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Publisher's note

Dear Readers

In March 2022 edition we focused on 
Ooty, Tamil Nadu. From hauntingly 
beautiful snowy escapades to lush 

forests and hills of rolling green, from 
the endless golden beaches to the 
sapphire and emerald lakes embedded 
in the landscape, the natural beauty of 
the Indian subcontinent is unparalleled. 
To enhance its beauty is the spellbind 
destination in the South India is  
Tamil Nadu.

The unspoilt and unexplored terrains 
of the country leave one in awe of their 
breathtaking splendour.

From hill stations and lakes to peaks, 
here are all the natural retreats to 
include in your itinerary while travelling 
in Tamil Nadu (nearby places in Ooty).

Moreover, we covered the 2035 
vision of FAITH for a tourism driven 
India. FAITH policy federation of all 
the national associations representing 
the complete tourism, travel and 
hospitality industry of India (ADTOI, 
ATOAI, FHRAI, HAI, IATO, ICPB, 
IHHA, ITTA, TAAI, TAFI) has 
released an India tourism vision with a 
vision statement, goals and a tangible 
execution path begin for the country 
commemorating the 75th golden year of 
Indian independence. 

Whereas, in hospitality, our theme is 
the best dining destinations to visit this 
year. Food is an integral part of travel. 
A restaurant offering unique tastes & 
flavours combined with stunning décor 
makes for an unforgettable experience 
and becomes a key element of the 
destination. 

A treat for your eyes and your 
taste buds, here are some of the most 
luxurious restaurants in the world you 
can bookmark for your travel this year. 

In lifestyle, we featured BMW: 
New edition of luxury sports car. 
New editions of the luxury sports 

cars and high-performance models 
were presented for the first time at the 
renowned classic car show in north-east 
Florida. Launch of BMW M GmbH 
anniversary activities with an exhibition 
of 50 groundbreaking sports cars from 
the company’s 50-year history.

The most beautiful, exclusive and 
fastest vehicles of their respective eras 
are traditionally assembled at the Amelia 
Island Concours d’Elegance. This year, 
the renowned classic car show in the 
north-east of the US state of Florida 
provided the perfect setting for the world 
premiere of particularly fascinating 
sports cars from the BMW model range. 
The new edition of the BMW 8 Series 
and the new BMW M8 models were 
presented to the public there for the 
first time. Visitors to the Amelia Island 
Concours d’Elegance 2022 also witnessed 
the launch of BMW M GmbH’s activities 
to mark its 50th anniversary.

VedikaSharma
vedika@fabianmedia.net

Editorial & Marketing : 
babita@fabianmedia.net
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888, Pocket – D, Dilshad Garden, Delhi – 110095,
Contact @ 011-41058470, 9560264449

Printed at: G.S. Basava Graphics Art Press, 35 DSIDC,  
Okhla Indl. Area, Phase - I, New Delhi - 110020

All information used in Trendy Travel Trade with Food & Shop 
(T3FS) is reliable and derived from the sources. With due respect 
to the sentiments of the readers, none of the information published 
is aimed at pinching the emotions of the readers. Opinions/
views expressed by third party in abstract or in interviews 
are not necessarily shared by us. Material appearing in the 
magazine  cannot be reproduced in whole or in part(s) without 
prior permission. The publisher assumes no responsibilty for 
material lost or damaged in transit. The publisher reserves the 
right to refuse , withdraw or otherwise deal with all advertisement 
without explanation. All advertisement must comply with the 
Indian advertisement code. The publisher will not be liable for 
any loss caused by any delay in publication, error or failure of 
advertisement to appear.

Trendy Travel Trade with Food & Shop

o
u

r
 t

e
a

m

Volume IX • Issue II • March 2022 • Pages 60 • Rs.100/-

Editor & Publisher : Vedika Sharma

Director: Babita Sharma

Reporter : Parul Malhotra

Consulting Editor (West) : S K Mishra

IT Head : Tarsh Sharma

Consultant Art Director : Anita 

Graphic Designer : Chandrajeet Kumar  

Consulting Photographer : Ganesh Kapri

Manager Administration : Gaurav Kumar

Manager Circulation : Himanshu Mudgal

E-mail :  vedika@fabianmedia.net, 

babita@fabianmedia.net

Website : www.fabianmedia.net

 Get live updates of all
 travel & lifestyle trends

.at your fingertips

 Runway to get the
 trends of current
.scenario





Trendy Travel Trade with Food & Shop March 20226

Contents

From hauntingly beautiful 
snowy escapades to 
lush forests and hills of 
rolling green, from the 
endless golden beaches 
to the sapphire and 
emerald lakes embedded 
in the landscape, the 
natural beauty of the 
Indian subcontinent is 
unparalleled. To enhance 
its beauty is the spellbind 
destination in the South 
India is Tamil Nadu.

FAITH policy federation of 
all the national associations 
representing the complete 
tourism, travel and hospitality 
industry of India (ADTOI, 
ATOAI, FHRAI, HAI, IATO, 
ICPB, IHHA, ITTA, TAAI, 
TAFI) has released an India 
tourism vision with a vision 
statement, goals and a tangible 
execution path begin for the 
country commemorating the 
75th golden year of Indian 
independence. 

Why should you visit 
Monaco at least once 
in your life? Monaco is 
an independent state 
located on the French 
Riviera between Nice and 
Menton. The Principality 
of Monaco is known 
throughout the world 
for its Grand Prix and its 
casino, but it is also full of 
other surprises. Come and 
discover them throughout 
the year 2022.

Memorandum of 
Understanding between 
Airbnb and the 
Department of Culture 
and Tourism – Abu Dhabi 
will help diversify and 
regulate accommodation 
options for visitors to the 
emirate

In the lap of Nature 
Tamil Nadu

Vision 2035 for a 
tourism driven India 

Monaco: Experience 
for the rest of your life!

New Airbnb Deal in 
Abu Dhabi
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Emirates has opened the 
doors of a new retail sales 
office in Fujairah, further 
expanding its presence 
in the Northern Emirates 
and offering more 
convenience to customers 
wishing to book their next 
trip. Located in Al Ghilaila 
Building, overlooking the 
Fujairah corniche, the new 
office was inaugurated by 
senior Emirates and dnata 

When planning our 
travels, one very 
important thing on 
everyone’s to do list is taste 
the local delicacies and 
flavors the places we are 
traveling to have to offer.`

Taking on the world one 
expansion at a time is 
luxury rental brand and 
property management 
agency Hireavilla. 

New editions of the 
luxury sports cars and 
high-performance models 
were presented for the 
first time at the renowned 
classic car show in north-
east Florida. Launch 
of BMW M GmbH 
anniversary activities 
with an exhibition of 50 
groundbreaking sports 
cars from the company’s 
50-year history.

Emirates : First Retail 
Sales Office in Fujairah

Taste Your Way 
Through The Czech 
Republic

Hireavilla: Growth, 
Expansion, and 
Reaching New Heights

BMW : New Edition of 
Luxury Sports Car
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Snippets

Uttar Pradesh has been one of the 
major  Pilgrim Centers attracting millions 
of pilgrims every year.  Apart from this, 
people from all over the country visit Agra 
to see the  world famous Taj Mahal, Agra 
Fort, Fathepur Sikri.  Uttar Pradesh also 
receives Buddhist pilgrims in Kushinagar 
and Sarnath.  Varanasi has been developed 
into a major pilgrim circuit connecting 
with Ayodhya.   With a view to bring 
more tourist traffic to the State ADTOI 
with the support of its members in the 
State and UP Tourism has launched its 
twelfth State Chapter in Varanasi on 12th 
February 2022 in a colourful ceremony 
on RO RO Boat Cruise in river Ganges 
in the presence of Chief Guest Mr. 
Avinash Chand Mishra Joint Director,  UP 
Tourism, from local Travel, Tourism & 

Hospitality fraternity including ADTOI 
members.   An ADTOI delegation 
comprising of 6 officials led by Mr. P P 
Khanna, President, ADTOI  from Delhi 
participated in the launching ceremony.  

During the launch of the Chapter, 
Mr. Sushil Kumar Singh of Jatak Travels 
Varanasi, ADTOI member has been  
nominated as the Chairman of ADTOI 
Uttar Pradesh Chapter supported by Mr. 
Abhishek Sankrit of Sankrit Tour Zone 
Pvt.Ltd., Varanasi as Secretary, Mr. Neeraj 
Kumar  Neotia  of Balaji  Travels, Varanasi 
as Treasurer and Ms. Anamika Mishra  of 
Destiny Travels, Varanasi as Lady Executive  
Officer (LEO) of the Chapter.  Mr. Sunil 
C. Gupta of Travel Bureau, Agra has 
been nominated as the Advisor to the UP 
Chapter.

ADTOI Launched its Uttar Pradesh Chapter

Government of Himachal Pradesh 
and Skye Air Inks MoU

India Resume the 
International Flights

In order to prevent spread of Covid-19, the 
Directorate General of Civil Aviation (DGCA) had 
suspended operations of scheduled international 
commercial passenger services to/from India with effect 
from 23rd March 2020 vide circular dated 19.03.2020. 
Currently, in terms of DGCA’s circular 28.02.2022, 
suspension of scheduled international commercial 
passenger services to/from India has been extended till 
further orders.

After having recognized the increased vaccination 
coverage across the globe and in consultation with the 
stakeholders, the Government of India has decided to 
resume scheduled commercial international passenger 
services to/from India from 27.03.2022, i.e. start of 
Summer Schedule 2022. The suspension of scheduled 
commercial international passenger services to/from 
India, thus, stands extended only upto 2359 hrs IST on 
26.03.2022 and air bubble arrangements shall accordingly 
be extended to this extent only.

The international operations shall be subject to strict 
adherence to the Ministry of Health & Family Welfare 
guidelines for international travel dated 10.02.2022 and 
as amended from time to time.

Skye Air, a Drone Delivery tech firm 
and the Department of Information 
Technology, Govt. of Himachal Pradesh 
are getting in to a Memorandum of 
Understanding (MoU) to announce 
their collaborative intent to enable and 
promote medical and agri-commodity 
deliveries within the state.

As a part of the strategic 
partnership, Skye Air has initiated 
a 3-day long BVLOS trial in the 
Chamba district of Himachal Pradesh 
to connect over 6 PHC/CHCs and 
the Area Hospitals via multiple flights 
between points covering an aerial 
distance of 170 kms throughout the 
trial. The Drone delivery tech firm is 
using its most reliable UAV, Skye Ship 

One to facilitate real-time deliveries 
of vaccines and medicines within a 
specified temperature range of 2-8 
degree Celsius. There will be several 
reverse logistic flights which shall also 
be done in order to help the adoption 
of drone technology to enable cost 
effective deliveries within the state.

The flights, equipped with 
consignments of medical supplies flew 
beyond at an altitude of 400 feet above 
ground level in a designated Green 
Zone of Chamba district. The flights 
took place at 3 air corridors – Chaned, 
Tissa and Mehla demonstrating the 
diversity of Skye Ship One adopting 
different temperature zones, steep 
mountain range and air-pockets.

IATTE Open Brunch
IATTE successfully organised an Open Brunch at 

Murthal on Sunday which was attended by 45 Tourism 
professionals from various travel associations. This 
unique initiative of IATTE was appreciated by entire 
tourism fraternity.

IATTE is gaining popularity for creating Memorable 

Experiences for travel trade that go Above and Beyond. 
As OTAs & Big brands are getting smarter IATTE 
feels that small and mid size travel partners must 
find new ways to get a competitive edge. "Providing a 
memorable experience via virtual or real meets is one 
of the most effective ways to improve collaborations 
in Tourism industry," IATTE President Naveeen 
Manchanda said while talking to the participants. The 
event was led by IATTE Core Committee members 
comprising of Naveen Manchanda, Subhash Verma, 
Veena Robinson, Gaurav Khandelwal and Nischay 
Manchanda.
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Snippets

ITDC sees 
strong 

rebound in Q3
India Tourism Development 

Corporation (ITDC) posted a 
strong financial performance for 
the

third quarter of the current 
financial year 2021-22 (Apr-Mar) 
despite severe impact of COVID-

19 on tourism, travel and 
hospitality sector, which had 
brought entire industry to a 
standstill.

Net sales rose sharply by 93% 
at IN 88.22 crore from IN 45.69 
crore in Q3 2020-21. Net Profit 
for the period was at IN 7.36 crore 
compared to a loss of INR 8.49 
crore in Q3 2020-21.

The turn-around in performance 
is the result of several proactive 
initiatives taken by the

organization during the year e.g. 
overall reduction in costs, process 
improvement, realignment

of business policy& processes 
etc. to improve its productivity and 
efficiency.

Thrill of sky diving now in 
Madhya Pradesh 

To experience the thrill of flying like birds in the sky, the 
golden opportunity of sky diving will now be available in 
Bhopal and Ujjain. Principal Secretary Tourism and Culture 
and Managing Director, Madhya Pradesh Tourism Board Shri 
Shiv Shekhar Shukla informed that a sky diving camp is going 
to be organized on 1st and 2nd March in Bhopal and 3rd to 6th 
March in Ujjain in collaboration with Pioneer Flying Academy, 
Aligarh, for the first time in the state. the camps will be put up 
near Raja Bhoj Airport in Bhopal and Airstrip in Ujjain. The fee 
for sky diving is Rs 31 thousand 270. Tourists will be able to dive 
from a height of 10 thousand feet. The timing of sky diving will 
be from 8 am to 6 pm. 

Principal Secretary Shri Shukla informed that till now 
adventure lovers had to go outside the country to Dubai to 
experience sky diving. In India, this facility is available only in 
Narnol, Haryana. The Tourism board in Madhya Pradesh has 
provided the facility of sky diving to the tourists at low fees with 
the highest standards of safety measures.

PATA Proudly Welcomes the Singapore Tourism 
Board as its Newest National Government Member

OTM Mumbai is being held at 
the Bombay Exhibition Centre from 
March 14th to 16th, 2022. Organised 
after a two-year hiatus due to the 
pandemic, the show will witness 600+ 
exhibitors from over 20 countries, 29 
Indian States, and 7 Union Territories. 
It will be the first international travel 
trade show since the pandemic.

“Tourism and Hospitality 
businesses form about a tenth of 
national incomes and workforces 
globally. It was hugely affected in the 
last two years, crushing down a huge 
number of units due to lockdowns 
and restrictions. The worst seems 
to be over and we see a good sign of 
recovery.  We are delighted to host 
OTM Mumbai, the first international 

travel trade show post-pandemic”, says 
Sanjiv Agarwal, Chairman & CEO, 
Fairfest Media Ltd. (Organiser of 
OTM)

The 3-day event will bring together 
all destinations that are open including 
International Tourism Boards, 
National, and State Tourism Boards, 
Hotels & Resorts, Airlines, Destination 
Management Companies, MICE, 
Wedding Planners and Film Producers 
under one roof. The dignitaries at the 
inaugural session will include Tourism 
Ministers, High Commissioners, 
Consul Generals, Secretaries, and 
Heads of various Tourism Boards.

Maldives Tourism is coming back 
to Mumbai after just a few months, 
reconfirming their commitment 
to the Indian market, and will be 
the Partner Country of the show. 
Azerbaijan Tourism Board and Nepal 
Tourism Board too are participating 
as Partner Countries of OTM 2022. 
Qatar Tourism, Korea Tourism 
Organization, Singapore Tourism 
Board and the Department of 
Tourism of Philippines are the Feature 
Countries of the event, bringing 
together their travel suppliers, airlines 
and hospitality partners to network 
with the Indian travel trade.

    The Pacific Asia Travel Association (PATA) is 
pleased to welcome the Singapore Tourism Board 
(STB) as its newest government member. STB’s 
mission is to shape a dynamic tourism landscape 
for Singapore in partnership with industry and 
community.

PATA CEO Liz Ortiguera said, “I am truly 
honoured to welcome the Singapore Tourism 
Board to the PATA family. Their focus on 
wellness, innovation and sustainability in the 
post pandemic landscape is in line with PATA’s 
mission in acting as a catalyst for the responsible 
development of travel and tourism to, from and 
within the Asia Pacific region. STB understands 
that as we look towards recovery, constructive 

and coordinated cooperation across the region 
and between all industry stakeholders is critical.  
I look forward to working with them to support 
their strategic initiatives and welcome them into 
the PATA global community.”

Keith Tan, Chief Executive, STB said, 
“STB looks forward to working with PATA 
and its members to drive sustainable tourism 
development and to support the recovery of travel 
and tourism in the Asia-Pacific. PATA also plays 
a leadership role in bridging knowledge gaps, 
fostering cross-cutting cooperation and bringing 
strategic partners together. We look forward to 
sharing our experiences and contributing to these 
efforts.”

OTM Mumbai: 
Time to Connect 
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Cover Story

The unspoilt and unexplored 
terrains of the country leave 
one in awe of their breathtaking 

splendour.

From hill stations and lakes to peaks, 
here are all the natural retreats to 
include in your itinerary while travelling 
in Tamil Nadu (nearby places in Ooty).

In the lap of Nature
Tamil Nadu

From hauntingly beautiful snowy escapades to lush forests and hills of rolling green, 
from the endless golden beaches to the sapphire and emerald lakes embedded in the 

landscape, the natural beauty of the Indian subcontinent is unparalleled. To enhance its 
beauty is the spellbind destination in the South India is Tamil Nadu.
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Avalanche Lake
Travel 28 km from Ootacamund, past the Emerald Lake and its thick forests, and reach this extremely pretty sight 
to spend a relaxing day. Avalanche Lake lies on the way from Upper-Bhavani to Ootacamund. The journey itself is 

filled with gorgeous sights and is worth the travel. Avalanche Lake is surrounded by a rolling landscape covered with 
blooming flowers. From the top of the mountain, one can get an eagle's eye view of the entire area. Thanks to the thick 

foliages, sunlight is a little difficult to come by and the forest area is mostly covered in shadows, inhabited by vast 
numbers of avifauna. Adventurers can engage in plenty of activities here like trekking, fishing, camping, etc. A trout 
hatchery has been set up near the lake where one can rent fishing equipment. One can also go rafting across the lake.   

Coonoor
One of the most popular hill stations in India, with all-year-round pleasant weather, Coonoor 
is located approximately 21 km away from Ooty. A vast variety of wildflowers and birds can 

be found here. The main attraction is the tea estates that can be found in abundance. The 
hill station presents the perfect opportunity for adventure activities as well, there are plenty 
of hiking and trekking trails as well as camping sites. Coonoor is situated at an elevation of 
about 200 ft and other nearby places of interest include Lambs Rock, Lady Cannings Seat, 

Dolphins Nose, St. Catherine Falls, Sim's Park. A toy train connects Coonoor to other nearby 
stations and makes for an enjoyable ride. Annually, in the month of May, the town plays host 
to a Fruit and Vegetable Show and a Tea and Tourism Festival, sometime between November 

and December; these festivals attract visitors from all over the country.
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Cover Story

Doddabetta Peak
Doddabetta, literally translating to big mountain, is the highest peak in the Nilgiris, standing at a height of 2,637 m. 

About 10 km away from Ootacamund bus terminus, it lies at the junction of the Eastern and Western Ghats. On clear 
days, Doddabetta Peak provides panoramic views of lush landscape. Doddabetta mountain is spotted with dense 

sholas, ferns and eucalyptus plants. Hordes of tourists make a beeline for the Telescope House set up by the Tourism 
Department at the peak that gives a bird's eye view of the entire district. The Doddabetta Peak has been well-kept by 

the authorities and offers a great view particularly of the Hecuba, Kattadadu and Kulkudi summits.

Glenmorgan
Glenmorgan is an amazingly tranquil getaway in the region, just 20 km ahead of Avalanche 
Lake. It is the perfect setting for a family picnic or a quiet time, where one can just stroll and 
observe the undisturbed wildlife in their natural habitat. At one time, Glenmorgan was very 
popular for its tea estate. The rest house at Glenmorgan gives a panoramic view of the valley 

including the Moyar Valley and the Pykara powerhouse at the foot of a tea estate. There is 
also a trekking path one can take from Bangithapal via Sispara to the Silent Valley. You can 

also get a breathtaking view of the Mudumalai Wildlife Sanctuary, which houses avifauna like 
hornbills, minivets, fairy blue birds and jungle fowls, making it a paradise for birdwatchers.
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Kalhatti Falls
About 13 km away from Ootacamund lies the 

Kalahatti Village. After a two-mile trek from here, 
one can reach the magnificent Kalahatti Falls. The 
trek through the dense foliage is an adventure in 
itself. Before reaching the waterfall, one will have 

to cross a stone path and a bridge built during 
the colonial era. It is fabled that the waterfall site 
was once home to saint Agastya. The 100-ft-high 
waterfall houses a vast variety of flora on its land, 
making it a sight to behold. One can also come 
across herds of wild buffaloes, bisons, spotted 

deer, wild dogs, the extremely rare black panther 
and the sambar deer. The nearby Bandipur Forest 

is filled with cardamom trees that send their 
scent wafting through. The picturesque landscape 

is spotted with greenery and also makes for a 
great birdwatching spot. Located near the Ooty-

Mysore road that is famous for its 36 hairpin 
bends, the area is home to plantations of spices 

like cinnamon, clove, pepper, nutmeg, rosemary, 
sandalwood, amongst others.

Government Botanical Garden
Sprawling along the slopes of the Doddabetta mountain, the vast stretch of Government Botanical Garden is perched 

at a height of 2,500 m. This serene garden is divided into six different sections: Lower Garden, Italian Garden, New 
Garden, Conservatory, Fountain Terrace and Nurseries. Housed here are lush, manicured lawns, exotic and rare 

species of flora and a vast variety of flowering bushes and plants in myriad hues. The garden is a living gallery of the 
Nilgiris' natural flora and is an ideal place to spend the day. Keep an eye out for the garden's special features like the 

Cork Tree (one-of-its-kind in India), a Monkey Puzzle Tree, a 20 million year old fossilised tree and much more! The 
Italian Garden borders a pool of clear water and the Fern House hosts a vast variety of orchids and ferns. Every year, 
the Tamil Nadu Horticulture Department hosts a Flower Show here in the month of May, showcasing the rare plant 
species and the abundance of flora present in the garden. Government Botanical Garden was established in 1848 by 
renowned architect William Graham McIvor. It was set up with the purpose of supplying vegetables at a reasonable 

cost to the British residents. The garden is currently maintained by the Tamil Nadu Horticulture Department.
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Ketti Valley
One of the largest valleys in the world, the 7,000-ft-deep Ketti Valley 

extends from the plains of Coimbatore to the Mysore Plateau. One can get a 
breathtaking view of 14 neighbouring villages from this valley, which is mostly 

inhabited by the Toda and Badaga tribes. The small village of Ketti is the 
gateway to the valley and makes for a serene tourist stopover. Thiashola tea, 

eucalyptus and lemongrass oils are some of the local specialties one can shop 
for here. To witness the beautiful architecture of the village, one can head to 

Lovedale and Ketti Stations. Shrouded by a sapphire sky and silver clouds with 
a frontal view of the mountain ranges and green oaks, walk through the village 
taking in the sights. One can also visit the Emerald Tea Plantations. There is a 
telescope house for you to visit and take in gorgeous panoramic views; there is 
also a World Wax Museum nearby that you can visit. The valley is also a hub 

for needle-making industries.

Mudumalai Wildlife Sanctuary
One of the first sanctuaries to be set up in South India, Mudumalai Wildlife Sanctuary is a part of 
the Jawaharlal Nehru Park in the region. Spread over an area of 321 sq km, Mudumalai lies at the 

junction of Tamil Nadu, Karnataka and Kerala. At a height of 1,140 m, the wildlife sanctuary has a 
variety of habitats ranging from tropical evergreen forest to moist teak forest, a dry teak forest to a 
swamp and more. The park is the perfect place to spot a variety of animal species and is excellent 
for birdwatching for its population of hornbills, minivets, fairy blue birds and jungle fowls. Here, 

one can spot panthers, elephants, gaur, mouse deer, sloth bears, sambar, spotted deer, barking 
deer, blackbucks, Malabar giant squirrels, four-horned antelopes (chowsingha), small Indian civet, 
porcupines and much more. If you're lucky, you can also spot a tiger by the many waterholes here! 
The park also houses a population of reptiles like snakes, monitor lizards and flying lizards. One 

can explore the park through elephant rides for a more thrilling experience. The Theppakadu 
Elephant Camp, established in 1972, is a major attraction here.
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Mukkurthi National Park  
and Peak

Located on the higher altitudes 
of the Nilgiris, the Mukurthi 
National Park and Peak are a 

40 km ride from Ootacamund. 
The depressions of the park are 

dotted with dense sholas, and its 
landscape is lush, colourful and 
extremely picturesque. The peak 
in its entirety has a vast variety 
of flora and fauna residing in its 
habitat, and the main attraction 

is the  Nilgiri tahr that can be 
seen grazing in large numbers. 
The 7,846 hectare park shelters 
populations of sambar, barking 

deer, Nilgiri marten, otter, jungle 
cat, jackal etc., in its grasslands. 
The avifauna consists mostly of 
hill birds like laughing thrushes, 
woodcocks, wood pigeons and 

black eagles. Butterflies with 
Himalayan affinity like the blue 

admiral, Indian red admiral, Indian 
fritillary, Indian cabbage white, 

hedge blues and rainbow trouts are 
spotted frequently. The park offers 

opportunities for camping and 
trekking as well. Mukurthi National 
Park is a part of the popular Nilgiri 

Biosphere Reserve. 

Needle Rock
Also called Soosi Malai, the Needle Rock Viewpoint lies 8 km away from Gudalur on the Ootacamund-Gudalur National 

Highway. Needle Rock is the perfect place to get a 360 degree view of the grasslands of Nilgiri and the beautiful valley bellow. 
Standing between Pykara and Cuddalore, Needle Rock is conical in shape and is a very picturesque location. A view of the 

sunset from here is possible on clear sky days. One can also get a panoramic view of the Mudumalai Wildlife Sanctuary from 
here, which is one of the first sanctuaries to be set up in South India. The sanctuary is home to many avifauna, including 

hornbills, minivets, fairy blue birds and jungle fowls, making it a paradise for birdwatchers.
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Pykara Village
About 21 km away from Ootacamund, Pykara is a beautiful village with a 

gushing river and a waterfall by the same name. Pykara is the largest river in 
the district and is considered to be very sacred by the Toda Tribe in the region. 

Rising from the Mukurthi Peak, it passes through hilly tracts and keeps 
going north. Majestically going down a series of waterfalls, the river's last two 
cascades are 55 m and 61 m respectively. These then come together to form 
the region's famous Pykara Falls, from where several adventurous trekking 

trails can also be taken. A major attraction is the Pykara Lake, set amidst lush 
greenery. It is an ideal picnic spot and also provides boating facilities. Other 

attractions include the village's dense sholas, grassy meadows and wildlife. The 
village is a must-visit for nature-lovers, photographers and adventure-seekers. 

Wenlock Downs, nearby, is another popular tourist attraction.

Ooty Lake
The pride of Ootacamund, the artificial Ooty Lake is the centre of attraction in this part of the Nilgiris. A popular tourist 
recreational spot, this L-shaped lake provides boating facilities. You can sail a boat in the dazzling blue waters yourself or 
hire a boatman to row you through. The lake is surrounded by lush greenery and eucalyptus trees that add to the serenity 
of the spot. With an exotic backdrop of the Nilgiris, the lake makes for a beautiful photography point. The lake also holds 

some appeal for birdwatchers as it shelters a variety of birds. The lake is the venue for several boat races that take place 
throughout they year. In close vicinity, lie a mini-garden and an amusement park. The 65-acre lake was formed in 1824 

under the supervision of John Sullivan, the then Collector of Coimbatore.
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Rose Garden
Maintained by the Tamil Nadu 

Horticulture Department, the Rose 
Garden was set up to commemorate the 
100th Flower Festival of the Botanical 

Garden in 1995. Sprawled across 4 
hectare, Rose Garden has over 2,500 

varieties of roses, said to be the largest 
collection in India.

Take a leisurely stroll in the garden, 
and soak in the sights and the smells 
of beautiful roses across a five-terrace 
setup. Situated on the lower slopes of 

Elk Hill, the garden, decorated with rose 
creepers, boasts varieties like hybrid 
tea roses, miniature rose, florbunda 

and ramblers. There are even green and 
black roses here! To captivate the senses, 
there is a viewpoint in the garden called 
Nila Maadam, from where one can get a 

breathtaking view of the entire landscape.

Wenlock Downs
Endless stretches of lush greenery, dotted with eucalyptus 
and shola trees, make up Wenlock Downs. Once famous 

for the Udhagamandalam Hunt, it is now home to the 
Ooty Gymkhana Club. One can enjoy a pleasant walk on 
the quiet roads here, you might even spot some grazing 
sheep! Wenlock Downs is a wonderful site for golfing 

enthusiasts. According to popular lore, the place has been 
named after Sir Arthur Lawley's sibling, Beilby Lawley, the 
third Baron Wenlock. Wenlock Downs has also been the 
shooting point for films like Sixth Mile and Ninth Mile. It 
lies on the way from Ooty to Pykara. Blessed with scenic 
beauty, it is also rich in vegetation also. Such is its surreal 
beauty that one is reminded of the exquisite landscape of 

the blockbuster series, Lord of the Rings. 
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Western Catchment
Protected by the Tamil Nadu Forest Department, the Western Catchment is a grassland area where the lower points of valleys 

are covered in sholas. From the topmost point, one can look at a mesmerising carpet of green spotted with myriad hues. 
Located 20 km away from the Parsons Valley, the catchment has rolling hills dotted with shola trees and gushing streams, and 

a beautiful lake-like reservoir called Portimund Lake. This is an ideal spot for just strolling around and taking in the sights.
While here, one can also spot the Nilgiri tahrs, sambars and mongoose in their natural habitat. To visit this extremely 

beautiful spot, one needs to take permission from the Forest Department as visitors aren't allowed to freely access the area. A 
lot of regional films were once shot here, but in keeping with the idea of environmental protection, permission is no longer 

granted for such documentations.

Western Ghats-Ooty
Running along the western coast 
of India, from Tapti river in the 

north to the southern tip of India, 
the Western Ghats is a veritable 
treasure of biodiversity. It is the 

eighth biodiversity hotspot in the 
world, extending into the states 

of Kerala, Karnataka, Tamil Nadu 
and Maharashtra. The Western 

Ghats comprises several hill 
ranges such as Cardamom Hills, 

Nilgiris, Anaimalai Hills and 
Sahyadris.

 The Western Ghats shelters 
over 139 types of mammals, 

508 species of birds, 5,000 kinds 
of flowering plants and 179 

varieties of amphibians that are 
unique to the region. Some of 
the endangered species, such 

as Malabar large-spotted civet, 
Asian elephants, black panther, 
lion-tailed macaque, tiger, wild 

boar, sloth bear, leopard, sambar 
and the great Indian hornbill, 

can be spotted here. The forests 
of the Western Ghats include 39 
reserves and 13 national parks.
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Vision 2035 for a 
Tourism Driven India 

FAITH policy federation of all the national associations representing the complete tourism, travel 
and hospitality industry of India (ADTOI, ATOAI, FHRAI, HAI, IATO, ICPB, IHHA, ITTA, TAAI, TAFI) 

has released an India tourism vision with a vision statement, goals and a tangible execution path 
begin for the country commemorating the 75th golden year of Indian independence. 

FaItH’s vision statement 
for Indian tourism: 
•  To make Indian Tourism 

preferred and loved 
by global & domestic 
tourists

•  To create economic 
and wealth creation 
opportunities for 
tourism, travel 
& hospitality 
entrepreneurs for India

•  To position Tourism 
rightly as social 
economic job and 
infrastructure creator 
for India. 

•  To become a role 
model sector for 
sustainable and 
inclusive growth. 

FaItH tourism vision 2035 proposes 4 strategic pillars to 
achieve the goals 
- Shared national tourism approach 

- Value accretive regulations 

- Investment drivers 

- Market excellence 

under each of these strategic pillars FaItH proposes the 
following actions plans:
Shared Tourism Vision

- Tourism to be a concurrent subject as a shared 
execution between centre & state

- Tourism Exports be treated at par with other exports & 
services and such transactions may be zero rated for GST 
without stopping the flow of input credits

- National Tourism Council of PM & CMs

- Registered Tourism service provides with single Centre 
State unique id for quality assurance 

- All Tourism projects and plans based around Sustainable 
Design Principles

Value accretive regulation
- GST rates 10% with full set offs on hotels and restaurants 
and 1% on travel intermediaries and .1% on ticketing, all GST 
setoffs on fuel, liquor, construction, tourism transportation 
fees

 FaItH 2035 vision lays down the 
following key headline action goals in 
multiples of 75 referencing all indicators 
to our 75th golden year of independence. 
•  Target 75 million inbound tourists 

•  Aim for $ 75 bn *2 (ie $ 150 bn of foreign 
exchange earnings from inbound 
tourism

•  Aim for 7.5 billion domestic tourism 
visits

•  Target 75 mn * 2 ( i.e. 150 mn or 15 crores) 
direct and indirect employment from 
tourism in public and private sector 
in hotels, travels agencies & tour 
operations, tourism transportation , food 
services, destination management & 
services which are looking after tourists.

•  Target $ 75 bn *3 ( $ 225 bn ) economic 
revenue from domestic tourism

•  Target $ 75 bn capex direct and indirect 
annually 

•  Target $ 75 bn * 15 ( $ 1.1 tn  + + 
economic impact direct and indirect )

•  Enable 75 mn outbound travellers from 
India. 
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- Travel credit for domestic 
travel and MICE

- Single window e - 
clearance for all projects

- National seamless 
Tourist transportation

- Single source verified 
credits based Hospitality 
and Tourism skilling 

Investment Driver
- Set up 200 Centres of 
Excellence across States 
through Swadesh Darshan 
and Prasad schemes each 
with to 0.1 mn Foreign 
Tourists and 20 mn 
Domestic Tourists leading 
to 20 mn Foreign and 4 bn 
DTVs 

- Industrial rates in all 
States on Utilities

- Set up 5 Mega Tourism 
Zones each with almost 
10 mn

- Foreign Tourists and 200 
mn Domestic Tourism 
Visits (DTVs) leading to 50 
mnForeign tourists and 1 
bn DTVs

- Target almost 1 mn new 
Hospitality rooms on 
identified  land banks 

- Tourism to be declared a 
critical socio commercial 
infrastructure 

- Create Last Mile 
Connectivity to all 
destinations boosting their 
visitation attractiveness

market excellence
- Tourism segments of 
excellence creating 10% 
MICE,20% Adventure, 30% 
Heritage, 20% Medical , 
10% Niche  & 10% Buddhist

- Global Tourism Brand 
Ambassadors in all 
markets

- INR 5000 crores 
annual average Tourism 
expenditure by Centre and 
equivalent by States 

- Double share of Short 
Haul international Tourism

- Create a 12-month 
market of Indian Tourism 
through targeted market 
positioning of each 
season

P P Khanna, President of association of Domestic tour operators of India (aDtoI) 

Indian domestic tourism is already the second highest in the world with almost 2.3 billion 
domestic tourism visits. On a medium to long term basis there should be the steps taken by 
Indian states in collaboration with one another and with the central government to double 
Indiandomestic tourism higher than China which is around 4 billion domestic tourism visits 
in the medium term and then to more than triple it in the long term. 

The GST on Tour operators should be 1.8% with full set offs.  Currently it is at 5% that too 
without setoffs which implies tax on tax and defeats the purpose of GST. 

We must make income tax exemption available on travelling within India to make 
domestic tourism part of mainstream Indian economy. This should ensure that Indian 
citizens can get income tax credits for upto ₹ 1.5 lakhs when spending with GST registered 

domestic tour operators, travel agents, hoteliers and transporters anywhere within the country.  For quick 
recovery in the post - COVID era this should also incentive Indian corporates to undertake domestic mice 
(meetings, incentives, conferences & events) and to prevent Indian mice events from going abroad. This needs to 
be enabled by offering a 200% weighted income tax expense benefit to Indian companies which are undertaking 
MICE events in India. This will not only fast track revival but will also enable Indian domestic tourism which was 
at almost 2.3 billion domestic tourism visits to grow three to four times in the medium to long term.

Each of our Indian states and union territories are unique and have the potential to create multiple tourism 
zones of excellence. We must between centre and state jointly target upto 10 centres of tourism excellence in each 
state must be set up going up almost 350 + Tourism centres of excellence in the country. These can leverage the 
Swadesh & Prasad schemes for effective tourism development. 

Tourism is complete only when there is full connectivity. Connectivity in each state between state capitals 
and tourism centres must be ensured though special high speed vista trains or Shatabdis or Rajdhani trains or 
full flight connectivity under udaan from each state capital to the top 10 tourism destinations of each state. High 
speed state highways need to be ensured on these networks for bus and car tourist transportation to move freely 
and fast. 

The Government must also offer an immediate one-time grant to the domestic tourism travel & hospitality 
companies whose businesses have been severely affected due to the pandemic to enable them to settle their 
statutory liabilities, rentals, levies and taxes. This will prevent such affected enterprises from going bankrupt.

There need to be these and more concrete steps both by the centre and the state governments taken to organise 
the domestic travel trade industry going forward. 

tejbir Singh, Vice-Chairman, FaItH 
and alternate Board member to 
FaItH adventure tour operators 
association of India (atoaI) 

 India has one of most unique 
natural heritage of the world. We 
have been rated by World Economic  
Forum as the 9th most competitive 
in natural and cultural tourism resources. 

Be it Our 7500 kms of coastline, our Himalayan 
range  with some of the highest peaks in the world, our 
portfolio of 400 + Perennial , seasonal rivers backwaters 
, part of of 14500 km of inland waterways, our  25-30% , 
forest cover which covers more than 0.1 million sq km  of 
wildlife reserve being inhabited  with  almost 8% of world 
mammals, 6% of world’s bird & flora life, our world unique 
mangrove Sundarbans delta and 5% of country which is 
covered by our million year old, 0.2 million sq km desert 
area. We are a blessed country being only one of the 17 
Megadiverse countries of the world. Each state of India has 
the potential to become a centre of excellence in natural 
and adventure tourism. 

Yet, in the $ 750 bn + world adventure tourism industry 
which is poised to touch $ 1.5 trillion in the post covid 
world, India currently has a negligible share. We look 
forward to working closely with the central & each of 
state government to move towards a vision is to get at 
a respectable market share of 5-10% in the medium to 
long run in the world adventure tourism market which is 
commensurate with our natural assets. 

At the outset, we must have a sustainable and 
responsible development plan around each vertical 
of natural heritage tourism be it in Mountaineering, 

cruising, trekking, wild life & reserve forests based 
activities, snorkelling, para gliding, whitewater rafting,  
conservatories, para gliding, ballooning, desert safaris 
and so on. These sustainable plans must be based on 
carrying capacities of the destinations and framed 
around sustainable guidelines developed by experts of 
our association ATOAI & those which have also been 
recommended by tourism ministry.  

Adventure & Natural Heritage Tourism happens in 
remote hinterlands. We need to have a robust hub & spoke, 
all season, inter- modal connectivity model across air, rail, 
road or water connecting such destinations across the 
country. We want to become one of the top ten nations in 
adventure tourism ranking in the post covid world and 
must accordingly have  enabling policy mechanisms such 
as search and rescue , satellite phone connectivity, x visa, 
global insurance recognition and more. 

Most of adventure tourism activity is based on working 
with local population in hinterlands and rural areas and 
which is in unorganised  sector. Currently all of them 
are unemployed with no work. We need a robust Social 
security mechanism effective immediately across the 
country on the lines of MNREGA for such tourism 
industry stakeholders.  We need to be rightfully recognised 
as an export industry either through SEIS like instruments 
with 10% duty credit in the new foreign trade policy or 
zero rating in GST and also 1.8% GST with full setoffs 
for our tour operators. Not only India has the potential 
to become the world capital of both soft  adventure and 
hard adventure but also in the post covid era, our natural 
heritage based tourism can be co- bundled with multiple 
tourism products of meetings & convention, heritage, 
education & luxury tourism. 
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rajiv mehra, 
the President 
of Indian 
association of 
tour operators 
(Iato) & Honorary 
Secretary of FaItH

In 2019, pre 
- covid Indian 
inbound tourism, 
recorded 17.8 mn plus international travellers 
to India. Out of these 6.8 mn plus were 
Indians visiting their friends and relatives 
and 10.9 mn + foreign tourist arrivals. 

In the pre- covid period India had a global 
share of 1.2% international travel. This is not 
commensurate with the size and scope of 
India can offer. 

In the post - covid period our vision is to 
double India’s share of inbound tourism to 
2.5% in the medium term post normal and 
then double it again to more than 5% in the 
medium - long  post that. This will rightfully 
put Indian tourism in the global league where 
it belongs. 

But that journey begins today and today 
the inbound tourism industry is grasping for 
survival since 23 months.  With all key source 
markets such as North America and West 
Europe just showing signs of just emerging 
from the severe grasp of covid we do not see 
a full resumption to inbound tourism till 
October 2023 - 24 and that too is conditional 
upon no further variants. 

To survive till then, the inbound tour 
operators need to have an operating cash 
subsidy to pay salaries and operating costs as 
had been effectively done in other countries. 

In the new Foreign Trade Policy which is 
being planned a duty credit similar to earlier 
SEIS rate should be made effective at 10%  for 
the next 10 years. 

The inbound tourism which earns foreign 
exchange needs to be treated at par with 
merchandise exports and needs to be zero 
rated on GST. 

The GST on Tour operators should be 1.8% 
with full set offs which is calculated as 18% 
GST on a 10% margin. Currently at 5% that too 
without setoffs it effectively comes to 18% on 

a 38% margin which is penal. This has made 
India travel one of the most expensive globally.  

The commercial flights need to resume in 
full to ensure affordable rate travel. 

Multiple entry tourist e- visa needs to be 
effectively issued.  The policy of free e- visa 
should be extended to 2024 till full resumption 
of  inbound tourism happens. 

On this note, I thank the Govt. of India, 
MoHFWin particular for revising the 
Guidelines for International Travellers arriving 
in India – as they say Well Begun is half done.

 Dear members of the media my address 
to you echoes the recommendations of the 
Parliamentary Committee regarding 2 major 
facets

• Rationalisation of Taxes to make India 
more competitive as a destination in the 
formulation of packages by the stakeholders

• Marketing India overseas in a more 
efficient and effective manner

We are confident that the Indian tourism is 
next global champion sector for India and the 
road to that vision begins by surviving and 
reviving today. 

Garish oberoi, 
alternate 
Board member 
to FaItH from 
Federation 
of Hotels & 
restaurants 
Industry of 
India (FHraI)

India has an 
estimated more than 70000 hotels and over 5 
lakhs restaurants.  Our vision is to make India 
the hospitality and cuisine capital of the world. 

To achieve this and to make India the global 
ecosystem for entrepreneurship and business 
models we need an enabling environment 
from state governments and the central 
government. 

Foremost, hotels & restaurants across 
each state of India need to be declared and 
treated as an industry. Unlike commercial 
establishments we don’t just retail, we create 
and produce high quality service. Power and 
water utility rates must be at industrial rates 
effectively. 

GST rates for hospitality in India are one 
of the highest in the world. This makes both 
domestic and inbound tourism in India 
expensive. The 18% GST category for hotels 
above room rates of ₹ 7500 must be abolished 
and merged with the category of 12% GST.  
Gradually it should be brought down further 
below 10% with full set offs in line with 

global trends. 
Restaurants too have an 18% and also 5% 

slab but which is without setoffs. The 18% 
category needs to be abolished and there needs 
to be an option made available of GST at 12% 
with full set offs. Additionally, the needs to be 
no linkage to room tariffs above ₹ 7500 as it 
currently exists. 

Heat light power costs, liquor excise and 
also property taxes are all forms of very 
high cost input indirect costs on hotels & 
restaurants. These needs to be made available 
as input costs setoffs for GST to truly make us 
one country, one tax. 

These will make our hotels & restaurants 
truly cost effective and will stimulate demand. 

E- Single window clearance at a national 
level must be enabled for hotels &restaurants 
through hospitality Development Promotion 
Board and all existing licenses, permits, 
permissions must be thoroughly examined 
for redundancies and standardised at a 
national level. This will bring down the 
cost of pre openings and also annual costs 
of compliance and make us more globally 
competitive. 

Liquor excise policies have to become 
more pragmatic in states. They have to 
take cognisance of the number of days the 
restaurant or the bar is open, they should 
not have any hikes and they should permit 
instalment based payments. Any state which 
has increased the liquor excise fees should 

roll it back immediately considering the past 
23 months state of the industry. 

Like in Europe it is also critical to permit 
our restaurants across all states to utilise their 
open spaces which is not only covid preventive 
but also revives demand in a new setting. 

Today, hospitality covers both conventional 
and also alternate accommodation such as 
B&B guest houses, short term rentals and so 
on. .It is thus critical to ensure there is level 
playing field in terms of compliances and entry 
requirements amongall sub-segments.

India is perhaps the only country in the 
world where hospitality & accommodation 
products can be created around diverse 
segments of tourism be it adventure, 
pilgrimage, heritage, mice, forest, cruise, hills 
accommodation, sports student. 

It is also widely believed that in India   
cuisine changes every 300 sq km. That would 
make India perhaps the most unique country 
with an estimated 1000 regional & hyper 
local cuisines reflecting the diversity of India’s 
geography, history and culture. 

We are just about to emerge from the 
darkest moment for the worst hit industry 
hospitality and restaurants and we have been 
constantly dialoguing with the central and 
state governments.  We earnestly hope that 
state governments and   Central government 
will enable a lot of these policies to revive 
hotels & restaurants to enable us to move 
towards our vision.
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randhir Vikram Singh, the President of 
Indian Heritage Hotels association (IHHa) 

Indian Heritage Hotels Association of India 
represents a unique travel experience  in our 
country i.e. Heritage Hotels which give a new 
lease of life to buildings like forts, castles, 
palaces, hunting lodges and traditional havelis or 
period buildings.  

Each member hotel offers a distinct 
experience that reaches into the rich culture, history and heritage of 
India. Membership of this Association signifies that the property has a 
certain authentic character of the period and the location. The members 
of this prestigious Association enhance the cultural preservation, 
traditional crafts, fairs and festivals. Their exceptional basket of activities 
& experiences preserves and showcases the essence of India!

India has one of the most unique heritage in the world going back 
more than 10000 years. Our tourism vision for 2035 and beyond in the 
heritage tourism segment is to target must be minimum 10 million to 30 
million heritage foreign tourists.  

Our ultimate tourism goal is for India’s rank to be number 1 globally 
in heritage tourism.

To enable these targets the following critical actions must be put in 
place immediately.  

We must between centre and state jointly target 3 centres of tourism 
excellence focused around heritage tourism in each state must be set up 
going up almost 100 in the country. 

 There must be a heritage tourism board which must be set up with 
representation of all states and centre in coordination with IHHA to 
synchronise and standardise heritage tourism policies 

Heritage tourism is a highly unique combination of tourism, arts, 
architecture, history, culture, rural management and hospitality. 

Thus all efforts must be made at both centre and state level to ensure 
that at least  1 crore skilled tourism travel and hospitality employees in 
heritage tourism itself have been trained deliver the goals that we are 
setting. 

Heritage Tourism is incomplete without connectivity. Connectivity in 
each state must be ensured though special high speed vista trains from 
each state capital to the top 5 heritage destinations of each state 

Public private participation through our adopt heritage scheme must 
be fast tracked across all states and monuments , sites and soft heritage  
to ensure wide spread private participation in heritage tourism. 

- Both income tax incentives and GST concessions must be given to 
tourism enterprise which restore and revive broken and lost heritage 
monuments of India.

All of these and more will put our heritage tourism in the right place 
to achieve our vision and our goals. 

amaresh tiwari, the 
Vice Chairman of India 
Convention Promotion 
Bureau (ICPB)

The global mice 
industry is estimated 
to be upwards of $ 800 
bn and India’s share pre 
covid was estimated to be around 1 %. 

MICE sector has the strongest direct 
correlation to the GDP more than any other 
tourism sector. 

Thus our first objective post COVID, in 
medium term would be to double our mice 
share to 2.5% of the world and then doubling it 
over medium to long term. 

In the global international congress 
associations rankings our goal will be to take 
India’s rank to the top 10 in the world from 28 
where we were pre covid. 

We will also request central and state 
governments to aim to benchmark the mice 
infrastructure of our Indian cities to the top 
global mice cities. 

Pre covid we had 1 city in the top 100 rank. 
Our goal must be to be having 3 Indian cities in 
the top 100 in the medium term  post covid and 
6 - 10 cities in top 100 in the medium to long 
term . 

 We need to recognise mice tourism as a 
distinct business segment and based upon our 
years of recommendation the government has 
already created a sub- brand to the main brand 
Incredible India. 

We must  target global congress, conventions 
and conferences, and social events we need to 
create a global mice bidding fund with a corpus 
for ₹ 500 crores to enable our entrepreneurs 
undertake techno economic bids for events 
which have a bid cycle of 2 years plus. 

We need to create city convention bureaus 
in each of our main cities which will work 
with ICPB as their hub to carry out a global 
bidding activity. In the post - Covid era we 
also need to incentive Indian corporates to 
undertake domestic mice and to prevent Indian 
mice events from going abroad. For that we 
need to offer a 200% weighted income tax 
expense benefit to Indian companies which are 

undertaking mice events in India. 
We need to enable IGST for our hotels 

which will complete the end to end GST chain 
and companies get GST setoffs for companies 
undertaking mice events in states other than 
their state of registration.

Also our GST rates are one of the highest 
in the world and to revive we should move 
immediately to a 12% GST rate for all mice 
related events with full set offs and gradually 
to below 10% in the medium term with full set 
offs. 

Of the Special Tourism Zones being planned 
by tourism ministry we look forward to a mega 
tourism zone which should be fully integrated 
world class mice city. 

As the virtual mice become the order of the 
day, we look forward to each state recognising 
this and supporting both physical & hybrid 
mice activities on a structured & financial basis. 

Indian tourism has globally unique cultural 
phenomena. Between all states collaboratively 
and centre we must ensure that Indian mice has 
the unique advantage of being bundled with the 
natural and cultural assets of India. 

Jyoti mayal, the 
President of travel 
agents association of 
India (taaI) and Vice 
Chairman, FaItH

Indian travel industry 
will undergo a radical 
change.

In the post COVID era, we see Indian travel 
& tourism becoming one of the biggest travel 
opportunities globally over the medium to long 
term. 

Whether it is outbound, domestic or inbound 
travel or in segments of business travel, leisure 
travel, weddings travel, conference travel or 

special activities such as medical or rural tourism 
travel we look forward to creating multiple 
opportunity for our travel agents fraternity. 

As part of the movement towards the vision, 
the travel agents fraternity has to face the 
challenge and address certain issues along with 
the policy makers. 

We have to constantly plan to enable our 
travel agents communities to partner and create 
combinations of online and offline models. 

We have to increasingly partner with 
multiple country tourism boards to collaborate 
with the Indian travel agents fraternity and 
expand country opportunities for them. 

We have to ensure significant component 

of re-skilling and up skilling of travel Agents 
fraternity. 

A key requirement is to make Indian travel 
agents globally competitive. We along with 
the Government have to ensure that TCS on 
outbound travel is not levied. 

Opening up of scheduled commercial flights 
and moving towards creating an fully functional 
regional aviation hub will fast track Indian 
travel industry. 

We have tried to survive over this pandemic 
and now we must begin revive and continue 
to build trust and confidence to deal with the 
challenges today in the post covid era as we 
move towards our vision. 
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Sharat Chandra, the 
treasurer of Indian tourist 
transportation association   
(Itta) 

Tourist transportation is the 
backbone of domestic tourism. 
Globally in all countries stable 
and uniform policies for tourist 
transportation have stimulated 
growth. 

Between centre and state 
we should aim to provide a 
seamless, safe and satisfying 
driving experience across the 
lengths and breadths of India 
for national tourism, state 
tourism and city tourism. 

We need to become seamless 
in our tourist transportation 
procedures as well and so we 
need to standardise all inter 
State road taxes and payable 
at a single point which will 
facilitate the ease of doing 
business. This will also prevent 
queues for paying tolls taxes at 
any place in India, whether for 
NHAI, Private Toll operators or 
Municipal corporations of any 
state.

The renewal of All India 
permits, local permits, 
Fitness for New cars all need 
to become paperless. As a 
solution, authorized dealerships 
of respective manufacturers 
should be allowed for valid 
Fitness.

Group transport must be 
encouraged instead of private 
cars or taxi movement and 
all the State Govts need to 
collectively arrive at solutions 
for this. They must collectively 
open up all stage carriage 
permits for free interstate 
movements. Along with this 
they need to enable special 
yearly pass for Tourist buses 
for free interstate movement. 
To make use of our highways 
Increase in speed limit for 
buses to 90 kms per hour on 
all expressways and National 
Highways must be enabled 
from 65 kms per hour currently. 

Parking is a structural issue 

which needs to be addressed to 
handle group travel in all our 
cities.  Multi-level parking for 
tourist buses in all our cities 
and key tourist destinations 
must be made available. As a 
solution, transport corporation 
bus depots must be explored to 
make Multi Level parking.

We need to have one country 
one GST, it is critical to make 
available all costs of tourist 
transport for GST set offs. 
These include  inter state taxes, 
tolls & parking charges,  On 
fuel and taxes on parking, all 
of which exceed almost 40% 
of our gross cost of operations 
which are charged to clients 
and have cascading effect. 
GST should not be applicable 
on forex earnings of Tourist 
Transport. It should also be 
reduced on purchase of buses 
from 28% to 18% to encourage 
group tourism.

Front line People, our 
drivers are the most important 
component of our tourist 
transportation experience. Full 
due Respect to the Drivers 
of Buses and cars must be 
extended as civil citizens 
and not treated with a penal 
mindset by enforcement 
agencies. Special training 
classes for chauffeurs to handle 
high end foreign and domestic 
tourists must be undertaken to 
encourage premium travel. 

Implementation of these 
and more will ensure survival 
of tourist transporters and 
movement towards our vision 
of creating a seamless tourist 
experience. 

ajay Prakash, the President of 
travel agents Federation of India 
(taFI) 

Times are changing, businesses 
models are changing and they are 
changing fast. With technology 
earlier and now because of the 
pandemic, the travel agents 
fraternity are under immense 
pressure. Moreover, in such volatile 
business scenarios their payments 
have also come under pressure. 

Our primary vision for our 
travel agents fraternity is foremost 
to ensure their security and their 
protection while making efforts to 
identifying their business expansion 
possibilities. 

No future is safe till our present 
is safe for our travel agents 
fraternity.We have to now continue 
to build on this collectively  to 
ensure that we create security for 
our travel agents. Travel agents 
payments to principals is unsecured 
credit and we need to ensure 
that some form of mechanisms 
whether escrow or guarantee or 
underwriting based mechanisms 
are in place to ensure that travel 
agents money stays secure. We 
look forward to working with the 
Government on the same. 

India is going to be one of 
the biggest source markets for 
outbound travel. We see this as the 
largest opportunity for our travel 
agents fraternity. In 2019, pre- 
covid 27 million Indians travelled 
outwards. This has doubled over the 
past 10 years and Post Covid, we see 
this doubling in the medium term 
and then increasing again to almost 
75+  Million travellers. 

Another key opportunity that 
we plan to create is increasing the 
number of countries opportunity 
for our travel agents fraternity.  
Currently 10 countries account 
for almost 70% of travel outbound 
destinations from India and our 
vision is to expand the basket of 
countries in the post covid world 
to create more opportunities for  
travel and thus more travel  booking 
opportunities. 

The applicability of TCS on puts 
our travel agents business models 
under threat as they make us 

expensive to book by 5 - 10%  Even 
though the advance tax is settled at 
the end of the year during year, it 
puts a liquidity concern by blocking 
money and will also raise the issue 
of reconciliation. 

Today our travel agents are under 
a huge business stress and we keenly 
look forward to a mechanism to 
ensure they get support for survival 
till full travel resumes both between 
source & destination countries. 

The two way commercial flights 
need to resume in full to ensure 
affordable rate travel for passengers 
inbound and outbound. 

The pandemic has had the 
worst impact on many families 
&business around the world. 
Within industries, the travel 
industry and within that the offline 
travel intermediary have been most 
severely affected. Most important 
Digitisation of travel has accelerated 
and for that we require handholding 
and business training support for 
offline travel agents to migrate to 
new age travel models.

Our national travel websites 
among governments should also 
get standardised and must Include 
higher component of verified 
‘Alternate accommodation’ options 
across destinations to enable travel 
agents to add them in their product 
inventory. 

Finally our GST regime for travel 
and tourism needs a completed 
overhaul and we suggest a special 
committee to look into all issues of 
gst rates and credits along the entire 
travel and tourism value chain.  

As a result of the pandemic over 
the past 22 months, the world has 
also changed on parameters of 
travel commerce. This is now the 
time to bring a change in the travel 
eco system.
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Every year the International Circus 
Festival of Monte-Carlo meets in January, 
for the traditional Monte-Carlo Circus 

Festival and the New Generation Festival. 
Considered the most famous circus festival in 
the world, the Monte-Carlo International Circus 
Festival raised the bar for its 45th edition this 
year. 

In February, enjoy your romance rhymes 
with gastronomy for Valentine’s Day with 
your partner in Monaco. The Resort offers a 
breath-taking selection of suites, enough to 
enhance your weekend and discover the other 
treasures of the Principality. Monaco is full of 
the best gastronomic addresses to celebrate this 
Valentine's Day!

In the month of March, discover the 

Principality's mythical concert halls with the 
Printemps des Arts, a way to see Monaco 
from another angle. The festival will take place 
from March 10th to April 3rd where you will 
be able to discover new concert formats, with 
performers who take risks and go off the beaten 
track. Live this unique experience not to be 
missed!

In April, tennis is in the spotlight with the 
Rolex Monte-Carlo Masters. The competition 
will be held from April 9 to 17 at the Monte-
Carlo Country Club. It is one of the oldest and 
most prestigious competitions in the world 
of tennis where the best players in the world 
compete. It is the event of the season not to be 
missed! 

If there is one season when you should go to 

Monaco: Experience for 
the rest of your life!

Why should you visit Monaco at least once in your life? Monaco is an independent state located 
on the French Riviera between Nice and Menton. The Principality of Monaco is known throughout 
the world for its Grand Prix and its casino, but it is also full of other surprises. Come and discover 

them throughout the year 2022.
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the Principality, it is in May. Monaco will host 
3 Grand Prix to delight all F1 fans. The Historic 
Grand Prix will launch this F1 season. It will 
be held from May 13 to 15. It is the perfect race 
for lovers of vintage cars. The E-Prix will also 
be back this year with only electric cars on the 
track. The Monaco Grand Prix will take place 
from May 26 to 29. It is the mythical Grand Prix 
par excellence that all drivers have dreamed of 
winning on the Principality's track. Attending 
the Monaco F1 Grand Prix is an unforgettable 
moment!

Set against the mythical Rock of Monaco, 
the Oceanographic Museum is the “flagship” 
of the Foundation and raises awareness among 
more than 650,000 visitors per year. Beyond 
its remarkable architecture, it stands out for its 
world-renowned aquarium, its exhibition events 
and the alliance of art and science. The "Polar 

Mission" exhibition will be on display at the 
Oceanographic Museum from 4th June 2022. 

Monaco often rhymes with fashion; many 
designers and luxury houses are in the 
Principality to benefit from the Monegasque 
notoriety. What if you took advantage of your 
visit to discover the new summer exhibition of 
the Grimaldi Forum? This year, the convention 
center welcomes the famous Christian 
Louboutin from July 9 to August 28, 2022.

Discover Monaco through spas. Whether 
you are looking for haute couture treatments, 
anti-aging or ancestral rituals, you are bound 
to find what you are looking for in the 
Principality. Take advantage of this summer 
on the French Riviera to discover unique Spas 
in the World: Indulge in extravagant massages 
of Spa Metropole by Givenchy for ultimate 
rejuvenation and take advantage of special 

Mediterranean Care treatments at Thermes 
Marins de Monte Carlo, for absolute pleasure 
and well-being.

In the month of September, the Monaco 
Yacht Show is the event of the year that brings 
together the yachting world in the Principality. 
This Show is world-renowned for the 
exceptional quality of its superyachts and their 
impressive length. This year the event will be 
held from 28th September to 1st October. 

October is the perfect season to enjoy the 
Principality without the hustle and bustle of 
summer. Take the opportunity to stroll through 
the streets of Monaco-Ville and wander in the 
Condamine market, located in the heart of 
the Principality, a district where you can taste 
Monaco’s local specialties! At this time of the 
year, you will also be able to discover a funfair 
on the Port Hercule, something to delight 
young and old.

November is synonymous of the Principality's 
National Day. The national day is celebrated 
on 19th November for all Monegasques and 
residents. Visiting Monaco at this time of the 
year is an opportunity to associate with the 
Monegasques and the Prince’s family to live a 
true authentic experience close to the locals.

Why not spend your Christmas break in 
the Principality? At this time of the year, the 
mood is festive! Discover the famous lighting 
of the Christmas tree with all its decorations 
throughout the city. Take the opportunity to 
stroll around the Principality. The famous 
Casino Square is also decorated in the colours 
of Christmas with a splendid decor.

There is always a good reason to discover or 
rediscover the Principality of Monaco. Come 
and capture beautiful memories in Monaco with 
your loved ones!
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High-quality accommodation 
options for visitors looking 
for alternatives to traditional 

hotels in the UAE capital have been 
given a significant boost after a new 
agreement was signed between the 
Department of Culture and Tourism 
– Abu Dhabi (DCT Abu Dhabi) and 
popular international vacation rental 
platform Airbnb. 

The Memorandum of 
Understanding (MoU) will see the two 
organisations collaborate to promote 
the holiday home sector in the UAE 
capital. The MoU follows DCT Abu 
Dhabi’s request earlier this year for 
holiday homeowners to register on its 
new online licensing system to help 
regulate and enhance this growing 
market within the tourism sector.

Under the MoU, Airbnb will 
provide DCT Abu Dhabi with access 
to its City Portal, which will share 
important data and insights on the 
Airbnb platform about rental activities 
taking place in Abu Dhabi. Airbnb will 
also launch a dedicated responsible 
hosting page on the platform, helping 
new and existing hosts in the emirate 
with understanding and following 
local rules for holiday homes. 
Furthermore, areas of collaboration 
include supporting DCT Abu Dhabi 
in encouraging holiday home hosts to 
comply with regulations and raising 
awareness of Abu Dhabi’s diversity in 
accommodation offerings.

H.E. Saood Al Hosani, 
Undersecretary of DCT Abu 

Dhabi, said: “The signing of this 
agreement with Airbnb demonstrates 
our commitment to expanding 
accommodation options available 
in Abu Dhabi that will enhance 
the emirate as a premier tourism 
destination in the region. In 
partnering with the world-leading 
home rental platform, we are 
ensuring tourists and residents in 
Abu Dhabi are provided with more 
choice for safe and secure short-term 
accommodation. This cooperation will 
help us meet the rising demand for 
high-quality alternatives to established 
hotels and hotel apartments across 
Abu Dhabi.”

As a regulator of holiday homes in 
Abu Dhabi, DCT Abu Dhabi will use 
such strategic agreements to enable 
leading holiday home rental platforms 
to offer short-term rentals responsibly, 
and to help diversify the growing 
tourism and hospitality sectors.

Velma Corcoran, Regional Lead 
Middle East Africa at Airbnb, said: 
“We are delighted to be partnering 
with the Department of Culture 
and Tourism – Abu Dhabi to help 
encourage responsible hosting and 
to boost tourism in the emirate. This 
partnership will contribute to help 
grow and diversify tourism, increase 
consumer choice, and attract new 
guests to this exciting destination. We 
look forward to working together with 
DCT Abu Dhabi, and to the many 
opportunities this partnership creates 
for travelers in the future.” 

New Airbnb Deal 
in Abu Dhabi

Fiji is Open for 
Happiness for Indian 

Travellers 
India has been included as part of Fiji’s 

‘Travel Partner’ country list by Ministry of 
Commerce, Trade, Tourism & Transport - 

Fiji, effective 2nd March 2022.
Thus, Indian Tourists can now travel to Fiji via the currently 

opentransit routes of Singapore and Australia, to enjoy a 
“quarantine free” holiday in this picturesque paradise known 
for its incredible scenery and warm, welcoming people.

Travellers from India to Fiji must be fully vaccinated 
(Children under 18 can travel with a vaccinated 
adult),providing a negative PCR test taken within 2 days prior 
to departure ora negative RAT test taken within 24hrs prior 
to departure. Once they arrive on Fiji’s shores, travellers can 
enjoythe best of Fiji knowing that everyonethey interact withis 
adhering to the highest health and safety practices. 

“We are delighted to be able to welcome visitors from India 
once again. India continues to be one of our most prominent 
emerging markets and we look forward to receiving Indian 
travellers seeking premium and personalized experiences. In 
the coming months, we aim to capture a greater share of India's 
outbound travel market which will help shore up the long-
term prospects of both our tourism sectors. From breathtaking 
sunsets to luxury vacation stays and our warm hospitality, we 

can’t wait to welcome our Indian visitors to experience what it 
feels like to be in Paradise. Fiji is now open for happiness!”said 
Brent Hill, CEO Tourism Fiji.

Our Care Fiji Commitment is a World Health Organization-
approved program that has been recognized by the World 
Travel and Tourism Council who declared Fiji as a certified 
“Safe Travels” destination. Travellers and advisors can book in 
confidence with the Care Fiji Commitment, where travelers 
can stay in certified resorts, use certified transportation and 
experiences, and be assured that all tourism businesses they 
come in to contact with have a 100% vaccinated staff. Travelers 
can fly to Fiji safely with Fiji Airways, who have been awarded 
the Apex Diamond certification for safety and the Skytrax 5star 
COVID-19 Airline safety rating. 

Fiji continues to remain an ideal destination where travellers 
can enjoy a relaxing tropical holiday, stay in boutique luxury 
resorts and immerse themselves in the Bula Spirit for which 
Fiji is so well known for. Whether it’s an adventure, a romantic 
break or a relaxing getaway, Fiji provides the perfect backdrop.

Memorandum of Understanding between Airbnb 
and the Department of Culture and Tourism 
– Abu Dhabi will help diversify and regulate 

accommodation options for visitors to the emirate
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A historical backdrop awaits you
At the top of the list are of course the 

Römerberg and the New Old Town, capture a 
wide range of options, including the beautiful 
half-timbered row houses.

Take a picture in the 
mountains

The Lohrberg, Frankfurt’s local mountain 
and only remaining vineyard within the city 
limits, makes for the perfect spot, providing a 
beautiful view of the Frankfurt skyline.

Add a note of the Opera to your gram

The Alte Oper Frankfurt has beautiful details 
to frame in a photo: bas-reliefs, medallions, 
frescoes, tiles and mosaics. In spring, you 
can capture the cherry blossom avenue next 
to the Alte Oper. And of course Frankfurt’s 
fashionable, stylish Goethestrasse, just steps 
away.

Take a selfie with Beethoven
Set up on the hill of the former 

Schweizerhäuschen, the monument depicts the 
genius Beethoven in the form of a powerful 
man. Behind him are two geniuses in the form 
of women, entitled Sensing and Calling. This 

lesser-known spot is perfect for a selfie. The 
only people photobombing your selfie would be 
Beethoven and the two women.

Capture peace in your photos 
at the Bethmannpark

Shielded from the hectic city traffic by thick 
walls, the oasis of calm is located in the former 
garden area of the Bethmann banking family. 
With its diverse blossoms and lush flower beds, 
the Bethmannpark is more like a small spa park. 
The Chinese garden, along with its pond, small 
bridge and a step portal decorated with dragons 
is the perfect place for your grid!

Frankfurt is a scenic city with the perfect blend of traditional 
and modern architecture. Take out your phones and get 
ready for these unmissable spots for your Instagram!

Frankfurt’s 
Most 

Photogenic 
Spots
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With a myriad of activities to enjoy 
year-round, combined with the 
destinations latest Stay and Play 

offer, here are siximmersive alfrescoexperiences 
to enjoy on Yas Island right now:

Explore Yas Bay Waterfront 
Having recently opened its doors in 

spectacular fashion last December, Yas Bay 
Waterfront is the Island’s latest attractionset 
to become Abu Dhabi’sfavourite destination 
forvibrant day-to-night dining to buzzing 
nightlife experiences.Overlooking the 
sparkling blue Arabian Gulf, Yas Bay 
Waterfront’s three-kilometer boardwalk 
is home to a dynamic mix of licensed 
restaurants, lounges, and bars, as well as cafés 
including The Trilogy by Buddha Bar, Asia 
Asia, Paradiso, La Carnita and Lock Stock 
& Barrel.. For a laid-back weekend, guests 
can enjoy the distinctive ambience, music, 
and Mediterranean cuisine of Ibiza-styled 
beach club, Café del Mar – first to the region 
and featuringa picture-perfect infinity pool 
with a pool bar. Guests staying at the nearby 
Hilton Abu Dhabi Yas Islandwill receive 
complimentary access while day passes are 
available for day guests.

Socialize at Yas Marina 
During the cooler months, Yas Marina 

becomes the epicenter of Abu Dhabi’s social 
scene, offering an unparalleled experience. The 
marina is home to nine licensed restaurants, 
including Cipriani, Iris, Casa De Cuba, Mr 
Miyagi’s, The Scene by Simon Rimmer, Stars 

n Bars, Aquarium and Diablito’s together with 
Borough’s café – all  offering al fresco dinning 
and most with spectacular marina views. Be 
sure to come and experience all that Yas Marina 
has to offer. 

Enjoy great dining 
opportunities at The Fountains

The Fountains features a collection of 
dining outlets serving cuisines from around 
the world overlooking dancing fountain views 
with an al fresco terrace to be enjoyed by all 
this outdoor season. Grab a burger and shake 
from Burgerfuel or enjoy a shisha at Dish Dash 
whilst soaking in the great Abu Dhabi weather 
– there’s certainly something for all the family to 
enjoy at The Fountains! 

Make a splash at Yas 
Waterworld Abu Dhabi

Yas Waterworld Abu Dhabi is the ultimate 
destination to enjoy the most exciting water 
adventures, a captivating world of rides, slides 
and attractions, in addition to a range of seasonal 
experiences. Fusing family-friendly aqua-
experiences with local personality, Yas Waterworld 
brings a wide array of fun-packed adventures 
and the most engaging themed experiences that 
cater to all members of the family. Whether it’s an 
adrenaline high, a relaxing flow by the wave pool, 
YasWaterworld’s captivating world of rides, slides 
and attractions is guaranteed to give you the aqua-
fix you’re seeking. 

Tee off at Yas Links Abu Dhabi
Calling all golfers! Take advantage of the cool 

temperatures and practice putting at the first 
true Links Golf Course in the region and new 
home of the Abu Dhabi HSBC Championship, 
part of the prestigious European Tour Rolex 
Series tournament. Designed by the leading 
golf course designer, Kyle Phillips, golf fans 
can enjoy a round or two of golf, and take the 
opportunity to improve their strokes at the Yas 
Links Golf Academy. Afternoon refreshment is 
also available with outdoor dining at Hickory’s, 
ideal for watching the sunset over the green 
course.

Explore the hidden depths of 
the Mangroves

Now more than ever, it is important to switch 
off and reconnect with nature and what better 
place than the beautiful natural ecosystem that 
lies within the Mangroves? It features flora and 
fauna rarely found in the region. To make the 
most of the cooler weather, holidaymakers can 
hire a kayak from Yas Beach to explore the area 
or even a paddleboardfor a more challenging 
experience! 

Be Wild & Free! 
As outdoor season in the UAE has now truly begun, it’s the perfect time to enjoy some of the great 

outdoors available at Yas Island, Abu Dhabi’s premier leisure and entertainment hub. 



Trendy Travel Trade with Food & Shop March 2022 31

NTO Update

Discover New Zealand’s 
secret landscapes

New Zealand’s landscapes are breath-
taking and are a true delight to the 
eyes.  One is certain to be astonished 

by beautiful landscapes at every bend.  While 
the entire country is gorgeous, there are a few 
areas that stand out for being the most unique 
and untouched places in New Zealand. 

Home to mountains like skyscrapers, 
waterfalls cascading like velvet and the quiet, 
stillness of a land before time, it’s a place to 
experience the true, raw beauty of nature. New 
Zealand is full of these marvels which is sure to 
awaken your inner explorer. We present to you 
4 beautiful & untapped New Zealand landscapes 
that are sure to leave you in awe of the beauty of 
nature: 

Mt Cook/Mackenzie
The Mackenzie region is tucked nicely 

halfway between Christchurch and 
Queenstown, but if feels like a world all of its 
own. It’s one of few International Dark Sky 
Reserves in the world, known for transforming 

into a crystal-clear blanket of stars by night. 
Gaze at the milky way from a hot pool at 
Tekapo Springs or if you want a closer look at 
the planets, the Dark Sky Reserve offers tours at 
Mt John Observatory, New Zealand’s premier 
astronomical research centre. By day, the region 
offers sights just as spectacular with remarkable 
glaciers set amongst towering mountains. 

Southern Coastline (Catlins, 
Waitaki, Dunedin)

Throwback to a time when nature felt raw, 
untouched and unchartered; the Southern 
end of the country wraps around a moody 
coastline and lends itself to panoramic views, 
endlessly stretched horizons and other worldly 
landscapes. Nugget Point offers striking ocean 
views dotted by rocky islets named by Captain 
Cook for looking like pieces of gold, and a 
pathway leading to the towering lighthouse 
perched on the edge of the cliff. With nature 
comes wildlife and this region is bursting with 
cute and furry animals. Whether it’s Oamaru’s 

Little Blue Penguins adorably running in from 
shore to find shelter or Dunedin’s Fur Seals and 
Yellow Eyed Penguins parading on the beach, 
there’s plenty to discover.

Auckland
The largest city in the country is more 

commonly known for its urban centre, but just 
a short drive beyond the high-end stores and 
bustling city streets is a tale of nature from two 
diverse coasts. The east coast lends itself to calm, 
turquoise waters and white sand beaches like 
Pakiri, perfect for horse riding. While the west 
attracts scenes of raw, moody nature with black 
sand beaches at Piha and Karekare, towering 
sand dunes at Bethell’s beach and dense forests 
filled with immersive walking tracks in the 
Hunua Ranges. Both attract wildlife, off the east 
coast islands in the Hauraki Gulf like Motuihe, 
Rotoroa and Rangitoto are sanctuaries for native 
birds, meaning you can spot Kiwi, Takahe and 
Pāteke in their protected environments.

Hamilton Waikato
Famous for its rolling, green hills and for 

its beautiful and entrancing entrance to the 
world of Hobbits, the mighty Waikato is also an 
opening to an undiscovered world of natural 
marvels. The blinking stars of glow worms 
light up the caves as one wander through the 
natural magic of Waitomo. Above ground, 
Lake Arapuni is a lush, vividly green forest to 
immerse yourself in whether by foot or bike on 
the Waikato River Cycle Trail or head into the 
Hamilton Gardens. From an Indian Garden to 
Japanese to Modernist to a replica of Katherine 
Mansfield’s garden, the entire grounds are an 
immersion into another landscape.
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Emirates has opened the doors of a new 
retail sales office in Fujairah, further 
expanding its presence in the Northern 

Emirates and offering more convenience to 

customers wishing to book their next trip. 
Located in Al Ghilaila Building, overlooking 
the Fujairah corniche, the new office was 
inaugurated by senior Emirates and dnata 

In its endeavor to support the repatriation 
efforts from Ukraine, IndiGo is operating 
20 flights from 28 February to March 03.

Out of these 20 flights, 6 flights have landed 
in Delhi bringing back over 1300 Indian citizens; 
another 6 flights are enroute and will land 
tomorrow; and an additional 8 flights will take 
off tomorrow to bring back Indian nationals. 
The airline is operating these flights on A321 
aircraft with all safety precautions. Some of 
these flights carried relief material during their 
onward journey to Budapest and Rzeszow, while 
bringing back evacuees in the return leg via 
Istanbul. These flights were operated as part of 
the Operation Ganga by Govt. of India.

Out of the total 6 flights that have arrived 
so far, 4 flights landed back in India with over 
860 nationals on March 02, received by Dr 

Jitendra Singh - Minister of State PMO, Ms. 
Smriti Irani - Minister of Women and Child 
Development, Mr. Virendra Kumar Khatik - 
Minister of Social Justice and Empowerment, 
Mr. Rajeev Chandrasekar- Minister of State for 
Skill Development and Entrepreneurship and 
Electronics and Information Technology at the 
airport. 

 Continuing its mission to evacuate Indian 
citizens from the crisis in Ukraine, IndiGo will 
operate 8 additional flights using A321 aircraft 
on March 03, 2022. Two flights each will be 
operated via Istanbul, from Delhi to Budapest 
(Hungary) and Rzeszow (Poland); and two 
flights will operate from Mumbai to Bucharest 
(Romania) and Suceawa (Romania) via 
Istanbul. All these eight flights will also be part 
of Govt. of India’s Operation Ganga initiative.

Emirates : First Retail 
Sales Office in Fujairah

IndiGo: Operation Ganga 

commercial and sales executives, in a ceremony 
attended by local government representatives.

To celebrate the airline’s expansion in 
the Northern Emirates, Khalid Bel Jaflah, 
Emirates’ Divisional Vice President, UAE; 
ShazPeshimam, Senior Manager Dubai and 
the Northern Emirates and Khalid Hassan, 
District Manager Northern Emirates were 
joined by dnata representatives including 
Simon Woodford, Vice President, Global Air 
Services and Distribution, dnata Travel Group, 
along with Yaser Rashed Mohammed Rashed 
from Fujairah Police, and Esmaeil Al Boloushi, 
General Manager, Fujairah International 
Airport, for a ribbon cutting ceremony.

Emirates has worked in partnership with 
dnata Representation Services as its General 
Sales Agent (GSA) in Fujairah for the past three 
decades. The opening of the first Emirates retail 
sales office in the emirate represents a focus on 
expansion to offer more first-hand support to 
the airline’s avid traveller base.

Significant investment has been made 
in equipping the new, conveniently located 
office, for a comfortable and more relaxed 
environment for Emirates customers wishing 
to walk in, book their travel, or speak to a sales 
agent to plan their next journey. The new retail 
sales office covers 68 square metres and features 
four customer service counters dedicated 
to flight reservations, ticketing, and general 
customer enquiries.

Wolfgang Prock-Schauer, 
President and Chief operating 

officer, IndiGo 
We are pleased to contribute 

towards repatriation efforts of the 
Indian government. Our flights 

aided in the safe return of over1300 
Indian citizens from Budapest, 

Bucharest, and Rzeszow to Delhi so 
far and expect this number to go up 

with 14 more flights over the next 
two days. We would like to extend 

our gratitude to the operations 
team who have selflessly come 

forward to be a part of this mission, 
enabling the safe return of stranded 

citizens back to their homes. We 
will continue to contribute to the 

country in its time of need.
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Jeyhun efendi, 
Senior Vice 
President, 
Commercial 
operations 
and 
e-commerce 
at flydubai
flydubai 
remains committed 
to making travel more 
accessible by providing 
more choice for our 
passengers. Istanbul 
remains a popular 
destination on our 
network and we welcome 
the resumption of our 
operations to Sabiha 
Gökçen Airport, an airport 
that provides another 
convenient option for 
those travelling to Istanbul. 
We look forward to 
welcoming our passengers 
as they travel with flydubai 
onboard our Boeing 737MAX 
aircraft.

One of the conditions of the concession 
for NIA, the agreement defines terms 
and conditions for the provision of 

CNS/ATM services by AAI at NIA. 
 As part of the agreement, AAI will plan and 

procure CNS/ATM equipment, install, and 
commission the equipment and provide air 

traffic services for aircraft intended for Noida 
International Airport.  NIA will plan and build 
all relevant aeronautical facilities according to 
national and international norms laid down by 
MOCA, DGCA and ICAO. NIA and AAI will set 
up a joint coordination committee to monitor the 
implementation of the agreement.

NIA will be India’s leading airport in terms of 
customer-service, efficiency, digital services, and 
logistics with minimal environmental impact. 
NIA is looking forward to the close collaboration 
with AAI in installing state-of-the art CNS/
ATM equipment to ensure uninterrupted 24/7 
operations at Noida International Airport.

YIAPL signs 
agreement with AAI

As part of the development plan for Noida 
International Airport (NIA), Yamuna International 

Airport Private Limited (YIAPL) has signed an 
agreement with Airport Authority of India (AAI) 

for the provision of Air Navigation Services 
which includes Communications, Navigation, and 
Surveillance Systems and Air Traffic Management 

(CNS/ATM). 

With flydubai’s 
daily flights to 
Istanbul Airport 

(IST), the airline will 
increase its flight frequency 
to Istanbul to 12 flights a 
week. flydubai’s network 
in Turkey also includes the 
capital, Ankara, where it 
operates two weekly flights.

Istanbul offers a 
wonderful mix of Europe and Asia, with plenty of 
options for shopping, dining and sight-seeing. It 
remains one of the most visited cities in the world and 
continues to be an important economic hub. Sabiha 
Gökçen Airport (SAW) is located on the Asian side of 
Istanbul, offering more options for passengers travelling 
to and from the city.

Emirates will codeshare on this route offering 
travellers more options for connections through 
Dubai’s international aviation hub to more than 190 
destinations between both the Emirates and flydubai 
networks. 

Passengers travelling on a Boeing 737 MAX aircraft 
can enjoy more comfort and an enhanced travel 
experience. The new cabin offering features a flatbed 
in Business Class and in addition to the extra space 
and privacy, passengers can sleep comfortably during 
their flight. Economy Class offers new RECARO seats, 
which are designed to optimise space and comfort so 
passengers can sit back, relax and enjoy their flight.

flydubai’s Boeing 737 MAX aircraft also features 
exceptional inflight entertainment with a full HD, 
11.6-inch screen, with a wide selection of movies, TV 
shows, music and games in English, Arabic and Russian. 
Passengers can enjoy complimentary seatback inflight 
entertainment in Business Class or purchase affordable 
inflight entertainment packages when travelling in 
Economy Class. flydubai’s passenger experience has 
been redesigned to enable travel in a safe environment 
that minimises crew and passenger contact and offers 
passengers confidence to travel at every step of their 
journey. Customers who book a flight through flydubai.
com will receive complimentary global cover for 
COVID-19 related costs to offer greater peace of mind 
when travelling.

Christoph Schnellmann, Chief executive officer, 
Yamuna International airport Private Limited 
The CNS/ATM agreement with the Airport Authority of 
India is another milestone in our journey towards the 
development of Noida International Airport, whilst 
ensuring cost efficient aeronautical processes. We are 

looking to partner with AAI to ensure safe, efficient, and cost-effective ATM 
services for the airlines operating at NIA. Our vision is to provide customer-
focused airport operations in a collaborative environment at NIA.

anil Pathak, member Planning, airport 
authority of India (aaI) 
We are pleased to partner with Noida International 
Airport, to provide Communications, Navigation, 
and Surveillance Systems for Air Traffic 
Management to enable smooth and efficient 

operations at the airport. We are enthusiastically looking forward 
to the development of NIA as it will be a major milestone in Indian 
aviation as a second sustainable airport serving the NCR. 

flydubai, the Dubai-based airline, has announced that it will resume flights to 
Istanbul’s Sabiha Gökçen Airport (SAW) from 02 March withfive flights a week.

flydubai Operates to Two Airports in Istanbul
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ICRA: Indian aviation 
industry to report net 

loss of ~Rs. 250-260 
billion in FY2022 

ICRA expects domestic air passenger traffic 
to witness a strong Y-o-Y growth of ~50-55% in 
FY2022 supported by the fast pace of vaccination 
and gradual relaxations in restrictions by the 
regulatory authorities. However, this recovery 
will be on a much lower base of FY2021 Also 
this will be significantly lower than pre-Covid 
levels, given the recovery to pre-Covid levels is 
expected by FY2024. 

Throwing more light on the industry trends and the 
outlook in the near to medium term, Mr. Suprio Banerjee, 
Vice President and Sector Head, ICRA Limited, says, 
“With the onset of the second wave of the pandemic and 
the later emergence of the Omicron variant, the recovery 
in passenger traffic remained gradual, in the current 
fiscal. Further, elevated aviation turbine fuel (ATF) prices 
(higher by ~68% on Y-o-Y basis in 11M FY2022) and 
continued fare caps continue to pose a major challenge 
for the profitability of the airlines. Thus, the Indian 
aviation industry  is expected to report a net loss of ~Rs 
250-260 billion in FY2022 as per earlier estimates of 
ICRA. However, expected commencement of scheduled 
international operations and the waning ‘Omicron’ wave, 
will result in a notable recovery in passenger traffic in 
FY2023. Coupled with lower debt levels, estimated to 
reduce to ~Rs. 1000 billion (including lease liabilities) 
in FY2022 driven by notable reduction in debt levels in 
Air India Limited before the stake sale, the net losses are 
likely to reduce to ~140-160 billion in FY2023. This is even 
though airlines will have to pay much higher fuel bills in 
FY2023 owing to sharp rise in crude oil prices amidst rising 
geo-political development surrounding the Russia-Ukraine 
conflict. Accordingly, it is estimated that the industry will 
require an additional funding in the range of Rs. 200-220 
billion over FY2022 to FY2024.”

The recovery in domestic air passenger traffic is 
expected to be supported by pent up demand in the leisure 
travel segment and gradual recovery in business travel 
as corporate offices move towards the resumption phase, 
post the third wave.  The impact of the pandemic has been 
more profound and long lasting on international travel, 
compared to domestic travel, with scheduled international 
operations still under suspension. 

In the near term, the balance sheets of Indian carriers 
will remain stressed until the carriers are able to reduce 
their debt burden through a combination of improvement 
in operating performance and / or through equity infusion. 
While debt reduction in FY2022 is largely driven by 
notable reduction the debt level in Air India Limited before 
its stake sale, ICRA continues to maintain its Negative 
credit outlook on the Indian aviation industry, given the 
elevated ATF prices, overhang of the recent Covid wave 
and continued suspension of scheduled international travel.

First direct flight between Delhi and heritage city of Khajuraho was 
flagged-off. With this, 405 routes would be operationalized under the 
UDAN-RCS scheme. SpiceJet was awarded the Delhi-Khajuraho-Delhi 
route under the RCS-UDAN 3.0.

The inaugural event was graced by Union Minister of Civil Aviation, Shri 
Jyotiraditya M. Scindia, Ms. Usha Padhee, Joint Secretary, MoCA, Shri Ajay Singh, 
Chairman & Managing Director, SpiceJet, Shri Vishnu Datt Sharma, Member 
of Parliament, Khajuraho, Shri Om Prakash Sakhlecha, Minister of Science & 
Technology and MSME, Govt. of Madhya Pradesh, Shri Kunwar Pradyumna Singh 
Lodhi, Member of Legislative Assembly, Malhara and many other dignitaries.

The airline will be operating flights on 2 days of the week – Friday and Sunday, and 
will deploy its Q400, 78-seater turbo prop aircraft designed for shorter distance flights 
on the route. SpiceJet is India’s largest regional carrier and the strongest supporter 
of UDAN scheme. The airline operates 65 daily flights under UDAN connecting 
14 UDAN destinations to various parts of the country. At present SpiceJet services 
Gwalior and Jabalpur airports in Madhya Pradesh. With Khajuraho, it will be their 
15th UDAN destination.

Speaking on the occasion, Shri Jyotiraditya M. Scindia said, “Khajuraho is world’s 
pride, and it is the gateway for Madhya Pradesh’s cultural and art prowess and 
religious diversity, and it has a significant importance in Madhya Pradesh’s Past, 
Present and Future.”

The minister further emphasized “Apart from Khajuraho, we have 4 airports 
in Madhya Pradesh with Indore, Bhopal, Gwalior and Jabalpur. In the past 7 
months, Madhya Pradesh has seen 40% increase in flights per week, amounting to 
759 flights per week as on 18 February 2022. Apart from that, 2 new FTO (Flight 
Training Organizations) will come up in Khajuraho which will help in training our 
commercial pilots. We have set our aim to construct 100 airports and 1,000 new air 
routes by 2024-25. Till now, 65 airports have been constructed, and 403 air routes are 
operationalized. Air Passengers also saw an increase from 6 crore in 2012-13 to 14.5 
crore in 2021-22. We are fully committed to Hon’ble Prime Minister Vision of UDAN 
- UdeDesh ka Aam Nagrik.”

Khajuraho airport was established in the year 1978 with flight services to Delhi, 
Agra, Varanasi. MoCA has invested Rs 50 crore in Khajuraho airport and advance 
facilities were incorporated in the airport with installation of instrument landing 
system, a 1,20,000 sq ft new terminal building, night landing facility, recarpeting of 
runway and new ATC towers. The flight begins couple of days before the start of the 
Khajuraho dance festival.

With the new direct flight, passengers from Delhi can visit Khajuraho and enjoy 
the historical as well as cultural heritage of the city. For passenger from Khajuraho, 
they will now be able to easily travel to a host of cities. It is identified as one of the 
iconic destinations for MICE (Meetings, Incentives, Conference/ Conventions and 
Exhibitions/ Events) by Ministry of Tourism.

First Direct Flight Between 
Delhi-Khajuraho
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The homestay brand handpicks some of the 
most exclusive villas and curates interiors 
and services that leave guests returning to 

their specially designed abodes for vacationing, 
staycationing, or even business conferencing. Till 
now, they have vowed over 50,000 vacationers 
and crafted over 100 luxurious retreats.

The hospitality entrepreneurs have established 
a strong presence across various metropolitan 
hotspots in India – including Mumbai, Pune, 
Goa, and Kerala, among other national treasures. 
Internationally, their reach extends to the 
stunning destinations of Bali, Indonesia and 
Srilanka. Now, they have spread their wings even 
further and recently stepped into Dubai’s sandy 
terrains by launching an all-new product cum 
service.

Saagar Panchal, CEO and Founder of 
Hireavilla said, “The product called ‘Home 
360’ will serve as an umbrella term for various 
services Hireavilla will offer to its target clientele. 
That said, the main target market for Home 360 
are Dubai home or business owners owing a 
fleet of villas or apartments but not having the 
bandwidth, time, or assistance to monetize their 
resources. It is for those property owners whose 
spaces are sitting idle but know they want to tap 
into their property’s potential. Because Dubai is a 
country with an oversupply of property and high 
ownership and rent costs, a lot of buildings, office 
spaces, and villas lie around empty. The chronic 
oversupply of properties has already lowered the 
property prices in the last five years. But as Dubai 
is a multi-cultural country, it is home to almost 
90% of expats. There is a great opportunity here 

to make use of the properties and make it rent-
worthy for them and other tourists.”

All property owners need is the right guidance 
and end-to-end portfolio management. Under 
Home 360’s initiative, Hireavilla will take 
complete responsibility for transforming these 
properties, even if it is from scratch. Right from 
designing the interiors to scouring reliable 
room service and prompt help personnel – the 
brand will take care of it all. All room services 
like in-room dining, timely cleaning, regular 
maintenance, provision of toiletries and 
disposables, and a seamless Wi-Fi connectivity, 
among others will be looked into at ground level. 
Once a property is taken care of, property owners 
and guests alike will get to see a fully furnished, 
rental ready, and ready-to-stay rooms, villas, and 
service apartments.

Hireavilla is aiming to cater to the renter’s and 
property owner’s demands for the short-term, 
mid-term, and long-term and all-year round 
with Home 360. It will personally ensure that 

Hireavilla: Growth, 
Expansion, and 

Reaching New Heights
Taking on the world one expansion at a time is luxury rental 

brand and property management agency Hireavilla. 

the properties are given on rent and that owners 
receive returns between 8% to 10% each year. 
It will also create customized content for each 
villa or apartment, taking care of social media, 
influential posting, web design, marketing, and 
other aspects. The brand’s plan to launch an 
app alongside the product – also called Home 
360 is also a revolutionary reveal. The app aims 
to change the face of property management 
and make every little detail available and task 
doable at the touch of a button. The app will be 
like a digital diary and account for homeowners 
where they can review all types of data and carry 
transactions regarding their home transparently 
without falling into the trap of hidden or 
complicated terms and conditions.

The Home 360 app will serve as a one-stop 
management platform where homeowners can 
manage all their cumulative data in one place 
instead of having separate spreadsheets and 
financial accounts. They can pay their utility 
expenses and track their accounts whenever 
they want. Moreover, they will receive timely 
reminders and notifications when important 
due dates are looming. The entire process is 
automated and the app will serve as a one-stop 
management platform for them. The automation 
of these processes will be an immense time-
saver and reduce the need for any in-person 
interaction unless absolutely necessary, which is 
an ongoing need in today’s digital atmosphere 
and remote operational environments. And 
anytime they require assistance, they can get 
in touch with the prompt customer service 
professionals available on the app.

The best part is that the entire process is 
technology-driven, transparent, and cost-
efficient, so homeowners rest assured that their 
properties and their growth are in trustworthy 
hands. It will let owners take charge of their 
affairs. Moreover, they ensure partners get a fair 
share of the profits made, as mentioned above.

Hireavilla aims to redefine what hospitality 
means to guests and homeowners alike. With 
guests, it wants them to unwind, indulge, and 
reach out to them for fulfilling their rental needs. 
So, whether their guests want a private yoga 
session, a relaxing day at the spa, a last-minute 
BBQ night, or a guide to explore the local culture 
around them – they got it! After all, their core 
USP is offering guests a blend of privacy, luxury, 
and a specially curated vacation experience that 
leaves only fond holiday memories behind.

They strike a balance between making their 
guests feel at home yet get intrigued enough 
to explore the world around them. Hireavilla 
wants to encourage home owners to monetize 
their spaces and build successful, long-lasting 
partnerships.

Ultimately, they want guests to leave feeling 
as they have stepped out of a surreal reality, and 
homeowners feel fulfilled with their financial 
drive. This year they’ve managed to add Dubai 
to their growth atlas with the launch of their all-
round, versatile app. With their next endeavour 
revolving around sustainability efforts to make 
the hospitality sector greener, they are ready to 
take over the rest of the globe! 
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A treat for your eyes and your taste buds, 
here are some of the most luxurious 
restaurants in the world you can 

bookmark for your travel this year. 

Epicure at Le Bristol Paris
At Epicure at the iconic Le Bristol 

Paris,celebrated chef Eric Frechon, who holds 
four Michelin stars, has created a temple of 
gastronomy that is absolutely French. 

Chef Éric Frechon made Le Bristol his 
home for over 20 years: two decades of fruitful 
collaboration that have birthed one of the most 
prestigious signatures in contemporary fine 
dining. In 2009, Epicure earned its 3 Michelin 
stars, all of which it has maintained every year 
since.With his subtle sense of harmony in 
flavour and delicate use of sauces, Éric Frechon’s 
cooking inspires awe for its creativity. His 
macaroni stuffed with black truffle, artichoke 
and duck foie gras, gratinée with aged Parmesan 
is an unforgettable dish that people travel to 
Paris to experience.

Epicure restaurant can be visited every day of 
the year, with tables laid in an exquisite garden 

setting throughout the summer.

Plénitudeat Cheval Blanc Paris
 On the first floor of Cheval Blanc Paris, the 

gastronomic restaurant of the Chef Arnaud 
Donckele(awarded five toques and a 19/20 
rating by Gault & Millau) Plénitude is an 
intimate place where sensual pleasures arise 

Best dining 
destinations to 
visit this year

Food is an integral part 
of travel. A restaurant 
offering unique tastes & 
flavours combined with 
stunning décor makes for 
an unforgettable experience 
and becomes a key element 
of the destination. 
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from new alliances: maturity and freshness, 
tradition and location, familiar and far-flung. 
Suddenly, time stands still, suspended in 
unforgettable moments.

The cuisine at Plénitude takes inspiration 
from the tradition of preservations such as 
broths, vinaigrettes, creams, veloutés, juices. 
These rural traditions of potting, refining and 
maturation bring forth essences and perennial 
aromas, inscribed in history. Arnaud Donckele 
has plunged with passion into this ancestral 
art of preservation in search of new fragrances 
and flavours. He unites this heritage, entirely 
reinvented during his exploratory walks, with 
the freshest ingredients of the day.

For each of his “magic potions”, Arnaud 
Donckele has given a number, such as his 
Veloursn°1, whose secret lies in a skilful 
composition of bonito belly filets, prawn 
consommé, Lambrusco-and Chardonnay 
vinegar, chestnut honey and citron essence, 
rosemary infusion, roasted fish-head oil, 
and Java pepper. And then there are his 
other sublime sauces: Juice n°2, Cream n°7, 
Vinaigrette n°6 or Bouillon n°9. So many 
extracts of happiness infused into the moment 
and the plate of the day. The discoveries 
continue with Maxime Frédéric’s desserts, 
which seal another alliance: that of two artists’ 
flavours. 

Armani/Ristorante at Armani 
Hotel Milano

 Armani/Ristorante draws on the rich 
gastronomic traditions of Italy to provide you 
with classic and authentic culinary delights. The 
dishes take advantage of fresh produce served 
amidst an elegant ambience with impeccable 

and lifestyle service. Armani/Ristorante features 
a unique Enoteca with an exclusive and wide 
selection of wine and a private dining.

Chef Francesco Mascheroni cuisine brings 
together classic Italian culinary traditions 
with an international twist. Francesco 
carefully selects the finest produce from 
Italy and beyond, creating dishes that aim to 
bring out the true flavours of each ingredient. 
Francesco’s creations feature a carefully 
balanced selection of textures and flavour 
combinations that are sure to surprise and 
delight the palate.

L’Atelier Robuchon at The 
Woodward Geneva

After 7 years as Executive Chef of L’Atelier 
in Taipei, Chef Olivier Jean is at the helm of the 
kitchens at The Woodward, an all-suite hotel 
located on the shores of Lake Geneva. L’Atelier 
Robuchon features the legendary chef ’s open 
kitchen concept, creating a theatrical dining 
experience for 36 guests seated around the 

counter, as well as two dining rooms that can be 
privatised. 

After Paris, Tokyo, New York, Shanghai, Las 
Vegas and Miami, Geneva welcomes the first 
and only Swiss address for the French chef.

La Grande Table Marocaine, 
Royal Mansour Marrakech 

The fine-dining restaurant, emblematic to 
Marrakech, offers nothing but taste discoveries 
and sensory delight. Sh’hiwates, seafood 
pastillas, seven-vegetable couscous and Amlou 
ice cream show you a new interpretation of 
Moroccan cuisine based on the deep secrets of 
tradition. The very best of Moroccan fine dining 
is served in an equally matched setting: simply 
royal. High ceilings, original artworks, designer 
linens, cutlery, glassware and peaceful melodies 
from luth and oud musicians: the omnipresent 
elegance is there to give rise to the greatest 
pleasure.

Taste of Siam, Chiva-Som 
Hua-Hin

Overlooking the Gulf of Thailand, the 
Taste of Siamrestaurant at Chiva-Som, Asia’s 
renowned and pioneering wellness destination, 
is the perfect blend of contemporary and 
traditional Thai architecture. Ideal for those 

who want to relax and recover from the rigours 
of a hectic lifestyle, Taste of Siam Restaurant 
showcases Thailand’s exceptional wellness 
cuisine and is the perfect place to enjoy a 
moment of serenity.

Serving delicious wellness cuisine, the 
exclusive beachside restaurant offers a 
contemporary guilt-free menu of Thai and 
international cuisine. The culinary team’s skills 
and techniques, which has been developed 
over many years, are combined with the 
freshest of organic ingredients,many grown 
in the resort’s own organic garden, to deliver 
masterful cooking that delivers both flavour and 
goodness. 

Chiva-Som believes nutrition should be 
viewed as a foundation of health, as well as 
a source of pleasure seducing the senses and 
satisfying your hunger. Balanced meals are 
created in its open kitchen by award winning 
Chefs. Chiva-Somembraces your dietary 
requirements such as vegan, vegetarian and 
halal – just let the tream know.

Hospitality
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A popular escape for nature lovers and 
hailed as an eco-tourism destination, 
Anji County is located three-hour’s 

drive from Shanghai and less than an hour’s 
drive from Zhejiang’s capital of Hangzhou. 

Known for its cooler climate, clean air 
and breathtaking scenery, Anji has been 
designated as an ecology-friendly city where the 
residentshave establishedathriving eco-friendly 
agricultural and tourism sector showcasing 
pollution-free green products, such as white tea, 
alpine vegetables, and flowers.Anji is also home 
to one of the largest natural bamboo forests in 
the world with over 60,000 hectares of bamboo 
groves containing over 40 different species. 

Emerald mountains and tea plantations form 
the backdrop of the new Anantara Anji which 
is located on 165 acres of land. In addition to 
162 guest rooms with sizes ranging from 53-
216 sqm,the property will feature state of the 
art meeting facilities, an outdoor swimming 
pool with bar, four international restaurants 
including Chinese and international cuisine, a 
full fitness centre and a children’s activity zone. 

Complementing the area’s natural 
surroundings,an Anantara Spa with full healing 
and wellness facilities and a Zen pavilion will 
be available to help replenish guests’health and 
wellbeing. Sustainable programs such as tree 
planting activities for the whole family, which 
will be organically integrated with the resort’s 
facilities will also be on offer creating an ideal 
place for multi-generational travel experiences.

Anantara’s culture-minded guests will 
be able to enjoy a wide range of indigenous 
experiences nearby including ancient temples 
and the residence of Wu Changshuo, a 
prominent painter, calligrapher and seal artist 
during the late Qing Period adjacent to the 
resort. Guests can also do day trips to the area’s 

famous bamboo forests, stream rafting sitesor 
harvest teain nearby plantations. 

The resort’s unique architecture is designed 
by internationally renowned architect, Meng 
Fanhao of Line+ Studio which has been 
recognised for its creative and innovative 
designs. Construction will commence in March 
2022 and is due to be completed by the end of 
2024. 

Anantara Anji will join Anantara Guiyang 
Resort in Guizhou Province and Anantara 
Xishuangbanna Resort in Yunnan Province as 
the brand’s third property in China connecting 
guests to genuine places, people and stories 
through personal experiences, and providing 
heartfelt hospitality in the world’s most exciting 
destinations

Anantara Expands its 
Luxury Portfolio in China 

Anantara’s world renowned luxury is coming to China’s 
Anji County in northwestern Zhejiang Province. 

Radisson Hotel 
Group Adds 

Nine New Hotel 
Radisson Hotel Group further 

strengthened its portfolio in India 
with the signing of nine new 

hotels across five brands in 2021.

Located in key gateway cities and emerging 
destinations, these new hotels will collectively 
add over 1,000 rooms to its domestic network 

in the next three to five years. In 2021, the Group 

grew its presence in India with the opening of 12 new 
hotels and introducing two new brands, including 
Radisson Individuals and Radisson RED.

The Group announced four hotel signings in 
the first half of 2021 despite pandemic challenges. 
These included Classic Grande Imphal, a member 
of Radisson Individuals, The Elite Narsapura, a 
member of Radisson Individuals, Park Inn by 
Radisson Vadodara and Park Inn by Radisson 
Vellore. These were followed by five additional 
signings towards the second half of the year – 
Radisson Resort Kumbhalgarh, Radisson Blu Resort 
& Spa, New Gurugram, Park Inn by Radisson 
Deoghar, Radisson Hotel Jamshedpur, and Park Inn 
by Radisson Ahmedabad Daslana. 

“2021 marks a significant milestone for us at 
Radisson Hotel Group as we opened our 100th 
hotel in India. We continued our foray towards our 
ambitious five-year expansion plan with nine signings 
in 2021 and are working towards replicating this 
performance in 2022. India remains a key part of 
the Group’s global strategy, and we intend to invest 
across all parts of our operations. Our next phase of 
growth would be driven by strategic, brand-defining 
hotel signings and openings that will provide a 
majoruplifttoourhotelportfolio and broaden our 
offerings for guests and owners,”saidZubin Saxena, 
Managing Director and Vice President, Operations, 
South Asia, Radisson Hotel Group.

Currently, with 105 operating hotels in India, 
Radisson Hotel Group added 1,161 rooms to its 
network in 2021 with 12 hotel openings. Its diverse 
portfolio recorded the addition of hotels and resorts 
across Dharamshala, Nashik, Lonavala, Pahalgam, 
Sonamarg, Chandigarh, Vizag and Imphal amongst 
other leisure destinations. With an increasing demand 
for domestic and experiential travel, Radisson Hotel 
Group stands ready to deliver memorable experiences 
to guests with its countrywide network of hotels. 
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Moments by The Leela is specially 
designed so guests can indulge in 
the joy of meaningful gifting with 

signature experiences ranging from palatial 
escapades, delectable dining, and rejuvenating 
spa therapies across iconic Leela hotels in India. 

The best gifts don’t necessarily come in 
boxes. Infact, experiences top any material gift. 

It’s all about special moments. Moments that 
create beautiful memories worth cherishing 
and sharing. Moments by The Leela prepaid gift 
cards can be purchased online and redeemed for 
multiple transactions against accommodation, 
holiday packages, dining, spa and other spends 
across participating hotels from The Leela 
portfolio in India.

Luxuriate in a modern palace on Lake 
Pichola with views of the rolling Aravalli 
Mountain ranges at The Leela Palace Udaipur 
and soak in its unparalleled grandeur as 
an ode to the Land of the Mewars. Indulge 
your senses at Mohan Mahal at The Leela 
Palace Jaipur for a unique dining experience 
surrounded by 350,000 mirrored pieces that 
reflect the iridescence of candles adding to 
the ambiance and the romance of the setting. 
Or pamper yourself with a relaxing Spa at The 
Leela Palace New Delhi. Pick an experience 
that you fancy and savour the finest gourmet 
repertoire curated by culinary maestros at 
celebrated restaurants orembark on the journey 
of fitness and holistic wellbeing with an array 
of spa therapies to rejuvenate yourself. Either 
way, your E-Gift Card unlocks a plethora of 
memorable experiences at The Leela.

The E-Gift Card is safe, flexible and easy to 
use. Keeping the current pandemic in mind 
and undertaking necessary precautionary 
measures, The Leela has created the e-gift card 
ensuring instant and safe delivery that is both a 
convenient as well as a seamless gifting option. 

Indulge in the 
Joy of Gifting 
The Leela Palaces, Hotels and Resorts 

introduces Moments by The Leela E-Gift Card. 
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With these constantly evolving needs 
in mind, the luxury brand has 
created an exclusive collection of 

one-of-a-kind travel experiences -Beautifully 
Curated by Raffles - that pay tribute to the 
diverse destinations where Raffles hotels reside.

A revered brand with an illustrious history, 
Raffles is renowned for its legendary gracious 
service and for creating experiences that change 

the way people see the world. The Beautifully 
Curated by Raffles offers have been fashioned 
with the brand’s generations of loyal guests in 
mind, especially gourmands, art aficionados, 
culturephiles, adventure seekersand wellness 
enthusiasts.Today, at each of its locations, 
Raffles offers refined, distinctive spaces, timeless 
atmospheres of beauty and curated cultural 
activities to inspire guests to discover more, 

An Array of 
Exceptional Luxury 
Experiences
As travellers’ expectations around service and personalisation 
become ever more discerning, Raffles Hotels & Resorts 
is committed to delivering an array of exceptional luxury 
experiences that are in tune with the dynamic and contemporary 
lifestyles of today’s well-travelled guests.

learn more, and fuel their curiosity. 

Some of the expertly 
craftedexperiences include:

A Private Guide Through History at Le Royal 
Monceau, Raffles Paris

Art connoisseurs staying at Le Royal 
Monceau, Raffles Paris can book the Private 
Guide Through History experience, which 
includes a private tour of the magnificent, 
baroque-style palace and museum,The Louvre, 
home to one of the most impressive art 
collections in history. As VIPs with a private 
guide, guests will be able to get close to The 
Louvre masterpieces, including the Mona Lisa, 
Venus de Milo and The Wedding at Cana.
Following the tour, guests will be led to an 
intimate private three-course dinner at the very 
heart of the glass Pyramid.

Raffles Retreat at Raffles 
Udaipur

For families and couples looking to create a 
special moment, the Raffles Retreatbrings the 
true Raffles essence to Udaipur.

With a stay ina suite overlooking the 
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enchanting 
Udai Sagar 
Lake and 

magnificent 
Aravali Hills, 

guests can indulge 
in a gastronomical 

journey at Raffles 
Udaipur, starting with an indulgent 

breakfast with an array of the finest gourmet 
offerings, followed by an afternoon discovering 
India's culinary heritage at The Sawai Kitchen. 
Here, guests will hear the stories behind 
the lost recipes of the Rajputana kingdom, 
while watching a demonstration of how they 
are brought to life usingtraditional cooking 
techniques.

Following this, guests will head over to 
the classic Writers Bar for a bespoke Raffles 
Signature High Tea experience, exclusive to the 
‘Beautifully Curated’ experience, and unwind 
after a day of exploration with the famed 
Udaipur Sling, a local spin on the Singapore 
classic, at the resort’s Long Bar. 

The Timeless Royalty 
Experience at Raffles Bali

Indulge in the Timeless Royalty Experience 
at Raffles Bali, where old acquaintances meet, 
and new memories are made. At Raffles 
Bali, guests can discover a curated sensory 
experience immersed in the magnificent ocean 
vistas and evergreen hills of Jimbaran Bay. 

Guests will start their two-night escape 
feastingon the chef ’s sumptuous creations 
for breakfast, followed by a royal wellness 
experience at The Sanctuary Escape, taking a 
journey back to Indonesia’s heritage treatments. 
This will be followed by an exquisite Raffles 
Royal Afternoon Tea presented in a stunning 
Balinese wooden ‘Dulang’ inspired by the 
classic High Tea ceremony of the royals; a 
timeless legacy preserved at The Writers Bar 
Bali. 

The experience continues with a private 
full-day tour at the Puri Agung Karangasem 
Royal Palace, which dates to the 19thcentury 
reign of Anak Agung Agung Anglurah Ketut 
Karangasem. During the evening, guests will 
be taken to The Secret Cave for a mesmerising 
evening, to enjoy anintimate dinner and Krug 

Champagne tasting.

The Grandeur of Raffles 
Singapore Experience

Guests will arrive in style in a Raffles 
limousine andenjoy a glass of the exclusive 

Champagne Billecart-Salmon Brut Réserve 
with fine Kristal Gold Caviar, once they 
check into the presidential suite at Raffles 
Singapore, whose notable past guests include 
Queen Elizabeth II, Prince William, Duke of 
Cambridge and Bono from U2.

The Grandeur of Raffles Singapore 

experience will start with a scrumptious 
breakfast at the historic Tiffin Room, which has 
been part of Raffles since 1892, followed by a 
rejuvenating treatment at the Raffles Spa.

Guests will then be taken to The Grand 
Lobby, scene of many extravagant parties over 
the decades, for an English Afternoon Tea, 
savouring finger sandwiches, house-made 

scones and cakes, and seasonal delicacies, 
all complemented by a curated collection of 
exquisite teas and Champagnes.

Master of Craft Experience at 
Raffles The Palm Dubai

Inspired by the city where anything is 
possible, Raffles The Palm Dubai has curated 
a day of events withits master craftsmen. The 
day will start with an artisan journey where 
guests have the choice of a gold leaf workshop 
with thefurniture master or learningthe art of 
chocolate making with pastry chef Gianluca 

Guindsoni. 
The experience continues with an exclusive 

lunch hosted by celebrity Chef BatuhanPiatti at 
the Chef ’s Table. Here, guestsare transported by 
taste tothe Italian Amalfi Coast while enjoying 
a 360 view of the Dubai skyline. After lunch, 
guests will enjoy a golden hour luxury yacht 
cruise to the newly opened Ain Dubai, the 
world’s tallest observation wheel, to enjoy a light 
sunset picnic in an exclusive private pod.

Beautifully Curated by Raffles offers also 
include the Romantic Hideaway experience, 
with a private catamaran cruise and a sunset 
picnic at Raffles Seychelles. Withthe Raffles 
Makkah Palace Royal Experience, guests can 
explore the heritage of Makkah and see the 
museums and historical landmarks of the holy 
city with a private tour guide while enjoying 
the luxury accommodation at Raffles Makkah 
Palace Saudi Arabia. In addition, Raffles Dubai 
is offering a Royal Experience, which includes 
an eco-luxury desert safari tour, followed by 
an afternoon to relax with ‘pamper me’ spa 
treatments. For those looking for the ultimate 
in personalisation, the Raffles Royal Residence 
experience at Raffles Maldives Meradhootakes 
luxury to another level and allows guests to 
create their own Beautifully Curated experience.

Raffles has a long history of creating 
one-of-a-kind experiences for guests and 
the Beautifully Curated by Raffles offers 
reflect its ongoing passion to enriching the 
lives of its well-travelled guests. Meaningful 
and memorable luxury experiences can be 
discovered at allRaffles Hotels & Resorts 
locations worldwide.



Trendy Travel Trade with Food & Shop March 202244

Hospitality

To begin with we would like 
you to share the journey of Om 
Vilas.

Two friends came together and decided to 
bring something new to the hospitality industry 
especially in Varanasi. Generally in Varanasi, if 
you see hotels are placed only in such an area 
where there is something or other which is a USP 
as far as tourism is concerned. Most of the hotels 
are constructed on the Ghats then you come to 
Sarnath then there is a city for corporate guests 
and there is a cantonment area where you have 
a lot of banquet business. So now everybody 
have a thing in mind that hotel will only run at a 
place where there is already established market .  
Now  both of us Dishant and me started thinking 
on these lines why not we should come up with 
something which should not only become a 
hotel instead, should become a destination. So 
our main intention was to create a destination. 
Now creating a destination away from the main 
hotel areas was the only focus to ensure we also 
have the business. So we decided that we should 
bring out something which should be super 
luxury which can give experience to the guest 
who stays here, dine with us, all those things 
are combined together. That’s how we created 
the Luxury Cottages, Luxury tents and not only 
luxury tents but we also make sure that none of 
these tents has a television, the reason was that 
we should have so many activities on the resort 
that the person who is staying inside the resort 
should not feel any kind of blackness that there 
is no television. We have more tthan 50 types  
of activities starting from small children up to 
the age of 75 years. We are all trained to give 
the best services to tourists, to domestic clients, 
to wedding clients and to conferences. So this 
thought was there in our mind and we started 
to curate the Om Vilas Benares and today we 
proudly say that we command a very decent 
price as compared to the traditional kind of brick 
and mortar hotels. It is spread out in 9 acres and 
we have everything that you think should have 
on the resort and much more which has been 
kept as a surprise. 
 Q. What is the uSP of Villas of om Vilas.

The concept of a 'tour' has evolved into a series 
of tailored fantasies. Over time, the concept 
of a 'tour' has been perfected into a series of 
curated fantasies. Small rooms have been left for 
personal exploration, spontaneous discoveries, 
and immersion. There's always a herd of tourists 
with a bunch of cameras, a droning guide. Om 
Vilas says “No more of the cliches”. Presenting 
Om Vilas, a redefinition of luxury and vacations 
lodged in Benares. Om Vilas is equipped with 
amusing cottages having ease of accommodation 
that lies beyond comparison. The lavishing space 
is created to relax and unwind your body. The 
cottage is furnished with a canopied king-size 
bed, a large writing desk and chic armchairs. The 
Room features a heavenly bath experience and 
teakwood floors. Outside, your garden is framed 
by a majestic view and refreshing light.
 Q.  How ready is the hospitality industry for the 
2022 boom & how will It help lift the pressure.

Om Vilas: 
No more 
of the 

Cliches 
“Global tourism is expected 

to boom in the coming years, 
according to economists 
and travel experts. With 
Omicron subsiding by 

February or March, the hotel 
industry will see occupancy 
levels significantly increase 

during the upcoming 
summer holiday period in 
India. A huge market like 

this will bring many benefits 
to the hotel industry.” Said 
Mr. Piyush Verma, Director, 

Om Vilas Benares.

Global tourism is expected to boom in the 
coming years, according to economists and 
travel experts. With Omicron subsiding by 
February or March, the hotel industry will see 
occupancy levels significantly increase during 
the upcoming summer holiday period in India. 
A huge market like this will bring many benefits 
to the hotel industry. As a result, international 
chains have begun setting up shops in India. 
The India Brand Equity Foundation predicts 
international chain hotel brands will hold about 
50% of the Indian hospitality sector by 2020. 
Their goal is primarily to grow their portfolio 
of independent properties. While handling 
some uncertainties, this is a positive sign for 
the industry in light of the fact that properties 
associated with stronger and more prominent 
brands have a greater chance of succeeding 
in this highly competitive environment. 
Additionally, the pipeline for new hotels looks 
relatively healthy - over 155 projects are slated 
to add 24,000 keys by 2024.
  Q. Shed some light on the hospitality trends 2022.

In the months following the pandemic, 

Airbnb rentals for single-family homes saw an 
increase. Due to pandemic restrictions, people 
sought out more secluded accommodations to 
keep themselves healthy. As more countries lift 
travel restrictions and people start exploring 
and spending more on experiences, the travel 
industry should benefit. Online travel agencies 
(OTAs) like Expedia and TripAdvisor take 
the place of traditional agents by providing 
a digital platform to research, plan, book, 
and modify trips. Consumers (particularly 
younger generations) are beginning to demand 
sustainability from the brands and organizations 
they spend money on. An eco-friendly approach 
to hospitality can help you satisfy your current 
guests, expand your reach, and compete in the 
changing market.
 Q. Share your views on the union Budget 2022-
2023.

In the Union Budget, the Ministry of Tourism 
has received Rs 2,400 crore, an increase of 18.42 
per cent over the allocation for the financial year 
2021-22. This brings relief to a sector ravaged 
by the Covid pandemic. As the government 
continues its pursuit of ‘Make in India,' the 
2022 budget is full of hope and reflects the 
government's commitment to reduce the nation's 
dependence on imports. “The Union Budget 
provides some relief and medium to long-term 
infrastructure measures to stressed tourism travel 
and hospitality industry. 
 Q. What message you would like to convey in 
closing comments.

It is easy to underestimate the scale of tourism. 
A billion tourist trips are taken each year, and 
as a result, many jobs are created and businesses 
are expanded, which helps increase the economy. 
The future of tourism looks very bright, and we 
are optimistic that it will grow very rapidly. We 
will have to be ready for it.

Slice of Life:
You believe in taking risks or plan 

beforehand?
Taking risk
Your high points
Adaptability to the new system, understanding 

and the tourism business to the core as it has 
Venn more than 25 years in this field

Your low points 
Going the extra mile to make the guest happy 

and more than professional personnel service is 
always given on priority

Favorite trade/hospitality/fashion industry 
leader

Mr Ratan Tata
A favourite destination for travel (national and 

international) 
Varanasi
 Which type of novels you love. 
Humor
A movie that motivates you 
Three Idiots
How you spend your day on day off
 There is no off for me, 365 days working 

and thinking how to improve my product and 
services and the benchmark and standards are 
always kept high so that I should try to achieve.
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When planning our travels, 
one very important thing on 
everyone’s to do list is taste 

the local delicacies and 
flavors the places we are 
traveling to have to offer.`

Taste Your Way 
Through The 

Czech Republic

Well Czech cuisine, whether in a 
traditional or modern guise, has 
many influences. Czech cuisine 

is diverse and offers various specialties, but 
most of all delicious food. Your taste buds are 
definitely in for a treat when traveling to the 
Czech Republic.

Let’s begin with something light
People in the Czech Republic love to start 

their meal with a piping hot bowl of delish 
soup and Czech cooks are masters of cooking 
soup. In the Czech Republic, soup is not 
only a dish but also a cure. Potato soup with 
mushrooms ranges among the most popular 
Czech soups. Czech soups are extremely good 
and almost reached the magical effects. Other 
soups prepared in different versions all over 
the country include kyselo (sourdough and 
mushroom soup) or kulajda. During winters, to 
taste real Wallachian kyselica (sauerkraut soup), 
we recommend visiting Staréčasy Restaurant in 
HorníBečva.

You won’t have Mush-room for more food 
after trying out our mushroom specialties.

Another favorite ingredient of the 
Czechs are mushrooms, and it has become 
a very important part of the cuisine. In fact, 
mushroom-picking is for the Czechs a kind of 
national sport. Mushroom-picking is a popular 
activity and tradition for whole families, 
especially in the summer time. Here are some 
must try’s - Mushroom and hulled grain “Kuba” 
and of course Kulajda soup.

Go Hearty or Go Home (Just Kidding)
Czechs love their meats. A number of dishes 

in the Czech Republic have meat as the main 
ingredient and the dishes are delish. Traditional 
Czech dishes are made from animals, birds or 
fish bred in the surrounding areas. While a pork 

and beef are the main meats used here, you 
will find a variety of dishes made from mutton, 
chicken as well as fish. Here are a few dishes you 
can try on your next adventure to the Czech 
Republic – Goulash, Fried Carp with potato 
salad, Pheasant in Wine Sauce, Lamb with 
potato dumplings, Roast beef on chanterelles, 
Stuffed Trout with (Wild) Mushrooms 
(regional recipe from South Bohemia, 
“Pstruhpošumavsku”) and the list can go on!

We have a Filling I might need more 

dumplings after this
If you have visited the Czech Republic 

without tasting the fruit dumplings, you have to 
go right back to make amends. 

The fruit dumpling is a traditional Czech 
specialty, with a few typical characteristics, 
which primarily comprise their seasonality and 
the different ways they are served in different 
regions.Even though fruit dumplings are in 
season year-round in the Czech Republic, they 
are best in summer when there is abundance of 
fresh fruit.

One of the most popular side dish in Czech 
cuisine are dumplings. Czech dumplings 
are traditional savory and sweet dumplings 
created with various ingredients. The main 
savory varieties include houskový - made with 
soaked bread; bramborové - made with mashed 
potatoes; tvarohove– made with curd cheese, 
and the plain yeast dumplings.

Regardless of the type, these Czech 
dumplings are so fragrant and succulent and 
they will leave you wanting more!  

Vegetarians don’t worry we got you covered 
to

Mostly when we read about Czech Cuisine, 
you tend to find dishes heavy with meats. 
However, don’t worry veggie lovers we got 
your back. Here are some traditional dishes for 
your taste buds – Potato Pancakes (Delicious 
although not diet-friendly!These are an 
extremely popular main dish, side dish or street 
food),Fried Cheese (Sounds mouthwatering 
doesn’t it and its best accompanied with Beer!) 
and crepes (The Czechs adore sweet crepes. 
They are a very popular main dishor a dessert. 
There are plenty of varieties: with sweet curd, 
with fruit jams or sliced fresh fruit or with 
chocolate)
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Styled after Nobu London and Nobu 
Melbourne’s wood oven, the Wood 
Fire Oven is the most unique kitchen 

equipment for a contemporary Asian restaurant, 
in today’s gourmet times.

The Westin Pune, a leading luxurious & 
wellness hotel, that has close proximity to the 
airport and is a 5-star haven of wellness and 
renewal. Here, at the end of a long day, one can 
replenish their well-being with the revitalizing 
amenities offered by the 5-star property. And 
one such replenishing experience is dining at 
The Market – an innovative restaurant that 
stays true to Westin's Eat Well philosophy. 
Each live kitchen has a unique identity and 
dining zone within the outlet's modern design, 
offering dishes made with self-grown herbs 
and microgreens.

Chef Vikram Khatri, has always strived 
to create and curate an immersive dining 
experience that redefines the hotel’s 
gastronomic offerings.He has worked and 
participated extensively to receive exposure 
in the Oriental gourmet cuisine. This only 
increased his penchant for Asian food further, 
that got him to experiment with grills and 
curate menus that delve into the versatile 
flavours of Asian cuisine.

To showcase his asian culinary skills, Chef 
Vikram Khatri has created a new limited 
edition Asian Grill menu prepared in the wood 
fire oven. The menu makes optimum use of the 
freshest and the best seasonal produce, to plate 
deliciously warm delicacies that aren’t fried, 

yet exude a fascinating woody aroma.With 
one’s nose on the dish, this menu is filled with 
nourishing and dynamic platters that everyone 
can gladly take part in by the alfresco area that 
provides a serene view of the river, especially 
during the chillness of cold winters. So, just 
like the Japanese say Itadakimasu!

The Wood Fire Oven used to prepare the 
menu is built as an enclosed fire clay oven 
with wood burning inside to radiate heat for 
cooking, creating an intriguing wood smoke 
aroma to each meal. The oven is quite similar 
to an Italian oven, with the exception that it 
is used to cook delicate ingredients such as 
fish, seafood, meats, and vegetables in a single 
cast iron plate. The platter is then topped 
with nappe, a rich sauce or glaze, and served 

sizzling hot. The oven's principal advantage is 
that it cooks rapidly, locking in all the juices 
and nutrients, while also making use of very 
little to no oil as everything is wood grilled.

One would also be pleased to hear that the 
new innovative menu curated by Chef Vikram 
Khatri Elaborating on the novel creation of 
his, Chef Vikram Khatri, DIrector of Culinary, 
Westin, Pune commented, “I’m ecstatic to be 
able to cook and serve the cuisine I'm passionate 
about, especially since Asian food has such a 
dynamic and versatile flavour to it. Since guests 
are always on the lookout for experiential food 
post the pandemic, I can’t wait to get started with 
the launch of the new innovative menu that’s sure 
to make every patron fall in love with this new 
take on Asian cuisine."

Versatile Flavours 
of Asian Cuisine

Culinary 
Director, Chef 
Vikram Khatri 
prepares for 
the launch of 

his novel menu 
inspired by 

the Wood Fire 
Oven, bringing 

them to the 
kitchens of 
the Market 

restaurant, at 
the Westin, 

Pune. 
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The most beautiful, exclusive and fastest 
vehicles of their respective eras are 
traditionally assembled at the Amelia 

Island Concours d’Elegance. This year, the 
renowned classic car show in the north-east 
of the US state of Florida provided the perfect 
setting for the world premiere of particularly 

fascinating sports cars from the BMW model 
range. The new edition of the BMW 8 Series 
and the new BMW M8 models were presented 
to the public there for the first time. Visitors to 
the Amelia Island Concours d’Elegance 2022 
also witnessed the launch of BMW M GmbH’s 
activities to mark its 50th anniversary.

For the new BMW 8 Series, the tradition-
steeped event on the grounds of the Ritz-
Carlton Hotel and the neighbouring Golf Club 
of Amelia Island provided the perfect setting in 
which to showcase its precisely enhanced design 
and advanced features. The M sports package is 
now standard in all model variants of the BMW 

BMW : New Edition of 
Luxury Sports Car

New editions of the luxury sports cars and high-performance models were presented for the first 
time at the renowned classic car show in north-east Florida. Launch of BMW M GmbH anniversary 
activities with an exhibition of 50 groundbreaking sports cars from the company’s 50-year history.
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8 Series Coupé, the BMW 8 Series Convertible 
and the BMW 8 Series Gran Coupé. At the 
centre of the redesigned vehicle front section 
is the illuminated “Iconic Glow” BMW kidney 
grille. The 8-cylinder models also feature 
aerodynamically optimised exterior mirrors in 
the style of the BMW M8 as standard.

In the interior of all models in the new BMW 
8 Series, their equally dynamic and exclusive 
character is underscored with an extended 
range of standard equipment including 
multifunction seats, an M leather steering wheel 
and other M-specific design features. Optimised 
ease of use is ensured by the standard BMW 
Live Cockpit Professional with a Control 
Display that has now increased in size to 12.3 
inches. “The luxury sports cars of the new 
BMW 8 Series occupy a prominent position in 
BMW’s model range. We are delighted to be 
able to debut these exceptional models at one 
of the most prestigious automotive events in 
America,” said Sebastian Mackensen, Head of 
BMW Group Region Americas and President & 
CEO BMW North America.

History and the future came together in 
the BMW M brand’s appearance at the Amelia 
Island Concours d’Elegance 2022. BMW M 
GmbH showed pioneering models from its past 
along with the versions of its high-performance 
sports cars for the luxury segment that will 
be available from spring 2022. The models 
BMW M8 Competition Coupé (combined fuel 
consumption: 11.4 – 11.0 l/100 km according 
to WLTP, combined CO2 emissions: 260 – 251 
g/km), the BMW M8 Competition Cabriolet 
(combined fuel consumption: 11.6 – 11.2 
l/100 km according to WLTP, combined CO2 
emissions: 264 – 255 g/km according to WLTP,) 
and the BMW M8 Competition Gran Coupé 
(combined fuel consumption: 11.6 – 11.2 
l/100 km according to WLTP, combined CO2 
emissions: 264 - 256 g/km) are now even more 
impressive with new exterior paint finishes and 

M light-alloy wheels, the M Shadow Line lights 
available for the first time and an additional 
interior trim variant. The operating system of 
the new BMW M8 models now also includes a 
12.3-inch Control Display with touch function.

And the top models of the BMW M GmbH 
range not only offer fascinatingly vigorous 
power delivery with their 460 kW/625 hp 
V8 engine featuring M TwinPower Turbo 
technology and high-revving characteristics, 
they also come with an exceptionally extensive 
range of standard equipment. This includes a 
flap-controlled M sports exhaust system, BMW 
laser light headlights, the BMW Head-Up 
Display with M-specific display elements and a 
full Merino/Alcantara leather interior.

With the debut of its latest high-
performance models for the luxury segment, 
BMW M GmbH makes a particularly 
impressive start to its anniversary year. The 
BMW Group subsidiary, founded in 1972 as 
BMW Motorsport GmbH, also contributed to 
the programme of the Amelia Island Concours 
d’Elegance 2022 with a fascinating look back 
into its history. A special exhibition showcased 
50 milestones from BMW M GmbH’s 50-year 
model and racing history. This also included 
an early precursor of the current BMW M8. 
The prototype of a high-performance sports 
car with a V12 engine developed by BMW M 

GmbH in the early 1990s based on the then 
BMW 8 Series Coupé remained a one-off – 
and this was only the second time it has been 
put on show in the USA.

The selection of vehicles that were 
particularly influential in the development of 
BMW M GmbH also included a freshly restored 
example of the BMW M1 dating from 1980, 
which was the company’s first independently 
developed model, the BMW V12 LMR that 
won the 24 Hours of Le Mans in 1999, and 
the all-electric BMW iX M60 that is about 
to be launched on the market (combined 
power consumption: 24.5 – 21.9 kWh/100 km 
according to WLTP; combined CO2 emissions: 
0 g/km).

This unique exhibition of outstanding BMW 
M models from five decades also included 
numerous vehicles owned by members of the 
BMW Car Club of America and from BMW 
North America’s classic car collection. “The 
United States is the world’s largest market for 
BMW M vehicles and we are always amazed 
and delighted by the passion and dedication 
that many enthusiasts here invest in their cars, 
both old and new,” said Franciscus van Meel, 
CEO of BMW M GmbH. “We feel privileged 
to be able to celebrate our anniversary in this 
wonderful place, surrounded by special people 
and exceptional cars.”
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Referred to as the ‘Best Car in the 
World’, the new S-Class represents 
fascination of the brand and redefines 

the automotive luxury segment with numerous 
human centric innovations around driver 
assistance, protection and interaction. Not 
only does the S-Class become much more 
intelligent, it also takes the driving experience 
to an altogether new level.

The ‘Made in India’ all-new S-Class was 
rolled-out of the company’s assembly lines 
by Martin Schwenk, Managing Director and 
CEO, and Piyush Arora, Executive Director, 
Operations, Mercedes-Benz India and will be 
available for ordering across all Mercedes-Benz 
franchise partners across the country and on 
Mercedes-Benz India’s e-commerce channel 
(www.shop.mercedes-benz.co.in)

With an overwhelming response to the CBU 
“Launch edition” of the S-class, Mercedes-
Benz now offers the Indian customers the 
locally manufactured version. The S-Class 
production involves the use of latest technology 
and innovations at Mercedes-Benz India’s 
modern production facility at Chakan, Pune. 
The high level of refinement, deployment of 
advanced technologies and flexible processes 
ensure the production quality conforms to the 
most rigorous global standards, and sets new 
benchmark for manufacturing of luxury cars in 
India.

The new S-Class uses digitalization for a car 
that responds empathetically to the needs and 

wishes of its driver and passengers. With the 
introduction of the new S-Class, Mercedes-Benz 
continues to raise the bar in design innovation, 
class performance and cutting-edge technology 
in the luxury automotive segment.

Martin Schwenk, Managing Director & 
CEO, Mercedes-Benz India commented, 
“Each new generation of the S-Class is always 
highly anticipated and sets new standard 
for the automotive industry to pursue. The 
current ‘World Luxury Car’ the new S-Class 
underscores MercedesBenz’s ambition of 
introducing the most desirable products with 
highest standards in innovation, technology, 
safety and comfort like never before. We are 
for instance, introducing for the first time, an 
innovative ‘car to x communication’ for the 
Indian market, which captures potholes, speed 
bumps or traffic hazards and warns other 
Mercedes-Benz users in the vicinity. This is 
a tailor made solution for specific conditions 
which sets a new benchmark in modern day use 
of telematics in cars, enhancing comfort and 
safety.”

“We are in particular overwhelmed with the 
tremendous response to the New Generation 
SClass and to cater to the increased demand, 
we are now commencing the local production. 
We are confident the locally made S-Class 
will continue to retain its high loyalty from 
our discerning customers in India, having 
an unmatched aspirational value.” added Mr. 
Schwenk.

Piyush Arora, Executive Director, 
Operations, Mercedes-Benz India commented, 
“The New S-Class is our flagship product 
and one of the most sophisticated modern 
luxury car in Mercedes-Benz’s global portfolio. 
Rolling out this flagship limousine from the 
assembly lines in India is a matter of immense 
pride for our entire production team. The 
local production of the most advanced S-Class 
also calls for an equally advanced production 
process and adherence to stringent global 
quality standards. The Made in India S-Class 
firmly underlines the significant progress we 
have accomplished in advanced manufacturing 
and innovation in production, over the past 
27 years. With the roll-out of the new S-Class 
we continue to offer our discerning customers 
world-class products made in India.”

“For S-Class specific production, we 
have implemented host of new technologies 
and processes like augmented reality based 
technology used with holographic devices for 
online training of operators. A special assembly 
process for the door handle fitment has been 
created for the sophisticated seamless door 
handles. A new marriage concept makes the 
production process even more flexible. We have 
also moved to Hybrid technology with 48V 
Lithium-ion batteries in the manufacturing of 
the S450.” elaborated Mr. Arora highlighting 
some of the key production technologies 
and advancements involved in the S-Class 
production.

Mercedes-Benz India rolled-out the all-new S-Class from the assembly 
lines of its state-of-art production facility in Chakan, Pune.

The ‘World’s Best Car’ 
now ‘Made in India’
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Interior Trend

In this new normal people 
need their own spaces where 
they can spend time with 
family and friends, and also to 
work and recharge. This fueled 
people's inclination towards 
buying and upgrading their 
homes, giving their spaces a 
pleasant look as they continue 
to spend more time at home.

Fabric 
and 

Design 
Trends 

for 
2022

The post – pandemic period created 
a gamut of inspirations for styles to 
develop as people continue to keep 

the home as the center of their life especially 
during the new work from home era. Moreover, 
the very definition of “new” has changed in 
perception for the consumers, businesses and 
industry as all are revisiting the existing systems 
and ways of working. Home-living has become 
the very escapism theme from the instability of 
the outside world as people seek their homes as 
a natural refuge of calm and peace.

Design, today, has gradually become the 
solution to the problems of individuals by 
providing the ambience of comfort in the hectic 
pace of life. Home textiles and fabric trends tend 
to appear every year as they keep us interested 
in amping up the interiors. However, they have 
evolved to form multi-purpose and practical 
structures influenced by the individual’s 
personality and environment where colors and 
technology play an active role. Adding ‘fab’ to 
the world of fabrics, we discover cozy comforts, 
playful choices, and luxurious upgrades with 
textures that add depth and dimension resulting 
in what we will ultimately be known as “mine” 
/ “ours”.
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Interior Trend

A range of trends for 2022 will see the 
personality of the individual, keeping 
minimalism at the core, with nature and earthly 
tones seeping quietly into one’s abode while 
an exotic influence of geometric patterns and 
greener visuals will set a clear statement for the 
months ahead.

TEXTURES& DESIGNS
Creating dimension and consistency to 

the room, textures will play a key role in how 
cozy a space feels, so expect to see lots of plush 
textures in 2022.

Exotic floral patterns: A traditional inspired 
creation of floral patterns and exotic flowers, 
vines and motifs rendered in contemporary 
palettes will create the classical imagery and a 
timeless addition to any space.

Nature’s earthy call of tones: While earthy, 
bold, natural colors are set to have a resurgence 
in homes this year, a correlation of cooler 
shades will add a subliminal texture to the 
room.

Evergreen Greeneries: With comfort as the 
base of every home, bring the outside into the 
inside by adding real or faux greenery. From 
moss terrariums and lush plants, to countless 
vines, leaves, and shrubs, surround yourself 
with the relaxing effects of the plants.

Create drama with Geometrics: From the 
Greeks to the Moroccans, there is something 
visually stimulating in geometric patterns that 
create a sense of harmony and rhythm. With 
the interlocking of shapes and a mixture of 
subtle colors, textures and scale evokes images 
and a sense of order for the bold and the shy.
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Interior Trend

FABRICS
Furnishing fabrics bring in the artisanal 

craftmanship adding character to the room. 
2022 will have a magical trend of a range of 
materials on the horizon, from sheers to velvets 
and a fondness towards natural fibres.

The Sheer Fabric of all: A powerful decor 
tool with a hint of transparency, this barely-
there fabric allows plenty of light to shine in, 
introducing warmth, texture and personality 
with pops of color. From voile, chiffon, batiste 
to organdy, georgette, gauze, and dotted swiss 

that are found generally in curtains, they create 
a feminine allure that is delicate yet bold.

Timely Velvets: They have stood the test 
the time with their versatility adding a bit 
of plushness to the room. Velvets can up the 
glamour quotient of the home with a luxurious 
vibe through textures, prints and patterns for 
any pieces of furniture from sofas to carpets or 
curtains.

High Performance Fabric: The consumer 
is becoming more aware today of the value of 
“performance” fabrics and ‘outdoor’ fabrics. 
Amazingly durable and easy to clean, it is not 
just meant for the outdoor space but also ideal 
for a family room. With cushions, patterned 
fabrics and any kind of upholstery, this fabric 
demand is growing each day.

As Light as A Feather Fabrics: In terms 
of texture, light weight fabrics are similar to 
silk. They are smooth and soft, but are sturdier 
than silk, also commonly used in curtains and 
upholstery which are quite a win nowadays.

Given that 2022 is the year to express one’s 
Individuality, we expect home decor to be 
bolder, zestier, feminine, and majestic than ever 
before. People are more aware of their needs 
and what suits them best. Hence, there is a 
paradigm shift in the consumer’s choices that is 
no longer influenced by the external factors but 
rather, the forces that ultimately “feature you” in 
your home. Every year, different trends power a 
new steam in the fabric and design industry and 
this time ensuring a sustainable future will also 
be key. 
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Primp

After two years of dry Holi, shall we 
play or not wali Holi, this Holi 22 
is definitely worth a bang! With the 

colorful occasion just around the corner, here 
are 5 style suggestions for you to slay at your 
Holi ‘22 party.

Rainbow Tee
This colourful T-shirt is a perfect Holi wear. 

Style it along with white ripped denim shorts 
for the edgy look. Perfect for the occasion, this 
Tee is priced at Rs. 685 only, which makes it 
an ideal option as it may not be reused.

White Edgy Tee
Why go for a basic white tshirt when you 

can wear a Tee high on fashion. You can 
style this full sleeves white Tshirt with a pair 
of white leggings and neon flip flops. Just 
because you are going to get filled with colours 
doesn’t mean you can get high on styling. 

White Joggers
Go for a white jogger, cropped tank top, 

neon flip flops & a pair of wayfarers. This is a 
simple yet a super chic look that’s definitely 
going to make a lot of heads turn on your Holi 
‘22 party.

5 styles to 
slay your 
Holi Bash
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White Dungaree
If you are looking at making a statement with 

a unique style, this dungaree is just the right 
option. This is a super comfortable style, yet 
very stylish. You can also wear a contrasting tee 
inside the dungaree or just pair it with a white 
one and walk in like a true fashionista for the 
Holi Party. 

Black & white hoodie dress
You can walk in this outfit like butter and 

carry it like a pro. Just style this with a white 
slider sandal and a pair of retro sunglasses to 
look like a boss babe in your holi party. This 
style is under 1000 which makes it just the right 
style to buy for Holi. 

Shop these chic styles on Stargate Club App 
& enjoy a discount of upto 30% on all styles at 
checkout.
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Rendezvous with Vedika Sharma

 What are the ways in which you have disrupted 
the beauty category with your innovative offering?

We have disrupted the beauty category by 
providing people with customised products. We 
replicate the experience of visiting an ayurvedic 
doctor online with the help of our questionnaire 
and suggesting customised products suited for 
each individual’s needs. 
 Please share with us the journey of your brand 
till now and what kept the brand on the growth path?

Incnut also owns and operates women 
centric digital beauty & health media platforms 
called stylecraze.com and momjunction.com. 
An insight from these platforms was that 
women are tired of trying generic products that 
don’t suit their skin/hair type or has harmful 
chemicals. That’s how we came up with the idea 
of customization and Ayurveda.

What has kept us on the growth path is 
the aspiration is to provide customers all over 
the world access to the benefit of Ayurveda 
and deliver it in modern formats that they are 
comfortable with. The ambition is to do this 
at scale by leveraging technology and global 
supply chains.
 What are the strategies you’ve implemented to 
launch your new products over the years?

Product research and customisation are the 

key pillars of our category strategy. Even before 
we sold our first product, we had a R&D team 
in place made up of Ayurvedic doctors and 
formulators who created the digital version of 
the ayurvedic questionnaire. This questionnaire 
or as we call VPQ, helps us identify the right 
dosha profile of our customers. 

We also have a unique follow up system 
in place that helps us continuously gather 
feedback/insight from the consumers and help 
us customise better and deliver products that 
are better suited for the consumer. 
 What is Vedix uSP and how does it continue to be 
a trendsetter in your category?

The biggest USP is that we are World's 1st 
customised Ayurvedic brand. We are also 
the 1st ones to use AI and ML to suggest 
customised products to the customer. 

What makes us the trendsetter is that instead 
of giving “one size fits all” products to people we 
offer them customised products suited for their 
specific needs. 
 What were the initial challenges that you’ve 
overcome to establish your brand and create a 
strong customer base?

Being a new brand the biggest challenge was 
to gain the trust of the consumers and we did 
that by using customer testimonials sharing 

their experiences of using the brand. Also, we 
have a very strong CS support team that keeps 
us close to the customers.
 How have you managed to scale up and at 
the same time offer customized solutions to your 
customers? 

Our customisation engine creates a finite 
number of unique categories in which 
we assign the customers based on their 
answers to the dosha assessment quiz. This 
helps us to maintain a certain number of 
combinations and scale each of them based 
on the distribution of these categories. As 
a D2C brand, we do not have to maintain 
inventory across multiple retail points which 
allows us to have a significantly higher number 
of SKU combinations but in lower qty per 
combination. Thus, this allows us to build a 
more capital efficient business model while 
offering customized solutions.
 What are your expansion plans within India and 
International?

We have recently launched the brand in the 
USA, UK and Canada, and within this month 
we will be launching our D2C site in Australia 
and UAE. In each of these countries we will 
be selling from our own website as well as key 
marketplace partners. 

World’s first customized Ayurvedic 
beauty & wellness : Vedix

“What makes us the trendsetter is that instead of giving “one size fits all” products to people we offer 
them customised products suited for their specific needs.” Said JatinGujrati, Business Head, Vedix
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