Crafted with choicest of ingredients, 
Yavira is a balanced brew that is crispy yet 
creamy, racy yet silky, smooth, daring, not 
daunting, malty, and hoppy. It is one of the best 
beers that can be paired with the finest of Indian 
cuisines.  
 

 
Where have you set up the brewery and has 
there be any reason setting it up in the North-
ern part of India? 
AJ: Our brewery is in Patiala, Punjab. It is a 
strategically correct place for us because of 
the proximity to Bhakra Dam from where pure 
spring water is sourced for production. Being 
situated in such a location, there is year-round 
availability of rice and other ingredients. Having 
operational in the north of India currently the 
logistics is hassle free. Also, to mention we 
have experience ease of carrying out business in 
Punjab, given the duties and policies of the state. 
 
How product offerings by Kimaya are dif-
ferent from brands already available in the 
market? What sets it apart? 
 AJ: As an advent in the beer space, Kimaya 
Himalayan Beverages thrives to be innovative 
and distinguishes: it’s a product by packaging 
and taste. Having launched distinctive packag-
ing which is of 500 ml, we intend to bridge the 
gap between 330ml (which is too small to share) 
and 650ml (loses the right temperature halfway 
through). Along with the perfect temperature, 
the idea is to make the proposition wholesome 
by offering the right quantity with the best qual-
ity at a lucrative price point.

 
What are the innovations you have brought 
as a part of this industry? 
AJ: The ingredients are sourced from their 
provenance. The beers exhibit graceful flavors 
of carefully selected international malt with the 
inclusion of premium Basmati rice to provide 

smoothness on the palate. Noble hop Saaz is 
carefully chosen and infused with Himalayan 
source water
Kimaya Himalayan believes that people in 
India always seek for a unique taste note 
while choosing the right beer and unique 
conceptualization, be it any product. We 
also see consumers getting educated about 
the right quantity and temperatures to enjoy 
various beers. We are here to bridge the gap 
b/w 330ml and 650ml offering the perfect 
pint-size to enjoy the beer at the right 
temperature till the last sip and is adequate 
for sharing. We have ideated this unrivaled 
concept of perfectly sized 500ml bottles/
cans which no other beer brand currently 

offers at an affordable price. We see our brand 
as a disruptive force in the beer industry with 
honest prices and new benchmarks of quality, 
packaging.

How does your expansion plans look like 
now considering the COVID 19 situations? 
 AJ: We were to expand in terms of variants 
and new product launch which we would 
like to evaluate further next year. We may 
not launch any new variant or product this 
financial year. Also, the transitional slump in 
demand will slower the production matching 
the demand trend. However, we are increasing 
the presence in Northern markets. We aim to be 
available in most of the northern states by the 
end of this financial cycle.

How does the sales figure look like consider-
ing the restrictions in previous months? 
What are your expectations about any 
changes in the industry? Anything you 
would like to add?
AJ: When the lockdown was lifted for the 
industry in May 2020, there was a shrink of 
about 80 % of the sales across markets. With a 
subsequent increase in sales that was witnessed 
in June 2020, there has been recoupment of 
about 20-30%. While we expect the overall 
sales to ameliorate in July. The sale for the 
industry is expected to be 50% less this 
financial year compared to the previous. 
We had anticipated a sale of 1 million earlier 
but, of course, due to the pandemic, we will 
be closing down the year by 50% of what we 
expected going with market trend.

Dear Beer
tête-à-tête

• Tarsh Sharma



Lifestyle



38        trendy travel trade with food & shop July 2020

AutomobileAutomobile

Aston Martin Prepares to 
Resume WEC 
Aston Martin Racing returns to action this month when it contests 
the opening rounds of the European Le Mans Series (ELMS) 
with the Aston Martin Vantage GTE. It will be the first time 
Aston Martin works has been on track competitively since the 
team’s victory in the 6 Hours of COTA in February and will act 
as preparation for the final three rounds of the World Endurance 
Championship (WEC) season. 
 Paul Dalla Lana will drive the #98 machine with Mathias Lauda 
(A) with whom he won the 2017 WEC title, and his regular team-
mate Aston Martin Racing works driver Ross Gunn (GB) in the 4 
Hours of Le Castellet on 18-19 July. This will also mark the ELMS 
series debut for the works team with the Vantage GTE. For the 4 
Hours of Spa-Francorchamps (8-9 August), the second round of 
the ELMS, Gunn will make way for BMW works driver Augusto 
Farfus, a long-time family friend of Dalla Lana’s, so he can take his 
turn to prepare for the WEC races ahead. 

 Refreshed and ready to race, 
Dalla Lana, Farfus and Gunn 
will pilot the #98 car for the 
remainder of the FIA WEC 
GTE Am campaign in Spa (15-
16 August), the 24 Hours of Le 
Mans (19-20 September) and 
Bahrain (14-15 November). 
Gunn and Dalla Lana currently 
lie third in the standings, just 
6.5 points away from the lead.

MG (Morris Garages) Motor India announced that it has 
signed up 6 more start-ups for its ongoing MG Developer 
Program & Grant. The 6 finalists include Highway Delite, 
Socialcore, InCabEx, CamCom, ClearQuote, and the Alexa-
based project Meeseeks. The start-ups will receive a grant 
and mentoring from technology experts and may get an 
opportunity to work directly with specialized MG teams on 
selected projects.

Demonstrating its firm focus on encouraging innovation 
within the start-up community, MG Motor India has already 
supported over 60 start-ups since 2017 to drive innovation 
in the automobile space of India. Such start-ups are 
working in the fields of engine & emissions, technology, 
child in-car safety, navigation, connectivity, and electric 
vehicles ecosystem alongside others. The overall objective 
of the program is to support the local start-up community 
by creating a specialized grant. The brand intends to 
indigenously foster innovation and contribute towards the 
development of the start-up ecosystem in India, thereby 
holistically contributing to the society.

Porsche has again finished on the podium with both 911 
RSR at round two of the IMSA WeatherTech SportsCar 
Championship. In the race over two hours and 40 minutes at 
the Daytona International Speedway (USA), Earl Bamber from 
New Zealand and Belgium’s Laurens Vanthoor came second in 
the GTLM class in the No. 912 works car.

The defending champions Bamber and Vanthoor take the lead 
of the drivers’ classification. Their factory driver teammates 
Frédéric Makowiecki (France) and Nick Tandy (Great Britain) 
crossed the finish line in third place at the wheel of the No. 
911 car. At the 24-hour season-opening round in January at the 
same venue, both cars achieved exactly the same results.

The start of the sprint race in Florida was delayed for around 
30 minutes due to a heavy thunderstorm. On the initially wet 
track, the crew of the No. 911 Porsche 911 RSR opted for a 
daring strategy. Unlike all other competitors in the GTLM 
class, Tandy tackled the race from position six on wet tyres. 
The advantage of this choice quickly became apparent. After 
just one lap, the Briton not only took the lead of the class, but 
even managed to overtake two of the more powerful vehicles 
from the prototype class. His tour de force, however, was 
short-lived on the fast-drying track. Due to deterioration of the 
rubber, Tandy had to pit early after five laps to change tyres, 
which threw the No. 911 car far down the field. Nevertheless, 
with a clever strategy, swift pit stops and steady lap times, 
Tandy and Makowiecki made up lost ground to finish on third 
place.

MG Motor India Signs up 6 
More Start-Ups   

Both Porsche 911 RSR on the 
podium

Jack Hawksworth 
and Aaron Telitz 
were victorious in the 
GTD class at Daytona 
International Speedway 
in Saturday’s return to 
racing for the IMSA 
WeatherTech SportsCar 
Championship. AIM 
VASSER SULLIVAN 
(AVS) teammates 
Townsend Bell and 
Frankie Montecalvo followed the No. 14 Lexus RC F GT3 to the 
finish line to earn a runner-up result and give Lexus and AVS their 
first one-two podium sweep.
The No. 14 Lexus RC F GT3 led 81 laps (of 87) in class to score the 
first win of the season for AVS in just the second start for the series 
after the break due to the COVID-19 pandemic. Telitz, who joins 
the team as a full-time driver after serving as an endurance driver for 
five races in 2019-20, led the GTD field to the green flag after the 
pole sitter had a pre-race penalty. He went on to lead the first 26 laps 
before handing driving duties over to Hawksworth who led 55 laps 
en route to the victory.
Lexus and AIM VASSER SULLIVAN compete next at Sebring 
International Raceway for a newly scheduled sprint race on 
Saturday, July 18 at 5:30 p.m. ET.

Lexus RC F GT3s Sweep Top 
Two Steps on Podium in 
Return to Race Track
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The Jaguar I-PACE now delivers even more 
technology to make living the electric life 
simpler and more rewarding than ever. 

This is the first Jaguar to feature the new Pivi 
Pro infotainment system. As intuitive to use as 
a smartphone, Pivi Pro is fast and responsive 
with enhanced EV navigation that can show you 
if nearby charging stations are available or in 
use, what they cost, and how long it will take to 
charge (market-dependent).
I-PACE now comes with an 11kW on-board 
charger as standard, enabling customers with 

access to three-phase electricity supplies to 
enjoy significantly faster charging: when 
connected to an 11kW wall box 53km/33 miles* 
of range (WLTP) per hour can be achieved, 
while a full charge from empty now takes only 
8.6 hours – ideal for overnight charging at 
home. Customers in single-phase markets using 
7kW wallboxes also benefit from competitive 
charging capability – up to 35km/22 miles of 
charge per hour, with a full charge taking 12.75 
hours.  When charging ‘on the go’, a 50kW 
charger will add up to 63km/39 miles in 15 

minutes, whilst a 100kW charger will add up to 
127km/78 miles over the same period.
With a focus on air quality, occupant well-being 
is prioritised, with cabin air ionisation now 
featuring PM2.5 filtration to capture ultrafine 
airborne particles and allergens. The I-PACE can 
even filter its cabin air before a journey begins.
The exterior design is enhanced with a new 
Atlas Grey grille tip finish and customers benefit 
from an enhanced paint palette, new range of 
wheels, and a luxurious new Bright Pack option, 
available on all models in the I-PACE range.

The Jaguar I-PACE – the world’s first premium all-electric performance SUV – now 
offers a new fast, intuitive infotainment system and quicker charging capability, 
making owning and driving an electric vehicle easier than ever

Jaguar I-PACE: Smarter, Better 
Connected and Faster-Charging

Automobile

DO YOU KNOW?

•  All-electric I-PACE performance SUV: now featuring a new infotainment system, three phase AC home charging and even more driver-
focused technology
•  Pivi Pro infotainment system: as quick and easy to use as your smartphone, with self-learning navigation that can show you where the nearest 
available charge station is, how much it will cost and how long it will take to charge
•  Faster home charging: 11kW (AC) domestic wall box can add 53km/33miles of range (WLTP) per hour for customers with three-phase 
supplies
•  Outstanding performance and range: Acceleration from 0-60mph in just 4.5 (0-100km/h 4.8 seconds) seconds and up to 470km / 292 miles 
(WLTP)
•  Greater connectivity: Dual-modem embedded SIM with 4G data plan, wireless device charging, embedded Spotify, and Bluetooth for two 
phones at the same time
•  Driver Assistance technology: A new 3D surround camera and ClearSight rear-view digital mirror deliver unimpeded visibility
•  Occupant wellbeing enhanced: Cabin air ionisation with PM2.5 filtration captures ultrafine particles and allergens. The I-PACE can filter cabin 
air while on charge before a journey
•  More distinctive design: Atlas Grey finish to grille pins as standard, enhanced paint palette and introduction of a 19-inch wheel
•  New Bright Pack option: accentuates I-PACE’s World Car of the Year award-winning design
•  Enhanced software-over-the-air capability: Systems including infotainment, battery management and charging can be updated remotely and 
enable the I-PACE to continuously improve over time
•  Available to order now at jaguar.com and priced from £65,195 in the UK
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Swiss chocolates are famous across the world, and with good reason. The 
nation has a long history of excellence in the field, and many of today’s 
chocolatiers still use traditional recipes and make sweet treats by hand. 

Did you know your favourite chocolate 
brands like Nestle, Lindt, Toblerone are 
all Swiss!

Over the years, this delicious Swiss treat, with 
origins stemming from ancient Aztec tribes, 
gained immense popularity across the world. 
Here are some interesting facts about Swiss 
Chocolate:

• Swiss are the pioneers in making 
chocolate
Switzerland is one of the first countries to have 
produced chocolate! In 1819, François-Louis 
Cailler opened a mechanised production facility 
in Corsier-sur-Vevey above Lake Geneva. Next 
was Philippe Suchard in 1826 who set up a 
chocolate factory in Serrières, in the canton of 
Neuchâtel. Followed by Daniel Peters and Henri 
Nestle (Founders of Nestle), Rudolph Lindt 
(Lindt) and Theodore Tobler (Toblerone) by the 
end of the 19th Century!

•  Our beloved milk chocolates found 
their origins in Switzerland!
In 1875, Daniel Peter, Founder of Nestle, 
combined milk with chocolate. After numerous 
attempts in his Vevey factory, he discovered 
the perfect mix, which quickly became a huge 
success – and one that would link Switzerland to 
chocolate forever. 

• The melt-in-your-mouth texture!
The texture of Swiss chocolate has another 
element that guarantees its success. Its smooth 
and creamy character is the result of an 
innovative technique known as ‘conching’- a 
technique developed by Rodolphe Lindt to 

create the first ever melt-in-the-mouth chocolate. 
Conching homogenised the product and helped 
create flavour. He filed a patent for this process 
in 1879 when he was running a manufacturing 
company in Bern.

•  A creative industry always on the 
lookout for innovation
The Swiss chocolate industry is founded on 
tradition but is always looking to break new 
ground. It’s one of the secrets of its success. 
Apart from the milk chocolate and the conching 
technique- Swiss people have given the world 
numerous new recipes and techniques ever 
since- maybe the most important one- tempering 
of the chocolate. 

Did you know- the inventor of the 
chocolate chip cookie sold the recipe 
to Nestle in exchange for a lifetime 
supply of chocolate!

•  A high standard of quality, typically 
Swiss
The Swiss are well known for their high-
quality standards. This high quality is of course 
extended to their most famous export, chocolate. 
In fact, this quality is not only reflected in 
the selected raw materials but is also linked 
to the expertise in this sector. According to 
Chocosuisse, good-quality chocolate should 
melt on the tongue without becoming hard or 
leaving a sandy feeling in the mouth. A person 
should be able to savour the well-orchestrated, 
subtle and delicate flavour of the chocolate, 
without any aftertaste. The mission of the 
Chocosuisse association – made up of 18 
companies – is to ensure quality.

•  Swiss people themselves consume a 
great deal of chocolate
The Swiss eat more chocolate than any other 
nation in the world – they eat a record of around 
11kg per year. Chocolate is a major Swiss 
export; with 18 Swiss chocolate companies, 
Switzerland exported almost 115,500 tonnes of 
chocolate in 2015. 

When in Switzerland, you can head to the Funky 
Chocolate Club in Interlaken to discover the art 
of chocolate making just like our beloved actor- 
Ranveer Singh did! In the club’s Chocolate 
Factory, you will be supplied with aprons, chef, 
hats and all the ingredients needed to step into 
the shoes of a real chocolatier. One can learn all 
about
Chocolate making and even create their own 
chocolate masterpiece!

Chocolate is known to have extremely soothing 
properties and is a known brain stimulator. So 
the best thing to take your mind off the news 
today would be to grab a bar of Swiss chocolate 
to uplift your mood and relax!

• Tarsh Sharma

All you need 
to know about 
CHOCOLATE



tête-à-tête

“Successful leadership is creating a perfect mix of teamwork, freedom of 
operations without any interference and indulging in healthy competition.” –
By Palash Agrawal, Director, Vedas Exports.
Tell us about your journey so far and what 
brings you to start with Vedas Export.
PA: The journey of Vedas Export began with 
wooden crafts and paintings and slowly we entered 
the utility décor segment followed by hooks and 
candlelight décor. These products have great 
demand in the market. Currently, we are present 
in the niche of wall décor, mirror, vintage décor, 
figurines, table décor, showpieces, office décor, 
vases wall jail and wall shelves etc. Our products 
display a perfect blend of ancient and modern 
design practices. We get a very good market 
response and are acclaimed for our style, utility and 
customization facility. 
We had sold only one piece in the first month of our 
operations in 2014. From then, we have now grown 
to sell more than 10,000 pieces monthly. We have a 
market share of about 8% to 10% and are available 
in over 700 stores across India and over 500 stores 
internationally. The company’s turnover was about 
7.9 crore last year and now we have our footprint 
in 300 Indian cities as well as in 15 countries 
across the world. We cater to more than 20,000 end 
customers annually. 
While our headquarter is in Ranchi, we have a 
manufacturing unit in Jodhpur. Our sales include 
channels such as B2B as well as B2C and 
e-commerce models. As a B2B brand, we have a 
direct presence in major stores like Hometown, 
Shopper’s Stop, Evok, Starmarks, Royaloaks, 
Pepperfry Studios etc. As a B2C brand, we sell 
to customers directly through our website and 
social media pages. We also retail through major 
e-commerce platforms like Amazon, Flipkart and 
Pepperfry. Going forward, we plan to enter the 
furniture segment. 

What’s the USP of Vedas Export?
PA: The USP of Vedas Export is our completely 

hand-crafted, power-coated, rust-free products that 
are painted using lead-free colours. Our products 
are totally unique and each piece has a different 
story to narrate. We also have a range of carefully 
curated styles and designs that keep up with the 
market trends of the day. We have kept going a 
unique tradition of merging ancient heritage in sync 
with the modern concept of utility. The customized 
products have been well received in India and 
abroad. The biggest USP of our products is the 
affordability and we offer something for everyone. 
Our extensive price range starts from INR 799 
and goes up to INR 64,999. Thus, we are available 
for customers of all budgets and benefit the entire 
supply chain. 
 
What’s the success Mantra of Vedas Export?
PA: At Vedas Export, we are guided by the 
principle of ‘Never give up on beliefs and dreams.’
A good leadership is about creating a strong 
work culture and a happy as well as a productive 
team. Vedas Export believes in solid work ethics 
combined with a healthy working environment, 
international health standards and safety parameters 
in place. We have been able to extract the desired 
results through these practices. Our employees are 
happy and satisfied and that’s why we have retained 
98% of the employees who have been with us since 
the company’s start. 

What are the new trends in the decor indus-
try?
PA: The design trends and preferences have been 
changing quite drastically. Unlike the past, today 
the customers are looking at unique yet minimal-
istic designs. Space is at a higher premium, hence, 
utility designs are more in vogue and décor items 
are not just seen as ornamental displays, but, also 
integrate usability. This is where items like candle 

holders, wall 
shelves and other 
such products are 
in great demand. 
Sustainability is 
another key ele-
ment. At Vedas, 
we are highly 
aware of the 
environmental 
concerns of the 
day and integrate 
healthy practices 
into our work. We don’t believe in cutting costs or 
using cheaper raw materials that could be harm-
ful for the environment. For instance, we use 
high quality lead free paints in our manufacturing 
processes. Apart from that, affordability is also 
becoming an increasing consideration. In terms of 
design, there is a growing demand for the fusion of 
ancient designs with modernity.  

Please convey your message to our readers?
PA: Successful leadership is creating a perfect 
mix of teamwork, freedom of operations 
without any interference and indulging in 
healthy competition. It is important to take care 
of the needs of your employees and fuel their 
ambitions so that they are all happy to work 
for the organization. Satisfied employees don’t 
desert the companies and give their best to 
achieve the organization’s goals. It is a matter 
of great pride for us that we have successfully 
retained our staff despite the unprecedented 
Covid-19 crisis and the pan-India lockdown. 
It is also important to see your rivals as a 
motivation source and to work harder, improve 
your own performance and instil self-belief in 
your workforce.

An Epitome 
of Decor

• Vedika Sharma

You believe in taking risk or plan 
beforehand.
PA: Planning is of utmost essence for 
me. 

Your high points.
PA: Starting from just a single item 
sold in the first month of our journey, 
we have reached over 10,000 sales a 
month with a market share of 8-10%. 
The brand is present in more than 700 
stores in India and another 500+ stores 
internationally. Last year, we had a 
turnover of INR Rs 7.9 crore and now 
have a footprint in 300 Indian cities and 

15 countries internationally. 

Your low points. 
PA: Vedas Exports had sold only one 
piece of product in the entire month of 
operation and it took us 6 months to get 
our first 50 customers. So that was the 
lowest point of our journey.

Favourite Industry Leader.
PA: Steve Jobs

A novel you are inspired with.
PA: The lean startup by Eric Ries 

A movie that motivates you.
PA: The wolf of wall street and 
entourage

How you spend your day on day off.
PA: Whenever I get time on the 
weekends, I try to spend it with my 
friends and family.

Source of Inspiration.
PA: My work is my passion and love 
and it is the satisfaction of heading a 
business driven by happy employees 
and customers that inspires me to work 
hard.
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Product Update

A s we saw girls are always conscious 
about their skincare and sometimes 
because of lack of knowledge they 

picked a product which can affect their skin type. 
So keeping it simple usually helps people stay 
on track with regular use of their products.
Everyone’s skin is different and requires a 
unique routine. If you have oily skin, you 
may want a toner and lightweight moisturizer 
that won’t introduce excess oil to your skin. 
If you lean dry, you may welcome products 
like cleansing oil and follow it up with a thick 
moisturizer. In order to maintain the beauty of 
the skin and keep it healthy, Mamaearth came up 
with some skincare products to protect your skin 
and care for it as your loved one.
Mamaearth Vitamin C toner has a unique 
alcohol-free formula and comes loaded with the 
goodness of Aloe Vera, Cucumber, Witch Hazel, 
and many other hardworking ingredients. 

Vitamin C in this toner supports the production 
of healthy collagen that 
brightens the complexion and 
boosts skin’s firmness. Witch 
Hazel reduces inflammation, 
tightens skin pores, and soothes 
acne-prone sensitive skin. The 
alcohol-free formula of this 
toner helps balance the pH 
level of your skin. Cucumber, 
a trusted skincare ingredient, 

offers hydration, reduces inflammation, and 
calms irritated skin.

Mamaearth CoCo Face Scrub is the much-
needed addition to your 
skincare regimen. It gently 
exfoliates the skin from deep 
within while unclogging 
pores, getting rid of suntan, 
and removing dead skin. 
Natural ingredients like 
coffee and cocoa leave 
your skin looking fresh and 
rejuvenated. 

The face scrub is dermatologically tested and 
is suitable for all skin types. It contains no 
Parabens, Toxins, or Mineral Oils.   
 Mamaearth C0Co Yogurt is formulated with a 

unique combination 
of natural ingredients 
such as Coffee, 
Cocoa, and Glycerin. 
It provides long-
lasting moisturization, 
is lightweight, and 
absorbs quickly. 

The yogurt improves overall skin texture and 
provides intense hydration. 
Mamaearth Vitamin C Sleeping Mask is an 
overnight restorative gel-cream sleeping mask 
that replenishes lost radiance and reduces signs 
of aging, as it works throughout the night. With 

this sleeping 
mask by your 
side, you will 
wake up with 
more radiant 
and hydrated 
skin. This Vitamin C Sleeping 
Mask is just the thing you need to 
add to your night-time routine!
Not only this, in wake of COVID 19 Mamaearth 
came up with hand 
sanitizer and face 
mask (a great sign of 
spreading happiness 
with a beautiful smile 
on mask) for personal 
care of an individual.

Step Out in Style

Bedazzel the World

Sink your toes into supreme comfort with 
the Classic clog collection by crocs this 
Monsoon season.

 Choosing the right footwear which is 
comfortable and yet non-slippery is very 
crucial during monsoons. Yes, if it’s about 
monsoon I always prefer Crocs for its better 
comfort. Crocs have a tremendous range of 
footwear, which are meant for all seasons but 
is ideal for monsoon. The reduced weight 
impacts also on everyday use, in fact, at some 
point you will even forget to have a pair of 
Clogs at your feet and this will make long 
wears really comfortable.
The classic clog collection by crocs and 
Jibbitz is super amazing which can ensure 
to beat the monsoon. Not only this it is 
incredibly light and comfortable to wear. 
Water-friendly, buoyant; it weighs only 
ounces. The ventilation ports add breathability 
and help shed water and debris, thus makes 
it easy to clean and quick to dry. Its pivoting 
heel straps provide more secure fit which is 
customizable with Jibbitz™. The Iconic Crocs 
Comfort™ of the footwear is lightweight 
flexible and provides 360-degree comfort. 
With shades like neo mint, cantaloupe, canary 
yellow and electric pink – Crocs is all set to 
make you feel comfortable in colour as well!
Along with these shades, you can personalise 
your classic clogs with your favourite Jibbitz 
charms. The most accessible, affordable, 

and intuitive way 
to personalize your 
favorite pair of Crocs!

Rating:- 8/10
Comment:- As soft as stylish. A perfect choice 

for Monsoon.

Rating: 8/10
Comment:  The result of 
Mamaearth products is 
amazing. Keep in mind 

your skin type while 
buying the product for 

effective results.
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Tech Update

ATH-S200BT: A pair of 
affordable wireless headphones 
with 40 hours of playtime

ZOOOK: Promises safer 
workplaces and households

Self Sanitizing Face Mask

I f you're looking for the best wireless 
headphones with a great audio performance at 
a reasonable price then your search ends here 

with ATH-S200BT. We've tested it, with advice 
for finding just the right pair for you.
It is no surprise that Audio Technica is tackling the 
true wireless market. The market has an insatiable 
demand for Bluetooth headphones with great 
audio performance, noise isolation, comfortable 
earpads and lightweight which one can easily use. 
To address these demands Audio Technica came 
up with ATH-S200BT which not only meets the 
needs of consumers but also a traveller’s choice. If 
we talk about the present scenario than I must say 
it’s a perfect fit in today’s virtual life as in video 
conferences, visual meetings, webinars etc. Audio-

Technica’s ATH-S200BT offers true high-quality 
wireless audio performance at an extremely 
attractive price point (MRP: INR 5990).
 Its 40 mm drivers deliver clear, powerful 
Bluetooth audio, and its lightweight earpads 
provide a comfortable fit with superior noise 
isolation. Its controls are conveniently located on 
the left earcup, to answer calls and operate music 
playback on compatible smartphones and devices. 
 The ATH-S200BT has a compact fold-flat design 
and offers up to an extremely long 40 hours 
of continuous wireless use for daily on-the-go 
convenience (1,000 hours standby). 
It can be recharged with its supplied USB 
charging cable.
The build quality of the case is decent, opening 

and closing of the case feels solid and not squeaky.

In such hard times of COVID 19, it is 
important to use contactless technology for 
safety purpose. When we talk about safety 

in malls, workplace, shops, offices etc the first 
thing which strikes our mind is temperature 
thermometer. French brand ZOOOK, a pioneer 
in innovative consumer technology products, has 
launched a state-of-the-art contact-less Medical 
Grade thermometer developed in accordance 
with the requirements in the wake of Covid-19. 
The infrared digital dual mode thermometer, 
named Infra Temp, enables quick detection of 
the temperature of a body or a surface. Without 
touching the surface, it acquires accurate 
temperature reading within one second.
ZOOOK's Infra temp non-contact thermometer, 
which comes with a one-year warranty, has 
an inbuilt alert mechanism and rings an alarm 
if the temperature is beyond the permissible 
limit. Also part of the mechanism is light-

based alerts, wherein screen light turns white, 
orange and red for normal temperature, high 
temperature and fever, respectively. To ease 
out process at workplaces, ZOOOK Infra Temp 
is further capable of storing up to 30 groups 
of measurement readings. This large storage 
capacity would act as a ready reckoner of 
employees’ temperature records for a company. 
The temperatures can be taken and recorded in 
both Celsius as well as Fahrenheit, as per the 
requirement and the on-screen menu gives an 
option to change the units.

ZOOOK Infra Temp is available on Amazon and 
Flipkart.  (MRP: Rs 3,999/-).

Rating: 9/10
Comment: suitable 

for all-rounder and 
mainstream music 

lovers.

Rating: 10/10
Comment: Highly 

recommendable for its 
accuracy.

Rating: 9/10
Comment: Eco friendly 
with great technology 

for better safety in 
today’s scenario

In the wake of COVID 
19, the one thing with 
its name which strikes 

in mind for the safety of 
an individual is the mask. 
But what if your mask is 
also not safe? Here’s the 
great technology mask 
for your better safety.  All 
high-end masks currently available in the market 
act only as a blocking barrier, it just filters the virus 
present in the air which still sits actively on the 
mask's outer surface. COVID virus can survive on 
a fabric surface for as long as 8 hours, making these 
masks extremely unsafe for the user while adjusting, 
wearing, or removing the mask.
SilverPRO Masks comes with a special Silver Nano 
Coating which not only blocks the virus but kills it 

immediately. The SilverPRO technology attracts 
oppositely charged particles which eventually results 
in killing the virus. In simple words, SilverPro self 
sanitize its surface and make it the safest option.

key highlights:
●  A 4-layer mask that filters out dus-t and pollution 
as well
●  Made of 100% organic cotton and doesn't feel 
suffocating
●  It's eco-friendly and 100% bio-degradable
●  Washable & re-usable at least 30 times
●  Designed for maximum breathability 
 The mask is available in seven varities - workwear 
men, workwearwomen, casual men, casual women, 
kids girls, kids boys, kids girls and family.
It is available on www.silverpromask.com at MRP: 
Rs. 999/- (set of three) 



Dozee- A great companion of your health 

Surety of Security

With the present time situation it’s 
important for all of us to take 
care of our health and stay fit. By 

keeping all this in mind when I searched for 
a technology which can monitor my health 
and should be something easy to use I found 
Dozee. Dozee is India’s 1st Contactless Health 
companion for stress management, better 
sleep, heart & respiratory health monitoring.
The concept of regular health monitoring 
plays a crucial element here as vitals can be 
checked at home, doctors can check the health 
remotely and possibly flag out virus’ before it 
hits full maturity. Dozee, which is a contact-
free health monitor that tracks heartbeat, 
respiration, sleep, and stress-recovery with 
medical-grade 98.4% accuracy. It is the only 
device that gives continuous respiration data, 
that too without the need of wires or any 

technical expertise. All a user has to do is just 
sleep. It’s an affordable health monitor.

Dozee has also been backed by reputed 
companies like Qualcomm and Department of 
Biotechnology – Govt of India – BIRAC for 
product development and acceleration.

Features:
Track Your Health Daily: Dozee monitors 
your heart rate, respiration, sleep, and stress 
levels throughout the night.
Medical-Grade Accuracy: Dozee is 98.4% 
accurate as compared to medical devices, 
ensuring you get hospital-like care at home.
Alerts About Potential Illnesses: Dozee's 
AI engine will track your health, scan for 
illnesses and flag any health anomalies in 
advances

Detect Heart Failure: Dozee goes into the 
depths of every heart valve opening and 
closing, enabling it to screen for risks of heart 
failure years in advance.
Remote Monitoring: Distances don’t matter 
- take care of your loved ones' health even if 
you’re miles apart.
Fitness: Dozee has powerful meditation and 
relaxation audios for mental fitness.

A boom in wireless security cameras is 
inspiring a movement in DIY home 
surveillance. Undoubtedly, remote 

monitoring will become a vital part of our 
lives in the post-COVID world. 
Godrej Security Solutions introduces the 
next generation Home Cameras – ‘EVE NX’, 
an acronym for Easy Viewing Everywhere. 
EVE NX is a Wi-Fi enabled, DIY smart home 
camera powered with intelligent features 
such as video capture based on smart motion-
detection. EVE NX range helps to keep a 
remotely monitor every corner of your home 
and office from any part of the world with a 
tap on your smartphone. You can remotely 
pan & tilt, share the stream with your friend 
and family for a select period of time, and 
even converse with your loved ones using the 
two way communication feature. The device 
supports ONVIF and comes with smart motion 
tracking. The motion sensitive feature activates, 
records and streams when needed. 
The biggest USP of the product is that 
unlike other cameras, this allows a two-way 
conversation, which makes it a great wireless 

security camera for 
setting up a home 
security system. 
The camera allows 
the viewer to check 
multiple spots at 
one time making 
it possible for the 
viewer to keep a 
track on who enters 
their home as well 
as office premise. 
EVE alerts your 
phone the second it 
senses movement 
on your premises. In 
addition, it captures 
and shares data 
even in complete 

darkness through its infra-red feature. The 
EVE NX range encompasses two variants – 
Eve NX PT and Eve NX Cube. This range of 
dependable home cameras comes at a starting 
price of INR 8999/-

Rating: 9/10
Comment: Highly 

recommended for a home 
security system.

Rating: 10/10 
Comment:  A friend in 
need is a friend indeed.

Tech Update
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Snippets

Raising the Bar
Diageo India announced ‘Raising the Bar’, a 75-crore 
programme committed to support bars, pubs and restaurants 
serving alcohol to welcome customers back and recover 
following the COVID-19 pandemic. “Raising the Bar” will be 
a two year programme to support the revival and recovery of 
qualifying bars, pubs and restaurants serving alcohol across New 
Delhi, Mumbai, Bengaluru and other cities.
The “Raising the Bar” programme will provide targeted non-
cash support including physical equipment needed for outlets to 
re-open like ‘hygiene kits’ with high-quality permanent sanitiser 
dispensers, medical grade hand sanitizer and a range of personal 
protection equipment (such as masks and gloves); help to bars, 
pubs and restaurants serving alcohol to establish partnerships 
with online reservations and cashless systems; mobile bars and 
outdoor equipment.
Following the resumption of business operations and the sale 
of alcohol in bars, pubs and restaurants, outlets will be able to 
register their interest for the “Raising the Bar” programme.

Anand Kripalu, Managing Director & CEO, Diageo 
India 

The Indian Hospitality and F&B industry have 
witnessed unprecedented loss of revenues. This has 
impacted many start-ups and MSMEs as well as 
the livelihood of millions of people. Pubs, Bars and 
Restaurants are an integral part of our communities, 
bringing people together to socialise and celebrate - 
something we have all missed during the lockdown. 
Diageo has always had strong linkages with the Hospitality and F&B industry, 
jointly curating unique experiences for consumers. The revival of this sector 
is vital to the economy and to the success of our business. ‘’Raising the Bar’’ 
is our commitment to qualifying Pubs, Bars & Restaurants that serve alcohol. 
This support extends to providing enhanced safety measures when they resume 
operations so that their business and employment can revive, enabling our 
consumers to feel confident once again to socialise and lead normal lives.

#CornitosFilmyFlavours
Cornitos, the Made in India Nachos brand launches the 
#CornitosFilmyFlovurs campaign. The campaign created on 
Cornitos popular category Nachos Crisps is pivoted on famous 
Bollywood dialogues, complete in intonation and style, mapping 
customers to specific brand attributes and the current situation 
with a well-mimicked dialogues that add a distinct touch of 
humour.

Especially at a time when people are feeling restless due to 
lockdown and worried because of the COVID pandemic, the 
light-hearted campaign provides happy relief in these grim times 
and timely distraction for people who have generally run out of 
all options to entertain themselves. The campaign narrative also 
molds itself into the lockdown experience, further leveraging the 
situation to convey to audiences that Cornitos delivers even in 
these difficult times, and while doing so, honoring all the rules 
and precautions every step of the way – from manufacture to 
packing to delivery and even transaction.

Vikram Agarwal, Managing Director, Cornitos 

The challenge before any brand is how it stands up 
in tough times. And the current times are unique – a 
grim challenge like nothing else before. It is very 
important for any brand, but especially a retail one, 
to constantly stay in the public mind space. With 
this campaign, we aim to create a recall value for 
the brand. The narrative allowed us to convey to 
the customers that we are scrupulously following 
all safe delivery rules. From another perspective, 
what we have is a fun product; the campaign assures 
the audiences that their fun times as sparked off by Cornitos Nachos are not 
compromised in any way. And, of course, the campaign lends a feeling of 
normalcy in these troubled times.

Central Digital Learning in AP & Telangana
Central Books; India's leading Online Bookstore and complete 
education portal announced their strategic partnership with 
EduBrisk, the industry-leading Edtech Digital Platform for K-12 
Segment. 

Central Books have a vast experience in serving Schools in 
Andhra Pradesh & Telangana and this partnership will help 
empower these schools & school teachers to easily provide 
online learning to their students during the ongoing pandemic 
and thereafter. The partnership aims to touch the lives of 1 
million students this academic year in this region.

The Edubrisk tech platform comes pre-loaded with content & 
testing capabilities for all major curriculum – CBSE, ICSE & 
State Board curriculum – and easily integrates online with offline 
teaching & learning. The platform has on-boarded 50 schools 
since Lockdown.  

 Mr. Saiju Aravind, Founder of EduBrisk 

EduBrisk is on a mission to democratise education 
by spreading quality affordable education through 
a scientific approach to teaching and learning. 
We are delighted to partner with Central Books 
as their knowledge partner. Central Books has a 
legacy of rendering consistent and quality service in 
Education to over 1000 educational institutions in 
India. Education is not about providing a few products or technology but 
it’s about the service. Tenacity and steadfast service now combined with 
powerful technology will impact the lives of educationists and ultimately 
the students.
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Hype, the luxury car-rental service announced the official 
launch in Ahmedabad, Coimbatore, Jaipur, Jodhpur, and 
Udaipur.  With a simple click on the Hype app available 
both on Apple and Android devices, users can rent a luxury 
vehicle every day or night with a wide range of make and 
model selections. This unique concept in trip customization 
eliminates the exhaustive waits and unreliability of airport 
shuttles, taxis, and for-hire drivers. 

Hype - Expanded Its Services to 5 
New Cities

Indians are willing to move 
away from ‘muhurat’ for their 
weddings 
As India witnesses things moving towards normalcy in a phased 
manner, the Indian wedding industry severely hit by the lockdown 
is also on its road to recovery. A recent customer and venue 
partner survey conducted by OYO’s Weddingz.in across 30+ 
cities & 5000+ respondents in India “Re-setting Wedding Industry 
Expectations in the Post-COVID-19 World” highlights that the 
industry will witness a massive surge in the number of events by the 
end of the year, making this one of the biggest wedding seasons so 
far.

The report reveals:
●  Basis the incoming customer 
inquiries, 83.6% of events (weddings or 
related) that were planned for summer 
have already been rescheduled to winter

●  Average guest list size for events in 
Oct-Dec 2020 basis customer inquiries 
is between 400 to 500 pax which is 
consistent with pre-covid numbers

●  56.44% of customers and 55.83% 
partners expect the upcoming winter 
wedding season to be the biggest so far. The ‘carry forward’ of 
events from summers is likely to make this winter see the biggest 
ever wedding season.

 VisitPortugal operates a dozen specialty Tourism Schools in 
Portugal, training new professionals in Cooking, Pastry-making, 
Restaurant and Beverages, Nature and Adventure Tourism, 
Cultural and Heritage Tourism, Hospitality/Hotels, and Tourism 
Management. Each offers a comprehensive training program, 
focusing on new talent, soft skills development, innovation, and 
worldliness of tourism professionals, to the benefit of Portugal’s 
tourism industry. The Tourism Schools are now accepting online 
applications until July 15, free of charge for both Portuguese and 
international students. 

Given the challenges of the COVID-19 pandemic, the network of 
12 tourism schools has made major changes to the organization 
and training methodology. The schools have created a series of 
online learning innovations for the next school year. 2020/2021’s 
school projects will be virtual, with a focus on online support 
from teachers, including study support, personal and creative 
development.

All technological specialization courses will have an online 
teaching mode, covering 15% to 20% of the theoretical 
curriculum. Training programs will also be initiated on e-learning 
and b-learning basis, including an unprecedented wine tasting 
course scheduled for July. The combination of online training and 
face-to-face teaching, while reducing the physical time needed 
in school classrooms, is also intended to reinforce its appeal to 
international students.

VisitPortugal’s Tourism Schools 
Now Open for Applications Until 
July 15  

Tinder, the world’s most popular app for meeting new people 
collaborated with electronic music producer Ritviz and production 
house Jugaad Motion Pictures (best known for their work on Prateek 
Kuhad’s Cold/Mess music video and Ritviz’s Liggi) to create Raahi, 
a Pride anthem and music video to celebrate LGBTQIA+ identities 
and Pride at Home. The music video features real people across the 
gender, sexuality, and gender expression spectrum, exploring the 
assertion of identity and the freedom to live authentically. As we 
know, the world’s largest and most important Pride events have been 
postponed, and everything looks and feels different this year. In the 
absence of any IRL Pride meetups, Tinder is committed to rallying 
social solidarity from home. Everyone deserves to be seen for who 
they are, meet someone new, and do so as their authentic selves. 

#SwipeOnPride

Raghav Belavadi, Founder and CEO of Hype 

At HYPE, luxury is at the core of our philosophy and customer 
experience, and safety is paramount. We haven't let the 

pandemic stop us!

Taru Kapoor, GM, India-Tinder and Match 
Group

We are continuously making changes and 
improvements to help all members feel 

recognized and welcomed on Tinder, and this 
includes using our platform to tell real stories 
from members. When we think of what Pride 
means to us, it comes down to identity, and 

the freedom to live and love how you want. Everyone’s identity 
is valid, legitimate, and equal, and this drives all our decisions at 

Tinder. This video features real community members and displays 
how human connections are enduring and transcend community, 
physical, geographical, gender, and sexuality barriers. While the 

current circumstance is unprecedented, it is hard to ignore just how 
“all in it together” we really are, and our members are showing us 

how having to stay at home doesn’t mean disconnecting.
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Given the current scenario of the fashion and lifestyle category, 
adapting to the ‘new normal’ is the need of the hour. Being a 
market leader in innovation and excellence, the Donear Group, 
using NEO TECH® technology, has conceived products that are 
high quality, utilitarian and have a shield against bacteria and 
viruses alike. 
Known for their pioneering efforts, NEO TECH® has partnered 
with HeiQ, a Swiss company, to power up its suiting & worsted 
fabrics with an intelligent textile technology - HeiQ Viroblock 
NPJ03. HeiQcreates some of the most effective, durable and high-
performance textile effects in the market today, which lasts upto 
30 washes.
HeiQ Viroblock NPJ03 is among the first textile technologies in 
the world to be proven & certified effective against SARS-CoV-2. 
Tests conducted by them in Melbourne showed that treated fabric 
achieved 99.99%reduction of the virus.

NEO TECH® has partnered with HeiQ

Surya Namaskars Challenge
Cure.fit, India’s leading integrated holistic healthcare platform 
witnessed an 
incredible turnout for 
its Surya Namaskar 
Challenge as a part 
of International Yoga 
Day. On 21st June, 
close to 1 million 
yoga enthusiasts 
participated in the 
challenge throughout 
the day and together 
clocked in over 
5.6 million Surya 
Namaskars across cure.fit platforms, social media & corporate tie-
ups.

Since all cure.fit and mind.fit centres are currently shut due to 
lockdown regulations, the challenge was executed entirely online, 
with a live counter to track progress. There were 170+ sessions 
including various forms of Yoga and meditation for users to partake 
in. Surya Namaskars were integrated as part of warm-up and cool 
down across all our formats for the day.

To keep users engaged, Cure.fit hosted an in-app Yoga quiz, 
expert session on the benefits of yoga by Nandita Das, masterclass 
sessions by Vidya Malwade & Aashka Goradia. In addition, cure.
fit experts Rishabh Telang, Shwetambari Shetty & Divya Rolla also 
conducted sessions. More than 100 cure.fit employees also showed 
enthusiastic participation in the Surya Namaskar Challenge.

 Log 9 Materials, a Bengaluru-headquartered clean-tech start-up, 
has collaborated with Bangalore International Airport Limited 
or BIAL (the main operating body of the Bangalore Airport) 
to deploy advanced and customized versions of its latest UV 
disinfection product CoronaOven at various strategic locations 
within the premises of Kempegowda International Airport, 
Bengaluru. The objective of this deployment is to ensure the 
safety and well-being of the passengers and airport personnel 
through flash sterilization/disinfection of the conveyor belts, 
baggage, trolleys and various other objects of regular use at the 
airport, particularly in the wake of the continued threat of the 
Covid-19 health crisis. CoronaOven is a scientifically-designed 
UV-C chamber that effectively disinfects surfaces from the 
COVID-19 virus, bacteria, and any other types of germs or 
pathogens. The product, which was originally launched as a 
small, lightweight oven to sanitize groceries, food items, masks, 
etc., is now being customized into multiple 
sizes and configurations to meet the custom 
requirements of various clients and/or centers 
of deployment. Notably, it is the only UV 
disinfection brand in the market that has 
achieved multiple certifications to its credit 
(including certifications from the laboratories 
of ICMR-empanelled CSIR-CSIO, IISC 
Bangalore, etc.), and the CoronaOven product 
line has also been co-branded with Indian 
Institute of Science Bangalore. Among early 
adopters and customers of CoronaOven are government bodies 
like NITI Aayog, Karnataka Police, and several reputed private 
and public hospitals based out of Bengaluru and other cities.  

CoronaOven- A scientifically-
designed UV-C chamber

Dome Entertainment, one of India’s 
leading premier event planning 
companies, is all set to launch its 
brand-new venture in the health and 
fitness sector, the DFITZY App.
The current nationwide lockdown 
and stringent social distancing 
norms mean that parks and gyms are 
increasingly inaccessible and this is 
what makes DFITZY’s launch timing 
perfect.

DFITZY aims to cater to all fitness 
enthusiasts looking for alternatives to 
gym-centric workout routines. This 
app has been designed keeping in mind the need for a mind-body 
balance during such unprecedented times.

DFITZY has roped in some of the best fitness trainers in India 
to provide an array of fitness regimes like Yoga, Meditation, 
Pilates, Cross Functional Training and Zumba. In addition to 
these services, DFITZY will also provide customized diet plans; 
this ensures that users have an optimum body transformation 
experience. The app also plans to host live interactive sessions 
between its members and trainers from the comfort of their 
homes or offices, and this service will continue even after 
the lockdown ends. DFITZY aims to ensure the best possible 
guidance for all members via a virtual monitoring system.

DFITZY - An interactive 
fitness platform 

Rajendra Agarwal, MD, Donear Group

We have always wanted to extend our 
forte in poly viscose and worsted fabrics 
– be it for trousers, jackets or suits. This 
partnership has added another feather in 
our cap for breakthrough technology with 
anti-corona fabrics that show its effects 
within minutes rather than hours! I strongly 
believe that the antiviral fabrics will boost 
our established group turnover (of 1300cr) 

by at least 15%.” In a lighter vein, he adds, “This technology 
makes us best suited for the future!
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“Our body requires a certain amount of protein. 
80% of vegetarians face protein deficiency.” Said  
Rishubh Satiya, CEO & Founder, Plix

Tell us about the journey of Plix.

RS: Plix started a year back. The journey 
has been exponential. We have witnessed 
around 10x to 15x growth in the last year, as 
awareness about plant-based protein, health, 
fitness, nutrition, eating whole food products, 
and clean label ingredients had led to an 
increase in the demand for such products. 
I started building Plix around 18 to 20 months 
back when I was looking at the protein 
market and found most products to be very 
intimidating. I was looking at Whey protein 
and thought this is not the product I would 
consume for my body. 
I wanted to look at natural products, clean 
labels, something which did not have any 
artificial ingredients. That is when I thought 
of launching a plant-based protein, which was 
the need of the Indian market. The journey 
has been great. The demand is only growing, 
and we hope to witness a further increase in 
demand.

Please shed light on the USP of Plix. 

RS: Plix is made from whole food 
ingredients. We extract the protein from 
peas and brown rice. We do not add any 
artificial colours or flavours; no added sugar 
or preservatives. It is basically a clean label 
product. 
Most people are lactose intolerant or sensitive 
to dairy. Some people cannot consume a 
product like whey because it is a heavily 
concentrated form of milk. So Plix is very 
useful for them because it does not cause any 
bloating, acne, or digestion problem. It can be 
consumed on a daily basis. 
Another special feature is the flavour. We 
flavour our products with fruit powder. In the 
mango flavour, we add freeze-dried mango 
powder. In the café mocha, we use filter 
coffee. 
We do not add any artificial products and 
only use real ingredients. We believe that real 
ingredients equal real results.

It always heard that protein powders are 
not good for health because of its side 

effects. What you would like to say about 
this.

RS: It is not that protein powder is not good 
for your health. It all depends on what type 
of protein, who is consuming it, in what 
quantity, the brand, does it have artificial 
flavour, colours, preservatives, etc. That is 
what matters. 
If you are consuming 2-3 scoops a day 
without exercising, then it might be harmful. 
But if you are consuming 1 scoop a day and 
have a clean plant-based protein, then it is 
absolutely fine. 
Our body requires a certain amount of protein. 
80% of vegetarians face protein deficiency. 
For example, one needs to consume 1gm of 
protein according to bodyweight, even if you 
have a normal lifestyle, not a fit or active one. 
So, one needs to consume 80 gm of protein if 
they weigh 80 kg. 
Usually, a normal individual will not be able 
to consume the required quantity in their usual 
diet. To ensure the body receives the required 
amount of protein, consuming powder can 
prove to be very useful, ensuring you hit your 
macros.

What product from Plix you would like 
to suggest boosting immunity

RS: I recommend using the Vitamin C 
immunity booster we have launched. We 
specifically launched this product during the 
pandemic to make sure that everyone’s health 
is good, and their immunity is strong enough 
to fight the virus. 
We launched a 1000mg serving of Vitamin C, 
which helps in increasing the WBC’s, which 
are necessary to fight the virus. Consuming 
this on a daily basis ensures that you are fit. 
This can be consumed daily because Vitamin 
C is water-soluble. 
I would recommend you have the Plix Vitamin 
C immunity booster. It comes in an orange 
fizzy drink format and will make sure you get 
your daily dose of Vitamin C.

COVID 19 impacts can be seen in many 
industries. How difficult it is for Plix to 

face this challenge?

RS: COVID-19 has impacted a lot of 
industries. It has affected the health and 
fitness industry too. Plix has also faced the 
impact of this wave. There have been a lot 
of issues with warehousing, transportation, 
labour, delivery, etc. 
Our delivery timings have faced a huge 
impact. Where it usually took 2-3 days to 
deliver, it now takes 7-10 days. This is due 
to the restrictions placed on transportation 
and movement, and the lack of manpower. 
To overcome this, we requested consumers to 
make pre-paid orders so that we could enable 
no contact delivery. 
We also started working with different 
logistics in place to ensure consumers receive 
their orders on time. As retail is facing a 
major setback, we are trying to create an 
online structure and are looking to build 
more e-commerce so that we can reach our 
consumers effectively.

Please convey a message for our readers

RS: During the pandemic, I hope all readers 
are staying safe and healthy. I would suggest 
they consume whole food and plant-based 
ingredients to maintain their body and stay 
healthy. 

I would also request everyone to reduce 
public appearances and maintain social 
distancing, using e-commerce as a platform 
to shop rather than in-person shopping. Stay 
healthy, stay safe.

Plix- A step towards 
a healthy lifestyle

• Vedika Sharma
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“By prioritizing safety, hygiene and customer experience with technology 
at the core, Zoomcar is looking to make its cars future-ready and COVID-19 
safe.” – By Mr. Greg Moran, CEO, and Co-Founder Zoomcar 

What changes has the pandemic brought 
about in the travel sector and how is Zoomcar 
aligning its business?
GM: COVID-19 has upended the dynamics of 
our economy in many ways and each industry 
needs to adapt itself to the new normal. The last 
couple of months have been quite a wild ride 
for everyone and particularly for those in the 
mobility sector! In the last few weeks of May, 
we began to gradually build up operations and 
saw bookings and subscriptions come back in a 
strong way. We are already seeing a 400% rise 
in demand and we expect this to settle down at 
200-300% over the next few months. People are 
now looking for shorter term mobility options 
as opposed to a long term expense of owning a 
car. Although much of the mobility sector was at 
a standstill during the lockdown, Zoomcar was 
driven with a motto to minimize any disruptions 
in essential services, while ensuring safety for 
individual service providers and contractors. 
While Zoomcar grounded its fleet in accordance 
with the government’s shutdown order, we 
utilised select vehicles to ensure emergency 
mobility for the frontline workforce, including 
bankers, healthcare professionals, and delivery 
executives. 

 Why do you think road trips will be the 
future of travel?
GM: People are now looking for shorter term 
mobility access as opposed to a long-term 
investment. We have seen a rise in demand for 
cars for personal work and emergency use cases. 
Rentals for intercity travel are up and a lot of 
people are opting for one-way travel. The notion 
of owning a car amidst such an intensifying 
emphasis on social distance may have taken 
the backseat. Still, the necessity of a mobility 
service remains as relevant as before. As people 
would avoid public transport to keep themselves 
safe from contracting the virus, the need for 
rental cars will only go up. We are looking 
at various car subscription models to serve 
the needs of the customers. We also see more 
demand for in-city trips compared to outstation 
ones and a strong focus on shorter term 
subscriptions. Our focus will be to diversify on 
this front and ensure we are covering all cities.

 Do you see the industry changing? Will 
travel and tourism ever be the same again?
GM: What used to be the norm till last year 
may well become obsolete in the coming weeks. 
Therefore, each industry needs to adapt itself to 
the new normal. The car rental industry, to that 

end, is well-equipped and prepared to serve its 
customers. With COVID-19 forcing operations 
to go entirely digital, Zoomcar is leveraging 
technology such as AI and IoT to offer an 
impeccable experience to its customers. We 
also have keyless entry which minimize human 
contact and curb transmission of the virus. 
Every car is also thoroughly sanitized before and 
after each drive. With deep-rooted technology 
models, Zoomcar has tweaked its mobile app 
to allow customers to reach out at any time 
in case of a query through emails, messages 
and chatbots. The platform’s entirely digital 
payment gateway also makes for a smooth and 
hassle-free experience. Vehicle monitoring 
and predictive analysis will help us with data 
like speed, distance, RPM, clutch, break and 
time, that will be used to calculate the driver 
score, which encourages customers to drive 
cautiously. Not only does it increase safety of 
the customers but will also help maintain the car 
in a better condition. A close eye will be kept on 
Engine temperature and coolant level to predict 
engine seizures before it happens and guide the 
customers safely to a stop in case of any such 
situation. By prioritizing safety, hygiene and 
customer experience with technology at the 
core, Zoomcar is looking to make its cars future-
ready and COVID-19 safe.

 What would be the emerging opportunities 
for Indian domestic tourism?
GM: There is an exponential spike expected in 
the demand for car subscriptions. Considering 
the impending recession, car subscriptions will 
prove to be a better option than ride hailing. It’s 
simply the most affordable and quickest way 
of acquiring a car which is also a safe personal 
mobility option. Imagine getting a hatchback or 
an SUV delivered to your doorstep in one day 
flat with Zero down payment! We have multiple 
options for subscription but the shift in demand 
has been towards one, three, and six months. 
We anticipate a significant increase in car 
subscriptions post Covid-19, as consumers look 
to avoid public transport without the burden of 
car ownership. Car subscriptions will continue 
to evolve and grow into more flexible plans and 
longer durations of leases ending in 12, 24, or 
36 months.

 With pent-up travel demand, what are some 
of the safest trips people can start thinking 
about taking?
GM: In terms of privacy, flexibility, and most 
importantly, hygiene, private transportation is 

indeed the better mode. However, considering 
the economic slowdown owing to the pandemic, 
buying a car, and locking down finances for 
three to five years might not prove to be a smart 
choice. This is where rental cars come into the 
picture. In fact, rental cars might even be safer 
in today’s world with brands ensuring stringent 
hygiene and safety measures with the help of 
innovative technology. The subscription-based 
models are affordable, convenient, and safe. 
Especially considering the current recession, 
car subscriptions can prove to be a better option 
that ride hailing and as a more affordable and 
quicker way of acquiring a car, delivering a safe 
personal mobility replacement. Subscription-
based car rentals are now swiftly gaining 
traction with a significant percentage of people 
opting for them.
 
What other types of travel do you expect to 
see a spike in?
GM: The very business model of Zoomcar 
is centered on reducing the burden of 
increasing vehicles on the infrastructure and 
the environment, the data shows that a car 
shared takes 20 other cars off the road. Going 
forward the way consumers behave is not so 
much oriented around the environment per say, 
it’s much more focused on what is the overall 
cost perspective, that’s where when it comes 
to Electric Vehicles, the use now is much more 
towards electric two wheelers for a simple 
reason that the overall cost of ownership is 
actually on par with petrol scooters. At Zoomcar 
the response for electric cars has been really 
phenomenal, the actual use cases are very much 
oriented around in-city trips, really short urban 
commutes going on short errands, shopping, 
generally for a couple of hours somewhere 
like 30-40 kilometers in the city. This has 
seen quite a bit of popularity with youngsters, 
the peppiness and the new overall style of 
the electric car, eco friendliness all of that 
really weighing in and coming together for an 
enjoyable overall experience when it comes to 
self-drive.

Zoomcar - 
   Leveraging Technology

• Tarsh Sharma
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Dr. Priyanka Reddy, Dermatologist, Technologist and 
Founder of DNA skin clinic shares treatment of Acne 
at home with natural products.

Time to sayGood-
bye to ACNE          

• Vedika Sharma

Acne is one of those things that can 
become the bane of your existence for 
many years if not treated on time. Acne 

can be genetic or it can be triggered by a variety 
of external causes — diet, hormonal changes, 
infections, seasonal variations and stress.

Acne happens when your pores get clogged 
with oil and dead skin. If your sebaceous gland 
produces extra sebum, your pores get plugged, 
and this environment is very conducive for 
bacterial growth which produces pus associated 
with acne. 

Unless you have a very mild case of acne, you 
will need to visit the dermatologist and get 
proper medical treatment. 

Having said that, medical treatment of acne can 
be complemented by home remedies which help 
reduce the inflammation and itching. Here are 
the top 5 home remedies for acne: 

These are some of the top home remedies 
that can help you treat mild acne or 
complement your medical treatment. What’s 
important to remember with acne is that 
timing is crucial. If not treated at the right 
time, acne can leave you with pigmentation 
and scars. So if the problem is getting severe, 
do seek an appointment with a dermatologist 
and make sure you get professional help in 
time.

Aloe vera gel
Aloe vera has incredible cooling 
properties which can counteract 

the effects of itchiness and redness 
that come from acne. Many times, 
medical treatment can also cause 

skin inflammation so regular use of 
aloe vera gel can really help soothe 

the skin. 

Sugar and oats 
Acne also happens when your facial 

pores get clogged by dead skin. Which 
is why regular removal of dead skin 

is a must. A face pack made with 
oatmeal and sugar, applied once or 
twice a week, can really help you 

clear out the dead skin. At the same 
time, this combination also provides 

the face with much-needed hydration, 
without blocking the pores.

Sandalwood paste
Sandalwood (or Chandan) has incredible 

antiseptic properties and is also a 
coolant, which makes it an effective 
ally in reducing acne. The key is to 

mix the sandalwood with other active 
ingredients and create a strong paste. 

For instance, you can mix 1 tablespoon 
of sandalwood powder with a pinch 
of turmeric and aloe vera. You can 

also make a paste with 1 tablespoon 
sandalwood powder, and a little lime 

juice. Keep it on for around 15-20 
minutes, rinse off and pat dry. 

Neem leaves
Neem has as many as 130 bio-active 

compounds that clear toxins and 
improve blood circulation, which 
is great for acne. Make a paste of 
neem leaves with some rose water 

and apply it as a mask to your face. 
Leave it on for 20 minutes and then 

wash it off with cold water. If you’re 
more adventurous and don’t mind the 
bitter flavour, you can even boil neem 

leaves and drink the strained water. 
Consuming neem leaves on empty 

stomach also helps in purifying your 
system.



Prediction for July 2020 by
Poonam Sethi
“The more you give, the more you receive” is the motto of renowned Tarot card 
reader and holistic healer, Poonam Sethi, lives by. She has studied Feng Shui 
and Tarot card reading at several institutions across the globe and has, through 
extensive self-study, practice and perseverence, mastered the art of guiding people 
frm the present into the future to precision.

GEMINI
You will run into conflicts which will require 
a great deal of emotional     control, but you 
will master the situation internally rather than 
moving into an external fray. You will be paid 
that which is owed or due to you, but will feel 
shortchanged or cheated.  Change will bring a 
new perspective and a new you, and by putting 

your pessimism or insecurities behind you, you’ll become a much 
stronger and happier person. You are going to be disillusioned and 
disappointed in a relationship you thought would work but didn’t. 
You could have physical premonitions of that which is to come, or 
be subject to strange sensations, sleeping disorders, or lumps, bumps 
or cysts.
Lucky color: black
Lucky number: 8

CANCER
Your work will start off bright, and then 
turn dark, and then bright again. Don’t 
worry, after a slight reversal you’ll 
see material gain or a good outcome. 
Withhold judgment for now, and don’t 
make premature evaluations. Money that 

was promised or anticipated will be delayed, but should 
arrive shortly. You will want the same things as before, 
but with a different partner or in a different way. It can’t 
be the same as it has been… it must be better. You will be 
an emotional wreck or will have bouts with insomnia or 
troubled sleep.
Lucky color: blue
Lucky number: 7

ARIES
You will be concentrating on making 
money or bettering your financial condition 
so you’ll busy yourself with activities 
geared to promoting or advancing 
endeavor. You will soon experience better 
financial conditions and a pleasant surprise. 

Your sense of connectedness with another is going to end, 
a partnership will look as if its over and a business is about 
to fold. Beware the demon rum, which will give you the 
courage to act impulsively; or someone you know may have 
a drinking problem. This also indicates that one who’s been 
ill or had surgery is on the road to recovery.
Lucky color: red
Lucky number: 2

TAURUS
You will be concerned about the lack of business 
and money and may begin to feel that you’ve 
made a mistake, but you will try to take a positive 
point of view and wait for the final verdict. But, 
your financial position will improve considerably 
and success will come through improved 
business, new opportunities and recognition 

for your talents. An unexpected event will destroy your trust in the 
one you love or your love for that person. You’ll need to rest before 
commencing any new ventures. Some unexpected or surprising 
news is going to overthrow existing conditions and bring a new 
opportunity…go for it!
Lucky color: green
Lucky number: 3
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LEO
You’ll take a break from your work or current 
project and do something more pleasurable. 
Something that moves you from behind the 
scenes to center stage (maybe a workshop or 
seminar) or mental work will be very successful 
and a lot will get accomplished. You will 
succeed in overcoming difficult situations, and 

in obtaining the help or a professional. You are going to experience 
tension related to finances, but difficulties will be overcome and a 
payment or settlement is in the offing. An amorous and impetuous 
suitor is going to try and win your heart…he/she just might. You 
will finally take a much-needed rest, and will be nursing yourself or 
a loved one back to good health.
Lucky color: white
Lucky number: 1

LIBRA
You’ll have repeat clients, and some financial 
increase or profit, but will be waiting for something 
to happen or turn up, and will fear the work you’re 
doing has little value or that you wont be able to 
sustain yourself in the future. Financial problems 
will arise over someone who will stick you with the 
bill or try to take more than their share, but you will 

have enough to get by. You will hold off on an idea because you wont be 
ready to commit or will feel the time isn’t right or that there’s too much 
hard work involved. You will be waiting to see what a lover will do. This 
could also indicate a sudden flight from home, but not a permanent one. 
You need to get more rest, and to get rid of those who ‘zap’ your energy 
or take all and give nothing in return.
Lucky color: purple
Lucky number: 4

SAGITTARIUS
Someone will displease you, unearth hidden 
insecurities, or make you feel that your work 
is inferior or that your job is in jeopardy. 
You will be feeling a definite crunch in 
your pocketbook and will wonder where 
your next rupee is coming from. But your 
finances are about to improve. You will 

review the quality of your love life or relationship(s) and will 
realize that’s exactly what you want- quality not quantity- and 
so far its been the other way around. Your teeth will need 
attention. Wait for time to take its course.
Lucky color: orange
Lucky number: 9

AQUARIUS
There will be discussions concerning travel, 
schedules, or marketing; new groups or unions; 
and philanthropic endeavors. Money will be fair 
or alternating from good to bad, and will be spent 
on household items, living expenses, and various 
sundries. And, if a financial transaction has 
been bothering you, you’ll soon have a pleasant 

surprise. Also, money will come in through clients, dividends or 
legacies. There will be no love life at this time because all of your 
activities will be geared to daily living, family ties or your home. 
You, a family member or a pet will need attention, shots, grooming 
or looking after.
Lucky color: turquoise
Lucky number: 2

VIRGO
You will handle your affairs skillfully and 
complete all projects or financial matters 
successfully… but love will be more important 
than work. You will be successful in all of 
your negotiations, agreements or financial 
transactions. Money that is owed will be paid, 
and/or money for a subsidy or grant will soon 

be given. You will think about love and what it would be like to 
live with someone or get married. You will try to accomplish too 
many things at once and that will affect your health adversely. 
Also, do not ingest food that you are not certain of. In the end you 
will triumph, and all matters will conclude successfully or to your 
satisfaction.
Lucky color: yellow
Lucky number: 2

SCORPIO
You will prosper in all financial transactions, 
complete every task you set out to do, and 
accomplish much more than you thought you 
would; and/ or you will succeed in launching 
great plans, building new platforms, and making 
executive decisions. You can expect an increase 
in your finances, which will allow you to spend 

money on gifts or luxuries, and if you had a problem collecting money it 
will be resolved. You’ll be thinking about the one you love and will want 
to be with him/her again, and he/she will be thinking the same about you. 
You will be worried about a physical condition (yours or that of another) 
and your teeth may need attention. Also, if you are concerned about a 
tumor, it will benign. Sex will be much better the second time around.
Lucky color: blue-black
Lucky number: 7

CAPRICORN
You will suddenly become more goal-oriented or 
motivated and will have the wherewithal to attract 
whatever it is you need in your work environment, 
and/or you will receive a considerable increase 
in salary or income. Expect a new beginning and 
a fresh start. A new partnership could also be in 
the making. You will do very well financially 

or in your business transactions. Though you don’t think so now, a 
new romantic beginning or rekindled affair is at hand and a great 
love affair is imminent. You will experience stress and/or will find it 
difficult to ascertain the problem or obtain the correct medication.
Lucky color: pink
Lucky number: 6

PISCES
Professionally, you will make many important 
contacts, but will have to wait for things to 
unfold. Personally you will be weighted down 
with responsibilities and feeling that you will 
have no one to lighten your load or ease your 
burdens. Your greatest success will come 

through new or repeat business contacts, but will want to make 
more. You will be easily irritated, explosive or impatient but will 
change because a new vision or romantic opportunity will inspire 
more confidence or optimism. You may suffer from tension 
headaches or lower back aches.
Lucky color: white
Lucky number: 9
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“To begin with, people will start 
taking weekend tours with 3 / 4 
Days itinerary and for them; our 
state could be the choicest tourism 
destination having activity-filled 
tourism attractions.” – By Yuvraj 
Padole, Deputy Director- Events 
and Marketing, Madhya Pradesh 
Tourism Board.
COVID 19 hit the travel industry badly 
what you would like to say about it. 
How badly it affected MP Tourism?

Yes, there is no doubt that the travel industry 
all around the world is badly affected by the 
Virus attack, Madhya Pradesh tourism is also 
one of them which is very much affected, all 
of our stakeholders facing severe challenges, 
In major Hospitality sector (Travel Agents, 
Tour Operators, Hoteliers, Resort Owners, 
Tourist Transport Operators, Tour Guides), 
Ancillary Business, and people who are 
indirectly related to the tourism industry have 
been very badly affected in terms of Revenue 
loss and Job loss. The livelihood of crores of 
People got affected because of lockdown.

What are the challenges you faced in 
the battle of COVID 19 and how did 
you overcome it to welcome back the 
tourists?

We have faced many challenges because of 
the Pandemic Covid-19 due to which tourist 
flow stopped completely, all the Hotels and 
destinations had to be closed, and cash flow 
was zero, all the staff left, people lost their 
jobs and people are out of Business.
To understand challenges we have conducted 
web meetings with all our stakeholders and 
discussed the losses and how the Government 
can help them to overcome this situation.
We have re-opened our hotels, resorts and 
destinations following all the safety and 
hygiene protocols, building confidence and 
trust amongst the travellers by promoting 
destinations through social media handle 
ensuring all the norms for safety against 
COVID-19.
To motivate domestic tourists of Neighboring 

States, to visit our State, small travel circuits 
have been designed & freedom itineraries and 
weekend packages are circulated for Short and 
enjoyable trips.

After opening the state for tourism, 
what are the measures taken by the MP 
Tourism for tourists in terms of safety 
during the coronavirus pandemic in 
India?

We are following all the guidelines issued 
by Ministry of Health regarding safety and 
hygiene & Ministry of Tourism, Government 
of India regarding the re-opening of tourist 
destinations and precautions to be taken from 
time to time.
Hotel guidelines, travel policies, have 
been prepared, SOP have been issued and 
instructions to follow the safety and hygiene 
guidelines have been circulated, Hotel staff, 
travel agents, tour operators, tour guides, 
drivers are intimated accordingly.

Which all are the states you are focus-
ing to boom domestic tourism from 
India?

Madhya Pradesh being into Inbound Tourism 
promotion is very strong with its domestic 
tourism products, wildlife is one of them. We 
see the great potential after re-opening our 
destinations.
The first segment of the travellers we are 
looking to attract is people from within and 
neighbouring states coming to visit our tourist 
destinations. Madhya Pradesh is surrounded 
by 5 states and it is very easy to travel by car 
from neighbouring states to our State, we have 
a very good road network which connects 

major tourist destinations in the state. To 
begin with, people will start taking weekend 
tours with 3 / 4 Days itinerary and for them; 
our state could be the choicest tourism 
destination having activity filled tourism 
attractions. In order to inform and motivate 
domestic tourists of Neighboring States, to 
visit our State, small travel circuits have been 
designed & itineraries prepared for Short and 
enjoyable Road trips.

Madhya Pradesh has great popularity 
in the international market for tourism. 
Moreover, Madhya Pradesh witnesses a 
great number of foreign tourists annu-
ally. Do you feel it will impact the MP 
Tourism? How MP Tourism is going to 
balance it now and when we can expect 
international tourists in MP again?

Yes, Madhya Pradesh witnesses a good 
number of foreign tourists annually, and as 
the pandemic is spreading all over the world, 
Madhya Pradesh Tourism is also affected, but 
we are trying to balance this by aggressively 
promoting domestic tourism and trying more 
and more domestic tourists visit our state. 
As and when the Government of India allows 
foreign tourists to visit our Country, we are 
sure they will visit our State also.

Please convey your message to our 
audience

Madhya Pradesh has re-opened its Hotels, 
Resorts and other services and facilities 
following all New Safety and Hygiene 
Guidelines and now welcoming  the 
Tourists“IntezaarAapka”

Rendezvous with Vedika Sharma

#Intezaar 
Aapka
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